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NIRA  TRAVEL  SURVEY 

How  members  program  employee  travel,  page  12 


Very  close  to  heaven, 
yet  very  down  to  earth. 

It's  the  kind  of  a  place  where  Mayan  ruins  dot  the  countryside  and  year  round 
sunshine  makes  each  day  feel  like  spring. 

El  Salvador  is  unspoiled  and  highly  civilized  at  the  same  time.  Its  capital  is 
bustling.  Yet  its  beaches  are  serene.  And  towns  have  names  like  Panchimalco  and 
Zacatecoluca. 

Most  happily  of  all.  your  dollar  goes  further  in  El  Salvador. 

Which  means  you  can  enjoy  gourmet  meals  for  the  price  of  a 
hamburger  and  french  fries  at  home. 

Whether  you're  into  sight-seeing,  bargain  hunting,  tennis, 
golf,  fishing  or  just  plain  getting  away  from  it  all,  there  are  many 
vacation  plans  available,  offering  a  choice  of  modern  luxury  hotels 
and  charming  guest  houses. 

For  free  brochures  and  more  information,  write  to:  El  Salvador 
Tourist  Commission,  P.O.  Box  6000,  Dept.  RM,  Bohemia,  New  York  11716. 
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slephone:  ( 


Number  of  Employees  at  your  organization:  _ NIRA  Member? _ 
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20  North  Wacker  Drive 
Suite  2020 

Chicago,  Illinois  60606 


Presenting. . .  The  New, 

1977/78  WARNER  BROS.  FILM  GALLERY 

CATALOGUE 


. . .  a  selection  of  over  one  hundred  current  and  popular  feature 
motion  pictures  now  available  on  a  rental  basis  to  employee 
activity  clubs  and  associations. 

All  features  are  available  in  standard  16mm.  Each  is  in  its 
original,  uncut  theatrical  form. 


Companies  and  employee  associations  wishing  a  year  round 
film  program  should  consider  the  NIRA-WARNER  BROS.  FILM 
PROGRAM,  featuring: 

‘Savings  off  the  regular  listed  rental  rates 

*Free  publicity  and  promotional  material  for  each 
film  ordered 

‘Serialization  of  films  covering  exhibition  periods  of 
two  or  more  days  (for  lunch  time  programs)  may  be 
arranged  at  no  additional  cost 


For  further  information,  contactr 
Scott' Lane 

Director  Industry  Entertainment. Program 
Warner  Bros.  Film  Gallery 

4000  Warner  Boulevard,  Burbank,  California  91522 
(213)841-1500 
RM,  February,  1977 
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“At  Warner  Bros. 
Film  Gallery, 

WE  RENT  MOVIES../ 
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INDUSTRIES 


The  Modern,  Magnificent 

■  Ain  Bahama/Caribbean  Cruises 

wBIWvll  1 IUII  from  Florida  with  vour  choic 


Cruise  pleaser! 


Bahama/Caribbean  Cruises 
from  Florida  with  your  choice 
of  itineraries  3-4-7  nights  or 
longer.  Groups  from  15  to 
900.  All  at  special  rates. 


Dave  Shanker 

1640  SUPERIOR  AVENUE 
CLEVELAND.  OHIO  441  14 
(216)  241-3817 
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FORT  LAUDERDALE,  FLORIDA 


Waclt  ctaV 


HOTEL 


Eastern  Steamship  Lines  m. 

General  Sales  Agents  and  Operators 

P.O.  Box  010882  Miami,  Florida  33101 

CALL  TOLL  FREE  FLORIDA  J  \ 
800-432-9552  /  IIP 


ALL  OTHER  STATES 
800-327-0271 


name/ 

mJ  In  the  neuj/ 


W.  Brent  Arnold,  CIRA  was  elected  president  of  the 
American  Association  of  Fitness  Directors  in  Business 
and  Industry  (AAFDBI)  at  the  Association's  second  an¬ 
nual  conference,  September  30  through  October  4, 
1976.  Arnold  is  manager  of  Physical  Fitness  and  Recrea¬ 
tion  at  the  Xerox  International  Center  for  Training  and 
Management  Development  in  Leesburg,  Virginia. 

Jerry  Aschenbrenner  now  heads  the  employee  recre¬ 
ation  program  for  Wisconsin  Gas  Company  in  Milwau¬ 
kee,  Wisconsin.  Aschenbrenner  assumed  his  duties  after 
the  retirement  of  Lawrence  "Paddy"  Leudke,  CIRA  at 
the  end  of  last  year. 

Henri  Bayle  has  assumed  responsibility  for  special 
markets,  including  recreational  group  travel,  for  Air 
France.  He.  replaces  Ivan  Damyanoff,  who  now  handles 
tour  development  for  groups  other  than  recreation 
clubs. 

Chuck  Bloedorn  retired  December  22, 1976  from  his 
position  as  director  of  recreation  for  Goodyear  Tire  & 
Rubber  Company  in  Akron,  Ohio.  Bloedorn  came  to 
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How  much  beach  would  you  like? 


Two  hundred  feet  of 
your  own  private  beach  .  .  .  your  share 
of  eight  miles  of  the 'sandiest  beach  in  Florida. 

Spacious  oceanview  rooms,  color  television, 
heated  swimming  pool,  kiddie  pool,  complimentary 
beach  Chairs,  ice,  and  free  parking  are  but  a  few  of 
the  "extras”  you  receive  at  our  motor  lodge. 

Nearby  are  golf,  tennis,  fishing,  horse  and 
greyhound  racing,  Jai  Alai 
and  other  activities  for  folks 
of  all  ages. 

*  Spend  a  little  time  with 
us  .  .  .  the.price  is  so  right. 


FLORIDA 

TURNPIKE 


EXIT 

”81 


QJ 

COMMERCIAL  8LVD. 


LAUOEROALE  O**) 
BY  THE  SEA  f 


TOLL  FREE  1-800-654-2000  LODGE  6.1.7  „ 

HOWARD  JOHNSON’S  MOTOR  LODGE 

4660  OCEAN  DRIVE*  LAUDERDALEBY  THE  SEA,  FL  33308*  (305)  776-5660 
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Goodyear  to  play  for  the  company  basketball  tean 
nearly  forty  years  ago.  He  stayed  to  build  and  administe 
one  of  the  outstanding  programs  in  the  country.  Bloe 
dorn  plans  to  remain  active  in  recreation  in  a  variety  o 
projects.  He  will  apply  his  extensive  experience  to  inde¬ 
pendent  recreation  program  consulting.  Bleodorr 
hopes  to  counsel  companies  on  every  phase  o 
employee  recreation:  selling  the  concept  to  manage¬ 
ment,  planning  programs,  designing  facilities,  improving 
services  and  more.  (Check  the  "Professional  Services 
Directory"  in  this  issue  for  details.)  Bloedorn  has  been 
succeeded  at  Goodyear  by  a  longtime  friend  and  col¬ 
league,  Bernie  Watts.  Watts  is  familiar  with  the  Good¬ 
year  program  from  his  previous  experience  as  manager 
of  Goodyear  Hall  and  coordinator  of  employee  ac¬ 
tivities.  He  has  also  spent  many  years  in  personnel  posi¬ 
tions  for  Goodyear. 

Peter  L.  DeFranco,  supervisor  of  employee  recreation 
at  the  Xerox  International  Center  for  Training  and  Man¬ 
agement  Development,  recently  received  a  special 
award  from  the  Virginia  Recreation  and  Park  Society 
(VRPS).  DeFranco  was  commended  at  the  November 
16, 1976  presentation  for  his  "outstanding  endeavors  in 
furthering  the  cause  of  recreation  and  parks."  DeFranco 
has  initiated  a  professional  interest  section  within  the 
VPRS,  designed  and  organized  a  mini-conference  for 
employee  recreation  representatives  and  recruited  new 
members  for  the  VPRS.  He  has  been  with  Xerox  since 
1974. 

Carol' A.  Gott  is  the  new  director  of  recreation,  Burns 
Harbor  Activity  Association,  for  Bethlehem  Steel  Cor¬ 
poration  in  Chesterton,  Indiana.  She  has  been  recrea¬ 
tion  supervisor  at  Burns  Harbor  since  January  1976  and 
was  formerly  employed  by  the  Valparaiso  (Indiana)  Park 
District  Department.  Gott  replaces  John  Bowman  who 
has  assumed  greater  responsibilites  in  Bethlehem  Steel 
and  will  continue  as  a  member  of  the  NIRA  Board  of 
Directors.  _  . 

Larry  Lemme  of  the  Energy  Research  and  Develop- 
•  ment  Administration  (ERDA)  has  been  reelected  Presi¬ 
dent  of  the  League  of  Federal  Recreation  Associations 
(LFRA).  Under  his  leadership,  the  80-member  LFRA  re¬ 
cently  became  a  full  membership  NIRA  Industrial 
Recreation  Council.  (See  this  month's  "Organization 
Profile".) 

Allan  W.  "Pete"  Webb- is  the  new  vice  president  and 
'  managing  director  of  the' Happy  Dolphin  Inn.  He  will 
also  oversee  the  adjoining  Happy  Dolphin  Shopping 
Village  and  the  Plantation  Inn  of  Crystal  River,  Florida. 
Webb  was  formerly  with  Sheraton  Inns,  Inc. 

■  —S 

Pam  Whitehouse  is  the  new  employee  activities  ad¬ 
ministrator  at  Continental  Illinois  National  Bank  in 
y  -Chicago.  She  replaces  Marge  Keane  whose  promotion 
to  senior  seminar-convention  coordinator  we  reported 
in  October  1976.  ”  Till 
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This  summer  give  your  staff 
a  Western  adventure! 

Choose  from  Las  Vegas,  California  or  Both. 

Departures  from: 

Albany,  Atlanta,  Baltimore /Washington,  Boston,  Buffalo,  Cincinnati, 
Cleveland,  Dayton,  Grand  Rapids,  Greensboro,  Hartford,  Memphis, 
Newark,  New  York,  Norfolk,  Philadelphia,  Pittsburgh,  Richmond 


From  as 
low  as 


s199 


Per  Person 

Double 

Occupancy 


S5III 


KTT 


uniTED  AiRunes 


HU uniTED  AiRunes 

Featuring  the 

CASTAWAYS  STARDUST  SAHARA 
HILTON  MGM  GRAND  CAESARS 

Your  Caravan  includes: 

it  Round-trip  jet  charter  ★  Meals  and  open  bar  in-flight 
★  Deluxe  hotels  ★  Bonus  fun  book  ★  Round-trip  transfers 
and  baggage  handling  ★  All  taxes  and  gratuities  it  Staffed 
hospitality  desk  *- 

SPECIAL  ENTERTAINMENT,  DINING  & 
SIGHTSEEING  OPTIONS  AVAILABLE 
FROM  $33 


8  or  15  Day  Tour  Programs 
Including  Air  Fare  from 

$389-$699 

New  York,  Newark,  or  Philadelphia 

Other  cities  upon  request. 

Per  Person,  Double  Occupancy 

Includes  4  or  7  stop  itineraries,  featuring 
Los  Angeles,  Hollywood,  San  Francisco, 
Carmel/Monterey,  Las  Vegas,  San  Simeon 
(Hearst  Castle),  Newport  Beach,  San  Joaquin 
Valley  and  many  other  exciting  scenic 
Western  stops.  ^ 


FOR  RESERVATIONS  &  INFORMATION  CAU 

Mr.  Caravan  at  800-634-6677 

Operated  by 

DEL  WEBB  WORLD  TRAVEL  COMPANY 

120  E.  FLAMINGO  •  LAS  VEGAS.  NV  89109 
CIRCLE  READER  SERVICE  CARD  NO.  50 
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More  and  more  groups  across  the 
country  are  turning  to  PRO  FIT  Playable 
Jackets  as  the  only  way  to.  identify 
themselves  and  their  organization.  You  too 
can  get  with  the  one  program  and  one 
company  that  delivers  every  time.  PRO 
FIT  realizes  the  importance  of  quality,  great 
looking  styles  and  true  wearing  comfort. 

The  PRO  FIT  Program  offers  you 
solid  support  with  the  jackets  that  are  the 
acknowledged  choice  of  the  pros.  Choose 
from  a  wide  variety  of  jackets.  Select  from 
the  Pile-Lined  Nylons,  Cire  Nylon  Jackets 
with  a  flannel  lining,  the  popular  2  Ply 
Nylons  (both  lined  and  unlined)  and 
America’s  newest  favorite,  the  Denim 
Look  Nylon  Jacket. 

But  whatever  you  select,  you’re  part 
of  the  first  team.. .the  only  way  to  get  it 
together... and  available  only  from  PRO 
FIT,  the  makers  of  the  Playable  Jackets.' 

Write  or  call  today  for  more 
information  on  how  you  can  be  part  of 
the  PRO  FIT  Program. 


King  Louie  International,  Inc. 
Department  RM 
311  West  72nd  Street 
Kansas  City,  Missouri  64114 
(816)  363-5212 

CIRCLE  READER  SERVICE  CARD  NO.  51 
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GLAAIRC  sets 
'77  directions 


The  Greater  Los  Angeles  Area  In¬ 
dustrial  Recreation  Council 
(GLAAIRC)  recently  used  the  group 
"brainstorming"  technique  to  help 
set  the  directions  for  its  1977  pro¬ 
gram.  With  President  Dan  Arch¬ 
ibald  (Xerox)  coordinating  the  exer¬ 
cise,  members  offered  over  25 
topics  for  consideration.  Each  mem¬ 
ber  then  ranked  ten  items  from  the 
larger  list  which  he/she  would  es¬ 
pecially  like  to  see  covered  in  the 
1977  program.  Individual  rankings 
were  then  tabulated  and  listed  in 
order  of  descending  interest.  The 
resulting  list  of  varied  topics  com¬ 
poses  the  new  year's  program  of 
GLAAIRC  educational  topics: 

Jan /Motivation  and  Participation 

Feb/  Communications  and 
Publicity 

Mar /  Sources  and  Ideas  Exchange 

Apr /  Marketing  Programs 

May /  Legal  Commitments 

Jun/  Group  Travel 

Jul/  Budgets  and  Financial 
Planning 

Aug/ Price  Shopping  and  "Muscle 
Flexing" 

Sep /  Program  Sharing 

Oct  /  Region  VII  Conference 
Analysis 

Nov  /  Program  Evaluation 

Dec /  Christmas  Social  Party 

With  the  January  meeting, 
GLAAIRC  moved  to  its  new  meeting 
facilities  at  the  Pacifica  Flotel,  a 
member  of  the  Atlas  Hotel  family, 
and  IRC  Associate  member.  Mem¬ 
bership  in  the  GLAAIRC  stood  at  83 
by  the  end  of  1976. 


$1,000  income 
from  waste  paper 

An  employee  recreation  associ¬ 
ation  in  Colorado  has  found  a  new 
source  of  recreation  funds,  quite 
literally  lying  around  the  office. 

The  Mountain  States  Regional  Of¬ 
fice  Activities  Association  of  State 
Farm  Insurance  in  Greeley  has  dis¬ 
covered  that  recycling  waste  paper 
is  as  good  for  the  recreation  budget 
as  it  is  for  the  environment.  Em¬ 
ployees  at  the  Regional  Office  drop 
high  grade  waste  paper  into  spe¬ 
cially  designated  "Waste  Not"  con¬ 
tainers.  According  to  Assistant  Sup¬ 
ply  and  Communications  Supervisor 
Gary  Sigmon,  that  simple  effort  has 
netted  44,280  pounds  of  reusable 
paper  —  the  equivalent  of  374  trees. 

Only  certain  kinds  of  paper 
qualify  for  the  recycling  system. 
Employees  were  notified  which 
items  to  save  for  the  "Waste  Not" 
campaign  and  which  ones  to  dis¬ 
card  in  regular  waste  baskets.  The 
on-the-spot  sorting  saved  the  office 
mail  and  fabrication  staff  between 
thirty  and  ninety  minutes  daily  in 
paper  sorting  time.  The  benefits  of 
employee  efficiency  and  thought¬ 
fulness  were  turned  back  to  the  em¬ 
ployees  through  their  activities  asso¬ 
ciation.  The  recreation  fund  was 
$1,000  richer  after  the  first  nine 
months  of  the  program. 

Sea  World  opens 
marine  school 

For  the  third  year,  students  from 
kindergarten  through  college  may 
learn  about  the  oceans  of  the  world 
and  their  inhabitants  first  hand, 
under  the  Sea  World  of  (Orlando) 
Florida  Exploration  Breach  Program. 
The  major  goal  of  Exploration 
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Students  of  all  ages  will  enjoy  Sea  World's  Exploration  Breach  classes. 


Breach  is  to  provide  visiting  stu¬ 
dents  with  a  spontaneous  and  en¬ 
tertaining  atmosphere  in  which  to 
explore  the  marine  world. 

Two  of  the  special  educational 
shows  compare  the  adaptations  of 
acquatic  animals  such  as  the  killer 
whales,  gentle  dolphins,  sea  lions 
and  otters  with  their  counterparts 
on  land.  Other  educational  shows 
cover  the  behavior  and  training  of 
marine  mammals.  Students  learn 
how  animals  learn,  what  techniques 
trainers  use  to  teach  performing 
animals,  and  the  part  that  sight  and 
sound  play  in  animal  communica¬ 
tions.  The  program  also  includes  a 
multimedia  presentation  at  Sea 
World/ Florida's  Fountain  Fantasy 
Theatre  and  living  exhibits  of  marine 
life,  including  penguins. 

Since  the  available  educational 
sessions  are  adapted  for  specific 
grade  levels,  groups  planning  to  at¬ 
tend  should  visit  on  the  day  that 
corresponds  to  their  grade  levels. 
Reservations  are  required.  Shows  for 
grades  seven  through  twelve  are 


held  Monday  and  Friday.  Shows  for 
grades  six  and  under  are  Tuesday, 
Wednesday  and  Thursday.  Alternate 
days  are  possible.  College  groups  are 
scheduled  at  the  time  of  reserva¬ 
tion.  When  making  reservations  by 


mail  or  phone,  group  leaders  should 
provide  the  following  information: 
the  program  desired,  date,  expected 

continued 
on  following  page 


Films 

Incorporated 
Is  All  Ears 

When  you  want  to  talk  movies  .  .  .  talk  to  the 
people  who  listen  to  your  needs  in  company 
entertainment  programming. 

•  More  than  70  all-time  Disney  classics  in  full- 
length  16mm  are  available  for  your  private 
entertainment,  rental  rates  start  at  just  $45. 
Plan  family  entertainment  with  $1,000,000 
Duck  or  Island  at  the  Top  of  the  World.  Parties 
for  children?  You  couldn't  have  a  better  idea 
than  Disney  cartoons.  Write  for  your  free 
Disney  catalog. 

•  There  are  over  4,000  Hollywood  movies  to 
choose  from  in  our  Entertainment  Catalog.  The 
best  from  Paramount,  MGM,  20th  Century-Fox, 
New  World,  RKO  and  more.  Young  Franken¬ 
stein,  The  Godfather,  The  Sunshine  Boys, 
Murder  on  the  Orient  Express  and  That's 
Entertainment  are  just  a  few  of  the  movies 
you  can  show  for  a  lot  less  than  you  would 
think.  (Write  for  your  free  catalog.  It  weighs 
over  two  pounds!  And  that's  not  just  because 
King  Kong's  on  the  cover.) 

•  If  you're  an  NIRA  member  be  sure  to  ask 
for  your  special  low  rates.  Plan  a  year’s  worth 
of  entertainment  in  just  one  phone  call, 

•  We  hear  you. 


Films  Incorporated 

New  York,  New  York  10016 
440  Park  Avenue  South 
(2121889-7910 
Dorothy  Drago 

Hollywood,  California  90028 
5625  Hollywood  Blvd. 
(213)466-5481 
Walter  Calmette 

Atlanta,  Georgia  30341 
5589  New  Peachtree  Road 
(404)451-7431 
Howard  Hopwood 

Wilmette  (Chicago),  Illinois  60091 
733  Greenbay  Road 
(3121256-6600 
Lee  Nidetz 
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arrival  time,  name  of  school  if  any, 
contact  phone  number,  group 
leaders'  names  and  home  telephone 
numbers,  number  of  students  in  the 
group  and  their  grade  level. 

The  cost  of  the  program  is  $1.00 
per  student  for  kindergarten 
through  grade  twelve,  with  ten  or 
more  persons  attending.  For  college 
level  classes,  the  cost  is  $2.00  per 
person  for  groups  of  ten  or  more. 
The  programs  begin  at  9:00  a.m.  and 
last  until  1:00  p.m. 

The  Exploration  Breach  all-day 
program  cost  is  $2.00  per  visitor 
through  grade  twelve  and  $3.00 


NIRA  News  continued 


each  for  college  students.  The  all¬ 
day  program  contains  all  educa¬ 
tional  shows  as  well  as  the  general 
public  shows  and  attractions.  In 
April,  May  and  June  rates  are  slightly 
higher. 

For  full  information  and  reserva¬ 
tions,  call  or  write:  Education  Divi¬ 
sion,  Sea  World  of  Florida,  7007  Sea 
World  Drive,  Orlando,  Fla.  32809  — 
Phone  (305)  351-3600. 


Del  Webb  signs 
$9M  OTC  pact 

NIRA-member  Del  Webb  Travel 
Company  recently  signed  a  $9 
million  OTC  contract  with  United 
Airlines.  Under  the  contract,  the 
Del  Webb  World  Travel  Company 
will  operate  more  than  300  charter 
flights  with  United.  Some  of  the 
flights  will  carry  travelers  from 
eastern  and  southern  cities  to  Las 
Vegas.  Others  will  operate  from  Los 
Angeles  and  San  Francisco  to 
Hawaii.  Eighteen  cities  of  origin  will 
be  involved. 

All  of  the  OTC  charters  involved 
in  the  Las  Vegas  tours  will  feature 
deluxe  hotels.  Costs  start  as  low  as 
$219  per  person,  based  on  double 
occupancy.  They  include  the  usual 
ground  arrangements  as  well  as 
several  show  options.  Additional 
ground  packages  are  also  available. 
The  first  Las  Vegas  departures  under 
the  new  agreement  left  in  late  Jan¬ 
uary. 


SooperdooperLoo^ 
is  "untopable" 

Hersheypark  has  joined  the 
escalating  war  of  the  roller  coasters 
with  its  own  dizzy  entry,  the 
SooperdooperLooper.  In  its  bid  to 
capture  the  lead  in  the  undeclared 
thrill  ride  contest,  the  Hershey, 
Pennsylvania  theme  park  has  im¬ 
ported  the  European  Looper  which 
literally  turns  riders  upside  down  as 
it  travels  around  an  egg-shaped  loop 
at  speeds  up  to  66  feet  per  second. 
NBC  News  has  called  the  Looper 
“untopable." 

The  HERCO,  Inc.  board  of  direc¬ 
tors  has  also  approved  plans  to  con¬ 
struct  a  new  zoological  attraction 
called  ZooAmerica  at  the  site  of  the 
former  Hershey  Zoo.  It  is  scheduled 
to  open  with  Hersheypark's  1978 
season.  The  new  ten-acre  area  will 
feature  five  “biotic  zones",  designed 
around  North  American  plants  and 
animals.  Two  hundred  specimens 


Finally 

An  owners  manual 
for  the  most  important 
machine  you  own. 


Your  Heart. 


It’s  the  American  Heart  Association  Survival 
Kit.  And  it  tells  you  what  to  do  if  you,  or 
someone  near  you,  has  a  heart  attack. 

It  tells  you  how  to  recognize  heart  attack 
signals.  It  tells  why  you  should  act  immediately 
to  get  help.  It  tells  what  to  do  if  a  heart  attack 
victim  refuses  to  believe  what  is  happening. 

The  American  Heart  Association  Survival  Kit 
is  available  at  your  local  Heart  Association.  And 
it’s  free.  What  it  will  tell  you  could  someday 
save  your  life. 

The  American  Heart  Association  (J) 

WE’RE  FIGHTING  FOR  YOUR  LIFE  ' 


I  think  this  coupon  could  one  day  save  my  life. 
Please  send  me  your  Survival  Kit,  free. 


My  name  is  _ 
Address _ 


(Please  print  carefully) 


City _ 

State  . 


-  Zip 


(Send  coupon  to  your  local  Heart  Association) 
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rom  35  species  will  be  grouped  ac- 
rording  to  the  area  of  North  Amer- 
ca  from  which  they  originate. 

Hersheypark  will  open  this  year 
on  May  8. 

NIRA  Newsnotes  .  .  .  Busch  Gar¬ 
dens  in  Los  Angeles  has  been  con¬ 
verted  into  a  sales  promotion  facility 
for  Anheuser-Busch  beer  products. 
The  park  will  include  a  boat  ride, 
displays  of  bird  and  animal  life,  two 
theatres,  shops,  and  a  monorail 
brewery  tour.  Admission  will  be  free 
.  .  .  Babcock  &  Wilcox  Power 
Generation  Group,  a  NIRA  com¬ 
pany  member  in  Barberton,  Ohio, 
has  introduced  a  new  tennis  racket 
under  the  Dunlop  trademark.  A 
product  of  the  B&W  Advanced 
Composites  Department,  the  new 
racket  is  formed  by  compression 
molding  with  a  polyurethane  core. 
It's  outstanding  feature  is  its  light 
weight  .  .  .  Marriott  Hotels  is  mov¬ 
ing  into  the  Middle  East,  with  two 
new  properties.  The  NIRA-member 
chain  will  construct  a  hotel  and 


resort  center  in  Kuwait  City,  Kuwait 
and  will  operate  a  luxury  hotel  in 
Amman,  Jordan  .  .  .  Good  Deals 
Magazine  began  the  new  year  with 
its  fifth  issue.  It  lists  complete  details 
of  hundreds  of  low-cost  charter 
flights  and  tours.  Articles  on  other 
travel  activities  are  often  included. 
Subscriptions  to  the  bi-monthly 
magazine  cost  $6.00  annually.  For 
more  information  write:  Publisher, 
Good  Deals,  Inc.,  1116  Summer  St., 
Stamford,  CT  06905.  I’m 


Check  out 
your  free 
NIRA  library 


See  story,  page  44 


During  your  stay  in  the  Walt  Disney  World  area  and  the  beautiful 
DUTCH  INN,  many  wonderful  attractions  and  activities  will  beckon 
you.  The  Magic  Kingdom  is  only  a  ten-minute  ride  via  shuttle  bus  over 
a  restricted  road  from  our  front  door.  Sea  World  is  a  short  five-minute 
ride;  and  Cypress  Gardens  and  Kennedy  Space  Center  are  only  a  lit¬ 
tle  over  an  hour  away.  Golf,  fishing,  horseback  riding,  swimming,  ten¬ 
nis  and  more  are  nearby.  It’s  all  right  here  .  .  .  waiting  for  YOU  to  en¬ 
joy  in  May,  1977. 

Warmest  regards, 


Bute!)  3nn 

LAKE  BUENA  VISTA,  FLORIDA 


Saundra  K.  Cruz 
Group  Sales  Manager 
DUTCH  INN 


IN  THE  HOST  COMMUNITY  TO 

maltl^lsneMUIorld 
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Giant 

library  size 
authentic 
Webster 
Dictionaries 

Were  $39.95 
Nationally 
advertised  sales 
price  $19.95 


NOW  $14.97 
to  your 
members 


Just  as  the  automakers  offered  rebates 
to  improve  sales,  so  world-famous 
Webster  Reference  Books,  Inc.  an¬ 
nounces  an  incredible  half-price  sale  to 
reduce  inventory. 

The  giant  8-pound,  1,454-page, 
158,000-definition  Living  Webster  En¬ 
cyclopedic  Dictionary  of  the  English 
Language  is  currently  advertised  in  such 
mass  circulation  publications  as  Time 
and  the  Wall  Street  Journal  at  $1 9.95  — 
reduced  from  the  regular  price  of 
$39.95.  Now,  because  of  your  group 
buying  power,  we  are  offering  them  to 
your  members  at  just  $14.97  —  25% 
below  the  nationally  advertised  half- 
price. 

Write  or  call  collect  for  a  free  sample 
dictionary,  plus  promotional  material, 
coupons,  and  order  forms. 

You  do  not  have  to  sell  these 
beautiful  dictionaries.  Simply  place 
them  in  recreation  rooms,  the  personnel 
office,  the  cafeteria,  or  any  other  spot 
where  they  can  be  seen  and  examined 
unhurriedly.  You  remit  orders  with  a 
covering  check  and  the  dictionaries  are 
shipped  directly  to  your  members. 

Backed  by  Webster’s  14-day  money- 
back  guarantee. 


For  sample  copy 
Write  or  call  collect 

Webster 

Reference  Books,  Inc. 

Executive  Offices 
490  Eglinton  Ave.,  E. 
Suite  103 
Toronto,  Ontario 
Canada  M4P  1M4 
Ph.  (416)  489-3580 


Noah  Webster  ( 1 758— 
1843).  Father  of  lexicog¬ 
raphy  and  inspiration  for 
founding  of  our  company. 
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news 

In 

brief 


Society  promotes 
handicapped  tours 

A  small  group  of  travel  agents  met 
in  Boston  last  December  to  form  the 
Society  for  the  Advancement  of 
Travel  for  the  Handicapped  (SATH). 
The  group's  announced  goal  is  to 
make  travel  more  acceptable  and 
accessible  for  millions  of  handi¬ 
capped  Americans. 

At  their  initial  meeting,  SATH 
members  discussed  the  need  for 
proper  facilities  for  the  handi¬ 
capped,  especially  in  public  trans¬ 
portation  and  accommodations. 
They  agreed  upon  the  promotion  of 


Sheraton  Inn- 


■gl  Coliseum 


Auto  tour  packages 

From  $25  per  person 
Colonial  Williamsburg 
Busch  Gardens 
Jamestown  •  Yorktown 
Newport  News  •  Hampton 
Bus  Tour  •  Boat  Tour 

Custom  group  tours 

We  will  plan  a  special 
lectured,  guided  tour 
of  Colonial  Williamsburg 
for  your  group. 

For  information,  call: 
Steve  Sandstrom 
V.P.,  Marketing 
Sheraton  Inn-Coliseum 
1215  W.  Mercury  Blvd. 
Hampton,  VA  23666 
(804)  838-5111 
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such  improvements  as  an  essential 
goal  for  their  new  organization. 

The  group  also  discussed  selling 
travel  options  to  the  handicapped 
market,  but  insisted  that  its  efforts 
are  not  directed  toward  exploiting 
handicapped  travelers. 

Acting  executive  director  of  SATH 
Murray  Vidockler  suggests  that  every 
major  hotel,  carrier  and  travel  plan-  ■ 
ner  investigate  SATH  membership. 
The  Society  already  claims  members 
in  17  states  and  three  foreign  coun¬ 
tries.  For  more  information,  write: 
SATH,  c/o  Murray,  Vidockler,  26 
Court  St.,  Brooklyn,  NY  11242. 

ABC  approves  new 
bowling  surface 

The  traditional  wood  bowling 
lane  may  be  replaced  by  a  new  syn¬ 
thetic  surface  in  some  bowling  cen¬ 
ters.  The  American  Bowling  Con¬ 
gress  (ABC)  recently  approved  a 
new  lane  surfacing  material  after  ex¬ 
tensive  testing  in  two  Milwaukee 
bowling  centers. 

Manufactured  by  both  General 
Electric  and  AMF  Voit,  the  synthetic 
has  a  simulated  grain  surface  that 
resembles  natural  wood.  It  is  backed 
with  a  high  impact  material.  Lanes 
of  the  new  material  are  maintained 
with  periodic  applications  of  lane 
dressing,  but  do  not  require  the 
sanding  and  resurfacing  necessary 
with  wood  lanes.  All  the  standard 
markings  of  wood  lanes  are  im¬ 
printed  in  the  new  surface. 

The  first  commercial  installation 
of  the  new  surface,  trade  named 
Textolite  by  General  Electric,  will  be 
in  a  new  24- lane  bowling  center  in 
Peoria,  Illinois. 

News  Briefs  .  .  .  Shooting  and  fish¬ 
ing  clubs  may  be  interested  in  new 
"Identi-I-Cards"  which  help  iden¬ 
tify  waterfowl  and  fish,  and  show 
how  to  field  dress  deer.  The  infor¬ 
mation  is  printed  and  illustrated  on 
4  x  6-inch  plastic  laminated  cards. 
The  waterfowl  and  fish  packs  con¬ 
tain  nine  cards  each  and  sell  for  $8. 
The  single  deer  field  dressing  card 
costs  $1.  For  more  information, 
contact  Barcum  House,  1919 
Briarcliffe  Blvd.,  Wheaton,  IL  60187 


.  .  .  1977  Golden  Age  and  Golden 
Eagle  Passports  are  now  available 
from  the  National  Park  Service.  The 
free  Golden  Age  Passport  admits 
people  62  or  older  and  those  ac¬ 
companying  them  to  many  national 
parks  and  historical/ recreation 
areas.  It  also  entitles  holders  to  fifty 
per  cent  discounts  on  federal  "use" 
fees  and  is  good  for  a  lifetime.  The 
$10  annual  Golden  Eagle  Passport 
permits  its  carrier  and  accompany¬ 
ing  visitors  to  enter  federal  entrance 
fee  areas  at  no  cost.  For  further  in¬ 
formation,  contact  federal  fee  areas, 
regional  Park  Service  offices  or  the 
National  Park  Service,  U.S.  Depart¬ 
ment  of  the  Interior,  Washington, 
D.C.  20240—  Phone  (202)  343-110 
.  .  .  To  help  your  employee  travel 
groups  abroad,  you  may  want  to 
order  the  Customs  Bureau's  free  30- 
page  booklet,  "Know  Before  You 
Go".  It  describes  duties,  import 
restrictions,  etc.  For  a  copy,  contact 
your  local  Office  of  the  Regional 
Commissioner,  Bureau  of  Customs. 
It  is  listed  in  the  phone  book  under 
U.S.  Governmfnt  —  Department  of 
the  Treasury  .  .  .  Fitness  directors 
may  be  interested  in  a  spring  study 
trip  to  the  USSR.  The  Institute  of 
Comparative  Physical  Education  has 
announced  its  fourth  annual  trip  for 
recreation  and  fitness  specialists. 
Participants  will  study  at  the  Soviet 
Union's  National  Institute  of  Sport 
and  Physical  Education  in  Moscow 
for  three  weeks,  beginning  May  29, 
1977.  The  $1195  cost  includes  tui¬ 
tion  (six  credit  hours),  meals,  ac¬ 
commodations,  air  and  land 
transportation,  sightseeing  and 
cultural  events.  For  more  informa¬ 
tion,  contact  The  Institute  of  Com¬ 
parative  P.E.,  Loyola  Campus,  Con¬ 
cordia  University, 7200  Sherbrooke 
St.,  W.,  Montreal,  Quebec  H4B  1R6 
—  Phone  (514)  482-0320,  ext.  733 
.  .  .  Bowling  Green  State  University 
will  hold  a  recreation  workshop  en¬ 
titled  "Up-Date  in  Recreation  and 
the  Leisure  Sciences",  June  12-17, 
1977.  Three  undergraduate  credit 
hours  or  non-credit  enrollment  are 
possible.  For  a  brochure,  write:  Of¬ 
fice  of  Continuing  Education, 
BGSU,  Bowling  Green,  Ohio  43403. 
The  registration  deadline  is  May  15, 
1977.  rm 
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AMERICANA 
OF  SAN  JUAN, 
AMERICAN  AIRLINES 
AND  GW V  TRAVEL 
ANNOUNCE  THE 
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January  15,  1977,  is  the 
beginning  of  SAN  JUAN  7 , 
an  8-day  and  7-night  pack¬ 
age  to  tropical  San  Juan 
introduced  by  3  of  Ameri¬ 
ca’s  most  prestigious  and 
reliable  travel  specialists. 
SAN  JUAN  7  will  run  for  14 
consecutive  “in-season” 
weeks  (Saturday  to  Satur¬ 
day)  . . .  the  very  weeks 
your  clients  want  to  go  to 
San  Juan. 

There’s  a  marvelous 
flight  down  and  back  on  an 
American  Airlines  747 
Luxury  Liner,  with  an  open 
bar,  delicious  first-class 
meals,  and  lots  of  Ameri¬ 
can’s  famous  courteous 
service. 

At  the  Americana  of  San 
Juan  every  client  will  be 
treated  to  ail  the  finesse 
and  facilities  that  add  up  to 
unforgettable  days  of  lux¬ 
ury  living.  Also  included  in 
the  package  are  a  host  of 
exciting  “extras,”  such  as: 

A  Pina  Colada  reception, 
transfers,  taxes,  gratuities, 
complimentary  chaise 
lounges,  admission  to 
“Les  Folies  Bergere,” 

Club  House  admission  and 
transfers  to  El  Comman- 
dante  Race  Track. 

And  for  so  much  vaca¬ 
tion  value,  backed  by  so 
much  prestige,  prices  are 
surprisingly  modest.  As 
little  as  $379  per  person, 
E.PJfora  limited  numberof 
Standard  rooms;  $399  for 
Deluxe  rooms),  with  a 
slight  surcharge  during  the 
February  and  April  weeks. 
Meal  option  of  $89  in¬ 
cludes  7  full  breakfasts 
and  4  dinners. 

For  more  information 
about  our  program  and  a 
colorful  brochure,just  fill  in 
the  coupon  or  call  toll  free: 

1  (800)  225-8922  Northeast. 
Otherareasl (800)225-8711. 
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cover  /tory 


NIRA  Travel  Survey 

How  and  where  in  the  world 
our  members  send  their  employees 


EMPLOYERS  across  the  country  are  sending  their  em¬ 
ployees  packing  —  on  company  sponsored  trips. 
Travel  that  ranges  from  local  "day- hops"  to  extended 
tours  abroad  has  become  one  of  the  most  popular  seg¬ 
ments  of  many  employee  recreation  and  services  pro¬ 
grams.  Recently,  NIRA  surveyed  its  organization  mem¬ 
bers  about  their  1976  employee  travel  programs.  Full 
results  of  the  multi-part  survey  are  available  from  the 
NIRA  office.  Several  general  findings  will  be  of  interest 
to  all  members. 


their  employees.  It  is  from  this  group  that  we  gathered 
some  interesting  information  about  current  employee 
travel  programs. 

Because  some  respondents  did  not  answer  all  ques¬ 
tions  in  the  survey,  responses  in  some  sections  do  not 
total  98.  Even  so,  the  distribution  of  responses  in  each 
section  provides  a  meaningful  impression  of  our  mem¬ 
bers'  travel  programs. 


TABLE  1  —  Companies  responding  to  the  survey 

No.  of  employees 

Under  1,000 

1,001—5,000 

5,001—10,000 

Over  10,000 

Number  not  given 

No.  of  respondents 

138 

109 

33 

39 

29 

WHO  TRAVELS 

Of  the  nearly  1,000  companies  contacted,  348  re¬ 
sponded  by  the  survey  deadline.  Although  the  respon¬ 
dents  represented  a  full  range  of  large  and  small  com¬ 
panies,  the  majority  came  from  small  to  moderately- 
sized  employers  (Table  1). 

Of  those  who  responded,  98  companies,  over  28%  of 
the  total,  indicated  they  offered  some  travel  benefits  to 


Compiled  by  Kimberly  Sobczak 


12 


RM,  February,  1977 


SCHEDULING  TRIPS  these  additional  destinations,  like  those  for  originally 

A  majority  of  respondents,  46,  indicated  that  they  scheduled  trips,  come  from  a  variety  of  sources, 
plan  their  travel  programs  on  an  annual  basis  and  make  *n  many  companies,  the  recreation  administrator, 

complete  announcements  to  their  employees  about  the  because  he  or  she  deals  in  travel  planning,  becomes  a 

(year's  offerings  (Table  2).  Another  large  portion  of  the  source  of  travel  information  and  advice  for  employees 

(group,  40  members,  said  they  do  not  make  annual  travel  planning  individual  trips.  Whether  in  an  official  or  an 

program  announcements.  The  vast  majority  showed  unofficial  capacity,  over  55%  of  the  respondents  said 

that  they  accept  additions  to  their  travel  agenda  they  adivse  employees  on  their  individual  travel  plans 

throughout  the  year  (Table  3).  As  shown  later,  ideas  for  (Table  4). 


cj  spp  \n  32 


TABLE  3  —  Would  you  add  destinations  throughout  the  year? 


No.  of  employees  Under  1,000  1,001 — 5,000 


Yes 


No 


No  response 


5,001—10,000 

Over  10,000  Total 

10 

24  76 

TABLE  4  —  Do  you  advise  employees  on  individual  travel  packages  or  offers? 

No.  of  employees 

Under  1,000 

1,001—5,000 

5,001—10,000 

Over  10,000 

Total 

Yes 

- _ 1 

6 

21 

8 

19 

54 

No 

2 

18 

8 

11 

39 

No  response 


DETERMINING  DESTINATIONS 

NIRA  companies  use  a  variety  of  decision  makers  in 
determining  their  travel  destinations  (Table  5). 
Although  choices  are  most  likely  to  be  made  by  either 
the  recreation  administrator  alone  or  by  the  administra¬ 
tor  and/or  a  travel  committee,  several  other  sources 
may  also  be  consulted.  In  a  few  cases,  another  staff 


member,  possibly  the  administrator's  superior,  makes 
the  decision.  In  another  small  group  of  companies,  trav¬ 
el  agents  or  other  outside  agents  may  make  the  destina- 


continued  on  following  page 
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tion  decision. 

The  largest  portion  of  travel  packages  offered  to  em¬ 
ployees  of  NIRA  companies  falls  into  the  medium- 
priced  range,  according  to  respondents'  estimates  (Ta¬ 
ble  6).  Of  all  packages  offered,  72,  or  45%  ,  fell  into  this 


range.  Another  50,  or  just  over  31%  ,  were  called  "econ¬ 
omy"  tours  by  the  recreation  administrators.  Thirty- 
eight  tours,  or  20%  of  the  offerings,  were  termed 
"deluxe"  by  employee  travel  planners.  Clearly,  some 
companies  offered  tours  in  more  than  one  price  range 


TABLE  5  —  Who  makes  the  travel  destination  decision?  || 

No.  of  employees 

Under  1,000 

1,001—5,000 

5,001—10,000 

Over  10,000 

Total 

Recreation  Director 

4 

27 

8 

19 

58 

Other  Staff  Member 

2 

7 

6 

4 

19 

Committee 

4 

23 

7 

18 

52 

Travel  Agent 

— 

6 

5 

6 

17 

TABLE  6 — Packages  selected 

No.  of  employees 

Under  1,000 

1,001—5,000 

5,001—10,000 

Over  10,000 

Total 

Deluxe 

2 

15 

7 

14 

38 

Moderate 

6 

25 

13 

28 

72 

Economy 

5 

17 

10 

18 

50 

BUILDING  TRAVEL  PACKAGES 

It  appears  that  our  members  depend  upon  travel 
agents  and  tour  operators  to  assemble  more  than  half  of 
their  travel  offerings  (Table  7).  The  recreation  administa- 
tors  and/or  their  staff  and  committee  colleagues  have  a 
hand  in  nearly  half  of  the  packages  they  offer  (Table  8). 
More  detailed  results  might  show  that  recreation  di¬ 
rectors  depend  upon  agents  to  put  together  some  more 
extended  or  complex  tours,  while  they  handle  others  — 
perhaps  those  closer  to  home  —  by  themselves. 

Regardless  of  who  puts  together  travel  packages,  our 


members  are  comparison  shoppers  for  the  services  of 
travel  professionals.  Fewer  that  19%  of  the  respondents, 
only  18  companies,  rely  on  just  one  agent  or  operator 
(Table  9).  Well  over  half  of  the  respondents  take  com¬ 
petitive  bids  for  their  travel  business  (Table  10), 
although  most  apparently  do  so  in  an  informal  fashion 
(Table  11).  Before  committing  to  travel  agents  and  tour 
operators,  over  half  of  our  members  conduct  credit 
checks  to  protect  their  employee  travelers  and  the  in¬ 
tegrity  of  their  programs  (Table  12). 


TABLE  7  —  Are  your  travel  packages  put  together  only  by 

a  travel  agent/ tour  operator? 

No.  of  employees 

Under  1,000 

1,001—5,000 

5,001—10,000 

Over  10,000 

Total 

Yes 

4 

25 

12 

17 

58 

No 

3 

12 

5 

14 

34 

No  response 

2 

3 

— 

1 

6 

14 
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TABLE  8  —  Is  the  package  ever  put  together  by  you / staff/ committee? 

No.  of  employees 

Under  1,000 

1,001—5,000 

5,001-10,000 

Over  10,000 

Total 

Yes 

3 

18 

6  i 

19 

46 

No 

3 

18 

,  ...  .....  -  -  j 

11 

12 

44 

No  response 


TABLE  9  —  Is  travel  always  booked  with  the  same  agent/ operator? 


5,001—10,000 


No.  of  employees 

Under  1,000 

1,001—5,000 

Yes 

2 

6 

No 

5 

31 

No  response 

2 

3 

Over  10,000 

Total 

6 

18 

25 

74 

1 

6 

TABLE  10  —  Are  packages  selected  on  the  basis  of  bids  from  at  least  two  competitors? 


No.  of  employees 


Yes 


No 


No  response 


Under  1,000 


1,001—5,000 


22 


16 


2 


5,001—10,000 


8 


9 


Over  10,000 

■ 

Total 

20 

54 

10 

38 

.  .  i 

2  1 

6 

TABLE  11  —  Is  a  prepared  bid  form  sent  to  suppliers? 

No.  of  employees 

Under  1,000 

1,001—5,000 

5,001—10,000 

.  . 

Over  10,000 

Total 

Yes 

1 

5 

3 

7 

16 

No 

6 

33 

1 

14 

22 

75 

No  response 


TABLE  12  —  Do  you  conduct  a  credit  check  on  potential  suppliers? 


Under  1,000 


2 


1,001—5,000 


21 


17 


No.  of  employees 


Yes 

No 


No  response 


WHERE  THEY  GO 

Travel  destinations  for  the  employees  of  NIRA  com¬ 
panies  range  over  the  world  (Table  13).  As  might  be  ex¬ 
pected,  the  variety  and  range  of  destinations  grows  as 


5,001—10,000 


9 


8 


Over  10,000 

Total 

19 

51 

11 

40 

2 

7 

the  size  of  responding  companies  increases.  Companies 
with  fewer  than  1,000  employees  usually  restrict  their 

continued  on  following  page 
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not  require  large  groups  of  affiliated  travelers,  NIRA  ex¬ 
pects  more  small  employers  to  offer  a  variety  of  travel 
destinations.  As  Table  13  indicates,  our  largest  members 
send  employees  —  often  in  large  groups  —  to  destina¬ 
tions  around  the  country  and  the  world.  Some  have 
even  moved  into  the  more  exotic  areas,  including 
Africa,  the  Far  East  and  the  USSR. 


TABLE  13  —  TRAVEL  DESTINATIONS,  1976 


No.  of  employees 

Under  1,000 

1,001—5,000 

5,001—10,000 

Over  10,000 

Trips/ yr 

Average 

emps/trip 

Trips/ yr 

Average 

emps/trip 

Trips/ yr 

Average 

emps/trip 

Trips/ yr 

Average 

emps/trip 

Caribbean 

1 

9 

14 

48 

6 

63 

18 

60 

Central  America 

— 

— 

1 

25  1 

1 

10 

— 

— 

Canada 

— 

— 

1 

40 

1 

50 

5 

Ill 

,  Hawaii 

1 

30 

21 

59 

8 

110 

35 

68 

Disney  Attractions 

— 

— 

4 

53 

2 

27 

— 

— 

Las  Vegas 

4 

37 

11 

98 

7 

96 

21 

114 

Cruises 

1 

— 

8 

23 

2 

15 

7 

65 

Middle  East 

— 

— 

— 

— 

— 

— 

— 

— 

South  America 

— 

— 

2 

9 

— 

— 

3 

54 

River  Rafting 

— 

— 

— 

— 

— 

—  ! 

— 

— 

Domestic  U.S. 

1 

30 

29 

47 

8 

155 

39 

73 

Africa 

— 

— 

— 

— 

— 

— 

2 

40 

Europe 

-r- 

— 

18 

36 

9 

42 

41 

54 

Far  East 

— 

— 

— 

— 

1 

30 

1 

71 

Mexico 

— 

— 

7 

28 

3 

20 

10 

49 

Other  Destinations 

— 

— 

— 

— 

— 

— 

8 

24 

pm 


travel  to  nearby  places.  Many  of  these  local  attractions 
were  not  covered  by  this  survey.  Of  the  categories 
covered  here,  smaller  companies  chose  Las  Vegas  most 
frequently.  The  gambling  capital  was  a  popular  destina¬ 
tions  for  employees  in  all  companies,  as  were  the  Carib¬ 
bean  and  Hawaii.  With  the  growth  of  One-stop  Tour 
Charters  (OTC's)  and  similar  arrangements  which  do 


DO  YOU  KNOW 

Who  has  sent  employee  travel  groups  to  Africa? 

WE  DO 

Sometimes,  it  helps  to  talk  with  someone  who  has  been  there. 
For  first  hand  advice,  write  or  call  NIRA. 

Members  helping  members  through  NIRA  Consulting  Services 
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Nova  Scotia  Conference 


Government/  industry  team 
promotes  employee  recreation 


GOVERNMENT  and  industry  entered  a  new  partner¬ 
ship  in  the  interests  of  employee  recreation  in  the 
Canadian  province  of  Nova  Scotia  recently.  Representa¬ 
tives  of  more  than  sixty  businesses,  industries  and 
governmental  agencies  attended  a  conference  on  in¬ 
dustrial  recreation  in  the  provincial  capital  of  Halifax, 
November  30  through  December  2,  1976. 

The  conference,  entitled  "Employee  Recreation  — 
An  Investment  in  Your  Company's  Human  Resources", 
was  the  first  such  gathering  to  be  called  by  the  govern¬ 
ment  of  Nova  Scotia.  The  sessions  were  sponsored 
jointly  by  the  provincial  Department  of  Recreation  and 
Department  of  Development. 

Conference  Coordinator  Nelson  Ellsworth,  the 
Recreation  Departments'  Community  Recreation  Coor¬ 
dinator,  said  that  the  two  departments  share  an  interest 
in  industrial  recreation,  since  Recreation  is  involved  in 
the  leisure  activities  of  employees  and  Development  is 
concerned  with  industrial  growth  in  the  province. 

"Our  main  objective  was  to  invite  Nova  Scotia  busi¬ 
ness  and  industry  representatives  to  discuss  and  ex¬ 
amine  the  benefits,  scope  and  programming  techniques 
in  employee  recreation,"  Ellsworth  said  after  the  con¬ 
ference. 

Among  the  delegations  at  the  conference,  many  in¬ 
cluded  representatives  of  both  management  and  the 
employee  force.  Four  provincial  governments  other 
than  Nova  Scotia  were  also  represented.  Resource 
material  from  the  conference  was  sent  to  all  Canadian 
provinces. 

Conference  organizers  were  particularly  struck  by  the 
consistency  of  attendance  at  all  sessions,  from  the 
workshops  on  "How  to  Develop  Employee  Recreation 
Services"  to  individual  fitness  evaluation  tests.  The  latter 
were  conducted  for  each  conference  delegate  by  staff 
members  from  the  Halifax  YMCA  and  Dalhousie 
University's  Fitness  Institute. 

NIRA  President  Michael  Fryer  delivered  the  keynote 
address  at  the  opening  of  the  conference.  He  said  that 
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employees  have  certain  needs  such  as  "affiliation, 
esteem,  and  self-actualization"  which  can  be  met 
through  industrial  recreation. 

"Recreation  offers  employees  an  opportunity  to  uti¬ 
lize  excess  energy  constructively  through  exercise 
which  promotes  physical  fitness,"  said  Fryer.  "It  can 
make  their  lives  more  fulfilling  by  occupying  their 
leisure  hours  in  hobbies,  crafts,  or  social  events,"  he 
added.  Fryer  further  explained  that  company  sponsored 
recreation  offers  employees  another  opportunity  for 
personal  recognition  and  helps  foster  team  spirit  and 
company  loyalty. 

The  Provincial  Development  Minister,  A.M.  Sandy 
Cameron,  told  conference  delegates  that  recreation  can 
bring  labor  and  management  closer  together. 

"Our  efforts  must  be  directed  to  persuading  both 
employer  and  employee  that  industrial  recreation  can 
be  another  step  toward  improving  labor/ management 
relations,  which  will  in  turn  result  in  increased  produc¬ 
tivity  for  Nava  Scotia,"  Cameron  said. 

Hugh  Conrod,  Deputy  Minister  of  the  Provincial 
Department  of  Recreation,  spoke  on  a  positive  vein  in 
his  address. 

Said  Conrod,  "Recreation  services  should  not  be 
looked  upon  as  a  company  expense,  but  as  a  sound  in¬ 
vestment  in  any  company's  future.  Every  dollar  business 
and  industry  invests  in  recreation  programming  for  its 
employees  can  be  significantly  measured,  not  only  in 
the  manner  in  which  it  helps  build  morale,  but  also 
through  productivity  and  personal  enrichment." 

William  DeCarlo,  (Xerox  —  Rochester),  Past  Chair¬ 
man  of  NIRA,  explained  various  programming  and  fi¬ 
nancing  options  for  employee  recreation.  An  employer 
must  analyze  employees'  recreation  needs,  he  said. 
Although  different  programs  will  be  appropriate  for 
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different  employee  groups,  he  noted,  all  should  boost 
morale,  encourage  potential  leaders,  and  promote  bet¬ 
ter  employee  performance. 

Other  speakers  and  session  leaders  discussed  em¬ 
ployee  physical  fitness  in  business  and  industry.  Among 
them,  Russ  Kisby,  Vice  President  of  Participation,  used 
slides  to  depict  the  lack  of  good  fitness  and  health  at¬ 
titudes  among  Canadians.  He  said  that  business  and  in¬ 
dustry  can  play  a  significant  role  in  education  in  this 
area  through  the  initiation  of  employee  fitness  pro¬ 
grams. 

A.  Murray  Dick,  Manager  of  Employee  Recreation  at 
Dominion  Foundries  and  Steel  Ltd.  in  Hamilton,  On¬ 
tario,  outlined  his  company's  richly  varied  and  sophisti¬ 
cated  employee  recreation  program.  Bill  Spurr,  regional 
coordinator  for  the  Nova  Scotia  Department  of  Recrea¬ 
tion,  followed  Dick's  presentation  with  an  outline  of 
the  services  available  through  the  Department  to  assist 
business  and  industry  in  the  development  of  recreation 
programs. 

Conference  Coordinator  Nelson  Ellsworth  set  the 
future  direction  from  the  conference  during  his  summa¬ 
tion  address  to  the  gathering. 


Above:  NIRA  Past  Chairman  William  DeCarlo  (Xerox 
—  Rochester)  discussed  program  financing  options. 
Right:  Hon.  A.M.  Sandy  Cameron,  Minister  of  the 
Nova  Scotia  Department  of  Development,  told  dele¬ 
gates  that  recreation  can  help  improve  labor/ manage¬ 
ment  relations. 


"The  question  we  must  now  address  ourselves  to  is 
'where  do  we  go  from  here?'  "  said  Ellsworth.  "We 
have  begun  the  involvement  process  through  atten¬ 
dance  at  this  conference,"  he  added.  "It  is  of  prime  im¬ 
portance  to  continue  that  involvement  when  we  return 
to  our  respective  work  environments. 

"In  planning  for  the  future,"  Ellsworth  continued,  "it 
is  best  that  we  evaluate,  with  both  worker  management 
representatives,  the  pros  and  cons  of  the  employee 
recreation  program  option,  and  the  best  ways  to  de¬ 
velop  a  plan  of  action  tailored  to  fit  a  company's  needs 
and  resources." 

Ellsworth  indicated  that  the  provincial  Department  of 
Recreation  is  prepared,  through  regional  offices  and 
other  staff  resources,  to  help  Nova  Scotia  business  and 
industry  develop  employee  recreation. 

"We  are  approachable,"  he  assured  delegates.  "I  be¬ 
lieve  the  challenge  is  open  to  all  of  us  as  we  leave  this 
conference  is  to  seek  answers  to  some  of  the  questions 
presented  here,  and  to  utilize  the  resources,  not  only  of 
the  Department  of  Recreation,  but  also  of  municipal 
recreation  directors  and  other  community  resource 
people  to  help  bring  about  a  comprehensive  employee 
recreation  theme." 
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Looking  over  the  conference  agenda,  left  to  right:  Deputy  Minister  of  Nova  Scotia  Development  Les  Single,  Con¬ 
ference  Co-Chairpeople  Sandy  Baillieul  and  Nelson  Ellsworth,  NIRA  President  Michael  Fryer,  and  Deputy  Minister 
of  Nova  Scotia  Department  of  Recreation  W.H.  Conrod. 


Conference  delegates  learned  first  hand  about  fitness  testing. 
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ideas  clinic 


Melvin  C.  Byers,  CIRA 
NIRA  Consultant 

The  "Ideas  Clinic"  comprises  exclusively  questions 
we  receive  from  our  members,  along  with  responses 
from  NIRA  Consultant  Mel  Byers,  CIRA.  For  assistance 
in  any  area  of  industrial  recreation,  write  or  call:  NIRA, 
20  N.  Wacker  Dr.,  Suite  2020,  Chicago,  IL  60606  — 
312/346-7575.  The  NIRA  staff  will  provide  a  direct 
response,  often  with  supplemental  materials  and  re¬ 
ferrals.  Questions  and  answers  of  general  interest  are 
condensed  for  the  "Ideas  Clinic". 

Ql  am  new  to  this  recreation  job  and  am  still 
•  feeling  my  way  along.  It  would  be  very  helpful 
if  I  knew  more  about  what  others  in  my  position  ac¬ 
tually  do:  what  responsibilities  they  have,  how  they 
fit  into  their  companies'  organizational  structures 
and  so  forth. 

R  There  is  a  great  variety  in  responsibilities —  not 
•'  to  mention  official  job  descriptions  —  among 
recreation  directors.  "Recreation  Director"  is  not  an 
accurate  title  for  many  practitioners  in  our  field. 
"Personnel  Activities  Coordinator"  would  be  more 
descriptive  of  many  of  them.  Other  titles  such  as 
"Company  Club  Manager",  "Human  Relations  Coor¬ 
dinator",  "Employee  Services  Director",  and  many 
others  may  also  apply. 

A  recreation  administrator  is  often  required  to 
wear  many  different  hats  for  the  company.  He  or  she 
may  be  an  employment  manager,  training  director  or 
labor  relations  director  who  doubles  as  a  recreation 
leader.  Recreation  duties  may  even  slip  into  a  per¬ 
sonnel  specialists'  category,  before  they  are  for¬ 
malized  in  a  job  description.  As  recreation  programs 
grow  and  gain  the  support  of  management,  a  full¬ 
time  administrator  will  eventually  become  necessary. 
Usually,  it  is  only  when  a  company  is  large  and  com¬ 
mitted  to  its  recreation  program  that  we  find  a  full¬ 
time  recreation  director  who  is  hired  exclusively  to 
organize  employee  activities.  Of  course,  there  are 
notable  exceptions  to  this  rule  in  several  progressive 
smaller  companies  in  the  country. 


Just  as  the  scope  of  recreation  administrators'  jobs 
varies  greatly,  so  do  the  number  and  range  of  their 
programs.  Some  are  responsible  only  for  organizing 
company  ball  teams.  Others  manage  extensive  recre¬ 
ation/services  programs  with  budgets  totalling  hun¬ 
dreds  of  thousands  of  dollars  annually.  Most  fall 
somewhere  between  these  two  extremes. 

A  partial  list  of  services  administered  by  our  mem¬ 
bers  includes: 

Sports  and  Physical  Fitness:  Intramural  and  in¬ 
dustrial  league  teams,  sports  banquets,  a  score 
of  different  special  interest  sports  clubs,  physi¬ 
cal  fitness  testing  and  training,  stop-smoking 
and  other  health  clinics 

Social  and  Cultural  Activities:  Travel  programs 
ranging  from  day-hops  to  tours  abroad, 
children's  parties,  hobby  clubs,  craft  shows, 
feature  film  programs,  drama  and  choral 
groups,  service  and  retiree  clubs,  dances,  pic¬ 
nics,  entertainment  attractions  and  theatre  out¬ 
ings 

Employee  Benefits:  Employee  group  insurance, 
retirement  counseling,  credit  union,  savings 
bond  sales,  discount  programs  for  merchandise 
and  services,  company  store,  tuition  reimburse¬ 
ment  and  education  programs,  new  employees 
orientation,  suggestion  system,  awards  pro¬ 
gram,  employee  information  center,  emergency 
relief  and  personal  aid  programs 

Community  Services:  Blood  donations,  charity 
drives,  facilities  and  activities  sharing,  liaison 
with  community  groups,  civic  assistance  pro¬ 
grams,  Industrial  Recreation  Council  affiliation 

Company  Communications:  Company  and 
recreation  newsletters,  bulletin  boards,  public 
address  system,  signs  and  displays,  meeting  ar¬ 
rangements 

Since  formal  recreation  programs  are  relatively 
new  to  many  companies,  management  may  be  un¬ 
certain  about  what  recreation/ employee  services  can 
and  should  do.  The  growth  of  your  individual 
responsibilities  as  a  recreation  director  may  depend 
upon  the  direction  and  programs  you  establish.  Talk 
with  other  recreation  directors,  especially  those  from 
companies  similar  to  yours,  for  suggestions.  We  will 
put  you  in  touch  with  NIRA  members  who  can  tell 
you  about  their  experiences.  I’m 
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KENYA/TANZANIA/  ZAMBIA/  EGYPT 
ETHIOPIA/ INDIAN  OCEAN  ISLANDS  and  RIO 

Escorted  Safaris/ Tented  Safaris/  E.  A.Wildlife  Society  Safaris/  Walking  Safaris 


AIR  CANADA 
BRITISH  AIRWAYS 
AIR  FRANCE 

east  af  rican  travel  consultants 
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In  Zambia  the  tourist  on  foot  gets  insights  into  the  cycle 
life  in  the  wild  that  the  mobilized  tourist  misses  completely  i 

In  many  places .  species  like  lions  and  rhinos  have  become 

semi-tame;  indifferent  to  the  "four-wheel  zebras",  the  striped  , 

tour  buses  which  roam  in  herds  along  the  roads.  In  Zambia 
your  armed  escort  and  guard  moves  you  around  a  herd  of 
zebra  and  shows  you  how  a  group  of  hunting  lionesses  would 
take  up  positions  for  a  sure-fire  kill.  In  addition  to  Zambia 
you  will  also  be  visiting  the  finest  National  Parks  within 
Kenya  and  Tanzania. 
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Th©  Zelira  Safari  / Kenya  and  Tanzania 


21  Days 


You  are  now  truly  'ON  SAFARI  'for  the  next  21  days.  See 
the  highlights  offered  including  the  origins  of  prehistoric  man 
at  Olduvai  -  the  great  expanses  of  the  Serengeti  -  Kenya  and 
Kilimanjaro  with  their  snow  capped  peaks  -  and  the  silver 
sands  at  the  Coast.  See  Africa  Our  Way!!! 
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(Membership  restricted  to  20  persons)  IT7AC1BAAEA3 
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Support  of  this  fully  escorted  Safari  ensures  that  some  animals 
will  be  saved  from  extinction. 

This  is  a  truly  high  class  educational  safari  with  world  known 
personalities  lecturing. 

See  and  understand  Africa  as  it  should  be  done  whilst  you  stay 
in  luxury  lodges  with  only  the  bush  stopping  at  your  door-step! 


DAY  1  -  SATURDAY  -  MONTREAL  OR  NEW  YORK/LONDON 

Late  evening  departure  from  Montreal  or  New  York  to  London 
by  Air  Canada/British  Airways  747.  Full  inflight  service. 

DAY  2  -  SUNDAY  -  LONDON 

Arrive  London  early  morning.  A  day  room  at  the  Excelsior 
Hotel.  Late  evening  departure  for  Nairobi  by  British  Airways 
iet.  Full  inflight  service. 

DAY  3  -  MONDAY  -  NAIROBI 

Arrive  Nairobi  from  London  early  morning.  Transfer  to  Norfolk 
Hotel.  Remainder  of  day  at  leisure.  Opportunities  for  shopping 
3tc.  Overnight  at  the  Norfolk  Hotel. 

DAY  4 -TUESDAY  4  NAIROBI 

a.m.  Visits  to  the  E.Aj  Wildlife  Society  Headquarters  and  the 
National  Museum,  p.m.  Visit  to  the  Nairobi  National  Park. 

Evening  cocktail  party  and  dinner  at  the  Norfolk  Hotel.  Mem¬ 
bers  will  have  the  opportunity  of  meeting  a  number  of  specially 
invited  guests  and  local  dignitaries.  Overnight  at  the  Norfolk 
Hotel. 

DAY  5  -  WEDNESDAY  -  TREETOPS 

Nairobi  to  Nyeri.  Lunch  at  the  Outspan  Hotel.  Afternoon 
transfer  to  Treetops  for  an  overnight  stay. 


DAY  6  -  THURSDAY  -  MERU  NATIONAL  PARK 

Leisurely  drive  to  Meru  National  Park  via  Meru  township  to 
Meru  Mulika  Lodge.  The  illuminated  waterhold  situated  just  in 
front  of  the  lodge  attracts  herds  of  elephants,  buffalo  and  other 
fascinating  game  -  all  visible  24  hours  a  day  from  the  Lodge's 
spacious  verandahs  or  your  own  room.  This  is  Elsa  Country. 

DAY  7  -  FRIDAY  -  MERU  NATIONAL  PARK 

Game  drives  in  the  morning  and  afternoon  and  watch  white 
rhino  and  other  wildlife.  Overnight  Meru  Mulika  Lodge. 

DAY  8  -  SATURDAY  -  SAMBURU  GAME  RESERVE 

Nyeri  to  Samburu/lsiolo  Game  Reserve.  Arrival  in  time  for 
lunch,  p.m.  At  Leisure.  Optional  evening  game  drive.  Over¬ 
night  at  Samburu  Lodge. 

DAY  9  -  SUNDAY  -  SAMBURU  GAME  RESERVE 

Two  full  days  in  the  Samburu/lsiolo  Game  Reserve. 

DAY  10  -  MONDAY  SAMBURU  GAME  RESERVE 
Accommodations  at  Samburu  Lodge. 

DAY  11  -  TUESDAY  -  NAIVASHA 
Samburu  to  Naivasha.  Lunch  at  Naro  Moru  River  Lodge,  p.m. 
Visit  to  the  Aberdare  National  Park  (weather  permitting).  Over¬ 
night  at  the  Lake  Naivasha  Hotel/Tea  Hotel. 

DAY  12  ■  WEDNESDAY  -  LAKE  NAKURU/NAIVASHA 

Visit  to  nearby  Lake  Nakuru  National  Park.  Picnic  lunch 
taken.  Return  in  late  afternoon  to  Naivasha/Tea  Hotel.  After 
dinner  this  evening  Dr.  Celia  Kamau  will  deliver  a  lecture  on 
Geology  of  the  Great  Rift  Valley.  It  is  hoped  an  informal  dis¬ 
cussion  will  follow  her  talk.  Overnight  at  the  Lake  Naivasha 
Hotel/Tea  Hotel. 

DAY  13  -  THURSDAY  -  NAIVASHA 

Full  day  at  Naivasha.  Opportunity  for  boat  trips,  bird-watch- 
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etc.  Evening  visit  to  nearby  Hell's  Gate  gorge,  home  of 
e  Lammergeyer  and  many  other  spectacular  birds  of  prey. 

dinner  this  evening  Prof.  T.  Odhiambo  will  deliver  a 
cture  on  current  conservation  problems  facing  East  Africa 
.  Again  it  is  hoped  an  informal  discussion  will  follow  the 
Overnight  at  the  Tea  Hotel. 


AY  14  -  FRIDAY  -  MASAI  MARA  GAME  RESERVE 


to  the  Masai  Mara  Game  Reserve.  Picnic  lunch  will 
e  taken.  Overnight  at  the  Mara  Serena  Lodge. 


AY  15  -  SATURDAY  -  MASAI  MARA  GAME  RESERVE 

full  days  in  the  Masai  Mara  Game  Reserve. 


AY  16  -  SUNDAY  -  MASAI  MARA  GAME  RESERVE 


ccommodations  at  Mara  Serena. 


AY  17  -  MONDAY  -  SERENGETI  NATIONAL  PARK 

ara  Game  Reserve  to  the  Serengeti  National  Park.  Overnight 
t  Ndutu  Safari  Camp  (Tented). 


DAY  18  -  TUESDAY  -  SERENGETI  NATIONAL  PARK 

Three  full  days  in  the  Serengeti  Area. 

DAY  19  -  WEDNESDAY  -  SERENGETI  NATIONAL  PARK 

In  addition  to  the  local  game  drives  in  this  exciting  area,  a 
visit  will  be  made  to  the  Serengeti  Research  Institute,  allowing 
members  an  opportunity  of  seeing  and  hearing  about  the  many 
research  projects  currently  being  undertaken  by  the  Institute. 
Accommodations  at  Ndutu  Camp. 

DAY  20  -  THURSDAY  -  SERENGETI  NATIONAL  PARK 

Another  full  day  at  Ndutu. 

DAY  21  -  FRIDAY  -  NGORONGORO  CRATER 

Full  day  at  Olduvai  Gorge  with  a  guided  tour  and  lecture  by 
Dr.  Mary  Leakey.  Picnic  lunch  at  Olduvai  Gorge.  Evening 
drive  to  nearby  Ngorongoro  Crater.  Overnight  at  Ngorongoro 
Wildlife  Lodge. 

DAY  22  -  SATURDAY  -  NGORONGORO  CRATER 

Full  day  spent  in  Ngorongoro  Crater  viewing  the  abundance  of 
birds  and  wild  game  that  roam  the  crater  floor.  Picnic  lunch  in 
the  Crater.  Return  to  the  crater  rim  during  the  mid-afternoon 
for  a  visit  to  the  Ngorongoro  Conservation  Headquarters  and 
an  address  by  the  Conservator.  Overnight  at  Ngorongoro  Wild¬ 
life  Lodge. 

DAY  23  -  SUNDAY  -  ARUSHA 

After  breakfast,  we  depart  for  Lake  Manyara  National  Park 
driving  through  the  tropical  rain  forest.  A  special  attraction 
here  is  the  tree  climbing  lions,  where  you  will  see  some  of  the 
animals  lounging  20  feet  off  the  ground,  high  in  the  acacia 
trees.  From  here  we  drive  to  Arusha  for  lunch.  In  the  after¬ 
noon  we  will  visit  the  home  of  Dr.  Henry  Fosbrooke,  the 
author  of  "Ngorongoro:  The  Eighth  Wonder  of  the  World". 


Tea  will  be  served  on  the  lawn  overlooking  lovely  Lake  Diluti. 
Dr.  Fosbrooke  will  talk  informally  over  tea  on  matters  rela¬ 
ting  to  Ngorongoro  and  the  establishment  of  Tanzania's 
new  capital  at  Dodoma.  Dr.  Fosbrooke  also  lectures  for  vari¬ 
ous  agencies  of  the  U.N.  Henry  and  Jane  Fosbrooke  will  be 
our  guests  for  dinner  at  the  New  Arusha  Hotel  where  we 
will  spend  the  night. 

DAY  24  -  MONDAY  -  TSAVO  NATIONAL  PARK  -  WEST 

Leisurely  game  viewing  drive  to  Tsavo  National  Park.  Over¬ 
night  at  Ngulia  Lodge. 

DAY  25  -  TUESDAY  -  TSAVO  NATIONAL  PARK  -  WEST 

Two  full  days  in  Tsavo  West  National  Park.  Overnight  at 
Ngulia  Lodge. 

DAY  26  -  WEDNESDAY  -  TSAVO  NATIONAL  PARK 

-WEST 

During  the  visit  to  Tsavo,  the  largest  National  Park  in  the 
world,  a  visit  will  be  made  to  the  Park  Headquarters  to  see  the 
day  to  day  running  of  a  Kenya  National  Park,  and  one  evening 
a  film  will  be  shown  on  the  anti-poaching  campaign  currently 
in  operation  in  the  park.  For  those  who  wish  a  day  excursion 
to  Mombasa  can  be  arranged  with  lunch  at  Mombasa  Beach 
Hotel,  returning  to  Ngulia  in  the  evening.  Accommodations  on 
both  nights  at  Ngulia  Safari  Lodge. 

DAY  27  -  THURSDAY  -  NAIROBI 

Return  to  Nairobi  and  the  Norfolk  Hotel. 

DAY  28  -  FRIDAY  -  NAIROBI/LONDON 

Late  evening  departure  from  Nairobi  to  London  by  British 
Airways.  Full  inflight  service  provided. 

DAY  29  -  SATURDAY  -LONDON/MONTREAL/NEW  YORK 

Depart  London  noon  time  on  Air  Canada/British  Airways 
747.  Full  inflight  service.  Arrive  Montreal  or  New  York 
late  afternoon. 

OPTIONAL 

It  is  possible  to  stay  in  Europe  or  Africa  for  an  additional  period 
of  time  up  to  the  full  45  day  limit  of  your  air  ticket.  Tours  can 
be  arranged  in  other  parts  of  Africa  -  details  on  request. 


East  African  Wildlife  Society 
P.O.  Box  20110, 

NAIROBI 

KENYA 

Mr.  Tony  Lopes  of  East  African  Travel  Consultants  is 
the  Society's  representative  in  Canada  and  through 
him  publicity  has  been  given  to  the  activities  of  the 
Society  through  radio,  TV  and  talks. 

The  East  African  Wildlife  Society  founded  in  1961  is 
a  non-profit,  non-governmental  agency  assisting  the 
three  East  African  republics  of  Kenya,  Uganda  and 
Tanzania  in  the  development  of  game  conservation. 
During  the  1970  to  72  period,  accomplished  and 
projected  plans  amount  to  $185,000.00.  Member¬ 
ship  and  interest  in  the  Society  is  up,  there's  none 
other  like  it  in  the  animal  kingdom!  But  cost  and 
commitment  are  recurrent  and  there's  always  room 
for  one  more  in  the  ark.  Your  readership  proves 
your  interest. 

The  Society  has  over  14000  members  from  all  parts 
of  the  world  and  we  finance  projects  covering  Anti- 
Poaching  Education  -  Animal  Rescue  and  Research. 
Every  cent  that  members  pay  for  membership  and 
every  cent  from  donations  go  directly  to  projects. 
NOTHING  is  taken  for  overheads  which  is  covered 
by  our  trade  activities. 

East  African  Travel  Consultants  offer  special  safaris 
for  Society  members  and  you  are  guaranteed  an  un- 
forgetable  experience  during  your  trip. 

We  welcome  you  to  East  Africa. 

Yours 


Michael  J.  Sawyer 
EXECUTIVE  SECRETARY 
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Arusha,  Tanzania 

Tour  organizers  and  travel  agents  throughout  the 
world,  especially  those  with  the  knowledge  and 
experience  of  Mr.  Tony  Lopes,  are  not  only  serving 
their  clients  but  equally  the  people  and  the  wildlife 
of  the  Countries  visited  by  their  tours.  For  the  people, 
fighting  a  desperate  battle  to  develop  their  countries 
in  a  world  of  inflation  and  rising  oil  prices,  benefit 
from  the  foreign  currency  which  tourism  brings  to 
their  hard  pressed  exchequers.  The  wildlife  equally 
benefits,  for  tourism  emphasizes  its  value  both  to  the 
Governments  and  the  people,  and  so  encourages  the 
efforts  being  made  to  control  poaching,  and  the  more 
insideous  threat  of  the  encroachment  of  agriculture 
and  pastoral  ism  into  wildlife's  natural  habitats. 

The  world  famous  Ngorongoro  Crater,  of  which  /  was 
the  first  Conservator,  forms  an  excellent  example  of 
the  mutual  benefits  of  such  well  organized  visits.  In 
the  last  10  years  the  number  of  visitors  has  risen  from 
6  000  to  120,000 per  year,  thus  providing  revenue  and 
a  considerable  amount  of  employment  for  the  local 
people.  Yet  the  organization  is  such  that  the  feeling  of 
solitude  and  of  communion  with  nature  is  preserved, 
so  that  the  sensitive  visitor  departs  with  a  feeling  of 
spiritual  refreshment  and  of  wonder  at  the  grand 
design  of  nature. 

Henry  Fosbrooke 
United  Nations  Senior  Socio-Ecological  Consultant 


Land  Portion  1977 
Land  Portion  1978 


$2190.00 

$2290.00 


Airfare  Montreal/Montreal  14/45  day  $1113.00 

Airfare  New  York/New  York  14/45  day  $1141.00 
Single  Supplement  (where  available)  $  300.00 


THIS  INCLUDES  A  DONATION  OF  $100.00  PER  PERSON 
TO  THE  EAST  AFRICAN  WILDLIFE  SOCIETY. 


SERENGETI* 

NGORONGORO^ 


MERU 

V/treetops 

Ynairobi 

_^^yTSAVO  WEST 
ARUSHA 


Luxury 
Tented  Safari/  21  Bays 
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DEPARTURES  1977 

Montreal/New  York 

Montreal/New  York 

Saturday 

Saturday 

LEAVE 

RETURN 

February  19, 1977 

March  19, 1977 

July  9, 1977 

August  6,  1977 

November  12, 1977 

December  10, 1977 

DEPARTURES  1978 

February  25, 1978 

March  25, 1978 

July  1, 1978 

July  29, 1978 

INCLUSIVE  TOUR  COST: 

% 


On  a  normal  safari,  during  the  day,  you  drive  around  the  Park 
in  search  of  wild  animals  and  at  night  you  expect  the  animals 
to  turn  up  at  the  flood  lit  vvaterhole  in  front  of  the  lodge.  On  a 
tenting  safari  you  camp  where  the  game  has  converged  and  so 
do  the  staff  accompanying  you  on  this  safari.  Enjoy  relaxed 
evenings  around  the  campfire  with  ice  cubes  in  your  martini. 
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x  at  the  lui 


3 AY  9  -  SUNDAY  -  ADDIS  ABABA/CAIRO 

3reakfast  at  the  Hilton  Hotel.  Transfer  to  the  airport  for  early 
afternoon  departure  to  Cairo  on  an  ETHIOPIAN  jet.  Arrive  at 
Cairo  Airport,  met  arid  transferred  to  a  deluxe  hotel  (Meridien, 
Nile  Hilton  or  similar),  for  overnight. 


jWggtp/p  transferred  to  the  New  Cataract  Hotel ^  dr.similaf.'A  pay 
of  sightseeing  in  Aswan. visiting  the  High: p|ip;^hfinished  Obelisk, 
the  Botanical  Gardens,  Elephantine  Island  and  Agga  Khan 
Mausoleum.  . 


DAY  16  -  SUNDAY  -  ASWAN/ABU  SIMBEL/CAIRO/LONDON 

EaTy.  ijiprning  flight  from  Aswan  to  Abu  Simbel  to  tour  the  Greater 
aridtLesser  Temples  of  Abu  Simbel.  Late  morning  flight  from  Abu 
Sjmaeitr  i  i  iq  n.rl  uftcinoon  Connect  ot  the  ax  port 

with  BRITISH  AIRWAYS  flight  to  London,  arriving  in  London 
late-evening.  Overnight  at  the  Excelsior  Hotel  at  Heathrow  Airport. 


DAY  17  -  MONDAY  -  LONDON/MONTREAL  OR  NEW  YORK 

Dfepart  London  ihid-day  on  AIR  CANADA  or  BRITISH  AIRWAYS 
jet,  arriving  Montreal  or  New. York  late  afternoon. 


DEPARTURES  1977 


Leave  -  Saturday 
Montreal/New  York 


Return  Monday 
Montreal/New  York 


DEPARTURES  1978 


INCLUSIVE  TOUR  COSTS: 


DAY  10  -  MONDAY  -  CAIRO 

‘jtijthe-morning  a  visffto  theEcjyptian  Museum  then  proceed  to 
visit  Memphis  and  Sakkara.  Lunch  at  the  Pyramid's  area.  After 
lunch  visit  the  three  Pyramids  and  sphinx,  then  a  tour  to  the 
Citadel  to  have  a,  panoramic  view  jot  Cairo  and  the  Alabaster 
Mpscjue of Mahamed'Alj,  I.n  the  evening  attend  the  programme 
of  'Sound  and  Light'.  Overnight  at  the  Meridien  Hotel,  Nile  Hilton 
or  similar  hotel. 


Land  Portion:  (twin  per  person)  1977 
Single  Supplement  (where  available)  1977 
Land  Portion:  (twin  per  person)  1978 
Single  Supplement  (where  available)  1978 
Airfare  Montreal/Montreal  14/45  day 
Airfare  New  York/New  York  14/45  day 
(G.I.T.  Fares  on  request) 


DAY  11  -  TUESDAY-  CAIRO/LUXOR 

,|n  the  morning  a  tour  to  Old  Cairo  to  visit  the  Coptic  Museum, 
the  hanging  church  and  St.  Serguis,  where  the  Holy  Family  rested 
Afternoon  tour  to.Khan  Khalili  Bazaar.  Transfer  to  Cairo  Airport 
for  early  evening  flight  to  Luxor.  Met  on  arrival  and  transferred 
to  the  New  Winter  Palace  Hotel  or  similar. 


CAIRO 


LUXOR 


ASWAN 


DAY  12  -  WEDNESDAY  • LUXOR 

Today  you  will  journey  to  the  Valley  of  the  Kings  and  Queens  and 
an  excursion  to  the  Necropolis  of  Thebes,  also  a  visit  to  the  Temple 
of  Deir  El  Bahari  Ramesseum.  Return  to  the  New  Winter  Palace 
Hotel,  or  similar,  for  dinner  and  overnight. 


ABU  SIMBEL 


LALIBELA 


GONDAR 


ADDIS  ABABA 


DIRE  DAWA 


DAY  13  -  THURSDAY  -  LUXOR 

Morning  visit  to  the  Temples  of  Karnak  and  Luxor.  Remainder  of 
the  day  free.  Dinner  and  overnight  at  the  New  Winter  Palace  Hotel 
or  similar. 


DAY  14  -  FRIDAY  -  LUXOR 

Another  free  day  for  independent  activity  in  Luxor.  Overnight  at 
New  Winter  Palace  Hotel  or  similar. 


DAY  15  -  SATURDAY  -  LUXOR/ASWAN 

Early  morning  departure  from  Luxor  Airport  for  flight  to  Aswan 


January  28, 1978 

February  13,  1978 

February  25, 1978 

March  13,1978 

March  25,  1978 

April  10,1978 

April  29,  1978 

May  15,1978 

May  27, 1978  i 

;  June  12, 1978 

June  24, 1978  | 

July  10, 1978 

January  29, 1977  j 

February  14,  1977 

February  26, 1977 

March  14,  1977 

March  26, 1977  i 

April  11, 1977 

April  23,  1977 

May  9, 1977 

May  28, 1977 

June  13,1977 

June  25, 1977 

July  11, 1977 

July  30, 1977 

August  15, 1977 

August  27,  1977 

September  12,  1977 

September  24, 1977 

October  10, 1977 

October  29, 1977 

November  14,  1977 

November  19,  1977 

December  5, 1977 

December  31,  1977 

January  16,  1978 

1977 


JANUARY 


JULY 


1978 

JANUARY 


FEBRUARY 


FEBRUARY 


SEPTEMBER 


MARCH 


APRIL 


OCTOBER 


APRIL 


MAY 


NOVEMBER 


MAY 


JUNE 


DECEMBER 


JUNE 


WEEKLY  OPTIONAL 

SAFARIS/  Kenya  and  Tanzania  Game  Parks 


Message  from  Tony  Lopes 


GENERAL  TERMS  AND  CONDITIONS 


GROUP  INCLUSIVE  TOUR  AIRFARE: 


INSURANCE: 


RESERVATIONS  AND  DEPOSITS: 


ftgmx 


TRANSPORTATION  IN  ZAMBIA,  KENYA  AND 


hotels/tents  •  ? 
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CANCELLATION  AND  REFUNDS.  LAND  PORTION 


CANCELLATION  AND  REFUNDS.  AIR  PORTION 


TRANSFERS,  PORTERAGE  &  BAGGAGE: 


•  , ;  -V  •’  -i'1  ' 

.ini’ 


PARTICIPATING  AIRLINES: 
STATEMENT  OF  RESPONSIBILITY: 


TAXES  AND  GRATUITIES: 

; ;  v  !,.  i 

”  V' !i' 

ri.  .  i  .■  V"Ki' 


DOCUMENTATION  AND  VACCINATIONS:  A  ^  i; 


NOT  INCLUDED  IN  TOUR  COST: 
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AIRLINE  CLAUSE: 
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SAMPLE  AIRFARES  TO  NAIROBI 


ire  profile 


The  League 
of  Federal  Recreation 
Associations 


by  Lawrence  Lemme 

with  David  Brigham,  Robert  Beatty  and  H.  Leon  Hegner 


IN  federal  service  circles,  as  in  private  industry,  em¬ 
ployee  associations  tend  to  spring  up  spontaneously 
wherever  people  work  together.  The  League  of  Federal 
Recreation  Associations  (LFRA)  serves  an  active  mem¬ 
bership  of  over  eighty  such  recreation  and  welfare  asso¬ 
ciations  representing  over  300,000  public  servants.  Our 
members  are  drawn  from  a  variety  of  offices  and  agen¬ 
cies,  including  the  federal  government  and  the  District 
of  Columbia  government  as  well  as  state  and  county 
government  associations.  Although  we  have  just  re¬ 
cently  joined  NIRA  as  a  full  membership  Industrial  Rec¬ 
reation  Council,  our  local  association  was  born  over 
twenty  years  ago. 


GETTING  ORGANIZED 

In  1956  and  early  1957,  an  ad  hoc  committee  repre¬ 
senting  eleven  employee  associations  in  the  Washing¬ 
ton,  D.C.  area  met  to  set  objectives,  draft  a  constitution, 
and  establish  by-laws.  The  small  group  hoped  to  pro¬ 
vide  a  coordinating  vehicle  for  a  prospective  new  group 
of  employee  associations.  The  initial  objective  remains 
the  same  now  as  it  was  twenty  years  ago:  to  provide  a 
league  or  union  which  would  sponsor  activities  for  the 
general  welfare  of  the  member  associations'  employees; 
to  act  as  a  medium  of  exchange  for  ideas  and  experi¬ 
ences;  and  to  take  action  on  such  matters  that  may  con¬ 
tribute  to  the  employees'  morale,  in  harmony  with 


government  policy. 

Interest  grew  as  the  original  eleven  members  grew  to 
fifteen  and,  later,  twenty.  Each  separate  member  associ¬ 
ation  had  been  democratically  organized  by  its  employ¬ 
ees  themselves.  Although  all  associations  were  ap¬ 
proved  by  management  in  their  individual  agencies  or 
departments,  no  control  or  regulatory  action  was  exer¬ 
cised  over  them  from  "top  side".  Each  association  had 
its  own  constitution,  by-laws  and  authority.  Each 
elected  its  own  officers,  conducted  its  own  meetings, 
and  planned  its  operation  and  activities  independent  of 
federal  authority.  While  each  of  the  associations  had 
operated  with  reasonable  success  for  several  years  be¬ 
fore  the  new  League  was  formed,  leaders  had  long  felt 
that  many  of  their  separate  activities  could  be  better  co¬ 
ordinated  if  there  were  a  central  organization. 

The  ad  hoc  committee  finished  its  work  in  October, 

1957.  According  to  committee  stipulation,  the  constitu¬ 
tion  of  the  League  of  Federal  Recreation  Associations 
was  to  become  effective  upon  ratification  of  fifteen  em¬ 
ployee  associations.  This  was  accomplished  in  June  of 

1958.  Those  identified  as  charter  members,  most  of 
whom  are  still  active,  included  the  following  depart¬ 
ments  and  agencies:  Health,  Education  and  Welfare; 
Justice;  Immigration;  the  Post  Office;  the  Federal  Power 
Commission;  Interior;  the  Atomic  Energy  Commission; 
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LFRA  continued 


the  Small  Business  Administration;  the  Civil  Service 
Commission;  the  Federal  Trade  Commission;  the  Gener¬ 
al  Accounting  Office;  the  Securities  and  Exchange  Com¬ 
mission;  the  Air  Force;  Labor;  and  the  Treasury. 

Initial  annual  dues,  based  upon  each  association 
membership,  averaged  only  $15.00.  With  these  pay¬ 
ments  and  appropriate  ratification,  the  League  became 
a  reality.  In  1960,  it  was  incorporated  under  the  laws  of 
the  District  of  Columbia  as  the  League  of  Federal  Em¬ 
ployees  Associations.  In  1963,  the  official  name  was 
changed  to  the  still  current  League  of  Federal  Recrea¬ 
tion  Associations,  Inc.  Growth  was  steady  through  the 
following  years.  In  1971,  the  first  state  and  county 
government  associations  joined  the  LFRA. 


CONDUCTING  BUSINESS 

From  the  League's  inception,  its  affairs  have  been 
conducted  through  monthly  meetings  of  the  Board  of 
Directors.  The  Board  consists  of  a  delegate  and  an  alter¬ 
nate  from  each  member  association.  Each  year,  elec¬ 
tions  are  held  among  the  delegates  and  alternates  to 
choose  a  President,  three  Vice  Presidents,  a  Treasurer,  a 
Recording  Secretary  and  a  Corresponding  Secretary.  The 


President  acts  as  the  presiding  officer  of  the  Board  and 
Chairman  of  the  Executive  Committee.  He  or  she  carries 
out  other  usual  duties  of  an  executive  officer.  The  Vice 
Presidents,  designated  First,  Second,  and  Third  by  the 
plurality  of  their  elections,  each  supervise  a  specific 
League  program:  participating  events,  spectator  events, 
publications,  theatre  and  arts,  travel,  membership, 
health  and  welfare,  legislation,  ways  and  means,  and 
constitution  and  by-laws.  Each  program  is  supported  by 
volunteer  committees.  The  Treasurer,  as  indicated  by 
the  title,  handles  all  financial  affairs  of  the  League.  The 
Recording  Secretary  is  responsible  for  taking  minutes  of 
all  Board  and  Executive  Committee  meetings  and  hav¬ 
ing  them  reproduced  for  the  membership.  The  Corre¬ 
sponding  Secretary  handles  much  of  the  communica¬ 
tion  between  the  League  and  other  agencies  and  organi¬ 
zations. 

Dues  are  still  assessed  on  a  pro  rata  membership 
basis.  According  to  its  own  constitution,  the  League  is 
permitted  in  no  instance  to  impose  restrictions  on  par¬ 
ticipation  in  its  affairs  and  activities  by  reason  of  race, 
creed,  national  origin,  age  or  sex.  Neither  may  the 
League  superimpose  its  will  upon  any  of  the  member  as¬ 
sociations  except  by  the  influence  and  actions  of  their 
own  delegates. 


MORE  AND  MORE  INDUSTRIAL  COMPANIES  ARE  INCLUDING  SAUNA 
ROOMS  in  their  Executive  and  Employees  Fitness  Facilities.  We  offer  Prefab¬ 
ricated  Sauna  Rooms  with  Authentic  Finnish  "Helo"  Heaters  that  can  be 
installed  anywhere  ...  all  sizes.  Helo  offers  the  widest  selection  of  superb  U.L. 
tested  Heaters  in  the  USA,  (5  yr.  Warranty). 

- FREE,  Sauna  Room  Building  Plans - 

Hand  Rubbed  Redwood  Rooms,  Custom  Built  or  Prefab  ...  All  at  low  prices. 


SHOWROOM  •  92-21  Corona  Ave.,  Elmhurst,  N.Y.  City,  N.Y.  11373  •  Tel:  (212)  592-6550 


Clip  and  Return 
Coupon  Today 
For  Complete 
Information. 
For  Fast  Action 
Call  Collect 
(212)  592-6550 


Your  Name 


Company 


Incl.  Arcd  Code 


Tunturi  %  aSSI 

Ergometer 
Training  .# 


Cycle  $0/  J 


I  am  interested  in:  □  SAUNA  ROOMS  □  SAUNA  HEATERS 
□  OTHER - - -  Rec- 


HELO  -  MacLEVY  is  the  World’s 
largest  manufacturer  of  Exercise, 
Physical  Fitness,  Whirlpool  and 
Steam  Room  Equipment. 


OUR  BUSINESS  IS  EQUIPPING  .  .  . 


For  Executive  and  Employee 
Fitness  Facilities,  Stress  Test¬ 
ing  Units,  Health  Clubs,  Gyms 

MacLEVY  Since  1893  is 
Principal  Supplier  to  Industrial 
Organizations,  Motels,  Hotels, 
Health  Clubs,  Spas  and  YMCA's 
&  U.S.  Government  Installa¬ 
tions  around  the  world. 

CUSTOM  “BLUEPRINT”  PLANNING 
SERVICE,  FREE,  CONFORMING  TO 
YOUR  SPACE,  USAGE  AND  BUDGET. 
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MEMBER  SERVICES 

The  League  sponsors  annual  tournaments  in  a  wide 
variety  of  sports  and  other  activities.  This  gives  our 
members'  employees  the  opportunity  for  wider  compe¬ 
tition  and  fellowship  than  they  could  ever  experience  in 
their  smaller  individual  associations. 

To  help  its  members  upgrade  their  professional  skills 
and  benefit  from  each  other's  experiences,  the  League 
annually  presents  a  workshop.  Educational  sessions  dis¬ 
cuss  such  areas  as  communications,  hobbies,  participat¬ 
ing  sports,  association  law,  insurance  programs,  and 
travel.  Following  the  educational  sessions,  the  attendees 
are  exposed  to  local  vendors  of  all  types  who  display 
their  merchandise  and  outline  their  services  in  a  con¬ 
genial  atmosphere. 

One  of  the  main  sources  of  revenue  for  the  League  is 
a  discount  Buyer's  Guide  that  has  been  published 
yearly  since  1965.  The  Guide  offers  our  special  buying 
audience  to  selected  vendors  in  return  for  a  discount  to 
our  members.  The  merchants  pay  for  the  advertising 
space  in  the  Guide  and  this  revenue  covers  the  cost  of 
production.  The  League  sells  the  Guide  to  members, 
thereby  generating  additional  income.  Circulation  of 
I  the  Guide  was  originally  40,000.  Beginning  with  the  1971 
edition,  advertising  management  and  production  has 
been  handled  by  Gentry  Two,  Inc.,  an  outside  agency. 
Circulation  has  increased  to  135,000  while  the  number 
of  pages  has  risen  from  48  to  80. 

In  addition  to  the  Buyer's  Guide,  other  fund  raising 
programs  are  undertaken  which  benefit  both  the  indi¬ 
vidual  associations  and  the  League.  We  participate  with 
area  merchants  in  discount  programs  selected  for  our 
members.  A  varied  array  of  goods  and  services  is  sold 
through  the  League  with  a  mutual  benefit  to  all. 

Additional  benefits  reach  our  members  because  of 
their  affiliation  with  LFRA.  These  include  free  publica¬ 
tion  in  their  own  monthly  newspaper,  The  Recreation 
Register,  low  rates  on  supplemental  insurance  pro¬ 
grams,  and  a  dependable  forum  of  understanding  mem¬ 
bers  who  can  help  solve  individual  problems. 


READY  ASSISTANCE 

The  LFRA  sets  challenging  goals  for  itself  each  year.  In 
the  near  future,  we  hope  to  sponsor  expanded  leagues 
in  the  various  sports.  We  also  hope  to  be  able  to  pur¬ 
chase  and  maintain  our  own  meeting  place  which  will 
support  sports,  welfare  activities,  and  other  social 
events.  With  the  support  of  all  member  associations, 
these  goals  are  realistic. 

NIRA  members  from  other  areas  have  asked  us  where 
they  should  start  to  build  an  organization  like  the  LFRA. 
We  know  from  our  own  experience  that  a  successful  In¬ 
dustrial  Recreation  Council  can  start  with  as  few  as  six 
to  ten  interested  associations.  The  initial  group  of  orga- 
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ON  THE  HORIZON 


1977 

CONFERENCE  -  ORLANDO 
plan  to  be  there! 


LFRA  continued 


nizers  must  be  committed  to  devising  a  good,  sounc 
program  at  the  very  start.  From  there,  it  is  up  to  thd 
dedication  of  the  volunteer  delegates.  The  LFRA  will  bd 
glad  to  offer  the  benefit  of  its  experiences  to  prospec-) 
five  associations  in  other  cities. 


Larry  Lemme  is  a  native  of  Iowa  City.  He  attended 
Grambling  College  and  the  State  University  of  Iowa. 
After  more  than  eight  years  in  the  U.S.  Air  Force,  he 
came  to  Washington,  D.C.  to  work  as  an  Associate  En¬ 
gineer  with  National  Scientific  Laboratories,  Inc.  Since 
1 970,  he  has  worked  for  the  Energy  Research  and  De¬ 
velopment  Administration  (ERDA),  most  recently  as  a 
radio  engineer.  His  long  involvement  with  employee 
recreation  led  to  his  appointment  as  ERDA's  LFRA  rep¬ 
resentative  in  1973.  He  served  as  Chairman  of  Partici¬ 
pating  Sports  in  1973-74  and  was  elected  First  Vice 
President  in  1975.  LFRA  elected  him  President  in  1976 
and  again  in  1977. 

David  Brigham  is  Executive  Director  of  LFRA.  Robert 
Beatty  is  a  past  Treasurer  and  President  of  the  Associa¬ 
tion.  H.  Leon  Hegner  represents  Gentry  Two,  Inc.,  and 
works  with  LFRA  on  its  Buyer's  Guide  and  The  Recrea¬ 
tion  Register  newspaper.  ^ 
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The  Blue  Chip 
6  to  13  stations 

Professional . . 
Gym’s  . . .  offer, 
incomparable 
construction 
and  quality 
throughout  all 
Professional 
Equipment. 
Compare  with 
any  on  the 
market  today1. 


“I  believe  we 
can  enhance 
your  chances  of 
living  longer!" 


HOW  CAN  PRO  GYM  HELP  YOU? 

1.  PRODUCTS  —  a  multi-line  of  physical  fit¬ 
ness  and  exercise  equipment  lines  headed 
by  the  finest  multi-station  weight  machine 
on  the  market  today! 

2.  PLANNING  —  a  free  service  providing 
“suggested  and/or  recommended’’  exer¬ 
cise  equipment  needs  for  your  pending  fa¬ 
cility! 

3.  PROGRAMS  —  a  professional  Pro  Gym 
physical  fitness  expert  can  work  directly 
with  your  company  on  establishing  a  suc¬ 
cessful  fitness  and  exercise  program! 


^R^FESSIONAb  Gym,  Incorporates 


805  CHEROKEE 


MARSHALL,  MISSOURI  65340 

T.M.  Reg. rtf 


Gentlemen:  I  am  interested  in  the  Professional 
Items  Checked  below: 


□  Send  free  literature  on 
complete  Pro  Blue  Chip 
and  American  series 

Name 

□  Send  free  literature  on 

Pro  Gyms  exercise 
equipment 

□  We  are  interested  in 
how  we  can  set  up  a 
physical  fitness  facilty 
and  program. 

Company 

Address 

City 

State 

Zip 

Position  i 

Phone  No 

Department 

Best  Time  to  Phone 
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Two  words  give 
these  low-cost  charters  a 
distinct  advantage: 

American  Express* 

Cancun 

#299-409 

The  newest,  brightest  resort  in  the  Caribbean 
$299-409.  Includes  round-trip  TWA,  7 
nights  at  first-class  Aristos  or  deluxe  Cancun 
Caribe,  transfers,  baggage  handling,  all  tips, 
taxes  and  an  American  Express®  host.  (Prices 
per  person,  double  occupancy,  from  New 

York,  Philadelphia  and  Boston.  Sat. 
departures:  Nov.  20,  1976 — April  30,  1977.) 

Guadeloupe 

$389-499 

France  in  the  Caribbean  $389-499.  Includes 
round-trip  Pan  Am  or  TWA,  7  nights  at 
deluxe  Caraibe  Copatel,  breakfast  and 
gourmet  dinner  daily,  transfers,  baggage 
handling,  tips,  taxes,  tennis,  sailing  and  an 
American  Express®  host.  (Prices  per  person, 
double  occupancy,  from  New  York, 

Philadelphia  and  Boston.  Sat.  and  Sun. 
departures:  Dec.  4,  1976 — May  1,  1977.) 

Others  may  offer  charters  to 

Cancun  and  Guadeloupe,  but  no 
one  else  offers  your  people  the 
advantages  of  American  Express 
charters:  low  cost,  scheduled 
carriers,  weekend  departures, 
first-class  and  deluxe  hotels,  plus  an 
American  Express  host  or  hostess  to 
show  the  way,  and  American 

Express  to  put  it  all  together. 

For  your  “Fun  in  the  Sun” 
vacations,  don’t  leave  home 
without  us. 

For  individual  reservations,  call 
your  travel  agent  or  any  American 

Express  Travel  Service  office. 

For  additional  group  information, 
call  or  write: 

George  Bradley 
Director-N.I.R.A.  Sales 

American  Express  Company 

Travel  Division 

American  Express  Plaza 

New  York,  NY  10004 
(212)  480-2270 

PHI  Tfciuel 

■EXPRESS  ^ 

Yes,  we  can  design  a  custom-made  travel  program  to  meet  your 
needs  . . .  American  Express  style! 
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Now  Travel  Planners  Have  an  Unsurpassed  Choice! 


2  GREAT  HOME  LINES  SHIPS! 

2  GREAT  VACATION  DESTINATIONS! 


on  7-Day  “Linger  Longer”  Quality  Cruises  Spring  thru  Autumn 
Sailing  from  New  York’s  New  Midtown  Passenger  Ship  Terminal 


IDORfC 

25.300  tons 

TO  BERMUDA 


OCEANIC 

39,241  tons 

TO  NASSAU 


■  ' 


Ship  is  hotel  for  4  days  in  Bermuda,  with  reserved 
docking  on  Hamilton’s  Front  Street 

Now  there's  an  enchanting  new  way  to  enjoy  nature- 
blessed  Bermuda  with  its  pink-sanded  beaches,  its 
famed  facilities  for  golf,  tennis,  all  water  sports  ...  a 
quality  cruise  on  Home  Lines'  new  star,  DORIC!  2 
swimming  pools  on  spacious  outdoor  decks  plus  indoor 
pool  with  sauna.  A  sweep  of  smartly  appointed  lounges 
across  an  entire  deck  and  still  more  public  rooms  on  a 
deck  above.  Capacity  700. 


-r- 


Ship  is  hotel  for  2  days  and  2  nights  in  port,  docking 
at  Prince  George’s  Wharf 

PLUS  SPECIAL  CRUISES 
TO  NASSAU  &  BERMUDA 

Year  after  year,  the  OCEANIC  has  broken  every  exist¬ 
ing  carryings  record  on  her  7-day  quality  cruises  to 
Nassau,  the  vacation  magnet  with  its  historic  sights, 
inviting  beaches  and  lively  nightlife  thah includes  fabul¬ 
ous  Paradise  Island.  Her  magnificent  facilities  include 
the  all-weather  indoor/outdoor  Lido  Deck  with  its  unique 
retractable  Magrodome  Roof  that  slides  open  and 
closed  over  the  entire  2-pool  area.  Capacity  over  1 ,000. 


Whichever  ship  you  choose,  your  people  will  happily  discover  why  Home  Lines  quality  cruises  are  so  widely  acclaimed.  The 
superbly-trained  Italian  crew  are  gracious,  speak  our  language  and  know  what  it  takes  to  please  passengers.  Lavish 
gourmet  cuisine  from  morning  to  midnight.  Wide  range  of  activities  feature  several  orchestras,  Continental  revues,  variety 
shows,  movies,  galas,  contests,  games.  All  accommodations  have  private  bathrooms  and  other  modern  conveniences  and 
with  2  lower  beds  in  every  double  cabin,  Panamanian  Registry. 

Both  ships  have  a  wealth  of  public  rooms  for  every  requirement.  They  are  well-equipped  with  audio-visual 
facilities  for  meetings  at  sea.  And  our  experience  in  serving  groups  can  be  of  invaluable  help  to  make  your 
program  a  success! 


HOME 

LINES 


PHONE  OR  WRITE  FOR  COMPLETE  DETAILS 
AND  FREE  FULL  COLOR  BROCHURE! 


One  WORLD  TRADE  CENTER 

Suite  3969  -  New  York,  N.Y.  10048 

Phone  (212)  432:1414  Offices  in  Principal  Cities 


lAnhivailsidL  ftoA,  Qualihf  Ssavixjl  . . .  diomsc  Jmi&l  JammiA.  Q Lallan.  (pcAAo/uial 
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Donstructiv 


16.  Preparation  of  final  working  drawings, 
specifications,  and  estimates  (Consultant) 

17.  Determination  of  construction  schedules 
(Owner  and  Consultant) 

18.  Conference  and  review  (Owner  and  Consul¬ 
tant) 

19.  Revisions  and  required  submissions  to  regula¬ 
tory  agencies  (Consultant) 

20.  Submission  of  plans  and  specifications  to  re¬ 
gulatory  agencies  (Consultant) 

21.  Review  with  code  authorities  and  others 
(Consultant) 

22.  Conference  and  final  review  (Owner  and 
Consultant) 

23.  Approval  of  final  documents  (Owner) 

Next  month,  we  will  discuss  selection  of  a  con¬ 
tractor,  administration  of  the  construction,  and 

steps  leading  to  final  acceptance  of  your  develop¬ 
ment  project. 


by  Anthony  W.  Kotz 
Kotz  &  Schneider 
Land  and  Recreation 
Planning  &  Design 
Syracuse,  N.Y. 


Development  steps 
planning  &  design 


In  this  and  the  next  column  we  will  provide  the 
basic  checklist  which  we  use  to  identify  the  steps 
in  a  development  program.  You  may  find  it 
helpful  if  you  hire  a  consultant  for  a  building  or 
expansion  program. 


1.  Selection  of  Consultant  (Owner) 

2.  Preliminary  conferences  (Owner  and  Consul¬ 
tant) 

3.  Owner-Consultant  agreement  (Owner  and 
Consultant) 

4.  Establishment  of  program  and  schedules 
(Owner  and  Consultant) 

5.  Determination  of  survey  requirements  (Con¬ 
sultant) 

6.  Analysis  of  program  and  survey  requirements 
(Consultant) 

7.  Approval  of  special  consultants,  if  needed 
(Owner) 

8.  Preparation  of  schematic  designs  (Consultant) 

9.  Approval  of  schematic  designs  (Owner) 

10.  Meetings  with  interested  groups  (Owner  and 
Consultant) 

11.  Design  development  drawings,  preliminary 
specifications  and  estimates  (Consultant) 

12.  Conferences  on  design  development  (Owner 
and  Consultant) 

13.  Revisions  to  design  development  (Consul¬ 
tant) 

14.  Approval  of  design  development  (Owner) 

15.  Authorization  of  final  preparation  of  docu¬ 
ments  (Owner) 


Louisville’s  BHUH' 
Thoroughbred  I  ■ 

Fourth  &  River  Road 

Louisville,  Kentucky  40202  ■HH|| 
(502)589-5200  ■■■■■■ 
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Another  member  service 


Free  publications  offer 
information,  programming  help 


Among  its  many  member  services,  NIRA  offers  a  free 
collection  of  informative  publications  in  various  areas  of 
recreation  administration.  Some  entries  are  prepared  by 
Association  staff  members.  Others  have  been  provided, 
free  of  charge,  by  various  experts  in  programming  and  ad¬ 
ministration.  Limited  copies  of  each  are  available  for  the 
asking  to  NIRA  members. 

To  order  any  of  the  publications  below,  contact  the 
NIRA  office:  20  N.  Wacker  Dr.,  Suite  2020,  Chicago,  IL 
60606  —  Phone  (312)  346-7575. 


How  to  Plan  and  Organize  a  Successful  Outing —  pre¬ 
pared  by  Six  Flags  Over  Mid-America 
This  22-page  brochure  offers  step-by-step  suggestions 
on  organizing  company  outings.  It  outlines  the  basics 
simply  and  clearly,  assuming  no  previous  experience  in 
organizing  group  trips.  "The  main  purpose  here,"  ex¬ 
plains  the  booklet,  "is  to  help  you  get  organized,  and  to 
point  out  the  many  details  and  steps  you'll  need  to  keep 
an  eye  on  if  you  hope  to  make  the  whole  thing  come 
together."  The  booklet  follows  each  stage  of  a  suc¬ 
cessful  outing,  from  the  organizer's  point  of  view:  how 
to  get  started,  get  help,  select  the  location,  estimate 
costs,  handle  refreshments  and  catering,  promote  and 
publicize  your  event,  sell  tickets,  arrange  for  transporta¬ 
tion,  keep  your  group  together  and  clean  up.  A  work 
schedule  and  check  list  is  included. 


How  to  Organize  Clubs  for  Fishing,  Cruising,  Racing, 
Skiing —  Prepared  by  Evinrude  Motors 
This  15-page  booklet  was  prepared  with  the  water 
sport  enthusiast  in  mind,  but  many  of  the  organizational 
tips  provided  apply  equally  well  to  a  wide  variety  of 
sports  and  special  interest  clubs.  It  explains  how  to  find 
people  with  similar  interests  to  form  a  club.  It  then  out¬ 
lines  how  to  organize  the  group,  hold  meetings,  draft 
by-laws,  decide  on  incorporation,  and  publicize  events. 


Sample  publicity  releases  and  membership  applications 
will  be  especially  helpful  for  recreation  administrators 
who  are  unfamiliar  with  publicity  writing. 


Shooting  as  a  Sport  in  Business  and  Industry  — 

Prepared  by  the  National  Rifle  Association 
The  national  clearing  house  for  information  on  shoot¬ 
ing  sports  prepared  this  informative  pamphlet  especially 
for  the  use  of  industrial  recreation  administrators.  It  pre¬ 
sents  the  benefits  of  shooting  clubs  and  outlines  the 
basic  steps  of  organization  and  affiliation  with  the  NRA. 
The  adoption  of  by-laws,  election  of  officers,  program¬ 
ming  of  activities  and  participation  in  national  tourna¬ 
ments  are  explained. 

How  to  Organize  and  Promote  Bowling  Leagues  — 

Prepared  by  the  National  Bowling  Council 
Bowling  leagues  are  among  the  most  popular  ac¬ 
tivities  for  employees  of  both  sexes  and  all  ages.  The 
NIRA-member  NBC  enumerates  each  step  in  the 
organization  of  company  leagues.  It  also  explains  how 
to  obtain  league  sanction  from  the  American  Bowling 
Congress,  the  Women's  International  Bowling  Congress 
and  the  National  Duckpin  Bowling  Congress.  Sample 
publicity  pieces  are  included. 
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Action  in  Aquatics  —  Prepared  by  the  Council  for  Na¬ 
tional  Cooperation  in  Aquatics 
An  excellent  resource  for  administrators  of  any 
aquatic  program,  this  233-page  book  complies  extensive 
research  material  presented  to  the  1974  18th  Annual 
National  Aquatic  Conference.  Included  are  detailed  dis¬ 
cussions  of  aquatic  programs  for  people  of  all  ages,  in¬ 
cluding  the  very  young,  very  old  and  handicapped  peo¬ 
ple.  Other  presentations  cover  skin  and  SCUBA  diving, 
cardio-pulmonary  resuscitation,  kayaking,  aquatic  exer¬ 
cise  programs,  water  polo,  lifesaving  and  water  safety 
programs,  and  certification  programs. 

The  Board  of  Directors  of  the  National  Industrial 
Recreation  Association  Invites  You  to  Become  a  Mem¬ 
ber —  Prepared  by  Patrick  Stinson,  NIRA  Director  of 
Membership,  Promotion  and  Services 

Revised  for  1977,  this  primary  NIRA  pamphlet  out¬ 
lines  the  various  NIRA  membership  categories,  and 
their  specialized  benefits.  Included  is  a  membership  ap¬ 
plication.  Members  are  encouraged  to  keep  copies  on 
hand  for  distribution  to  potential  new  members. 

By-Laws,  National  Industrial  Recreation  Asssociation, 

Revised  December  1, 1976  —  Prepared  by  NIRA  Staff 
This  paper-bound  edition  of  NIRA's  by-laws  includes 
all  amendments  passed  in  the  last  two  years  by  the 
Board  of  Directors  and  national  member  referenda. 
Also  included  is  a  map  of  NIRA  regions. 

Typical  Constitution  for  Industrial  Recreation  Coun¬ 
cils/ Typical  By-Laws  for  Industrial  Recreation  Coun¬ 
cils —  Prepared  by  NIRA  Staff 
Industrial  Recreation  Councils  (IRC's)  are  the 
spearhead  of  NIRA's  rapid  national  growth.  They  bring 
together  industrial  recreation  professionals  on  the  local 
level,  to  discuss  their  common  concerns  and  take  ad¬ 
vantage  of  volume  buying  power.  Nineteen  Councils 
across  the  country  already  offer  these  services  to  their 
members.  New  Councils  are  being  formed  every  year. 
The  sample  constitution  and  by-laws  provide  local 
companies  with  useful  organizational  models.  Full 
assistance  to  IRC  organizers  is  always  available  from  the 
NIRA  office. 

Industrial  Recreation  Councils:  Who,  What,  Why, 

How  —  Prepared  by  Patrick  Stinson,  Director  of  Mem¬ 
bership,  Promotion  and  Services 
This  four-page  pamphlet  is  essential  for  any  member 
who  is  interested  in  forming  an  Industrial  Recreation 
Council  (IRC).  It  shows  where  NIRA's  existing  Councils 
are  located,  nationwide.  It  defines  a  Council  and  ex¬ 


plains  the  benefits  of  local  organizations  for  recreation 
professionals.  Most  importantly,  the  pamphlet  provides 
a  "how  to"  outline  of  IRC  organization  procedures,  in¬ 
cluding  helpful  suggestions  on  how  to  enlist  support 
from  both  NIRA  and  your  community. 

Typical  Constitution  and  By-Laws  for  Employee 
Recreation  Association/ How  to  Apply  for  Recognition 
of  Exemption  for  an  Organization  —  Prepared  by  NIRA 
Staff 

Based  on  working  constitutions  from  several  well- 
organized  NIRA-member  employee  associations,  the 
sample  constitution  and  by-laws  will  be  helpful  to  ad¬ 
ministrators  who  are  organizing  their  programs  under 
official  associations  or  clubs.  Many  employee  associ¬ 
ations  find  it  advantageous  —  from  both  a  recreation 
and  a  corporate  point  of  view  —  to  incorporate  as  inde¬ 
pendent  tax-exempt  associations.  NIRA  provides  the 
most  recent  Internal  Revenue  Service  requirements  for 
study  by  administrators  who  contemplate  this  move. 
Additional  assistance  by  reference  is  available. 

Recreation  Program  Survey  —  Prepared  by  NIRA  Staff 

This  sample  survey,  based  on  similar  successful  efforts 
by  member  companies,  organizes  programming  op¬ 
tions  into  an  easy  to  complete  employee  survey. 
Recreation  administrators  will  find  it  helpful  in  compil¬ 
ing  their  own  activity  interest  studies. 

The  Key  to  a  Successful  Bulletin  Board  System/ The  In¬ 
side  Story  of  a  Good  Promoter  —  by  Melvin  C.  Byers, 
CIRA,  NIRA  Consultant 

These  two  papers  make  an  informative  team  for  the 
recreation  director  who  hopes  to  improve  his/her  pro¬ 
motion  and  publicity  efforts.  Both  give  point-by-point 
checklists  of  successful  recreation  program  P.R. 

Sample  company  recreation  publications  —  Donated 
by  NIRA  member  organizations 

The  NIRA  office  has  over  fifty  sample  recreation 
publications  on  hand  for  free  distribution  to  interested 
members.  The  collection  of  booklets,  brochures, 
leaflets,  newspapers  and  bulletins  has  been  donated  by 
a  wide  variety  of  companies  with  many  different  kinds 
of  recreation  programs.  Some  publications  are  the  pro¬ 
ducts  of  corporate  public  relations  departments,  while 
others  are  informative  pieces  developed  with  a 
minimum  of  resources.  They  provide  insight  into  our 
members'  programs,  show  how  recreation  administra¬ 
tors  communicate  with  their  employees  and  manage¬ 
ment,  and  can  serve  as  models  for  those  who  seek  to 
develop  or  improve  their  communications.  PIH 
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U.S.  Pat.  No.  3.653,659;  3,649,008;  3,116.062 


WITH  A  UNIVERSAL  FITNESS  ROOM 


I  Universal  Gym  Equipment  Dept.  RM  2/77^ 
|  □  Please  send  additional  information  j 
j  □  Please  send  (at  no  cost)  a  sample  lay- 

t  out  for  a  room  (size) _ 

'  Approx,  number  of  people  who  will  be  I 
[  using  equipment _  I 


City _ 


UniventeU 


Has  Anyone  Eve 
Told  You  Whe 
To  Go 


to  make  the  most  of  your 
vacation  dollar 

If  no  one  has  -  then  it's  because  they  have  yet  to  experience  the  splendor  of  two  of 
Florida's  most  popular  vacation  resort  locations.  The  Happy  Dolphin  Inn  boasts 
superb  beaches  and  complete  shopping  village  in  the  heart  of  St.  Pete  Beach,  Florida, 
and  the  Plantation  Inn  is  renowned  for  its  natural  setting  and  wide  variety  of  sports 
activities. 


J|<ippi|  'Potphin 

St.  Pete  Beach,  Florida  INN 

Located  directly  on  the  glistening  waters  of  the 
Gulf  of  Mexico  and  Intracoastal  Waterway  •  21 
acres  of  fun  •  Shimmering  beaches  •  pool 

•  300  spacious  rooms,  efficiencies  and  suites 

•  Fishing  •  Gourmet  dining  •  Nightly  enter¬ 
tainment  •  Complete  shopping  village 

•  Theatre  •  Marina  •  Daily  Disney  World 
Tours.  •  Complete  convention  facilities  avail¬ 
able. 


For  information  and  full  color  brochures  for  either  or  both  resorts  -  call  or 
write:  John  N.  Johnson,  Happy  Dolphin  Inn,  St.  Pete  Beach,  Florida  33706, 

(813)  360-7011. 

Another  of  the  CARUTH  HOTEL  &  RESORT  PROPERTIES 
is  the  North  Park  Inn  of  Dallas,  Texas  —  the  site  of  the 
NIRA  Conference  and  Exhibit  for  1978.  In  appreciation  — 
we'd  like  to  invite  all  NIRA  members  to  take  advantage  of 
a  15%  discount  on  rooms  at  any  of  these  3  CARUTH  HOTEL  &  RESORT  PROPERTIES. 


Crystal  River,  Florida  S’nn 

175  acres  of  nature's  beauty  with  the  ultra-clear 
Crystal  River  at  its  back  door  •  100  rooms  •  Ex¬ 
cellent  18-hole  championship  golf  course  and 
Pro-shop  •  4  all  weather  tennis  courts  •  Swim¬ 
ming  •  Fishing  •  Skin  and  scuba  diving 

•  Marina  to  cater  to  alf  your  water  sport  needs 

•  Dining  in  the  true  Southern  Tradition  •  Live 
entertainment  •  Airplane  landing  strip.  •  Com¬ 
plete  convention  facilities  available. 


NorthPark 

1  Ikl  kl 


INN 


*  • 


DALLAS,  TEXAS 
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NIRA  1977 

TRAVEL  INFORMATION  SERVICE 


As  an  aid  to  travel  club  officers  and  recreation  administors,  RM  briefly  outlines  travel 
destinations  and  special  interest  trips.  Indicate  your  interests  on  the  Reader  Service 
Card  and  return  it.  We  will  see  that  you  receive  more  information.  If  you  are  in¬ 
terested  in  an  area  not  profiled  here ,  note  that  area  on  the  Reader  Service  Card. 


AFRICA 

Consider  it:  safaris,  photo  tours,  and 
the  cultural  exploration  of  a  richly 
varied  continent.  More  and  more 
recreation  associations  are  ventur¬ 
ing  into  the  great  African  continent 
for  an  unusual  tour  offering. 

CIRCLE  READER  SERVICE  CARD  NO.  2 

BENELUX  COUNTRIES 

Belgium,  The  Netherlands,  and  Lux¬ 
embourg  offer  charming  tour  pos¬ 
sibilities  in  northern  Europe.  Their 
small  size  and  proximity  make  them 
an  ideal  package.  Write  for  more  in¬ 
formation. 

CIRCLE  READER  SERVICE  CARD  NO.  3 

BRITISH  ISLES 

The  island  of  Great  Britain,  with  En¬ 
gland,  Wales  and  Scotland  is  a 
popular  travel  destination  with  any 
employee  group.  Its  neighbors. 
Northern  and  southern  Ireland  also 
lure  tourists  from  the  U.S.  See  the 
homeland  of  much  of  early  Amer¬ 
ica's  cultural  and  political  heritage. 

CIRCLE  READER  SERVICE  CARD  NO.  4 

CANADA 

Our  beautiful  neighbor  to  the  north 
is  a  vacation  playground,  in  both 


International  Travel 


metropolitan  areas  such  as  Quebec 
and  the  lovely  wilderness  expanses 
stretching  to  the  Pacific  on  the  west 
and  the  Artie  Circle  to  the  north. 

CIRCLE  READER  SERVICE  CARD  NO.  5 

THE  CARIBBEAN 

One  of  employee  travelers'  favorite 
destinations,  this  year-round  attrac¬ 
tion  draws  tourists  again  and  again 
—  for  extended  trips  and  econom¬ 
ical  short  excursions. 

CIRCLE  READER  SERVICE  CARD  NO.  6 

CENTRAL  AMERICA 

New  to  most  American  tourists. 
Central  America  offers  dramatic 
scenery,  beautiful  beaches  on  two 
oceans,  and  a  native  desire  to  build 
the  new  tourist  industry  with  special 
service  and  fine  accomodations. 

CIRCLE  READER  SERVICE  CARD  NO.  7 

EASTERN  EUROPE 

From  the  sunny  Mediterranean  re¬ 
sorts  of  Yugoslavia  to  the  historical 
streets  of  Prague,  eastern  Europe  is 
fascinating,  even  to  travelers  who 
think  they've  "done"  Europe. 

CIRCLE  READER  SERVICE  CARD  NO.  8 


EUROPEAN  TOUR 

For  a  rainbow  experience  of  Europe, 
plan  a  tour  of  several  countries.  The 
combinations  are  virtually  limitless. 

CIRCLE  READER  SERVICE  CARD  NO.  9 

FRANCE/ SWITZERLAND 

From  the  Brittany  coast  to  the 
breathtaking  Alps,  France  and 
Switzerland  make  a  memorable 
travel  package.  Send  for  information 
on  travel  to  one  or  both. 

CIRCLE  READER  SERVICE  CARD  NO.  10 

GERMANY/AUSTRIA 

Sister  countries  in  language  and 
culture,  but  distinctive  in  their  in¬ 
dividual  moods  and  pace,  these  two 
countries  work  well  as  a  package  — 
or  as  separate  offerings. 

CIRCLE  READER  SERVICE  CARD  NO.  11 

GREECE/TURKEY 

Not  always  the  friendliest  of  neigh¬ 
bors  to  one  another,  these  two  pro¬ 
vide  a  harmonious  sampling  of 
Mediterranean  cultures.  History 
lives,  from  Athens  to  Istanbul. 
Employees  will  talk  for  years  about 
the  beautiful  cruises  between  Greek 
islands. 

CIRCLE  READER  SERVICE  CARD  NO.  12 


48 


RM,  February,  1977 


INDIA/ SUBCONTINENT 

Explore  the  mysteries  of  the  sub¬ 
continent:  India,  Pakistan,  and  their 
neighbors.  Visit  a  culture  steeped  in 
Asian  tradition  and  overlaid  with 
the  strictest  of  British  influences. 

CIRCLE  READER  SERVICE  CARD  NO.  13 


ITALY 

For  the  art  lover,  the  music  lover,  or 
the  lover  of  life,  Italy  is  the  perfect 
destination.  From  Sicily  to  Rome  to 
Florence,  the  country  offers  the 
variety  of  the  Mediterranean  and  the 
Alps  in  one  trip. 

CIRCLE  READER  SERVICE  CARD  NO.  14 


MEXICO 

Always  a  favorite  of  travel  groups, 
Mexico  offers  beautiful  scenery  and 
an  excitingly  different  culture  —  all 
in  a  next-door  neighbor.  See  the  re¬ 
mains  of  previous  civilizations,  the 
traditional  mountain  country  life, 
and  the  cosmopolitan  diversity  of 
Mexico  City  and  the  coastal  resorts. 

CIRCLE  READER  SERVICE  CARD  NO.  15 


ALASKA 

Far  from  being  a  frozen  wasteland, 
America's  forty-ninth  state  is  a 
lovely,  open  land  of  lakes,  forests 
and  mountains,  with  a  fjord-laced 
southern  sea  coast.  This  might 
prove  to  be  a  winning  change  for 
your  summer  travel  schedule. 

CIRCLE  READER  SERVICE  CARD  NO.  22 

CALIFORNIA 

California  is  famous  for  a  host  of 
family  entertainment  spots.  It  offers 
dramatic  desertland,  towering 
mountains,  forests  and  some  of  the 


MIDDLE  EAST 

Visit  the  Holy  Lands;  see  the  Arab 
world.  Explore  the  cradle  of  ancient 
civilizations  and  a  focus  of  world 
affairs  in  an  exciting  tour  offering. 
Check  into  the  various  travel  op¬ 
tions  available. 

CIRCLE  READER  SERVICE  CARD  NO.  16 


THE  ORIENT 

Even  well-traveled  employees  will 
find  exciting  new  experiences  in  the 
Far  East.  Help  them  explore  modern 
Japan  and  its  hybrid  of  eastern  and 
western  influences.  See  bustling 
Hong  Kong  and  Bangkok,  and  con¬ 
sider  visiting  Korea. 

CIRCLE  READER  SERVICE  CARD  NO.  17 


SCANDINAVIA 

Visit  beautiful,  clean,  hospitable 
Scandinavia,  where  the  living  stan¬ 
dard  rivals  our  own,  where  nearly 
everyone  speaks  English,  and  where 
some  of  the  most  beautiful  scenery 
in  Europe  awaits  exploration  by  land 
or  sea.  Go  in  summer  and  marvel  at 
almost  perpetual  sunlight. 

CIRCLE  READER  SERVICE  CARD  NO.  18 


Domestic  Travel 

most  famous  sea  coast  in  the  coun¬ 
try.  Something  for  everyone. 

CIRCLE  READER  SERVICE  CARD  NO.  23 

COLONIAL  AMERICA 

Perfect  for  family  travel,  the  original 
thirteen  colonies  offer  the  charm  of 
New  England  and  the  grace  of 
tidewater  Virginia.  Trek  the  Boston 
streets  past  historical  buildings.  See 
colonial  Williamsburg  and  visit  Phil¬ 
adelphia's  Independence  Hall.  Try  a 
New  England  clambake  or  explore 
Georgian  plantations.  Historical 
tours  are  endless  possibilities. 

CIRCLE  READER  SERVICE  CARD  NO.  24 


SOUTH  AMERICA 

From  steaming  jungles,  to  spectacu¬ 
lar  sea  vistas  to  freezing  southern 
cliffs,  South  America  remains  a 
neighbor  that  is  unfamiliar  to  most 
North  Americans.  Even  tourists  who 
have  seen  Mexico  and  Central 
America  will  find  new  and  exciting 
sights  in  the  southern  half  of  the 
American  continent. 

CIRCLE  READER  SERVICE  CARD  NO.  19 

THE  SOUTH  PACIFIC 

Catch  a  glimpse  of  Australia,  Amer¬ 
ica's  pioneering  counterpart  down 
under.  Visit  her  neighbor,  New  Zea¬ 
land,  land  of  multiple  cultures  and 
dramatic  fjords.  Follow  Gauguin's 
footsteps  in  the  sands  of  Tahiti  and 
explore  the  other  warm  islands  of 
the  South  Pacific. 

CIRCLE  READER  SERVICE  CARD  NO.  20 

USSR 

Plan  a  once-in-a-lifetime  tour  for 
your  employee  group.  The  fascina¬ 
tion  of  years  of  inaccessability  make 
Americans  eager  for  the  chance  to 
see  Russia  and  the  other  states  of 
the  Soviet  Union.  Find  out  about 
the  travel  possibilities. 

CIRCLE  READER  SERVICE  CARD  NO.  21 


FLORIDA 

America's  southern  playground  is 
N IRA's  1977  Conference  site.  Year- 
round,  it  offers  the  Everglades  and 
sandy  beaches;  deep  sea  fishing  in 
the  Atlantic  and  seafood  dining  on 
the  Gulf.  All  this  and  more  are  part 
of  Florida,  one  of  the  nation's 
favorite  vacationlands. 

CIRCLE  READER  SERVICE  CARD  NO.  25 
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Employee  Activities  Director: 


HOWARD COUNTY 

MARYLAND 


presents 
Diversified  Programs  of  Activity 
and 

Wide  Choice  of  Accomodations 
for 


Week'encKiROUP 

VACATIONS 


via 


AIR  -  AMTRAK  BUS 

Write  for  Packet  of 


INFORMATION 


Walter  A.  Henley 

County  Office  Building 
Ellicott  City.Maryland  21043 

CIRCLE  READER  SERVICE  CARD  NO.  67 


Travel  Information  Service  continued 


HAWAII 

Still  a  paradise  within  the  Union, 
Hawaii  is  the  perfect  escape  destina¬ 
tion  for  mainland  travelers.  Your 
employees  will  bring  back  rolls  of 
pictures  and  countless  stories  of  the 
islands.  Many  tour  options  available. 

CIRCLE  READER  SERVICE  CARD  NO.  1 


LAS  VEGAS 

Take  a  chance  —  Las  Vegas  mini¬ 
vacations  are  sure  winners  with  em¬ 
ployee  groups,  year  after  year.  It's  a 
timeless  oasis  where  fun  is  the  busi¬ 
ness  at  hand  and  the  wheels  of  for¬ 
tune  spin  around  the  clock. 

CIRCLE  READER  SERVICE  CARD  NO.  27 

MID-AMERICA 

Follow  the  Lincoln  Heritage  Trail, 
canoe  over  a  crystal  clear  Minnesota 
stream  or  hike  the  wilderness  trails 
along  Lake  Superior.  Visit  the  excit¬ 
ing  metropolis  of  Chicago. 

CIRCLE  READER  SERVICE  CARD  NO.  28 


Frontier 


First  class  legroom  at  coach  prices 


CIRCLE  READER  SERVICE  CARD  NO.  68 


NEW  YORK 

Plays,  restaurants,  shops,  culturd 
sites,  and  the  United  Nations  ar| 
just  a  few  of  the  city's  attractions 
The  Empire  State  beyond  the  cit| 
has  much  else  to  offer,  too.  There  i| 
Niagara  Falls,  the  Catskills,  Wesl 
Point,  and  an  entire  region  o| 
vineyards  and  wineries. 

CIRCLE  READER  SERVICE  CARD  NO.  29 

PACIFIC  NORTHWEST 

Walk  through  Oregon's  rain  forest 
and  run  along  her  lonely  sea  coast. 
Visit  the  hilltop  city  of  Seattle  and 
see  majestic  Mt.  Rainier.  A  quick 
side  trip  can  take  visitors  north  into 
Canada  as  well. 

CIRCLE  READER  SERVICE  CARD  NO.  30 

ROCKY  MOUNTAINS 

A  vacationer's  favorite,  year-round,  I 
the  Rocky  Mountains  have  some  of  | 
the  most  memorable  skiing  in  North 
America.  They  also  offer  dude 
ranches,  river  rafting,  hiking,  camp¬ 
ing,  and  spectacular  photographic 
panoramas. 

CIRCLE  READER  SERVICE  CARD  NO.  31 

SOUTHERN  HOSPITALITY 

Experience  the  grace  and  warmth 
for  which  the  region  is  famous.  Ex¬ 
plore  the  "new  South"  in  Atlanta. 
Enjoy  the  blend  of  French  and 
southern  cultures  in  music-filled 
New  Orleans  and  take  in  the  fun  of 
Mardi  Gras.  Imagine  a  bygone  era  in 
historic  Savanah. 

CIRCLE  READER  SERVICE  CARD  NO.  32 

THE  SOUTHWEST 

The  incomparable  Grand  Canyon, 
skiing  in  the  Arizona  mountains  and 
the  stark  beauty  of  the  desert  are  all 
part  of  the  southwest.  Vacationers 
can  visit  Old  Tucson  and  modern 
Phoenix. 

CIRCLE  READER  SERVICE  CARD  NO.  33 

WASHINGTON,  D.C. 

The  nation's  capital  is  a  must  for  ev¬ 
ery  American  family.  The  White 
House,  the  halls  of  Congress,  the 
various  historical  memorials,  and 
more  make  up  the  excitement  of  a 
Washington  visit.  Nearby  are  more 
historical  sites,  including  Mount 
Vernon,  Arlington  National  Ceme- 
tary  historic  Williamsburg. 

CIRCLE  READER  SERVICE  CARD  NO.  34 
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Journeys  to 


East  Africa 

Grand  Circuit 


Wildlife  Venture 

Cost  of  land  arrangements,  per  person  $699 
Single  room  supplement  (when  available)  $145 

TOUR  SUMMARY  (16  Days)  —  2  nights  Nairobi.  1  night  Lake 
Navisha.  1  night  Masai  Mara.  1  night  Serengeti.  1»  night 
Ngrongoro  Crater.  1  night  Lake  Manyara.  2  nights  Amboseli, 
1  night  Nairobi.  2  nights  Treetops  Hotel,  1  night  Nairobi. 
3  nights  transit  (total). 


Cost  of  land  arrangements,  per  person  $999 
Single  room  supplement  (when  available)  $195 

TOUR  SUMMARY  (21  Day)  —  2  nights  Nairobi.  1  night  Massai 
Mara.  1  night  Serengeti.  1  night  Ngorongoro  Crater.  1  night 
Lake  Manyara.  2  nights  Amboseli,  1  night  Tsavo  West.  1  night 
Taita  Hills.  1  night  Salt  Lick.  1  night  Tsavo  East.  2  nights 
Nairobi.  2  nights  Treetops  Hotel.  1  night  Nairobi.  3  nights  in 
transit  (total). 


Cost  of  air  transportation  from  New  York  and  return:  14/21  Day  GIT,  6  minimum  $907 


DEPARTURE  DATES 


Six  Continent  Tours,  Inc. 


JAN. 

07,  14 

FEB. 

25 

MARCH 

04,  11,  18,  25 

APRIL 

01,  15,  29 

MAY 

06,  20 

JUNE 

03,  17 

JULY 

01,  15 

AUGUST 

05,  19 

SEPT. 

02,  16,  30 

OCT. 

14,  21,  28 

NOV. 

04,  11,  18,  25 

DEC. 

02 

6595  NW  36th  St.  Suite  109 
Miami  Springs,  FI.  33166 
Ph.  (305)  871-3330 


IX 


tinent  tours,  inc* 


10850  Wilshire  Blvd.,  11th  Floor 
Los  Angeles,  Ca.  90024 
Ph.  (213)  475-6766 


CIRCLE  READER  SERVICE  CARD  NO.  69 


Special  Interest  Tours 


CRUISES 

A  relaxing  and  fun  vacation  for  em¬ 
ployees  and  their  families,  cruises 
range  the  seas.  Island-hop  in  the 
Caribbean  or  float  over  the  blue 
Mediterranean.  You  might  want  to 
try  one  of  the  fastest  growing  cruise 
routes:  along  the  Alaskan  coast. 
CIRCLE  READER  SERVICE  CARD  NO.  35 

FISHING  TOURS 

Fish  the  clear  lakes  of  the  north 
country  or  try  your  hand  at  deep  sea 
fishing  off  the  Florida  keys.  A  fishing 
trip  can  be  fun  for  the  entire  family 
—  including  those  who  have  never 
fished  before. 

CIRCLE  READER  SERVICE  CARD  NO.  36 

GOLF  TRIPS 

See  Scotland,  and  golf  her  native 
greens.  Try  the  courses  of  Bermuda 
or  the  other  Caribbean  islands.  For 
the  real  golf  enthusiasts  in  your 
group,  this  might  be  the  perfect  way 
to  see  new  places. 

CIRCLE  READER  SERVICE  CARD  NO.  37 


HUNTING  TOURS 

From  midwestern  grouse  to  western 
deer,  hunting  offers  opportunities 
for  trips  throughout  the  U.S.  For  the 
truly  adventurous,  check  into 
African  safaris. 

CIRCLE  READER  SERVICE  CARD  NO.  38 


RIVER  RAFTING 

For  the  sheer  thrill  of  it,  few  ac¬ 
tivities  can  beat  white  water  river 
rafting.  Whooshing  through  rapids 
or  floating  through  a  dramatic 
western  canyon,  rafters  see  grand 
scenery  as  well.  Camping  and  horse¬ 
back  trips  may  be  included. 

CIRCLE  READER  SERVICE  CARD  NO.  41 

PHOTO  TOURS 

Safaris  can  be  organized  for  photog¬ 
raphers  who  want  to  capture  live 
lions  on  film.  In  the  U.S.,  too,  the 
beautiful  and  unusual  invite  camera 
buffs  to  enjoy  group  travel. 

CIRCLE  READER  SERVICE  CARD  NO.  39 


RAILROAD  TRAVEL 

America  still  moves  over  the  rails  in 
many  parts  of  the  country.  Whether 
for  basic  transportation,  travel  and 
accomodations,  or  scenic  routes, 
the  railroad  way  is  an  option  you 
should  investigate. 

CIRCLE  READER  SERVICE  CARD  NO.  43 

MOTOR  COACH  TRAVEL 

Investigate  the  benefits  of  using 
motor  coach  services  for  your  trav¬ 
el.  A  number  of  tour  packages  for  a 
variety  of  groups  are  available. 

CIRCLE  READER  SERVICE  CARD  NO.  42 

SKI  TOURS 

Nearly  every  employee  group  in¬ 
cludes  winter  sports  enthusiasts. 
Domestic  and  foreign  ski  centers 
await  Americans.  Don't  forget  cross¬ 
country  skiing  and  snowmobiling. 

CIRCLE  READER  SERVICE  CARD  NO.  40 
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tournament  news 


by  Stephen  D.  Waltz,  CIRA 
Cummins  Engine  Company 
NIRA  Vice  President 
Tournaments  &  Services 


Results  have  been  compiled  for  the  1976  NIRA  Golf 
Tournament.  Again,  thanks  to  the  regional  tournament 
organizers  for  their  efforts  in  making  this  another  suc¬ 
cessful  year  for  NIRA  golfers  around  the  country. 


Over  100  golf  trophies  were  awarded,  nationwide. 


Place  Team 


1976  NATIONAL  GOLF  WINNERS 

USGA 

Region(s)  Gross  Score  Course  Rating 


TEAM  —  Championship  Flight  —  Division  A 

First  —  Wright-Patterson  AFB  #1 

1,  II,  VIII 

424 

406 

+  18 

Second  —  Armco  Steel  #1 

III,  V 

457 

428 

+  29 

Third  —  McLean  # 

IV 

471 

432 

+  39 

TEAM  —  First  Flight  —  Division  B 

First  —  Me  Lean  #4 

IV 

483 

432 

+  51 

Second  —  Lennox  Corp. 

III,  V 

497 

428 

+  69 

Third  —  Grimes  Mfg.  #1 

1,  II,  VIII 

483 

406 

+  77 

TEAM  —  Second  Flight  —  Division  C 

First  —  G.D.  Searle 

III,  V 

517 

428 

+  89 

Second  —  Lockheed 

IV 

524 

432 

+  92 

Third  —  Standard  Register  #2 

1,  II,  VII 

508 

406 

+  102 

INDIVIDUAL  MEDALISTS  —  Championship  Flight  —  Division  A 

First  —  Ray  Marton  (Armco  Steel)  III,  V  141 


INDIVIDUAL  MEDALISTS  —  First  Flight  —  Division  B 

First  —  Bob  Mayer  (Motorola)  VI,  VII  152 


INDIVIDUAL  MEDALISTS  —  Second  Flight  —  Division  C 
First — B.  Swanson  (Raytheon)  VI,  VII  161 
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1976  REGIONAL 
GOLF  WINNERS 


REGIONS  III,  V 

Place  Team 

Score 

Championship  Flight  —  Division  A 

First  —  Armco  Steel  #1 

457 

Second  —  Ford  Motor  #1 

483 

Third  —  R.M.  Friction  #1 

485 

Individual  Medalist  Winner 

Ray  Martin  (Armco  Steel) 

141 

First  Flight  —  Division  B 

First  —  Lennox  Corporation 

497 

Second  —  French  &  Hecht 

521 

Third  —  McDonnell  Douglas  "B" 

523 

Individual  Medalist  Winner 

Mike  Garst  (Lennox  Corporation) 

162 

Second  Flight  —  Division  C 

First  —  G.D.  Searle 

517 

Second  —  DoAll 

549 

Third  —  Modern  Drop  Forge  #  2 

572 

Individual  Medalist  Winner 

David  Strandberg  (G.D.  Searle) 

165 

REGION  IV 

Place  Team 

Score 

Championship  Flight  —  Division  A 

First  —  McLean  Trucking 

471 

Second  —  Dupont 

479 

Third  —  Lockheed-Georgia 

486 

(Tie)  Motorola 

486 

Individual  Medalist  Winner 

Alan  Booe  (McLean  Trucking) 

150 

First  Flight  —  Division  B 

First  —  McLean  Trucking  #4 

483 

Second  —  McLean  Trucking  #1 

515 

Third  —  McLean  Trucking  #2 

520 

Individual  Medalist  Winner 

Richard  Byrd  (McLean  Trucking  #4) 

159 

Second  Flight  Division  C 

First  —  Lockheed-Georgia 

*  524 

Second  —  Tennessee  Eastman 

535 

Third  —  McLean  Trucking 

535 

(Local  tie- breaker). 

- 

Individual  Medalist  Winner 

Doug  Clevenger  (Lockheed-Georgia) 

170 
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CIRCLE  READER  SERVICE  CARD  NO.  70 


TEAMWORK. 

That's  what  it's  all 

about. 

And  in  the  coming  year  our 
teamwork  will  benefit  you  with 
special  packages  to  Walt  Disney 
World,  Sea  World,  and 
Star’s  Hall  of  Fame. 
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Sheraton- 
Twin  Towers 

SHERATON  HOTELS  &  INNS 
WORLDWIDE 
5780  MAJOR  BOULEVARD 
ORLANDO,  FLORIDA  305/351-1000 


Tournament  News  continued 


REGIONS  I,  II,  Vlllt 


Place  Team  Score 


Championship  Flight  —  Division  A 

First  —  Wright-Patterson  #1  214 

Second  —  TRW,  Inc.  232 

Third  —  Goodyear  Tire  &  Rubber  233 


Individual  Medalist  Winner 

P.  Jacobi  (Wright-Patterson  #1)  69 


First  Flight  —  Division  B 

First  —  Pittsburgh  Plate  Glass  #1  238 

Second  —  General  Motors,  Inland  Div.  240 

Third  —  General  Motors,  Inland  Div.  245 


Individual  Medalist  Winner  (Tie-breaker) 

Orville  Flein  (General  Motors,  Inland  Div.)  76 


Second  Flight  —  Division  C 

First  —  Grimes  Manufacturing  #1  245 

Second  —  Washington  Gas  &  Light  #1  255 

Third  —  Mobay  Chemical  255 


Individual  Medalist  Winner 

Bill  McNay  (General  Motors,  Inland  Div.)  77 


t  First  round  scores  only;  second  round  rained  out.  Second 
round  scores  calculated  by  adding  each  player's  handicap  to 
course  par. 


REGIONS  VI,  VII 


Place  Team 

Score 

Championship  Flight  —  Division  A 

First  —  Hughes  HFEA  #4 

473 

Second  —  Jet  Propulsion  >s 

486 

Labs 

497 

Individual  Medalist  Winner 

J.  Tuck  (Hughes  HFEA)  #4) 

153 

First  Flight  —  Division  B 

First  —  Solar  RC  #1 

517 

Second  —  Motorola  SPD  #2 

520 

Third  —  Motorola  GED  #3 

525 

Individual  Medalist  Winner 

Bob  Mayer  (Motorola  Corp.#1) 

152 

Second  Flight  —  Division  C 

First  —  Hughes  HFEA  #1 

528 

Second  —  Hughes  Comco  #2 

537 

Third  —  Hughes  Comco  #  3 

538 

Individual  Medalist  Winner 

B.  Swanson  (Raytheon  #1) 

161 

February  is  here  and  by  now  the  thoughts  of  progran 
directors  have  turned  to  planning  for  spring  and  sum 
mer.  While  each  director  is  busy  in  this  function,  then 
is  still  time  to  participate  in  several  NIRA  tournamen 
activities: 

Bowling  Tournament 

Andy  Zadany  (Corning  Glass  Company)  reports  that 
there  is  still  time  to  enter  this  year's  Bowling  tourna¬ 
ment.  This  is  a  Mail-O-Graphic  Tournament  with  the 
actual  tournament  being  run  on  location  and  results 
mailed  into  Andy.  The  last  day  entries  will  be  accepted 
is  February  28.  Please  contact  Pat  Stinson  at  the  NIRA 
office  for  Tournament  entry  forms. 

Photo  Contest 

Dick  Brown  (Texas  Instruments)  Contest  Coordina¬ 
tor  for  1977,  reports  that  entry  information  is  going 
out  to  organization  program  directors.  Dick  feels  that 
the  NIRA  Photo  Contest  provides  an  excellent  oppor¬ 
tunity  for  individual  member  companies  to  offer  their 
employees  a  chance  to  participate  in  a  fine  national 
contest.  Costs  to  enter  the  contest  are  $10.00  per  com¬ 
pany  and  $1.00  per  individual  entry  per  division.  Con¬ 
test  format  will  be  the  same  as  1976.  Additional  entry 
forms  may  be  obtained  from  Pat  Stinson.  Contest  entry 
deadline  is  April  15th. 

Bridge  and  Fishing  Contests 

Entries  in  both  contests  have  closed  and  judging  has 
taken  place.  Winners  in  these  contests  will  be  an¬ 
nounced  in  the  March  issue  of  Recreation  Management. 

Awards  Program 

Entries  are  still  being  accepted  for  this  year's  Awards 
Program.  The  Awards  Program  was  established  to  recog¬ 
nize  those  companies  who  have  excelled  in  individual 
recreation  programs  during  1976.  Entries  will  also  be  ac¬ 
cepted  for  program  promotional  pieces.  If  you  did  not 
receive  your  entry  brochure,  please  contact  Pat  Stinson, 
and  he  will  forward  one  to  you. 

rm 


SPECIAL  NOTICE 

Eligibility  for  the  NIRA-NRA  Rifle  & 
Pistol  Tournament  includes  employees 
and  retirees  of  NIRA  member  organiza¬ 
tions  as  well  as  members  of  employees’ 
households. 

Call  the  NIRA  office  —  (312)  346-7575  — 
if  you  have  any  questions. 
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TEAMWORK. 

That's  what  it's  all 

about. 

And  in  the  coming  year 
you  will  meet  the  teams  that  help 
make  the  Sheraton-Twin 
Towers,  the  hotel 
that  is  it. 
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TwinTowers 
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TIDES  HOTEL 

?.%«//,  W<d 


North  Redington  Beach 
THE  TIDES  HOTEL  AND  BATH  CLUB 
Directly  on  the  Gulf  of  Mexico 

Special  Industrial  N.I.R.A.  Rates 


Cottages  —  Apartments  — 
Hotel  and  Cabana  Rooms. 

Enjoy  three  pools  —  Golf —  Our 
own  tennis  courts  and  golf  at 
The  Tides  Country  Club  Golf 
Course. 

Only  two  hour  drive  to  Disney 
World;  other  attractions  close 
by.  Informal  food  indoors  and 
outdoors. 

Write  for  special  brochure: 

Phil  A.  Dross,  Director  of  Sales 
Tides  Hotel  —  P.O.  Box  8337 
North  Redinton  Beach 
St.  Petersburg,  Florida  33738 
Phone-81 3-391 -9681 
CIRCLE  READER  SERVICE  CARD  NO.  71 


ceramics,  inc 

will 

— advise  on  setting  up  a 
program  for  making 
pottery  by  hand 
— supply  all  necessary 
equipment  and  materials 
— send  a  free  catalog  on 
request 
contact 

eagle  ceramics,  inc. 

12264  wilkins  avenue 
rockville,  maryland  20852 
(301)  881-2255 


1540  east  17th  street 
Cleveland,  Ohio  441 14 
(216)  241-4767 


meet  your  board 


John  F.  Bowman  was  elected  Junior  Director 
from  Region  III  in  May  1976.  He  is  Supervisor 
of  Employment  for  Bethlehem  Steel  in 
Chesterton,  Indiana. 

Bowman  holds  a  B.S.  and  an  M.  A.  in  Phys¬ 
ical  Education.  He  worked  as  a  playground 
director  for  the  city  of  Valparaiso,  Indiana 
and  has  served  as  Chairman  of  the  Sports 
Committee  for  the  Indiana  Park  and  Recrea¬ 
tion  Association  (IPRA).  From  1968  to  1970, 
he  served  the  city  of  Valparaiso  as  Director 
of  Recreation  and  served  on  the  state  Board  of  Directors  for  the  IPRA. 
In  1974,  he  moved  to  Bethlehem  Steel  to  take  the  position  of  Director 
of  Recreation  in  the  company's  Burns  Harbor  Activity  Association.  Re¬ 
cently,  he  was  promoted  to  Supervisor  of  Employment  for  Bethlehem 
Steel.  His  term  on  the  board  expires  in  May  1978. 

Nelson  Ellsworth  joined  the  NIRA  Board  of 
Directors  as  a  Junior  Director  in  May  1975. 
Last  May  he  moved  into  the  Senior  Director¬ 
ship  of  Region  VIII. 

Ellsworth  is  Coordinator  of  Community 
Recreation  for  the  Province  of  Nova  Scotia 
Department  of  Recreation.  He  holds  a  B.S.  in 
Physical  Education/ Recreation  Administra¬ 
tion.  Before  moving  to  his  present  position, 
Ellsworth  taught  school,  worked  in  recrea¬ 
tion  administration  for  the  Province  of  New 
Brunswick  and  worked  in  municipal  recreation  and  community  plan¬ 
ning  for  Nova  Scotia.  He  is  a  member  of  the  Canadian  Park  and 
Recreation  Association,  the  Recreation  Association  of  Nova  Scotia 
and  the  Institute  of  Public  Administrators  of  Nova  Scotia.  He  has  been 
active  in  the  promotion  of  industrial  recreation  in  Canada.  (See  "Nova 
Scotia  Conference"  in  this  issue  of  RM.) 

mm  Eugene  W.  Miller,  CIRA  was  elected  Junior 
Director  from  Region  III  at  NIRA's  national 
Conference  and  Exhibit,  May  1976.  He  will 
move  to  Senior  Director  next  May. 

Miller  is  recreation  director  for  the 
Michigan  Bell  Telephone  Company  in 
Detroit,  Michigan.  He  is  a  graduate  of  the 
Henry  Ford  Trade  School  and  has  attended 
three  years  at  Wayne  State  University  in  De¬ 
troit.  He  moved  to  his  present  position  with 
I  Michigan  Bell  in  1965.  Miller  is  a  past  vice 

president  and  president  of  the  Industrial  Recreation  Association  of 
Detroit.  He  volunteers  much  of  his  spare  time  to  such  community 
causes  as  the  Michigan  United  Fund,  the  United  Foundation  drive  and 
the  Boy  Scouts  of  America.  ITII 
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iciples  of  Association  Management 

isic  how-to  guide  for  the  association  adminis- 
Published  cooperatively  by  the  American 
y  of  Association  Executives  (ASAE)  and  the 
Der  of  Commerce  of  the  United  States.  The  book 
such  basics  as  building  membership,  motivat- 
iople,  developing  communications,  conducting 
ngs,  financing  programs,  handling  public 
ns,  understanding  government  regulations,  and 
Hard-cover.  437  pages.  $15  for  NIRA  members, 
>r  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  The 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$5./1  yr„  □  *$8./2  yrs.,  □  *$10/3  yrs. 
'Include  $1.00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 


se  send  me  the  publication(s)  I  have  checked. 

'e  enclosed  $ _ (check  or  money  order) 

IE  _ ORGANIZATION 

a  ESS  _ 

I 


.LOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
A  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL.  60606 


National  Industrial  Recreation  Association 

Publications  Order  Form 

(All  Prices  Include  Postage  &  Handling) 

(Indicate  Publications  Desired  and  Include  Payment) 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know  about  tourna¬ 
ments:  organization,  publicity,  4-  to  36-team 
leagues,  eliminations,  and  finals.  36  pages. 
$4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliography  of  all  materials  re¬ 
lated  to  industrial  recreation  by  Robert  W. 
Schoott,  and  Douglas  M.  Crapo,  Ph.D.  Over  470 
entries  are  categorized  by  subject  into  1 1  chap¬ 
ters.  $3.00 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than  70 
types  of  sports  arenas,  pools,  courts,  and  fields. 
For  industrial,  private,  public,  recreation  leaders. 

$4.00 


□  The  Untapped  Potential: 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  given  by  Fr 
Flick,  president  of  Flick-Reedy  Corp.,  a  N 
“Employer  of  the  Year.”  Innovative  recrea 
programs  sponsored  by  Goodyear,  Timk 
Kodak,  Xerox,  Flick-Reedy,  and  others  are  il 
trated.  $3.00 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain  v 
they  back  industrial  recreation  and  NIRA.  Ch 
men  of  the  Boards  for  the  Ford  Motor  Compa 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M,  c 
other  industrial  giants  provide  invaluable  si 
port  for  your  programs.  A  ‘‘must  see” 
management  in  your  organization.  $5.00  ea< 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 


Hie  CAribbEAN  Group  PlANNEr 
froM  HolidAy  Inn  RESorts. 

WllAt  A  diffEfENCE  it  maIces. 


When  you're  planning  a  group  travel  program,  you  want  to 
develop  the  best  value  program  that  meets  your  group's  needs. 

We've  taken  all  the  hard  work  away  from  you.  With  our 
professional  tool,  which  you,  as  a  professional,  will  appreciate, 
you  can  pre-plan  your  group  travel  program  without  reading 
stacks  of  brochures  and  making  dozens  of  phone  calls. 
Our  Group  Planner  offers  19  luxurious  Holiday  Inn  Resorts 
in  Bermuda,  the  Bahamas,  Miami  Beach  and  the  Caribbean: 

Antigua,  Aruba,  Barbados,  Bermuda,  Curacao,  Freeport/ Lucaya, 
Grand  Cayman,  Grenada,  Guadeloupe,  Jamaica,  Miami  Beach, 
Panama,  Paradise  Island,  Ponce-Puerto  Rico, 
San  (uan-Condado,  San  |uan-lsla  Verde,  St.  Lucia, 
St.  Thomas  and  Trinidad. 

You'll  be  amazed  at  our  fabulous  beachfront  Holiday  Inn  Resorts 
— where  the  best  surprise  is  how  exciting  they  are,  with 
fantastic  sports  and  activities  for  a  unique  vacation  experience. 

And  with  peaceful  beaches  to  laze  on,  if  your  people 

want  a  good  rest. 


Our  Group  Planner  makes  your  job  easy  by  starting  with  our 
Island  Rendezvous  Pre-packaged  Group  Program  designed  to 
meet  your  group's  basic  needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package  features.  Even  meeting 
rooms,  if  you're  planning  a  meeting  or  convention. 

Then  our  Group  Planner  enables  you  to  add  to  the  basic  Island 
Rendezvous  Package  such  features  as  entertainment,  cocktail 
parties,  sightseeing,  deep-sea  fishing,  other  water  sports  and  golf 
...tailoring  the  total  package  to  your  group's  specific  needs. 
You'll  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

When  you've  chosen  your  island,  developed  your  program, 
just  call  Holiday  Inn  Resorts  Group  Reservations  Desk 
at  their  toll-free  number,  800-238-5400  to  make  your 
reservation.  It's  that  simple. 

So  make  sure  you  are  the  Group  Planner  who  has  the 
Group  Planner.  You'll  win  applause  from  your  people! 

Order  your  copy  today. 


Please  send  me _ copies  of 

the  1977  Group  Planner  for 
group  planners. 

Holiday  Inn  Group  Sales 
1565  W.  35th  Place 
Hialeah,  Florida  33012 

HIR-88 


Name _ _ Title 

Company, _ 

Address _ 

City _ State _ 

S wvC 


Zip 
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You’ve  offered  the  usual  — 
now  go  for  the  extraordinary 


Come  to 


If  adventure's  your  bag,  you  can't  match  our  walking 
safaris  into  the  remote  haunts  of  the  South  Luangwa 
and  Kafue  National  Parks  where  encounters  are  often 
face-to-face  and  the  photography  out  of  this  world. 

If  creature  comforts  or  timing  are  considerations,  our 
wilderness  lodges  provide  all  the  amenities.  Game  view¬ 
ing  by  Land  Rover  only  slightly  tempers  the  excitement 
of  the  chase.  Come  anytime  of  the  year  to  the  South 
Luangwa,  from  May  through  November  to  Kafue. 

Elsewhere  in  Zambia  the  season  is  year  round 
Shake  off  the  dust  of  the  bush  at  international- 
class  hotels  in  Lusaka  and  Livingston.  Lusaka, 
the  capital,  has  some  first  class  architecture  to 
brag  about,  a  lively  and  photogenic  local 
market,  a  casino,  good  curio  shopping  and  is 


the  headquarters  for  the  National  DanceTroup  of  Zam¬ 
bia  performing  for  your  pleasure  every  Saturday. 

Livingston  is  the  tourist  mecca.  The  great  drawing 
card  here  is  Victoria  Falls,  twice  as  high  and  twice  as 
deep  as  Niagara.  Cruise  on  the  Zambezi  while  the  hippo 
watch.  Enlarge  your  knowledge  of  Zambian 
anthropology  and  the  travels  and  travails  of  David 
Livingston  at  the  National  Museum  and  take  in  spec¬ 
tacular  dancing  at  the  Maramba  Cultural  Centre.  Liv¬ 
ingston  also  has  good  curio  buys  to  add  to  your 
collection  of  Africana.  And  there  is  much,  much 
more  including  Lake  Tanganyika  where  you  can 
enjoy  all  water  sports  including  tail-tale  fish¬ 
ing.  For  a  holiday  both  exciting  and  exotic  — 
it's  Zambia!  Contact  us  for  ail  the  details. 


ZAMBIA  NATIONAL  TOURIST  BUREAU 


Very  close  to  heaven, 
yet  very  down  to  earth. 

It's  the  kind  of  a  place  where  Mayan  ruins  dot  the  countryside  and  year  round 
sunshine  makes  each  day  feel  like  spring. 

El  Salvador  is  unspoiled  and  highly  civilized  at  the  same  time.  Its  capital  is 
bustling.  Yet  its  beaches  are  serene.  And  towns  have  names  like  Panchimalco  and 
Zacatecoluca. 

Most  happily  of  all,  your  dollar  goes  further  in  El  Salvador. 

Which  means  you  can  enjoy  gourmet  meals  for  the  price  of  a 
hamburger  and  french  fries  at  home. 

Whether  you're  into  sight-seeing,  bargain  hunting,  tennis, 
golf,  fishing  or  just  plain  getting  away  from  it  all,  there  are  many 
vacation  plans  available,  offering  a  choice  of  modern  luxury  hotels 
and  charming  guest  houses. 

For  free  brochures  and  more  information,  write  to:  El  Salvador 
Tourist  Commission,  P.O.  Box  6000,  Dept.  RM,  Bohemia,  New  York  11716. 


El  Salvador 


March  1977 


FOR  MORE  INFORMATION 

from  the  advertisers  in  this  issue,  or  on  the  new  products 
mentioned,  circle  the  corresponding  number  on  this  card, 
fill  out  completely,  and  mail.  We'll  do  the  rest! 
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OR  INSERT  ADDITIONAL  #’s _ 


Please  print  or  type.  Fill  out  completely. 


.  Number  of  Employees  at  your  organization: 


.  NIRA  Member? 


PLACE 

STAMP 

HERE 


recreation 

management 

20  North  Wacker  Drive 
Suite  2020 

Chicago,  Illinois  60606 


Presenting. . .  The  New, 

1977/78  WARNER  BROS.  FILM  GALLERY 

CATALOGUE 


. . .  a  selection  of  over  one  hundred  current  and  popular  feature 
motion  pictures  now  available  on  a  rental  basis  to  employee 
activity  clubs  and  associations. 

All  features  are  available  in  standard  16mm.  Each  is  in  its 
original,  uncut  theatrical  form. 


Companies  and  employee  associations  wishing  a  year  round 
film  program  should  consider  the  NIRA-WARNER  BROS.  FILM 
PROGRAM,  featuring: 

^Savings  off  the  regular  listed  rental  rates 

*Free  publicity  and  promotional  material  for  each 
film  ordered 

^Serialization  of  films  covering  exhibition  periods  of 
two  or  more  days  (for  lunch  time  programs)  may  be 
arranged  at  no  additional  cost 


For  further  information,  contact: 

Scott  Lane 

Director  Industry  Entertainment  Program 
Warner  Bros.  Film  Gallery 

4000  Warner  Boulevard,  Burbank,  California  91 522 
(213)  841-1500 
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goals  of  any  employee 
sports  program.  Special 
recreation  apparel  helps 
further  these  goals.  In  this 
issue,  a  sportswear  manu¬ 
facturer  provides  the  basic 
guidelines  for  purchasing 
recreation  apparel  in  the 
most  economical  fashion 


MORE  AND  MORE  INDUSTRIAL  COMPANIES  ARE  INCLUDING  SAUNA 
ROOMS  in  their  Executive  and  Employees  Fitness  Facilities.  We  offer  Prefab¬ 
ricated  Sauna  Rooms  with  Authentic  Finnish  "Helo"  Heaters  that  can  be 
installed  anywhere  ...  all  sizes.  Helo  offers  the  widest  selection  of  superb  U.L. 
tested  Heaters  in  the  USA,  (5  yr.  Warranty). 

- FREE,  Sauna  Room  Building  Plans - - 

Hand  Rubbed  Redwood  Rooms,  Custom  Built  or  Prefab  ...  All  at  low  prices. 


SHOWROOM  •  92-21  Corona  A ve„  Elmhurst,  N.Y.  City,  N.Y.  11373  •  Tel:  1212)  592-6550 


Clip  and  Return 
Coupon  Today 
For  Complete 
Information. 
For  Fast  Action 
Call  Collect 
(212)  592  6550 


I  am  interested  in:  □  SAUNA  ROOMS  □  SAUNA  HEATERS 
□  OTHER  Rec. 


Your  Name 


Company 


Incl.  Area  Code 


Address 


HELO  - MacLEVY  is  the  World’s 
largest  manufacturer  of  Exercise, 
Physical  Fitness,  Whirlpool  and 
Steam  Room  Equipment. 


OUR  BUSINESS  IS  EQUIPPING  .  .  . 


For  Executive  and  Employee 
Fitness  Facilities,  Stress  Test¬ 
ing  Units,  Health  Clubs,  Gyms 

MacLEVY  Since  1893  is 
Principal  Supplier  to  Industrial 
Organizations,  Motels,  Hotels, 
Health  Clubs,  Spas  and  YMCA's 
&  U.S.  Government  Installa¬ 
tions  around  the  world. 

CUSTOM  "BLUEPRINT"  PLANNING 
SERVICE,  FREE,  CONFORMING  TO 
YOUR  SPACE,  USAGE  AND  BUDGET. 
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Course. 

Only  two  hour  drive  to  Disney 
World;  other  attractions  close 
by.  Informal  food  indoors  and 
outdoors. 

Write  for  special  brochure: 

Phil  A.  Dross,  Director  of  Sales 
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Please  write  for  information. 
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Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 
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brief 


Egg  cholesterol 
effect  minimized 1 

Eggs,  long  the  villain  in  the  story 
of  high  cholesterol  levels  and  car- 
dio-vascular  disease,  may  not  have 
as  serious  an  effect  as  previously 
thought.  Results  of  a  recent  study  by 
Purdue  University  Professor  A.H. 
Ismail  indicate  that  the  addition  of 
one  egg  per  day  to  the  diets  of  aver¬ 
age  sedentary  men  apparently  does 
not  affect  their  serum-cholesterol 
levels. 


You  ask  where  we  fly? 
lb  skiing,  fishing,  sun,  fun. 

Pick  a  season,  any  season  and  Frontier  Airlines  has  vacation 
destinations  any  Recreation  Director  can  get  excited  about. 

More  than  50  great  ski  areas  in  the  Rockies — the  likes  of 
Steamboat  and  Purgatory,  Jackson  Hole  and  Big  Sky. 

Phoenix,  Scottsdale  and  Tucson  for  golf  and  a  glowing  winter  tan. 

National  Parks — Yellowstone,  Mesa  Verde,  Canyonlands 
and  Glacier  for  starters.  Frontier  flies  to  more  of  them  than  any  other 
airline,  to  guest  ranches  and  resorts  on  top  of  the  world. 

Las  Vegas  with  its  round  the  clock,  round  the  calendar  shows 
and  casinos. 

Manitoba  for  trophy  fish. 

We’ll  be  happy  to  fill  you  in  on  the  details.  Call  our  toll-free 
number,  800-525-1138.  (In  Colorado,  dial  your  local  Frontier 
reservation  number,  extension  20;  in  the  Denver  area,  398-5293.) 


Frontier  Airlines 

First  class  legroom  at  coach  prices 


Two  years  ago,  Ismail  release* 
findings  of  related  research  whicl 
showed  that  middle-aged  men  whi 
had  consumed  an  extra  egg  each 
day  during  a  four-month  fitness 
regimen  had  lowered  their  serum- 
cholesterol  levels  at  the  end  of  the 
fitness  program. 

In  the  latest  study,  Ismail  followed 
a  group  of  48  men  over  a  four- 
month  period.  Half  of  the  men 
maintained  their  ordinary  diets 
while  the  other  half  consumed  an 
extra  egg  per  day.  Half  of  each  die¬ 
tary  group  participated  in  a  regular 
physical  fitness  program  while  the 
remainder  did  not. 

Among  the  inactive  men,  half  of 
whom  consumed  the  extra  eggs  and 
half  of  whom  did  not,  there  was  no 
measurable  difference  in  serum- 
cholesterol  levels  over  the  study 
period.  Both  the  "egg  eaters"  and 
those  on  conventional  diets  who 
participated  in  the  fitness  program 
did  experience  lowered  serum-cho¬ 
lesterol  levels,  however. 

According  to  a  story  in  Purdue 
University's  Perspective  newspaper, 
Ismail  reported,  "We  found  that 
there  was  no  significant  difference 
in  the  serum-cholesterol  concentra¬ 
tions  due  to  a  supplementary-egg 
diet.  We  did  find  that  there  was  a 
significant  difference  in  the  total 
serum-cholesterol  concentrations 
.  .  .  between  adult  males  who  par¬ 
ticipated  in  a  well-organized  fitness 
program  and  sedentary  controls." 

Archery  tourney 
set  for  July 

The  1977  National  Field  Archery 
Association  Championships  will  be 
held  in  Clemson,  South  Carolina, 
July  18-22,  1977.  The  tournament 
will  be  hosted  by  the  100- member 
Keowee  Bowman  archery  club  of 
Clemson. 

According  to  tournament  di¬ 
rector  )im  Edens,  more  than  1,500 
archers  from  all  50  states  and  several 
foreign  countries  are  expected  to 
compete  in  the  event.  Archers  will 
shoot  over  ten  or  more  28-target 
field  courses  during  the  four-day 
event. 

If  archers  in  your  organization 
would  like  more  information  about 
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ihe  national  tournament,  contact 
|im  Edens,  tournament  director, 
South  Carolina  Archery  Association, 
P.O.  Box  509,  Clemson,  SC  29631  — 
Phone  (803)  654-6286. 

Registry  footnotes 
U.S.  historic  spots 

Whether  you  are  planning  a  local 
week-end  trip  or  a  cross-country 
tour,  you  may  want  to  consult  The 
National  Register  of  Historic  Places. 
The  new  1976  edition  of  the  Register 
contains  one-paragraph  descrip¬ 
tions  of  about  9,500  historic  proper¬ 
ties  throughout  America. 

According  to  National  Park  Serv¬ 
ice  director  Gary  Everhardt,  "More 
than  1,000  of  the  entries  represent 
historic  districts,  ranging  from 
Lafayette  Square  which  faces  the 
White  House  to  a  San  Antonio, 
Texas  barrio  and  the  original  water¬ 
front  shipping  district  of  Boston." 

Individual  properties  include  pri¬ 
vate  family  homes,  the  still-active 
Delta  Queen  which  plies  the  Ohio 
and  Mississippi  Rivers,  historical 
mansions,  covered  bridges,  and  all 
the  historical  properties  of  the  Na¬ 
tional  Park  System. 

The  book  may  be  ordered  from 
the  Superintendent  of  Documents, 
U.S.  Government  Printing  Office, 
Washington,  D.C.  20402.  Request 
The  National  Register  of  Historic 
Places,  1976  (stock  number  024- 
005-00645-1).  A  check  or  money 
order  covering  the  purchase  price  of 
$13  for  each  copy  should  accom¬ 
pany  every  order. 


RV's  revving  up 
for  record  sales 

Recreation  vehicles  continue  to 
rise  in  popularity,  especially  among 
college-aged  youths  and  retired 
people.  RV's,  including  a  wide  varie¬ 
ty  of  campers  and  trailers,  are  ex¬ 
pected  to  jump  13%  in  national 
sales  in  1977,  despite  possible  in¬ 
creases  in  fuel  prices.  According  to 
the  Recreation  Vehicle  Industry  As¬ 
sociation  (RVIA),  manufacturers  will 
deliver  594,200  units  this  year. 

With  the  increased  interest  in 
RV's,  both  for  sale  and  rental,  the 


RVIA  will  publish  the  first  RV  rental 
directory  later  this  spring.  The  listing 
will  catalogue  agencies  which  rent 
camping  trailers,  travel  trailers,  truck 
campers,  mini-motor  homes,  and 
full-sized  motor  homes.  The  book 
will  include  both  RVIA  member 
dealerships  and  non- members  in 
the  U.S.  and  Canada.  Shown  will  be 
their  individual  rental  rates,  number 
and  kind  of  RV's  they  have  for  rent, 
and  other  details. 

For  more  information  about  the 
directory,  contact  the  Recreation 
Vehicle  Industry  Association  of 
North  America,  P.O.  Box  2159,  910 
28th  Street,  Boulder,  Col.  80306. 


Clue  travelers  to 
duty-free  bargains 

You  may  be  able  to  help  em¬ 
ployees  on  foriegn  tours  to  find  and 
bring  home  up  to  $250-worth  of 
duty-free  merchandise.  For  more 
than  a  year,  foriegn  bargains  have 
been  sanctioned  by  the  U.S. 
Generalized  System  of  Preferences 
(GSP).  The  GSP  allows  Americans  to 
bring  home  over  130  items  —  pri¬ 
marily  common  household  articles 
—  from  130  developing  nations 
whose  export  trade  the  U.S.  would 
like  to  see  strengthened.  The  GSP 
list  includes  most  of  Central  America, 
South  America,  the  Caribbean,  Afri¬ 
ca,  India,  Southeast  Asia,  Hong  Kong, 
Taiwan,  and  Israel.  The  list  comprises 
such  items  as  appliances,  chinaware, 
furs,  furniture,  leather  goods,  pur- 
fume,  jewelry,  and  gold  in  several 
forms.  For  those  who  ship  or  carry 
over  $250  in  GSP  items,  a  special  certi¬ 
ficate  or  origin  is  required. 

Full  details  are  named  in  a  booklet 
available  from  the  U.S.  Customs 
Service,  2100  K  Street,  NW,  Wash¬ 
ington,  D.C.  20229  —  Phone  (202) 

964-8195.  rm 


NIRA  library 
See  Story,  page  14 


Giant 

library  size 
authentic 
Webster 
Dictionaries 

Were  $39.95 
Nationally 
advertised  sales 
price  $19.95 


NOW  $14.97 
to  your 
members 


Just  as  the  automakers  offered  rebates 
to  improve  sales,  so  world-famous 
Webster  Reference  Books,  Inc.  an¬ 
nounces  an  incredible  half-price  sale  to 
reduce  inventory. 

The  giant  8-pound,  1,454-page, 
158,000-definition  Living  Webster  En¬ 
cyclopedic  Dictionary  of  the  English 
Language  is  currently  advertised  in  such 
mass  circulation  publications  as  Time 
and  the  Wall  Street  Journal  at  $1 9.95  — 
reduced  from  the  regular  price  of 
$39.95.  Now,  because  of  your  group 
buying  power,  we  are  offering  them  to 
your  members  at  just  $14.97  —  25% 
below  the  nationally  advertised  half- 
price. 

Write  or  call  collect  for  a  free  sample 
dictionary,  plus  promotional  material, 
coupons,  and  order  forms. 

You  do  not  have  to  sell  these 
beautiful  dictionaries.  Simply  place 
them  in  recreation  rooms,  the  personnel 
office,  the  cafeteria,  or  any  other  spot 
where  they  can  be  seen  and  examined 
unhurriedly.  You  remit  orders  with  a 
covering  check  and  the  dictionaries  are 
shipped  directly  to  your  members. 

Backed  by  Webster’s  14-day  money- 
back  guarantee. 


For  sample  copy 
Write  or  call  collect 

Webster 

Reference  Books,  Inc. 

Executive  Offices 
490  Eglinton  Ave.,  E. 

Suite  103 

Toronto,  Ontario  Noah  Webster  inss- 
Canada  M4P  1M4  /  843).  Father  of  lexicog- 

nu  iAtc\  ion  scon  nW  uwl  Inspiration  for 
i  n .  (  4 1 0)  4o7*3  J  oU  founding  of  our  company. 
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Editorial 


Are  we  professionals  —  or  bat  boys?  | 

by  Melvin  C,  Byers,  CIRA  fective  leadership  skills.  This  is  essential,  whether  our 


NIRA  Consultant 


IN  recent  years,  industry  has  spent  unwarranted  sums 
of  money  on  catch  phrases  and  quickie  remedies  for 
every  conceivable  personnel  problem.  In  many  compa¬ 
nies  that  buy  outside  assistance  with  employee  morale 
problems,  we  find  employee  recreation  and  service  pro¬ 
grams  still  struggling  to  exist.  Part  of  the  oversight  of  rec¬ 
reation  is  the  fault  of  recreation  professionals  them¬ 
selves.  When  a  profession  requires  few  special  qualifica¬ 
tions  and  when  its  practice  often  carries  little  or  no  pro¬ 
fessional  prestige,  it  can  easily  be  regarded  as  a  whim,  a 
frill,  or  a  cover-up  for  substandard  personnel  proce¬ 
dures. 

It  is  my  conviction  that  our  image  will  not  become 
truly  professional  until  we  identify  the  total  values  of 
personnel  activities  —  which  include  health,  education, 
employee  services  and  recreation  —  and  then  develop 
programs  based  upon  common  purposes  and  objec¬ 
tives.  To  do  this,  we  must  define  our  purpose,  exercise 
effective  leadership,  and  develop  a  long-range  profes¬ 
sional  perspective. 

Definite  Purpose 

As  employees  in  this  business,  we  have  a  choice  of 
purposes.  On  the  one  hand,  we  can  be  technicians, 
knowing  only  the  how  and  what  of  employee  recreation 
programs.  We  can  easily  get  by,  day  to  day,  by  providing 
the  "nuts  and  bolts"  of  recreation  programming.  Man¬ 
agement  may  even  be  satisfied  with  this  limited  ap¬ 
proach.  If  we  want  to  build  recreation  as  a  profession 
and  as  an  essential  personnel  function,  on  the  other 
hand,  we  must  also  reach  a  clear  understanding  of 
why  we  provide  recreation  and  other  services  for  em¬ 
ployees.  Personnel  services,  including  recreation,  are  a 
means  to  an  end,  not  an  end  in  themselves-  Satisfaction, 
fun,  and  glory  may  be  —  and  probably  should  be  —  the 
goals  of  the  recreation  program  participants.  The  profes¬ 
sional  programmer,  however,  must  have  other  specific 
goals  and  objectives:  the  personal  fulfillment  of  employ¬ 
ees  who  will  then  become  more  efficient  and  produc¬ 
tive  members  of  the  workforce.  We  have  seen  some 
recreation  programs  which  are  successful  even  without 
adequate  facilities  and  staff  because  they  fulfilled  the 
purpose  for  which  they  were  instituted. 


recreation  responsibilities  are  full-time,  part-time  or  vol 
unteer.  Leadership  is  the  key  to  quality  programs.  It  de 
mands  careful  selection,  training  and  supervision  of  co 
workers  and  staff  people.  The  image  of  our  professional 
ism  will  be  determined  largely  by  what  happens  in  the 
lives  and  attitudes  of  recreation  participants  under 
competent,  dedicated  professional  direction. 

Sense  of  Perspective 

As  professionals  in  personnel,  we  must  take  time  to 
view  our  goals  in  long-range  perspective.  Are  we  so  pre 
occupied  with  winning  ball  games  that  we  forget  our 
greater  purpose?  Are  we  still  too  busy  doing  the  so 
called  "urgent"  things  that  we  can't  bother  to  make 
truly  important  choices?  Let  us  ask  ourselves  some 
questions: 

1.  Is  our  program  person-centered  or  activity-cen 
tered? 

2.  Is  our  program  based  on  well-planned  personnel 
objectives  or  does  it  originate  from  the  "seat  of 
our  pants"? 

3.  Do  we  magnify  quality  or  quantity  in  the  activi¬ 
ties  we  offer? 

4.  Does  our  program  address  the  needs  of  all  our 
people  or  is  it  geared  to  the  interests  of  a  vocal 
few? 

Do  we  follow  only  traditional  paths  or  do  we  ini¬ 
tiate  new  activities  as  new  needs  arise? 

6!  Do  we  recognize  our  job  as  one  of  service,  train¬ 
ing,  education  and  communication  or  just  fun 
and  games? 

7.  Are  we  concerned  with  the  manufacturing,  prod 
ucts,  and  services  of  our  company?  Do  we  find 
means  of  relating  them  to  our  activities,  or  are  we 
simply  interested  in  recreation  for  its  own  sake? 

8.  Do  we  recognize  the  unique  role  we  are  playing 
in  business  and  industry  or  do  we  consider  our 
position  the  same  as  municipal  recreation  admin 
istrators'?  Do  we  find  it  difficult  to  distinguish  the 
difference? 

9.  Do  we  contribute  to  our  professional  society  — 
NIRA  —  to  help  advance  recreation  profession¬ 
alism  or  are  we  content  with  refereeing  our  local 
games? 

10.  Do  we  help  develop  new  employee  recreation 
professionals  or  do  we  keep  the  expertise —  and 
credit  —  for  ourselves? 


Effective  Leadership  11.  Are  we,  then,  professionals,  technicians,  or  bat 

To  reach  our  professional  goals,  we  must  develop  ef-  boys?  PIH 


6 


RM,  March,  1977 


New  Sports 


Platform  Tennis 

builds  new  interest 
into  employee  recreation  facilities 


PLATFORM  tennis  has  caught  on  as  an  interesting 
new  recreation  activity  in  private  clubs,  military  in¬ 
stallations,  municipal  parks,  recreation  facilities  and 
schools  throughout  the  country.  New  materials  and  in¬ 
novations  in  construction  methods  have  also  made 
possible  a  wide  variety  of  playing  courts.  The  on-ground 
court  at  United  Services  Automobile  Association 
(USAA),  for  instance,  is  part  of  a  new  employee  recrea¬ 
tion  facility.  The  outdoor  recreational  area  includes  30 
picnic  tables,  four  tennis  courts  and  a  softball  field. 
USAA  also  built  two  platform  tennis  courts  in  the  area 
making  the  insurance  firm  a  leader  in  bringing  the  grow¬ 
ing  sport  of  platform  tennis  to  the  Southwest. 

“Most  of  our  people  have  probably  never  played  plat¬ 
form  tennis  before,  but  we've  already  seen  a  great  deal 
of  interest  on  their  part  in  learning  how  to  play  the 
game/'  says  Bill  Borellis,  Director  of  Facilities.  Borellis 
points  out  that  the  courts  were  installed  on  the  recom¬ 
mendation  of  Ron  Willard,  who  directs  the  physical  fit¬ 
ness  and  recreation  program  for  USAA. 

Played  with  a  perforated  wood  paddle  and  special 
sponge  rubber  ball  the  same  weight  and  size  as  a  tennis 
ball,  platform  tennis  follows  the  basic  rules  of  traditional 
tennis  —  with  several  essential  variations.  The  court  it¬ 
self  measures  60  feet  by  30  feet,  one-fourth  the  size  of  a 
regulation  tennis  court.  This  greatly  increases  volleying 
and  the  speed  of  play.  A  great  family  activity,  the  sport  is 
easier  to  learn  than  tennis  and  builds  agility,  speed  and 
stamina.  However,  the  basic  tennis  skills  are  applied. 

In  the  last  few  years  platform  tennis  has  maintained 
an  annual  growth  of  25  per  cent.  The  American  Platform 
Tennis  Association  estimates  that  more  than  3,000 
courts  are  presently  in  use.  Invented  in  1928  by  a  group 


Platform  tennis  has  generated  great  interest  among 
employees  of  United  Services  Automobile  Association 
in  San  Antonio. 


continued  on  following  page 
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THE  HINDENBURG  •  FAMILY  PLOT  •  MIDWAY  •  TWO  MINUTE  WARNING 
SWASHBUCKLER  •  THE  OTHER  SIDE  OFTHE  MOUNTAIN  •  BINGO  LONG 
JESUS  CHRIST  SUPERSTAR  •  THE  EIGER  SANCTION  •  AND  MANY  MORE 


Uni 


1/  lets  you  bring 

the  movies  to  your  employees. 

For  over  30  years  UNIVERSAL/16,  a  division  of 
UNIVERSAL  CITY  STUDIOS,  Inc.  has  been  a  leader 
in  the  field  of  16  MM  feature  film  rental.  A 

Our  FREE  264  page  catalogue  offers  a  more  f 
diversified  selection  of  major  entertainment  films 
than  ever  before.  Brand  new  releases  .  .  .  selected 
Classics  .  .  .  and  all  time  favorites  are  now 
available  for  every  type  of  audience. 

UNIVERSAL/16  feature  films  are  excellent  for .  .  . 

•  Lunch  Hour  Entertainment  •  After  Work  Recreation 

•  Special  Holiday  Programs 

Thousands  of  satisfied  customers  have  found  they 
can  depend  on  UNIVERSAL/16  for  excellent  service 
and  dependability. 

Our  5  Regional  Offices  are  staffed  with  experienced 
film  programmers  eager  to  help  you  and  make  your 
ordering  as  easy  as  possible. 
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Platform  Tennis  continued 


of  Scarsdale,  New  York,, businessmen,  the  game  has 
become  a  major  recreational  activity  in  the  midwest 
and  northern  part  of  the  country. 

According  to  Mort  N.  Bergman,  head  of  the  platform 
tennis  division  for  the  firm  that  installed  USAA's 
facilities,  the  Texas  installation  offers  several  distinct  ad¬ 
vantages. 

"They  are  virtually  maintenance-free,  having  been 
built  with  galvanized  steel  uprights  and  a  concrete  sur¬ 
face.  They  provide  enough  space  for  several  activities  in 
an  area  normally  taken  up  by  one  tennis  court,"  says 
Bergman.  He  also  points  out  that  many  courts  have 
asphalt  decks. 

"Recognition  of  on-ground  courts  by  the  American 
Platform  Tennis  Association  has  had  a  big  influence  on 
the  sport's  increased  popularity  in  the  South,"  adds 
Bergman. 

All  platform  tennis  courts,  including  those  at  USAA, 
are  enclosed  by  a  specially  designed  12-foot  high  ten¬ 
sion  fence  that  adds  two  important  elements  to  the 
game.  First,  it  prevents  the  ball  from  leaving  the  court. 
Secondly,  it  provides  an  added  dimension  to  the  game 


since  the  ball  can  be  played  after  rebounding  from  the 
court  and  the  fence. 

The  game  has  evolved  as  an  all-round  outdoor  sport 
since  it  was  originally  played  on  a  raised  deck  that 
would  drain  easily  of  rain  and  snow.  The  typical  court  in 
most  areas  of  the  country  consists  of  a  wooden  under¬ 
carriage  that  raises  the  playing  surface  a  minimum  of 
three  feet  off  the  ground,  a  planked  deck,  heavy  duty 
wooden  superstructures,  and  snow  gates  at  the  base  of 
the  fence  from  which  snow  can  be  removed. 

The  USAA  outdoor  recreation  facilities,  which  were 
completed  in  June,  1976  are  open  seven  days  a  week 
during  daylight  hours  to  employees  and  their  immediate 
families.  The  long  hours,  of  course,  mean  the  new  courts 
get  a  great  deal  of  use.  Employees  also  have  an  extra  day 
to  enjoy  the  facilities  since  USAA  became  the  largest 
firm  to  effect  a  four-day  workweek  for  all  employees. 

"Since  the  average  employee  spends  10  hours  each 
day  for  four  days  in  his  working  environment,  we  felt  it 
was  imperative  that  the  new  headquarters  building 
serve  people  as  individuals,"  adds  Borellis.  In  addition 
to  the  outdoor  recreation  area,  USAA  also  built  a  7,000- 
square-foot  indoor  gymnasium  equipped  with  physical 
fitness  equipment,  sauna  and  steam  room.  Nil 
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Told  You  Whe 

To  Go  . . . 

to  make  the  most  of  your 
vacation  dollar 

If  no  one  has  -  then  it's  because  they  have  yet  to  experience  the  splendor  of  two  of 
Florida's  most  popular  vacation  resort  locations.  The  Happy  Dolphin  Inn  boasts 
superb  beaches  and  complete  shopping  village  in  the  heart  of  St.  Pete  Beach,  Florida, 
and  the  Plantation  Inn  is  renownea  for  its  natural  setting  and  wide  variety  of  sports 
activities. 


Jltjppy  Palphin 

St.  Pete  Beach,  Florida  INN 


Crystal  River,  Florida 


Located  directly  on  the  glistening  waters  of  the 
Gulf  of  Mexico  and  Intracoastal  Waterway  •  21 
acres  of  fun  •  Shimmering  beaches  •  pool 

•  300  spacious  rooms,  efficiencies  and  suites 

•  Fishing  •  Gourmet  dining  •  Nightly  enter¬ 
tainment  •  Complete  shopping  village 

•  Theatre  •  Marina  •  Daily  Disney  World 
Tours.  •  Complete  convention  facilities  avail¬ 
able. 


175  acres  of  nature's  beauty  with  the  ultra-clear 
Crystal  River  at  its  back  door  •  100  rooms  •  Ex¬ 
cellent  18-hole  championship  golf  course  and 
Pro-shop  •  4  all  weather  tennis  courts  •  Swim¬ 
ming  •  Fishing  •  Skin  and  scuba  diving 

•  Marina  to  cater  to  all  your  water  sport  needs 

•  Dining  in  the  true  Southern  Tradition  •  Live 
entertainment  •  Airplane  landing  strip.  •  Com¬ 
plete  convention  facilities  available. 


For  information  and  full  color  brochures  for  either  or  both  resorts  -  call  or  /» 

write:  John  N.  Johnson,  Happy  Dolphin  Inn,  St.  Pete  Beach,  Florida  33706,  ^  ^ 

(813)  360-7011.  — LU — APfsILX 

Another  of  the  CARUTH  HOTEL  &  RESORT  PROPERTIES  [JorthPark  I 

is  the  North  Park  Inn  of  Dallas,  Texas  —  the  site  of  the  *  ...INN...  g 

NIRA  Conference  and  Exhibit  for  1978.  In  appreciation  —  wRJHNBBHli 

we'd  like  to  invite  all  NIRA  members  to  take  advantage  of  •  "Id  allas,  Texae 

a  15%  discount  on  rooms  at  any  of  these  3  CARUTH  HOTEL  &  RESORT  PROPERTIES. 


DALLAS,  TEXAS 
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by  Stephen  D.  Waltz,  ClRA 
Cummins  Engine  Company 
NIRA  Vice  Chairman 
Tournaments  &  Services 


Several  programs  are  now  drawing  to  a  close  as  the 
annual  NIRA  National  Conference  draws  near.  Conse¬ 
quently,  program  directors  should  make  every  effort  to 
get  all  current  entries  in  now.  Since  the  Conference 
marks  the  end  of  a  program  year,  it  provides  a  good  op¬ 


portunity  for  all  program  winners  during  the  past  year  to 
be  recognized  for  their  efforts. 

This  issue  of  Recreation  Management  is  a  perfect 
place,  as  well,  to  announce  the  winners  of  events  which 
have  just  come  to  a  close: 


Bridge  Tournament 

Special  thanks  to  Maxine  Kraft  of  Battelle  Memorial 
Institute  for  her  capable  organization  of  this  year's  tour¬ 
nament.  She  reports  the  following  winners,  who  will  re¬ 
ceive  their  trophies  shortly: 

Region  II  —  GAI  Employees  Association,  Frederick 
and  Sheila  Tomazic 

Region  III  —  Cummins  Engine  Co.,  Joan  Hart  and 
Nancy  Munson 

Region  V  —  Control  Data£orp.,  John  Palisnux  and 
Dave  Skillingstad 

Region  VII  —  Xerox  Corp.,  Ernest  Jacobi  and  John 
Jacobi 

Region  VIII —  Dominion  Foundaries  &  Steel,  Ltd.,  R. 
Stevenson  and  R,  Johnstone 

Region  IX  —  Martin-Marietta,  Anthony  Buzzelli  and 
Marilyn  Tonks 

Fishing  Contest 

Gene  Miller  from  Michigan  Bell  did  a  fine  job  again 
this  year  in  conducting  the  NIRA  Fishing  Tournament. 
Winners  will  receive  NIRA  trophies  as  well  as  prizes  do¬ 
nated  by  the  Heddon  Tackle  Company.  Gene  sent  us 
the  following  results  as  well  as  the  accompanying 
photos: 

Largemouth  Bass  (8  lbs.,  4  oz.)  —  William  Brede- 
meyer,  Tokheim  Corp. 

Bluegill  (1  lb.,  15  oz.)  —  Michael  J.  Mosby,  3M  Com¬ 
pany 

Muskellunge  (28  lbs.,  12  oz.)  —  Rick  Whetham, 
Dofasco 


Northern  Pike  (24  lbs.,  O  oz.)  —  Ronald  M.  Skwarek, 
Rosemount,  Inc. 

Perch  (14  oz.)  —  Joe  E.  Sus,  Jr.,  Johnson  Wax 
Brown  Trout  (8  lbs.,  2  oz.)  —  Horst  Wolf, 
Haranischfeger  Corp. 

Lake  Trout  (30  lbs.,  6  oz.)  —  Howard  Stockdale, 
Kodak  Canada 

Rainbow  Trout  (8  lbs.,  0  oz.)  —  Gary  J.  Senft,  U.S.  Post 
Office 

Walleye  (11  lbs.,  12  oz.)  —  Robert  Wood,  Eastman 
Kodak  Co. 

Door  Prize  Winner  —  Jack  E.  Blupker,  Michigan  Bell 
Telephone  Co. 

Photo  Contest 

Dick  Brown,  Texas  Instruments,  reports  that  he  is 
receiving  contest  entries  regularly.  Dick  feels  that  the 
fine  prizes  available  to  winning  entries  should  en¬ 
courage  every  member  company  to  enter  the  contest. 
However,  there  isn't  much  time  left  —  the  entry  dead¬ 
line  is  Friday,  April  15, 1977.  Contest  winners  will  be  an¬ 
nounced  at  the  Annual  Conference  and  their  entries 
displayed. 

Bowling  Tournament 

Andy  Zadany  of  Corning  Glass,  this  year's  Bowling 
Tournament  Coordinator,  has  been  hard  at  work  pro¬ 
cessing  Tournament  results.  Andy  reports  that  he  re¬ 
ceived  a  substantial  number  of  entries  and  that  he  was 
encouraged  by  the  interest  expressed  by  member  com¬ 
panies.  A  complete  sumary  of  Tournament  results  will 
be  mailed  to  members. 
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Robert  Wood  of  Eastman  Kodak  took  the  prize  for  this 
heafty  walleye.  * 
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A  nationally  advertised  m 
fashion  jewelry  can  now  be  oifered  to »  you 4 

employees  at  unbeUevahle.savings  Dieec 

shipment  «it  slant!  ng  ■'»  ‘  W  yn 

vide  ali;  administration  and  ^supply.  trefl 
catalogs.  Write  or  call  today  for  a  sarnpld 
catalog  and  special  employee  price  list. 

D  &  S  PRODUCTS,  INC. 

71  5th  Avenue  •  New  York,  New  York  10003 

(800)  221-7195 
(212)  620-6100 


cover  /tory 


Buying  Recreation  Apparel 

Some  basic  questions  and  answers 
on  how  to  outfit  the  team  .  .  . 
or  stock  the  company  store 


with  Mike  Milens 


Mike  Milens  is  Vice  President  of 
King  Louie  International,  manufac¬ 
turer  of  recreation  apparel  and  a 
NIRA  Associate  member.  Recently , 
we  asked  him  about  the  basics  of 
starting  a  sports  apparel  program  for 
employees. 


Why  should  a  company  invest  the 
time  and /  or  expense  in  a  recreation 
apparel  program?  After  all,  em¬ 
ployees  can  play  ball  without 
wearing  uniforms. 

A  company  offers  its  employees 
special  sports  apparel  for  the  same 
good  reason  that  it  has  a  recreation 
program:  to  foster  company  spirit 
and  develop  a  sense  of  pride  and  to¬ 
getherness  among  the  employees. 
Of  course,  you  can  play  ball  or  bowl 
or  conduct  many  other  recreation 
activities  without  uniforms  and 
other  special  apparel.  But  em¬ 
ployees  like  to  feel  special  about 
their  teams  and  their  recreation  pro¬ 
grams.  Probably  the  very  best  way  to 
encourage  their  company  pride  is 
with  recreation  apparel. 


Can  a  recreation  association  with  a 
small  budget  afford  to  get  involved 
with  a  sports  apparel  program? 

Yes,  Definitely.  Some  associations 
choose  to  underwrite  some  or  all  of 
the  cost  of  recreation  apparel.  You 
can  offer  a  fine  program,  though,  for 
only  the  cost  of  your  time  as  admin¬ 
istrator.  The  recreation  director  can 
make  catalogs  available  to  the  em¬ 
ployees  and  simply  act  as  the  order¬ 
ing  and  receiving  agent.  Employees 
will  purchase  their  uniforms  or 
other  apparel  individually. 

How  would  a  recreation  director 
go  about  choosing  an  apparel  sup¬ 
plier  for  the  first  time? 

Choosing  the  right  supplier  is  very 
important.  You  want  to  order  from 
a  reputable  manufacturer.  You  want 
your  shipment  to  arrive  on  time. 
And  you  want  your  employees  to  be 
satisfied. 

To  find  a  reliable  supplier,  you 
can  turn  to  NIRA  Associate  mem¬ 
bers —  and,  of  course,  we  hope  that 
you  will.  Whatever  route  you  take, 
compare  suppliers  and  make  certain 
you  order  top  quality  apparel. 


What  determines  quality  in  a  recre¬ 
ation  garment? 

It's  often  the  “hidden  features"  that 
make  the  difference.  One  of  the 
most  important,  we  think,  is  fabric 
quality.  The  higher  the  thread  count 

—  that  is,  the  closer  the  weave  — 
the  better  quality  fabric  you  have.  A 
high  thread  count  gives  a  garment 
more  body  and  durability.  High 
thread  count  also  means  that  there 
is  more  thread  to  take  the  dye,  so 
you  get  deeper,  richer  colors.  High 
thread  count  also  gives  you  a  fabric 
that  will  take  lettering  and  flocking 
better. 

What  else,  beside  fabric,  deter¬ 
mines  quality  in  sports  apparel? 

There  are  a  number  of  other  features 

—  things  you  might  not  notice,  but 
which  affect  the  quality  of  a  gar¬ 
ment.  In  garments  such  as  jackets, 
which  have  linings,  see  if  the  linings 
fit  the  new  garment  exactly.  A 
“preshrunk"  lining  may  be  cut  big¬ 
ger  than  the  garment.  It  will  shrink 
to  fit  after  the  first  washing,  but 
when  your  employee  first  receives 
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the  jacket,  the  lining  will  hang 
below  the  outside  portion  of  the 
garment,  giving  it  a  sloppy,  un¬ 
finished  look.  A  Sanforized®  lining, 
on  the  other  hand,  can  be  cut  to  fit. 

Check  other  details.  Are  the  arm¬ 
holes  cut  generously  for  ease  in  use? 
Are  fasteners  and  buttons  secure 
and  well-made;  do  they  match  or 
contrast  well  with  the  garment?  Is 
elastic  in  cuffs  of  high  quality;  is  it 
cut  to  fit  each  size  separately,  or 
does  the  manufacturer  simply  run  a 
standard-sized  band  in  the  cuffs? 
Do  collars  lie  straight  and  smooth? 
Are  pockets  and  plackets  deep  and 
well-finished?  Are  hems  smoothly 
“blind-stitched"  or  simply  "top- 
stitched"? 

Each  finishing  touch  seems  unim¬ 
portant,  but  altogether  they  make 
the  difference  between  a  poorer 
quality  garment  and  one  that  will 
look  and  wear  well. 

But  don't  all  these  quality  factors 
add  to  the  price  of  the  garment? 

You  may  be  talking  about  a  couple 
of  dollars'  difference  between  a  less 
desirable  garment  and  a  quality  one. 
I've  found  that  experienced  recrea¬ 
tion  directors  are  not  excessively 
price-conscious.  After  all,  if  a  guy's 
bowling  shirt  or  softball  uniform 
doesn't  hold  up,  he  is  going  to 
think,  "Look  at  this  cheap  thing  the 
company  sold  me."  It  will  come 
back  to  you  and  the  company.  The 
employee  isn't  going  to  blame  the 
manufacturer. 

How  can  a  recreation  director  tell 
whether  a  garment  will  have  these 
quality  features? 

Ask  for  samples  and  complete  infor¬ 
mation.  Get  fabric  swatches  from 
the  supplier  and  ask  your  salesman 
about  thread  count.  If  possible,  get 
sample  garments  to  examine.  There 


may  be  a  charge  for  the  supply  of 
ready-made  items,  but  it  pays  to  see 
first-hand  what  you  are  recom¬ 
mending  to  your  employees. 

How  do  most  recreation  directors 
go  about  choosing  the  uniforms, 
shirts,  or  whatever,  to  order  for  em¬ 
ployees? 

Most  leave  the  choice  up  to  the  em¬ 
ployees  since  they  will  be  wearing 
the  garments.  Ask  your  supplier  for 
catalogs  which  you  can  distribute  to 
your  employees,  perhaps  through 
team  captains  and  league  officers. 
Let  the  employees  look  over  the  en¬ 
tire  line  and  make  their  choices. 
Then,  either  you  or  the  captains  and 
officers  can  take  the  orders,  note 
lettering  specifications  and  take  em¬ 
ployee  payments.  You  then  send 
the  order  to  the  supplier  and  work 
out  the  payment  arrangements  with 
him. 


When  should  the  employee  associ¬ 
ation  order  uniforms  and  other  ap¬ 
parel? 

For  some  items,  say  softball  uni¬ 
forms  and  bowling  shirts,  the  de¬ 
mand  is  seasonal.  Bowling,  for  in¬ 
stance,  usually  runs  from  August 
through  May.  You  should  allow  two 
to  three  weeks'  lead  time  to  assure 
that  your  shirts,  lettered  with  team 
or  company  names,  arrive  in  time 
for  the  season.  Here,  too,  your 
choice  of  a  supplier  makes  a  differ¬ 
ence.  If  he  represents  a  large  con¬ 
cern  with  materials  and  garments  in 
stock,  you  will  get  fast  delivery  — 
sometimes  by  return  mail. 

What  if  a  recreation  director  wants 
to  make  sports  garments  available 
for  sale  in  the  company  store?  How 
can  he  determine  the  number  of 
items  to  order  in  each  size,  style, 
color,  etc.? 


There  are  a  couple  of  ways  to  handle 
this  problem.  You  could  keep  your 
supplier's  catalog  in  the  store  and 
take  employees'  orders  there.  Or, 
you  could  order  a  supply  of  gar¬ 
ments  and  have  them  on  display  for 
direct  purchase. 

If  you  order  a  selection  of  gar¬ 
ments  for  resale,  ask  your  supplier  to 
help  you  with  the  size  and  color 
selection.  The  number  of  garments 
in  each  size  category  follows  an  es¬ 
tablished  proportion  and  is  fairly 
easy  to  predict.  Color  choices  are 
not  as  easy  to  estimate.  You  will 
have  to  expect,  for  example,  that 
your  company  color  will  be  espe¬ 
cially  popular.  Even  so,  there  are 
some  guidelines  for  color  selection 
as  well.  rm 


Sheraton  Inn- 


Coliseum 


Auto  tour  packages 

From  $25  per  person 
Colonial  Williamsburg 
Busch  Gardens 
Jamestown*  Yorktown 
Newport  News  •  Hampton 
Bus  Tour  •  Boat  Tour 

Custom  group  tours 

We  will  plan  a  special 
lectured,  guided  tour 
of  Colonial  Williamsburg 
for  your  group. 

For  information,  call: 
Steve  Sandstrom 
V.P.,  Marketing 
Sheraton  Inn-Coliseum 
1215  W.  Mercury  Blvd. 
Hampton.  VA  23666 
(804)  838-5111 
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free  niro  publications 


FREE  TO  NIRA  MEMBERS  ONLY 


How  to  Plan  and  Organize  a  Successful  Outing 

This  22-page  brochure  offers  step-by-step  sugges¬ 
tions  on  organinzing  company  outings.  It  outlines 
the  basics  simply  and  clearly,  assuming  no  previous 
experience  in  organizing  group  trips.  A  work 
schedule  and  check  list  are  included. 

CIRCLE  READER  SERVICE  CARD  NO.  2 

Organize  Clubs  for  Fishing,  Cruising,  Racing,  Skiing 

This  15-page  booklet  was  prepared  with  the  water 
sport  enthusiast  in  mind,  but  many  of  the  organiza¬ 
tional  tips  provided  apply  equally  well  to  a  wide 
variety  of  sports  and  special  interest  clubs.  Sample 
releases,  membership  applications  included. 

CIRCLE  READER  SERVICE  CARD  NO.  3 

Shooting  as  a  Sport  in  Business  and  Industry 

This  brochure  presents  the  benefits  of  shooting 
clubs  and  outlines  the  basic  steps  of  organization  and 
affiliation  with  the  National  Rifle  Association.  By¬ 
laws,  elections,  activities  and  participation  in  na¬ 
tional  tournaments  are  explained. 

CIRCLE  READER  SERVICE  CARD  NO.  4 

How  to  Organize  and  Promote  Bowling  Leagues 
This  National  Bowling  Council  brochure  enumer¬ 
ates  each  step  in  the  organization  of  company 
leagues  and  explains  how  to  obtain  league  sanction. 
Sample  publicity  pieces  are  included. 

CIRCLE  READER  SERVICE  CARD  NO.  5 

Action  in  Aquatics 

An  excellent  resource  for  administrators  of  any 
aquatic  program,  this  233-page  book  reports  exten¬ 
sive  research  material  presented  to  the  1974 18th  An¬ 
nual  National  Aquatic  Conference. 

CIRCLE  READER  SERVICE  CARD  NO.  6 

Board  of  Directors  of  the  National  Industrial 
Recreation  Association  Invites  You  to  Become  a 
Member 

Revised  for  1977,  this  primary  NIRA  pamphlet  out¬ 
lines  the  various  NIRA  membership  categories,  and 
their  specialized  benefits.  Included  is  a  membership 
application. 

CIRCLE  READER  SERVICE  CARD  NO.  7 

By-Laws,  National  Industrial  Recreation  Association 

This  paper-bound  edition  of  N IRA's  by-laws  in¬ 
cludes  all  amendments  passed  in  the  last  two  years 
by  the  Board  of  Directors  and  national  member 
referenda.  Also  included  is  a  map  of  NIRA  regions. 

CIRCLE  READER  SERVICE  CARD  NO.  8 


Typical  Constitution  and  By-Laws  for  Industrial 
Recreation  Councils 

The  sample  constitution  and  by-laws  provide  local 
companies  with  organizational  models.  Full  assist¬ 
ance  to  IRC  organizers  is  available  from  NIRA. 

CIRCLE  READER  SERVICE  CARD  NO.  9 

Industrial  Recreation  Councils:  Who,  What,  Why, 
How 

This  four-page  pamphlet  defines  a  Council  and  ex¬ 
plains  the  benefits  of  local  organizations  for  recrea¬ 
tion  professionals.  It  also  provides  a  "how  to"  outline 
of  IRC  organization  procedures,  including  helpful 
suggestions  on  how  to  enlist  support  from  both 
NIRA  and  your  community. 

CIRCLE  READER  SERVICE  CARD  NO.  10 


Typical  Constitution  and  By-Laws  for  Employee 
Recreation  Association/  How  to  Apply  for  Recogni¬ 
tion  of  Exemption  for  an  Organization 

The  sample  constitution  and  by-laws  will  be 
helpful  to  administrators  who  are  organizing  their 
programs  under  official  associations  or  clubs.  Also  in¬ 
cluded  are  the  most  recent  Internal  Revenue  Service 
requirements  for  tax-exempt  incorporation. 

CIRCLE  READER  SERVICE  CARD  NO.  1 1 


Recreation  Program  Survey 

This  sample  survey  organizes  programming  options 
into  an  easy-to-complete  employee  survey.  Recrea¬ 
tion  administrators  will  find  it  helpful  in  compiling 
their  own  activity  interest  studies. 

CIRCLE  READER  SERVICE  CARD  NO.  12 


The  Key  to  a  Successful  Bulletin  Board  System/  The 
Inside  Story  of  a  Good  Promoter 

These  two  papers  make  an  informative  team  for 
the  recreation  director  who  hopes  to  improve 
his/her  promotion  and  publicity  efforts.  Both  give 
point-by-point  checklists  of  successful  recreation 
program  P.R. 

CIRCLE  READER  SERVICE  CARD  NO.  13 

Sample  company  recreation  publications 

The  NIRA  office  has  over  fifty  sample  recreation 
publications  on  hand  for  free  distribution.  The  col¬ 
lection  of  booklets,  brochures,  leaflets,  newspapers 
and  bulletins  has  been  donated  by  a  wide  variety  of 
companies  with  many  different  kinds  of  programs. 

CIRCLE  READER  SERVICE  CARD  NO.  14 
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BOARD  OF  DIRECTORS' 
WINTER  MEETING 


N  IRA's  course  for  1977  will  be 
marked  by  improved  informa¬ 
tion  services  for  members  and  a 
more  determined  drive  for  new 
members.  These  two  concerns  were 
predominant  at  the  Board  of  Di¬ 
rectors  meeting  in  Ft.  Lauderdale, 
Florida,  January  10-12.  Several  de¬ 
velopments  will  be  of  immediate  in¬ 
terest  to  members: 

—  NIRA  ended  1976  in  sound  fi¬ 
nancial  condition.  The  Board 
authorized  an  audit  of  the  Associ¬ 
ation's  1976  financial  records. 

—  Because  of  the  Association's 
growing  financial  strength,  the 
Board  feels  the  time  is  right  to  devel¬ 
op  a  wider  membership  base.  To  aid 
membership  promotion,  the  Board 
authorized  a  modest  public  infor¬ 
mation  effort,  directed  toward  na¬ 
tional  publications  for  business 
leaders,  particularly  personnel  and 
employee  relations  executives.  The 
new  drive  will  be  coordinated  by 
Patrick  Stinson,  NIRA  Vice  President 
of  Membership,  Promotion  and 
Services. 

—  The  Board  approved  several 
suggestions  from  the  Public  Rela¬ 
tions  Committee  for  the  improve¬ 
ment  of  information  services  to 
members.  Recreation  Management 
will  soon  initiate  a  new  monthly 
“Chairman's  Comment"  depart¬ 
ment  in  which  NIRA's  Chairman  of 
the  Board  will  address  topics  of  spe¬ 
cial  concern  to  employee  recreation 


The  Public  Relations  Committee 
takes  advantage  of  the  Florida 
sunshine.  Discussing  publications 
plans  are,  foreground,  Elizabeth 
Burchard;  left  to  right,  Ellis  Rhodes, 
Howard  Bunch  and  A.C.  (Al)  Ward. 
Not  pictured  is  Art  Conrad. 


Region  VIII  Senior  Director  George 
Grigor  greets  Virginia  Conrad,  wife 
of  Vice  Chairman  of  Public  Rela¬ 
tions  Art  Conrad. 

and  services  administrators.  The 
Magazine  will  also  expand  coverage 
of  NIRA  national  and  regional  con¬ 
ferences.  More  information  on 
educational  sessions  will  be 
published  throughout  the  year,  es¬ 


pecially  for  the  benefit  of  those  who 
are  unable  to  attend  Conferences. 

—  After  a  successful  year  for 
NIRA  tournaments,  the  Board  has 
added  a  new  golf  tournament  to  the 
summer  schedule.  In  an  effort  to 
bring  national  competition  to  mem¬ 
bers  who  cannot  travel  to  on-site 
tourneys,  the  Board  authorized  a 
postal  golf  tournament  to  run  in  ad¬ 
dition  to  the  regular  on-site  con¬ 
tests.  Details  will  be  published  as 
the  season  nears. 

—  The  1977  NIRA  Conference 
program,  as  outlined  in  this  issue  of 
RM,  will  offer  a  full  schedule  of 
educational  sessions.  Even  as  the 
current  Conference-entered  its  final 
planning  stages,  site  selection  for 
future  meetings  —  as  far  ahead  as 
1985  —  came  under  discussion.  The 
1978  Conference  will  be  held  in 
Dallas,  while  the  following  year's 
meeting  is  scheduled  for  Rochester, 
New  York. 

—  CIRA/CIRL  Coordinator  John 
Tutko,  CIRA  announced  the  ap¬ 
proval  of  three  new  Certified  In¬ 
dustrial  Recreation  Administrators 
(CIRA's),  who  will  be  formally  in¬ 
ducted  at  the  May  Conference: 

Elizabeth  Burchard  — 

Northwestern  Bell  Telephone 
Company 


continued 
on  following  page 
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Board  Meeting  continued 


Timothy  Shroyer  —  General 
Motors  Corporation 

Jill  Tippin — Solar 

Tutko  also  reported  that  Who's 
Who  in  Business,  Industry  and 
Government  Employee  Recreation, 
the  first  directory  of  CIRA's  and 
CIRL's,  is  being  printed. 


—  Awards  application  booklets 
have  been  mailed  to  all  members. 
The  Awards  Committee  this  year 
will  be  chaired  by  Conference 
Chairman  William  DeCarlo,  CIRA. 
He  and  Committee  members 
Stephen  Waltz,  CIRA;  Gloria  Boyles, 
CIRA;  and  Reeves  Tevis  will  review 
the  applications.  Awards  will  be 
presented  at  the  May  Conference. 


—  Looking  to  the  future  strength 
of  NIRA,  the  Board  welcomed  the 
preliminary  draft  of  a  guideline  for 
regional  management.  Support  in 
the  future  will  be  directed  toward 
the  development  of  strong  regional 
organizations  within  the  national 
Association.  Pm 


recreational  planning  •  programming  design  •  consultation 

III  CIRCLE  READER  SERVICE  CARD  NO.  28 
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planning  'analysis  group 

5  12  IVON  BUILDING  SEATTLE  WA.  98104  (206)622-1080  631  IVON  BUILDING  SEATTLE  W  A  .  9  8  1  0  4  i  2  0  »  ■  4  I  2 -  I  9  2  J 


TENNIS 

PLANNING 

CONSULTANTS 


PROFESSIONAL,  INDEPENDENT  SERVICES 

Programming  •  Esthetics  •  Court  Selection 

Tennis  Feasibility  •  Maintenance  •  Lighting  Design 

Site  Analysis/Planning  »  Specifications  •  Equipment 


piopi  e 

READER  SERVICE 
CARD  NO.  29 


Tennis  facility  costs  are  significant.  The  facility  must  be  built  correctly  the  first  time.  As  your  independent  representative, 
we  work  with  you  and  your  planners/engineers  in  this  specialized  field.  Our  goal  is  your  goal:  to  save  time,  money  and  trouble 
while  gettingthe  most  toryour  dollar.  Write  for  our  brochure  and  learn  how  we  have  helped  others  through  our  simplified  approach. 


Outdoor  projects  and  brochure:  2709  Ferndale  Place,  Houston,  Texas  77006  (713)  523-2541  Indoor  projects;  130  N.  Franklin  St.,  Chicago,  Illinois  G0606  (312)  782-0355 
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by  Anthony  W.  Kotz 
Kotz  &  Schneider 
Land  and  Recreation 
Planning  &  Design 
Syracuse,  N.Y. 


Development  steps: 
contract  &  completion 

Last  month,  we  offered  a  checklist,  which  we 
use  with  variations,  to  identify  the  steps  in  a  devel¬ 
opment  program  up  to  approving  the  final  con¬ 
struction  documents.  Following  is  the  remainder 
of  the  checklist: 

24.  Select  contractors  for  bidding  or  negotiating 
(Owner  and  Consultant) 

25.  Issue  bidding  documents  (Consultant) 

26.  Receive  bids  (Owner) 

27.  Analyze  bids  (Owner  and  Consultant) 

28.  Submit  contract  recommendations  (Consul¬ 
tant) 

30.  Approve  bonds,  insurance,  and  subcontrac¬ 
tors  (Consultant) 

31.  Assist  in  contract  preparation  (Consultant) 

32.  Execute  contract  (Owner) 

33.  Issue  proceed  orders  to  contractors  (Consul¬ 
tant) 

34.  Observe  construction  (Consultant) 

35.  Prepare  inspection  reports  (Owner) 

36.  Approve  shop  drawings  and  samples  (Consul¬ 
tant) 

37.  Prepare  monthly  payment  certificates  (Con¬ 
sultant) 

38.  Review  construction  reports  (Owner  and 
Consultant) 

39.  Hold  conference  on  problems  (Owner  and 
Consultant) 

40.  Make  monthly  contract  payments  (Owner) 

41.  Prepare  change  orders  (Consultant) 

42.  Approve  change  orders  (Owner) 

43.  Obtain  contract  guarantees  (Consultant) 

44.  Make  final  inspection  (Owner  and  Consul¬ 
tant) 

45.  Receive  waiver  of  liens  (Owner) 


46.  Accept  project  and  final  payment  (Owner) 

It  should  be  evident  that  the  Owner  and  Con¬ 
sultant  each  have  many  responsibilities  to  insure  a 
successful  construction  project. 


It  is  essential  that  your  consultant  observes  the 
construction  of  your  facility.  Ml 


ON  THE  HORIZON 
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The  Great  Ticket  Triumvirate 

with  Rose  Migliore,  Inez  Greenstadt  and  Patricia  Byrne 


THIS  is  the  story  of  how  three  major  medical  centers 
in  New  York  City  worked  together  to  bring  the  ad¬ 
vantages  of  a  huge  discount  ticket  program  to  their  em¬ 
ployees.  The  three  —  Downstate  Medical  Center, 
Mount  Sinai  Medical  Center  and  New  York  University 
Medical  Center  —  take  advantage  of  their  location  in 
the  nation's  theatre  capital  to  bring  the  best  of  Broad¬ 
way  shows  and  other  entertainment  within  the  reach  of 
their  employees.  Their  experiences  can  help  recreation 
directors  across  the  country  plan  similar  programs  for 
their  organizations. 

All  three  centers  have  large  medical  and  Ph.D.  pro¬ 
grams  with  a  combined  employee  force  of  some  30,000 
and  a  student  population  of  about  4,000.  Their  cooper¬ 
ative  ticket  program  has  made  excellent  use  of  group 
buying  power,  to  the  benefit  of  both  the  employees  and 
local  attractions.  They  are  sure  that  their  success  can  be 
repeated  by  other  organizations. 

An  experimental  beginning 

It  has  become  traditional  for  Broadway  producers  to 
offer  special  ticket  rates  to  students,  either  through  stu¬ 
dent  activities  offices  or  through  "student  rush"  tickets. 
("Rush"  tickets  are  available  at  the  box  office  30  min¬ 
utes  before  curtain  time.)  With  a  production  that  has 
not  proven  its  worth  critically,  tickets  are  sometimes 
even  available  gratis.  More  and  more,  Broadway  shows 
are  also  offering  discounted  prices  to  any  sizable  group. 
It  was  natural,  with  the  precedents,  for  the  employees 
of  the  medical  centers  to  request  that  discount  theatre 
ticket  programs  be  offered  to  them. 

The  recreation  directors  of  the  centers'  programs. 
Rose  Migliore  of  Downstate,  Inez  Greenstadt  of  Mount 
Sinai,  and  Patricia  Byrne  of  New  York  University,  all  re¬ 
ceived  administrative  approval  and  established  ticket 
programs  to  take  advantage  of  the  group  sales  being  of¬ 
fered  in  the  city.  Even  though  free  student  tickets  were 
not  usually  available  to  the  employees,  the  discounts 
were  attractive.  In  many  cases,  the  three  purchased  full- 


priced  tickets  for  special  shows,  not  only  because  em¬ 
ployees  like  seeing  shows  together,  but  also  because 
they  like  having  someone  handle  the  details  of  getting 
tickets  for  them. 

"It  is  not  unusual,"  said  Inez  Greenstadt  recently,  "for 
the  entire  X-ray  department,  for  example,  to  go  see  th& 
same  show  on  the  same  evening.  If  they  like  it,  they  may 
go  back  to  see  it  again  the  next  week.  It's  wonderful  for 
department  morale." 

Now  the  three  medical  centers  offer  tickets  for  not 
only  theatrical  productions,  but  also  ballet,  opera, 
sports,  the  circus,  and  concerts.  A  Chorus  Line  and  For 
Colored  Girls .  .  .  are  presently  the  shows  most  popular 
with  employees.  These  two  are  followed  closely  by  Fid¬ 
dler  on  the  Roof ,  The  Wiz,  Bubbling  Brown  Sugar ,  Chica¬ 
go,  Grease,  My  Fair  Lady,  and  Guys  and  Dolls. 

Rose  Migliore  of  Downstate  said,  "We  cannot  get 
enough  tickets  to  satisfy  the  demand  for  events  like  the 
Harlem  Globetrotters,  the  Ice  Capades  and  Broadway 
hits  like  A  Chorus  Line.  One  of  our  students  recently 
came  in  with  his  ticket  stubs  for  an  entire  year  and 
thanked  me  for  making  impossible  for  him  to  see  over 
$800  worth  of  events.  Some  were  free,  of  course,  but 
the  rest  were  discounted  group  sales  tickets." 


The  great  triumvirate 

From  a  small  experimental  start,  it  is  now  estimated 
that  the  three  centers  are  responsible  for  the  distribu¬ 
tion  of  close  to  100,000  tickets  annually,  representing  a 
full  box  office  price  of  approximately  one  and  one-half 
million  dollars.  All  the  while,  they  provide  their  employ¬ 
ees  with  a  savings  in  time  and,  usually,  considerable 
money,  as  well  as  important  access  to  the  best  enter¬ 
tainment  in  the  city. 

The  recreation  directors  of  the  three  medical  centers 
cooperate  fully  with  one  another.  One  center  may  buy 
tickets  to  a  production  and  offer  them  to  all  three  cen¬ 
ters.  What  does  not  sell  well  in  one  center  may  be  very 
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A  Chorus  Line  is  a  favorite  with  "Triumvirate"  theatre-goers. 
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popular  in  another.  This  cooperation  helps  all  three  in¬ 
stitutions  to  offer  the  most  comprehensive  ticket  pro¬ 
gram  possible.  Because  of  their  unusual  cooperation, 
the  three  directors  are  known  in  theatrical  group  ticket 
circles  as  "The  Great  Ticket  Triumvirate".  A  more  un¬ 
likely  trio  could  hardly  be  found.  The  three  have  widely 
different  tastes  and  backgrounds.  Byrne,  a  transplanted 
British  actress,  is  a  graduate  of  the  Royal  Academy  of 
Dramatic  Art.  Greenstadt  hails  from  Mississippi  and  has 
a  background  in  guidance  counseling.  Migliore  was 
born  in  Brooklyn  where  her  employer,  Downstate 
Medical  Center,  is  located.  She  began  her  career  as  the 
secretary  to  the  Associate  Dean  of  her  center. 

Regardless  of  their  differences,  the  three  women 
share  a  love  of  the  theatre.  They  follow  the  latest  news 
of  the  stage,  not  only  because  they  love  it,  but  also  be¬ 
cause  they  feel  it  is  essential  to  know  what  to  recom¬ 
mend  to  their  employees. 

Said  Patricia  Byrne  recently,  "My  employees  and  stu¬ 
dents  really  count  on  me  to  let  them  know  what  the 
latest  news  and  reviews  are.  I  personally  try  to  see  as 


many  events  as  possible,  and  I  constantly  read  reviews, 
both  out-of-town  and  in  the  city." 

Putting  it  all  together 

In  establishing  a  ticket  program,  all  three  directors 
recommend  first  of  all  that  one  person  be  put  in  charge 
of  administration.  The  ticket  administrator  should  be 
knowledgeable  about  all  events  available  in  the  area. 

The  second  step  in  a  successful  ticket  program  is  to 
establish  a  method  and  bookkeeping  system  for  the 
purchase  of  tickets.  Each  of  the  three  medical  centers 
uses  different  methods.  In  some  cases,  they  buy  tickets 
predicated  on  what  they  think  will  sell.  In  others,  they 
collect  money  in  advance  of  ordering  tickets.  In  either 
case,  they  have  found  that  a  special  checking  account  is 
a  must. 

Thirdly,  promotion  and  publicity  are  necessary  to  the 
success  of  the  program.  While  word-of-mouth  is  most 

continued  on  following  page 
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Ticket  Triumvirate  continued 


effective,  company  newsletters,  posted  notices  and 
even  taped  phone  messages  are  important  means  of 
spreading  the  word. 

Program  administrators  may  want  to  consider  special 
membership  fees  for  ticket  programs.  At  the  three 
medical  centers,  employees  were  initially  admitted  to 
the  programs  free,  in  order  to  give  the  programs  a 
chance  to  develop  and  establish  themselves.  Now,  at 
Downstate,  each  employee  buys  an  annual  member¬ 
ship  at  a  minimal  $5.  At  both  Mount  Sinai  and  New 
York  University,  employees  buy  cards,  good  for  ten 
ticket  purchases,  also  for  $5.  The  cards  are  used  as 
receipts  and  must  be  presented  when  tickets  are  or¬ 
dered  or  received. 

Theatre  offerings  abound  in  New  York  City.  In  most 
communities  across  the  country,  however,  recreation 
directors  can  easily  obtain  tickets  for  theatrical  produc¬ 
tions  and  other  events  by  contacting  group  sales  repre¬ 
sentatives.  Virtually  all  box  offices  can  handle  group  dis¬ 
count  arrangements. 

Ticket  program  checklist 

Byrne,  Greenstadt,  and  Migliore  operate  their  in¬ 
dividual  and  cooperative  ticket  programs  according  to 
careful  guidelines.  They  offer  several  suggestions  to 


recreation  directors  who  hope  to  organize  ticket  pro¬ 
grams  of  their  own: 

1.  Accept  no  refunds  or  exchanges  after  your  dead¬ 
line.  If  your  employees  cannot  use  tickets  they  have 
purchased,  make  every  effort  to  find  second  buyers, 
but  do  not  be  responsible  for  refunds  or  resales. 

2.  Fill  ticket  orders  on  a  first-come-first-served  basis. 

3.  Try  to  seat  people  together,  if  they  wish  to  sit  in  a 
group.  However,  do  not  guarantee  specific  seat  loca¬ 
tions,  particularly  with  discounted  tickets. 

4.  Make  certain  that  all  orders  are  pre-paid  well 
ahead  of  the  performance  date. 

5.  Limit  and  publicize  the  hours  during  which  em¬ 
ployees  may  order  and  receive  tickets. 

6.  Get  a  telephone  number  where  each  ticket  pur¬ 
chaser  can  be  reached. 

7.  Always  check  the  receipt  before  giving  the  em¬ 
ployee  his/her  tickets. 

8.  Investigate  a  mail  order  distribution  system.  It  may 
work  well  for  you. 

9.  Check  around  to  make  sure  you  are  getting  the 
best  discount  possible.  Not  all  group  sales  representa¬ 
tives  offer  the  same  discounts  for  a  particular  event. 


HOW  CAN  PRO  GYM  HELP  YOU? 

1.  PRODUCTS  —  a  multi-line  of  physical  fit¬ 
ness  and  exercise  equipment  lines  headed 
by  the  finest  multi-station  weight  machine 
on  the  market  today! 

2.  PLANNING  —  a  free  service  providing 
“suggested  and/or  recommended”  exer¬ 
cise  equipment  needs  for  your  pending  fa¬ 
cility! 

3.  PROGRAMS  —  a  professional  Pro  Gym 
physical  fitness  expert  can  work  directly 
with  your  company  on  establishing  a  suc¬ 
cessful  fitness  and  exercise  program! 


CPRQF  E§§IQN  A  b  Gvm ,  Incorporated^ 

805  CHEROKEE  MARSHALL,  MISSOURI  65340  ™ 

T.M.  Reg.*' 

Gentlemen:  I  am  interested  in  the  Professional 
Items  Checked  below: 


0  Send  free  literature  on 
complete  Pro  Blue  Chip 
and  American  senes 


0  Send  free  literature  on 
Pro  Gyms  exercise 
equipment. 


Company 

Address 

City  i 

State  Zip 

Position 

Phone  No 

Department 

Best  Time  to  Phone 

0  We  are  interested  in 
how  we  can  set  up  a 
physical  fitness  facilty 
and  program. 
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10.  Encourage  your  employees  to  report  on  the 
events  in  your  program.  Their  reactions  are  your  best 
;uide  to  their  interests  and  needs. 

11.  Be  conservative  in  ordering  tickets.  It  can  be 
simpler  to  increase  a  small  order  than  cancel  a  large 
one.  After  payment,  most  theatres  are  under  no 
obligation  to  give  you  a  refund  or  an  exchange. 

12.  If  you  have  the  funds  and  feel  secure  about  the 
number  of  tickets  your  employees  will  buy,  do  not 
post  ticket  information  until  you  have  the  tickets  in 
hand.  In  this  way,  you  will  have  only  one  transaction 
with  the  employee-purchaser.  The  employee  can  also 
see  the  precise  location  of  the  seats. 

13.  Do  not  forget  your  retired  employees.  You  may 
find  many  special  discounts  available  exclusively  for 
them. 

If  your  organization  is  able  to  subsidize  a  ticket  pro¬ 
gram,  take  special  care  that  the  selection  of  events 
represents  something  for  everyone.  Develop  as  wide  a 
variety  of  offerings  and  as  fair  a  distribution  system  as 
possible.  Such  a  decision  by  management  can  open  the 
means  of  introducing  employees  to  the  performing  arts 
and  other  entertainment  they  may  never  know  except, 
perhaps,  through  television. 

Patricia  Byrne  of  New  York  University  could  have 
spoken  for  her  two  colleagues  in  the  “Ticket  Triumvi¬ 
rate"  when  she  said  recently,  "It  is  really  heartening  to 
have  received  such  a  great  response  to  the  program,  not 
only  from  students,  nurses  and  faculty,  but  also  from 
the  staff  in  general.  We  are  proud  to  have  helped  bring 
an  exciting,  stimulating  world  within  the  reach  of  our 
employees  —  for  just  the  price  of  a  ticket." 


The  Great  Ticket  Triumvirate:  (left  to  right)  Rose 
Migliore  of  Downstate,  Patricia  Byrne  of  New  York 
University  and  (seated)  Inez  Greenstadt  of  Mount 
Sinai.  Tin 


TEAMWORK. 

That's  what  it's  all 

about. 


And  in  the  coming  year  our 
teamwork  will  benefit  you  with 
special  packages  to  Walt  Disney 
World,  Sea  World,  and 
Star’s  Hall  of  Fame. 


Si 

Sheraton- 
T  win  Tower*s 

SHERATON  HOTELS  &  INNS 
WORLDWIDE 
5780  MAJOR  BOULEVARD 
ORLANDO,  FLORIDA  305/351-1000 


RM,  March,  1977 


CIRCLE  READER  SERVICE  CARD  NO.  32 


21 


Two  words  give 
these  low-cost  charters  a 
distinct  advantage: 

American  Express 


Cancun 

§295-365 

The  newest,  brightest  resort  in  the  Caribbean 
$295-365.  Includes  round-trip  United,  7 
nights  at  first-class  Aristos  or  deluxe  Cancun 
Caribe,  transfers,  baggage  handling,  all  tips, 
taxes  and  an  American  Express®  host.  (Prices 
per  person,  double  occupancy,  from  NEW 
YORK,  PHILADELPHIA,  CHICAGO.  Sat. 
departures:  May  7 — Oct.  22,  1977.) 


Guadeloupe 

§309-379 

France  in  the  Caribbean  $309-379.  Includes 
round-trip  TIA*,  7  nights  at  Copatel  or 
Meridien,  American  breakfast  daily,  transfers, 
baggage  handling,  tips,  taxes,  tennis,  sailing 
and  an  American  Express®  host.  (Prices  per 
person,  double  occupancy,  from  NEW  YORK, 
Sun.  departures:  May  8 — Oct.  23,  1977.) 

*  A  U.S.  Certificated  Supplemental  Carrier 


Others  may  offer  charters  to 
Cancun  and  Guadeloupe,  but  no 
one  else  offers  your  people  the 
advantages  of  American  Express 
charters:  low  cost,  major  carriers, 
weekend  departures,  first-class  and 
deluxe  hotels,  plus  an  American 
Express  host  or  hostess  to  sho'w  the 
way,  and  American  Express  to  put 
it  all  together. 

For  your  “Fun  in  the  Sun” 
vacations,  don’t  leave  home 
without  us. 
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For  individual  reservations,  call 
your  travel  agent  or  any  American 
Express  Travel  Service  office.  For 
additional  group  information,  call 


or  write: 


George  Bradley 
Director-N.I.R.  A.  Sales 
American  Express  Company 
Travel  Division 
American  Express  Plaza 
New  York,  NY  10004 
(212)  480-2270 


Ifcavel 


SSI 


Yes,  we  can  design  a  custom-made  travel  program  to  meet  your 


The  Wiz,  the  Tony  Award-winning  musical,  is  among 
the  shows  represented  by  TTA.  Ml 


TEAMWORK. 

That's  what  it's  all 

about. 


SHERATON  HOTELS  &  INNS 
WORLDWIDE 
5780  MAJOR  BOULEVARD 
ORLANDO,  FLORIDA  305/351-1000 


And  in  the  coming  year 
you  will  meet  the  teams  that  help 
make  the  Sheraton-Twin 
Towers,  the  hotel 
that  is  it. 


df-' 

<§> 


Sheraton- 
Twin  Towers 


Associate 

profile 


TTA:  Broadway  hit  tickets 
at  group,  discount  rates 

With  over  45  years  of  experience  in 
the  New  York  Metropolitan  area, 
Theatre  Ticket  Administrators 
(TTA)  has  expanded  its  operations 
to  become  the  first  national  group 
sales  box  office.  Representing  such 
exciting  Broadway  hits  on  tour  as  A 
Chorus  Line,  California  Suite,  For 
Colored  Girls  .  .  .,  Grease,  Pippin, 
and  The  Wiz,  TTA  can  handle  all  the  details  for  your 
organization  to  see  live  theatre  when  it  comes  to  your 
community  by  a  simple  toll-free  call.  Depending  on  the 
show  and  the  day  you  want  to  see  it,  you  and  your 
group  may  get  a  considerable  discount  on  the  price  of 
each  ticket. 

A  toll-free  call  to  (800)  223-7565  will  reserve  group 
tickets  in  your  organization's  name.  Later,  you  will  re¬ 
ceive  a  written  confirmation  of  your  order  and  a  pay¬ 
ment  deadline  (usually  a  generous  length  of  time  from 
your  receipt  of  the  confirmation).  Upon  TTA's  receipt 
of  your  payment,  the  tickets  will  either  be  mailed  to  you 
for  distribution  before  performance  time  or,  if  you  wish, 
held  at  the  box  office  for  pickup  on  your  arrival. 

You  can  profit  from  the  service  of  Theatre  Ticket 
Administrators  and  save  your  group  dollars  on  theatre 
tickets  when  Broadway  shows  tour  your  area.  Read  on 
page  18  about  how  three  of  TTA's  New  York  customers 
have  established  their  ticket  programs. 
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Liability: 

How  to  cover  your  programs 

by  Steven  Me  Keel 


Steven  McKee/  is  a  corporate  attorney  for  Johnson 
Wax,  headquartered  in  Racine,  Wisconsin.  As  a  Johnson 
employee,  he  is  active  as  both  an  advisor  and  a  partici¬ 
pant  in  the  company's  award-winning  recreation  pro¬ 
gram,  headed  by  Richard  Wilsman.  At  the  7976  NIRA 
Conference  and  Exhibit,  McKeel's  educational  session  on 
liability  generated  great  interest  among  delegates.  This 
article  is  condensed  from  his  remarks. 


WHAT  IS  THE 
LIABILITY  PROBLEM? 

Liability  is  a  complex  subject.  It  is  further  complicated 
by  the  fact  that  there  are  fifty  different  states  with  fifty 
different  sets  of  rules.  An  attorney  from  one  state  can¬ 
not  advise  recreation  administrators  from  across  the 
country  in  any  detail.  You  must  recognize,  too,  that  you 
cannot  cover  yourself  completely.  There  are  some  basic 
considerations,  however,  which  are  essential  to  any  rec¬ 
reation  liability  discussion. 

First  of  all,  use  your  own  professionals.  Two  of  the 
most  important  people  for  you  to  know  are  your  com¬ 
pany  attorney  and  your  insurance  agent  or  advisor. 

Recreation  administrators  should  not  be  expected  to 
be  experts  in  the  law  or  insurance  or  in  analyzing  liabil¬ 
ity  questions.  Most  NIRA  members  have  people  on 
their  company  staffs  whose  job  it  is  to  provide  this  ex¬ 
pertise.  If  you  do  not  already  know  them,  get  to  know 
them.  These  people  have  training  —  not,  perhaps,  in 
recreation  —  but  in  solving  the  types  of  liability  prob¬ 
lems  you  may  be  facing  with  your  programs. 

Secondly,  it  is  crucial  that  you  become  sensitive  to 
the  areas  in  which  you  may  be  liable.  There  are  several 
very  general  areas  with  which  you  should  be  familiar: 


Negligence  (Tort)  Liability 

This  is  the  broadest  area  of  liability  and  the  one 
against  which  it  is  easiest  to  protect  yourself.  It  includes 
sports  injuries,  auto  accidents  and  other  injuries  which 
can  occur  during  many  of  your  most  common  activi¬ 
ties.  Under  the  "assumption  of  risk",  your  participants 
are  understood  to  participate  voluntarily  in  activities 
which  carry  with  them  some  inherent  risk. 

Contract  Liability 

This  is  an  area  in  which  the  recreation  director  may 
not  be  as  vigilant  as  necessary.  Beware  of  "fine  print" 
and  "hold  harmless"  clauses  in  facilities  contracts  you 
sign.  You  must  look  at  those  contracts  very  carefully. 

State  Laws 

As  noted  earlier,  liability  varies  from  state  to  state. 
Many  states,  though,  extend  liability  to  employee  activi¬ 
ties  simply  because  some  benefit  to  the  company  can 
be  established.  They  are  not  looking  so  much  anymore 
for  direct  company  sponsorship  to  establish  liability. 

OSHA 

You  should  know  about  the  Occupational  Safety  and 
Health  Act  (OSHA)  if  you  have  employees  yourself. 
Otherwise,  it  will  not  be  as  important  as  other  laws  in 
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your  overall  liability  concerns. 

The  Civil  Rights  Act 

Failure  to  provide  open  programs  or  facilities,  or  pro¬ 
viding  them  on  a  discriminatory  way  can  constitute  a 
violation  of  the  Civil  Rights  Act.  You  have  a  duty  to  re¬ 
view  the  openness  of  your  programs  to  everyone.  Your 
programs  and  facilities  must  be  available  on  a  general 
basis  to  all  your  company's  employees. 

HOW  CAN  WE 
PROTECT  OURSELVES? 

There  are  some  basic  actions  a  recreation  director  can 
take  to  decrease  his  or  her  vulnerability  to  liability  prob¬ 
lems: 

(1)  The  best  single  way  to  approach  your  liability 
problems  is  to  develop  a  sensitivity  to  what  they 
might  be  and  to  use  good  common  sense  in  deal¬ 
ing  with  them. 

(2)  Exercise  control  over  your  programs.  In  the  case 
of  alcoholic  beverages,  for  instance,  be  able  to 
regulate  the  situation  and,  if  you  serve  alcohol, 
anticipate  the  problems  you  might  face. 

(3)  Be  sure  you  have  the  staff  help  you  need  for  every 


activity. 

(4)  Talk  with  your  corporation  lawyers  about  incor¬ 
porating  your  recreation  association.  When  you 
are  unincorporated,  each  individual  could  be 
held  liable.  Under  incorporation,  you  can  protect 
your  people. 

(5)  Also  talk  to  your  attorneys  about  analyzing  the 
liability  aspects  of  your  programs. 

(6)  Releases  can  solve  many  of  your  small  liability 
problems.  Sports  participants,  for  instance, 
should  acknowledge  that  they  are  assuming  the 
risk  of  being  injured.  This  probably  will  not  help 
you  in  a  suit,  but  it  could  stop  a  complaint  from 
reaching  that  stage. 

(7)  As  a  minimum  protection,  you  should  carry  good 
general  insurance  coverage.  Also,  if  you  have  rec¬ 
reation  staff  employees,  you  must  carry  Workers' 
Compensation.  Be  sure  you  have  auto  insurance, 
if  applicable,  including  uninsured  driver  protec¬ 
tion.  Bond  your  employees. 

First  and  foremost,  meet  your  company  experts  in  law 
and  insurance.  Talk  with  them  about  your  liability  ques¬ 
tions  and  rely  on  their  expertise  and  advice.  fill 


The  1977  NIRA  Conference  &  Exhibit 
is  long  on  education 

Learning  sessions  this  year  will  include: 


•  Recreation  as  a  business 

•  Leadership  by  objectives 

•  Budgeting  recreation  programs 

•  Fees,  charges  and  cash  control 

•  Contract  negotiations 


•  Your  NIRA  organization  —  overview 

•  Physical  fitness  seminars 

•  Recreation  clubs  and  the  IRS 

•  NIRA  membership  survey  report 

•  Workshops  on  bookkeeping 


"Together  We  Are  Something" 
Plan  to  Attend 


RM,  March,  1977 


25 


Q&R 


Melvin  C.  Byers,  CIRA 
NIRA  Consultant 


QWe  are  considering  a  new  approach  to  chari- 
•  table  drives  this  year.  Instead  of  campaigning 
for  the  local  community  umbrella  charity,  we  plan 
to  collect  contributions  from  the  employees  and 
distribute  them  according  to  the  decision  of  an  em¬ 
ployee  panel.  This  way,  we  feel  the  charitable  feel¬ 
ings  of  our  members  can  be  more  accurately  repre¬ 
sented.  Do  you  have  any  suggestions  on  how  this 
kind  of  program  can  be  administered? 

RBe  very  careful  when  administering  charitable 
.  drives  of  any  kind.  There  are  so  many  causes  — 
both  worthy  and  questionable  —  that  there  can 
never  be  sufficient  funds  to  fulfill  all  requests. 
Choices  can  be  difficult.  Neither  all  worthy  causes 
nor  all  interested  donors  can  be  satisfied.  Endeavor¬ 
ing  to  distribute  funds  through  member  committee 
involvement  may  be  opening  a  can  of  worms.  Such 
work  is  usually  best  left  to  established  and  experi¬ 
enced  outside  agencies. 

The  recreation  staff  has  neither  the  time  nor  the 
funds  to  research  all  requests  for  your  charitable  con¬ 
tributions.  Neither  does  the  average  employee  com¬ 
mittee  member  have  sufficient  training  in  this  area  to 
evaluate  properly  the  distribution  of  welfare  funds. 
Professional  social  workers  are  hired  by  established 
charitable  agencies  to  perform  these  functions. 

Employee  organizations  that  have  been  involved 
with  community  welfare  projects  try  to  follow  a  few 
simple  rules.  The  following  list  may  prove  helpful  in 
your  situation: 

1.  Solicitations  should  usually  be  limited  to  one 
—  and  never  more  than  two  —  approaches 
annually.  Avoid  concurrent  or  frequently  re¬ 
peated  drives. 

2.  Emergency  solicitations,  for  the  relief  of  mass 
disaster  victims,  for  example,  can  arouse  great 
sympathetic  response.  If  your  association 
becomes  involved  in  such  a  drive,  let  trained 
social  agencies  distribute  any  fund^you  col¬ 
lect. 


{elects  clinic 


3.  Leave  religious,  political  or  fraternal  organiza¬ 
tion  assistance  to  individual  members.  Re¬ 
serve  company  supported  drives  for  public 
charities. 

4.  Do  not  use  pressure  tactics  in  solicitation  of 
funds.  They  may  make  the  company  dona¬ 
tion  look  impressive  to  the  general  public, 
but  they  can  only  cause  employee  resent¬ 
ment  toward  both  the  company  and  the 
charity  involved. 

5.  Thoroughly  research  any  requests  for  funds, 
making  sure  the  need  is  real  and  the  organiza¬ 
tion,  agency  or  individual  administering  the 
fund  is  experienced  and  trustworthy. 

6.  Charity  really  does  begin  at  home.  Look  with¬ 
in  your  own  organization  for  hardship  cases: 
single-parent  families,  home  fires,  extended 
illnesses  and  so  forth.  The  concern  of  the 
company  and  coworkers  will  never  be  forgot¬ 
ten  by  the  employees  in  need  or  by  those 
who  learn  about  your  efforts. 

7.  Money  is  not  always  the  greatest  need. 
Volunteer  services  may  be  just  as  welcome  in 
the  community  and  may  prove  more  re¬ 
warding  to  the  participants.  Help  employees 
give  service  to  charitable  committees  and 
agency  boards.  Encourage  them  to  adopt 
weekend  and  holiday  "orphans",  visit  the 
aged,  serve  in  hospitals,  provide  transporta¬ 
tion  for  your  own  retirees,  and  assist  fellow 
employees  in  times  of  distress. 

Recent  public  opinion  has  turned  away  from 
welfare  programs  of  every  sort.  This  includes  em¬ 
ployees'  attitudes  toward  charitable  drives.  Your  as¬ 
sociation  members  may  be  more  suspicious  of 
money  give-aways  than  they  were  a  few  years  ago. 
They  may  demand  an  accounting  of  fund  distribu¬ 
tion  and  want  to  see  direct  evidence  of  the  effective¬ 
ness  of  programs  supported  by  their  donations.  This 
is  as  it  should  be.  But  it  will  mean  that  you  must 
take  special  care  not  only  with  your  choice  of 
charitable  programs  but  also  with  your  method  of 
fund  distribution. 


The  ''Ideas  Clinic "  comprises  exclusively  questions 
we  receive  from  our  members,  along  with  responses 
from  NIRA  Consultant  Mel  Byers,  CIRA.  For  assistance 
in  any  area  of  industrial  recreation,  write  or  call:  NIRA, 
20  N.  W acker  Dr.,  Suite  2020,  Chicago,  IL  60606  — 
312/346-7575.  rm 
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AMERICANA 
OF  SAN  JUAN, 
AMERICAN  AIRLINES 
AND  GW  V  TRAVEL 
ANNOUNCE  THE 


January  1 5, 1 977,  is  the 
beginning  of  SAN  JUAN  7, 
an  8-day  and  7-night  pack¬ 
age  to  tropical  San  Juan 
introduced  by  3  of  Ameri¬ 
ca’s  most  prestigious  and 
reliable  travel  specialists. 
SAN  JUAN  7  will  run  for  14 
consecutive  “in-season” 
weeks  (Saturday  to  Satur¬ 
day)  . . .  the  very  weeks 
your  clients  want  to  go  to 
San  Juan. 

There’s  a  marvelous 
flight  down  and  back  on  an 
American  Airlines  747 
Luxury  Liner,  with  an  open 
bar,  delicious  first-class 
meals,  and  lots  of  Ameri¬ 
can’s  famous  courteous 
service. 

At  the  Americana  of  San 
Juan  every  client  will  be 
treated  to  all  the  finesse 
and  facilities  that  add  up  to 
unforgettable  days  of  lux¬ 
ury  living.  Also  included  in 
the  package  are  a  host  of 
exciting  "extras,”  such  as: 

A  Pina  Colada  reception, 
transfers,  taxes,  gratuities, 
complimentary  chaise 
lounges,  admission  to 
“Les  Folies  Bergere,” 

Club  House  admission  and 
transfers  to  El  Comman- 
dante  Race  Track. 

And  for  so  much  vaca¬ 
tion  value,  backed  by  so 
much  prestige,  prices  are 
surprisingly  modest.  As 
little  as  $379  per  person, 
E.P.ffora  limited  numberof 
Standard  rooms;  $399  for 
Deluxe  rooms),  with  a 
slight  surcharge  during  the 
February  and  April  weeks. 
Meal  option  of  $89  in¬ 
cludes  7  full  breakfasts 
and  4  dinners. 

For  more  information 
about  our  program  and  a 
colorful  brochure, just  fill  in 
the  coupon  or  call  toll  free: 

1  (800)  225-8922  Northeast. 
Otherareasl  (800)225-8711. 
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- -Together  We  Are  Something- - 

1977  Conference  Program 
is  long  on  education 


IN  1977,  NIRA  members  need  to 
know  how  modern  business 
techniques  can  help  them  admin¬ 
ister  their  recreation  programs.  They 
want  to  learn  about  tax  laws,  ac¬ 
counting  procedures,  programming 
tips  and  travel  options.  They  want 
more  information  about  physical  fit¬ 
ness  programs.  They  need  to  meet 
other  professionals  in  their  field  to 
share  experiences. 


NIRA's  thirty-sixth  annual  Con¬ 
ference  and  Exhibit,  May  12-17  at 
the  Dutch  Inn  near  Orlando,  Florida 
is  designed  to  meet  these  needs.  A 
strong  schedule  of  educational  ses¬ 
sions  includes  many  important 
topics  demanded  by  NIRA  mem¬ 
bers  across  the  country.  Because  the 
Dutch  Inn  is  located  in  the  heart  of 
Florida's  family  entertainment  dis¬ 
trict,  the  Conference  will  also  in¬ 
clude  several  familiarization  tours  as 
well  as  exceptional  entertainment 
for  delegates  and  their  families. 


"MAGIC 

KINGDOM' 


WALT 

DISNEY 

WORLD 


The  Conference  Program  Com¬ 
mittee,  under  the  Chairmanship  of 
Ned  "Doc"  Medley  of  the  Naval 
Training  Center  in  Orlando,  has 
completed  the  schedule  of  daily 
Conference  activities.  A  detailed 
program  will  be  published  in  the 
May/June  Conference  issue  of  RM. 


Delegates  Program 

Thursday,  May  12  is  reserved  for 
the  arrival  and  registration  of  dele¬ 
gates,  exhibitors  and  their  families. 
Everyone  will  take  the  time  to  un¬ 
pack,  greet  one  another  and  be¬ 
come  familiar  with  the  Conference 
site  and  schedule.  Delegates  and 


their  families  will  enjoy  the  beautiful 
Dutch  Inn  pool  and  the  children 
will  appreciate  the  adjacent  play¬ 
ground. 

Friday,  May  13  at  9:00  a.m., 
1976-77  Chairman  of  the  Board  Roy 
McClure  will  officially  open  the 
Conference  and  Exhibit.  This  year's 
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theme,  "Together  We  Are  Some¬ 
thing"  will  be  presented  in  a  film 
supplied  by  the  American  Society  of 
Association  Executives.  The  NIRA 
Board  of  Directors  will  meet  during 
the  morning  while  the  delegates' 
educational  sessions  begin. 

New  NIRA  members  and  those 
attending  a  Conference  for  the  first 
time  will  be  especially  interested  in 
the  introductory  session,  "Your 
NIRA  Organization —  From  Student 
Member  to  Chairman  of  the  Board". 
During  midday,  delegates  will  be  in¬ 
vited  to  review  neighboring  Walt 
Disney  World  on  a  complimentary 
tour.  Friday  evening,  the  Grand 
Opening  of  Exhibits  will  offer  dele¬ 
gates  their  first  opportunity  to  shop 
for  recreation  goods  and  services. 

Saturday,  May  14  will  open  with 
regional  breakfast  meetings.  Dele¬ 
gates  from  NIRA's  nine  regions  will 
meet  separately  to  discuss  topics  of 
local  interest  and  to  elect  new  re¬ 
gional  representatives  to  the  Board 
of  Directors.  By  11:00  a.m.,  deleg¬ 
ates  will  be  served  an  informal 
luncheon  and  they  will  enjoy  more 
visits  with  exhibitors. 

Mid-afternoon  on  Saturday,  the 
first  session  of  a  multi-part  seminar 
on  physical  fitness  will  open.  The 
sessions  will  cover  all  aspects  of  em¬ 
ployee  fitness  programs,  including 
selling  the  idea  to  management, 
monitoring  employee  progress, 
calculating  the  effect  of  fitness  on 
productivity,  administering  fitness 
programs  under  various  budgets, 
and  more.  Also  in  the  afternoon,  the 
crucial  and  complicated  problems 
of  liability  in  industrial  recreation 
will  be  the  topic  of  another  educa¬ 
tional  session. 

New  Board  members  and  officers 
will  be  elected  in  the  annual  NIRA 
meeting  late  Saturday  afternoon. 
Also  at  the  meeting,  regional  repre¬ 
sentatives  will  announce  their  new 
junior  and  Senior  Directors.  Satur¬ 
day  evening,  formal  activities  will 


conclude  with  a  familiarization  tour 
of  the  popular  Stars  Hall  of  Fame. 

Sunday,  May  15  will  begin  offi¬ 
cially  with  a  breakfast  for  Certified 
Industrial  Recreation  Administrators 
and  Leaders.  The  vital  question  of 
employee  associations  and  their 
relationship  to  the  Internal  Revenue 
Service  will  open  Sunday's  sessions. 
Taxes,  non-profit  status,  and  other 
matters  important  to  recreation 
organizations  will  be  covered.  Con¬ 
currently,  delegates  may  choose 
from  three  other  sessions,  including 
one  on  travel  packages  and  the  sec¬ 
ond  session  in  the  physical  fitness 
seminar. 

At  mid-morning,  a  second  round 
of  concurrent  sessions  will  include 
the  third  physical  fitness  session  as 
well  as  a  discussion  of  the  1977 
NIRA  membership  survey,  the  most 
detailed  and  complete  NIRA  survey 
ever  conducted.  (Copies  of  the 
survey  report  will  be  available  at  the 
Conference.  A  summary  will  appear 
in  the  May/June  issue  of  RM.) 

The  remainder  of  Sunday  morning 
will  also  be  filled  with  a  varied  selec¬ 
tion  of  educational  sessions.  Some 
delegates  will  be  interested  in  a 
panel  discussion  involving  recrea¬ 
tion  students.  Others  may  prefer  to 
learn  about  "Conducting  Recrea¬ 
tion  as  a  Business"  or  "Recreation 
Leadership  Styles".  Still  more  will 
catch  more  of  the  physical  fitness 
seminar.  A  familiarization  tour  of 
Sea  World  will  provide  a  break  in 
the  Sunday  afternoon  schedule. 

The  evening  will  begin  with  an 
open  session  in  the  exhibit  hall. 
Later,  the  NIRA  Awards  banquet  will 
honor  outstanding  leaders  in  em¬ 
ployee  recreation  in  1976,  including 
the  NIRA  Employer  of  the  Year. 
New  CIRA's  and  CIRL's  will  be  in¬ 
ducted  during  the  evening's  cere¬ 
monies. 

Monday,  May  16  again  will  force 
delegates  to  choose  from  a  fascinat¬ 


ing  line-up  of  educational  sessions. 
Scheduled  sessions  will  discuss 
"Budgeting  Recreation  Programs"  in 
groups  of  delegates  from  similarly- 
sized  companies  during  the  first 
morning  sessions.  Later,  concurrent 
meetings  will  cover  the  Citizens  Sav¬ 
ings  Award  winners  in  each  com¬ 
pany  size  category.  The  exhibit  hall 
will  be  open  for  a  final  session  over 
an  extended  luncheon. 

Monday  afternoon  will  open  with 
a  general  session  on  promoting  trav¬ 
el  to  employees.  In  the  later  half  of 
the  afternoon,  delegates  will  visit 
one  of  the  largest  military  recreation 
programs  in  the  country  at  the 
Orlando  Naval  Training  Center.  The 
social  and  entertainment  highlight 
of  the  Conference  will  follow  on 
Monday  evening,  when  the  Dutch 
Inn  hosts  the  NIRA  Ball,  honoring 
1976-77  Chairman  of  the  Board  Roy 
McClure  and  1977-78  Chairman 
Fritz  Merrell. 

Tuesday,  May  17  will  also  be  a 
full  day  for  delegates.  Concurrent 
sessions  in  the  morning  will  include 
a  "Workshop  on  Bookkeeping",  a 
discussion  of  "Fees,  Charges  and 
Cash  Control",  and  an  outline  of 
"Leadership  by  Objectives".  Dele¬ 
gates  will  be  faced  with  another 
tough  choice  for  the  later  morning 
when  concurrent  sessions  will  con¬ 
tinue  the  "Bookkeeping  Workshop" 
and  touch  on  "Contract  Negotia¬ 
tions",  and  "Problem  Solving"  tech¬ 
niques. 

1977-78  Chairman  of  the  Board 
Fritz  Merreil  will  keynote  the  late 
morning  conference  summary.  The 
afternoon  will  conclude  on  light 
note  for  delegates  and  their  families 
with  a  familiarization  tour  of  Circus 
World. 

Complete  delegates'  budget  in¬ 
formation  has  been  mailed  to  each 
NIRA  member.  Additional  copies, 
as  well  as  answers  to  individual 
questions  are  available  from  the 
NIRA  office. 

continued 
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Spouses'  and 
Children's  Programs 

Delegates  may  want  to  give  spe¬ 
cial  consideration  this  year  to  bring¬ 
ing  their  families  to  the  Conference. 
A  "family  wing"  of  the  Dutch  Inn 
will  be  reserved  for  NIRA  members 
who  bring  children  with  them.  Sep¬ 
arate  Programs  for  spouses  and 
children  will  help  make  the  trip 
worthwhile  and  entertaining  for  the 
entire  family.  As  always,  spouses  will 
be  encouraged  to  attend  the  regu¬ 
larly  scheduled  delegates'  activities. 

Spouses  who  come  to  the  Con¬ 
ference  with  their  children  will  be 
glad  to  learn  that  entire  families  will 
be  welcome  to  attend  the  famil¬ 
iarization  tours  of  Walt  Disney 
World,  Stars  Hall  of  Fame,  Sea  World 
and  Circus  World.  During  the  entire 
children's  program,  free  babysitting 
and  chaperone  services  will  be  pro¬ 
vided  for  children  who  register  with 
their  parents. 


Friday,  May  12  will  begin  with  a 
breakfast  for  spouses  and  children. 
An  organizational  meeting  will  ex¬ 
plain  the  details  of  the  babysitting 
arrangements  and  the  children's 
program.  The  remainder  of  the  day 
will  be  occupied  with  a  tour  of  Walt 
Disney  World,  the  opening  of  the 
exhibit  hall  and  socializing  with 
other  delegates  and  their  families. 
On  Friday  and  every  subsequent 
Conference  night,  free  babysitting 
will  be  available  in  the  "family  wing" 
from  9:30  p.m.  until  midnight. 

Saturday  morning  while  the 
children  enjoy  their  breakfast, 
spouses  will  meet  NIRA  First  Lady 
Marie  McClure  and  incoming  First 
Lady  Virginia  Merrell  at  a  "get  ac¬ 
quainted"  coffee.  While  the  chil¬ 
dren  spend  an  exciting  and  fully 
chaperoned  day  at  Disney  World, 
spouses  will  enjoy  a  Royal  Hawaiian 
Review  sponsored  by  the  Orlando 
Naval  Training  Center  Club  wives. 


Spouses  will  return  in  the  afternoon 
for  the  opening  of  the  exhibit  hall 
and  shopping  at  the  nearby  Lake 
Buena  Vista  Shopping  Center.  A 
family  tour  of  the  Stars  Hall  of  Fame 
will  round  out  the  formal  portion  of 
Saturday's  program. 

Spouses  and  children  will  enjoy 
the  Sunday  morning  tour  of  Sea 
World.  While  spouses  join  delegates 
later  in  the  exhibit  hall,  children  will 
attend  a  special  poolside  cook-out. 
As  the  evening  NIRA  Awards  ban¬ 
quet  gets  underway,  the  kids  will  see 
a  full-length  feature  film  sponsored 
by  the  Warner  Bros.  Film  Gallery. 

Monday,  May  16  will  be  another 
fun  day  at  Walt  Disney  World  for 
the  children  while  spouses  attend 
morning  sessions  with  delegates.  In 
the  afternoon,  spouses  can  attend  a 
special  self-defense  demonstration 
and  round  out  the  afternoon  with  a 
leisurely  tour  of  the  Lake  Buena 
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Dave  Shanker 

1640  SUPERIOR  AVENUE 
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(216)  241-3817 

CIRCLE  READER  SERVICE  CARD  NO.  35 


During  your  stay  in  the  Walt  Disney  World  area  and  the  beautiful 
DUTCH  INN,  many  wonderful  attractions  and  activities  will  beckon 
you.  The  Magic  Kingdom  is  only  a  ten-minute  ride  via  shuttle  bus  over 
a  restricted  road  from  our  front  door.  Sea  World  is  a  short  five-minute 
ride;  and  Cypress  Gardens  and  Kennedy  Space  Center  are  only  a  lit¬ 
tle  over  an  hour  away.  Golf,  fishing,  horseback  riding,  swimming,  ten¬ 
nis  and  more  are  nearby.  It’s  all  right  here  .  .  .  waiting  for  YOU  to  en¬ 
joy  in  May,  1977. 


Warmest  regards, 

Saundra  K.  Cruz 
Group  Sales  Manager 
DUTCH  INN 


Bute!)  3nn 

LAKE  BUENA  VISTA,  FLORIDA 

IN  THE  HOST  COMMUNITY  TO 


Walt  ooisney  World 
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/ista  shops.  While  spouses  join 
delegates  for  a  poolside  reception 
prior  to  the  Presidents'  Ball,  the 
children  will  have  their  own  soft 
drink  reception,  poolside.  As  the 
adults  dance  into  the  evening,  the 
youngsters  will  have  their  own 
"Disco  Dinner  and  Night"  hosted 
by  the  Dutch  Inn. 


Tuesday  morning,  May  17,  as 
spouses  relax  and  finish  packing,  the 
children  will  enjoy  their  own  break¬ 
fast  and  magic  show.  Kids  and 
parents  alike  will  conclude  their 
Orlando  visit  with  the  family  tour  of 
Circus  World. 


Exhibitors  Program 

Exhibitors,  like  delegates,  are 
welcome  to  bring  their  families  to 
the  Orlando  Conference.  Exhibitors' 
families  may  attend  the  familiariza¬ 
tion  tours  of  local  attractions  along 
with  delegates  and  their  families. 

The  Dutch  Inn  exhibit  hall  will  be 
open  for  set-up  at  8:00  a.m.,  Friday, 
May  12.  A  special  educational  ses¬ 
sion  on  the  NIRA  market  will  be 
held  during  the  Friday  Exhibitors' 
luncheon.  The  Grand  Opening  of 
the  exhibit  hall,  on  the  fifth  floor  of 
the  Dutch  Inn  will  happen  at  8:00 
p.m.  on  Friday. 


Saturday,  a  breakfast  session  on 
"How  to  Prepare  a  Marketing  Plan" 
is  scheduled  for  exhibitors  and  As¬ 
sociates.  The  exhibit  hall  will  be 
open  from  11:00  a.m.  until  3:00  p.m. 
In  the  later  afternoon,  exhibitors  will 
meet  with  representative  delegates 
to  discuss  employee  recreation 
needs.  An  experimental  session  of 
this  type  was  very  successful  last 
year  and  has  been  incorporated  in 
this  year's  program  by  special  re¬ 
quest  of  both  delegates  and  exhibi¬ 
tors.  Topics  scheduled  for  discus¬ 
sion  include  travel,  merchandise 
resale  and  ticket  discounts,  sporting 
goods  and  recreation  supplies,  and 
trade  associations. 

On  Sunday,  exhibitors  will  hold 
their  annual  meeting  and  election  of 
officers.  Following  an  afternoon  of 
activities  with  delegates,  the  exhibi¬ 
tors  will  open  their  booths  for  two 
hours,  6:30  to  8:00  p.m. 

Monday  morning's  breakfast  ses¬ 
sion  for  exhibitors  will  discuss 
"Which  Budget  Method  is  Best  for 
You".  Next,  another  session  on 
"How  to  Get  Your  Advertising  to 
Work  for  You"  is  scheduled.  Im¬ 
mediately  after  the  second  session, 
exhibitors  will  return  to  the  hall  for 
the  final  exhibit  period,  10:00  a.m. 
to  1:30  p.m.  Exhibitors  are  welcome 
to  stay  on  for  the  remainder  of  the 
Conference.  fill 


We  omitted  Webster  Reference  Books'  listing  irt  the 
December/  January  1977  NIRA  Buyers  Guide  It:  snoujcf 
have  appeared  as  follows:  .  XXX;’X*fX'XXXXXXXX^ 

WEBSTER  REFERENCE  BOOKS,  INC. 

Executive  Offices 

490  Eglinton  Avenue,  East  X'"'XXX:XXXXXXX.?XXX 
•Suite  103  X:;X  X  A; ;  ~-YvXX; 

Toronto,  Ontario  . /X;  a 1  ^  ■■■?-•'.  V.--*’ 

Canada  M4P  1M4  X  X-  *  <X  X  '  -;-X 

Phone  (416)  489-3580  X  •  X  ■ 

A  varied  line  of  home  reference  books  is  ayailabie  to 
your  employees  at  substantial  discounts.  The  Webster 
library  includes  the  1,454-pag edifying,:  We^StC^-J^ri 
cyclopedic  Dictionary  of  the  English  Language.  Also 
available  are  home  medical  references,  cookbooks, 
and  Bibles.  .  .vnc  7.-X  XX-  .X/X"  -X'V/  X;':X 
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More  and  more  groups  across  the 
country  are  turning  to  PRO  FIT  Playable 
Jackets  as  the  only  way  to.  identify 
themselves  and  their  organization.  You  too 
can  get  with  the  one  program  and  one 
company  that  delivers  every  time.  PRO 
FIT  realizes  the  importance  of  quality,  great 
looking  styles  and  true  wearing  comfort. 

The  PRO  FIT  Program  offers  you 
solid  support  with  the  jackets  that  are  the 
acknowledged  choice  of  the  pros.  Choose 
from  a  wide  variety  of  jackets.  Select  from 
the  Pile-Lined  Nylons,  Cire  Nylon  Jackets 
with  a  flannel  lining,  the  popular  2  Ply 
Nylons  (both  lined  and  unlined)  and 
America’s  newest  favorite,  the  Denim 
Look  Nylon  Jacket. 

But  whatever  you  select,  you’re  part 
of  the  first  team.. .the  only  way  to  get  it 
together... and  available  only  from  PRO 
FIT,  the  makers  of  the  Playable  Jackets. 

Write  or  call  today  for  more 
information  on  how  you  can  be  part  of 
the  PRO  FIT  Program. 


King  Louie  International,  Inc. 
Department  RM 
311  West  72nd  Street 
Kansas  City,  Missouri  64114 
(816)  363-5212 

CIRCLE  READER  SERVICE  CARD  NO.  37 
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travel  spotllqht 


Post-Conference  tour 
to  El  Salvador,  Central  America 


CENTRAL  AMERICA  is  an  exciting  new  travel  desti¬ 
nation  for  North  American  travelers  under  any  cir¬ 
cumstances.  As  a  post-Conference  tour  destination,  El 
Salvador,  Central  America  will  be  an  exotic —  but  inex¬ 
pensive  trip. 

A  special  familiarization  trip  has  been  arranged  to  de¬ 
part  immediately  after  the  thirty-sixth  annual  NIRA 
Conference  and  Exhibit.  The  low  $219.00  price  for  six 
days  and  five  nights  includes: 

—  Round  trip  air  transportation  by  jet  from  Miami 
—  All  transfers,  including  motor  coach  trans¬ 
portation  from  Orlando  to  Miami 
—  Five  nights'  accomodations  at  either  the  Western 
International  Hotel  or  the  El  Salvador  Sheraton 
Hotel 

—  Two  full-day  tours,  including  lunches 
—  One  half-day  tour 
—  Airport  departure  tax 

—  Airport  tips  and  porters  in  and  out  of  El  Salvador 
—  Drinks  and  refreshments  during  tours  and  social 
activities 

—  Bilingual  escorts  and  guides 
—  A  farewell  "Salvadorian  Fiesta"  with  dinner  and 
entertainment 

Tiny  El  Salvador  occupies  just  8,000  square  miles  of 
mountainous  terrain  on  the  western  coast  of  Central 
America.  Because  its  tourist  trade  is  still  in  its  infancy, 
the  land  remains  comparatively  untouched  by  the 
North  American  tourists  so  familiar  in  its  northern 
neighbor,  Mexico.  The  capital  city,  San  Salvador,  is  both 
modern  and  picturesque.  The  surrounding  countryside 
retains  its  natural  beauty.  Lush  highland  parks  and  san¬ 
dy,  "undeveloped"  beaches  are  both  within  easy  reach 
of  comfortable  hotels  in  San  Salvador. 


Tours  from  the  city  bring  tourists  to  outlying  villages 
where  local  handicrafts  are  for  sale.  A  country  drive  will 
also  show  visitors  the  Salvadorian  coffee  and  sugar  cane 
plantations.  Ancient  ruins  in  the  countryside,  as  well  as 
museums  in  the  city,  show  evidence  of  the  pre-Colum¬ 
bian  Mayan-like  civilization  that  once  thrived  in  El  Sal¬ 
vador.  Contemporary  Latin  American  markets  and 
shops  in  San  Salvador  offer  hours  of  interesting  and 
inexpensive  shopping. 

Complete  information  on  the  post-Conference  tour 
to  El  Salvador  as  well  as  alternative  bargain  arrange¬ 
ments  for  Florida  attractions  are  included  in  the  Con¬ 
ference  delegates'  brochure  and  information  mailing. 
For  additional  details,  contact  the  NIRA  office.  I’m 
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Here’s  your  passport 
to  convention  r 


success. 


Now  National  Car  Rental  has  a  special  program  to 
help  make  your  convention  a  success.  National 
offers  a  complete  convention  program . . . 
including  unique  passport-type  brochures, 
custom-imprinted  with  the  name  of  your  convention, 
for  all  convention  attendees.  Each  passport 
entitles  the  bearer  to  double  S&H  Green  Stamp 
certificates,  based  on  the  amount  of  his  rental  during 
the  convention.  It  also  contains  car  rental  rates 
for  the  city  where  your  convention  is  to  be  held, 
and  information  on  special  services  offered  by 
National  Car  Rental.  So  get  National’s  convention 
passport  today.  It’s  your  ticket  to  a  more 
successful  convention. 


For  a  copy  of  your  passport,  call  or  write 

PATRICK  STINSON 
Vice  President 
National  Industrial 
Recreation  Association 
20  N.  Wacker  Drive 
Chicago,  IL  60606 
(31 2)  346-7575 


We  feature  GM  cars  and 
offer  S&H  Green  Stamp 
certificates  on  U.S.  rentals. 


NATIONAL 


CAR  RENTAL 


National  Car  Rental 


In  Europe,  Africa  and  the 
Middle  East  it’s . 


In  Canada  it’s . 


ivnuuie  casi  us...  m  w  ■ 

europcarO  ™B£ 
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“We  feel  that  the  3M  program  exerts  a  strong  positive  influence  on  the 
quality  of  employees  we  attract  and  retain." 


to  the  progress  of  our  company  are  interested  in  a  multitude 
of  activities.  The  successful  recreation  program  is  one  that  is 
tuned  to  this  variety  of  interests  by  all  employees— young  and 
old.  men  and  women,  the  athletic  and  not-so-fit.  Still.  I'm  some¬ 
times  a  bit  surprised  at  the  spectrum  pf  leisure  time  pursuits 
that  interest  our  people:  from  music  to  chess,  foreign  languages 
to  calorie  counting,  photography  to  philately,  as  well  as  sports 
for  every  season. 

Our  emphasis,  as  it  has  since  the  beginning  of  our  recreation 
efforts,  continues  to  be  on  family  participation.  We  feel  that 
the  3M  program  exerts  a  strong,  positive  influence  on  the 
quality  of  employees  we  attract  and  retain  We  look  at  it  as  part 
of  our  en vestment  in  the  human  resources  that  are  the  key 
to  3M  success. 


A  balanced  recreation  program  offers  many  benefits  beyond 
its  admitted  contributions  to  physical  and  mental  well-being. 
Over  the  years,  we  have  noticed  that  employees  who  partici¬ 
pate  in  the  many  and  varied  activities  of  our  3M  Club  tend  to 
remain  with  the  company. 

The  personal  friendships  formed  with  fellow  employees 
from  all  areas  of  the  company  contribute  to  a  feeling  of 
belonging  and  help  promote  the  small  company  atmosphere 
that  could  diminish  as  a  firm  grows.  This  feeling  of  belonging 
and  wider  acquaintance  within  the  company  helps  the  employee 
bring  a  little  something  extra  to  his  job.  That  is  important  both 
to  him  and  to  3M.  where  we  have  a  longstanding  policy  of 
developing  our  own  leadership  and  promoting  from  within. 

The  highly  creative,  talented  people  who  contribute  so  much 


Raymond  Herzog 

Chairman  of  (he  Board  and  Chief  Executive  Officer 
Minnesota  Mining  and  Manufacturing  Company 


ubber.  Motorola 


U.S.  Steel,  Eastman  Kodak,  McOonru 
las  and  many  more  respected  corp 
To  order,  simply  fill  out  the  fornrybe 
return  it  with  vour  check  or  monev 


top  management  speaks 


fNlf'fice  per  copy  a,  ?%• 
Number  of  copies 

Total  enclosed 
Make  payable  to 
t/f  '4  ^National  Industri 


{  RETURN  TO  National  Industrial  Recreation  Association,  20  N.  Wacker  Dr.,  Chicago,  III.  60606 

.  . _ _ _ . . . . — — - ■£— — - - - 
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Journeys  to  East  Africa 


Wildlife  Venture 


Cost  of  land  arrangements,  per  person  $699 
Single  room  supplement  (when  available)  $145 

TOUR  SUMMARY  (16  Days)  —  2  nights  Nairobi.  1  night  Lake 
Navisha.  1  night  Masai  Mara.  1  night  Serengeti.  1»  night 
Ngrongoro  Crater.  1  night  Lake  Manyara.  2  nights  Amboseli, 
1  night  Nairobi.  2  nights  Treetops  Hotel,  1  night  Nairobi. 
3  nights  transit  (total). 


Grand  Circuit 


Cost  of  land  arrangements,  per  person  $999 
Single  room  supplement  (when  available)  $195 

TOUR  SUMMARY  (21  Day)  —  2  nights  Nairobi.  1  night  Massai 
Mara.  1  night  Serengeti.  1  night  Ngorongoro  Crater.  1  night 
Lake  Manyara.  2  nights  Amboseli,  1  night  Tsavo  West.  1  night 
Taita  Hills.  1  night  Salt  Lick.  1  night  Tsavo  East.  2  nights 
Nairobi.  2  nights  Treetops  Hotel.  1  night  Nairobi.  3  nights  in 
transit  (total). 


Cost  of  air  transportation  from  New  York  and  return: 


14/21  Day  GIT,  6  minimum 


$907 


DEPARTURE  DATES 


JAN. 

07,  14 

JULY 

01,  15 

FEB. 

25 

AUGUST 

05,  19 

MARCH 

04,  11,  18,  25 

SEPT. 

02,  16,  30 

APRIL 

01,  15,  29 

OCT. 

14,  21,  28 

MAY 

06,  20 

NOV. 

04,  11,  18,  25 

JUNE 

03,  17 

DEC. 

02 

Six  Continent  Tours,  Inc. 

6595  NW  36th  St.  Suite  109 
Miami  Springs,  FI.  33166 
Ph.  (305)  871-3330 


IX 


ftinent  tours,  inc. 


10850  Wilshire  Blvd.,  11th  Floor 
Los  Angeles,  Ca.  90024 
Ph.  (213)  475-6766 
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King  Louie  International,  Inc . 31 
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1  week  in  Ireland 
at  a  price 
you  can  afford 
from  $249* 

*  Round  Trip  air  fare  from  East  Coast 


Irish  Tourist  Board 

Att:  Mr.  William  Morrison 

590  Fifth  Avenue 

New  York,  New  York  10036 


CIRCLE  READER  SERVICE  CARD  NO.  40 


Employee  Activities  Director: 


HOWARD COUNTY 

MARYLAND 


presents 
Diversified  Programs  of  Activity 
and 

Wide  Choice  of  Accomodations 
for 


Week  endC ROUP 

VACATIONS 


AIR  -  AMTRAK  -  BUS 

Write  for  Packet  of 


INFORMATION 


Walter  A.  Henley 

County  Office  Building 
Ellicott  Cify.Maryland  21043 

CIRCLE  READER  SERVICE  CARD  NO.  41 


meet  y#ur 


Elizabeth  F.  Burchard,  CIRA  was  elected  to 
the  NIRA  Board  in  May  1 976  to  serve  as  Jun¬ 
ior  Director  from  Region  V.  She  will  move  to 
Senior  Director  next  May. 

Educated  as  an  Engineer,  Burchard  has 
worked  for  AT&T  Long  Lines  and  Northwest¬ 
ern  Bell  Telephone  Company  in  a  variety  of 
capacities.  After  positions  in  engineering, 
traffic  and  personnel  management  develop¬ 
ment,  she  moved  into  the  employee  benefit 
area  where  she  is  presently  the  Personnel 
Staff  Supervisor —  Employee  Activities.  She  plans,  organizes  and  im¬ 
plements  a  full  variety  of  recreational  and  cultural  activities. 

Burchard  is  also  very  active  in  more  than  a  dozen  social,  community 
and  political  organizations  in  her  Omaha  home.  Among  them  are  the 
International  Management  Council,  National  Junior  Achievement,  the 
Omaha  Opera  Angels,  the  National  Federation  of  Women's  Clubs  and 
the  American  Red  Cross. 


Ellis  Rhodes,  CIRL  is  Senior  Director  from 
NIRA  Region  VII,  which  includes  the  San 
Diego,  California  home  of  his  employer,  the 
Solar  Division  of  International  Harvester. 
Rhodes'  term  expires  this  May. 

Long  an  active  recreation  leader,  Ellis 
Rhodes  began  his  involvement  in  1962  as  a 
commissioner  of  the  Solar  Gun  Club.  He  be¬ 
came  more  active,  as  Vice  President  of  the 
Solar  Employees  Recreation  Association.  Inc. 
(SERA).  In  1969,  he  was  elected  President  of 
the  San  Diego  Industrial  Recreation  Council  and  has  remained  very 
active  in  that  group  ever  since.  Since  1967,  Rhodes  has  been  President 
of  SERA  and  operated  a  full  recreation  program  as  a  volunteer.  He  has 
held  various  leadership  positions  for  Region  VII  activities. 


Reeves  Tevis  joined  the  Board  of  Directors 
in  May  1975  after  his  election  by  members  of 
southwestern  NIRA  Region  VI.  His  term  will 
be  completed  this  May. 

A  Texas  native,  Tevis  received  a  B.A.  in 
Business  administration  from  Texas  Western 
College.  While  a  student,  he  lettered  three 
years  as  a  halfback  with  the  Texas  Western 
football  team.  In  1954  and  1955,  he  played  in 
the  Sun  Bowl  games. 

After  his  college  career,  Tevis  joined  El 
Paso  Natural  Gas  Company.  In  1961,  he  moved  into  his  present  posi¬ 
tion  as  Manager  of  the  employees'  Hueco  Club. 

In  addition  to  his  recreation  leadership,  Tevis  is  involved  in  the  Boy 
Scouts  of  America,  and  the  Yucca  Council.  Ml 
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nciples  of  Association  Management 

asic  how-to  guide  for  the  association  adminis- 
.  Published  cooperatively  by  the  American 
ty  of  Association  Executives  (ASAE)  and  the 
iber  of  Commerce  of  the  United  States.  The  book 
s  such  basics  as  building  membership,  motivat- 
eople,  developing  communications,  conducting 
ings,  financing  programs,  handling  public 
>ns,  understanding  government  regulations,  and 
.  Hard-cover.  437  pages.  $15  for  NIRA  members, 
or  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  The 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$5./1  yr„  □  *$8./2yrs„  □  *$10/3  yrs. 

'Include  $1 .00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 


ise  send  me  the  publication(s)  I  have  checked. 

ve  enclosed  $ _ (check  or  money  order) 

t/IE  _ ORGANIZATION 

DRESS  _ 


DLOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
IA  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL.  60606 


National  Industrial  Recreation  Association 

Publications  Order  Form 

(All  Prices  Include  Postage  &  Handling) 

(Indicate  Publications  Desired  and  Include  Payment) 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know  about  tourna¬ 
ments:  organization,  publicity,  4-  to  36-team 
leagues,  eliminations,  and  finals.  36  pages. 
$4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliography  of  all  materials  re¬ 
lated  to  industrial  recreation  by  Robert  W. 
Schoott,  and  Douglas  M.  Crapo,  Ph.D.  Over  470 
entries  are  categorized  by  subject  into  1 1  chap¬ 
ters.  $3.00 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than  70 
types  of  sports  arenas,  pools,  courts,  and  fields. 
For  industrial,  private,  public,  recreation  leaders. 
$4.00 


□  The  Untapped  Potential: 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  given  by  Fn 
Flick,  president  of  Flick-Reedy  Corp.,  a  Nl 
“Employer  of  the  Year.”  Innovative  recreat 
programs  sponsored  by  Goodyear,  Timk< 
Kodak,  Xerox,  Flick-Reedy,  and  others  are  ill 
trated.  $3.00 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain  w 
they  back  industrial  recreation  and  NIRA.  Cha 
men  of  the  Boards  for  the  Ford  Motor  Compar 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M,  a 
other  industrial  giants  provide  invaluable  su 
port  for  your  programs.  A  “must  see”  f 
management  in  your  organization.  $5.00  eac 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 


Hie  CAribbEAN  Group  PIannei* 
froM  HoIidAy  Inn  RESorts. 

WhAt  A  diff EfENCE  it  maIces. 


When  you're  planning  a  group  travel  program,  you  want  to 
develop  the  best  value  program  that  meets  your  group's  needs. 

We've  taken  all  the  hard  work  away  from  you.  With  our 
professional  tool,  which  you,  as  a  professional,  will  appreciate, 
you  can  pre-plan  your  group  travel  program  without  reading 
stacks  of  brochures  and  making  dozens  of  phone  calls. 
Our  Group  Planner  offers  19  luxurious  Holiday  Inn  Resorts 
in  Bermuda,  the  Bahamas,  Miami  Beach  and  the  Caribbean: 

Antigua,  Aruba,  Barbados,  Bermuda,  Curacao,  Freeport/ Lucaya, 
Grand  Cayman,  Grenada,  Guadeloupe,  Jamaica,  Miami  Beach, 
Panama,  Paradise  Island,  Ponce-Puerto  Rico, 
San  Juan-Condado,  San  Juan-lsla  Verde,  St.  Lucia, 
St.  Thomas  and  Trinidad. 

You'll  be  amazed  at  our  fabulous  beachfront  Holiday  Inn  Resorts 
— where  the  best  surprise  is  how  exciting  they  are,  with 
fantastic  sports  and  activities  for  a  unique  vacation  experience. 

And  with  peaceful  beaches  to  laze  on,  if  your  people 

want  a  good  rest. 


Our  Group  Planner  makes  your  job  easy  by  starting  with  our 
Island  Rendezvous  Pre-packaged  Group  Program  designed  to 
meet  your  group's  basic  needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package  features.  Even  meeting 
rooms,  if  you're  planning  a  meeting  or  convention. 

Then  our  Group  Planner  enables  you  to  add  to  the  basic  Island 
Rendezvous  Package  such  features  as  entertainment,  cocktail 
parties,  sightseeing,  deep-sea  fishing,  other  water  sports  and  golf 
...tailoring  the  total  package  to  your  group's  specific  needs. 
You'll  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

When  you've  chosen  your  island,  developed  your  program, 
just  call  Holiday  Inn  Resorts  Group  Reservations  Desk 
at  their  toll-free  number,  800-238-5400  to  make  your 
reservation.  It's  that  simple. 

So  make  sure  you  are  the  Group  Planner  who  has  the 
Group  Planner.  You'll  win  applause  from  your  people! 

Order  your  copy  today. 


Please  send  me _ copies  of 

the  1977  Group  Planner  for 
group  planners. 

Holiday  Inn  Group  Sales 
1565  W.  35th  Place 
Hialeah,  Florida  33012 

HIR-89 


Name _ _ _  Title 

Company _ 

Address _ 

City _ State _ 


Zip 


You’ve  offered  the  usual  — 
now  go  for  the  extraordinary 


Come  to 


If  adventure's  your  bag,  you  can't  match  our  walking 
safaris  into  the  remote  haunts  of  the  South  Luangwa 
and  Katue  National  Parks  where  encounters  are  often 
face-to-face  and  the  photography  out  of  this  world. 

If  creature  comforts  or  timing  are  considerations,  our 
wilderness  lodges  provide  all  the  amenities.  Game  view¬ 
ing  by  Land  Rover  only  slightly  tempers  the  excitement 
of  the  chase.  Come  anytime  of  the  year  to  the  South 
Luangwa,  from  May  through  November  to  kafue. 

Elsewhere  in  Zambia  the  season  is  year  round. 
Shake  off  the  dust  of  the  bush  at  international- 
class  hotels  in  Lusaka  and  Livingston.  Lusaka, 
the  capital,  has  some  first  class  architecture  to 
brag  about,  a  lively  and  photogenic  local 
market,  a  casino,  good  curio  shopping  and  is 


the  headquarters  for  the  National  Dance  Troup  of  Zam¬ 
bia  performing  for  your  pleasure  every  Saturday. 

Livingston  is  the  tourist  mecca.  The  great  drawing 
card  here  is  Victoria  Falls,  twice  as  high  and  twice  as 
deep  as  Niagara.  Cruise  on  the  Zambezi  while  the  hippo 
watch.  Enlarge  your  knowledge  of  Zambian 
anthropology  and  the  travels  and  travails  of  David 
Livingston  at  the  National  Museum  and  take  in  spec¬ 
tacular  dancing  at  the  Maramba  Cultural  Centre.  Liv¬ 
ingston  also  has  good  curio  buys  to  add  to  your 
collection  of  Africana.  And  there  is  much,  much 
more  including  Lake  Tanganyika  where  you  can 
enjoy  all  water  sports  including  tail-tale  fish¬ 
ing.  For  a  holiday  both  exciting  and  exotic  — - 
it's  Zambia!  Contact  us  for  all  the  details. 


ZAMBIA  NATIONAL  TOURIST  BUREAU 
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Recreation  in  England 
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WILLS 


Very  close  to  heaven, 
yet  very  down  to  earth. 


It's  the  kind  of  a  place  where  Mayan  ruins  dot  the  countryside  and  year  round 
sunshine  makes  each  day  feel  like  spring. 

El  Salvador  is  unspoiled  and  highly  civilized  at  the  same  time.  Its  capital  is 
bustling.  Yet  its  beaches  are  serene.  And  towns  have  names  like  Panchimalco  and 
Zacatecoluca. 

Most  happily  of  all,  your  dollar  goes  further  in  El  Salvador. 

Which  means  you  can  enjoy  gourmet  meals  for  the  price  of  a 
hamburger  and  french  fries  at  home. 

Whether  you're  into  sight-seeing,  bargain  hunting,  tennis, 
golf,  fishing  or  just  plain  getting  away  from  it  all,  there  are  many 
vacation  plans  available,  offering  a  choice  of  modern  luxury  hotels 
and  charming  guest  houses. 

For  free  brochures  and  more  information,  write  to:  El  Salvador 
Tourist  Commission,  P.C).  Box  6000,  Dept.  RM,  Bohemia,  New  York  11716. 

CIRCLE  READER  SERVICE  CARD  NO.  15 


El  Salvador 


PLACE 

STAMP 

HERE 


recreation 

management 

20  North  Wacker  Drive 
Suite  2020 

Chicago,  Illinois  60606 


PLAYING  SOON  AT  COMPANIES  AND 
EMPLOYEE  ORGANIZATIONS  EVERYWHERE!!! 


For  information  regarding  film  rentals,  write  or  call  collect: 
SCOTT  LANE 
WARNER  BROS.  INC. 

NON-THEATRICAL  DIVISION 
4000  WARNER  BOULEVARD 
BURBANK,  CALIFORNIA  91522 
(213)  841-1500 


© 

A  Warner  Communications  Company 
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RETIREMENT 

MEDICARE 

FINANCIAL  PLANNING 
SUPPLEMENTAL  INCOME 
PENSION  PLANS 
HOUSING  AND  RELOCATION 
SOCIAL  SECURITY 
SECOND  CAREERS 
HEALTH  CARE  V 

INSURANCE  / 


WILLS 


At  last  fall's  Region  VII  Conference,  Maxine  Haun, 
Manager  of  Employee  Services  for  Rockwell  Interna¬ 
tional's  Autonetics  Group,  discussed  her  company's 
pre-retirement  counseling  program.  This  month's 
cover  story  outlines  the  full  program  of  which  Haun  is 
an  important  part.  Design  by  Mary  Morris 


ON  THE  HORIZON 


'// 


1977 

CONFERENCE  -  ORLANDO 


\ 


see  you  there! 
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Films 

Incorporated 
Is  All  Ears 

When  you  want  to  talk  movies  .  .  .  talk  to  the 
people  who  listen  to  your  needs  in  company 
entertainment  programming. 

•  More  than  70  all-time  Disney  classics  in  full- 
length  16mm  are  available  for  your  private 
entertainment,  rental  rates  start  at  just  $45. 
Plan  family  entertainment  with  $1,000,000 
Duck  or  Island  at  the  Top  of  the  World.  Parties 
for  children?  You  couldn't  have  a  better  idea 
than  Disney  cartoons.  Write  for  your  free 
Disney  catalog. 

•  There  are  over  4,000  Hollywood  movies  to 
choose  from  in  our  Entertainment  Catalog.  The 
best  from  Paramount,  MGM,  20th  Century-Fox, 
New  World,  RKO  and  more.  Young  Franken¬ 
stein,  The  Godfather,  The  Sunshine  Boys, 
Murder  on  the  Orient  Express  and  That's 
Entertainment  are  just  a  few  of  the  movies 
you  can  show  for  a  lot  less  than  you  would 
think.  (Write  for  your  free  catalog.  It  weighs 
over  two  pounds!  And  that's  not  just  because 
King  Kong's  on  the  cover.) 

•  If  you're  an  NIRA  member  be  sure  to  ask 
for  your  special  low  rates.  Plan  a  year's  worth 
of  entertainment  in  just  one  phone  call. 

•  We  hear  you. 


Films  Incorporated 

New  York,  New  York  10016 
440  Park  Avenue  South 

(212) 889-7910 
Dorothy  Drago 

Hollywood,  California  90028 
5625  Hollywood  Blvd. 

(213) 466-5481 
Walter  Calmette 

Atlanta,  Georgia  30341 
5589  New  Peachtree  Road 
(404)451-7431 
Howard  Hopwood 

Wilmette  (Chicago),  Illinois  60091 
733  Greenbay  Road 
(312)256-6600 
Lee  Nidetz 
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©Walt  Disney  Productions 


The  Chairman  of  the  Board 
would  like  a  word  with  you  . 


.  .  .  about  membership 


Roy  L.  McClure,  CIRA 
NIRA  Chairman  of  the  Board 


Beginning  with  this  issue  of  Recre¬ 
ation  Management,  NIRA's  Chair¬ 
man  of  the  Board  will  bring  you  a 
message  of  interest.  It  may  deal  with 
membership,  finance,  our  image  as 
recreation  directors  or  a  national 
issue  of  the  day.  The  page  surely  will 
concern  itself  with  our  professional¬ 
ism  and  the  ethics  of  the  men  and 
women  in  this  field. 

In  future  issues,  we  hope  to  in¬ 
spire  you,  perhaps  irritate  you,  and 
certainly  excite  you  into  making  a 
positive  personal  contribution  to 
our  work  as  employee  recreation 
and  services  specialists.  I  solicit  your 
ideas  and  ask  you  to  contribute  your 
thinking  and  reactions  to  this  en¬ 
deavor. 


It  is  appropriate  that  this  first 
communication  should  list  some  of 
the  most  important  reasons  for  our 
membership  in  NIRA: 

Information:  NIRA  is  the  interna¬ 
tional  clearing  house  of  information 
on  employee  recreation  and  serv¬ 
ices.  Through  Recreation  Manage¬ 
ment  Magazine,  our  newsletters  and 
special  publications,  and  through 
our  consulting  services,  the  Associ¬ 
ation  keeps  its  members  abreast  of 
the  latest  information  and  ideas. 

Assistance:  When  any  NIRA  mem¬ 
ber  needs  advice,  help  or  support, 
the  national  Association  stands 
ready  to  assist.  Our  consulting  serv¬ 
ices  refer  members  to  professionals 
whose  experience  and  expertise 
make  them  the  best  sources  in  the 
field.  The  national  office  also  main¬ 
tains  resource  materials  on  a  wide 
variety  of  topics  —  many  sources, 
like  the  consulting  services,  are  free 
to  members.  t 

Programs:  NIRA  expands  the  range 
of  programs  each  member  can  offer 
to  his  or  her  company's  employees. 
Seven  NIRA-wide  tournaments  pool 
contestants  from  members  in  the 
U  S.  and  abroad.  An  awards  pro¬ 
gram  which  is  unique  in  its  field 
recognizes  the  best  efforts  of  our 
members. 

Benefits:  NIRA  multiplies  the  buy¬ 
ing  power  of  our  individual  recrea¬ 
tion  associations  many  hundred¬ 
fold.  Together,  we  compose  a  multi¬ 
million  dollar  market  for  employee 
recreation  products  and  services.  As 


such,  we  command  discounts  and 
services  for  our  employees  which 
they  could  not  otherwise  obtain. 

Professionalism:  As  the  importance 
and  prestige  of  employee  recreation 
and  service  programs  grows,  the  de¬ 
mands  for  professionalism  will  in¬ 
crease.  NIRA  offers  the  only  profes¬ 
sional  certification  program  in  the 
field,  dedicated  to  the  continued 
improvement  of  our  members. 

Fellowship:  Like  professionals  in 
any  number  of  fields,  we  need  the 
stimulation  of  others  who  share  our 
problems  and  our  goals.  Through 
local  Industrial  Recreation  Councils, 
regional  associations  and  national 
Conferences,  we  find  that  NIRA  fills 
this  need. 

Representation:  In  our  developing 
field,  we  need  a  central  rallying 
point,  for  strength  and  for  repre¬ 
sentation  to  the  larger  business 
community.  Through  its  pub¬ 
lications,  public  relations  efforts  and 
cooperation  with  the  press,  NIRA 
acts  as  this  agent  for  all  members. 

Active  membership  is  the  blood 
that  keeps  the  Association  alive.  The 
vital  strength  of  our  Association  de¬ 
pends  upon  your  participation  in  all 
of  its  programs.  Working  together, 
we  can  make  NIRA  grow  and 
thereby  strengthen  every  one  of  its 
services.  Let  each  of  us  bring  one 
new  member  into  the  Association 
this  month.  I’m 
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Our  one-stop,  no-overhead 
RecreationTravel  Department 
can  make  your  job  easier. 


We’re  Loyal  Travel.  One  of  the  largest 
travel  agency  organizations  in  the 
U.S.  And  we  offer  one-stop  service  for 
all  your  travel  needs. 

Be  it  a  recreation  program,  a  pack¬ 
age  tour  for  your  people,  or  a  one  day 
bus  charter,  whatever— we’ll  take  care 
of  everything,  down  to  the  last  detail. 

If  that  isn’t  enough,  we  can  help  you 
better  than  any  other  travel  source. 

Better  because  all  our  people  are 
experts  in  group  tour  and  charter 
travel. 

Better  because  we  have  a  network 


of  offices,  strategically  located,  all 
over  the  country. 

Better  because  we  have  appoint¬ 
ments  from  all  major  transportation 
and  travel  conferences,  nationally  and 
internationally. 

Better  because  we  re  eager,  anxious 
to  please,  and  free.  (When  you  add  all 


those  together,  it  even  makes  us 
better  than  free.) 

So  next  time  you’re  planning  group 
travel,  look  for  your  nearby  Loyal 
office  in  the  Yellow  Pages.  We  are 
under  Travel  Agencies  and  Bureaus. 

The  only  cost  you’ll  incur  is  the  cost 
of  the  call. 


LOYALTRAVEL 

Offices  in  major  cities  in  the  U.S.  and  Canada. 

Another  service  of  The  Greyhound  Corporation. 
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Athletic  Institute 
moves  to  Florida 

After  44  years  in  Chicago,  the 
Athletic  Institute  has  moved  its  na¬ 
tional  headquarters  to  North  Palm 
Beach,  Florida. 

According  to  Donald  E.  Bushore, 
the  Institute's  executive  director, 
"the  move  enables  the  Athletic  in¬ 
stitute  to  finally  bring  together  its 
total  operation  in  one  location, 
which  should  greatly  enhance  our 
overall  efficiency."  The  Institute's 
film  studio  division  found  a  sunnier 
climate  eight  years  ago  when  it 
moved  to  the  Tucson,  Arizona  area. 

The  Athletic  Institute's  new  ad¬ 
dress  is  200  N.  Castlewood  Dr., 
North  Palm  Beach,  Fla.  33408. 

New  "Spinnaker" 
sails  over  Six  Flags 

Another  new  stomach-churning 
thrill  ride  has  opened  the  1977 
season  at  Six  Flags  Over  Texas,  near 
Arlington.  The  new  "Spinnaker"  has 
been  imported  from  Germany  and 
constructed  on  Six  Flags'  popular 
Skull  Island. 

The  new  ride  consists  of  a  giant 
wheel  resting  on  its  side,  with  21 
gondolas  dangling  from  the  rim. 
Each  gondola  can  hold  two  persons, 
securely  locked  inside.  As  the  wheel 
begins  to  spin  and  pick  up  speed, 
the  gondolas  are  flung  outward  and 
passengers  suddenly  find  them¬ 
selves  on  their  sides,  whirling 
parallel  to  the  ground.  Then  the 
massive  hydraulic  system  tilts  the 
wheel  to  a  vertical  position  and 
literally  slings  riders  upside  down 
with  each  revolution.  Finally,  the 
wheel  begins  to  slow  down  and 
again  lays  on  its  side.  The  gondolas 
return  to  their  original  positions 
before  the  ride  comes  to  a  stop. 
Those  who  can  manage  it,  step 
down  for  a  stroll  to  the  nearby  pirate 
ship  or  any  number  of  other  attrac¬ 
tions  in  the  park.  Six  Flags  Over 
Texas  opened  March  15. 


Bowling  Congress 
seeks  bright  ideas 

A  national  idea  contest  may  help 
spark  organizing  ideas  for  your  asso¬ 
ciation,  especially  if  you  sponsor 
bowling  leagues  for  young  people. 
The  American  junior  Bowling  Con¬ 
gress  (AjBC)  is  sponsoring  an  idea 
contest  on  organizing  young  keglers. 
The  contest  is  open  to  anyone  with 
ideas  on  how  to  interest  young  peo¬ 


ple  in  junior  league  bowling  and 
how  to  retain  their  enthusiasm  and 
active  participation. 

The  contest  is  separated  into  two 
divisions:  (1)  How  to  Get  Junior 
Bowlers  and  (2)  How  to  Keep 
Young  Bowlers.  To  enter,  contest¬ 
ants  simply  submit  ideas  on  sheets 
marked  "Contest  Entry".  They 
should  indicate  the  division  entered 
and  provide  a  full  explanation  of 
their  ideas.  There  is  no  limit  to  the 


Citation  of  Merit  at  Convair 


Ray  Mendoza,  CIRA  (right)  presented  a  NIRA  Citation  of  Merit  re¬ 
cently  to  E.H.  "Bud"  Davies  for  Davies'  25  years  of  outstanding  serv¬ 
ice  to  the  Convair  Recreation  Association.  Mendoza  is  Manager  of  Em¬ 
ployee  Services  for  General  Dynamics  Convair  in  San  Diego,  Califor¬ 
nia.  Davies  served  for  two  years  as  president  of  the  Recreation  Associ¬ 
ation  and  as  a  commissioner  of  the  Ice  Skating  Club  and  Travel  Pro¬ 
gram.  The  Citation  of  Merit  may  be  authorized  only  by  Certified  In¬ 
dustrial  Recreation  Administrators  (CIRA's)  and  is  presented  to  out¬ 
standing  volunteers  in  Employee  recreation  and  services. 
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number  of  ideas  submitted,  al¬ 
though  each  idea  should  be  entered 
on  a  separate  sheet. 

The  contest  will  be  judged  by  the 
eight  A|BC  national  directors.  They 
represent  the  coaches,  instructors 
and  junior  associations  directly 
engaged  in  the  A|BC.  Attractive, 
personally  engraved  plaques  will  be 
awarded  to  the  first,  second  and 


third  place  winners  in  each  division. 
The  award-winning  ideas  will  also 
be  featured  in  the  November  1977 
edition  of  Junior  Bowler  Magazine. 

Entries  should  be  mailed  to  Amer¬ 
ican  lunior  Bowling  Congress,  5301 
S.  76  St.,  Greendale,  Wis.  53129.  The 
contest  deadline  is  june  30,  1977. 

NIRA  Newsnotes  .  .  .  travel  plan¬ 


ners  will  be  interested  in  1977 
Croup  Tour  Kates,  from  Ramada 
Inn.  The  paperbound  catalog  lists 
non-commissionable  room  rates  for 
groups  occupying  ten  rooms  or 
more  in  Ramada  Inns  in  the  U.S., 
Canada  and  Europe.  Contact  Ra- 
mada's  National  Recreation  Center, 
3250  N.  93rd  St.,  Omaha,  Neb. 
68134  —  Phone  (800)  228-2828. 


NIRA  President 
Michael  Fryer 
resigns 


Patrick  Stinson 
named 
Acting  President 


Michael  A.  Fryer,  President  of  the  National  Industrial 
Recreation  Association  (NIRA)  resigned,  effective  April 
1,  1977.  NIRA  Chairman  of  the  Board  Roy  L.  McClure, 
CIRA,  announced  the  move  in  a  letter  to  the  Board  of 
Directors,  March  16,  1977. 

Fryer  resigned  his  position  as  administrative  head  of 
the  Association  to  accept  the  position  of  Executive 
Director  of  the  Planned  Parenthood  Association/Chica¬ 
go  area.  Upon  Fryer's  resignation,  McClure  appointed 
NIRA  Vice  President  Patrick  B.  Stinson  to  begin  serving 
as  Acting  President  on  April  1.  The  Board  of  Directors 
will  discuss  the  permanent  filling  of  the  President's 
opening  at  its  regularly  scheduled  meetings  during  the 
national  Conference  in  May. 

"We  are  sorry  to  see  Mike  Fryer  leave  NIRA,"  Said  Mc¬ 
Clure  recently.  "His  efforts  have  helped  to  build  the  As¬ 
sociation  into  the  strong  and  growing  organization  it  is 
today.  Pat  Sinson  has  been  a  capable  assistant  to  Mike 


Michael  A.  Fryer 


during  the  past  three  years  and  I  am  confident  that  he 
will  handle  the  President's  duties  smoothly  during  this 
transition  period." 

Fryer  began  his  service  with  NIRA  as  Executive  Direc¬ 
tor  in  1970.  (His  title  was  changed  from  Executive  Direc¬ 
tor  to  President  by  a  referendum  vote  of  the  member¬ 
ship  in  1976).  He  assumed  the  additional  responsibilities 
of  Director  of  Advertising  in  early  1975.  Under  his  ad¬ 
ministration,  NIRA  has  grown  in  size,  stature,  member 
services  and  overall  strength. 

As  Acting  President,  Patrick  Stinson  will  coordinate 
the  final  preparations  for  the  36th  Annual  NIRA  Con¬ 
ference  and  Exhibit.  He  will  also  continue  his  duties  as 
Director  of  Membership  Promotion  and  Services.  Stin¬ 
son  has  been  with  NIRA  full-time  since  June  1974. 

Complete  details  of  NIRA's  administrative  change  will 
be  published  for  all  members  following  the  May  Con¬ 
ference  and  Exhibit.  pin 
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The  study  of  500  deceased  men  in 
the  Boston  area  was  based  on  inter¬ 
views  about  their  living  habits  con¬ 
ducted  with  next  of  kin.  On  the  av¬ 
erage,  the  authors  discovered,  sed¬ 
entary  workers  who  were  physically 
active  in  their  spare  time  outlived 
their  totally  sedentary  fellows  by  3.8 
years.  Those  most  markedly  affected 
by  the  value  of  after-hours  exercise 
were  men  aged  40-49. 

Bowlers  top 
President's  awards 

More  people  qualified  for  the 
Presidential  Sports  Award  in  bowl¬ 
ing  than  in  any  other  sport  during 
1976.  According  to  figures  made 
public  by  the  National  Bowling 
Council,  3,538  award  winners  took 
their  prizes  for  efforts  on  the  lanes. 
Jogging  took  second  place,  followed 
by  bicycling  and  weight  training. 
Bowling  has  consistently  taken  the 
top  slot  in  the  Presidential  Awards. 

The  Presidential  Sports  Award  is 
designed  to  encourage  sports  and 
fitness  activities  among  Americans. 
Any  bowler  over  15  years  of  age  may 
circle  reader  service  card  no.  19  |  qualify  for  the  Award  by  rolling  a 

minimum  of  150  games  on  not  less 
than  thirty-four  days  within  a  four- 
month  period.  League  and  tourna¬ 
ment  bowling  may  be  counted  in 
the  total. 

For  more  information  in  all  the 
President's  Awards,  contact  the 
President's  Council  on  Physical  Fit¬ 
ness  and  Sports,  400  Sixth  St.,  Wash¬ 
ington,  D.C.  20201. 

"Green  Angels"  aid 
tourists  in  Mexico 

Amid  continuing  reports  of  high¬ 
way  violence  south  of  the  border, 
Mexican  tourist  officials  have  ex¬ 
panded  their  nation's  force  of  Green 
Angels.  The  Angels  patrol  the  67,000 
kilometers  of  Mexican  highways 
in  green-striped  pick-up  trucks 
equipped  to  aid  motorists  in  dis¬ 
tress.  The  recent  increase  boosts  the 
fleet  from  160  to  240  vehicles. 

The  Angels,  originated  20  years 
ago,  are  trained  in  automotive  repair 
and  first  aid.  Their  trucks  carry  some 
spare  parts,  gasoline,  oil,  fire  ex¬ 
tinguishers  and  first  aid  supplies. 


Urn  ask  where  we  fly? 

To  skiing,  fishing,  sun,  fun. 

Pick  a  season,  any  season  and  Frontier  Airlines  has  vacation 
destinations  any  Recreation  Director  can  get  excited  about. 

More  than  50  great  ski  areas  in  the  Rockies — the  likes  of 
Steamboat  and  Purgatory,  Jackson  Hole  and  Big  Sky. 

Phoenix,  Scottsdale  and  Tucson  for  golf  and  a  glowing  winter  tan. 

National  Parks — Yellowstone,  Mesa  Verde,  Canyonlands 
and  Glacier  for  starters.  Frontier  flies  to  more  of  them  than  any  other 
airline,  to  guest  ranches  and  resorts  on  top  of  the  world. 

Las  Vegas  with  its  round  the  clock,  round  the  calendar  shows 
and  casinos.  . 

Manitoba  for  trophy  fish. 

We’ll  be  happy  to  fill  you  in  on  the  details.  Call  our  toll-free 
number,  800-525-1138.  (In  Colorado,  dial  your  local  Frontier 
reservation  number,  extension  20;  in  the  Denver  area,  398-5293.) 


First  class  legroom  at  coach  prices 

CIRCLE  READER  SERVICE  CARD  NO.  20 


Sheraton  Inn- 

S\  Coliseum 

$ 

Auto  tour  packages 

From  $25  per  person 
Colonial  Williamsburg 
Busch  Gardens 
Jamestown  •  Yorktown 
Newport  News  •  Hampton 
Bus  Tour*  Boat  Tour 

Custom  group  tours 

We  will  plan  a  special 
lectured,  guided  tour 
of  Colonial  Williamsburg 
for  your  group. 

For  information,  call: 
Steve  Sandstrom 
V.P.,  Marketing 
Sheraton  Inn-Coliseum 
1215  W.  Mercury  Blvd. 
Hampton,  VA  23666 
(804)  838-5011 


news 

In 

brief 


After-hours  exercise 
lengthens  lives 

More  statistical  support  for  phys¬ 
ical  fitness  programs  came  from  a 
recent  study  reported  by  the  Presi¬ 
dent's  Council  on  Physical  Fitness 
and  Sports.  According  to  a  study  on 
aging  by  Charles  L.  Rose,  Ph.D.  and 
Michael  L.  Cohen  at  the  Veterans 
Administration  Outpatient  Clinic  in 
Boston,  exercise  is  high  on  the  list  of 
factors  which  can  lengthen  workers' 
lives. 
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A  Green  Angel  repairman  unclogs  a  fuel  line  for  a  stranded  motorist. 


Parts  and  supplies  are  sold  at  cost, 
while  all  other  services  are  free.  The 
trucks  are  equipped  with  two-way 
radios  in  order  to  summon  assist¬ 
ance,  including  the  police,  if  neces¬ 
sary. 

Green  Angels  patrol  all  popular 
Mexican  tourist  routes  during  the 
daylight  hours.  On  heavily  traveled 
highways,  a  truck  will  pass  a  given 
point  every  hour.  On  more  remote 
roads,  an  Angel  makes  its  round  at 
least  once  every  four  hours. 

Mexican  President  lose  Lopez 
Portillo  recently  announced  the 
opening  of  additional  training  fa¬ 
cilities  in  Mexico  City  for  Green 
Angel  patrolmen.  The  schools  in¬ 
clude  three  months  of  initial  train¬ 
ing  in  auto  repair,  first  aid  and  En¬ 
glish.  The  improved  training  is  part 
of  a  nationwide  "Tourist  Assistance 
Program."  In  addition  to  strength¬ 
ening  the  ranks  of  the  Green  Angels, 
the  program  includes  the  installa¬ 
tion  of  information  booths  at  major 
border  crossings  and  along  impor¬ 
tant  highways. 


Newsbriefs  .  .  .  The  second  annual 
national  workshop  on  "Computer 
Applications  in  Recreation  and 
Parks"  has  called  for  papers  from  as 
diverse  a  background  of  profession¬ 
al  interest  as  possible.  Authors  of 
papers  on  actual  or  potential  ap¬ 
plications  of  computers  to  the 
operation  and  management  of  rec¬ 
reation  and  park  agencies  are  en¬ 


couraged  to  submit  them  to  Dr. 
Chrystos  Siderelis,  Department  of 
Recreation  Resources  Administra¬ 
tion,  4008  Biltmore  Hall,  North 
Carolina  State  University,  Raleigh, 
NC  27607.  The  Workshop  is  spon¬ 
sored  by  the  NRPA  .  .  .  Recreation 
directors  who  operate  outdoor 
recreation  facilities  will  be  inter¬ 
ested  to  learn  of  the  new  federal 
government  attempt  to  control 
trash  at  US.  recreation  sites.  Begin¬ 
ning  in  September,  a  five  cent  re¬ 
fundable  deposit  will  be  required  on 
all  bottles  and  cans  of  soft  drinks 
and  beer  sold  at  federal  facilities.  A 
trial  deposit  system  at  Yosemite  Na¬ 
tional  Park  reduced  roadside  litter 
by  60%  .  .  .1976  was  a  record  year 
for  U.S.  commercial  aviation  safety, 
according  to  the  National  Transpor¬ 
tation  Safety  Board.  U.S.  air  carriers 
recorded  the  lowest  accident  total 
in  their  history  .  .  .  The  Executive 
Fitness  Newsletter  may  be  of  interest 
to  recreation  administrators  as  a 
personal  subscription  or  for  loan  in 
the  recreation  office  library.  The  bi¬ 
weekly  4- page  sheet  offers  news 
notes  on  fitness,  job  stress,  diet,  ag¬ 
ing  and  related  topics.  A  yearly  sub¬ 
scription  costs  $12.  Contact  Execu¬ 
tive  Fitness  Newsletter,  Emmaus,  PA 
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Conference  &  Exhibit 
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HE 

PLAYABLE 

ACKET 


More  and  more  groups  across  the 
country  are  turning  to  PRO  FIT  Playable 
Jackets  as  the  only  way  to.  identify 
themselves  and  their  organization.  You  too 
can  get  with  the  one  program  and  one 
company  that  delivers  every  time.  PRO 
FIT  realizes  the  importance  of  quality,  great 
looking  styles  and  true  wearing  comfort. 

The  PRO  FIT  Program  offers  you 
solid  support  with  the  jackets  that  are  the 
acknowledged  choice  of  the  pros.  Choose 
from  a  wide  variety  of  jackets.  Select  from 
the  Pile-Lined  Nylons,  Cire  Nylon  Jackets 
with  a  flannel  lining,  the  popular  2  Ply 
Nylons  (both  lined  and  unlined)  and 
America’s  newest  favorite,  the  Denim 
Look  Nylon  Jacket. 

But  whatever  you  select,  you’re  part 
of  the  first  team.. .the  only  way  to  get  it 
together. ..and  available  only  from  PRO 
FIT,  the  makers  of  the  Playable  Jackets; 

Write  or  call  today  for  more 
information  on  how  you  can  be  part  of 
the  PRO  FIT  Program. 


King  Louie  International,  Inc. 
Department  RM 
311  West  72nd  Street 
Kansas  City,  Missouri  64114 
(816)  363-5212 

CIRCLE  READER  SERVICE  CARD  NO.  21 
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ideas  clinic 


Melvin  C.  Byers,  CIRA 
NIRA  Consultant 


QOur  annual  service  award  dinner  is  the  one 
•  occasion  we  have  to  recognize  our  outstand¬ 
ing  members.  We  want  the  evening  to  be  especially 
well  done  this  year.  Can  you  offer  any  suggestions ? 


R  There  are  several  important  factors  to  be  con- 
•  sidered  when  programming  a  service  award 
banquet.  Consider  the  sampling  below: 

The  location  of  your  dinner  of  recognition  and  ap¬ 
preciation  should  be  as  prestigious  as  possible.  It  is 
an  important  indication  of  the  value  and  dignity  the 
company  attaches  to  the  occasion. 

Although  an  informal  or  semi-formal  atmosphere 
should  prevail  for  the  guests,  you  will  want  to  estab¬ 
lish  the  proper  formal  setting  (speakers'  table,  award¬ 
ees'  table,  senior  awardees'  table)  for  the  dinner  it¬ 
self.  The  setting  should  be  in  good  taste,  colorful  and 
decorative.  Arrange  for  flowers,  candles  and  center- 
pieces  on  each  table  and  have  a  place  card  and  pro¬ 
gram  set  at  every  place. 

The  occasion  is  another  fine  opportunity  to  make 
your  company's  interest  in  its  employees  known  to 
community  leaders.  There  is  a  definite  public  rela¬ 
tions  value  to  inviting  community  leaders  to  witness 
your  awards  dinner.  The  mayor,  city  manager,  coun¬ 
cil  leaders  editors,  deans,  principals,  and  religious 
leaders  may  be  considered  as  guests  and  seated  at  the 
head  table  along  with  top  company  officials.  This  can 
be  handled  in  such  a  way  that  it  does  not  take  the 
spotlight  away  from  the  awardees.  The  presence  of 
these  dignitaries  will  further  demonstrate  the  impor¬ 
tance  and  prestige  of  the  occasion. 

Your  master  of  ceremonies  should  be  the  com¬ 
pany  personnel  director.  The  invocation,  if  any, 
should  be  pronounced  by  one  clergyman,  the  bene¬ 
diction  by  another.  The  featured  speaker  should  be  a 
top-drawer  management  official  who  will  also  assist 
in  the  presentation  of  awards. 

Outline  and  review  the  main  speaker's  presenta¬ 
tion,  making  sure  that  the  content  of  the  talk  re¬ 


volves  around  the  appreciation  of  services  and 
acheivements  rendered.  Detailed  references  and 
compliments  should  be  directed  to  the  awardees, 
not  to  the  non-company  guests  or  management  rep¬ 
resentatives.  The  master  of  ceremonies  should  not 
suggest  that  "We  should  be  honored  by  Mr.  (Compa¬ 
ny  Official's  presence."  He  should,  rather,  indicate 
that  all  management  representatives  are  honored  to 
be  invited  and  happy  to  have  the  opportunity  to 
congratulate  the  loyal  and  skillful  personnel  present. 
The  person  who  introduces  the  main  speaker  should 
not  overplay  the  speaker's  individual  importance. 

Your  program  timetable  is  extremely  important. 
Keep  the  program  moving  and  free  of  dead  spots. 
Start  on  time  and  establish  a  reasonable  pace  and 
duration.  Make  certain  that  those  at  the  head  table 
are  seated  on  time  —  this  helps  to  get  everyone 
seated  on  time. 

Have  a  good  reader  announcing  the  awardees  and 
make  certain  the  names  are  pronounced  correctly. 
Background  music  may  help  smooth  the  proceed¬ 
ings.  You  might  include  selections  that  were  popular 
when  awardees  began  their  service  with  the  com¬ 
pany. 

Senior  awardees  should  be  pictured  in  the  pro¬ 
gram  and,  if  possible,  a  write-up  of  their  accomplish¬ 
ments  should  be  included.  Twenty-five  year  award¬ 
ees  should  have  a  special  page  in  the  program  dedi¬ 
cated  to  them  as  the  quarter-century  group. 

The  following  check-list  may  be  helpful  in  dis¬ 
patching  the  details  of  your  award  dinner: 

Dinner  site 

Speaker 

Master  of  Ceremonies 

Reader 

Newspaper  coverage 


continued  on  following  page 
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Journeys  to  East  Africa 


Wildlife  Venture 

Cost  of  land  arrangements,  per  person  $699 
Single  room  supplement  (when  available)  $145 

TOUR  SUMMARY  (16  Days)  —  2  nights  Nairobi.  1  night  Lake 
Navisha.  1  night  Masai  Mara.  1  night  Serengeti.  1»  night 
Ngrongoro  Crater.  1  night  Lake  Manyara.  2  nights  Amboseli, 
1  night  Nairobi.  2  nights  Treetops  Hotel,  1  night  Nairobi. 
3  nights  transit  (total). 


Grand  Circuit 

Cost  of  land  arrangements,  per  person  $999 
Single  room  supplement  (when  available)  $195 

TOUR  SUMMARY  (21  Day)  —  2  nights  Nairobi.  1  night  Massai 
Mara.  1  night  Serengeti.  1  night  Ngorongoro  Crater.  1  night 
Lake  Manyara.  2  nights  Amboseli,  1  night  Tsavo  West.  1  night 
Taita  Hills.  1  night  Salt  Lick.  1  night  Tsavo  East.  2  nights 
Nairobi.  2  nights  Treetops  Hotel.  1  night  Nairobi.  3  nights  in 
transit  (total). 


Cost  of  air  transportation  from  New  York  and  return:  14/21  Day  GIT,  6  minimum  $907 


DEPARTURE  DATES  Six  Continent  Tours,  Inc. 


JAN. 

07,  14 

FEB. 

25 

MARCH 

04,  11,  18,  25 

APRIL 

01,  15,  29 

MAY 

06,  20 

JUNE 

03,  17 

JULY 

01,  15 

AUGUST 

05,  19 

SEPT. 

02,  16,  30 

OCT. 

14,  21,  28 

NOV. 

04,  11,  18,  25 

DEC. 

02 

6595  NW  36th  St.  Suite  109 
Miami  Springs,  FI.  33166 
Ph.  (305)  871-3330 


IX 


itinenft  tours,  inc. 


10850  Wilshire  Blvd.,  11th  Floor 
Los  Angeles,  Ca.  90024 
Ph.  (213)  475-6766 


CIRCLE  READER  SERVICE  CARO  NO.  22 

Ideas  Clinic  continued 


T.  V./  radio  coverage 

Newspaper  ad  space  to  list  awardees 

Plant  newspaper  editor/ photographer 

Script  or  notes  for  MC  and  speakers 

Recognition  of  awardees'  spouses 

Invitations  and  R.S.V.  P.'s 

Invitation  of  awardees'  supervisors 

Public  address  system/ table  mike/  reader's  mike 

Programs 

Tables,  table  numbers,  name  cards. 

Table  arrangement  chart 
Rostrum  and/ or  podium 
Table  decorations 
Coat  room  and  checking  service 
Restrooms  and  direction  signs 
Dinner  host(s)  and  hostess(es) 

Ushers  to  assist  in  seating 
Corsages 

Table  service  and  timing 
Food  and  beverage  selection 
Cocktail  period  arrangement 
Napkins,  momentos,  table  souveniers 
Special  effects,  slides,  displays,  posters 


Post-dinner  entertainment 

Awards  and  special  gifts 

Spotlight,  room  lighting 

Music:  live  or  recorded 

Drawings  for  table  flowers  (after  event) 

Room  temperature,  noise  level,  etc. 

Guest  policy  guideline 

Clean-up  arrangements 

List  of  awardees  not  present 

American  flag  and  company  logo  on  display 

Parking  arrangements 

Marquee  note  of  dinner  (hotel  or  hall) 

Catering  instructions  and  billing  arrangements 
Checks  for  entertainers  or  billing  arrangements 
Post-dinner  follow-up  for  comments 


The  "Ideas  Clinic"  comprises  exclusively  questions 
we  receive  from  our  members,  along  with  responses 
from  NIRA  Consultant  Mel  Byers,  CIRA.  For  assistance 
in  any  area  of  industrial  recreation,  write  or  call:  NIRA, 
20  N.  Wacker  Dr.,  Suite  2020,  Chicago,  IL  60606  — 
312/346-7575.  HU 
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cover  /tory 


Pre-retirement  counseling 
at  Rockwell  International 


with  James  Patton 


Rockwell  international's 

Autonetics  Group  in  Anaheim, 
California  spends  thousands  of  dol¬ 
lars  each  year  preparing  employees 
to  leave  the  company.  Rockwell's 
pre-retirement  counseling  program 
is  designed  to  help  prepare  employ¬ 
ees  for  the  years  after  they  leave 
Rockwell.  The  company  maintains 
that  the  program's  value  to  employ¬ 
ee  morale  and  security  make  it 
worth  every  cent  it  costs. 

James  Patton,  a  management 
training  specialist  in  Rockwell's  ex¬ 
ecutive  training  department  got  in¬ 
volved  in  pre-retirement  counseling 
for  the  first  time  when  representa¬ 
tives  from  the  American  Association 
of  Retired  Persons  (AARP)  ap¬ 
proached  Rockwell  about  a  possible 
counseling  program.  Patton,  given 
the  assignment  of  coordinating  the 
program,  developed  a  series  of  in¬ 
formative  sessions  for  the  Group's 
salaried  employees. 


The  Approach 

At  Rockwell,  all  employees  ap¬ 
proaching  retirement  are  encour¬ 


aged  to  enroll  in  the  pre-retirement 
counseling  program.  Attendance, 
however,  is  entirely  voluntary.  At 
present,  the  program  is  open  only  to 
salaried  employees.  Some  hourly 
workers  have  expressed  an  interest 
in  the  program  and  Patton  predicts 
that  their  participation  could  be¬ 
come  an  issue  in  the  next  round  of 
union  contract  negotiations. 

Rockwell  has  a  mandatory  retire¬ 
ment  age  of  65,  although  employees 
may  retire  at  60  with  complete  com¬ 
pany  benefits.  When  the  pre-retire¬ 
ment  program  opened  two  years 
ago,  says  Patton,  initial  invitations 
were  sent  to  those  on  the  verge  of 
leaving  the  company.  After  covering 
this  older  group,  sessions  could  be 
opened  for  younger  employees.  By 
now,  invitations  reach  employees  in 
the  54-55-year-old  group.  Accord¬ 
ing  to  Patton,  about  half  of  those 
who  are  invited  come  to  the  intro¬ 
ductory  session.  Many  bring  their 
spouses.  Among  those  who  investi¬ 
gate  the  first  session,  says  Patton, 
"attendance  is  fantastic.  For  many 
of  them,  it  becomes  a  social  occa¬ 
sion  as  well." 


Patton  concedes  that  many  em¬ 
ployees  are  reluctant  to  consider 
pre-retirement  counseling,  often 
because  they  do  not  want  to  face 
the  prospect  of  retirement. 

"And,  of  course,"  he  adds,  "some 
people  think  they  don't  need  coun¬ 
seling.  We  try  to  get  them  involved 
anyway  by  saying,  'alright,  maybe 
you  do  know  it  all,  but  would  you 
come  and  help  the  others?'  " 

Course  Content 

After  researching  various  pre-re¬ 
tirement  program  formats,  Rockwell 
adopted  an  outline  developed  by 
the  AARP's  "Action  for  Indepen¬ 
dent  Maternity"  (AIM)  section  as  a 
basic  guide.  Sessions  are  held  in 
company  facilities  after  regular  work 
hours.  Simple  refreshments  are 
served.  Groups  of  about  twenty-five 
employees  and  their  spouses  meet 
for  two  hours,  one  night  a  week  for 
eight  weeks.  Usually,  four  classes 
operate  concurrently  on  Monday, 
Tuesday,  Wednesday  and  Thursday 
evenings. 

Each  session  approaches  one  gen- 
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eral  topic.  In  low-key  informal  ex¬ 
changes,  discussion  leaders  cover 
the  important  questions  pre-retirees 
must  face,  including  financial  plan¬ 
ning,  housing,  family  roles,  health, 
Social  Security  and  Medicare,  leisure 
pursuits  and  more.  The  floor  is  al¬ 
ways  open  to  questions  from  the 
participants.  Everyone  who  attends 
is  encouraged  to  take  an  active  role 
in  discussions. 

Each  evening  begins  with  a  film¬ 
strip  and  a  tape-recorded  message. 

"We  do  get  complaints  about  the 
filmstrips."  admits  Patton.  "Occa¬ 
sionally,  someone  will  think  they  are 
too  simple.  But  they  do  hit  the  im¬ 
portant  points.  If  only  one  guy  in 
the  class  thinks  they're  beneath  him, 
we  aren't  really  concerned." 

The  filmstrips  are  followed  by  a 
"Did  You  Catch  It?"  question-and- 
answer  period  to  review  material 
covered  in  the  filmstrip  and  a 
course  manual.  Later,  the  discussion 
leader  reads  several  case  studies 
and  invites  class  discussion  of  each. 
Participants  offer  possible  solutions 
for  each  case  at  hand.  A  session  may 
include  six  to  ten  such  discussions. 
The  case  studies  demonstrate  im¬ 
portant  points  and  help  to  elicit 
employees'  questions. 

"Sometimes,"  chuckles  Patton, 
"we  even  get  arguments  going  in 
class  between  husbands  and  wives. 
For  some  people,  it  may  be  the  first 
time  they  have  discussed  some  of 
these  things." 

After  four  concurrent  classes  have 
completed  the  eight-week  series  of 
courses,  they  meet  for  a  final  session 
on  company  benefits.  Maxine 
Haun,  Manager  of  Employee  Serv¬ 
ices,  is  instrumental  in  this  wide- 
open  session.  She  covers  such  es¬ 
sentials  as  the  company  retirement 
plan,  employee  group  insurance 
benefits,  the  credit  union  and  so 
forth.  She  also  helps  field  individual 
questions  that  range  over  the  entire 
field  of  retirement  concerns. 


Staff  Selection 

Rockwell  maintains  four  discus¬ 
sion  leaders  for  the  pre-retirement 
counseling  program.  Their  function, 
says  Patton,  is  to  provide  unity  in 
each  session. 

"These  people  have  to  be 
leaders,"  he  stresses.  "They  are  there 
to  pull  ideas  together  and  help 
straighten  out  misconceptions." 

Rockwell  recruited  one  discus¬ 
sion  leader  from  the  ranks  of  its  own 
retirees.  It  found  three  others  to 
round  out  the  staff.  To  gain  the 
necessary  expertise  in  various  dis¬ 
cussion  areas,  the  training  depart¬ 
ment  also  invites  outside  experts  to 
assist  in  specific  sessions.  For  health 
topics,  for  instance,  Patton  will  in¬ 
troduce  a  physician  from  the  com¬ 
munity.  Real  estate  people  discuss 
housing  and  relocation.  Family 
counseling  specialists  address  ques¬ 
tions  of  attitude  and  family  roles 
in  retirement.  Professionals  who 
specialize  in  estate  planning  answer 
questions  in  that  area. 

"Whenever  possible,"  says  Pat¬ 
ton,  "we  try  not  to  use  company 
personnel." 

When  recruiting  outside  help 
with  pre-retirement  sessions,  Patton 
makes  it  clear  that  experts  are  not 
required  —  or  even  encouraged  — 
to  make  speeches. 

"They  are  just  there  to  answer 
questions,"  he  says. 


Rockwell's  Cost 

Rockwell  initially  considered 
three  different  approaches  to  the 
cost  of  pre-retirement  counseling. 

Explains  Patton,  "We  could  pay 
for  the  materials  and  the  discussion 
leaders,  we  could  split  the  cost  with 
the  employees,  or  we  could  let 
them  pay  it  all."  Rockwell  decided 
to  absorb  the  entire  cost  itself. 


The  $10-12,000  annual  tab  in¬ 
cludes  consultants'  fees  and  the 
eight-week  course  materials  plus  ad¬ 
ditional  operating  costs.  Each 
household  represented  in  a  coun¬ 
seling  session  pays  $12  to  cover  the 
cost  of  a  course  manual  and  supple¬ 
mental  readings,  both  of  which  the 
participants  keep. 

"We  think  it's  a  hell  of  a  fine  in¬ 
vestment,"  says  Patton.  "We  get 
constant  feedback.  We  have  had 
dozens  of  letters  to  the  corporate 
president,  thanking  Rockwell  for 
having  this  program.  A  person 
doesn't  do  that  unless  he's  sincere. 
People  say  'I've  always  dreaded  re¬ 
tirement,  but  the  company  helped 
me  retire  with  dignity.  They  didn't 
just  give  me  a  watch  and  push  me 
out  the  door.'  "  PHI 


The  1977  NIRA 
Conference  &  Exhibit 
is  long 

on  education 

Learning  sessions  include: 

•  Recreation  as  a  business 

•  Leadership  by  objectives 

•  Budgeting  recreation  programs 

•  Fees,  charges  and  cash  control 

•  Contract  negotiations 

•  Your  NIRA  organization 

•  Physical  fitness  seminars 

•  Recreation  clubs  and  the  IRS 

•  NIRA  membership  survey  report 

•  Workshops  on  bookkeeping 

"Together  We  Are  Something" 
Plan  to  Attend 
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From  a  student's  viewpoint 


Students  on  your  staff: 
valuable,  inexpensive  help 

by  Karol  G.  Bullock 


THE  colleges  and  universities  in 
•  your  cities  are  holding  some  of 
the  most  valuable  sources  of  energy, 
enthusiasm,  creativity  and  inexpen¬ 
sive  labor  available  to  business  and 
industry  today.  These  sources  are,  of 
course,  the  students,  who  are  look¬ 
ing  for  a  chance  to  gain  some  prac¬ 
tical  business  experience  in  the 
fields  they  are  studying. 

Many  university  curriculums  offer 
some  type  of  “field-experience" 
classes  in  which  students  do  volun¬ 
teer  work  which  interests  them  in 
local  businesses  and  receive  course 
credit  for  it.  This  mutually  coopera¬ 
tive  venture  greatly  benefits  both 
parties  involved.  The  companies 
which  use  students  find  refreshing, 
innovative  suggestions  coming  from 
the  young  people.  In  several  areas, 
students  have  been  learning  the 
newest  methods  and  techniques 
which  may  improve  a  recreation 
director's  programs.  A  company 
which  establishes  rapport  with  a 
university  and  its  students  also  in¬ 
creases  good  relations  with  the 
community  and  amplifies  the  com¬ 
munity's  awareness  of  the  business 


and  its  employee  programming. 
Long-range  benefits  of  a  student- 
worker  arrangement  are  realized  in 
well-trained,  experienced  graduates 
who,  when  hired,  contribute  to  a 
company's  assets  as  well  as  to  the 
prosperity  of  the  community. 

With  more  exposure  to  business 
procedures  and  to  actual  problem¬ 
solving  situations  (as  opposed  to 
simulated  in-class  projects),  the  stu¬ 
dent  gains  better  insight  into  the 
employee  recreation  field  and  can 
apply  him/ herself  to  the  proper 
studies,  assuring  a  well-informed 
graduate.  The  student  can  also  dis¬ 
cover  if  this  is  truly  the  field  in 
which  he  or  she  wants  to  make  a 
career.  If,  during  the  field  ex¬ 
perience,  the  student  becomes  dis¬ 
illusioned  or  dissatisfied  with  rec¬ 
reation  work,  he  or  she  may  change 
the  course  of  study  without  wasting 
three  or  four  years  of  schooling.  A 
future  employer  is  also  spared  the 
absenteeism  and/or  turnover  of  dis¬ 
satisfied  employees  hired,  without 
experience,  upon  graduation.  On 
the  other  hand,  hard  working, 
satisfied  student  volunteers  may 


find  permanent  jobs  through  field 
experience  and  be  well  prepared  to 
accept  the  responsibilities  they  en¬ 
tail. 

Recreation  directors  can  use  stu¬ 
dents  not  only  as  volunteer  trainees 
but  also  as  specialists  in  their  re¬ 
spective  fields.  A  young  man  or 
woman  who  has  done  comprehen¬ 
sive  study  in  a  particular  subject  has 
gained  expertise  which  can  be  used 
in  recreation  programming.  The  stu¬ 
dents  may  assist  in  overall  planning 
or  may  work  as  specialists  in  specific 
areas.  Physical  education  majors,  for 
example,  can  be  hired  on  a  part- 
time  basis  as  coaches  or  teachers  of 
exercise,  gymnastic,  and  general 
physical  fitness  classes.  Students  in¬ 
terested  in  first  aid  and  kineseo- 
therapy  can  serve  as  assistants  in 
jogging  and  therapeutic  physical  fit¬ 
ness  programs.  Students  who  re¬ 
ceive  their  water  safety  instructor 
and  lifesaving  certifications  in  class 
are  qualified  to  be  employed  as 
swimming  instructors  and  aquatic 
sports  leaders.  Theatre,  music  and 
dance  majors  can  teach  classes  in 
these  fields  or  can  coordinate  ac- 
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tivites  by  offering  suggestions  and 
supervising  employee  volunteers  al¬ 
ready  involved  in  the  program. 
Classes  in  academic  or  skill  areas 
such  as  accounting,  typing,  foreign 
language,  home  or  car  maintenance 
may  also  be  taught  by  students. 
Leisure  time  recreation  programs 
such  as  photography,  art,  crafts, 
cooking,  sewing  and  gardening  may 
also  benefit  from  student  in¬ 
structors. 

Recreation  administrators  have 
only  to  check  universities  for  stu¬ 
dents  interested  in  children's  pro¬ 
grams,  thereby  taking  advantage  of 
their  knowledge  in  planning  parties, 
classes  and  day-care  centers.  Enter¬ 
tainment,  counseling  and  educa¬ 
tional  activities  for  families  can  be 
serviced  by  students  of  psychology 
and  sociology.  Your  program  for  re¬ 
tirees  is  ahother  area  in  which  spe¬ 
cialized  health  and  medical  students 
can  be  most  helpful.  Special  interest 
groups  and  clubs  will  welcome  the 
opportunity  to  work  with  students 
who  are  well-versed  in  such  club 
activities  as  nature  lectures,  histori¬ 
cal  walks,  mountain  climbing,  ca¬ 
noeing  and  sailing,  art  gallery  and 
museum  tours,  skiing,  backpacking 
and  more. 

Versatile  students  and  their  tal¬ 
ents  can  help  reduce  recreation  ad¬ 
ministration  costs  and  provide  en¬ 
thusiastic  and  knowledgeable  input 
for  employee  programs.  Directors 
should  not  feel  that,  because  stu¬ 
dents  are  still  in  school,  they  are  un¬ 
qualified.  Much  of  their  knowledge 
has  already  been  attained,  especially 
in  specialized  recreation  skill  ac¬ 
tivities.  They  require  some  super¬ 
vision,  but  can  be  great  time  and 
money-savers  in  the  long  run. 

Most  students  deeply  appreciate 
the  opportunity  and  benefit  of  prac- 
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tical  experience  and  the  guidance  of 
recreation  professionals.  By  con¬ 
tacting  college  placement  offices  or 
specific  departments,  recreation  di¬ 
rectors  can  obtain  leadership  skills 
from  qualified  students  who  are  in¬ 
terested  in  improving  their  under¬ 
standing  and  ability  in  the  industrial 
recreation  field. 

Karol  Bullock  is  the  Assistant  Ex¬ 
ecutive  Director  of  the  Toledo  In¬ 
dustrial  Recreation  and  Employee 
Services  Council.  She  is  a  recent 
graduate,  magna  cum  laude,  from 
the  University  of  Toledo  with  a 
bachelor's  degree  in  recreation. 
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During  your  stay  in  the  Walt  Disney  World  area  and  the  beautiful 
DUTCH  INN,  many  wonderful  attractions  and  activities  will  beckon 
you.  The  Magic  Kingdom  is  only  a  ten-minute  ride  via  shuttle  bus  over 
a  restricted  road  from  our  front  door.  Sea  World  is  a  short  five-minute 
ride;  and  Cypress  Gardens  and  Kennedy  Space  Center  are  only  a  lit¬ 
tle  over  an  hour  away.  Golf,  fishing,  horseback  riding,  swimming,  ten¬ 
nis  and  more  are  nearby.  It’s  all  right  here  .  .  .  waiting  for  YOU  to  en¬ 
joy  in  May,  1977. 


Warmest  regards, 

Saundra  K.  Cruz 
Group  Sales  Manager 
DUTCH  INN 


Butcl)  3nn 

LAKE  BUENA  VISTA,  FLORIDA 

IN  THE  HOST  COMMUNITY  TO 


Walt  misneu  World 
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From  a  recreation  director's  viewpoint 

Student  intern  programs: 
good  for  industry  and  schools 


with  David  Baker,  ClRA 
and  Scott  Baker 


XEROX  Corporation  has  dis¬ 
covered  a  way  of  adding  a 
fulltime  staff  member  at  very  little 
cost,  while  improving  ties  with  the 
community  and  helping  upgrade 
professionalism  in  industrial  recrea¬ 
tion.  The  formula  is  simple:  for  the 
past  two  and  one-half  years,  the 
Rochester  headquarters  of  the  large 
NIRA-member  company  has  partici¬ 
pated  in  a  cooperative  student  in¬ 
tern  program  with  Springfield  Col¬ 
lege  in  Springfield,  Massachusetts. 
The  program  has  brought  enterpris¬ 
ing  recreation  students  to  Xerox  for 
nine-month  work-study  terms.  The 
students,  eager  for  the  "hands-on" 
experience,  have  built  their  profes¬ 
sional  qualifications  while  providing 
quality,  low-cost  assistance  to  Xerox 
recreation  administrators. 

The  Springfield-Xerox  program 
began  with  preliminary  talks  early  in 
1975.  At  that  time,  Dr.  Donald 
Bridgeman,  Director  of  the  Com¬ 
munity  and  Outdoor  Recreation  for 
Springfield  College,  looked  to  the 
business  community  for  new  intern¬ 
ship  possibilities  for  his  recreation 
students.  Until  then,  Bridgeman  had 


been  limited  in  his  contacts  to  the 
traditional  parks  and  municipal 
recreation  centers.  Of  businesses 
and  industries  he  contacted,  Bridge- 
man  found  the  most  interested 
response  at  Xerox.  After  determin¬ 
ing  a  solid  interest  in  interns  among 
Xerox  recreation  people  (headed  by 
NIRA  Past  Chairman  Bill  DeCarlo), 
Bridgeman  announced  the  intern¬ 
ship  lead  among  his  students.  After 
a  successful  first  year.  Xerox  elected 
to  renew  its  participation  in  the  pro¬ 
gram. 

As  David  Baker,  Manager  of  Em¬ 
ployee  Recreation  Programs,  moved 
to  Xerox's  downtown  Rochester 
headquarters,  he  assumed  the  su¬ 
pervision  of  the  student  intern. 
Scott  Baker,  (no  relation)  was  part  of 
his  "inheritance." 

Scott,  a  sophomore  recreation 
student  at  Springfield,  had  earlier 
approached  his  advisor,  Dr.  Bridge- 
man,  about  finding  an  internship. 
Baker  already  knew  that  he  was  in¬ 
terested  in  industrial  recreation  pro¬ 
grams.  With  this  in  mind,  Bridgeman 
referred  him  to  Xerox  and  left  the 
rest  up  to  him. 


Just  as  he  will  have  to  do  in  the 
"real  world",  Baker  contacted 
Xerox,  arranged  for  a  job  interview 
and  talked  with  the  company's 
recreation  staff.  Xerox,  impressed 
with  both  the  internship  program 
and  with  Baker,  entered  into  a  con¬ 
tract  with  Springfield  College. 
Under  the  terms  of  the  contract. 
Xerox  pays  a  total  of  $5,200  per 
school  year  for  Scott  Baker's  serv¬ 
ices.  $1,980  of  that  sum  covers  his 
tuition.  The  remainder  —  a  tiny  sum 
for  a  fulltime  recreation  leader  — 
goes  directly  to  Scott  Baker.  Aside 
from  the  invaluable  experience  of 
working  in  his  chosen  field  before 
graduation.  Baker  will  accumulate 
30  credit  hours  for  his  efforts. 

Scott  Baker  began  his  internship 
with  Xerox  in  September  1976  and 
will  complete  his  term  in  May  1977. 
His  supervisor,  Dave  Baker,  antici¬ 
pated  that  Scott  would  provide 
needed  assistance  as  manager  of 
the  Xerox  ice  rink.  As  rink  manager, 
Scott  has  handled  the  extensive 
responsibilities  of  administering  a 
large  facility  and  its  various  pro¬ 
grams.  He  is  responsible  for  general 
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operations,  including  hiring  staff, 
supervising  equipment  mainte¬ 
nance,  organizing  and  publicizing 
programs,  promoting  membership 
and  more. 

Scott's  work  as  rink  manager  has 
been  helpful  to  supervisor  Baker  in 
several  ways. 

"It's  better  to  have  a  staff  person 
managing  the  rink  than  it  would  be 
to  hire  someone  from  outside,"  said 
Dave  Baker  recently.  "We  can  work 
more  closely  together  and  1  don't 
have  to  be  quite  so  careful  about 
keeping  an  eye  on  everything  all  the 
time." 

Once  he  settled  into  the  recrea¬ 
tion  program  at  Xerox,  Scott  moved 
into  more  areas  of  administration. 

"I  was  able  to  get  involved  in  a  lot 
more  than  I  expected,"  he  said.  In 
addition  to  his  management  of  the 
ice  rink,  Scott  has  helped  with  the 
family  and  adult  feature  film  pro¬ 
grams,  led  physical  fitness  classes, 
oriented  new  employees  to  the 
recreation  program,  advised  the 
company's  Explorer  Scout  post, 
assisted  Manager  of  Recreation  Serv¬ 
ices  Bill  DeCarlo  with  reports  and 
even  acted  as  Santa  Claus. 

Scott  gives  his  virtually  un¬ 
qualified  support  to  the  Xerox- 
Springfield  intern  arrangement.  "It's 
the  most  direct  experience  you 
could  get,"  he  said.  "You  couldn't 
pick  up  half  of  what  I've  learned 
here  in  a  classroom.  Of  course,  the 
hours  are  pretty  long  sometimes, 
but  that's  part  of  the  job." 

Scott's  experience  has  convinced 
him  that  industrial  recreation  is  the 
field  for  him.  He  will  return  to  col¬ 
lege  for  two  semesters  of  final 
academic  work  and  then  look  for 
permanent  employment  in  em¬ 
ployee  recreation. 


Dave  Baker,  too,  is  sold  on  the 
student  intern  concept. 

"It's  well  worth  continuing,"  he 
said  recently.  "It  has  really  given  me 
breathing  room.  Scott  has  taken 
some  of  the  work  load  from  me. 
That  means  we  can  do  more,  ex¬ 
pand  our  programs." 

Dave  Baker's  one  complaint 
about  his  working  relationship  with 
Springfield  College  is  the  lack  of 
direction  from  the  school. 

"I  think  we  have  met  only  once 
with  the  school.  It's  not  a  problem, 
really,  but  I  wish  we  had  more 
guidelines  from  the  college." 


The  drawback,  however,  is  minor. 
Dave  Baker  hopes  to  work  with  the 
school  again  next  year  to  find 
another  intern.  ITU 


Educational  Session: 
"Professionals  &  students 
discuss  the  employee 
recreation  field" 

NIRA  Conference  &  Exhibit 
Plan  to  attend 


Student  intern  Scott  Baker,  center,  devotes  some  of  his  fulltime  schedule  to 
the  Xerox  physical  fitness  program.  At  left  is  David  Baker,  CIRA,  Scott's 
supervisor  during  his  nine-month  work/  study  term. 
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Employee 


)irectory  of 
strial  Recreation 
jrs  and  Leaders 


We  are  proud  to  honor  the  best 


in  our  field 
They  are... 


The  first  directory 
of  CIRA's  and  CIRL's 
is  now  available 


lA/HO'S  WHO  in  Business ,  Industry  and 
Government  Employee  Recreation 
recognizes  the  finest  administrators  of 
employee  recreation  and  service  programs. 
The  men  and  women  listed  in  this  first  edi¬ 
tion  are  Certified  Industrial  Recreation  Ad¬ 
ministrators  (CIRA's)  and  Leaders  (CIRL's). 
They  have  met  strict  criteria  for  professional 
excellence  under  the  only  existing  certifica¬ 
tion  program  for  employee  recreation 
specialists. 

Who's  Who  .  .  .  lists  every  CIRA  and 
CIRL  of  record  on  the  publication  date.  In 
biographical  sketches,  the  directory  outlines 


the  educational  and  professional  ac¬ 
complishments  which  distinguish  the  mem¬ 
bers  of  this  select  group. 

The  first  publication  of  its  kind,  Who's 
Who  ...  is  available  on  a  limited  basis  to 
NIRA  members,  interested  recreation  pro¬ 
fessionals,  educational  institutions  and  li¬ 
braries.  The  cost,  including  postage  and 
handling,  is  $7.50  per  copy. 

To  order  your  copy  of  Who's  Who  .  .  ., 
write  to  Patrick  Stinson  at  the  NIRA  office, 
20  N.  Wacker  Drive,  Suite  2020,  Chicago,  III. 
60606—  Phone  (312)  346-7575. 
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The  Beach 
or  Sports  .  . 

.  .  .  the  best 
of  all  possible  worlds 
can  be  yours  _ 

Experience  the  splendor  of  two  of  Florida's  most  popular  vacation  resort  locations.  The 
E-lappy  Dolphin  Inn  boasts  superb  beaches  and  complete  shopping  village  in  the  heart  of  St. 
Pete  Beach,  Florida,  and  the  Plantation  Inn  is  renowned  for  its  natural  setting  and  wide 
variety  of  sports  activities. 


4|d)7)7tf  tfolphin 

St.  Pete  Beach,  Florida  INN 

Located  directly  on  the  glistening  waters  of  the 
Gulf  of  Mexico  and  Intracoastal  Waterway  •  21 
acres  of  fun  •  Shimmering  beaches  •  pool 

•  300  spacious  rooms,  efficiencies  and  suites 

•  Fishing  •  Gourmet  dining  •  Nightly  enter¬ 
tainment  •  Complete  shopping  village 

•  Theatre  •  Marina  •  Daily  Disney  World 
Tours.  •  Complete  convention  facilities  avail¬ 
able. 


Crystal  River,  Florida 

175  acres  of  nature's  beauty  with  the  ultra-clear 
Crystal  River  at  its  back  door  •  100  rooms  •  Ex¬ 
cellent  18-hole  championship  golf  course  and 
Pro-shop  •  4  all  weather  tennis  courts  •  Swim¬ 
ming  •  Fishing  •  Skin  and  scuba  diving 

•  Marina  to  cater  to  alt  your  water  sport  needs 

•  Dining  in  the  true  Southern  Tradition  •  Live 
entertainment  •  Airplane  landing  strip.  •  Com¬ 
plete  convention  facilities  available. 


For  information  and  full  color  brochures  for  either  or  both  resorts  -  call  or  /»  . 

write:  John  N.  Johnson,  Happy  Dolphin  Inn,  St.  Pete  Beach,  Florida  33706,  ^  (f 

(813)  360-7011.  — 111 — X 

Another  of  the  CARUTH  HOTEL  &  RESORT  PROPERTIES  ISIorthPark  I 

is  the  North  Park  Inn  of  Dallas,  Texas  —  the  site  of  the  1  ...INN>..  fi 

NIRA  Conference  and  Exhibit  for  1978.  In  appreciation  —  SHHHBIillP 

we'd  like  to  invite  all  NIRA  members  to  take  advantage  of  lll|  dallas,  texas 

a  15%  discount  on  rooms  at  any  of  these  3  CARUTH  HOTEL  &  RESORT  PROPERTIES. 


DALLAS,  TEXAS 
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Why  you  must  attend 
the  NIRA  Conference  &  Exhibi 

Reasons  the  boss  may  not  have  considered 


THIS  message  is  aimed  directly  at  each  member 
who  wants  to  attend  the  36th  Annual  NIRA 
Conference  &  Exhibit  in  Orlando,  Florida,  May  12-17. 
You  know  it  is  important  to  take  advantage  of  this 
opportunity  to  meet  your  colleagues  from  through¬ 
out  NIRA,  but  there  may  be  some  important  points 
which  can  be  helpful  when  answering  your  boss' 
questions: 


Can  you  justify  the  cost? 

It  is  virtually  impossible  to  put  a  price  tag  on  pro¬ 
fessional  education.  Surely,  though,  the  value  to  your 
company  of  increased  expertise  in  employee  recrea¬ 
tion  and  services  is  substantial.  Your  function  is  to 
improve  employee  morale,  cut  absenteeism,  im¬ 
prove  productivity  and  help  the  company  in  a  variety 
of  related  ways.  Improvement  in  your  personal  re¬ 
sources  will  mean  an  improvement  in  your  ability  to 
meet  those  goals. 

Can  you  afford  the  time  off? 

Because  recreation  directors  cannot  afford  to  miss 
many  consecutive  days  from  the  job,  the  Conference 
is  scheduled  through  a  week-end.  You  will  be  absent- 
from  your  company  for  only  four  regular  working 
days.  In  exchange  for  these  hours  "lost"  from  the  job, 
you  will  gain  new  information,  innovative  ideas  and 
valuable  contacts  in  your  field. 

What  is  more,  the  dates  of  the  Conference  have 


been  publicized  throughout  the  past  year  in  your 
NIRA  publications.  You  have  had  time  to  arrange 
your  schedule  and  make  certain  that  your  office  op¬ 
erates  smoothly  while  you  are  gone. 


A  convention  is  fun  and  games  .  .  . 

Of  course,  the  Conference  will  be  fun  as  well  as 
educational,  but  the  serious  content  of  the  program 
speaks  for  itself.  There  are  sessions  on  topics  of  vital 
importance  to  recreation  and  employee  services  ad¬ 
ministrators.  Many  have  been  scheduled  to  satisfy 
the  demands  of  NIRA  members  for  more  informa¬ 
tion  in  specific  areas.  Included  in  the  educational 
program,  for  example,  are  sessions  on  taxation  and 
incorporating  procedures  for  employee  associations. 
Other  sessions  will  cover  budgeting  and  bookkeep¬ 
ing,  contract  negotiations,  leadership  techniques  and 
more.  To  meet  the  growing  need  for  more  informa¬ 
tion  on  employee  fitness  programs,  a  multi-part  sem¬ 
inar  on  physical  fitness  will  continue  throughout  the 
Conference. 

Many  of  the  "entertainment"  portions  of  the  pro¬ 
gram  involve  familiarization  tours  of  attractions 
whose  discount  programs  delegates  may  offer  to 
their  employees.  Delegates  will  explore  the  attrac¬ 
tions  and  talk  with  their  administrators  about  special 
employee  discounts  and  services. 

There  are  more  solid  reasons  why  attendance  at 
the  Conference  &  Exhibit  is  important  to  you  as  a 
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recreation  administrator  and  as  your  company's  rep¬ 
resentative. 

Professional  contacts 

NIRA  offers  the  opportunity,  unavailable  in  any 
other  way,  to  meet  the  full  spectrum  of  your  col¬ 
leagues.  Delegates  to  the  national  Conference  repre¬ 
sent  private  companies  and  public  agencies  of  every 
size  and  from  hundreds  of  locations.  Some  are  vol¬ 
unteers  who  balance  recreation  work  with  other 
jobs.  Most  are  professional  employee  services  admin¬ 
istrators.  Every  level  of  experience  will  be  repre¬ 
sented.  There  will  be  delegates  who  face  problems 
similar  to  your  own.  There  will  be  others  who  admin¬ 
ister  more  highly  developed  programs  and  who  can 
offer  first-hand  advice  on  how  to  improve  your  per¬ 
formance.  There  will  be  others  who  can  benefit  from 
the  help  you  provide.  These  friends  become  a  net¬ 
work  of  consultants  whose  assistance  and  encour¬ 
agement  will  be  valuable  to  you,  personally,  and  to 
your  company. 

Educational  Sessions 

The  NIRA  Conference  offers  one  of  the  few 
sources  anywhere  of  concentrated  information  on 
employee  recreation  and  services.  As  noted  above, 
educational  sessions  will  expose  delegates  to  new 
programming  ideas  and  practical  planning  tech¬ 
niques.  They  will  organize  and  present  the  experi¬ 
ences  of  others  and  the  advice  of  experts.  They  will 
encourage  delegates  to  ask  questions,  exchange  ideas 
and  seek  guidance. 

Exhibit  Sessions 

Employee  recreation  and  service  programs  must 
depend,  to  some  extent,  on  the  assistance  of  suppli¬ 
ers  —  for  travel  services,  discount  tickets,  merchan¬ 
dise  discounts  and  more.  In  helping  delegates  to 
shop  with  confidence  and  to  take  advantage  of  all 
the  values  available  to  their  employees,  exhibit  ses¬ 
sions  are  very  worthwhile.  They  also  allow  you  to 
make  your  own  face-to-face  appraisal  of  the  suppli¬ 
ers  you  will  be  using  in  the  coming  years. 

In  summary,  your  attending  the  May  Conference  & 
Exhibit  allows  your  company  to  take  advantage  of 
the  full  range  of  NIRA  benefits.  After  all,  that  is  what 
you  hoped  to  gain  when  you  joined  the  Association. 
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Sheraton-Twin  lowers 

OFFERS  YOUR 
CROUP A 

TAG. 

(Totally  Arranged  Gathering) 

At  Sheraton-Twin  Towers,  this  TAG  means  that 
we  work  out  all  the  plans  and  arrangements 

jfor  your  meeting  or 


,C3»  ™ 


convention  ahead  of 
time  so  that  your  Cen¬ 
tral  Florida  gathering 
at  the  Tw  i  n  - 
T o wers  is  a 
total  success. 

Sheraton-Twin  Towers  is  the  only  hotel/conven¬ 
tion  center  in  the  City  of  Orlando. 

We  offer  groups  like  yours  50,000  * 

square  feet  of  meeting  space  and 
over  23,000  square  feet  of  exhibit 
hall.  All  this,  plus  our  hospitality- 
trained  convention  staff,  provides 
your  group  a  convenient 
TAG  ...  a  Totally  Arranged 
Gathering ...  at  the 
Sheraton- 
Twin  Towers! 


w  Sheraton- 
TwinTowers 

5780  MAJOR  BLVD.,  ORLANDO,  FLORIDA  32805 


Call  Bob  Hurley  or  Mike 
Nelson:  305/351-1000.  They 
will  make  out  a  TAG  I 
your  whole  group  can  be- J 
come  attached  to!  // 


In  Europe,  Africa  and  the 
Middle  East  it’s 


In  Canada  it’s 


Here’s  your  passport 
to  convention  r 


success. 


Now  National  Car  Rental  has  a  special  program  to 
help  make  your  convention  a  success.  National 
offers  a  complete  convention  program . . . 
including  unique  passport-type  brochures, 
custom-imprinted  with  the  name  of  your  convention, 
for  all  convention  attendees.  Each  passport 
entitles  the  bearer  to  double  S&H  Green  Stamp 
certificates,  based  on  the  amount  of  his  rental  during 
the  convention.  It  also  contains  car  rental  rates 
for  the  city  where  your  convention  is  to  be  held, 
and  information  on  special  services  offered  by 
National  Car  Rental.  So  get  National’s  convention 
passport  today.  It’s  your  ticket  to  a  more 
successful  convention. 


For  a  copy  of  your  passport,  call  or  write 
PATRICK  STINSON 
Vice  President 
National  Industrial 
Recreation  Association 
20  N.  W acker  Drive 
Chicago,  IL  60606 
(312)  346-7575 


We  feature  GM  cars  and 
offer  S&H  Green  Stamp 
certificates  on  U.S.  rentals. 


National  Car  Rental 


NATIONAL 


CAD  DENTAL 
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TEAMWORK. 

That's  what  it's  all 

about. 

And  in  the  coming  year  our 
teamwork  will  benefit  you  with 
special  packages  to  Walt  Disney 
World,  Sea  World,  and 
Star’s  Hall  of  Fame. 


Landscaping  completes  your  facilities. 


i  ciii 

Sheraton- 
T  win  Towers 

SHERATON  HOTELS  &  INNS 
WORLDWIDE 
5780  MAJOR  BOULEVARD 
ORLANDO,  FLORIDA  305/351-1000 
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Letter  from  overseas 


A  look  at 

employee  recreation  in  England 


As  employee  recreation  and  services  programs  grow  in 
number  and  scope  in  the  United  States  and  her  North 
American  neighbors,  recreation  professionals  here  have 
become  curious  about  how  recreation  programs  are  ad¬ 
ministered  in  other  countries.  Recently,  NIRA  Secretary 
Miles  M.  Carter,  CIRA,  sent  a  copy  of  Recreation  Man¬ 
agement  to  a  colleague  at  GKN  Screws  &  Fasteners  Ltd. 
in  England.  The  letter  he  received  in  reply  will  be  of  in¬ 
terest  to  all  members  in  the  U.S. 


Dear  Mr.  Carter, 

I  read  with  great  interest  your  monthly  Journal,  find¬ 
ing  many  of  the  subjects  equally  applicable  in  England 
as  they  are  in  the  U.S.  A.  Perhaps  a  brief  summary  of  the 
history  of  our  Sports  and  Social  Club  would  be  of  in¬ 
terest  to  your  readers.  I  take  the  liberty  of  giving  below 
such  a  history,  for  you  to  use  as  you  wish. 

The  first  committee  of  our  recreation  grounds  was 
formed  on  8th  November,  1894  and  rules  governing  the 
use  of  the  grounds  were  approved.  (Our  grounds  con¬ 
sist  of  18  acres  of  playing  area  and  a  large  fishing  pool). 
In  November  1895  rules  of  the  clubs  then  in  existence 
were  approved.  It  is  interesting  to  note  that  at  that  time 
270  work  people  had  expressed  a  desire  to  play  tennis. 
A  nettlefolds  band  was  in  existence,  affiliated  as  a  sports 
section.  There  was  also  a  quoit  club  with  29  members. 

The  grounds  were  officially  handed  over  to  the  rec¬ 
reation  grounds  committee  in  1896.  Three  "sports 
days"  were  held  two  years  later,  resulting  in  an  overall 
profit  of  £4.00.  In  1905,  an  annual  subscription  in  the 
present  day  equivalent  of  five  pence  was  approved,  fol¬ 
lowing  meetings  throughout  the  Works.  During  the 
1914-1918  War,  part  of  the  grounds  were  dug  up,  pota¬ 
toes  grown,  and  sold  to  the  GKN  Canteen.  In  1920  a 
new  drainage  system  was  laid  throughout  the  grounds 
and  this  is  still  in  existence,  and  very  efficient. 


Plans  for  a  new  pavilion  were  approved  by  the  com¬ 
pany  in  1939  but,  on  the  outbreak  of  war,  were  left  in 
abeyance.  At  the  end  of  the  war  there  was  a  great  deal 
of  legislation  due  to  various  shortages,  but  in  1947  a  li¬ 
cense  to  build  a  new  pavilion  was  obtained  and  in  1949 
our  first  club  was  built  and  opened. 

Since  then  we  have  built  a  far  larger  club,  comprising 
a  games  room,  (air  rifle  shooting,  table  tennis  and  darts) 
a  foyer  overlooking  the  outdoor  games  area,  a  bar,  a 
snooker  room  and  a  concert  room  with  seating  for  300. 
In  the  concert  room  we  hold  dinner-dances,  dances, 
concerts,  social  evenings,  tombola  (bingo),  modern  se¬ 
quence  dancing  classes  and  ladies  keep  fit  classes.  The 
club,  which  is  situated  approximately  three  miles  from 
the  Works,  is  extensively  used  throughout  the  year  and 
every  endeavour  is  made  to  keep  bar  prices  to  a  mini¬ 
mum.  The  present  day  subscription  is  £  1 .00  per  annum. 
A  profit  is  also  made  from  a  weekly  tote  draw  and  fruit 
machines.  (Incidentally,  our  laws  limit  us  to  a  maximum 
of  two  machines.)  We  now  have  twenty  sections  affili¬ 
ated,  including  such  diverse  activities  as  amateur  box¬ 
ing,  karate,  table  tennis  and  rugby. 

In  September  1974  a  new  sports  hall  was  officially 
opened.  As  a  company  owned  and  built  hall,  it  is  the 
finest  in  the  country  and  covers  such  activities  as  bad- 
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Annual  “Gala  Day":  Left,  a  children's  foot  race  in  front  of  the  new  sports  hall  and  boxing  annexe.  Right,  rolling  out 
the  barrel  in  front  of  the  sports  and  social  club. 


minton  (4  courts),  indoor  tennis,  amateur  boxing  (a 
separate  annexe  for  ring  and  training  apparatus)  five-a¬ 
side  football  (soccer),  rugby,  hockey,  netball  (similar  to 
women's  basketball),  and  football  training. 

Our  present  membership  figures  are  3,000  full  mem¬ 
bers  and  500  associate  members.  It  is  intended  at  our 
annual  general  meeting  in  1977  to  open  a  juvenile  mem¬ 
bership  category  to  cover  youths  between  14-18  years 
of  age. 

The  club  is  managed  by  an  Executive  Committee 
comprising  the  Administrative  Director,  Chairman, 
Treasurer  and  Secretary,  all  of  whom  are  appointed  by 
the  company,  and  six  full  members  of  the  club.  They 
meet  monthly  to  formulate  policy.  There  is  also  a  Gen¬ 
eral  Committee  comprising  the  above  plus  each  section 
Secretary,  who  meet  quarterly  to  receive  reports  from 
sections  on  their  activities. 

Various  functions  are  arranged  outside  the  club,  in¬ 


cluding  trips  abroad.  We  have  organized  holidays  in 
Spain,  Majorca  and  Romania  as  well  as  week-end  visits 
to  holiday  resorts. 

I  will  conclude,  with  the  hope  that  you  will  have 
found  the  above  of  some  interest.  Maybe  when  you 
have  time  you  can  let  me  know  of  any  similar  club  with 
whom  we  may  be  able  to  share  suggestions,  recommen¬ 
dations,  etc. 


Yours  sincerely, 


R.  W.  Freer,  M.R.M.A. 

(Member  Recreation  Managers  Association)  Till 


Letters  from  NIRA  members .  .  . 

.  .  .  help  promote  employee  recreation  and  services.  They  help  strengthen  the  bonds 
between  established  Association  participants  and  prospective  members.  You  know  some¬ 
one  who  should  be  a  member  of  NIRA.  Drop  him  or  her  a  line. 
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tournament  news 


by  Stephen  D.  Waltz,  CIRA 
Cummins  Engine  Company 
NIRA  Vice  Chairman 
Tournaments  &  Services 


Bowling  Tournament 

Andy  Zadany  (Corning  Glass  Company),  Bowling 
Tournament  Coordinator,  reports  that  entries  have 
been  processed  for  this  year's  Tournament.  A  total  of 
forty-five  teams  representing  eleven  companies  entered 
Tournament  competition.  This  total  represents  a  slight 
increase  over  last  year.  Complete  results  will  be  mailed 
to  all  participants. 


Awards  Program 

Bill  DeCarlo  (Xerox  Corporation),  Awards  Selection 
Committee  Chairperson,  reports  that  all  entries  for  this 


you’re  always  a  A  warm  welcome  awal 

WmnPr  in  NIRA  members  at  the 
— Galt  House  Hotel  For 

BBBsil  ^Louisville  so,ne  interesting  ideas  ■ 


for  your  group,  contact 
|ohn  Shake  in  our  sales 
office.  Ill 


Louisville’s 

Thoroughbred 

Fourth  &  Rjvotf  kdad 
Louisville,  Kentucky  40202 
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year's  competition  have  been  received.  Bill  states  that 
there  is  a  substantial  number  of  entries  and  that  his 
Committee  is  hard  at  work  reviewing  each  of  them.  This 
year's  Awards  Selection  Committee  is  composed  of 
Gloria  Boyles  (Union  Carbide),  Reeves  Tevis  (El  Paso 
Natural  Gas),  and  Steve  Waltz  (Cummins  Engine  Com¬ 
pany).  Award  winners  will  be  notified  in  the  near 
future  and  presentations  will  be  made  in  May  at  the  An¬ 
nual  Conference  in  Orlando. 

Editorial  Comment 

After  serving  in  the  capacity  of  Vice  Chairman  of 
Tournaments  and  Services  for  a  period  of  two  years,  I 
feel  that  NIRA  leads  the  field  in  the  national  sponsor¬ 
ship  of  recreation  activity  and  awards  programs. 

We  lead  because  we  are  involved  in  these  programs. 
Nevertheless,  the  one  complaint  that  I  have  con¬ 
tinuously  received  during  my  term  is  that  there  are  not 
enough  services  offered  to  the  NIRA  membership.  This 
may  be  true.  In  response  to  member  suggestions,  both 
the  NIRA  Board  and  the  Tournaments  and  Services 
Committee  have  revised  current  programs  and  searched 
for  new  offerings  which  we  hope  will  broaden  the  ap¬ 
peal  of  Tournaments  and  Services  to  the  membership. 

Tournament  Coordinators  spend  a  great  deal  of  time 
and  effort  in  organizing  and  administering  their  ac¬ 
tivities.  One  of  their  greatest  frustrations  is  a  limited 
amount  of  entries  in  their  events.  The  value  of  an  ac¬ 
tivity  is  measured  in  part  by  our  participation.  Con¬ 
tinued  low  participation  could  result  in  eventual 
elimination  of  an  activity  by  the  NIRA  Board. 

How  many  member  service  programs  did  you  enter 
last  year?  We  need  each  member's  support  to  continue 
to  offer  viable  programs.  High  participation  in  activities 
encourages  the  adoption  of  more  activities.  Respon¬ 
sibility  for  the  success  of  the  NIRA  Tournaments  and 
Services  programs  rest  with  you,  the  members.  Without 
your  support,  they  cannot  continue  to  exist. 

Your  response  to  this  editorial  would  be  appreciated 
and  will  be  considered  for  publication  in  this  column,  if 
you  so  desire.  Please  send  your  comments  to  Pat  Stin¬ 
son  at  NIRA,  20  North  Wacker  Drive,  Chicago,  Illinois 

60606.  rm 
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free  niro  publications 


FREE  TO  NIRA  MEMBERS  ONLY 


How  to  Plan  and  Organize  a  Successful  Outing 

This  22-page  brochure  offers  step-by-step  sugges¬ 
tions  on  organinzing  company  outings.  It  outlines 
the  basics  simply  and  clearly,  assuming  no  previous 
experience  in  organizing  group  trips.  A  work 
schedule  and  check  list  are  included. 

CIRCLE  READER  SERVICE  CARD  NO.  2 

Organize  Clubs  for  Fishing,  Cruising,  Racing,  Skiing 

This  15-page  booklet  was  prepared  with  the  water 
sport  enthusiast  in  mind,  but  many  of  the  organiza¬ 
tional  tips  provided  apply  equally  well  to  a  wide 
variety  of  sports  and  special  interest  clubs.  Sample 
releases,  membership  applications  included. 

CIRCLE  READER  SERVICE  CARD  NO.  3 

Shooting  as  a  Sport  in  Business  and  Industry 

This  brochure  presents  the  benefits  of  shooting 
clubs  and  outlines  the  basic  steps  of  organization  and 
affiliation  with  the  National  Rifle  Association.  By¬ 
laws,  elections,  activities  and  participation  in  na¬ 
tional  tournaments  are  explained. 

CIRCLE  READER  SERVICE  CARD  NO.  4 

How  to  Organize  and  Promote  Bowling  Leagues 

This  National  Bowling  Council  brochure  enumer¬ 
ates  each  step  in  the  organization  of  company 
leagues  and  explains  how  to  obtain  league  sanction. 
Sample  publicity  pieces  are  included. 

CIRCLE  READER  SERVICE  CARD  NO.  5 

Planning  a  Picnic 

It  is  no  picnic,  if  you  are  not  well  organized.  Follow 
this  guide  through  picking  a  committee,  choosing  a 
site,  financing  the  affair,  catering  the  food  and  much 
more.  Literally  101  picnic  games  included. 

CIRCLE  READER  SERVICE  CARD  NO.  6 

Board  of  Directors  of  the  National  Industrial 
Recreation  Association  Invites  You  to  Become  a 
Member 

Revised  for  1977,  this  primary  NIRA  pamphlet  out¬ 
lines  the  various  NIRA  membership  categories,  and 
their  specialized  benefits.  Included  is  a  membership 
application. 

CIRCLE  READER  SERVICE  CARD  NO.  7 

By-Laws,  National  Industrial  Recreation  Association 

This  paper-bound  edition  of  NIRA's  by-laws  in¬ 
cludes  all  amendments  passed  in  the  last  two  years 
by  the  Board  of  Directors  and  national  member 
referenda.  Also  included  is  a  map  of  NIRA  regions. 

CIRCLE  READER  SERVICE  CARD  NO.  8 

< _ 


Typical  Constitution  and  By-Laws  for  Industrial 
Recreation  Councils 

The  sample  constitution  and  by-laws  provide  local 
companies  with  organizational  models.  Full  assist¬ 
ance  to  IRC  organizers  is  available  from  NIRA. 

CIRCLE  READER  SERVICE  CARD  NO.  9 

Industrial  Recreation  Councils:  Who,  What,  Why, 
How 

This  four-page  pamphlet  defines  a  Council  and  ex¬ 
plains  the  benefits  of  local  organizations  for  recrea¬ 
tion  professionals.  It  also  provides  a  "how  to"  outline 
of  IRC  organization  procedures,  including  helpful 
suggestions  on  how  to  enlist  support  from  both 
NIRA  and  your  community. 

CIRCLE  READER  SERVICE  CARD  NO.  10 

Typical  Constitution  and  By-Laws  for  Employee 
Recreation  Association/ How  to  Apply  for  Recogni¬ 
tion  of  Exemption  for  an  Organization 

The  sample  constitution  and  by-laws  will  be 
helpful  to  administrators  who  are  organizing  their 
programs  under  official  associations  or  clubs.  Also  in¬ 
cluded  are  the  most  recent  Internal  Revenue  Service 
requirements  for  tax-exempt  incorporation. 

CIRCLE  READER  SERVICE  CARD  NO.  1 1 

Recreation  Program  Survey 

This  sample  survey  organizes  programming  options 
into  an  easy-to-complete  employee  survey.  Recrea¬ 
tion  administrators  will  find  it  helpful  in  compiling 
their  own  activity  interest  studies. 

CIRCLE  READER  SERVICE  CARD  NO.  12 

The  Key  to  a  Successful  Bulletin  Board  System/  The 
Inside  Story  of  a  Good  Promoter 

These  two  papers  make  an  informative  team  for 
the  recreation  director  who  hopes  to  improve 
his/her  promotion  and  publicity  efforts.  Both  give 
point-by-point  checklists  of  successful  recreation 
program  P.R. 

CIRCLE  READER  SERVICE  CARD  NO.  13 

Sample  company  recreation  publications 

The  NIRA  office  has  over  fifty  sample  recreation 
publications  on  hand  for  free  distribution.  The  col¬ 
lection  of  booklets,  brochures,  leaflets,  newspapers 
and  bulletins  has  been  donated  by  a  wide  variety  of 
companies  with  many  different  kinds  of  programs. 
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The  Chairman  of  Motorola 
supports  industrial  recreation 


“INDUSTRIAL 
RECREATION  BUILDS 
LEADERS  AND  BRINGS 
FAMILY,  COMMUNITY 
AND  COMPANY 
CLOSER  TOGETHER” 


Robert  W.  Galvin 
Chairman  of  the  Board 
Motorola  Incorporated 

“Industrial  recreation  is  an  extremely  important 
activity  at  Motorola.  I  have  given  it  a  great  deal  of 
personal  attention  and  have  participated  in  many 
of  the  programs.  My  participation  has  been  good 
for  me,  as  I  am  convinced  it  has  been  good  for  my 
associates. 

“The  basic  objective  of  industrial  recreation  is 
to  recognize  man’s  needs  as  a  social  entity.  This 
is  a  sound  objective.  Employee  recreation  has 
given  opportunity  for  personal  expression,  in¬ 
dividuality  and  recognition  to  the  men  and  women 
in  industry.  This  is  an  essential  part  of  belonging 
to  an  industrial  organization. 

“Through  recreation,  employees  become  better 
acquainted.  We  all  find  that  we  have  many  in¬ 
terests  in  common  with  one  another.  We  gain  bet¬ 
ter  understanding  of  each  other.  We  break  down 
and  overcome  the  persistent  barriers  that  God 


seems  to  have  given  us  as  obstacles  to  overcome. 
In  the  process,  people  have  fun. 

“Aside  from  personal  development,  recreation 
is  also  good  for  the  corporation.  Being  known  as 
a  company  with  a  varied  recreation  program 
helps  in  recruiting.  Further,  employee  recreation 
is  of  great  value  to  families  and  to  the  community. 
We  hope  that  our  recreation  program  helps  bring 
family,  community,  and  company  closer  together. 

“New  leaders  are  frequently  discovered  as  the 
driving  forces  in  company  recreational  pursuits. 
Altogether,  Motorola’s  recreational  activities  are 
a  natural,  mutually  enjoyable  extension  of 
wholesome,  on-the-job  relationships.  Our  pro¬ 
gram  has  long  been  one  of  the  strong  links  in  the 
communications  chain  among  all  of  us.  I  feel  con¬ 
fident  this  will  continue  with  ever  greater  vitality 
and  enthusiasm,  in  the  years  ahead.’’ 


From  Top  Management  Speaks 

Check  the  publications  order  form  card  at  the  back  of  this  issue 
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Bring  them  to  Mexico.  With  Americana's  very 
economical  1 977  Mexico  GrouPlans.  We'll  give  you 
a  whole  menu  of  spicy  group  and  incentive 
packages  for  Acapulco  and  Mexico  City.  Go  from 
a  la  carte  to  a  full  seven-course  stay.  Like  this-. 

ACAPULCO  GRANDE 
5  days/4  nights 
$99*  through  April  1 0,  1 977  . 

Deluxe  accommodations  at  Condeso  del  Mar  Reception 
(drinks  and  snacks)  with  moriachis  Luxury  Acapulco  Day  yacht 
cruise  Quatros  Vientos  Disco  cover  and  one  drink  Poolside 
chaises  and  towels  Complimentary  scuba  lesson  Roundtrip 
transfers  and  baggage  handling  between  hotel  and  airport 
A  la  carte  dine-around  available 

*Per  person  based  on  40  persons  or  20  rooms;  includes  taxes,  gratuities. 

This  package  puts  them  at  the  fabulous  Condeso 
del  Mar,  on  the  beach.  And  when  they  stay  ot  this 


hotel,  they'll  have  the  complete  use  of  facilities  at 
our  other  two  fine  Americana  hotels  (which  are  right 
next  door).  They'll  have  the  largest  resort  complex 
under  the  Acapulco  sun. 

And  if  they'd  prefer  the  cosmopolitan  ambiance 
of  Mexico  City,  order  up  o  spicy  package  for  your 
group  at  the  Fiesta  Palace— the  most  exciting  hotel 
on  the  Reforma. 

For  information  on  our  1 977  Mexico  GrouPlans  ond  a 
supply  of  brochures,  cdl  Toll  Free  (600)  403-2777. 

In  Texas,  coll  collect  (617)  267-1315.  And  pur 
a  little  spice  in  your  group. 


Condeso  del  Mar  El  Presidenre 
Fiesta  Tortuga  Fiesta  Palace 


Americana  Hotels 

Fly  American/Stay  Americana  X 
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SAVE 

on  these  famous 

Webster 

Reference  Books 

•  The  Authentic 
Webster  Dictionary 
Reg.  $39.95  Now  $14.97 

•  The  Unabridged,  Thumb 
Indexed  Dictionary 

Reg.  $59.95  Now  $22.47 

•  The  Christian  Life 
Edition  Holy  Bible 

Reg.  $59.95  Now  $22.47 

•  The  New  World 
Encyclopedia  of  Cooking 
Reg.  $19.95  Now  $8.97 

•  The  New  Home  &  Auto 
Do-It-Yourself 
Encyclopedia 

Reg.  $14.95  Now  $7.50 

•  The  4-Volume  Home 
Medical  Encyclopedia 
Reg.  $29.95  Now  $14.97 

•  An  Illustrated  Outline 
History  of  Mankind 
Reg.  $24.95  Now  $11.22 

•  The  New  Standard 
Encyclopedia 

14  Day  Free  Home  Trial 
Money  Back  Guarantee 

Now  is  the  time  to  offer  these  premium 
quality  reference  books  at  unprecedent¬ 
ed  prices.  Webster  Reference  Books  are 
self-selling  when  displayed.  There  is  no 
cost  or  obligation  to  your  company. 

For  sample  copies 
Write  or  call  collect 

Webster 

Reference  Books,  Inc. 

Executive  Offices 
490  Egl inton  Ave.,  East 
Suite  103 
Toronto,  Ontario, 

Canada  M4P  1M4 
Ph.  (416)  489-3580 
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Noah  Webster  ( 1 758 — 
1843).  Father  of  lexicog¬ 
raphy  and  inspiration  for 
founding  of  oar  company. 


good  things  to  re<«4 


Recreation  and  Leisure  Time  Careers  by  Clayne  R.  Jensen,  Vocational  Guid¬ 
ance  Manuals  —  A  Division  of  Data  Curier,  Inc.,  620  South  Fifth  St.,  Louis¬ 
ville,  KY  40202. 

This  123-page  paperbound  guidebook  will  be  especially  helpful  to  the  rec¬ 
reation  student.  It  describes  the  evolution  and  scope  of  jobs  which  teach  the 
constructive  use  of  leisure  time.  Jensen  discusses  social  and  economic  trends 
which  affect  recreation  careers,  as  well  as  the  leadership  and  educational  re¬ 
quirements  of  jobs  in  the  field.  Eighteen  real-life  accounts  of  successful  lei¬ 
sure  time  career  professionals  illustrate  the  wide  range  of  positions  available. 
Appendices  list  federal  and  state  agencies  with  major  responsibilities  in  recre¬ 
ation,  professional  and  service  organizations  associated  with  recreation  and 
parks,  and  potential  employing  organizations  and  recommended  reading. 
The  author  is  the  Dean  of  the  College  of  Health,  Physical  Education,  Recrea¬ 
tion,  and  Athletics  at  Brigham  Young  University. 

•  •  • 

Complete  Guide  to  Administering  the  Intramural  Program  by  Nancy  E. 
Gerou,  Parker  Publishing  Company,  Inc.,  West  Nyack,  NY. 

This  hardbound,  250-page  study  of  intramurals  will  take  even  the  least  ex¬ 
perienced  administrator  through  every  step  toward  a  successful  program. 
Practical  procedures  are  outlined  for  choosing  the  right  kind  of  tournament, 
establishing  eligibility,  adopting  rules,  designing  scheduling  systems,  selecting 
point  systems,  organizing  awards  programs,  and  covering  safety  precautions. 
Scores  of  charts,  diagrams,  forms  and  checklists  augment  the  text.  The  author 
is  Associate  Director  of  the  Department  of  Recreation  at  the  University  of 
Colorado. 

•  •  • 

Outdoor  Recreation  Planning  by  Alan  Jubenville,  W.  B.  Saunders  Company, 
West  Washington  Square,  Philadelphia,  PA  19105. 

Intended  as  both  a  text  and  a  professional  reference,  this  400-page  hard¬ 
bound  book  will  be  useful  to  administrators  and  planners  of  large-scale  facili¬ 
ties.  The  book  begins  with  a  theoretical  and  historical  background  of  out¬ 
door  recreation  and  moves  into  the  specifics  of  recreation  area  planning.  Part 
4  —  "Guidelines  for  Site  and  Facility  Planning"  provides  illustrated  specifica¬ 
tions  for  a  variety  of  sites,  including  campgrounds  and  picnic  areas,  marinas, 
beach  developments  and  winter  sports  areas.  The  author  is  a  25-year  veteran 
of  outdoor  recreation  planning,  both  as  a  practicioner  and  as  a  university  in¬ 
structor. 

•  •  • 

Keep  Your  Heart  Running  by  Paul  J.  Kiell,  M.D.  and  Joseph  S.  Frelinghuy- 
sen,  Winchester  Press,  205  East  42nd  St.,  New  York,  NY  10017. 

This  264-page  hardcover  popular  book  might  make  an  interesting  addition 
to  the  recreation  library.  Designed  for  the  middle  aged,  pressured  American 
man  who  wants  to  get  back  into  shape.  In  easy-to-read,  generously  illustrat¬ 
ed  chapters,  the  book  covers  the  reasons  for  keeping  fit  and  provides  specific 
exercise  routines  and  nutritional  information.  Nil 
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You  read  the  ads  in  RECREATION  MAN¬ 
AGEMENT  not  merely  because  they  are 
colorful  and  attractive,  but  because  they 
have  something  to  say  to  you — in  word 
and  picture — that  is  extremely  important  to 
you. 

The  ads  are  news. 

They  bring  you  information  about  prod¬ 
ucts  and  services  which  dependable  busi¬ 
ness  firms  make  available  to  your  pro¬ 
gram — and  which  your  program  needs. 

More  than  that,  our  advertisers  believe 
that  RECREATION  MANAGEMENT  is  an 
effective  selling  tool  to  reach  you. 

So,  when  you  communicate  with  them, 
take  a  moment  to  let  them  know  that  you 
appreciate  their  support  of,  and  participa¬ 
tion  in,  NIRA — and  that  you  read  their  ad¬ 
vertisement  in  RECREATION  MANAGE¬ 
MENT. 


ROY  McCLURE 

Chairman  of  the  Board 
National  Industrial 
Recreation  Association 
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May  unveiling  for  NIRA  exhibit  booth 


Artist's  sketch  of  the  NIRA  booth 


Delegates  to  the  36th  Annual  NIRA  Conference  and 
Exhibit  in  Orlando  will  visit  our  first  professionally  pre¬ 
pared  NIRA  exhibit  booth.  Designed  and  constructed 
by  Contempo  Design,  Inc.,  the  booth  will  carry  the 
NIRA  message  and  information  to  our  own  Confer¬ 
ences  and  to  other  meetings  where  NIRA  can  promote 
employee  recreation  and  services. 

Contempo  Design,  a  NIRA  Associate,  has  been 
named  the  official  NIRA  exhibit  booth  construction 
company.  Its  services  are  recommended  not  only  to 
NIRA  Associates,  but  also  to  organization  members 
who  have  in-house  display  needs.  The  suburban 
Chicago  firm  provides  clients  throughout  the  United 
States  with  custom  exhibits,  self-crating  booths,  modu¬ 
lar  exhibits,  refurbishing  of  existing  displays,  storage  and 
warehousing  as  well  as  show  scheduling  and  follow-up 
services  at  no  charge. 

Custom  and  modular  exhibits  from  Contempo  De¬ 
sign  are  intended  for  the  serious  client  who  needs  a 
high  quality  booth  and  professional  expertise  in  its  de¬ 
sign,  construction  and  care.  Complete  custom  and 
modular  exhibits  will  cost  from  $300.00  to  $450.00  per 
running  foot. 

For  more  information  on  Contempo  Design,  Inc., 
contact  President  John  K.  Sturm,  1780  Maple  Street, 
Northfield,  Illinois  60093  —  Phone  (312)  441-7670.  TUI 


We  have  the  creative  approach 
to  exhibits -you've  been 
looking  for. 


We  will  design  within  your  budget  and  build  a 
guaranteed  quality  exhibit. 


Our  approach  is  indeed  creative  in  design,  but 
unique  in  service. 


The  unique  approach  provides  our  clientele  with 
the  most  complete  range  of  services,  including  design,  construction,  refurbishing,  storage, 
shipping  coordination,  and  set-up  for  each  one  of  your  shows  throughout  the  U.S.A. 


Small  or  large,  we  can  design  and  build  your 
next  convention  exhibit. 


CALL  COLLECT/312-441  -7670 


CoNTEMpO  dEsiqN  ilNC. 

1780  Maple  Street  Suite  6  Northfield,  Illinois  60093  312/441-7670 

PASS  THIS  INFORMATION  ON— to  your  Corporate  Advertising  Mgr. 
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In  the  new/ 


Edwin  Fuller  has  been  appointed  director  of  sales  for 
Marriott  Hotels.  He  will  supervise  Marriott's  national 
sales  offices  in  New  York,  Washington,  Chicago,  Los 
Angeles,  Toronto,  Tokyo,  London  and  Mexico  City  as 
well  as  the  chain's  central  reservation  system  in  Omaha. 

Laura  Goldie  of  San  )ose  State  University  and  Daniel 
L.  Mitchell  of  California  State  University  at  Hayward  are 
now  completing  10-week  internships  with  the 
Lockheed  Employees  Recreation  Association  (LERA)  in 
Sunnyvale.  The  internship  program  provides  students 
with  practical  experience  in  a  wide  variety  of  industrial 
recreation  activities  including  sports,  clubs,  travel,  and 
other  specialized  programs.  LERA  has  cooperated  with 
the  academic  community  in  the  program  for  the  past  10 
years.  Goldie,  a  resident  of  Cupertino,  is  majoring  in 
recreation.  Mitchell  lives  in  Hayward  and  is  majoring  in 
recreation  administration.  Both  are  seniors. 

Yoshiko  (Bobbie)  Hildenbrand  is  the  new  personnel 
services  manager  for  Nationwide  Insurance  in  Colum¬ 
bus  Ohio.  Her  responsibilities  include  management  of 
the  company's  activities  program  and  3,600-member 
Employees  Activities  Association.  Hildenbrand  has 
been  with  Nationwide  since  1953,  most  recently  as  a 
supervising  personnel  counselor.  She  succeeds  Jean 
Smouse  who  was  recently  married  and  has  moved  to 
Pittsburgh,  Pennsylvania. 

Jim  McKeon  of  Cubic  Corporation  is  the  1977  Presi¬ 
dent  of  the  San  Diego  Industrial  Recreation  Council. 
McKeon,  who  was  formally  elected  at  the  Council's 
December  1976  meeting,  succeeds  Don  Jones,  CIRL,  of 


Doctors  Hospital.  Active  in  the  San  Diego  Council  for 
10  years,  McKeon  has  served  as  first  and  second  vice 
president,  membership  chairman  and  as  a  member  of 
the  Council's  board  of  directors.  A  full  slate  of  new  of¬ 
ficers  was  elected  to  serve  with  McKeon:  Roy 
Ahrensberg  (San  Diego  Gas  &  Electric),  first  vice  presi¬ 
dent;  Jill  Tippin,  CIRA,  (Solar),  second  vice  president; 
Carol  Anderson  (Phillips-Ramsey),  recording  secretary; 
Bob  Barlow  (San  Diego  Park  &  Recreation  Depart¬ 
ment),  executive  secretary;  and  Bill  Mamas  (Sea  World, 
San  Diego),  treasurer. 

Jack  Mussolf  of  Sun  Oil  Company  has  been  elected 
president  of  the  Toledo  Industrial  Recreation  and 
Employee  Services  Council  (TIRES).  Elected  with 
Mussolf  were:  Steven  Ranck,  vice  president;  Mary 
Kepes,  treasurer;  Jacqueline  Erwin,  secretary;  Rich 
Nachazel,  public  relations  officer;  and  Tom  LaRock, 
membership  chairman. 

Jim  O'Hare  has  returned  to  the  Tides  Hotel  &  Bath 
Club  after  an  absence  of  ten  years.  He  is  now  director  of 
sales  for  the  NIRA  Associate  member. 

Norm  Snyder  of  Delco  Products  Division,  General 
Motors  Corporation,  was  recently  elected  to  serve  a 
two-year  term  as  chairman  of  the  Dayton  Industrial 
Athletic  Association  (DIAA).  Elected  with  Snyder  were: 
Jerry  Stanfill  (Wright  Patterson  Air  Force  Base),  vice 
chairman;  and  Timothy  M.  Shroyer,  CIRA  (Delco  Air 
Conditioning  Division,  GMC),  secretary.  Shroyer  was 
also  named  the  official  DIAA  representative  to  NIRA. 

Charles  B.  Weiss  retired  April  1, 1977  from  his  post  as 
Supervisor  of  Recreation  and  Employee  Services  for 
Hamilton  Standard,  Division  of  United  Technologies,  in 
Windsor  Locks,  Connecticut.  Weiss  was  succeeded  by 
Lawrence  D.  McClure.  Sue  R.  Tina  has  been  promoted 
to  employee  services  administrator  at  Hamilton  Stan¬ 
dard.  Ml 
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FORT  LAUDERDALE.  FLORIDA 


Wach  <\nb 


HOTEL 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 

CIRCLE  READER  SERVICE  CARD  NO.  31 


Mnniifdclurors  •  /mporlors  < 
Distributors 


TOYS  •  INDUSTRIAL  PREMIUMS  • 
PARTY  FAVORS  •  SPECIALTIES  • 
BINGO  EQUIPMENT  &•  SUPPLIES 


SZEKtfeQ 


INDUSTRIES  INC. 


Dave  Shanker 

1640  SUPERIOR  AVENUE 
CLEVELAND,  OHIO  441  14 
(216)  241-3817 
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Michael  T.  Brown,  CIRA  is  Senior  Director 
from  Region  III.  The  Activities  Coordinator 
for  R.R.  Donnelly  &  Sons  Company  will 
complete  his  term  in  May  1977. 

Brown  has  earned  associate's  degrees  in 
liberal  arts  and  business  administration.  He 
holds  a  B.S..  in  education.  He  has  continued 
his  education,  primarily  in  areas  related  to 
recreation. 

Brown  is  very  active  in  the  promotion  of 
industrial  recreation  in  the  Chicago  area.  He 
is  secretary  of  the  city's  Grant  Park  Recreation  Association.  He  is  also  a 
founder  and  the  first  President  of  the  Chicago  Association  of  Recrea¬ 
tion  and  Employee  Services  (CARES),  a  NIRA  IRC  formed  last  year. 


A 


Howard  D.  Bunch,  CIRL,  was  elected  to 
serve  as  Junior  Director  from  Region  VI  last 
May.  He  will  move  into  the  Senior  Director's 
chair  next  month. 

Bunch  fits  his  employee  activities  work 
around  another  full-time  position.  He  is  an 
operations  officer/consumer  banking  repre¬ 
sentative  for  First  of  Denver.  In  his  40  years 
with  the  bank,  he  has  held  a  variety  of  offi¬ 
cial  positions,  but  has  always  been  active  in 
employee  recreation  programs.  He  has  ex¬ 
panded  his  professional  knowledge  through  courses  in  banking. 

Bunch  has  long  been  active  in  the  Denver  Industrial  Recreation 
Council,  as  a  former  president  and  vice  president,  and  currently  as 
treasurer.  He  is  a  former  NIRA  Vice  Chairman  of  Finance.  He  is  also 
active  in  the  Denver  Chamber  of  Commerce. 

John  G.  Tutko,  CIRA,  is  N IRA's  CIRA/ CIRL 
Director.  His  present  term  as  head  of  the  As¬ 
sociation's  professional  certification  pro¬ 
gram  will  expire  next  month. 

Tutko  holds  bachelor's  and  master's  de¬ 
grees  in  education.  He  has  earned  many  ad¬ 
ditional  credits  in  armed  forces  management 
schools  and  seminars.  He  has  headed  the 
employee  recreation  and  services  program 
for  the  Washington,  D.C.  headquarters  of 
the  Air  Force  for  the  past  twenty  years.  He 
has  also  assisted  championship  bobsled  teams,  including  the  U.S.  en¬ 
try  in  the  1964  Olympics.  His  work  has  earned  him  honors  from  NIRA 
and  the  Department  of  Defense. 

Tutko  is  a  member  of  the  National  Recreation  and  Park  Association, 
a  charter  member  of  the  League  of  Federal  Recreation  Associations 
and  belongs  to  several  other  professional  and  honorary  fraternities.  He 
has  served  in  various  posts  for  the  NIRA  Board  of  Directors  and  re¬ 
cently  directed  the  publication  of  the  first  Who's  Who  in  Business ,  In¬ 
dustry,  and  Government  Employee  Recreation.  Pill 
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MORE  AND  MORE  INDUSTRIAL  COMPANIES  ARE  INCLUDING  SAUNA 
ROOMS  in  their  Executive  and  Employees  Fitness  Facilities.  We  offer  Prefab¬ 
ricated  Sauna  Rooms  with  Authentic  Finnish  "Helo"  Heaters  that  can  be 
installed  anywhere  ...  all  sizes.  Helo  offers  the  widest  selection  of  superb  U.L. 
tested  Heaters  in  the  USA,  (5  yr.  Warranty). 

- - - FREE,  Sauna  Room  Building  Plans - 

Hand  Rubbed  Redwood  Rooms,  Custom  Built  or  Prefab  ...  All  at  low  prices. 


SHOWROOM  •  92-21  Corona  Ave.,  Elmhurst,  N.Y.  City,  N.Y.  11373  •  Tel:  (212)  592-6550 


Clip  and  Return 
Coupon  Today 
For  Complete 
Information. 
For  Fast  Action 
Call  Collect 
(212)  592-6550 


I  am  interested  in:  □  SAUNA  ROOMS  □  SAUNA  HEATERS 
□  OTHER  Rec. 


Tunturi  '1^#% 

Ergometer  a 0^1 

Training  ijf  t  Wx  . .V j 
Cycle  fS 


HELO  -  MacLEVY  is  the  World’s 
largest  manufacturer  of  Exercise, 
Physical  Fitness,  Whirlpool  and 
Steam  Room  Equipment. 


OUR  BUSINESS  IS  EQUIPPING  .  . 


For  Executive  and  Employee 
Fitness  Facilities,  Stress  Test¬ 
ing  Units,  Health  Clubs,  Gyms 

MacLEVY  Since  1893  is 
Principal  Supplier  to  Industrial 
Organizations,  Motels,  Hotels, 
Health  Clubs,  Spas  and  YMCA's 
&  U.S.  Government  Installa¬ 
tions  around  the  world. 

CUSTOM  “BLUEPRINT”  PLANNING 
SERVICE,  FREE,  CONFORMING  TO 
YOUR  SPACE,  USAGE  AND  BUDGET. 
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National  Industrial  Recreation  Association 

Publications  Order  Form 

(All  Prices  Include  Postage  &  Handling) 

(Indicate  Publications  Desired  and  Include  Payment) 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know  about  tourna¬ 
ments:  organization,  publicity,  4-  to  36-team 
leagues,  eliminations,  and  finals.  36  pages. 
$4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliography  of  all  materials  re¬ 
lated  to  industrial  recreation  by  Robert  W. 
Schoott,  and  Douglas  M.  Crapo,  Ph.D.  Over  470 
entries  are  categorized  by  subject  into  1 1  chap¬ 
ters.  $3.00 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than  70 
types  of  sports  arenas,  pools,  courts,  and  fields. 
For  industrial,  private,  public,  recreation  leaders. 
$4.00 


□  The  Untapped  Potential: 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  given  by  Fr 
Flick,  president  of  Flick-Reedy  Corp.,  a  N 
“Employer  of  the  Year.”  Innovative  recrea 
programs  sponsored  by  Goodyear,  Timk 
Kodak,  Xerox,  Flick-Reedy,  and  others  are  il 
trated.  $3.00 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain  \ 
they  back  industrial  recreation  and  NIRA.  Ch 
men  of  the  Boards  for  the  Ford  Motor  Compa 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M,  < 
other  industrial  giants  provide  invaluable  s 
port  for  your  programs.  A  “must  see’’ 
management  in  your  organization.  $5.00  ea 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 


nciples  of  Association  Management 

asic  how-to  guide  for  the  association  adminis- 
Published  cooperatively  by  the  American 
:y  of  Association  Executives  (ASAE)  and  the 
ber  of  Commerce  of  the  United  States.  The  book 
such  basics  as  building  membership,  motivat- 
ople,  developing  communications,  conducting 
ngs,  financing  programs,  handling  public 
ns,  understanding  government  regulations/  and 
Hard-cover.  437  pages.  $1 5  for  NIRA  members, 
>r  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  The 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$5./1  yr„  □  *$8./2  yrs.,  □  *$10/3  yrs. 
'Include  $1.00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 


se  send  me  the  publication(s)  I  have  checked. 

'e  enclosed  $ _ (check  or  money  order) 

IE  _ ORGANIZATION 

IRESS  _ 


HOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
\  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL.  60606 


THe  CAribbEAN  Group  PIannef 
froM  HolidAy  Inn  RESorts. 

WhAt  A  diff EfENCE  it  MAkES. 


When  you're  planning  a  group  travel  program,  you  want  to 
develop  the  best  value  program  that  meets  your  group's  needs. 

We've  taken  all  the  hard  work  away  from  you.  With  our 
professional  tool,  which  you,  as  a  professional,  will  appreciate, 
you  can  pre-plan  your  group  travel  program  without  reading 
stacks  of  brochures  and  making  dozens  of  phone  calls. 
Our  Croup  Planner  offers  19  luxurious  Holiday  Inn  Resorts 
in  Bermuda,  the  Bahamas,  Miami  Beach  and  the  Caribbean: 

Antigua,  Aruba,  Barbados,  Bermuda,  Curacao,  Freeport/ Lucay a, 
Grand  Cayman,  Grenada,  Guadeloupe,  Jamaica,  Miami  Beach, 
Panama,  Paradise  Island,  Ponce-Puerto  Rico, 
San  Juan-Condado,  San  juan-lsla  Verde,  St.  Lucia, 
St.  Thomas  and  Trinidad. 

You'll  be  amazed  at  our  fabulous  beachfront  Holiday  Inn  Resorts 
— where  the  best  surprise  is  how  exciting  they  are,  with 
fantastic  sports  and  activities  for  a  unique  vacation  experience. 

And  with  peaceful  beaches  to  laze  on,  if  your  people 

want  a  good  rest. 


Our  Group  Planner  makes  your  job  easy  by  starting  with  our 
Island  Rendezvous  Pre-packaged  Group  Program  designed  to 
meet  your  group's  basic  needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package  features.  Even  meeting 
rooms,  if  you're  planning  a  meeting  or  convention. 

Then  our  Group  Planner  enables  you  to  add  to  the  basic  Island 
Rendezvous  Package  such  features  as  entertainment,  cocktail 
parties,  sightseeing,  deep-sea  fishing,  other  water  sports  and  golf 
...tailoring  the  total  package  to  your  group's  specific  needs. 
You'll  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

When  you've  chosen  your  island,  developed  your  program, 
just  call  Holiday  Inn  Resorts  Group  Reservations  Desk 
at  their  toll-free  number,  800-238-5400  to  make  your 
reservation.  It's  that  simple. 

So  make  sure  you  are  the  Group  Planner  who  has  the 
Group  Planner.  You'll  win  applause  from  your  people! 

Order  your  copy  today. 


Please  send  me _ copies  of 

the  1977  Group  Planner  for 
group  planners. 

Holiday  Inn  Group  Sales 
1565  W.  35th  Place 
Hialeah,  Florida  33012 

HIR-90 


Name  _ _  Title 

Company  . . . . . 

Address  _ _ _ _ _ 

City  _ _ State _ _ 


Zip 
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You’ve  offered  the  usual  — 
now  go  for  the  extraordinary 


Come  to 


It  adventure's  youi  bag,  you  can't  match  our  walking 
safaris  into  the  remote  haunts  of  the  South  Luangwa 
and  Katue  National  Parks  where  encounters  are  often 
tace-to-lace  and  the  photography  out  of  this  world. 

Il  creature  comlorts  01  timing  art'  considerations,  our 
wilderness  lodges  provide  all  the  amenities.  Game  view¬ 
ing  by  l  and  Kovei  only  slightly  tempers  the'  excitement 
ot  the  chase.  Gome  anytime  of  the  year  to  the  South 
l  uangwa,  from  May  through  November  to  katue. 

Elsewhere  in  Zambia  the  season  is  year  round 
Shake  ott  the  dust  ol  the  bush  at  international 
t  lass  hotels  in  1  usaka  and  I  K  ingston.  Lusaka, 
the  capital,  has  sonic  first  class  architecture  to 
brag  about,  a  lively  and  photogenic  local 
market,  a  casino,  good  curio  shopping  and  is 


the  headquarters  for  the  National  Dance  Troup  of  Zam¬ 
bia  performing  for  your  pleasure  every  Saturday. 

Livingston  is  the  tourist  mecca.  The  great  drawing 
card  here  is  Victoria  Falls,  twice  as  high  and  twice  as 
deep  as  Niagara.  Cruise  on  the  Zambezi  while  the  hippo 
watch.  Enlarge  your  knowledge  of  Zambian 
anthropology  and  the  travels  and  travails  of  David 
Livingston  at  the  National  Museum  and  take  in  spec¬ 
tacular  dancing  at  the  Maramba  Cultural  Centre.  Liv¬ 
ingston  also  has  good  curio  buys  to  add  to  your 
collection  of  Africana,  And  there  is  much,  much 
more  including  Lake  Tanganyika  where  you  can 
enjoy  all  water  sports  including  tail-tale  fish¬ 
ing.  for  a  holiday  both  exciting  and  exotic  — 
it's  Zambia!  Contact  us  for  all  the  details. 


ZAMBIA  NATIONAL  TOURIST  BUREAU 


Send  your  clients  te  a  Pacific  paradise  of 
swaying  palms,  thatched  huts  and  mcor-stnjck 
nights  in  nearby  Central  America. 

We  have  endless  beaches  and  warm  blue 
waters.  Mountains  and  volcanoes.  And  best  of 
all;  friendly  people. 

Er  Salvador.  Nestled  on  the  Pacific  Coast  of 
New  York;  and 

San  Francisco  than  they  are  to  each  other.  But  in 
feeling,  it's  far  away.  r  ”  ■  •  ■ 


I  Send  to  El  Salvador  ;Tourist  Commission,  • 

|  PO.  Box  828  Farmingdale,  Niy.  11736 
j  MA.vr  1  Code  1115 

j  AGENCY— _ _ _ _  : 

j  ADDRESS.— ,  p  j 

CITY _ _ _ _ r  ; 

STATE - - 

I  zip  codf— — . 

i  instltuto  satvadof anode  lurismo : 


So  tel:  your  clients  how  pleasurable  and 
affordable  a  vacation  in  the  Near  Pacific  can  be 
Send  in  the  coupon'below,  Well  mail; you 
information  on  packages  to  Et  Salvador  to  fit 
every  client's  taste  and  budget. 
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FOR  MORE  INFORMATION 

from  the  advertisers  in  this  issue,  or  on  the  new  products 
mentioned,  circle  the  corresponding  number  on  this  card, 
fill  out  completely,  and  mail.  We'll  do  the  rest! 

1  2  3  4  5  6  7  8  9  10  11  12  13  14  15  16  17  18  19  20  21  22  23  24  25 
26  27  28  29  30  31  32  33  34  35  36  37  38  39  40  41  42  43  44  45  46  47 
48  49  50  51  52  53  54  55  56  57  58  59  60  61  62  63  64  65  66  67  68  69 
70  71  72  73  74  75  76  77  78  79  80  81  82  83  84  85  86  87  88  89  90  91 
92  93  94  95  96  97  98  99  100  101  102  103  104  105  106  107  108  109 
110  111  112  113  114  115  116  117  118  119  120  121  122  123  124  125 
126  127  128  129  130  131  132  133  134  135  136  137  138  139  140  141 
142  143  144  145  146  147  148  149  150  151  152  153  154  155  156  157 
158  159  160  161  162  163  164  165  166  167  168  169  170  171  172  173 
174  175  176  177  178  179  180  181  182  183  184  185  186  187  188  189 
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OR  INSERT  ADDITIONAL  #’s _ 


Please  print  or  type.  Fill  out  completely. 


phone:  ( 


Number  of  Employees  at  your  organization: 


NIRfl  Member? 


PLACE 

STAMP 

HERE 
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management 

20  North  Wacker  Drive 
Suite  2020 

Chicago,  Illinois  60606 
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This  unique  concept  provides  a  safe  and  flexible  method  of  renting  popular  feature  motion 
pictures,  such  as  ALL  THE  PRESIDENT'S  MEN,  DOG  DAY  AFTERNOON,  THE  TOWERING  INFERNO, 
and  others,  from  the  1977/78  Warner  Bros.  Film  Gallery  Catalogue. 


Under  the  Program's  new  PER-PERSON  rental  method,  you  may  show  outstanding  feature  films 
at  minimum  financial  risk.  Films  may  be  shown  for  as  many  as  three  consecutive  days  with  no 
increase  in  minimum.  Free  publicity  and  promotional  material  is  provided  for  all  films  ordered. 


For  further  information  regarding  the  new  NIRA-Warner  Bros.  Film  Program  and  our  catalogue, 
please  drop  by  and  see  us  at  the  1977  National  Industrial  Recreation  Association  Conference 
and  Exhibit.  Booth  #26 


If  you  are  unable  to  attend,  write  or  call  collect: 
WARNER  BROS.  INC. 

Non-Theatrical  Division 
4000  Warner  Boulevard 
Burbank,  California  91522 
Attn:  Scott  Lane 
Industry  Entertainment  Dept. 

(213)  841-1500 


MEMBER 


A  Warner 
Communications 
Company 
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MORE  AND  MORE  INDUSTRIAL  COMPANIES  ARE  INCLUDING  SAUNA 
ROOMS  in  their  Executive  and  Employees  Fitness  Facilities.  We  offer  Prefab¬ 
ricated  Sauna  Rooms  with  Authentic  Finnish  "Helo"  Heaters  that  can  be 
installed  anywhere  ...  all  sizes.  Helo  offers  the  widest  selection  of  superb  U.L. 
tested  Heaters  in  the  USA,  (5  yr.  Warranty). 

- FREE,  Sauna  Room  Building  Plans - 

Hand  Rubbed  Redwood  Rooms,  Custom  Built  or  Prefab  ...  All  at  low  prices. 


SHOWROOM  •  92-21  Corona  Ave.,  Elmhurst,  N.Y  City,  N.Y.  11373  •  Tel:  (212)  592-6550 


Clip  and  Return 
Coupon  Today 
For  Complete 
Information. 
For  Fast  Action 
Call  Collect 
(212)  592-6550 


I  am  interested  in:  □  SAUNA  ROOMS  □  SAUNA  HEATERS 
□  OTHER  Rec 


Your  Name 


Company 


Incl.  Area  Code 


HELO-  MacLEVY  is  the  World’s 
largest  manufacturer  of  Exercise, 
Physical  Fitness,  Whirlpool  and 
Steam  Room  Equipment. 


OUR  BUSINESS  IS  EQUIPPING  .  .  . 


For  Executive  and  Employee 
Fitness  Facilities,  Stress  Test¬ 
ing  Units,  Health  Clubs,  Gyms 

MacLEVY  Since  1893  is 
Principal  Supplier  to  Industrial 
Organizations,  Motels,  Hotels, 
Health  Clubs,  Spas  and  YMCA's 
&  U.S.  Government  Installa¬ 
tions  around  the  world. 

CUSTOM  “BLUEPRINT”  PLANNING 
SERVICE,  FREE,  CONFORMING  TO 
YOUR  SPACE,  USAGE  AND  BUDGET. 
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Next  month:  Fitness  issue 


“Together  We  Are  Some¬ 
thing"  is  the  theme  of  N  IRA's 
36th  Annual  Conference  & 
Exhibit.  In  one  sense,  it  re¬ 
flects  the  harmonious  rela¬ 
tionships  between  labor  and 
management  that  recreation 
programs  can  foster.  The  men 
shown  here  are  employees  of 
Flick- Reedy  Corp.,  home  of 
award-winning  recreation 
programs.  They  are  Back-Up 
Craftsman  Robert  Gathman 
(front)  and  Supervisor,  Drills 
&  Mills  Department  Gale 
Ureta.  (Photo  by  Bert  Green, 
Miller  Fluid  Power  —  Cour¬ 
tesy,  Flick- Reedy  Corp.) 


1  week  in  Ireland 
at  a  price 
you  can  afford 
from  $399 

See  us 
at 

Booth  74 


m 

iRi'sh  tounist  Boqh6 
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The  Chairman  of  the  Board 
would  like  a  word  with  you  .  .  . 


.  .  .  about  preventative  medicine 


Roy  L.  McClure,  CIRA 
Lockheed  Georgia  Company 
NIRA  Chairman  of  the  Board 


The  maintenance  of  a  sound,  pro¬ 
ductive  work  force  is  much  like  the 
maintenance  of  strong  personal 
health. 

Too  often,  we  rush  to  quick  rem¬ 
edies  for  our  ailments.  We  run 
through  a  long  list  of  patent  medi¬ 
cines  before  we  seek  the  profession¬ 
al  assistance  that  can  treat  our  prob¬ 
lems  most  effectively  and  restore  us 
to  good  health.  We  cannot  afford 
cheap  substitutes  for  professional 
treatment  nor  inferior  medicines 
when  the  best  are  available.  Most 
importantly,  we  cannot  skimp  on 


day-to-day  preventitive  1  medicine. 
The  daily  maintenance  of  good 
health  habits  is  the  key  to  a  lifetime 
of  productive  good  health.  Similarly, 
the  preventative  medicine  of  a  pro¬ 
fessionally  guided  employee  recrea¬ 
tion  and  services  program  can  build 
and  maintain  a  healthy,  productive 
work  force. 

The  National  Industrial  Recrea¬ 
tion  Association  has  devoted  the 
thirty-six  years  since  its  founding  to 
the  promotion  of  the  best  in  em¬ 
ployee  recreation  and  services  and 
to  the  development  and  improve¬ 
ment  of  specialized  professionals  in 
the  field. 

During  the  formative  years,  when 
employee  recreation  was  still  a  new 
idea  for  most  employers,  NIRA  had 
its  growing  pains;  but  it  never  found 
itself  without  committed  supporters 
and  capable  leaders.  In  the  years 
that  followed,  the  concept  of  indus¬ 
trial  recreation  changed  from  a  sim¬ 
ple  social/ athletic  benefit  to  a  varied 
program  shared  by  employees  and 
management.  In  NIRA,  progressive 
Boards  of  Directors  made  it  possible 
for  the  Association  to  direct  its  ef¬ 
forts  toward  long-term  improve¬ 
ments  in  personnel  programs  and 
specialized  criteria  for  recreation 
professionals.  The  programs  advo¬ 
cated  by  NIRA  —  often  referred  to 
as  "non-negotiated"  benefits  — 
have  become  well  established  in 
leading  organizations.  As  companies 


throughout  the  United  States,  Cana¬ 
da  and  Mexico  became  aware  of 
NIRA's  objectives,  the  Association's 
membership  swelled  and  the  phi¬ 
losophy  of  a  healthy  and  harmoni¬ 
ous  working  relationship  through 
employee  recreation  gained  increas¬ 
ing  numbers  of  converts  in  business, 
industry  and  government. 

Today,  through  a  wide  variety  of 
professionally-guided  recreation 
programs  and  services,  prominent 
NIRA-member  employers  give  testi¬ 
mony  to  the  healthy  effect  of  after- 
hours  activities  upon  the  well-being 
and  stability  of  the  work  force.  Since 
NIRA  was  founded,  most  major  em¬ 
ployers  in  the  U.S.  have  established 
industrial  recreation  and  employee 
services  as  essential  parts  of  their 
personnel  policies.  Recently,  many 
smaller  companies  have  seen  the 
advantages  of  such  programs  and 
find  that  they,  too,  can  profitably 
engage  in  similar  efforts  for  the 
maintenance  of  a  healthy  produc¬ 
tive  work  force.  Regardless  of  size, 
however,  a  company  improves  the 
overall  health  of  its  work  force,  both 
figuratively  and  literally,  with  the  in¬ 
troduction  of  an  employee  recrea¬ 
tion  and  services  program.  It  main¬ 
tains  the  healthy  atmosphere  among 
personnel  with  the  guidance  of  a 
professional  recreation  specialist. 


4 


RM,  May/ June,  1977 


Our  one-stop,  no-overhead 
Recreation  Travel  Department 
can  make  your  job  easier,  Is—? 

Were  Loyal  Travel.  One  of  the  largest  of  offices,  strategically  located,  all  those  together,  it  even  makes  us 

travel  agency  organizations  in  the  over  the  country.  better  than  free.) 

U.S.  And  we  offer  one-stop  service  for  Better  because  we  have  appoint-  So  next  time  you’re  planning  group 

all  your  travel  needs.  ments  from  all  major  transportation  travel,  look  for  your  nearby  Loyal 

Be  it  a  recreation  program,  a  pack-  and  travel  conferences,  nationally  and  office  in  the  Yellow  Pages.  We  are 

age  tour  for  your  people,  or  a  one  day  internationally.  under  Travel  Agencies  and  Bureaus, 

bus  charter,  whatever— we’ll  take  care  Better  because  we’re  eager,  anxious  The  only  cost  you’ll  incur  is  the  cost 
of  everything,  down  to  the  last  detail.  to  please,  and  free.  (When  you  add  all  of  the  call. 


If  that  isn’t  enough,  we  can  help  you 
better  than  any  other  travel  source. 

Better  because  all  our  people  are 
experts  in  group  tour  and  charter 
travel. 

Better  because  we  have  a  network 


LOYAL TRAVEL 

Offices  in  major  cities  in  the  U.S.  and  Canada. 

Another  service  of  The  Greyhound  Corporation. 
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SPORT 


J^tional  Car  Rental 


WLL  IMP RINTHer 

Name  of  y0ur 
tmP'oyee  Club 

Off‘cial  Dates 

_ Clfy  °nd  State 


Here’s  your  passport 
to  group  travel 
success. 


i  In  Europe,  Africa  and  the 
Middle  East  it’s  . . . 

europcar 


In  Canada  it’s ; . . 

TILDEN 

Rent-a-car 


Now  National  Car  Rental  has  a  special  program  to 
help  make  your  employee  club  travel  plans  a  success 
National  offers  a  complete  travel  program 
including  unique  passport-type  brochures, 
custom-imprinted  with  the  name  of  your  employee 
club  for  all  travelers.  Each  passport  entitles  the 
bearer  to  double  S&H  Green  Stamp  certificates,  based 
on  the  amount  of  his  rental,  and  contains  car  rental 
rates  for  the  specific  city  your  group  will  be 
traveling  to  — plus  information  on  special  services 
offered  by  National  Car  Rental.  So  make  National’s 
passport  a  part  of  your  group  plans.  It’s  your 
ticket  to  a  more  successful  travel  program 


For  more  information  call  collect 


612-83O-2589 

or  write 


Wayne  Herberger 
Manager,  Convention  Sales 
National  Car  Rental 
5501  Green  Valley  Drive 
Minneapolis,  MN  55437 


We  feature  GM  cars  and 
offer  S&H  Green  Stamp 
certificates  on  U.S.  rentals. 


National  Car  Rental 
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The  President  of  Eastman  Kodak 
supports  industrial  recreation 


IN  THIS  HIGHLY 
COMPLEX  AGE, 
INDUSTRY  HAS  GREAT 
NEED  OF  PEOPLE  WHO 
ARE  HEALTHY, 
VIGOROUS,  AND 
COMPETITIVELY  KEEN 


Walter  A.  Fallon 

President 
Eastman  Kodak  Company 


“Years  ago,  George  Eastman,  founder  of  East¬ 
man  Kodak  Company,  wrote:  ‘What  we  do  in  our 
working  hours  determines  what  we  have.  What  we 
do  in  our  play  hours  determines  what  we  are.’ 
Eastman’s  statement  is  a  good  expression  of  the 
value  of  recreation  time  well  spent.  It  is  also  a 
statement  that  applies  to  all  of  us  ...  to  the 
young  and  the  old,  the  administrator  in  his  office 
as  well  as  the  man  on  the  production  line. 

“Each  of  us,  of  course,  must  decide  for  himself 
how  he  will  use  free  time.  No  one  should  tell  you 
or  me  what  our  hobbies,  interests,  and  activities 
ought  to  be.  But  worthwhile  interests  can  be  fos¬ 
tered  by  the  availability  of  programs  and  facilities 
designed  to  appeal.  In  this  sense,  industry  seems 
to  have  a  real  opportunity.  If  athletic  fields,  gym¬ 
nasiums,  reading  rooms,  photo  labs,  hobby 
shops,  and  other  facilities  are  made  available,  the 
men  and  women  of  a  company  will  be  far  more 
likely  to  enter  into  and  benefit  from  rewarding  ac¬ 
tivities. 

“Recognizing  this  fact,  Kodak  and  other  com¬ 
panies  have  made  such  programs  and  facilities 


available  to  their  employees. 

“What  is  more,  the  management  of  our  compa¬ 
ny  is  convinced  that  the  money  spent  to  encour¬ 
age  healthy  spare-time  activities  pays  big  divi¬ 
dends  —  both  for  Kodak  and  for  the  people  of  the 
company.  Few  of  us  can  afford  to  be  overly  intro¬ 
spective  about  our  work.  We  cannot  isolate  our¬ 
selves  from  the  world  around  us,  concentrating 
solely  on  what  takes  place  in  the  office,  the  labo¬ 
ratory,  or  the  plant. 

“In  this  highly  complex  age,  industry  has  great 
need  of  people  who  are  healthy,  vigorous,  and 
competitively  keen.  Industrial  progress  depends, 
in  large  measure,  upon  the  insight,  the  interest, 
and  the  depth  of  understanding  that  large  num¬ 
bers  of  people  bring  to  their  jobs.  The  man  who 
spends  his  free  time  well  cannot  help  but  bring 
valuable  outside  experience  to  his  job  inside  the 
company.  Upon  such  people  our  future  will  de¬ 
pend.  What  those  men  and  women  ‘have’  when 
they  come  to  us  is  not  nearly  so  important  as  what 
they  ‘are’  —  and  can  be.’’ 


From  Top  Management  Speaks 

Check  the  publications  order  form  card  at  the  back  of  this  issue 
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Region  II  plans 
fall  conference 

Leaders  in  NIRA  Region  II  hope  to 
open  their  area's  first  regional  meet¬ 
ing  since  the  1940's  this  fall.  Ten¬ 
tatively  scheduled  for  October 
20-22,  1977  in  Columbus,  Ohio,  the 
conference  would  draw  delegates 
from  Ohio,  Kentucky,  West  Virginia, 
Maryland,  Deleware,  Pennsylvania 
and  the  District  of  Columbia. 

The  conference  plan  originated 
last  fall  at  a  meeting  of  the  Colum¬ 
bus  Industrial  Recreation  Council 
(CIRC).  Since  then,  an  informal 
planning  committee  has  pursued 
the  idea.  Instrumental  in  the  con¬ 
ference  organization  thus  far  are: 

Melvin  Byers,  CIRA,  NIRA  Consul¬ 
tant  and  Executive  Director,  Tole¬ 
do  Industrial  Recreation  and  Em¬ 
ployee  Services  Council  (TIRES) 


Martha  Byers,  CIRA,  Region  II  Jun¬ 
ior  Director,  of  Owens-Illinois 
Edward  Hilbert,  CIRA,  NIRA  Vice 
Chairman  of  Research  and  Educa¬ 
tion,  of  Battelle  Memorial  In¬ 
stitute 

A.C.  (Al)  Ward,  NIRA  Region  II  Sen¬ 
ior  Director,  of  Owens-Corning 
Fiberglas 

The  CIRC  Executive  Board: 

Doug  Messall,  President,  of  J.C. 
Penny  Insurance 

Melinda  Robinson,  Vice  President, 
of  Buckeye  Union  Insurance 
Janet  Harris,  Secretary,  of  Chemical 
Abstract  Service 

Larry  Olsen,  Treasurer,  of  Timkin 
Company 

Ohio  State  University's  Depart¬ 
ment  of  Natural  Resources  is  also  in¬ 
terested  in  becoming  involved  with 
the  conference,  so  that  its  rec- 


During  your  stay  in  the  Walt  Disney  World  area  and  the  beautiful 
DUTCH  INN,  many  wonderful  attractions  and  activities  will  beckon 
you.  The  Magic  Kingdom  is  only  a  ten-minute  ride  via  shuttle  bus  over 
a  restricted  road  from  our  front  door.  Sea  World  is  a  short  five-minute 
ride;  and  Cypress  Gardens  and  Kennedy  Space  Center  are  only  a  lit¬ 
tle  over  an  hour  away.  Golf,  fishing,  horseback  riding,  swimming,  ten¬ 
nis  and  more  are  nearby.  It’s  all  right  here  .  .  .  waiting  for  YOU  to  en- 


Bute!)  3nn 

LAKE  BUENA  VISTA,  FLORIDA 

IN  THE  HOST  COMMUNITY  TO 

malt  Disney  World 


Saundra  K.  Cruz 
Group  Sales  Manager 
DUTCH  INN 


joy  in  May,  1977. 

Warmest  regards, 

a  1 _ z 


See  our  Booth  #4 
NIRA  Conference 
&  Exhibit 


reation  students  can  participate. 

According  to  Edward  Hilbert,  the 
conference  agenda  is  in  the  plan¬ 
ning  stages  now.  Questionaires  have 
been  sent  to  potential  delegates, 
asking  for  their  suggestions.  The  or¬ 
ganizers  are  also  contacting  pro¬ 
spective  sponsors. 

For  additional  information  on  the 
Region  II  conference,  contact  Ed¬ 
ward  Hilbert,  CIRA,  Battelle  Memo¬ 
rial  Institute,  505  King  Ave.,  Colum¬ 
bus,  Ohio  43201  —  Phone  (614) 
424-6336  or  424-5190. 


Winner  at 
Johnson  Wax 


This  happy  bowler  took  part  in  a 
record-breaking  Johnson  Wax 
scotch  bowling  tournament, 
March  12,  1977  in  Milwaukee. 
She  was  one  of  1,080  partici¬ 
pants  from  three  work  shifts.  If 
there  has  ever  been  a  larger 
single-day  scotch  bowling  event, 
we  would  like  to  hear  about  it. 
(Photo  courtesy  of  The  Johnson 
Wax  Weekly,  Vina  Jacobs,  Editor) 
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A  NIRA  Citation  of  Merit  was  presented  to  George  Tuscaeff  (center), 
an  engineering  employee  of  Avco  Lycoming,  recently.  On  hand  for  the 
presentation  were  Michael  S.  Saboe,  Vice  President  of  Engineering 
(left)  and  Frank  A.  DeLuca,  CIRA,  Community  and  Employee  Rela¬ 
tions  Representative.  Tuscaeff  has  been  actively  involved  in  the  estab¬ 
lishment  and  supervision  of  recreation  activities  at  Avco  Lycoming  for 
more  than  20  years.  The  Citation  of  Merit  may  be  authorized  only  by 
Certified  Industrial  Recreation  Administrators  (CIRA's)  and  is  pre¬ 
sented  to  outstanding  volunteers  in  employee  recreation  and  services. 


Manufacturers*  Importers  • 
Distributors 

of 

TOYS  •  INDUSTRIAL  PREMIUMS  • 
PARTY  FAVORS  •  SPECIALTIES  • 
BINGO  EQUIPMENT  &  SUPPLIES 


INDUSTRIES 


I 


See  our  Booth  #  34 
NIRA  Conference  &  Exhibit 


I 


Dave  Shanker 

1640  SUPERIOR  AVENUE 
CLEVELAND.  OHIO  441  14 
(216)  241-3817 

CIRCLE  READER  SERVICE  CARD  NO.  57 


EDITOR'S  NOTE: 

The  NIRA  Citation  of  Merit ,  origi¬ 
nated  in  197 6,  has  been  very  suc¬ 
cessful  in  recognizing  outstanding 
volunteers  and  helping  to  promote 
excel lece  in  employee  recreation 
and  services.  Since  increasing  num¬ 
bers  of  CIRA's  are  authorizing  Cita¬ 
tion  presentations,  RM  must  restrict 
its  future  reporting  of  the  recognition 
to  " Honor  Roll "  listing  in  "NIRA 
News". 


1977  NIRA  Awards 
preliminary  notice, 
pages  62-63 


Full  report  with  the 
post-Conference  story, 
August  issue 


More  and  more  groups  across  the 
country  are  turning  to  PRO  FIT  Playable 
Jackets  as  the  only  way  to.  identify 
themselves  and  their  organization.  You  too 
can  get  with  the  one  program  and  one 
company  that  delivers  every  time.  PRO 
FIT  realizes  the  importance  of  quality,  great 
looking  styles  and  true  wearing  comfort. 

The  PRO  FIT  Program  offers  you 
solid  support  with  the  jackets  that  are  the 
acknowledged  choice  of  the  pros.  Choose 
from  a  wide  variety  of  jackets.  Select  from 
the  Pile-Lined  Nylons,  Cire  Nylon  Jackets 
with  a  flannel  lining,  the  popular  2  Ply 
Nylons  (both  lined  and  unlined)  and 
America’s  newest  favorite,  the  Denim 
Look  Nylon  Jacket. 

But  whatever  you  select,  you’re  part 
of  the  first  team. ..the  only  way  to  get  it 
together.. .and  available  only  from  PRO 
FIT,  the  makers  of  the  Playable  Jackets. 

Write  or  call  today  for  more 
information  on  how  you  can  be  part  of 
the  PRO  FIT  Program. 

See  our 
Booth  #44 
NIRA  Conference 
&  Exhibit 


King  Louie  International,  Inc. 
Department  RM 
311  West  72nd  Street 
Kansas  City,  Missouri  64114 
(816)  363-5212 

CIRCLE  READER  SERVICE  CARD  NO.  21 
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news 

in 

brief 


'76  survey  ranks 
popular  sports 

American's  preferences  for  popu¬ 
lar  participation  sports  have  shifted 
in  the  past  three  years,  according  to 
the  results  of  a  survey  conducted  by 


the  A.C.  Nielson  Company. 

The  study  of  27  different  sports 
found,  predictably,  that  tennis  and 
snow  skiing  have  grown  most  in 
popularity  in  the  past  three  years, 
with  45  and  42  per  cent  increases  in 
participation.  Several  other  sports 
also  showed  significant  increases. 
Since  1973,  the  survey  found,  snow- 
mobiling,  basketball,  bowling  and 
bicycling  each  gained  14  to  19  per 
cent  in  their  shares  of  participants. 

Swimming  remains  the  most  pop¬ 
ular  participation  sport  among 
Americans,  with  an  estimated  103,- 
500,000  people  taking  the  plunge  at 
least  once  a  year.  Swimming  is  fol¬ 
lowed  in  popularity  by  bicycling  (75,- 
000,000),  fishing  (63,900,000),  camp¬ 
ing  (58,100,000),  bowling  (44,400,- 
000),  pool/ billiards  (35,800,000), 
boating  (35,200,000), 1  table  tennis 
(32,200,000),  tennis  (29,200,000)  and 


softball  (27,300,000). 

The  survey  included  demographic 
profiles  of  participants,  participation 
trends,  equipment  purchases  and  a 
variety  of  additional  tabulations  in 
each  sport. 


Newsbriefs  ,  .  .  Park  Maintenance 
Magazine  will  sponsor  two  confer¬ 
ences  this  year  which  may  be  of  in¬ 
terest  to  NIRA  members:  (1)  “The 
National  Turf  Management  Clinic 
and  Tradeshow",  July  25-26,  O'Hare 
Inn,  Chicago;  (2)  “7th  National  In¬ 
stitute  on  Park  and  Grounds  Man¬ 
agement",  November  7-10,  Red 
Carpet  Inn,  Milwaukee.  For  addi¬ 
tional  information,  contact  Park 
Maintenance ,  Box  1936,  Appleton, 
Wl  54911  —  Phone  (414)  733-2301 
.  .  .  NIRA  members  in  companies 


1976  vs  1973  Sports  Participation  Surveys 

1976  Rank 

Sport 

Projected 

Individual 

Participants 

Projected 

Individual 

Participants 

Percent  Change 
in  Projected 
Participants 

1976 

1973 

1973  vs  1976 

1 

Swimming 

103,503 

107,191 

-  3% 

2 

Bicycling 

75,01  !s 

65,613 

+  14% 

3 

Fishing 

63,901 

61,263 

+  4% 

4 

Camping 

58,102 

54,435 

+  7% 

5 

Bowling 

44,434 

38,218 

+  16% 

6 

Pool/ Billiards 

35,805 

32,920 

+  9% 

7 

Boating 

35,230 

32,629 

+  8% 

8 

Table  Tennis 

32,215 

33,501 

-  4% 

9 

Tennis 

29,201 

20,158 

+  45% 

10 

Softball 

27,268 

26,362 

+  3% 

11 

Basketball 

25,818 

22,129 

+  17% 

12 

Ice  Skating 

25,772 

24,875 

+  4% 

13 

Hunting 

20,480 

19,997 

+  2% 

14 

Golf 

16,568 

17,025 

-  3% 

15 

Baseball 

15,670 

15,216 

+  3% 

16 

Football 

14,911 

14,247 

+  5% 

17 

Water  Skiing 

14,681 

14,021 

+  5% 

18 

Snow  Skiing 

10,999 

7,721 

+  42% 

19 

Motorbiking/  Motorcycling 

9,734 

11,339 

-14% 

20 

Snowmobiling 

9,204 

7,753 

+  19% 

21 

Sailing 

7,271 

6,978 

+  4% 

22 

Archery 

5,477 

5,847 

-  6% 

23 

Handball 

5,341 

* 

* 

24 

Racquet  ball 

2,723 

* 

* 

25 

Ice  Hockey 

2,669 

3,263 

-18% 

26 

Paddle  Tennis 

2,516 

* 

* 

27 

Platform  Tennis 

169 

* 

* 

*7976  represents  first-time  measurement 
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which  are  considering  “flextime" 
may  be  interested  in  reading  "Spe¬ 
cial  Flextime  Reports"  in  the  Febru¬ 
ary  issue  of  the  Monthly  Labor  Re¬ 
view,  published  by  the  U.S.  Depart¬ 
ment  of  Labor's  Bureau  of  Labor  Sta¬ 
tistics.  The  12-page  report  outlines 
generally  favorable  reactions  from 
both  labor  and  management  to  the 
flexible  hours  in  several  different 
businesses.  To  order  a  copy  of  the 
Review,  send  $2.40  to  Monthly  La¬ 
bor  Review,  Box  353,  LaPlata,  Md. 
20646.  Make  checks  payable  to  the 
Superintendent  of  Documents  .  .  . 
For  an  additional  source  of  pro¬ 
gramming  ideas,  send  for  “USA 
Plant  Visits  1977-1978".  The  152- 
page  directory,  published  by  the 
U.S.  Department  of  Commerce,  lists 
over  1,500  U.S.  businesses  and  fac¬ 
tories  —  from  auto  plants  to  candy 
makers —  that  offer  tours  to  visitors. 
Send  $2.80  to  the  U.S.  Government 
Printing  Office,  Washington,  DC 
20402.  Specify  GPO  Stock  Number 
003-012-000-41-7  and  make  your 
check  payable  to  the  Superinten¬ 
dent  of  Documents.  ITU 


You  ask  where  we  fly? 

To  skiing,  fishing,  sun,  fun. 

Pick  a  season,  any  season  and  Frontier  Airlines  has  vacation 
destinations  any  Recreation  Director  can  get  excited  about. 

More  than  50  great  ski  areas  in  the  Rockies — the  likes  of 
Steamboat  and  Purgatory,  Jackson  Hole  and  Big  Sky. 

Phoenix,  Scottsdale  and  Tucson  for  golf  and  a  glowing  winter  tan. 

National  Parks — Yellowstone,  Mesa  Verde,  Canyonlands 
and  Glacier  for  starters.  Frontier  flies  to  more  of  them  than  any  other 
airline,  to  guest  ranches  and  resorts  on  top  of  the  world. 

Las  Vegas  with  its  round  the  clock,  round  the  calendar  shows 
and  casinos. 

Manitoba  for  trophy  fish. 

We’ll  be  happy  to  fill  you  in  on  the  details.  Call  our  toll-free 
number,  800-525-1138.  (In  Colorado,  dial  your  local  Frontier 
reservation  number,  extension  20;  in  the  Denver  area,  398-5293.) 


Frontier  Airlines 

First  class  legroom  at  coach  prices 
CIRCLE  READER  SERVICE  CARD  NO.  22 


COUNTRY 


You  can  meet  all  requirements 
for  a  foreign  meeting 

when  you  meet  in  Mexico 

Studies  always  showed  in  the  past  that  hotel  rates  in  Mexico  were  more 
moderate  than  most  world  cities.  That  is  even  truer  now  with  the  new, 
favorable  peso-dollar  relationship — so  it  becomes  even  easier  to  fit 
living  expenses  of  attendees  within  the  per  diem  allowance.  There  is, 
of  course,  no  such  limit  on  incentive  travel — it’s  treated  as  in  the  past 
And  more  help  than  ever  is  available  through  our  many  U.S.  and 
Canadian  offices  where  informed,  experienced  people  can  give  you 
the  information,  the  help,  the  advice  you  need. 

For  detailed  information,  write  or  call  the  office  nearest  you. 

MEXICAN  GOVERNMENT  TOURIST  OFFICES: 

Atlanta  ♦  Chicago  •  Dallas  •  Denver  •  Houston  •  Los  Angeles  •  Miami 
•  New  Orleans  •  New  York  •  Phoenix  •  San  Antonio  •  San  Diego  •  San 
Francisco  •  Washington,  D.C.  •  Montreal  •  Toronto  •  Vancouver,  B.C. 


SECRETARIA  de  TUR1SMO 
CONSEJO  NACIONAL  de  TUR1SMO 
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New  rental  method  announced 

| 

N IRA- Warner  Bros.  Film  Program 
improved  to  benefit  members 


Warner  Bros.  Inc.  and  the  Na¬ 
tional  Industrial  Recreation  Associ¬ 
ation  have  announced  plans  to  in¬ 
troduce  a  new  method  of  renting 
feature  motion  pictures  under  the 
NIRA-Warner  Bros.  Film  Program. 
Improvements  were  prompted  by 
suggestions  from  members  who 
reviewed  the  original  Film  Program 

First  presented  in  February  1976, 
the  NIRA-Warner  Bros.  Film  Pro¬ 
gram  is  a  joint  effort  to  develop 
contemporary  feature  program¬ 
ming  for  employee  recreation.  The 
new  rental  method  provides  a 
safer  and  more  flexible  way  of 
renting  feature  films  such  as  All  the 
President's  Men,  Dog  Day  After¬ 
noon,  The  Towering  Inferno  and 
others  from  the  1977/78  Warner 
Bros.  Film  Gallery  Catalogue. 
Under  the  new  system,  film  rental 
fees  are  computed  on  a  standard 
minimum  price  ($100.00  per  film 
for  NIRA  members;  $150.00  for 
non-members)  plus  a  per  person 
rate  or  the  Warner  Bros.  Film  Gall¬ 
ery  Catalogue  price  schedule  — 
whichever  is  less. 

The  per  person  rental  rate  is 
determined  by  the  number  of  films 
scheduled.  On  orders  of  two  to 
four  films,  for  example,  the  fee  is 
$0.50  per  person.  Five  to  seven 
film  selections  put  the  rate  at  $0.40 
per  person.  Participating  organiza¬ 
tions  wishing  to  show  eight  or 
more  films  to  their  employees  dur¬ 
ing  a  twelve-month  period  will  pay 
a  minimal  $0.25  for  each  person 
who  views  a  film. 


directors  will  appreciate  the  value 
and  benefits  now  available  under 
the  NIRA-Warner  Bros.  Film  Pro¬ 
gram.  We  look  forward  to  their 
participation  and  support."  Pill 


For  further  information  on  the 
new  NIRA-Warner  Bros.  Film  Program 
and  a  copy  of  the  1977/Warner  Bros. 
Film  Gallery  Catalogue,  be  sure  to  stop 
by  the  Warner  Bros.  Film  Gallery  ex¬ 
hibit  booth  #26  at  the  NIRA  Confer¬ 
ence  and  Exhibit  in  Orlando,  or  circle 
Reader  Service  Card  No.  15.  □ 


Films  may  be  shown  for  as  many 
as  three  consecutive  days  with  no 
increase  in  the  minimum  charge. 
Free  publicity  and  promotional 
material  is  provided  for  all  films  or¬ 
dered.  | 

According  to  Scott  Lane,  Di¬ 
rector  of  the  Industry  Entertain¬ 
ment  Program  for  Warner  Bros. 
Inc.,  "These  improvements  are  the 
direct  result  of  input  received  from 
employee  organizations  of  various 
sizes  during  our  first  year.  We  have 
great  confidence  that  all  recreation 
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WITH  A  UNIVERSAL  FITNESS  ROOM 

— - - - - 


Pi Universal  Gym  Equipment  Dept.  RM  2/77 
|  □  Please  send  additional  information  | 

I  □  Please  send  (at  no  cost)  a  sample  lay-  j 

out  for  a  room  (size) - - - 

I  Approx,  number  of  people  who  will  be 
I  using  equipment - -  I 


Uiuv&wU, 


organization  profile 


Naval  Training  Center 
Orlando,  Florida 

with  N.L.  "Doc"  Medley 


EN  you  need  72  full-time  and  66  part-time 
employees  to  operate  your  recreation  fa¬ 
cilities  and  services,  you  have  an  outstanding  respon¬ 
sibility —  at  least  in  terms  of  size.  In  the  case  of  the 
Naval  Training  Center  in  Orlando,  Florida,  you  also 
have  an  exemplary  program. 

On  Monday  afternoon,  May  16,  delegates  and  ex¬ 
hibitors  at  the  36th  Annual  NIRA  Conference  and  Ex¬ 
hibit  will  tour  the  Naval  Training  Center's  recreation 
facilities  as  a  part  of  their  scheduled  Conference  ac¬ 
tivities.  Their  guide  will  be  Conference  Program 
Chairman  and  NIRA  Board  member  N.L.  "Doc" 
Medley,  Special  Services  Director  for  the  Center. 

The  facilities  and  programs  under  Medley's  di¬ 
rection  serve  approximately  100,000  military  active 
and  retired  personnel  and  their  dependents.  They  are 
supported  by  non-appropriated  funds.  Unlike  most 
NIRA  members'  programs,  the  Navy's  Orlando 
efforts  must  be  viewed  as  a  hybrid  of  employee  and 
municipal  recreation  services.  The  Navy  "em¬ 
ployees"  and  their  families  depend  upon  Special 
Services  for  many  of  the  recreational  outlets  available 
to  other  NIRA  member  employees  through  a  combi¬ 
nation  of  their  employers'  and  communities'  facilities 
and  agencies.  Even  so,  the  Orlando  program  is  im¬ 
pressive  on  its  own  terms. 

Two  auto  hobby  shops  offer  21  stalls  for  the  use  of 
Navy  people  who  work  on  their  own  cars.  For  the 
minimal  fee  of  $0.50  per  hour,  home  mechanics  may 
use  one  of  the  stalls  and  borrow  tools  provided  in  the 


shop.  Instructors  are  on  hand  to  help.  The  auto  hob¬ 
by  shop  operates  at  70%  self-sufficiancy. 

In  the  boat  hobby  shop,  space  will  accommodate 
cratft  up  to  18  feet  long.  Boaters  are  free  to  work  on 
their  boats  and  store  them  while  work  is  in  progress. 

The  main  base  in  Orlando  maintains  a  24-lane 
bowling  center  and  supports  many  leagues.  The 
smaller  annex,  fourteen  miles  south,  has  a  busy  12- 
lane  alley. 

Hobbycrafters  have  their  center,  too.  A  ceramics 
shop  contains  molds,  clay-working  and  firing 
facilities.  Two  wood  working  shops  offer  lathes  and 
other  equipment  for  on-site  loan.  Home  electronics 
buffs  also  have  their  own  hobby  shop.  An  instructor 
is  on  hand  to  advise  people  who  bring  in  their 
own  radios,  televisions  and  other  equipment  for 
repair. 

Each  Training  Center  site  also  has  a  movie  theater. 
At  the  main  base,  movies  play  every  night.  On  al¬ 
ternate  evenings,  the  annex  also  screens  films.  The 
programs  are  varied  to  appeal  to  the  full  range  of 
Navy  personnel,  dependents  and  retirees. 

The  athletic  and  sports  interests  of  all  ages  find 
outlets  at  the  Naval  Training  Center.  Two  nine-hole 
golf  courses  are  open  seven  days  a  week.  Two  gym¬ 
nasiums,  one  at  each  site,  host  a  variety  of  activities 
for  all  ages.  Sailing  on  a  small  lake  near  the  main  base 
draws  individuals  and  families.  Small  craft  such  as 
"Sunfish"  are  available  for  rental.  The  lake  also 
affords  a  pleasant  beach  for  sunning  and  swimming. 
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A  pool  at  each  site  offers  additional  swimming. 

Virtually  any  sport  with  a  following  at  the  base  is 
included  in  the  Training  Center's  sponsored  pro¬ 
gram.  Twenty-three  intramural  teams  compete  in  all 
the  major  sports.  An  additional  38  youth  teams  serve 
the  needs  of  young  Navy  dependents. 

The  Training  Center  also  operates  a  marina  and 
camping  check-out  service.  Boats,  campers,  fishing 
gear,  tents,  skiis  and  more  are  maintained  for  loan. 

Special  services  for  dependents  attached  to  the 
Training  Center  fall  into  two  categories.  For  very 
young  children,  Special  Services  administers  child 
care  centers  at  the  main  base  and  the  annex.  The 
centers  are  open  from  6:45  a.m.  until  6:00  p.m.  on 
weekdays  and  from  9:00  a.m.  until  1:00  p.m.,  Satur¬ 


days.  They  have  handled  as  many  as  160  youngsters 
at  one  time,  but  average  about  60  each  day.  For  older 
dependents,  a  base  youth  center  offers  an  entertain¬ 
ing  range  of  activities.  Children  in  grades  one  through 
six  have  a  specialized  program  to  meet  their  interests. 
The  older  group  enjoys  social  activities  programed  by 
the  Teen  Club  director.  Attached  to  the  youth 
center,  an  active  sports  program  includes  both  Little 
League  baseball  and  softball. 

Like  most  industrial  recreation  programs,  Navy 
Special  Services  also  offers  discount  tickets  and  refer¬ 
ral  services. 

Photos  from  the  Conference  tour  of  the  Naval 
Training  Center  will  be  included  in  future  coverage  of 
the  Conference.  Pm 


We  have  the  creative  approach 
to  exhibits -you've  been 
looking  for. 


Small  or  large,  we  can  design  and  build  your 
next  convention  exhibit. 

We  will  design  within  your  budget  and  build  a 
guaranteed  quality  exhibit. 

Our  approach  is  indeed  creative  in  design,  but 
unique  in  service. 


The  unique  approach  provides  our  clientele  with 
the  most  complete  range  of  services,  including  design,  construction,  refurbishing,  storage, 
shipping  coordination,  and  set-up  for  each  one  of  your  shows  throughout  the  U.S.A. 

CALL  COLLECT/312-441  -7670 

CoNTEMpo  dtsit,N  INC. 

1780  Maple  Street  Suite  6  Northfield,  Illinois  60093  312/441-7670 

PASS  THIS  INFORMATION  ON— to  your  Corporate  Advertising  Mgr. 
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NIRA  Member  Survey 

A  Preliminary  Report 


by  Steven  Langer,  Ph.D. 


HOW  much  are  industry  recrea¬ 
tion  professionals  paid?  What 
effect  does  length  of  experience  in 
recreation,  physical  education, 
and/or  personnel  functions  have  on 
income?  How  does  level  of  educa¬ 
tion  affect  income?  What  about  col¬ 
lege  major?  Geographic  location? 
Time  with  an  employer?  Type  of 
employer?  Size  of  recreation  pro¬ 
gram? 

It  has  been  the  experience  of  my 
associates  and  myself  that  significant 
numbers  of  members  of  profes¬ 
sional  and  trade  associations  are  in¬ 
terested,  from  time-to-time,  in 
comparative  pay  data  in  their  field. 
Consequently,  many  such  organiza¬ 
tions  conduct  or  sponsor  pay  sur¬ 
veys  periodically.  Recognizing  the 
interest  of  its  members  in  such  in¬ 
formation,  the  National  Industrial 
Recreation  Association  has  agreed 
to  sponsor  an  annual  survey  to  be 
conducted  by  Abbott,  Langer  &  As¬ 
sociates,  on  salaries,  funding,  pro¬ 
gram  activities,  etc.,  in  the  field  of 
industrial  recreation. 

On  January  10,  1977,  a  survey 
questionnaire  was  mailed  to  all 
NIRA  members  to  elicit  this  sort  of 
information.  On  the  basis  of  the 
numerous  questionnaires  returned, 
an  extensive  survey  report  has  been 
completed. 

On  the  basis  of  preliminary  com¬ 


puter  printouts,  this  article  was  pre¬ 
pared  to  give  NIRA  members  and 
other  Recreation  Management 
readers  a  preliminary  look  at  the 


•  staffing 

•  capital  value  of  land  and 

buildings 


survey  results.  Unfortunately,  final 
computer  printouts  were  not  availa¬ 
ble  when  this  article  was  prepared. 
Therefore,  it  is  not  possible  to  pro- 


•  physical  activity  programs 

•  service  activity  programs 

•  cultural  activity  programs 

•  social  activity  programs 


Copies  are  available  to  NIRA  members  for  $45.00  (non-members 
—  $60.00)  from: 

Abbott,  Langer  &  Associates 
P.O.  Box  275 

Park  Forest,  Illinois  60466 

Copies  will  also  be  available  at  the  NIRA  booth,  May  12-17, 1977 
at  the  36th  Annual  NIRA  Conference  and  Exhibit  in  Orlando, 
Florida. 


The  Industrial  Recreation  Report  —  1977  reports  the  salaries  of 
individuals  who  spend  one-half  or  more  of  their  time  in  the  field 
of  industrial  recreation  management.  Salaries  are  reported  by: 

•  level  of  responsibility  •  geographical  area 

•  length  of  experience  •  length  of  service 

•  level  of  education  •  type  of  employer 

•  number  of  employees  eligible  to  participate 

In  addition,  the  report  includes  sections  on  such  important  areas 
of  industrial  recreation  management  as: 

•  cost  per  employee 

•  sources  of  funding 
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vide  "clean"  answers  to  questions 
regarding  the  salaries  of  recreation 
professionals.  The  information  con¬ 
tained  herein  is,  in  part,  based  upon 
the  salaries  of  many  individuals 
who,  while  members  of  NIRA, 
are  paid  on  the  basis  of  their  exper¬ 
tise  and  responsibilities  in  areas 
other  than  recreation  management 
—  with  recreation  being  a  second1 
ary  or  tertiary  duty.  Some  of  the  in¬ 
dividuals  whose  salaries  are  in¬ 
cluded  in  the  statistics  represented 
here  have  such  diverse  job  titles  as: 
Benefits  Specialist,  Director  of 
Purchasing,  Education  Coordinator, 
Executive  Assistant,  Executive  Sec¬ 
retary,  Executive  Vice  President,  Of¬ 
fice  Services  Manager,  Personnel 
Manager,  Production  Control  Man¬ 
ager,  Section  Chief,  Senior  Adminis¬ 
trative  Aid,  and  Senior  Personnel 
Administrator. 

This  article,  however,  does  con¬ 
tain  information  which  provides  a 
"first  approximation"  of  salaries  in 
the  recreation  field.  The  Industrial 
Recreation  Report —  J977,  currently 
in  preparation,  will  provide  com¬ 
plete  and  "clean"  information  con¬ 
cerning  salaries  of  individuals  who 
are  engaged  in  employee  recreation 
administration  as  a  primary  func¬ 
tion.  (For  the  contents  of  and  order¬ 
ing  information  regarding  the  In¬ 
dustrial  Recreation  Report  —  7977, 
see  inset.) 

There  appears  to  be  no  pattern  to 
annual  salaries  on  the  basis  of  per 
cent  of  time  spent  on  the  recreation 
program.  For  example,  those  re¬ 
spondents  who  spend  25%  of  their 
time  on  the  recreation  program 
have  median  annual  incomes  of 
$12,158.00;  those  who  spend  50% 
of  their  time  in  this  field  have  aver¬ 
age  incomes  of  $19,649.00;  and 
those  who  spend  all  of  their  time  on 
the  recreation  program  have  average 
incomes  of  $14,991.00. 

As  might  have  been  expected,  av¬ 
erage  incomes  vary  directly  with  the 
level  of  administrative  responsibility 


in  the  recreation  program.  Those  in-  regularity  to  an  average  of 

dividuals  with  the  highest  level  of  _ _ _ _ 

administrative  responsibility  have 

average  incomes  of  $17,341.00.  A v-  continued 

erage  incomes  decrease  with  fair  on  following  page 


Shape  up  your  company 
Copy  Xerox. 


When  Xerox  was  planning  its  International 
Center  for  Training  and  Management 
Development  in  Leesburg,  Virginia,  a 
physical  fitness  program  was  part  of  the 
plan.  According  to  Brent 
Arnold,  the  center's 
Manager  of  Physical  Fit¬ 
ness  and  Recreation,  ‘It 
took  foresight  on  our 
part.  But  today  we  have 
^  formalized  physical  fit¬ 
ness  programs.  And  we 
know  our  programs  work'.' 

For  Xerox,  the  program  has  increased 
morale.  Efficiency.  And  lessened  tension. 

And  for  us  at  Marcy,  it’s  the  kind  of  story 
we  hear  often.  We’ve  been  a  leading  man¬ 
ufacturer  of  quality  physical  fitness 
products  since  1946.  And  we’re  proud  that 
Xerox  chose  to  include  some  of  our  equip¬ 
ment  in  their  Leesburg  Center.  In  fact 
we’re  so  proud  we'd  like  to  offer  your  com¬ 
pany  a  program  similar  to  the  one  used  at 


Xerox.  It's  formalized,  detailed— and  it  works. 

Along  with  our  Physical  Fitness  Program 
we’ll  send  you  a  catalog  listing  the  full  line 
of  Marcy  equipment.  Plus  information 
about  how  Marcy  designers  can  help  plan 
a  physical  fitness  center  for  your  company. 
We  can  tailor  our  plan's  for  companies  with 
as  few  as  25  employees.  We’ll  show  you 
how  to  make  efficient  use  of  space— from 
storage  closets  to  sizeable  gyms.  And  we 
work  with  allocations  of  as  little  as  a  few 
thousand  dollars. 

Let  Marcy  have  a  part  in  shaping  up 
your  company.  Because  a  physical  fitness 
center  is  one  employee  benefit  that  bene¬ 
fits  your  company,  too. 


MARCY 


GYM  EQUIPMENT  COMPANY 

Copyright  ©  1977.  Marcy  Gym  Equipment  Co.  All  Rights  Reserved. 


See  our  Booth  #64  NIRA  Conference  &  Exhibit 


r 


I’m  interested  in  shaping  up  my  company.  Send  me  the  Marcy  Physical  Fitness  Program  and 
additional  information  about  Marcy  equipment. 


|  NAME- 

I 


NAME  OF  COMPANY- 

ADDRESS _ 

CITY _ 


-TITLE _ 

_NO.  OF  EMPLOYEES- 


-STATE- 


_ZIP_ 


1  Send  to:  Marcy  Gym  Equipment  Company,  1736  Standard  Avenue,  Glendale,  California  91201,  I 
^(213)247-6611.  J 
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Other  Non-Manufacturing 


$10,356.00  for  those  at  the  fourth 
level  of  administration  in  the  recrea¬ 
tion  program.  This  is  shown  visually 
in  Figure  1. 

Among  those  at  the  highest  ad¬ 
ministrative  level  in  the  recreation 
program,  median  annual  incomes 
vary  considerably  from  industry  to 
industry.  The  highest  average  in¬ 
come  occurred  in  the  area  of 
transportation  services  (airlines, 
boats  and  barges,  railroads,  trucking, 
and  warehousing).  The  lowest  was 
in  the  field  of  machinery  and  heavy 
equipment  (other  than  electrical) 
manufacturing. 

Naturally,  the  number  of  em¬ 
ployees  eligible  to  participate  in  the 
recreation  program  has  a  direct  im¬ 
pact  on  the  compensation  of  in¬ 
dividuals  at  the  top  level  of  recrea¬ 
tion  administration.  Average  in¬ 
comes  range  from  $13,715.00  an¬ 
nually  for  top-level  recreation  ad¬ 
ministrators  whose  programs  are 
provided  for  1,000  -  2,499  em¬ 
ployees,  and  increases  to  $22,100.00 
for  those  whose  programs  are  availa¬ 


ble  to  10,000  or  more  employees. 
(See  figure  2.) 

Regarding  income  by  level  of 
education,  there  were  very  few  re¬ 
spondents  with  either  the  MBA 
degree  or  a  doctorate.  Conse¬ 
quently,  no  data  will  be  reported  for 
these  groups.  For  the  remainder  of 
the  respondents,  however,  average 
incomes  appear  to  be  related  di¬ 
rectly  to  level  of  education.  Those 
respondents  who  have  a  high 
school  diploma  but  have  not  at¬ 
tended  college  have  median  in¬ 
comes  of  $13,020.00.  In  com¬ 
parison,  those  who  hold  a  master's 
degree  have  average  annual  in¬ 
comes  of  $18,000.00.  Figure  3  pre¬ 
sents  income  by  level  of  education 
graphically. 

Two-thirds  of  those  with  master's 
degrees  reported  college  majors  in 
the  field  of  recreation  or  physical 
education;  almost  equally  divided 
between  the  two  majors.  In  com¬ 
parison,  only  one-fourth  of  those 
with  bachelor's  degrees  had  majors 
in  either  recreation  or  physical 


education.  Almost  as  many  have 
degrees  in  liberal  arts  or  education. 
More  than  one-third  have  bache¬ 
lor's  degrees  in  fields  related  to  per¬ 
sonnel  management  or  business  ad¬ 
ministration.  The  remainder  have 
majors  in  engineering,  natural 
sciences,  social  sciences,  etc. 

Income  varies  with  fair  regularity 
by  length  of  experience  in  the  field 
of  recreation,  physical  education, 
and/or  personnel  management. 
Those  with  under  one  year  of  expe¬ 
rience  have  average  incomes  of 
$13,388.00.  In  comparison,  those 
with  thirty  or  more  years  of  experi¬ 
ence  in  these  areas  have  average  in¬ 
comes  of  $22,300.00.  (See  Figure  4.) 

The  respondents'  length  of  em¬ 
ployment  with  their  present  or¬ 
ganizations  was  closely  related  to 
average  income.  Those  who  have 
been  with  their  present  employers 
for  under  one  year  have  average  in¬ 
comes  of  $10,645.00  while  those 


continued 
on  following  page 


FREE  DISCOUNT 
CERTIFICATES 


TOURMOBILE 

See  our  Booth  #53  NIRA  Conference  &  Exhibit 

Free  TOURMOBILE  Discount  Certificates  and  Brochures 
are  available  for  your  employees.  Order  your  supply  now! 

900  Ohio  Drive  SW,  Washington,  D.  C.  20024(202)  554-5100 


SIGHT-SEEING  IN  WASHINGTON,  D.C. 
AND  ARLINGTON  CEMETERY 


Free  reboarding  throughout  the  day: 

15  different  stops  at  all  major 
government  buildings,  memorials 
and  museums 
Get  on  and  off  at  sights  of 
your  choice 
Trained  narrators 
aboard 
Inexpensive 


yoifre  always a  A  warm  welcome  await 
fwTjf  NIRA  members  at  the. 

CTllU‘-U  GaU  Hou8e  Hotel-S®% 
^LOUlSVll fe  someintetesUagideas 
for  vour  group,  Contact 
John  Shake  in  our  sales 
office. 


See  our  Booth  #80 
NIRA  Conference 
&  Exhibit 


.  Louisville's 
Thoroughbred 


"■  TV  Fourth  &  River  Road 
Louisville,  Kentucky  40202 


GALT 

HOUSE 
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who  have  been  with  their  em¬ 
ployers  thirty  years  or  more  have  av¬ 
erage  incomes  of  $20,200.00.  (See 
figure  5.) 

As  my  associates  and  I  have  found 
in  many  other  studies  of  this  type, 
the  average  income  of  individuals 
varies  significantly  by  geographical 
area.  This  study  has  shown  that  this 
is  equally  true  for  individuals  who 
spend  all  or  part  of  their  time  in  ad- 


Member  Survey  continued 

ministrating  industrial  recreation 
programs.  Average  incomes  by 
NIRA  region  vary  from  a  low  of 
$13,613.00  in  Region  4  to  a  high  of 
$16,919.00  in  Region  1.  (Figure  6) 

Dr.  Langer  will  discuss  the  1977 
Member  Survey  at  the  36th  Annual 
NIRA  Conference  &  Exhibit  in 
Orlando,  Florida.  His  educational 
session,  entitled  "Facts  and  Figures 


Figure  4  Average  (Median)  Annual  Salary  By  Length  of  Experience. 
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about  Employee  Recreation  —  Re¬ 
sults  of  the  1977  Member  Survey", 
will  be  held  Monday  afternoon,  May 
16. 

Steven  Langer,  Ph.D.  is  a 
Registered  Psychologist  with  over 
20  years  of  experience  in  business, 
industry,  consulting  and  academe. 
Previously  a  Visiting  Professor  of 
Management  at  Loyola  University 


Under 
1  yr. 


Figure  5  Average  (Median)  Annual  Salary  By  Time  With  Present  Employer. 
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of  Chicago  and  Community  Profes¬ 
sor  of  Behavioral  Sciences  at  Pur¬ 
due  University,  Calumet  Campus, 
Dr.  Langer  is  Managing  Consultant 
of  Abbott,  Langer  &  Associates, 
consultants  in  personnel  manage¬ 
ment  and  industrial  psychology.  He 
has  directed  and/or  participated  in 
a  variety  of  surveys  for  such  or¬ 
ganizations  as  the  American  In¬ 
stitute  of  Industrial  Engineers,  the 
American  Personnel  and  Guidance 
Association,  General  Foods  Corpo¬ 
ration,  MBA  Magazine,  and  many 
more.  PIH 
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Sheraton  Inn- 

Coliseum 

Auto  tour  packages 

From  $25  per  person 
Colonial  Williamsburg 

Busch  Gardens 
Jamestown  •  Yorktown 
Newport  News  •  Hampton 

Bus  Tour  •  Boat  Tour 

Custom  group  tours 

We  will  plan  a  special 
lectured,  guided  tour 
of  Colonial  Williamsburg 
for  your  group. 

For  information,  call: 

Steve  Sandstrom 

V.P.,  Marketing 

Sheraton  Inn-Coliseum 

1215  W.  Mercury  Blvd. 
Hampton,  VA  23666 
(804)  838-5011 

Drop  in  on  your  fellow  NIRA  members  when  you  are  in  their  areas. 
Check  the  "NIRA  Calendar"  before  you  travel. 

Associated  Industrial  Recreation  Council/ Burbank,  California.  Meets  on  the  third 
Wednesday  of  the  month.  Contact  William  Ranney  —  (213)  764-0025. 

Columbus  Industrial  Recreation  Association/Columbus,  Ohio.  Meets  on  the  fourth 
Tuesday  of  the  month;  except  on  November  when  the  meeting  is  scheduled  for  the 
third  Tuesday.  Contact  Doug  Messall  —  (614)  891-8121. 

Dallas-Ft.  Worth  Metroplex  Recreation  Council  (MRC)/ Dallas  and  Ft.  Worth,  Texas. 
Meets  on  the  fourth  Tuesday  of  the  month;  excluding  July  and  December.  Contact 
David  C.  Floel  —  (214)  438-8611,  ext.  765. 

Dayton  Industrial  Athletic  Association/ Dayton,  Ohio.  Meets  on  the  second  Tuesday 
of  the  month.  Occasionally,  meeting  dates  vary.  Contact  Tim  Shroyer,  CIRA  —  (513) 
445-5000. 

Industrial  Recreation  Association  of  Dayton/ Dayton,  Ohio.  Meets  on  the  first 
Wednesday  of  the  month.  Contact  J.W.  "Bill"  Wabler —  (513)  228-3171. 

Industrial  Recreation  Association  of  Detroit/  Detroit,  Michigan.  Meets  on  the  last 
Thursday  of  the  month;  except  for  November  and  December,  when  meetings  are 
scheduled  for  the  third  Thursdays.  Contact  K.  Bill  Deneau  —  (313)  237-7753. 

League  of  Federal  Recreation  Associations/Washington,  D.C.  Meets  on  the  third 
Thursday  of  the  month;  except  for  November  and  December,  when  meetings  are 
scheduled  for  the  third  Thursdays.  Contact  K.  Bill  Deneau  —  (313)  237-7753. 

League  of  Federal  Recreation  Associations/Washington,  D  C.  Meets  on  the  third 
Thursday  of  the  month;  excluding  July  and  August.  Contact  Larry  Lemme  —  (202) 
554-6910. 

Greater  Los  Angeles  Area  Industrial  Recreation  Council/ Los  Angeles,  California.  Meets 
on  the  first  Wednesday  of  the  month.  Contact  Hiroko  Mochida  —  (213)  652-5000. 

Milwaukee  Industrial  Recreation  Council/Milwaukee,  Wisconsin.  Meets  on  the  sec¬ 
ond  Monday  of  the  month;  excluding  July.  The  February  meeting,  the  annual  dance,  is 
held  on  the  third  Saturday  of  the  month.  Contact  Andy  Thon  —  (414)  475-9050. 

New  York  Industrial  Recreation  Directors  Association/ New  York,  New  York.  Will 
meet  May  26, 1977.  Meetings  will  be  suspended  until  September  1977  when  they  may 
be  rescheduled.  Contact  Theodore  Curtis —  (212)  997-2979. 

Oakland  Industrial  Recreation  Association/ Oakland,  California.  Meets  on  the  first 
Monday  of  the  month-  except  for  first  Tuesday  meetings  in  September,  October  and 
November  and  a  Friday  meeting  in  December.  Contact  A.  Jody  Merriam  (415) 
273-3494. 

Orange  County  Industrial  Recreation  Association/ Orange  County,  California.  Meets 
on  the  second  Tuesday  of  the  month.  Contact  Phyllis  Smith,  CIRA —  (714)  871-3232, 
ext.  2432. 

Phoenix  Industrial  Recreation  Association/ Phoenix,  Arizona.  Meets  on  the  second 
Tuesday  of  the  month;  except  for  June  13.  Contact  John  Bonner —  (602)  262-6541. 

San  Diego  Industrial  Recreation  Council/San  Diego,  California.  Meets  on  the  first 
Thursday  of  the  month.  Contact  Bob  Barlow  —  (714)  236-5717. 

Toledo  Industrial  Recreation  and  Employees  Service  Council  (TIRESJ/Toledo,  Ohio. 
Meets  on  the  last  Tuesday  of  the  month;  excluding  December.  Contact  Mel  Byers, 
CIRA— (419)  475-5475. 

Region  II  plans  a  Conference,  October  20-22,  1977  in  Columbus,  Ohio.  Contact  Ed¬ 
ward  Hilbert,  CIRA  —  (614)  424-6336  or  424-5190. 

Region  VII  will  hold  its  annual  Conference  and  Exhibit,  September  8-11,  1977  in 
Phoenix.  Contact  Mary  Smith  —  (602)  274-3645. 
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Two  words  give 
these  low-cost  charters  a 
distinct  advantage: 

American  Express 


Cancun 

$295-365 

The  newest,  brightest  resort  in  the  Caribbean 
$295-365.  Includes  round-trip  United,  7 
nights  at  first-class  Aristos  or  deluxe  Cancun 
Carihe,  transfers,  baggage  handling,  all  tips, 
taxes  and  an  American  Express®  host.  (Prices 
per  person,  double  occupancy,  from  NEW 
YORK,  PHILADELPHIA,  CHICAGO.  Sat. 
departures:  May  7— Oct.  22,  1977.) 


Guadeloupe 

$309-379 

France  in  the  Caribbean  $309-379.  Includes 
round-trip  TIA*,  7  nights  at  Copatel  or 
Meridien,  American  breakfast  daily,  transfers, 
baggage  handling,  tips,  taxes,  tennis,,  sailing 
and; an  American  Express®  host.  (Prices  per 
person,  double  occupancy,  from  NEW  YORK, 
Sun.  departures:  May  8 — Oct.  23,  1977.) 

*  A  U.S.  Certificated  Supplemental  Carrier 


Others  may  offer  charters  to 
Cancun  and  Guadeloupe,  but  no 
one  else  offers  your  people  the 
advantages  of  American  Express 
charters:  low  cost,  major  carriers, 
weekend  departures,  first-class  and 
deluxe  hotels,  plus  an  American 
Express  host  or  hostess  to  show  the 
way,  and  American  Express  to  put 
it  all  together. 

For  your  “Fun  in  the  Sun” 
vacations,  don’t  leave  home 
without  us. 
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For  individual  reservations,  call 
your  travel  agent  or  any  American 
Express  Travel  Service  office.  For 
additional  group  information,  call 


or  write: 


George  Bradley 
Director-N.I.R.  A.  Sales 
American  Express  Company 
Travel  Division 
American  Express  Plaza 
New  York,  NY  10004 
(212)  480-2270 


Yes,  we  can  design  a  custom-made  travel  program  to  meet  your 


Now  Travel  Planners  Have  an  Unsurpassed  Choice! 


2  GREAT  HOME  LINES  SHIPS! 

2  GREAT  VACATION  DESTINATIONS! 


on  7-Day  “Linger  Longer”  Quality  Cruises  Spring  thru  Autumn 
Sailing  from  New  York’s  New  Midtown  Passenger  Ship  Terminal 


i  dorIc 

25,300  tons 

TO  BERMUDA 


OCEANIC 

39,241  tons 

TO  NASSAU 


Ship  is  hotel  for  4  days  in  Bermuda,  with  reserved 
docking  on  Hamilton’s  Front  Street 

Now  there's  an  enchanting  new  way  to  enjoy  nature- 
blessed  Bermuda  with  its  pink-sanded  beaches,  its 
famed  facilities  for  golf,  tennis,  all  water  sports..  .  .  a 
quality  cruise  on  Home  Lines'  new  star.  DORIC!  2 
swimming  pools  on  spacious  outdoor  decks  plus  indoor 
pool  with  sauna.  A  sweep  of  smartly  appointed  lounges 
across  an  entire  deck  and  still  more  public  rooms  on  a 
deck  above.  Capacity  700. 


Ship  is  hotel  for  2  days  and  2  nights  in  port,  docking 
at  Prince  George’s  Wharf 

PLUS  SPECIAL  CRUISES 
TO  NASSAU  &  BERMUDA 

Year  after  year,  the  OCEANIC  has  broken  every  exist¬ 
ing  carryings  record  on  her  7-day  quality  cruises  to 
Nassau,  the  vacation  magnet  with  its  historic  sights, 
inviting  beaches  and  lively  nightlife  that  includes  fabul¬ 
ous  Paradise  Island.  Her  magnificent  facilities  include 
the  all-weather  indoor/outdoor  Lido  Deck  with  its  unique 
retractable  Magrodome  Roof  that  slides  open  and 
closed  over  the  entire  2-pool  area.  Capacity  over  1 ,000. 


Whichever  ship  you  choose,  your  people  will  happily  discover  why  Home  Lines  quality  cruises  are  so  widely  acclaimed.  The 
superbly -trained  Italian  crew  are  gracious,  speak  our  language  and  know  what  it  takes  to  please  passengers.  Lavish 
gourmet  cuisine  from  morning  to  midnight.  Wide  range  of  activities  feature  several  orchestras.  Continental  revues,  variety 
shows,  movies,  galas,  contests,  games.  All  accommodations  have  private  bathrooms  and  other  modern  conveniences  and 
with  2  lower  beds  in  every  double  cabin,  Panamanian  Registry. 

Both  ships  have  a  wealth  of  public  rooms  for  every  requirement.  They  are  well-equipped  with  audio-visual 
facilities  for  meetings  at  sea.  And  our  experience  in  serving  groups  can  be  of  invaluable  help  to  make  your 
program  a  success! 


AND  IN  THE  WINTER  .  .  .  Quality  Cruises 
TO  THE  CARIBBEAN  of  Various  Durations: 


DORiC 

FROM  FLORIDA 


QCEANIC 

FROM  NEW  YORK 


HOME 

LINES 


PHONE  OR  WRITE  FOR  COMPLETE  DETAILS 
AND  FREE  FULL  COLOR  BROCHURE! 


One  WORLD  TRADE  CENTER 

Suite  3969  -  New  York,  N.Y.  10048 

Phone  (212)  432-1414  Offices  in  Principal  Cities 


lAnhwcdlsuL  oa.  Quality.  . . .  Mdmsl  Jjmll  JamouA.  9 lotion.  fisAAonmi 


RM,  May/June,  1977 


CIRCLE  READER  SERVICE  CARD  NO.  31 


23 


travel  spotlight 


Zambia 

The  unexplored  travel  destination 

by  Xen  E.  Vlahakis 


Wl IRA's  Travel  Survey,  reported  in  the  February  1977  maining  spots  on  earth  where  one  can  truly  be  "re- 

*  ^  issue  of  Recreation  Management,  was  of  great  in-  created"  by  recreational  travel.  The  country  is  unspoiled 

terest  to  the  Association's  member  organizations.  As  a  and  uncommercialized.  Its  people  are  friendly,  its  cli- 

purveyor  of  travel  with  the  emphasis  on  adventure,  I  mate  excellent  and  its  government  stable.  Among  its  at- 

know  I  found  it  so.  Although  the  Survey  was  compiled  tractions  are  the  incomparable  Victoria  Falls  and  some 

from  a  rather  small  sampling,  a  number  of  its  findings  of  Africa's  finest  game  parks.  The  parks  are  sanctuaries  in 

did  strike  me  as  significant.  philosophy  and  practice,  not  simply  extensive  zoos 

It  is  not  surprising,  for  example,  that  the  over-  where  the  entertainment  and  coddling  of  visitors  is 

whelming  portion  of  travelers  headed  for  the  Las  Vegas  paramount. 

"strip",  the  sunshine  of  Hawaii,  or  one  of  the  many  No  matter  how  beautiful  and  exciting  a  destination  is, 
other  attractions  in  the  U.S.  These  tours  were  not  only  however,  its  cost  must  be  considered  in  travel  program- 

appropriate  for  the  Bicentennial  year,  but  also  were  un-  ming.  Getting  there  has  always  discouraged  travel  to 

doubtedly  in  the  "economy"  or  "moderately  priced"  Africa.  However,  I  note  that  NIRA's  Travel  Survey  re¬ 
categories.  spondents  indicated  a  healthy  20%  of  their  offerings 

It  was  disappointing  to  find  Africa  at  the  very  bottom  could  be  considered  "deluxe".  Translate  "deluxe"  into 

of  the  destination  list.  Only  80  out  of  a  total  of  21,514  dollars  and  I  am  sure  that  the  price  of  an  exciting,  ad- 

reported  NIRA  travelers,  or  just  .37%,  visited  the  conti-  venture-packed  holiday  in  Zambia  would  be  adequately 

nent  in  1976.  Quite  apart  from  the  cost  factor  involved,  covered,  including  air  fare.  This  would  have  been  true 

which  I  will  discuss  below,  the  statistic  did  cause  me  to  even  before  the  recent  devaluation  of  Zambian  curren- 

wonder  whether  recreation  directors  were  missing  an  cy,  which  has  stretched  the  travel  dollar  an  additional 

important  sign  of  the  times:  the  recent  dramatic  rise  in  20%.  It  is  possible  for  the  vacation  of  a  lifetime  —  and 

interest  in  our  relationship  to  the  environment  and  the  Africa  is  many  a  traveler's  dream  —  to  be  a  practical 

growing  concern  for  the  preservation  and  conservation  reality. 

of  nature.  I  believe  this  concern  is  reflected  in  increased  Except  for  our  major  cities,  Lusaka  and  Livingstone, 

travel  to  Africa,  at  the  expense  of  European  destina-  where  we  can  handle  groups  of  100,  Zambia  is  not  pre- 

tions.  It  surfaces  as  a  need  to  throw  off  the  trappings  of  pared  for  mass  tourism.  We  prefer  groups  of  40  or  even 

urban  life  and  experience,  however  briefly,  the  simple,  less,  enabling  us  to  introduce  our  country  on  more  inti- 

uncluttered  basics.  mate  terms.  A  party  of  40,  for  example,  could  settle 

As  the  world  seems  to  shrink,  its  natural  retreats  nicely  in  the  South  Luangwa  National  Park,  one  of  the 

diminish,  even  in  Africa.  Zambia  if  one  of  the  few  re-  finest  on  the  continent,  which  is  now  open  the  year 
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around.  We  might  even  divide  a  group  of  that  size  into 
two  parties  and  rotate  them  between  two  lodges.  In  the 
vast  15,500  square  kilometer  reserve,  it  is  possible,  but 
not  probable,  that  one  party  might  meet  the  other  dur¬ 
ing  their  game-viewing  expeditions. 

There  are  two  seasons  in  the  South  Luangwa,  also 
khown  as  the  "Crowded  Valley"  for  the  quantity  and 
variety  of  its  game.  During  the  "high"  season,  June 
through  October,  guests  at  the  lodges  may  choose  be¬ 
tween  the  excitement  of  tracking  game  on  foot  or  by 
open  Land  Rover.  High  adventure  is  in  store  for  small 
groups  of  six  to  twelve  on  our  Safari  Trails  which  feature 
daily  hikes  into  the  most  secluded  animal  habitats. 
(Here,  I  would  like  to  remind  recreation  directors  that 
groups  of  six  are  eligible  for  the  GIT  fare  to  Africa.)  Safari 
Trails  are  also  available  at  Kafue  National  Park,  the  sec¬ 
ond  largest  reserve  in  Africa,  while  larger  groups  can  be 
accommodated  at  Ngoma  Lodge,  the  park's  fully 
catered  facility. 

November  through  May  is  the  wet,  or  "green", 
season  in  the  South  Luangwa  and,  while  the  rains  can  be 
heavy  at  times,  they  are  not  constant.  Game  viewing 
goes  on  by  Land  Rover  over  the  all-weather  roads  and 
game  loops  that  radiate  from  the  lodges.  Those  who 
know  the  Park  believe  it  is  at  its  most  beautiful  and  ap¬ 
pealing  during  this  season.  The  earth  is  refreshed,  the 
valley  becomes  green  and  fragrant,  and  the  young  are 
born  while  water  and  fresh  fodder  are  plentiful. 

Tourism  is  a  year-round  activity  elsewhere  in  Zambia, 
on  Lake  Tanganyika  where  the  emphasis  is  on  water 
sports  and,  of  course,  in  Livingstone,  the  tourist  capital 
of  southern  Africa.  Here,  in  addition  to  the  always  spec¬ 
tacular  Victoria  Falls,  we  can  offer  many  intriguing  at¬ 
tractions,  including  cruises  on  the  storied  Zambezi 
River,  visits  to  a  working  village,  and  a  sampling  of  tradi¬ 
tional  Zambia  as  expressed  in  dances,  crafts  and  archi¬ 
tecture. 

The  NIRA  Travel  Survey  revealed  that  a  great  many 
NIRA  members  rely  upon  travel  agents  and  tour  oper¬ 
ators  to  assemble  their  travel  packages.  Quite  apart 
from  the  fact  that  Zambia  is  a  relatively  unknown 
destination  —  and  that  is  part  of  its  appeal  —  recreation 
directors  and  their  travel  agents  may  be  discouraged  by 
the  complexity  of  putting  together  an  itinery  to  Africa. 
They  should  not  hesitate  where  Zambia  is  concerned. 
The  Zambia  National  Tourist  Bureau  is  the  tour  opera¬ 
tor;  no  middle  men  are  involved.  A  call  to  the  Tourist 
Bureau  can  result  in  a  tailor-made  tour,  designed  for 
general  or  special  interests.  We  will  do  all  the  work. 

CIRCLE  READER  S 


A  Land  Rover  leaves  the  beaten  path  for  a  closer  look 
at  wild  antelope. 


Cairo  Road  is  the  main  thoroughfare  and  commerical 
center  of  Lusaka,  the  Zambian  capital  city. 


NIRA  members  can  reap  the  satisfaction  of  having  pre¬ 
sented  a  very  special  travel  destination  to  their  em¬ 
ployees. 


Xen  E.  Vlahakis  is  the  Tourist  Officer/ North  America 
for  the  Zambia  National  Tourist  Bureau.  riD 
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HERE’S  A  CHANCE  FOR  YOU 
AND  YOUR  FELLOW  EMPLOYEES 
TO  PLAY  BETTER  GOLF  THIS  YEAR... 
AND  HAVE  MORE  FUN! 


GOLF  DIGEST,  the  world’s  favorite  golf  publication 
has  lots  of  different  ways  to  help  make  your  golf 
program  more  enjoyable  . . .  instructional  booklets, 
employee  subscription  discounts  on  Golf  Digest, 
tournament  handicapping  information,  ideas  for 
different  kinds  of  tournaments  and  more. 

Let  us  work  with  you  to  make  the  coming  golfing 
season  more  fun  for  your  golfers  . . .  and  for  you! 


VISIT  US  AT  THE  NIRA  SHOW 

May  13-16,  Booth  13 


NOW  AVAILABLE 

GOLF  DIGEST’S  Golf  Primer — 48  pages  thick  and 
packed  with  clear  and  concise  instruction  for  both 
the  beginner  and  veteran  golfer. 


25  copies 

$  1.25 

50  copies 

$  2.50 

100  copies 

$  5.00 

500  copies 

$25.00 

1000  copies 

$50.00 

OOLf  DIGfSTS 

Coif  Primer 


!□  Please  let  me  know  how 
I  GOLF  DIGEST  can  help 
I  with  our  golf  program. 

!□  We  also  have  a  tennis 

|  program.  Fill  me  in  on 

I  how  GOLF  DIGEST’S 

I  sister  publication, 

jj  TENNIS  magazine,  can 
J  help  me. 

I _ 


Mail  coupon  to: 

Diana  O’Donnell 
Golf  Digest 
495  Westport  Avenue 
Norwalk,  CT.  06856 


- - - 1 

Enclosed  is  $ _ ,  please  send  me _  I 

copies  of  GOLF  DIGEST’S  Golf  Primer  (ppd.).  I 

Name  ! _ —  * 

Title _ _ _  • 

Company. _ _ _ _ _ _ _ . _ - _ _  S 

Address -  | 

City  _ State _ Zip _  . 


Jk 
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The  Beach 
or  Sports  . 


.  the  best 


of  all  possible  worlds 
can  be  yours 


Experience  the  splendor  of  two  of  Florida's  most  popular  vacation  resort  locations.  The 
Happy  Dolphin  Inn  boasts  superb  beaches  and  complete  shopping  village  in  the  heart  of  St. 
Pete  Beach,  Florida,  and  the  Plantation  Inn  is  renowned  for  its  natural  setting  and  wide 
variety  of  sports  activities. 


St.  Pete  Beach,  Florida  INN 


See  our  Booth  #5 
N1RA  Conference 
&  Exhibit 


{fi&vntatioTi 

Crystal  River,  Florida  3nn 


Located  directly  on  the  glistening  waters  of  the 
Gulf  of  Mexico  and  Intracoastal  Waterway  •  21 
acres  of  fun  •  Shimmering  beaches  •  pool 

•  300  spacious  rooms,  efficiencies  and  suites 

•  Fishing  •  Gourmet  dining  •  Nightly  enter¬ 
tainment  •  Complete  shopping  village 

•  Theatre  •  Marina  •  Daily  Disney  World 
Tours.  •  Complete  convention  facilities  avail¬ 
able. 


175  acres  of  nature's  beauty  with  the  ultra-clear 
Crystal  River  at  its  back  door  •  100  rooms  •  Ex¬ 
cellent  18-hole  championship  golf  course  and 
Pro-shop  •  4  all  weather  tennis  courts  •  Swim¬ 
ming  •  Fishing  •  Skin  and  scuba  diving 

•  Marina  to  cater  to  all  your  water  sport  needs 

•  Dining  in  the  true  Southern  Tradition  •  Live 
entertainment  •  Airplane  landing  strip.  •  Com¬ 
plete  convention  facilities  available. 


for  information  and  full  color  brochures  for  either  or  both  resorts  -  call  or  VTL— 

write:  John  N.  Johnson,  Happy  Dolphin  Inn,  St.  Pete  Beach,  Florida  33706,  »  S  (p 

(813)  360-7011.  lil — ^ 

Another  of  the  CARUTH  HOTEL  &  RESORT  PROPERTIES  ISIorthPark  I 

is  the  North  Park  Inn  of  Dallas,  Texas  —  the  site  of  the  1  • .  .inn*. .  fj 

NIRA  Conference  and  Exhibit  for  1978.  In  appreciation  —  NRnHBSiiEiiE  m 

we'd  like  to  invite  all  NIRA  members  to  take  advantage  of  Bill  dallas,  texas 

a  15%  discount  on  rooms  at  any  of  these  3  CARUTH  HOTEL  &  RESORT  PROPERTIES. 


DALLAS,  TEXAS 
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by  Stephen  D.  Waltz,  ClRA 
Cummins  Engine  Company 
NIRA  Vice  Chairman 
Tournaments  &  Services 

As  I  come  to  the  close  of  my  term  as  Vice  Chairman 
of  Tournaments  and  Services,  I  wish  to  thank  those  who 
have  supported  our  efforts.  Pat  Stinson,  as  Director  of 
Membership  Promotion  and  Services,  and  I  have  had 
two  good  years  together.  Participation  in  the  tourna¬ 
ments  and  services  area  has  increased.  Improvements 
have  been  made  in  several  programs.  More  important 
than  these  is  the  fact  that  we  have  seen  some  new  com¬ 
panies  entered  in  our  programs.  This  is  what  member 
services  is  all  about.  Without  support  from  you,  the 
members,  we  have  nothing. 

I  feel  confident  that  the  in-coming  Vice  Chairman  of 
Tournaments  and  Services  will  continue  to  pursue  a 
rigorous  program  of  activities  for  all  NIRA  members.  I 


hope  that  the  support  I  enjoyed  will  continue  for  my 
successor. 

Fishing  Contest 

This  year's  NIRA  Fishing  Contest  is  under  way.  Gene 
Miller,  ClRA,  Michigan  Bell  Telephone  Company,  has 
agreed  to  coordinate  the  contest  once  again.  Since  en¬ 
try  blanks  will  be  mailed  in  the  near  future,  we  felt  that 
the  changes  in  this  year's  program  should  be  outlined. 
Most  important  of  all  is  that  a  salt  water  fish  category 
has  been  added.  New  entries  in  this  area  include  sea 
bass,  kingfish  and  flounder.  Several  changes  have  been 
made  in  the  fresh  water  fish  category,  as  well.  Since 
white  bass,  smallmouth  bass,  brook  trout  and  crappie 
categories  drew  few  or  no  entries  in  the  past  two  years, 
they  have  been  dropped  from  the  contest.  Sturgeon 
and  salmon  have  been  added  at  the  request  of  many 
participating  companies. 

Gene  predicts  that  this  year's  fishing  contest  will  sur¬ 
pass  last  year's  record  of  entries  from  47  companies. 
Gene  also  reports  that  prizes  will  be  donated  by  several 
fishing  tackle  manufacturers  thanks  to  the  efforts  of  the 
American  Fishing  Tackle  Manufacturers  Association. 
Each  angler  who  enters  the  contest  will  receive  a  dis¬ 
tinctive  patch  commemorating  his  or  her  entry.  rm 


The  Blue  Chip 
6  to  13  stations 

Professional . . 
Gym's  .  . .  offer, 
incomparable 
construction 
and  quality 
throughout  all 
Professional 
!  Equipment. 
Compare  with 
any  on  the 
market  today! 


“I  believe  we 
can  enhance 
your  chances  of 
living  longer!” 


■ 


HOW  CAN  PRO  GYM  HELP  YOU? 

1.  PRODUCTS  —  a  multi-line  of  physical  fit¬ 
ness  and  exercise  equipment  lines  headed 
by  the  finest  multi-station  weight  machine 
on  the  market  today! 

2.  PLANNING  —  a  free  service  providing 
“suggested  and/or  recommended”  exer¬ 
cise  equipment  needs  for  your  pending  fa¬ 
cility! 

3.  PROGRAMS  —  a  professional  Pro  Gym 
physical  fitness  expert  can  work  directly 
with  your  company  on  establishing  a  suc¬ 
cessful  fitness  and  exercise  program! 

See  our  Booth  #76  NIRA  Conference  &  Exhibit 


CPR^)F  E§§IONA  b  Gym ,  Incorporated 

805  CHEROKEE  MARSHALL.  MISSOURI  65340 

1 M  T.M.  Reg.*-  JKcU 

W  Gentlemen:  I  am  interested  in  the  Professional  wf 
Items  Checked  below: 


□  Send  free  literature  on 
complete  Pro  Blue  Chip 
and  American  series 


□  Send  free  literature  on 
Pro  Gyms  exercise 
.  equipment. 


□  We  are  interested  in 
how  we  can  set  up  a 
physical  fitness  facilty 
and  program. 


Best  Time  to  Phone 
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Sonia  Moskowitz 


The  PlazaTakes 
Henny  \bungman-Please! 


Dueling  Fiddles:  Henny  Youngman  takes  on  the  Palm  Court's  George  Cardini 


Henny  Youngman,  King  of  the  One 
Liners,  the  great  comedian  and  violin¬ 
ist,  doesn't  stay  at  The  Plaza  because 
he  lives  a  few  doors  down  the  street 
from  the  hotel.  But  he  spends  at  least 
half  his  life  in  hotels — Henny  last 
year  worked  over  200  different  en¬ 
gagements  all  over  the  country  in 
night  clubs,  country  clubs,  concert 
halls,  at  colleges,  conventions,  and 
even  sales  breakfasts — and  when  he's 
in  town  he  likes  to  drop  over  to  The 
Plaza  in  a  neighborly  way,  just  for  fun 
and  maybe  to  kibbitz  a  little.  He  says 
it's  hard  to  hate  any  hotel  once  you've 
been  soothed  by  a  stroll  through  The 
Plaza. 

"Cheer  up!"  Henny  greeted  a  cheer¬ 
ful-looking  J.  Philip  Hughes,  general 
manager  of  The  Plaza,  on  a  recent 
stroll  (Hughes  was  in  the  middle  of 
one  of  his  daily  tours  of  inspection 
and  was  looking  quite  pleased  at  what 
he'd  seen).  "The  last  hotel  I  was  in  had 
a  lovely  room  and  bath,"  Henny  went 
on.  "They  were  in  two  different  build¬ 


ings.  Two  weeks  ago  I  went  to  a  hotel 
so  exclusive  room  service  had  an 
unlisted  number.  The  bell  hops  were 
tip  happy  in  that  place!  I  sent  down  for 
a  deck  of  cards  and  the  man  made  52 
trips.  Then  there  was  the  honeymoon 
couple  that  checked  into  the  Water¬ 
gate  in  Washington.  The  wife  said, 
'I'm  a  little  nervous,  honey.  Maybe 
the  place  is  still  bugged.'  The  husband 
looks  in  the  piano,  behind  the  drapes. 
He  lifts  up  the  rug.  Aha!  There's  a 
round  metal  plate  in  the  middle  of  the 
floor  with  four  screws  in  it.  He  un¬ 
screws  the  screws,  they  go  to  bed,  and 
in  the  morning  when  they  go  down¬ 
stairs  to  check  out  the  assistant  man¬ 
ager  says,  'Was  everything  satisfac¬ 
tory?'  'Yes,  fine.'  'You  liked  the  room?' 
'Yes,  very  much.'  '  Did  you  get  the 
complimentary  bottle  of  champagne 
we  sent  up?'  'Yes,  why  are  you  asking 
us  all  these  questions?'  'Well,  the 
couple  downstairs  complained  the 
chandelier  fell  on  them  in  the  middle 
of  the  night!' " 
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The  last  time  Henny  paid  a  call  on 
The  Plaza  he  brought  his  new  fiddle 
with  him — he  wanted  George  Cardini, 
the  master  violinist  who  works  the 
4:30-9:30  early  evening  shift  at  the 
Palm  Court,  to  test  it  out.  "I'm  like  the 
little  old  lady  who  went  to  the  doctor 
for  an  examination,"  Henny  told 
George,  who  was  taking  a  minute 
between  sets  and  chatting  with  Mai 
Seymourian,  The  Plaza's  director  of 
marketing. 

"I  wanted  to  be  a  doctor,"  Mai  said, 
"But  I  didn't  have  the  patience." 

"I'll  tell  the  jokes,"  Henny  said.  "My 
doctor  examined  this  little  old  lady 
and  told  her,  'Madam,  that  is  the 
ugliest  body  I  have  ever  seen.'  She 
says,  'Frankly,  that's  what  my  doctor 
told  me.' He  says,  'What  did  you  come 
to  me  for?"I  wanted  another  doctor's 
opinion.'  " 

George  picked  up  Henny 's  fiddle 
and — with  Robert  Skilling,  his  agile 
accompanist  at  the  keyboard — played 
"Send  in  the  Clowns."  The  violin  had 
a  nice  tone  and  its  sound  filled  the 
Palm  Court.  "Not  a  bad  violin,"  said 
George,  handing  it  back  and  picking 
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Ask  Your 
Travel  Agent 
About 

M="w  York 
Fun  Qt 


3  days— 2  nights  ITFWGA-FWHNT02 
Arrive  any  day  ^  $^2.50 

Per  person/2  to  a  room 

FEATURES: 

1.  Room  at  the  Plaza  Hotel 
for  2  nights. 

2.  Orchestra  seat  for  a  Broadway 
musical. 

3.  Orchestra  seat  for  a  Broadway 
comedy  or  drama. 

4.  All  taxes  for  the  above  features. 


ALSO  AVAILABLE 


Several  special  Packages  at  the  Plaza 
Hotel. 

The  Plaza  Discovery  ...from$  77.95 

The  Plaza  Holiday  . from  130.95 

The  Plaza  Sightseer  ...from  90.95 

The  Plaza  Suite  . from  192.95 

The  Plaza  Pleasure  .  .  .  .from  240.00* 
*per  couple 

- | - 

Optional  sightseeing  packages  are 
available  as  is  Avis  car  rental. 

These  Plaza  Kotel  Packages, 
plus  other  Western  International 
Hotel  Packages, 
are  available  exclusively 
from 

P-UPIWW  HBLTBWS 

“The  Great  American 
Tour  Operator” 

See  Your 

TRAVEL  AGENT 

for  details 


and  a  colorful  brochure 


up  his  own  1875  Italian  violin.  "A 
little  duet?"  he  suggested. 

Henny  looked  almost  bashful.  "We 
want  Youngman!"  Mai  called. 

"Just  what  they  yelled  in  high 
school  in  Brooklyn/'  Henny  said.  "I 
was  on  the  football  team,  only  the 
coach  would  never  play  me.  Finally, 
it's  the  big  game,  ana  I'm  on  the  bench 
and  we're  behind  and  the  crowd  starts 
chanting,  'We  want  Youngman!  We 
want  Youngman!'  The  coach  ignores 
them.  We  give  up  another  touch¬ 
down.  The  crowd  is  screaming,  'We 
want  Youngman.  We  want  Young¬ 
man!'  Now  the  coach  turns  to  me. 
'Okay,  Youngman,  go  see  what  they 
want.'  Who  says  I  only  tell  one 
liners?" 

Bob  Skilling  started  playing  "Smoke 
Gets  In  Your  Eyes" — Henny 's  theme 
song.  When  Henny 's  working  he 
holds  his  violin,  and  doesn't  play  it. 
Except  at  the  end  of  his  act  when  he 
starts  in  on  "Smoke,"  plays  four  bars, 
and  then  looks  up  as  if  a  thought  had 
just  struck  him:  "Folks,  you  wanta 
drive  someone  crazy?  Send  them  a 
telegram  that  says,  IGNORE  FIRST 
WIRE!"'  George  Cardini  looked  at 
Bob  Skilling  and  started  playing 
"Smoke"  himself. 

Henny  gave  them  each  a  hard  look, 
then  shouldered  his  fiddle  and  chimed 
in.  The  sound  was  unusual  but  not 
excruciating,  and  Henny  got  a  big 
hand  from  the  Palm  Court  crowd. 
"It's  a  hit!"  he  yelled.  "The  sound  in 
this  room!"  he  said  to  Mai  Seymourian. 
"Incredible!  It's  a  privilege  to  play  in  a 
beautiful  room  like  this.  There  just 
aren't  any  rooms  like  this  any  more  in 
any  hotel." 

Henny  had  a  dinner  date  in  the 
Oyster  Bar  with  his  friend  Leonard 
Goldstein,  president  of  Biddle  Pur¬ 
chasing  Co.  Henny  greeted  the  Oy¬ 
ster  Bar  captain — "Get  me  a  table 
near  a  waiter,  please" — and  found 
Goldstein  studying  the  menu.  "There's 
no  plot  to  it,  Len,"  Henny  said.  "You 
got  to  order.  Gendarme!" 

"You  mean  'garcon,'  sir,"  said  a 
waiter.  "Gendarme  means  'police¬ 
man.'  " 

"Right,"  said  Henny.  "There's  been 
a  holdup  in  my  food.  Not  original — 
Goody  Ace  said  it.  Waiter — bring  me 
a  cup  of  coffee,  but  don't  charge  me.  I 
like  this  place!  I've  been  married  48 
years.  Where  have  I  failed?  People  ask 
me  the  secret  of  our  marriage.  Twice 
a  week  we  take  time  to  go  to  a  place 
like  this.  Good  food,  a  little  candle¬ 
light,  attentive  service.  She  goes  Tues¬ 
days,  I  go  Fridays.  Watch  me  drive 


this  waiter  crazy." 

Henny  took  a  rubber  stamp  out  of 
his  pocket  and  stamped  it  on  a  paper 
napkin.  The  stamp  said: 

CONGRATULATIONS 
You  have  just  found  the  lucky 
napkin  good  for  one  free  drink. 
Redeemable  with  Bartender. 


Henny  gave  the  napkin  to  the  waiter 
and  asked  for  his  drink.  The  waiter 
took  it  to  the  bartender;  the  bar¬ 
tender  called  over  the  captain.  The 
issue  had  to  be  resolved  by  Mai 
Seymourian. 

The  waiter  brought  Henny  a  bowl 
of  seafood  stew  full  of  tidbits  of  crab 
and  lobster  and  scallops  and  oysters. 
"Mmm-mmm-mn!"  he  said,  tucking 
into  it.  "Real  bad!  Do  you  think  that 
bartender  will  recover  from  the  nap¬ 
kin?  I  was  in  a  hotel  down  in  Florida 
where  they  caught  the  bartender 
stealing.  He'd  take  in  a  dollar,  put  half 
a  dollar  in  the  register  ana  half  a 
dollar  in  his  pocket.  Same  thing  next 
drink:  half  a  dollar  in  the  register  and 
half  a  dollar  in  his  pocket.  The  third 
drink  he  keeps  the  whole  dollar.  The 
manager  walks  over  and  says,  'What's 
the  matter?  Aren't  we  partners  any 
more?' " 


Sonia  Moskowitz 


Henny  Youngman  in  the  Palm  Court 


Henny  polished  off  a  broiled  Maine 
lobster  and  called  for  his  check.  "Who 
do  you  have  to  know  to  get  out  of  this 
place?"  he  asked  the  waiter.  The 
waiter  brought  the  check.  "Who  or¬ 
dered  tax?"  Henny  asked,  looking  it 
over.  "Well,"  he  said,  "time  to  leave.  If 
I'm  not  in  bed  by  11, 1  go  home.  Before 
I  go,  I  have  a  message  for  all  parents  in 
the  room.  Is  your  teenage  son  or 
daughter  out  for  the  evening?  If  so, 
take  advantage  of  the  opportunity. 
Pack  all  your  belongings  and  move  to 
The  Plaza,  but  don't  leave  a  forward¬ 
ing  address.  I  love  this  hotel!  The 
Plaza's  the  only  elegant  place  we've 
got  left." 
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The  Plaza  Insider’s  Guide 
to  3  Summer  Days  in  New  York  City 


By  TONY  HISS 

We  New  Yorkers  haven't  spread 
this  news  around  before,  probably 
because  it's  the  one  secret  we've  got 
left,  but  summer  is  the  time  to  do  this 
town  right  and  get  the  most  out  of  it, 
and  the  reason  for  this  is  a  nice  one: 
New  York  in  the  summer  is  a  vaca¬ 
tion.  Which  means  that  everything 
happens,  just  like  always:  the  actors 
perform,  the  big  stores  sell,  the  little 
stores  sell,  the  museums  exhibit,  and 
people  go  about  their  business.  The 
city  slows  down,  puts  on  comfortable 
shoes,  either  loosens  its  tie  or  discards 
it  altogether,  and  for  the  most  part 
moves  outdoors  until  after  Labor 
Day.  The  New  Yorkers  who've  never 
really  liked  the  city  anyway  get  out  of 
town,  which  means  there  are  more 
taxis,  more  theater  tickets,  more 
attention  from  salespeople,  and  empti¬ 
er  museums  and  enough  vacant  sad¬ 
dles  on  the  horses  in  the  carrousel  in 
Central  Park. 

Take  this  guide  with  you  and  you 
won't  have  to  waste  a  minute,  be¬ 
cause  we've  listed  everything  we  like 
to  do  in  the  town  every  summer  when 
we've  got  the  burg  to  ourselves.  Now 
that  you're  almost  here:  Welcome  to 
New  York! 

Getting  Acquainted 

The  only  advantage  New  Yorkers 
have  over  out-of-towners  is  a  sense 
of  their  city.  So  the  most  sensible  and 
enjoyable  way  to  begin  three  days  in 
New  York  is  to  survey  your  domain. 
As  soon  as  you've  checked  in: 

•  Check  your  shoes.  New  York  is  a 


town  for  walkers,  and  comfortable 
shoes  are  a  necessity.  This  means  low 
heels  for  women,  and  men  in  a  pinch 
should  hotfoot  it  immediately  to  F.R. 
T ripler's  at  Madison  Ave.  and  46th  St. 
and  buy  a  pair  of  After  Six  "After 
Hours."  They're  made  of  glove  leath¬ 
er  and  need  no  breaking  in.  For  women: 
Clark's  Playtrek  sandals,  available  at 
Coward's,  1930  Broadway. 

•  The  dress  code  in  any  Manhattan 
Summer  these  days  is  casual  slacks 
and  sport  shirts  for  men  and  a 
comfortable  dress  or  pants  outfit  for 
women.  You  don't  need  a  tie  to  see  a 
show  or  a  statue  or  get  a  meal. 
Evenings  can  get  cool,  especially  near 
the  water,  and  especially  in  August, 
so  a  light  wrap's  in  order.  At  night 
you  can  stay  with  what  you  wore  in 
the  day  or  you  can  put  on  the  Ritz. 


•  Buy  a  copy  of  the  current  New 
Yorker  in  the  newsstand  in  the  59th 
St.  lobby  of  The  Plaza,  and  check  their 
"Goings  On  About  Town"  section. 


which  has  complete,  authoritative 
and  generally  reliable  listings  of  what¬ 
ever  the  town's  talking  about  and 
offering  that  week. 

•  Stroll  out  of  your  hotel  room 
down  Fifth  Ave.,  which  now  has  more 
high  fashion  Italian  shops  than  the 
Via  Veneto,  zoom  to  the  top  of  the 
Empire  State  Building  (K),  still  the 
tallest  building  in  the  world  in  the 
hearts  of  New  Yorkers.  Look  down 
where  the  seagulls  are  flying.  The 
buildings  aren't  all  that  big,  and 
everything's  laid  out  in  squares,  for 
easy  reference:  The  long  green  rec¬ 
tangle  to  the  north  is  The  Plaza's 
front  yard — Central  Park.  The  crystal 
and  granite  toy  blocks  to  the  south 
make  up  Wall  Street  and  the  financial 
district.  Look  out  and  around:  the 
rivers  that  define  the  island  are  near 
at  hand:  Manhattan  isn't  all  that  big — - 
there  are  four  miles  of  it  to  the  south, 
eight  to  the  north,  a  mile  and  a  half  or 
so  on  either  side.  The  streets  run  east 
and  west,  the  avenues  go  north  and 
south,  and  Fifth  Ave.,  the  one  you're 
already  on,  divides  east  from  west. 
The  light  and  color  in  New  York  City 
can  be  either  subtle  or  smashing — ask 
any  photographer  or  painter.  Whoops, 
there  goes  another  100  kilowatt  secret. 

A  mini-vacation  in  New  York  is  a 
chance  to  do  everything  you  wanted 
to  by  taking  it  easy.  You  go  back  home 
refreshed,  and  you  don't  spend  more 
than  you  would  another  time,  be¬ 
cause  prices  don't  go  up,  and  various 
of  the  most  important  prices  dip. 

A  large  number  of  rooms  at  The 
Plaza  will  be  $36  a  night  for  singles, 
$44  a  night  for  doubles  and  $92  for 
suites  in  July  and  August — down 
from  the  in-season  rates  of  $45,  $55 
and  $115  a  night.  And  everything  else 
at  The  Plaza  will  stay  the  same: 
celebrities  are  checking  in  and  out  of 
rooms  and  suites;  the  Oak  Bar's 
open;  the  Edwardian  Room's  open; 
the  Palm  Court's  open  and  the  violin¬ 
ists  are  on  duty  (George  Cardini  and 
his  pianist,  Robert  Skilling,  start  play¬ 
ing  everything  from  "The  Way  We 
Were"  to  "Wien,  Wien"  at  4:30  in  the 
afternoon;  Ernest  Schoen  takes  over 
at  9:30,  accompanied  by  Julius  Kuti.); 
the  Oyster  Bar's  shucking  oysters 
and  broiling  lobsters;  Trader  Vic's  got 
71  tall,  cool,  tropical  drinks;  and  room 
service  is  still  available  24  hours  a  day, 
even  on  the  4th  of  July. 

By  the  way,  the  weekend  of  the  4th's 
going  to  be  wonderful.  The  city  will 


Tony  Hiss's  latest  book  is  "Laughing  Last," 
published  a  few  months  ago  by  Houghton 
Mifflin. 


be  staging  the  New  York  Harbor 
Festival  (K),  better  known  as  Op  Sail 
2.  On  Saturday,  July  2,  Op  Liner  1977 
will  present  a  full  dress  Hudson  River 
parade  of  7  ocean  liners  escorted  by 
hundreds  of  small  craft  and  the  city 
fireboats  in  full  salute  pumping  jet 
fountains  from  their  nozzles  hun¬ 
dreds  of  feet  in  the  air.  The  next  day, 
Sunday,  July  3,  there'll  be  a  sail  paraae 
of  some  20  brigs  and  barques  up  to 
150'  long  down  the  East  River  (best 
viewing  spot  in  town:  the  Brooklyn 
Heights  Esplanade — just  over  the 
Brooklyn  Bridge  from  Manhattan). 
Again:  a  giant  escort  for  the  sail  ships. 
Every  yacht  club  in  the  area  is  sending 
all  its  small  boats.  Then  on  Monday 
the  4th,  1000  sunfish — the  little  13' 
10"  racing  boats — will  race  from  the 
Statue  or  Liberty  5  miles  up  the 
Hudson  and  back.  There  will  also  be  a 
free  concert  in  Battery  Park  at  the 
foot  of  Manhattan  Island  and  street 
festivals  near  the  South  Street  Sea¬ 
port  under  the  Brooklyn  Bridge. 

•  You've  been  on  top  of  it,  now  go 
around  it.  Circle  Line  boats  (K)  leave 
regularly  from  W.  41st  St.  and  the 
Hudson  River  starting  at  9:45  every 
morning,  and  in  three  sea-breeze- 
cooled  hours  completely  circumnavi¬ 
gate  Manhattan  ($5.00  for  adults; 
$2 .50  for  children  under  12) .  You  find 
out  where  everything's  stored  in  New 
York.  You  glide  past  the  World  Trade 
Center  towers,  the  United  Nations, 
Gracie  Mansion,  the  eighteenth- 
century  farmhouse  where  our  Mayors 
live,  a  little  red  lighthouse,  and  the 
forest  where  the  Manahatta  Indians 
once  spent  their  summers. 

•  The  Staten  Island  Ferry  (K)  is  the 
cheap  version  of  the  Circle  Line 
(round  trip  from  South  Ferry,  at  the 
southern  tip  of  Manhattan,  to  Staten 
Island  and  back:  254).  One  ferry  is 
called  the  Cornelius  G.  Kolff.  There's 
no  reason  to  get  off  on  Staten  Island 
except  to  board  the  next  ferry  back  to 
New  Y ork.  You  get  20  minutes  to  and 
20  minutes  fro  of  open  water  and 
temperatures  10  degrees  lower  than 
on  land  as  you  watch  lower  Manhattan 
shrink  to  postcard  size  and  then 
expand  to  life-size  again.  You  also  get 
a  close  gander  at  the  Statue  of 
Liberty. 

•  The  World  Trade  Center,  the  twin 
buildings  downtown  that  claim  to  be 
taller  than  the  Empire  State  Building, 
has  an  open-air  observation  deck  112 
stories  above  the  city.  The  highlight 
of  the  deck  is  the  carefully  preserved 
chalk  signature  of  Phillipe  Petit,  the 
French  aerialist  who  sneaked  up  and 
shot  a  rope  between  the  two  towers 


with  a  crossbow  and  then  skipped 
across  it,  awing  the  lunch-time  crowds 
below.  Trade  Center  authorities  had 
Petit  arrested  when  he  came  down 
and  later  decided  to  preserve  his  John 
Hancock  when  they  discovered  every¬ 
one  thought  he  was  a  hero.  Several 
floors  below  thq  observation  deck  is 
the  bar  of  Windows  on  the  World 
Restaurant.  Here  you  can  have  a 
drink,  nibble  hot  hors  d'oeuvres,  look 
down  at  the  town  like  a  seasoned  New 
Yorker  and  have  a  fine  time- 

Getting  Around 

Cars  in  New  York  are  like  pedes¬ 
trians  in  Los  Angeles — a  nuisance. 
You  can  spend  3  days  looking  for  a 
place  to  park,  or  you  can  garage  the 
car  and  have  3  days  for  yourself.  ("I 
saw  a  man  lying  in  the  street.  I  asked 
him, 'Can  I  help  you?'  'No,I  just  found 
a  parking  space  and  sent  my  wife  to 
buy  a  car.' Henny  Youngman,  vet¬ 
eran  New  Yorker.) 


Sonia  Moskowitz 

Most  of  what  you  want  is  always 
within  walking  distance,  and  in  the 
summer  the  only  assistance  you'll  need 
along  the  way  is  provided  by  small 
carts  at  major  intersections  selling 
Italian  ices  (K) — paper  cups  filled  with 
mounds  of  shaved  ice  in  sweet  but 
thirst-quenching  flavors:  chocolate, 
raspberry,  and  lemon. 

A  few  words  about  the  choicer 
alternatives  to  ankling  in  Manhattan: 

•  TAXIS.  Taxi  drivers  are  decent 
fellows  (and  gals).  The  few  who  are 

f;arrulous  were  made  that  way  by 
ames  Thurber,  who  once  wrote  a 
piece  saying  that  all  New  York  cabbies 
are  philosophers.  The  silly  ones  be¬ 
lieved  this.  Cabs  are  for  hire  if  the 
word  TAXI  in  the  middle  of  the  sign 
on  the  roof  is  lit  up.  They  will  pass  by 
if  the  words  OFF  DUTY  or  ON 
RADIO  CALL  on  the  sign  are  also 
illuminated — they're  either  going  home 
or  have  another  job.  Tipping  is  part  of 
the  fare,  cab  drivers  expect  a  quarter 
tip  for  every  dollar  on  the  meter.  If 
you  offer  them  substantially  less  than 
this  they  will  not  be  philosophical.  To 
hail  a  cab,  make  yourself  visible,  wave 


your  arm,  and  don't  be  afraid  to  shout 
(either  "Taxi!"  or  "Yo!"  will  do).  Taxis 
roam  the  streets  of  New  York  con¬ 
tinuously  at  all  hours;  they  re  all 
painted  bright  yellow;  the  nicest  cabs 
are  the  big  ones  with  the  rounded, 
blown-up-balloon  outlines.  These  are 
the  Checker  cabs — they  have  big  back 
seats  and  two  little  foldaway  jump- 
seats  (K)  and  can  seat  five  pleasur¬ 
ably. 

•  DOUBLE-DECKER  BUSES.  Eight 
of  these  brand-new  air-conditioned 
British  beauties  service  The  Plaza  on 
their  way  down  Fifth  Ave.  (504,  exact 
change,  please).  Ascend  the  stairwell 
in  the  middle  of  the  bus,  and  if  the 
front  seat  on  the  upper  deck,  the  best 
seat  in  the  house,  is  occupied,  head  for 
the  surprisingly  neglected  second- 
best,  the  back  seat  (K). 

•  AERIAL  TRAMS.  These  even 
brander-new  Swiss  cuties  (K)  swoop 
across  the  East  River  from  59th  St. 
and  2nd  Ave.  to  Roosevelt  Island,  the 
new  city  within  New  York  (the  ride's 
504,  just  like  a  bus).  Be  sure  to  stand 
near  a  window,  because  you're  about 
to  ascend  30  stories  in  fewer  seconds. 
The  one  thing  to  see  on  Roosevelt 
Island  is  Manhattan. 

•  SUBWAYS.  The  subways  never 
stop  running,  but  when  you  come  to 
town  for  only  a  few  days  it  makes 
sense  to  spend  your  time  on  the 
surface — unless  you're  taking  your¬ 
self  out  to  a  ball  park.  The  BMT 
subway  does  stop  directly  under  The 
Plaza — the  entrance  is  about  20  steps 
from  the  Central  Park  front  door.  It 
connects  quickly  to  all  other  lines  (at 
Times  Square  and  34th  St.);  the  front 
desk  has  free  full-color  maps  of  the 
entire  city  subway  system. 

•  HANSOM  CABS.  These  horse- 
drawn  cabs  tether  outside  The  Plaza. 
Their  normal  route  is  a  20-minute 
slow  trot  through  Central  Park  and 
back  to  The  Plaza  ($20  for  up  to  4 


people).  (K)  For  a  negotiable  fee, 
however,  the  hackies  will  take  you 
anywhere  you  like.  If  the  moon's  out, 
there's  nothing  like  a  hansom  cab  in 
Central  Park  on  a  summer  night. 

•  BIKES— AND  MOPEDS.  Two- 
wheeling  is  the  best  transportation  of 
all  on  a  summer  weekend:  you  can  see 
better  and  there's  always  a  little 
breeze  in  your  face.  Central  Park  is 
available  to  bikers  7  days  a  week,  and 
on  a  Sunday,  midtown  and  the  can¬ 
yons  of  Wall  St.  are  almost  empty  of 
cars  and  open  for  exploration.  Mopeds 
are  the  new  gizmo  in  town — they 
were  legalized  here  last  December. 

(Continued) 
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The  Plaza  Insider’s  Guide 
to  3  Summer  Days  in 
New  York  City  (Continued) 

They're  cute,  they're  well-balanced, 
they're  comfortable,  they  go  up  to  17 
mph — and  you  don't  need  a  license  or 
a  helmet,  and  the  cops  can't  even  give 
mopeds  parking  tickets.  Three-speed 
bikes  and  Bianchi  mopeds  are  both 
available  a  block-and-a-half  from  The 
Plaza:  at  Le  Petit  Rent-a-Bicycle,  213 
W.  58th  St.,  the  only  bike  shop  in  the 
city  to  occupy  a  landmark  building. 
Not  only  that,  it  was  once  robber 
baron  Jay  Gould's  carriage  house;  it 
was  built  by  Stanford  White,  New 
York's  second  best  architect  (next  to 
Henry  J.  Hardenbergh,  who  built  The 
Dakota  and  The  Plaza);  and  E.M. 
Frimbo,  world's  greatest  train  buff, 
once  lived  upstairs.  Three-speed  bikes 
go  for  a  buck-seventy-five  an  hour 
($6  for  the  whole  day);  the  mopeds 
are  $6  an  hour.  Open  every  day  from 
nine  in  the  morning  until  dark. 

Kids 

The  (K)'s  in  this  guide  are  tip-offs 
to  pleasures  for  kids  that  adults  will 
also  get  a  kick  out  of,  and  you'll  find 
(K)'s  scattered  around  every  section 
of  our  notes. 

Central  Park  is  full  of  special  things 
for  kids: 

Pony  rides.  A  couple  block  north  of 
The  Plaza,  ponies  haul  carts  of  thril¬ 
led  tots  around  an  oval  track. 

Central  Park  Zoo.  The  sea  lions 
have  an  outdoor  condominium  in  the 
center  of  the  zoo,  which  is  just  north 
of  the  pony  rides.  If  you  bark  at  them 
they'll  bark  back.  Patty  Cake,  the 
famous  baby  gorilla,  is  almost  an 
adolescent  now,  but  still  a  pretty 
thing.  The  Daily  News,  the  news¬ 
paper  which  sponsored  a  contest  to 
name  her  when  she  was  born,  pre¬ 
sents  her  with  a  banana-topped  birth¬ 
day  cake  every  year.  She  pats  it  and 
eats  it.  There's  an  opaque  pool  of 
water  that  in  summertime  often  shows 
only  two  eyes  and  two  nostrils  above 
the  surface.  They  belong  to  a  happy 
hippo.  There's  an  outdoor  terrace  for 
snacks  just  outside  of  barking  range 


from  the  sea  lions. 

Rowboats.  The  Lake  in  the  Park, 
northwest  of  the  zoos,  rents  row¬ 
boats  by  the  hour  all  summer. 

Carrousel.  A  good  one  with  a  real 
calliope  and  horses  that  prance.  It's  on 
the  west  side  of  the  park,  south  of 
The  Lake. 

Hayden  Planetarium,  at  Central 
Park  West  and  81st  St.,  is  an  adjunct 
of  the  American  Museum  of  Natural 
History,  itself  another  major  K  place 
(it  features  dinosaurs,  a  life-sized 
replica  of  a  diving  blue  whale,  the 
largest  and  most  endangered  animal 
in  the  world,  Mayan  treasure,  and 
exhibits  with  films  that  kids  love 
because  it's  just  like  watching  TV). 

Meanwhile,  elsewhere  in  Manhat¬ 
tan  you  can  find: 

Intelligent  Chickens.  On  Mott  St. 
in  Chinatown  is  the  Chinese 
Museum,  actually  an  arcade,  the 
home  of  New  York's  two  most  un¬ 
usual  chickens.  They  both  work  for 
chicken  feed — a  quarter  a  throw.  One 
plays  games  of  Tic-Tac-Toe  against 
you  and  is  unbeatable.  It's  been  inter¬ 
viewed  on  TV.  The  other  one  dances. 
When  you  put  a  quarter  in  the  slot,  it 
walks  from  one  glass  case  into 
another,  turns  on  its  music  ("Turkey 
in  the  Straw"),  and  hops  from  one 
foot  to  another.  Then  you  get  a 
fortune,  and  the  chicken  gets  some 
grain.  The  Museum  substitutes  a 
back-up  chicken  every  other  day  so 
the  dancing  chicken  won't  get  too  fat. 

The  South  Street  Seaport  (at  the 
East  River  and  Fulton  Street)  is  real 
live  history  that  a  kid  can  scramble 
and  clamber  over,  see,  feel,  touch,  and 
almost  take  the  helm  of,  sitting  right 
under  the  shadow  of  the  Brooklyn 
Bridge.  Docked  and  waiting  for  his 
command,  shipshape  one  and  all,  are 
the  Peking  ana  Wavertree,  19th  cen¬ 
tury  oceangoing  squareriggers,  the 
Ambrose  Lightship,  which  formerly 
guided  ocean  liners  as  they  eased  into 
New  York  Harbor,  and  an  old  Glou¬ 
cester  fishing  schooner,  the  Hay¬ 
ward. 

A  whole  Seaport  neighborhood  has 
been  reconstructed,  including  a 
countinghouse,  warehouse,  sailor's 
hotel  and  print  shop.  In  the  old  Fulton 
Fish  Market  vendors  sell  chowder, 
spices,  pottery,  and  knickknacks.  And 
for  a  very  special  treat,  a  100-foot-long 
schooner  dating  from  the  1860's,  the 
Pioneer,  departs  under  full  sail  twice 
a  day  on  a  three-hour  excursion 
through  the  Harbor  ($12  for  adults, 
$6  for  children,  and  well  worth  it;  3 
trips  on  Saturdays;  766-9076,  for 
reservations). 


Toys.  F.A.O.  Schwarz  (catty- 
corner  from  The  Plaza,  at  Fifth  Ave. 
and  58th  St.)  is  the  Bergdorf  Good¬ 
man  and  Blooming  dale's  of  toys  tores. 
Earl  Mountbatten  of  Burma,  for  in¬ 
stance,  shops  there  for  his  grand¬ 
children.  It  has  a  fine  collection  of 
stuffed  animals,  among  millions  of 
other  goodies,  and  play  areas  for  kids. 
Polk's  Hobbies,  314  Fifth  Ave.,  at 
32nd  St.,  has  five  floors  mostly  filled 
with  exquisite,  intricate  models  and 
kits.  The  Model  Railroad  Equipment 
Corp.  at  23  W.  45th  St.,  has  the 
works — over  60,000  different  pieces 
of  equipment.  The  Soldier  Shop,  Inc., 
1013  Madison  Ave.,  is  tops  for  lead 
soldiers,  and  The  New  York  Doll 
Hospital,  787  Lexington  Ave.,  near 
Bloomingdale's,  provides  emergency 
room  service  for  Barbie,  Raggedy 
Ann,  et  Alice,  and  buys  and  sells 
antique  dolls.  Second  Childhood,  282 
Bleecker  St.  in  Greenwich  Village, 
specializes  in  antique  toy  trains.  And, 
the  Federation  Trading  Post,  210  E. 
53rd  St.,  sells  Tribbles,  Spock  Ears, 
and  Star  Fleet  Commissions. 

Relief.  At  dinnertime,  you  can  park 
the  half-pints  with  their  new  Spock 
Ears  in  front  of  the  TV,  put  on  your 
finest,  and  go  out  on  the  town — just 
by  going  downstairs.  The  Plaza's 
Edwardian  Room  can  now  offer  you  a 
five-course  feast  complete  with 
carafe  of  wine  for  $14.00  a  person. 
You  can  check  on  the  kids  upstairs  by 
asking  the  captain  to  install  a  phone  at 
your  table,  tv 

Picnics 

Room  Service  at  The  Plaza  will  be 
happy  to  pack  a  hamper  full  of  treats 
for  you  to  tote  to  any  of  several 
eminently  picnickable  glens  and 
groves.  You  can  dine  in  the  Sheep 
Meadow  (in  Central  Park,  west  side, 
near  The  Lake)  during  a  free  evening 
performance  by  the  New  York  Phil¬ 
harmonic  or  the  Metropolitan  Opera, 
or  in  the  shadow  of  Belvedere  Castle 
while  waiting  to  see  free  Shake- 
speare-in-the-Park  (also  on  the  west 
side,  near  79th  St.  and  the  Museum  of 
Natural  History).  Or  nibble  while 
admiring  the  Hudson  Palisades  from 
Ft.  Tryon  Park  after  a  visit  to  the 
Cloisters,  a  serene,  secluded  bit  of 
Twelfth-Century  France — and  home 
of  the  unicorn  tapestries — accessible 
by  the  No.  4  double-decker  bus.  Or 
picnic  while  sailing  up  the  majestic 
Hudson  Valley  on  the  Dayliner  (K),  a 
large,  modern  cruise  boat  that  de¬ 
parts  from  the  Circle  Line  pier  every 
day  at  10  A.M.  and  floats  you  up  to 
West  Point — you  can  visit  it  at  your 
leisure — and  back  in  six  hours. 
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Shopping 

We've  put  together  a  list  of 
pleasant,  useful  and/or  amazing  items 
for  sale  in  New  York.  Summer's  a 
great  time  to  shop  in  New  York — 
inventory  sales,  the  new  fall  mer¬ 
chandise,  air-conditioned  stores,  and 
uncrowded  aisles  all  add  up  to  a 
shopper's  paradise. 

New  York  has  department  stores 
that  stock  an  astounding  and  tasteful 
variety  of  merchandise.  In  Blooming- 
dale's  you  can  bump  into  royalty, 
movie  stars,  and  sheiks  roaming 
through  ten  floors  of  high-status 
stuff.  Bergdorf  Goodman,  across  the 
street  from  The  Plaza,  is  even  more 
outrageously  chic.  Don't  miss  either 
of  these  bazaars.  Down  on  34th  St.,  at 
Herald  Square,  there's  Mac/s  (check 
out  the  linen  department  on  the  6th 
floor  and  the  Cellar  for  gourmet 
cookware,  stationery). 

You  can  buy  a  profusion  of  every¬ 
thing  from  everywhere,  and  for  any¬ 
one,  in  New  York.  To  wit: 

Expensive  gold  cowboy  boots:  Fio¬ 
rucci's,  125  E.  59th  St. 

Fanciest  chocolates:  Godiva,  701 
Fifth  Ave.,  or  Perugina,  636  Lexing¬ 
ton  Ave.  (K) 

Best  coffee  beans:  Zabar's  Gour¬ 
met  Foods,  2245  Broadway,  between 
W.  80th  and  W.  81st  Sts.,  is  the  only 
store  in  New  York  City  that  sells 
Jamaica  Blue  Mountain  coffee,  the 
best  coffee  in  the  world. 

Neon  necklaces  (K):  these  are  small 
plastic  necklaces  filled  with  an  incan¬ 
descent  green  liquid  which  first  ap¬ 
peared  locally  last  summer. 

Best  collection  of  exotic  costume 
jewelry:  Shop-in-the-Subway,  on  the 
northeast  corner  of  Lexington  Ave. 
and  86th  St.  in  the  underground 
passageway  of  the  IRT  subway. 
Pretty  things,  cunningly  wrought, 
from  all  over  the  world. 

Thrillers:  Murder,  Inc.,  Bookstore 
271  W.  87th  St. 

Other  worlds:  Science  Fiction 
Shop,  56  Eighth  Ave.  in  the  Village 
has  every  S.F.  title  in  print.  (K) 

Best-priced  cameras  and  film: 
Forty-seventh  Street  Photo,  67  W. 
47th  St. — everything  in  stock  is  only  a 
little  above  wholesale. 

Previously-owned  minks:  The  Ritz 
Thrift  Shop,  107  W.  57th  St. 

Classiest  men's  shirts  in  the  world: 
Pec  &  Co.,  45  W.  57th  St.,  the  only 
made-to-order  shirtmaker  who  can 
run  up  a  shirt  that  fits  you  perfectly 
all  over  with  only  one  fitting  (mini¬ 
mum  order:  3  shirts,  but  they  will 
make  an  initial  shirt  for  your  ap- 


Eroval;  $56  per  shirt  and  up,  but  they 
ist  for  five  years). 

Largest  selection  of  video  games 
(K):  TV  department,  Bloomingdale's, 
Lexington  Ave.  and  59th  St. 

Men's  haircuts:  Chuck  Conklin, 
141  E.  57th  St.,  593-1779,  serves  wine 
while  styling  hair  to  fit  the  shape  of 
your  head. 

Women's  haircuts:  The  beauty 
salon  at  Lord  &  Taylor,  38th  St.  ana 
Fifth  Ave. 

A  new  and  beautiful  face:  Georg¬ 
ette  Klinger,  501  Madison  Ave.,  838- 
3200,  is  a  cool,  elegant  salon  where 
you  can  get  a  soothing  facial,  a 
massage,  a  shampoo  and  hair  cut,  a 
makeup  lesson,  and  special  consulta¬ 
tion  for  teenage  skin  problems. 
There's  also  a  men's  salon  for  skin  and 
hair  care.  Call  ahead.  I 

A  cake  in  the  shape  of  anything  you 
wish:  Call  Stephanie  or  Creative 
Cakes,  794-9811.  She's  sculpted  tasty 
confections  in  the  shapes  of  cars, 
typewriters,  people,  dogs,  beds,  etc. 

Tasteful  browsing:  Rizzoli  Inter¬ 
national  Bookstore,  712  Fifth  Ave.,  at 
56th  St. 

Discount  cigarets:  Fun  City  Shops, 
many  locations  in  Manhattan. 

Relaxed  smoke  shop:  Pipe  &  Pouch 
Smoke  Shop,  575  Madison  Ave.,  bar¬ 
gain  prices  on  superior  briars  and 
friendly  service. 

First  discount  gourmet  shop  in 
New  York:  Spice  Market  Inc.,  265 
Canal  St.  Large,  good  selection  of 
spices,  cookware,  and  gourmet  foods, 
at  low  prices;  they  also  have  the 
Time-Life  Foods  of  the  World  cook¬ 
books  for  $6  a  volume. 

Sports 

This  means  mostly  baseball,  the 
one  game  we  seem  to  be  good  at  in 
town  at  the  moment.  The  All-Star 
Game's  at  the  all-new  Yankee  Sta¬ 
dium  on  Tuesday,  July  19th. 

BASEBALL  SCHEDULES:  1976 
American  League  pennant-winner 
Yankees  (K)  will  play  Detroit  at  the 
Stadium  July  1st  at  8  PM,  July  2nd  at  2 
PM,  and  a  double  header  on  the  3rd  at 
2  PM.  Other  summer  home  games: 

Yanks  vs.  Cleveland:  July  4-7  (all 
night  games:  8  PM  game  time) 

Yanks  vs.  Milwaukee:  July  21  (twi- 
nighter;  first  game  at  5:30). 

July  22  (8  PM) 

July  23  (2  PM) 

Yanks  vs.  AL  West  champs  Kansas 
City  Royals:  July  24  (2  PM),  July  25  (8 
PM) 

Yanks  vs.  arch-rival  Baltimore 
Orioles:  July  26-27  (8  PM),  July  28  (2 
PM)  ! 


Yanks  vs.  Oakland:  August  10  and 
11  (8  PM) 

Yanks  vs.  California:  August  12  (8 
PM),  August  13  and  14  (2  PM) 
Yanks  vs.  Bill  Veeck's  Chicago 
White  Sox:  August  15  and  16  (8  PM) 
Yanks  vs.  Minnesota:  August  24 
and  25  (8  PM) 

Yanks  vs.  Texas:  August  26  (8  PM), 
August  27  and  28  (2  PM) 

Yanks  vs.  Seattle  Mariners:  August 
30  and  31  (8  PM) 

Yankee  Stadium  was  reopened  last 
year  after  3  years  and,  officially, 
$83,000,000.  It's  now  a  beautiful 
stadium,  and  every  one  of  the  57,000 
royal  blue  seats  offers  unobstructed, 
unimpaired,  and  impartial  views  of 
the  field.  (Box  seats:  only  $6.00; 
reserved  seats:  $4.50,) 

Out  in  Queens,  Shea  Stadium,  the 
other  Stadium,  is  the  home  of  the 
hapless  New  York  Metropolitan 
Baseball  Club,  Inc.,  to  wit:  The  Mets 
(K).  The  Flushing  Line  subway  goes 
straight  to  Shea — you  can  pick  it  up  at 
Times  Square,  5th  Ave.  at  42nd  St., 
and  Grand  Central  Station,  but  for  a 
seat  always  board  at  Times  Square, 
the  terminus.  Shea's  a  mammoth 
stadium  with  good  sight  lines,  a 
superior  organist,  Jane  Jarvis,  and 
cheaper  eats  than  at  Yankee  Stadium 
(cheaper  seats,  too:  box  seats — $5; 
reserved  seats — $3.50  and  $4.50). 
The  Metsie's  home  games  this  sum¬ 
mer: 

Mets  vs.  Montreal:  July  8  (8:05 
PM — the  Mets  give  you  an  extra  5 
minutes  to  get  settled),  July  9  (4:05 
PM — don't  ask  us  why),  July  10  (2:05 
PM) 

Mets  vs.  Chicago:  July  12  and  13 
(8:05  PM),  July  14  (2:05  PM— a  Bas¬ 
tille  Day  Singleheader) 

Mets  vs.  Pittsburgh:  July  15  (8:05 
PM),  July  16  (4:05  PM — another  one), 
July  17  (2:05  PM) 

Mets  vs.  San  Diego:  July  29  (8:05 
PM),  July  30  (4:05  PM — here  we  go 
again),  July  31  (2:05  PM) 

Mets  vs.  Los  Angeles  Dodgers, 
formerly  Dem  Bums:  August  1  and  2 
(8:05  PM),  August  3  (2:05  PM) 

Mets  vs.  San  Francisco  Giants, 
formerly  the  Gints:  August  5  and  6 
(8:05  PM) 

Mets  vs.  St.  Louis:  August  7  (2:05 
PM),  August  8  and  9  (8:05  PM), 
August  10  (2:05  PM).  (These  may  be 
the  days  Lou  Brock  breaks  Ty  Cobb's 
all-time  basestealing  record) 

Mets  vs.  the  World  Champion  Cin¬ 
cinnati  Reds:  August  19  (8:05  PM), 
August  20  and  21  (2:05  PM) 

Mets  vs.  Houston:  August  22  (8:05 
PM),  August  23  (2:05  PM) 


New  York  Apples 
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SPECIAL  20%  REDUCTION 
ON  SELECTED  ROOMS 


Make  business  or  pleasure  more 
enjoyable  by  experiencing  New 
York’s  grandest  hotel  at  substantial 
savings.  From  July  1st  through  Sep¬ 
tember  5th  ,  single  rooms  that  are 
normally  $45  are  only  $36,  double 
rooms  normally  at  $55  for  two  are 
only  $44.  Suites  that  are  $1 1 5  per  day 
are  just  $92.  No  charge  for  children 
under  19  in  same  room  with  parents. 


Indulge  yourself  and  your  family  for 
a  week  or  weekend.  Central  Park  is 
our  front  yard.  Ride  in  horse-drawn 
carriages,  see  a  Broadway  show,  at¬ 
tend  Carnegie  Hall  or  an  activity  at 
Lincoln  Center ...  all  within  easy  strol¬ 
ling  distance.  The  Plaza  is  New  York. 
For  reservations  call  toll-free  800- 
228-3000  or  ask  your  travel  agent 
about  Plaza  package  plans. 


Western  international  hotels 

Partners  in  travel  with  United  Airlines 
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TENNIS:  New  York's  pro  tennis 
team  has  Billie  Jean  King,  Virginia 
Wade,  Sandy  Mayer,  and  a  new 
name — the  New  York  Apples  (last 
year  they  were  the  Sets,  rhymes  with 
Mets,  Jets,  and  Nets,  three  second 
division  teams;  also  rhymes  with  New 
York  Bets,  team  name  of  New  York's 
Off-Track  Betting  Corp.,  and  with 
New  York  Debts,  Mayor  Beame's 
softball  team).  The  Apples  play  the 
bulk  of  their  home  games  in  Madison 
Square  Garden,  at  7th  Ave.  and  32nd 
St.,  either  in  the  big  arena  or  in  the 
adjunct  Felt  Forum,  which  you  enter 
from  8th  Ave. 

Prices  are  $10,  8,  6  and  4;  game 
time's  always  7:30  PM: 

Apples  vs.  Golden  Gaters  (Felt 
Forum):  July  13 

Apples  vs.  San  Diego  Friars  (Felt 
Forum):  July  15 

Apples  vs.  Boston  Lobsters  (Felt 
Forum):  July  22 

Apples  vs.  Bjorn  Borg's  Cleveland 
Nets  (Madison  Square  Garden): 
August  2 

Apples  vs.  Soviet  Union  (Madison 
Square  Garden):  August  8 


Apples  vs.  Boston  Lobsters  (Felt 
Forum):  August  11 

GOLF:  The  Westchester  Golf 
Classic,  one  of  the  richest  and  most 
prestigious  stops  on  the  PGA  tour, 
featuring  all  of  the  game's  top  play¬ 
ers,  takes  place  in  Rye,  N.Y.,  just 
barely  beyond  the  city  limits  and  City 
Island,  at  the  Westchester  Country 
Club  from  July  14-17. 

Out  on  the  Town 

There's  always  something  delight¬ 
ful  to  do  in  New  York,  whether  it 
improves  your  mind  or  tickles  your 
fancy,  or  both.  So  here  are  3  days' 
worth  of  fun. 

MUSEUMS:  "The  Plaza  Dis¬ 
covery,"  one  of  The  Plaza's  Fun  Way 
packages,  includes  free  admission  to 
the  Guggenheim  Museum  and  either 
the  Metropolitan  Museum  of  Art  or 
the  Museum  of  Modern  Art. 

METROPOLITAN  MUSEUM  OF 
ART— Fifth  Ave.  at  82nd  St.  TR  5- 
5500.  The  shows  this  summer  include 
a  magnificently  large  Degas  show 
which  includes  a  number  of  Japanese 
prints  Degas  collected  and  photo¬ 
graphs  he  took  as  studies.  Both  the 
prints  and  the  photos,  interestingly, 
use  space  the  same  way:  they  just  slice 
things  off  arbitrarily  at  the  edges,  and 
if  you  look  at  them  as  you  look  at  the 
paintings,  you  can  see  enjoyably  how 
Degas  learned  to  paint.  Also  on  view: 
"Liberty  or  Death,"  a  display  of  arms 
used  in  the  American  Revolution;  and 
here's  your  chance  to  see  ex-Vogue 
editor  Diana  Vreeland's  celebrated 


"Glory  of  Russian  Costume"  show, 
which  has  been  so  jammed  all  spring 
very  few,New  Yorkers  have  seen  it 
yet.  The  big  surprises  here:  Catherine 
the  Great's  wedding  dress  with  a  17" 
waist  (that's  an  inch  smaller  than 
Scarlett  O'Hara);  Peter  the  Great's 
size  13  boots;  and  the  peasant  cos¬ 
tumes,  extremely  colorful. 

MUSEUM  OF  MODERN  ART- 
11  W.  53rd  St.  956-6100.  The  col¬ 
lection  of  Ambroise  Vollard,  a  cele¬ 
brated  art  collector,  dealer  and  coin- 
noisseur  who  commissioned  a  set  of 
Picasso  etchings. 

GUGGENHEIM  MUSEUM— Fifth 
Ave.  at  89th  St.  860-1300.  This  is  the 
museum  that's  the  gift  to  the  city 
from  The  Plaza's  great  fan,  Frank 
Lloyd  Wright.  The  summer  show  is  a 
selection  from  their  permanent  col¬ 
lection  of  20th  century  masters. 

FRICK  MUSEUM— Fifth  Ave.  at 
70th  St.  288-0700.  The  permanent 
collection,  which  includes  a  couple  of 
stunning  and  incandescent  Vermeers 
flanking  a  fireplace  and  a  raft  of 
Rembrandts.  The  big  summer  attrac¬ 
tion  here  is  the  lovely  pool  in  the 
covered  courtyard — a  perfect  place  to 
collapse  on  a  bench  and  take  five. 

THEATER:  Everything's  on,  but 
the  one  not  to  miss  is  A  Chorus  Line 
(Shubert  Theater,  225  W.  44th  St. 
246-5990.  Mondays  through  Satur¬ 
days  at  8.  Matinees  Wednesdays  and 
Saturdays  at  2.)  Still  the  best  musical 
on  Broadway.  Winner  of  9  T onys,  and 
the  first  musical  to  win  a  Pulitzer 
Prize  since  How  to  Succeed  in  Busi¬ 
ness  Without  Really  Trying  15  years 
ago.  The  awards  are  a  tribute  to  the 
innovative,  spectacular  staging  of 
Michael  Bennett.  "The  Plaza  Holi¬ 
day,"  another  Plaza  Fun  Way  package, 
offers  orchestra  seats  to  a  Broadway 
musical  and  to  a  Broadway  play — you 
get  your  choice  of  either  comedy  or 
drama.  "Plaza  Suite," yet  another  Fun 
Way  package  from  The  Plaza,  pro¬ 
vides  orchestra  seats  for  one  Broad¬ 
way  play. 

MUSIC:  A  little  night  music? 
There  11  be  free  symphony  orchestra 
concerts  under  the  stars  when  the 
New  York  Philharmonic  performs  in 
its  shirtsleeves  in  the  Sheep  Meadow 
on  August  2,  9,  and  16.  •  The  final 
blowout  of  the  Newport  Jazz  Festi¬ 
val — New  York  coincides  nicely  with 
the  Fourth  of  July  weekend.  There's 
Dixieland  on  the  Staten  Island  Ferry 
on  July  2 — the  Dukes  of  Dixieland 
will  be  at  the  helm  and  the  boat  will 
avoid  Staten  Island,  steaming  up  the 
Hudson  to  the  George  Washington 
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Summer  Secrets 

Here,  for  home  use,  are  the 
authentic  recipes  of  The  Plaza 
bartenders  for  the  guests'  all- 
time  summer  favorites. 

The  Plaza  Cooler:  Fill  a  tall 
glass  with  ice  and  add  2  oz.  light 
rum,  the  juice  of  half  a  freshly 
squeezed  lime  and  ginger  ale. 

Tidal  Wave:  Mix  in  a  blender  2 
oz.  vodka,  1  oz.  Southern  Com¬ 
fort,  the  juice  of.  a  freshly  squeezed 
lime,  a  dash  of  grenadine,  2  oz. 
soda  water,  and  some  shaved  ice. 
Pour  the  mixture  into  a  tall  glass 
and  think  no  more. 

Maui:  Mix  in  a  blender  IV2  oz. 
dark  rum,  1  oz.  pineapple  juice, 
the  juice  of  half  a  freshly  squeezed 
lime,  and  a  tsp.  of  sugar.  Serve  in 
a  tall  glass  over  ice  ana  decorate,  if 
you  remember,  with  a  slice  of 
pineapple. 

Pina  Colada:  Mix  in  a  blender  2 
oz.  light  rum,  1  oz.  coconut 
cream,  3  oz.  pineapple  juice,  and 
the  shaved  ice  you  didn't  use  for 
the  Tidal  Wave. 


Bridge.  Three  departures:  10:30  AM 
($6.50),  1  PM  and  3:30  PM  (both 
$7.50).  Count  Basie  and  Sy  Oliver 
celebrate  the  nation's  201st  with 
a  bopping,  show-stopping  dance  at 
Roseland  Dance  City  on  July  4  (239 
W.  52nd  St. — $10).  •  Mostly  Mozart 
concerts  come  to  Avery  Fisher  Hall  at 
Lincoln  Center  once  again  this  sum¬ 
mer,  (July  18-August  27).  Every  seat 
in  the  house  costs  $5.75;  the  backup 
men  for  the  Divine  Mr.  M.  are 
Schubert,  Beethoven,  and  Haydn. 

MOVIES:  You  don't  have  to  leave 
The  Plaza  to  see  a  first-run  movie — 
Cinema  3  on  the  Park  side  of  the  hotel 
is  the  newest,  most  intimate,  and 
poshest  cinema  in  town.  The  row  of 
first-run  houses  is  nearby — it  lines 
Second  and  Third  Aves.  in  the  50s  and 
60s.  But  the  glory  of  movie-going  in 
New  York  are  the  dozens  of  revival 
houses — and  you  don't  have  to  go  far 
to  get  to  one  of  the  best  of  them.  (See 
the  Goings-On  Section  in  your  New 
Yorker  for  listings.) 

The  Carnegie  Hall  Cinema  on  7th 
Ave.  between  56th  and  57th  Sts.  in 
the  bowels  of  Carnegie  Hall  shows  all 
the  classics,  American  and  foreign — 
and  we  do  mean  all:  they  change  their 
double-feature  programs  every  day 
or  two. 

WATERING  HOLES  EN  ROUTE 
BACK  TO  THE  OAK  BAR:  To  start 


at  the  top,  literally,  try  The  Rainbow 
Room,  30  Rockefeller  Plaza,  at  50th 
St„  757-9090,  the  only  30's  Holly¬ 
wood  night  club  left  in  all  its  original 
glory.  You  expect  to  see  Fred  and 
Ginger  come  down  the  steps  any 
moment,  and  from  this  Cadillac  of 
Clubs,  65  stories  above  it  all,  you  can 
see  all  of  Manhattan  glitter  as  well  as 
some  rural  areas  such  as  Brooklyn 
and  Queens.  Elegant  and  extravagant 
dining,  and  the  dance  music  comes 
from  Sy  Oliver  and  his  Orchestra  and 
is  traditionally  enthusiastic. 

Hippopotamus,  405  E.  62nd  St., 
486-1566,  where  the  most  beautiful 
people  jam  in  to  take  in  the  piano 
playing  of  Roger  Ram,  Billie  Holiday's 
accompanist,  sup  on  French  deli¬ 
cacies,  play  backgammon,  and  get  it 
on  in  a  setting  so  elaborate  you  have 
to  like  it. 

And  here's  three  happy  saloons  so 
you  need  never  be  stuck  for  a  place  to 
wet  your  whistle  no  matter  how  far 
you  stray  from  The  Plaza.  •  The  Lone 
Star  Cafe,  Fifth  Ave.  at  13th  St.,  is  the 
new  Texas  bar  in  Greenwich  Village 
that  serves  long-neck  bottles  of  Lone 
Star  Beer  and  plays  live  "progressive 
country  music"  (the  hottest  thing  in 
Texas — it  has  a  beat  and  it's  straight 
from  the  gut).  •  McSorley's  Old  Ale 
House  ("We  were  here  before  you 


were  born"),  15  E.  7th  St.,  is  the  oldest 
bar  in  the  city.  It  was  recently  inte- 
rated  (i.e.,  it  now  serves  women), 
ut  it  still  has  turkey-and-onion  sand¬ 
wiches,  still  has  the  original  sawdust 
on  the  floor,  and  is  still  the  kind  of 
lace  where  you  might  look  down  the 
ar  and  see  W.C.  Fields  blow  the  head 
off  a  tall  one. 

•  The  All  State  Cafe,  250  W.  72nd 
St.,  winner  of  The  Real  World's  bar- 
of-the-year  award,  is  a  friendly 
neighborhood  bar  near  Central  Park 
with  good  food  and  a  good  juke  box, 
the  epitome  of  the  kind  of  small  place 
you  hope  to  find  around  every  corner 
in  New  York. 

Rainy  and  Super  Hot 
Day  Solutions 

Stay  inside  The  Plaza  and  enjoy  the 
hotel.  The  violins  play  all  summer  at 
the  Palm  Court;  Trader  Vic's  is  a 
tropical  island  downstairs;  the  Oak 
Bar  never  runs  out  of  gins-and-tonic ; 
the  Oyster  Bar  serves  oysters  even  in 
months  without  an  R  in  them;  there's 
candlelight  dining  (and  the  prix  fixe 
feast)  every  night  in  the  Edwardian 
Room;  baronial  distinction  and  then 
some  in  the  Oak  Bar;  and,  of 
course,  as  in  every  Western  Inter¬ 
national  hotel,  there's  room  service 
around  the  clock. 


About  The  Plaza 


Reservations  for  The  Plaza  can 
be  made  at  any  time 

•  by  calling  Western  Interna¬ 
tional's  toll  free  number:  800 
228-3000  (W.I.'s  toll  free  number 
in  Canada  is  800  261-8383).  When 
you  dial  this  number  you  can  also 
make  reservations  for  any  other 
Western  International  hotel  at 
the  same  time. 

•  by  calling  The  Plaza  directly 
at  212  PLaza  9-3000  and  asking 
for  the  reservation  manager,  Philip 
Stroup. 

•  by  stopping  by  the  front  desk 
or  picking  up  a  house  phone  at 

ROOM  RATES 
STAP 

SINGLE  OCCUPANCY  $  45* 
DOUBLE  OCCUPANCY  $  55* 
ONE-BEDROOM  SUITES  $115 


any  Western  International  hotel 
around  the  world. 

There's  no  charge,  ever,  at  The 
Plaza  for  kids  18  or  under  who 
stay  in  the  same  room  with  their 
parents.  And  the  single  rate  ap¬ 
plies  if  an  additional  room  is 
required  for  children. 

Children's  menus  are  available 
at  all  times  in  Plaza  restaurants. 

Ask  any  travel  agent  about  The 
Plaza's  special  plans,  which  in¬ 
clude  accommodation  at  The  Plaza, 
sightseeing,  theater  tickets,  din¬ 
ing  and  entertainment,  and  mu¬ 
seum  admissions. 


lT  THE  PLAZA: 

3ARD 

MEDIUM 

DELUXE 

$  55 

$  62  $  72 

$  80  $  90 

$  65 

$  74  $  84 

$  95  $105 

$135 

$155  $175 

$198  $250 

*The  Plaza  offers  a  20%  reduction  on  these  rooms,  subject  to 
availability,  from  July  1  through  September  6. 


We  are  proud  to  honor  the  best 

in  our  field  - 

They  are . . .  WHO'S  WHO 


Official  Direct. 
Certified  Industrial 
Administrators  an. 


The  first  directory 
of  CIRA's  and  CIRL's 
is  now  available 


the  educational  and  professional  ac¬ 
complishments  which  distinguish  the  mem¬ 
bers  of  this  select  group. 

The  first  publication  of  its  kind,  Who's 
Who  ...  is  available  on  a  limited  basis  to 
NIRA  members,  interested  recreation  pro¬ 
fessionals,  educational  institutions  and  li¬ 
braries.  The  cost,  including  postage  and 
handling,  is  $7.50  per  copy. 

To  order  your  copy  of  Who's  Who  .  .  ., 
write  to  Patrick  Stinson  at  the  NIRA  office, 
20  N.  Wacker  Drive,  Suite  2020,  Chicago,  III. 
60606  —  Phone  (312)  346-7575. 


yy  HO'S  WHO  in  Business ,  Industry  and 
Government  Employee  Recreation 
recognizes  the  finest  administrators  of 
employee  recreation  and  service  programs. 
The  men  and  women  listed  in  this  first  edi¬ 
tion  are  Certified  Industrial  Recreation  Ad¬ 
ministrators  (CIRA's)  and  Leaders  (CIRL's). 
They  have  met  strict  criteria  for  professional 
excellence  under  the  only  existing  certifica¬ 
tion  program  for  employee  recreation 
specialists. 

Who's  Who  .  .  .  lists  every  CIRA  and 
CIRL  of  record  on  the  publication  date.  In 
biographical  sketches,  the  directory  outlines 


QOne  of  our  most  popular  recreation  activities 
*  is  in  trouble.  Our  annual  company  picnic, 
which  is  usually  a  big  success,  went  very  badly  last 
year.  Attendance  was  way  down,  compared  with 
other  years.  As  we  had  before,  we  held  the  picnic  at 
a  very  popular  theme  park  within  driving  distance 
of  the  plant.  Unfortunately,  the  weather  didn't 
cooperate  that  day.  Also  traffic  jams  in  and  around 
the  park  left  many  employees  angry  before  the  pic¬ 
nic  even  started.  Activities  at  this  park  were  very 
successful  in  the  past.  After  last  year's  bad  experi¬ 
ence,  though,  we  are  worried  that  participation 
may  have  fallen  off  permanently. 

Q  I  am  sympathetic  to  your  problem.  It  is  difficult, 
”•  but  can  be  resolved.  Without  knowing  all  the 
circumstances  and  history  surrounding  your  pro¬ 
gram,  I  can  only  suggest  solutions  and  direct  ques¬ 
tions  to  you  which  may  help  lead  to  a  solution. 

When  attendance  at  a  formerly  successful  event 
drops  significantly,  several  tough  questions  must  be 
asked: 

— Was  the  activity  inspired  and  planned  by  a  good 
cross-section  of  employees? 

— Was  the  activity  an  "old  tried  and  true"  event, 
repeated  without  the  benefit  of  conscientious 
updating  and  reprogramming? 

— Could  there  have  been  a  coincidental  drop  in 
morale  due  to  causes  other  than  employee 
fellowship  and  recreation  activities? 

— Was  the  activity  a  "freebie",  without  respon¬ 
sibility  or  cost-sharing  between  employees  and 
employer? 

— Are  you  sure  this  type  of  event  is  what  the  em¬ 
ployees  really  want? 

Assuming  that  former  picnics  were  more  suc¬ 
cessful  than  last  year's,  you  may  have  encountered  a 
problem  that  many  companies  meet  when  they  pro¬ 
gram  an  employee  activity  at  an  amusement  park. 
Theme  amusement  parks  have  been  extremely  popu¬ 
lar,  especially  in  the  past  three  years.  Many  have  in¬ 
creased  attendance  by  fifty  to  seventy-five  per  cent 


public.  They,  too,  realize  that  it  is  only  a  matter  of 
time  before  attendance  will  decrease  if  solutions  to 
the  problems  of  overcrowding  are  not  found. 

There  is  no  question  that  using  a  large  theme  park 
for  your  picnic  can  appear  easier  than  organizing  the 
event  "from  scratch".  Very  little  planning  or  work  is 
required  from  you  or  a  committee.  To  abandon  the 
park  means  more  work  for  every  committee  member 
as  well  as  the  recreation  director. 

Even  so,  because  of  problems  like  those  you  en¬ 
countered,  many  companies  have  returned  to  old 
fashioned  private  picnic  grounds.  They  have  engaged 
some  attractions  —  clowns,  games,  concessions, 
rides  and  so  forth  —  and  have  regained  their  attend¬ 
ance.  Some  have  found  small  amusement  parks  that 
are  willing  to  rent  out  their  grounds  for  a  day.  Some 
have  changed  their  entire  picnic  concept  and  staged 
the  event  in  a  farm  setting,  on  a  chartered  boat,  or  as 
part  of  a  railroad  trip.  Others  have  opted  for  an  ice 
cream  social,  an  open  house  at  the  work  site,  or  an 
employee-staffed  carnival.  Outings  which  use  less 
crowded  areas  such  as  beaches,  zoos,  fairgrounds, 
historical  sites,  and  metro  parks  can  also  be  suc¬ 
cessful. 

You  may  find  it  useful  to  assemble  a  cross-section 
employee  committee  to  discuss  your  picnic  attend¬ 
ance  problem.  I  am  sure  your  answer  will  be  forth¬ 
coming.  If  you  have  a  company  psychologist  or  can 
engage  one  from  a  local  college,  draw  up  a  question¬ 
naire.  |(l  have  found  it  advisable  to  engage  a  specialist 
in  surveying  employees,  since  this  is  a  specialized 
field  requiring  considerable  knowledge  both  in  ques¬ 
tion  structure  and  evalution.) 

Whatever  your  course,  do  not  be  discouraged  by  a 
temporary  drop  in  participation.  The  key  to  bolster¬ 
ing  attendance  lies  in  your  thorough,  confident  ap¬ 
proach  to  discovering  employee  needs,  critiquing 
your  programs  honestly  and  implementing  changes 
when  necessary. 

The  free  NIRA  publication,  "Planning  a  Picnic", 
may  help  you  with  your  next  summer  outing.  To 
order  a  copy  (free  only  to  NIRA  members),  circle 
Reader  Service  Card  No.  6. 

The  " Ideas  Clinic"  comprises  exclusively  questions 
we  receive  from  our  members,  along  with  responses 
from  NIRA  Consultant  Mel  Byers,  CIRA.  For  assistance 
in  any  area  of  industrial  recreation,  write  or  call:  NIRA, 
20  N.  W acker  Dr.,  Suite  2020,  Chicago,  IL  60606  — 
312/346-7575.  Ml 


ideas  clinic 


in  the  space  of  just  one  year.  Long  lines,  crowded 
attractions  and  traffic  jams  result.  The  word  gets 
around  and  discourages  potential  visitors.  Believe 
me,  these  parks  are  critically  aware  of  the  problem 
and  are  doing  everything  under  the  sun  to  please  the 
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At  Loews  Dominicana  you  can  have  a  hot  time  and 
still  save  some  nice  cool  cash. 

Because  at  Loews  Dominicana  the  two  of  you 
can  have  a  great  stay  for  just  $30  a  day  European 
plan.  That's  lower  than  most  comparable  hotels  in 
the  Caribbean. 

Yet  Loews  Dominicana  is  as  luxurious  as  any 


hotel.  With  316  rooms,  private  terraces,  putting 
greens,  horse  trails,  eight  lighted  tennis  courts, 
health  club,  a  swimming  pool  with  an  island  bar, 
three  restaurants  with  delicious  food  and  tasty 
prices.  All  in  exciting  Santo  Domingo,  the  sun  spot 
in  the  Caribbean  still  worth  writing  home  about. 


Loews  Dominicana 

Santo  Domingo,  Dominican  Republic 


*l&00to19L50 

per  person/double occupancy-EP— April  18  to  December  2 1 .  1977; 
map  and  several  packages  available,  including  a  tenn.s  packaagg[ 


For  reservations  call  (212)  586-5099,  the  LRl  number  in  your  area  toll-free,  or  see  your  travel  agent. 


CIRCLE  READER  SERVICE  CARD  NO.  35 
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Coupon  book  offers 
two-for-one  entertainment 

Now  your  employees  can  buy  one  dinner  or  one  ad¬ 
mission  and  get  "one  on  the  house"  at  hundreds  of 
local  restaurants,  theatres,  sports  events,  special  shows 
and  concerts  as  well  as  hotels  from  coast  to  coast.  It  is 
possible  to  cut  a  family's  recreation  budget  in  half  with 
the  "Entertainment  77"  coupon  book,  according  to  its 
publisher,  Sports  Unlimited,  Inc.,  The  entertainment 
discount  coupons  are  now  available  in  17  major 
metropolitan  areas.  Each  area  has  its  own  local  edition 
containing  three  to  four  hundred  two-for-one  offers  for 
dinners  and  admissions  to  local  establishments.  Each 
also  entitles  its  holder  to  50%  discounts  on  the  standard 
room  rates  at  fine  hotels,  nationally. 

The  "Entertainment  77"  program  differs  from  the 
usual  discount  dining  club  in  that  it  offers  a  full  range  of 
leisure  activities,  from  the  most  elegant  to  the  most 
casual.  It  is  designed  specifically  to  appeal  to  people  of 
all  ages  and  interests,  including  couples,  teens,  college 
students,  "young  marrieds"  and  families  with  children. 
The  program  has  achieved  phenominal  growth  over  the 
past  16  years.  Pioneered  in  Detroit  in  1962,  it  has  ex¬ 
panded  to  include  coupon  book  editions  in  Chicago, 
Cincinnati,  Columbus,  Akron,  Cleveland,  Dayton,  Pitts¬ 
burgh,  St.  Louis,  Buffalo,  Los  Angeles,  San  Francisco, 
Orange/Anaheim,  San  Gabriel,  Kansas  City,  Houston 
and  San  Jose. 


Sports  Unlimited,  Inc. 

30100  Telegraph  Road 
Birmingham,  Michigan  48010 
.  .  .  or  call  collect: 

Hughes  Potiker  or  Steve  Zacks 
(313)  642-8300 

CIRCLE  READER  SERVICE  CARD  NO.  36 


Awards  by  Kaydan: 
quality,  variety,  service 

I  A  ^BI^^HB  “We  realize  how  important 
W  trophies  and  awards  are  to  in- 

A  1  dustrial  recreation  programs," 

R  W  says  Dan  Dreyer,  President  of 

D  Awards  by  Kaydan,  a  new 

®  NIRA  Associate  member. 

BY  KAYDAN  "With  this  understanding,  we 
offer  all  our  quality  products 
to  you  under  the  NIRA  Ex¬ 
clusive  Discount  Program.  You  can  be  assured  that  our 
wide  selection  of  awards  is  of  the  finest  quality  available 
at  any  price.  Our  many  years  of  experience  in  develop¬ 
ing  effective  awards  programs,  too,  means  that  Awards 
by  Kaydan  will  provide  you  with  excellent  quality 
variety,  custom  designs,  personal  service  and  results." 

Through  Kaydan,  NIRA  members  can  order  a  full 
range  of  awards,  not  only  for  athletic  events,  but  also  for 
employee  recognition  programs  of  all  kinds.  Decorative 
plaques  to  commemorate  virtually  any  occassion  are 
available.  Lustrous  silver  plate  bowls,  pitchers,  cups  and 
engraved  trays  are  displayed  in  the  latest  catalog  dis¬ 
tributed  by  Kaydan.  Unique  awards,  for  a  departure 
from  the  traditional  recognition  gifts,  are  also  included 
in  Kaydan's  line.  Desk  sets,  wall  clocks,  ashtrays,  gavels 
and  sounding  blocks  and  more  comprise  the  offering. 

Of  course,  Kaydan  makes  available  a  complete  selec¬ 
tion  of  trophies  and  cups  in  gold,  silver  and  bronze 
tones'  Solid  walnut  bases  and  enameled  panels  are  fea¬ 
tured  in  many  styles.  For  its  trophies  and  plaques, 
Kaydan  offers  hundreds  of  figures,  including  a  large 
selection  of  female  representatives  of  sports  and  other 
achievements. 

Special  customized  plaques  and  castings  are  also 
available  through  Kaydan  for  pins,  wall  decorations  and 
outdoor  displays.  Electro-magnetic  etching  can 
reproduce  a  photo,  invitation,  citation  or  other  artwork 
in  a  metal  plaque.  Other  methods  can  produce  custom 
looks  in  color  and  refief.  In-house  artists  will  produce 
special  renderings  on  the  basis  of  your  drawings. 

Contact  Kaydan  for  a  catalog  and  complete  ordering 
information. 


312-356-3505 

62  Wesley,  Lake  Villa,  Illinois  60046 

CIRCLE  READER  SERVICE  CARD  NO.  37 
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How  to  put  a  little 
Spice  in  your  prow 


Bring  them  to  Mexico.  With  Americana's.very 
economical  1 977  Mexico  GrouPlons.  We'll  give  you 
a  whole  menu  of  spicy  group  and  incentive 
packages  for  Acapulco  and  Mexico  City.  Go  from 
3  la  carte  to  a  full  seven-course  stay.  Like  this: 

ACAPULCO  GRANDE 
5  days/4  nights 
$99*  through  April  10,  1977  ;  . 

Deluxe  accommodations  ot  Condesa  del  Mar  Reception 
(drinks  ond  snacks)  with  mariachis  Luxury  Acapulco  Boy  yacht 
cruise  Quafros  Vientos  Disco  cover  and  one  drink  Poolside 
chaises  and  towels  Complimentary  scuba  lesson  Roundtrip 
transfers  and  baggage  handling  between  hotel  and  airport 
A  la  carte  dine-around  available 

‘Per  person  bosed  on  40  persons  or  20  rooms;  indudes  taxes,  gratuities. 

This  package  puts  them  at  the  fabulous  Condesa 
del  Mar,  on  the  beach.  And  when  they  stay  at  this 


hotel,  they'll  hove  the  complete  use  of  facilities  at 
our  other  two  fine  Americana  hotels  (which  are  right 
next  door).  They'll  have  the  largest  resort  complex 
under  the  Acapulco  sun. 

And  if  they'd  prefer  the  cosmopolitan  ambiance 
of  Mexico  City,  order  up  a  spicy  package  for  your 
group  of  the  Fiesta  Palace— the  most  exciting  hotel 
on  the  Reforma. 

For  information  on  our  1 977  Mexico  GrouPlons  and  a 
supply  of  brochures,  call  Toll  Free  (S00)  430-2777. 

In  Texas,  coll  collect  (6 17)  267-1315.  And  put 
a  little  spice  in  your  group. 


Condesa  del  Mar  El  Presidente 
Fiesta  Tortuga  Fiesta  Palace 


Americarta  Hotels MM 

Fly  American  /Stay  Americana  * 
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Special 

Recognition 

Increases 

Real  Pride 
in  Belonging 


Group  identity  and  pride.  Neff  jackets 
make  them  stand  out  in  any  crowd. 

Promoting  your  group’s  own  unique 
image  and  identity  on  high  quality 
Neff  jackets  can  add  real  vitality  to 
the  sense  of  belonging  for  your 
organization’s  club,  team  or  em¬ 
ployee  group. 

Recognition  products:  To  award  '4-*. - 
accomplishment  -■  and  stimulate  new 
achievement 

Our  satisfied  customers  --  including 
several  major  corporations  --  continue 
to  prove  the  intrinsic,  productive 


values  of  effective  recognition  pro¬ 
grams  built  around  the  concept  of 
customized  group  jackets  from  Neff. 

See  for  yourself. 

Discover  the  quality  and  diversity  of 
the  complete  Neff  line  of  recognition 
jackets,  shirte,  plaques  and  certifi¬ 
cates.  Our  NGP  Pack  details  how  we 
can  set  up  a  program  for  you,  spon¬ 
sored  and  paid  for  by  your  organization 
...or  as  a  complete,  seif-liquidating 
program,  delivered  to  and  paid  for  by 
your  members  or  employees. 

Write  for  your  free  copy  today. 


the  recognition  products  people 


it.  1-1  •  P.O.  Box  218  •  Greenville,  Ohio  45331 
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WRAP  UP  ALL  YOUR 
RECREATION  NEEDS  IN 
ONE  NICE.NEAXCRAZY 
FANTASTIC  PACKAGE 


m 
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wo  really  great  things  happen  when 
•  you  organize  a  trip  to  Canada  for 
your  recreation  group. 
First,  you  can  get  exactly  what  you 
want.  Whether  it’s  golfing,  cities 
with  an  exciting  difference,  a 
wilderness  fishing  trip,  white  water 
g  rafting,  family  frolics,  a  gourmet 
A  eating  extravaganza,  or  any 

other  of  a  whole  range  of  fun 
and  enjoyment. 
Second,  you  can  get  some 
surprising  and  wonderful 
5  extras  you  didn’t  ask  for.  A 

breath-taking  gorge,  sun  spark- 
-  4-^  ling  on  a  blue  glacier,  some 
super  friendly  smiles, 
o  the  taste  of  juicy 
0  fresh-bakedpielike 
°  0l  your  mothers 
b  0  would  have  made 

if  they’d  just  had 
lose  ripe  wild  blueberries. 

Bring  your  group  to 
fj  Canada  soon.  It’s  easy  to 

arrange  by  road,  train,  plane 
I  or  bus.  For  more  information 
f  and  help  in  making  your  own 
special  plans,  call  your 
^.closest  Canadian  Government 
Office  of  Iburism. 

Canada 

SO  MUCH  ID  GO  FOR. 


ATLANTA  404-577-7445  CHICAGO  312-782-3760  DETROIT  313-963-8686  NEW  YORK  212-7574  917  SAN  FRANCISCO  415-981-8515 

BOSTON  617-536-1730  CLEVELAND  216-771-1684  LOS  ANGELES  213-622-1029  PHILADELPHIA  215-563-1708  SEATTLE  206-447-3811 

BUFFALO  716-852-7369  DALLAS  214-742-8031  MINNEAPOLIS  612-332-4314  PITTSBURGH  412-3914747  WASHINGTON  202-223-2855 
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Every  mailing  you  make  has  a  potential  for  profit 

...when  you  pass  along  to  your  members  or  employees  a 


Substantial  Group  Discount 

Britannica3 


on 


See  our  Booth  #3 
NIRA  Conference 
&  Exhibit 


Do  yourself  a  favor! 

No  one  has  to  tell  you  how  expensive  it  is  to  mail  out 
bills,  statements  and  other  regular  communications 
today— and  the  cost  is  rising  rapidly! 

BUT... when  you  insert  a  colorful  Encyclopaedia 
Britannica  brochure  and  business  reply  card  in  your 
mailing,  you’ve  turned  your  mail  room  into  a  real 
Profit  Center! 

Because  for  every  inquiry  card  returned— whether  or 
not  the  people  on  your  list  ever  buy  an  encyclopaedia— 
you’ll  receive  a  generous  cash  reward! 

Already  one  major  bank  has  earned  over  $100,000  by 
inserting  Britannica  3  flyers  in  statements— and  you  can 
do  as  well  or  possibly  even  better! 

These  are  just  a  few  of  the  well-known  participants 
in  our  Encyclopaedia  Britannica  endorsement  program— 
you’ll  see  that  you’ll  be  in  good  company! 

Xerox  Recreation  Ass'n.  Treasury  Dept.  Recreation  Ass’n, 
Rockwell  International  Frigidaire  Employee  Rec.  Ass’n. 

Emp.  Recreation  Ass’n.  Bell  Telephone  Recreation  Ass’n. 
HUD  Employee  Rec.  Ass’n.  Raytheon  Company 
Carrier  Recreation  Club,  Inc. 


Helpyour  employees  or  members! 

As  you've  no  doubt  read  in  the  nation’s  leading 
magazines  and  newspapers  the  revolutionary  new 
Britannica  3  is  more  than  a  new  encyclopaedia— it’s  a 
complete  Home  Learning  Center  that  every  member  of 
every  family  can  use  to  their  benefit. 

This  new  Britannica  3  is,  without  a  doubt,  the 
most-wanted  encyclopaedia  in  America— and  you  can 
be  sure  that  your  employees  and  members  are  would-be 
Britannica  owners  too! 

When  you  include  an  Encyclopaedia  Britannica  flyer 
and  business  reply  card  in  your  mailbox,  you're  giving 
them  a  chance  to  Preview  the  exciting  new  Britannica 
ABSOLUTELY  FREE,  and  WITHOUT  THE  SLIGHTEST 
OBLIGATION. 

Once  they've  seen  what  Britannica  can  offer— and 
heard  the  full  story  on  all  the  benefits  of  Britannica  3 
ownership,  they’re  entitled  to  take  advantage  of  the 
Group  Discount  Program— and,  thanks  to  you,  SAVE  a 
substantial  amount  of  money!  They’ll  have  you  to  thank 
for  it! 


For  full  information  on  the  positive  reaction  to— and  profit  potential  of— this 

Britannica  “3rd  Party”  offer,  mail  coupon  below! 


One-Volume  Outline  of  Knowledge  ^ 


A  10-Volume  Ready  Reference 


A  19  Volumes  of  Knowledge  in  Depth 


Mail  this  coupon  for  full  information  on  the 

'Britannica  3  Discount  Program 


Encyclopaedia  Britannica 
Group  Discount  Program 

Attention:  Charles  E.  Brocker 
425  N.  Michigan  Ave.,  Chicago,  III.  6061 1 
□  YES!  Please  have  one  of  your  representa¬ 
tives  contact  me  with  full  details  on  your 
Britannica  3  Group  Discount  Program,  along 
with  actual  case  histories  showing  the  profit 
potential  for  me. 

NIRA 


NAME _ 

COMPANY _ J _ 

ADDRESS _ 

CITY _ 1 _ ; _ 

YOUR  PHONE  NUMBER.. 


STATE. 


TITLE. 


.ZIP. 
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TEAMWORK. 

That's  what  it's  all 

about. 

And  in  the  coming  year  our 
teamwork  will  benefit  you  with 
special  packages  to  Walt  Disney 
World,  Sea  World,  and 
Star’s  Hall  of  Fame. 
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ay 
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SlUTatCMl- 

TwinTowers 

SHERATON  HOTELS  &  INNS 
WORLDWIDE 
5780  MAJOR  BOULEVARD 
ORLANDO,  FLORIDA  305/351-1000 
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"Portable,  versatile,  and 
extremely  effective,  best  describes 
the  Total  Gym.  Thousands  of  professional  people 
are  already  benefiting  from  our  program.  Now  we 

introduce  it  to  you." 


Total  Gym  is  considered  by  many  to 
be  the  safest  therapeutic  exercise  unit 
available.  By  exercising  very  lightly 
at  proper  levels  and  slowly  working 
up  to  tolerance,  a  person  cannot 
strain  himself.  The  Total  Gym  is  safe 
and  effective  for  both  men  and 


women. 

Total  Gym  programs  offer  over 
twenty  different  exercises  which  may 
be  tailored  to  individual  needs.  But, 
with  two  basic  exercises,  every  major 
muscle  group  may  be  flexed  and 
stretched. 


With  minimum  time  and  the  least 
amount  of  effort,  a  person  gains 
maximum  results. 

The  Total  Gym  eliminates  the  need 
for  other  equipment  so  it  offers  you 
significant  savings. 

For  your  convenience,  two  Total 
Gym  models  are  available.  The 
Executive  is  for  office  and  home  use. 
The  Professional  is  for  your  gym 
facility. 


TOTAL  GYM 


INC. 


Please  send  complete  information  on 


Please  send  complete  information  on 
the  Professional  Model  Total  Gym 
including  ordering  procedures. 


Name. 


_Title. 


School/Company. 


Address. 


City. 


.State. 


.Zip. 


Phone. 


Total  Gym,  Inc.,  7730  Clairemont  Mesa 
Blvd.,  San  Diego,  CA  92111 


I 

I 


7730  CLAIREMONT  MESA  BLVD.,  SAN  DIEGO,  CALIFORNIA  92111,  (714)  560-5771 
We  invite  you  to  visit  our  booth  #79  at  the  N.I.R.A.  convention. 


SUPPORT 
YOUR  SUPPLIERS 

The  delegates  and  exhibitors  at  the  1977 
NIRA  Conference  and  Exhibit  need  one 
another.  Together,  we  form  a  strong,  growing 
Association  of  mutual  benefit  to  everyone  in¬ 
volved. 

We  are  a  cross-section  of  the  National  In¬ 
dustrial  Recreation  Association  and  its  friends. 
Organization  and  individual  delegates  repre¬ 
sent  people  in  need  of  recreation  information 
and  services.  They  join  NIRA  to  learn  more 
about  effective  recreation  programming.  They 
join  to  meet  other  recreation  professionals 
and  exchange  ideas  with  them.  They  join  in 
order  to  gain  the  group  buying  power  that  a 
large,  international  organization  such  as  NIRA 
can  command. 

Suppliers  work  with  NIRA  to  bring  their 
goods  and  services  to  the  attention  of  recrea¬ 
tion  professionals.  Because  the  Association  in¬ 
cludes  so  many  potential  customers  for  them, 
suppliers  are  often  prepared  to  offer  special 
discount  programs  for  the  hundreds  of  thou¬ 
sands  of  employees  in  NIRA  organizations. 

Suppliers  meet  NIRA  members  in  three 
ways.  Some  advertise  in  N IRA's  Recreation 
Management  magazine.  Others  display  their 
goods  and  services  at  the  annual  Conference 
and  Exhibit,  where  they  enjoy  the  opportunity 
to  meet  NIRA  people  personally.  Others  join 
NIRA  as  Associate  members  and  take  an  even 
more  active  part  in  the  Association's  support 
and  advancement.  Some  suppliers  take  all 
three  routes:  as  advertisers,  exhibitors,  and  full 
Associate  members. 

In  any  case,  the  suppliers  deserve  our  sup¬ 
port.  Not  only  do  they  make  goods  and  serv¬ 
ices  available  to  our  employees  —  often  at 
handsome  savings  —  but  they  also  contribute 
to  the  total  financial  vitality  of  NIRA  itself. 
Their  dues  (considerably  higher  than  other 
members')  and  their  prestige  make  it  possible 
for  us  to  continue  and  expand  the  services 
that  make  NIRA  a  valuable  Association  for  all 
of  us. 
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Sheraton-Twin  lowers 

OFFERS  YOUR 
CROUP A 

TAG. 

(Totally  Arranged  Gathering) 

At  Sheraton-Twin  Towers,  this  TAG  means  that 
we  work  out  all  the  plans  and  arrangements 

for  your  meeting  or 


convention  ahead  of 
time  so  that  your  Cen¬ 
tral  Florida  gathering 
at  the  Twin- 
Towers  is  a 
total  success. 

■.wm’JWWW?*  '''':  . Ut:  .  v.  . :.L,w.. 

Sheraton-Twin  Towers  is  the  only  hotel/conven¬ 
tion  center  in  the  City  of  Orlando. 

We  offer  groups  like  yours  50,000  ■ 

square  feet  of  meeting  space  and 
over  23,000  square  feet  of  exhibit 
hall.  All  this,  plus  our  hospitality- 
trained  convention  staff,  provides 
your  group  a  convenient 
TAG ...  a  Totally  Arranged 
Gathering ...  at  the 
Sheraton- 
Twin  Towers! 


wSheraton- 
TwinTowiTs 


5780  MAJOR  BLVD.,  ORLANDO,  FLORIDA  32805 


Call  Bob  Hurley  or  Mike 
Nelson:  305/351-1000.  They 
will  make  out  a  TAG  I 
your  whole  group  can  be- 1 
come  attached  to!  // 


m 
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NIRA 

PAST 

CHAIRMEN 


1955- 56  Carl  Klandrud,  CIRA,  Allis-Chalmers 
Manufacturing  Co. 

1956- 57  Ben  Kozman,  CIRA,  Thompson  Ramo 
Wooldridge,  Inc. 

1957- 58  Kenneth  Klinger,  CIRA,  Consolidated 
Vacuum  Corp. 

1958- 59  Thomas  G.  Croft,  General  Dynam¬ 
ics/Fort  Worth 


1941-44  Dr.  Floyd  R.  Eastwood,*  Los  Angeles 
State  College 

1944-46  Edward  B.  DeGroote,*  Servel,  Inc. 

1946- 47  James  J.  Walsh,*  Chrysler 

1947- 48  R.  C.  Skillman,  Champion  Papers,  Inc. 

1948- 49  C.  A.  Benson,  Eastman  Kodak  Co. 

1949- 51  W.  H.  Edmund,  Goodyear  Tire  &  Rub¬ 
ber  Co. 

1951- 52  John  R.  Ernst,*  National  Cash  Register 
Co. 

1952- 53  William  T.  Prichard,*  General  Motors 

1 953- 54  A.  H.  Spinner,  Armstrong  Cork  Co. 

1954- 55  Ralph  M.  Isacksen,  Seeburg  Corp. 


^  Jf 
•  fk 

mm  fitness 

\  m  INDUSTRIES.Inc. 


Suddenly  you're 
happier,  healthier^iaving  fun! 


Your  persona! 

!  HOME  EXERCISE 
PROGRAM 


*  jSIX  Professional  Models  ~ 


athletic  I 
trainer  I 


walker- 

logger 


fitness 

INDUSTRIES.Inc. 


B;  zip - 

fitness  J  TEl - 

INDUSTRIES.Inc.  1  30X  44 8,  PELHAM.  ALABAMA  35124 

BOX  448,  PELHAM,  A LABAMA  35124  I _ _ _ _ _ _ 
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1959- 60  John  H.  Leslie,  CIRA,  Minnesota  Min¬ 
ing  and  Manufacturing  Co. 

1960- 61  Oskar  Frowein,  CIRA,  Republic  Avia¬ 
tion 

1961- 62  Robert  A.  Turner,  CIRA,  West  Point 
Manufacturing  Co. 

1962- 63  Edward  T.  Mitchell,  CIRA,  U.S.  Steel 
Corp. 

1963- 64  Walter  Dowswell,*  Motorola,  Inc. 

1964- 65  Frank  Davis,  CIRA,  Lockheed-Califor- 
nia  Co. 

1965- 66  Charles  Bloedorn,  CIRA,  Goodyear 
Tire  &  Rubber  Co. 

1966- 67  Larry  M.  Deal,  Sr.,  CIRA,  Inland  Man¬ 
ufacturing  Co. 

1967- 68  Patrick  W.  Feely  Jr.,  The  Falk  Corp. 

1968- 69  Kenneth  L.  Kellough,*  North  American 
Rockwell  Corp. 

1969- 70  A.  Murray  Dick,  CIRA,  Dominion 
Foundries  &  Steel,  Ltd. 

1970- 71  Martha  L.  Daniel),  CIRA,  Nationwide 
Insurance  Co. 

1971- 72  C.  James  Moyer,  CIRA,  Eastman 
Kodak  Co. 

1972- 73  Gary  D.  McCormick,  CIRA,  Salt  River 
Project,  PERA  Club 

1973- 74  Edward  M.  Bruno,  CIRA,  Minnesota 
Mining  and  Manufacturing  Co. 

1974- 75  Miles  M.  Carter,  CIRA,  McLean  Truck¬ 
ing  Co. 

1975- 76  William  B.  DeCarlo,  CIRA,  Xerox 
Corp. 

1976- 77  Roy  L.  McClure,  CIRA,  Lockheed- 
Georgia  Co. 

‘deceased  Ml 
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TOGETHER  .  .  . 


Together,  we  are  the  only  international  organi¬ 
zation  of  employee  recreation  and  services  profes¬ 
sionals.  Founded  in  the  United  States  in  1941,  the 
National  Industrial  Recreation  Association  has 
grown  to  over  1,500  members,  internationally. 
Our  emphasis  has  extended  beyond  the  tradition¬ 
al  employee  athletics  to  include  services  as  diverse 
as  physical  fitness  programs,  employee  counseling, 
credit  unions  and  company  stores,  group  travel, 
merchandise  and  service  discounts,  family  and 
retiree  services,  and  more. 

As  the  scope  of  our  individual  programs  widens, 
our  need  for  a  strong  association  grows  as  well. 
Together,  we  are  something,  in  several  different 
ways: 


V 


LABOR  AND  MANAGEMENT 
TOGETHER  .  .  . 

The  goal  of  employee  recreation  and  services  is 
to  help  build  strong,  more  productive  organiza¬ 
tions  by  improving  employee  morale  and  loyalty. 
Recreation  and  services  programs  provide  a 
shared  experience  for  employees  at  all  levels  of  re¬ 
sponsibility.  They  provide  the  common  denomi¬ 
nator  for  people  who  might  never  meet  on  a  per¬ 
sonal  basis  otherwise.  They  demonstrate  the  em¬ 
ployer's  concern  for  employees  and  their  families. 

EMPLOYEE  RECREATION  LEADERS 
TOGETHER  .  .  . 

Professionals  and  administrative  volunteers  in 
employee  recreation  and  services  find  common 
ground  in  the  Association.  Our  area  of  personnel 
work,  though  expanding  rapidly,  is  still  relatively 
new.  This  means  that  many  of  us  can  feel  isolated 
in  our  respective  businesses.  Members  often  join 
NIRA  after  they  discover  —  sometimes  with  sur¬ 
prise  —  that  there  are  thousands  of  people  across 
the  country  who  are  doing  what  they  do.  NIRA 
pools  the  resources  of  this  growing  profession  and 
provides  the  only  forum  of  its  kind  for  the  im¬ 
provement  and  promotion  of  the  best  in  employ¬ 
ee  recreation  programs. 

BUILDING  MEMBER  STRENGTH 
TOGETHER  .  .  . 

Collectively,  NIRA  members  command  a 
strength  and  authority  which  none  could  muster 
alone.  We  can  help  improve  recreation  by  acting 
as  a  clearing  house  for  information  and  services 
and  by  promoting  employee  programs.  We  repre¬ 
sent  millions  of  employees  and  can  therefore 
command  extensive  group  services  and  benefits 
for  them.  Our  development  as  an  association 
speaks  for  the  value  and  growing  importance  of 
our  specialty.  Together  .  .  . 


WE  ARE  SOMETHING 
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CONFERENCE  PROGRAM 


THURSDAY,  MAY  12 

8:00  AM-Noon  Board  of  Directors  and 
Committee  Meetings 
Roy  L.  McClure,  CIRA,  Presiding 
Conference  Rooms  A,  B,  C,  D,  776,  VI 8 

Noon-2:00  PM  Executive  Committee  Meeting 
Roy  L.  McClure,  CIRA,  Presiding 
Conference  Room  B 

2:30  PM-6:00  PM  Board  of  Directors  Meeting 
Roy  L.  McClure,  CIRA,  Presiding 
Conference  Room  B 

All  Day  Delegates,  Exhibitors,  Spouses  and 
Children  arrive  and  register —  Tropical  drinks 
provided  by  El  Salvador  Tourist  Commission 
Lobby 

FRIDAY,  MAY  13 

7:30  AM-8:30  AM  Continental  Breakfast  and 
briefing  for  Speakers,  Session  Chairmen  and 
Vice  Chairmen 
Conference  Room  D 

Program  Chairman:  Ned  L.  Medley,  Naval 
T raining  Center,  Orlando 
Session  Coordinator:  Al  Ward,  Owens / Corning 
Fiberglas,  Inc.  . 

9:00  AM-10:15  AM  OFFICIAL  CONFERENCE 
OPENING  GENERAL  SESSION 
Conference  Room  A 

Opening  remarks  by  NIRA  Chairman  of  the 
Board,  Roy  L.  McClure,  CIRA,  Lockheed- 
Georgia  Company 

Film  Presentation  —  "Together  We  Are 
Something!" 

Induction  of  new  CIRA's  and  CIRL's 
Chairman:  Al  Ward,  Owens/ Corning  Fiberglas, 
Inc. 

Vice  Chairman:  J.D.  Hamilton,  Goodyear 
Atomic,  Inc. 

10:30  AM-1 1:30  AM  General  Educational  Session 
Conference  Room  A 

"Your  NIRA  Organization  —  From  Student 
Member  to  Chairman  of  the  Board" 

Speaker:  Patrick  B.  Stinson  Acting  President, 
National  Industrial  Recreation  Assn. 
Chairman:  Chuck  Bloedorn,  CIRA,  Recreation 
Consultant 

Vice  Chairman  —  Ken  Wattenberger,  CIRA, 
Lockheed  Corp. 


This  session  especially  designed  for  new 
members,  first-time  delegates.  All  delegates  are 
invited. 

11:30  AM-7:00  PM  NIRA  Familiarization 
Program* 

You  and  your  entire  family  are  invited  to  visit 
Walt  Disney  World  to  view  it  as  a  potential 
employee  program  offering.  Admission  and 
attraction  coupons  compliments  of  Walt 
Disney's  Magic  Kingdom  Club.  Tickets  are  in 
your  packet. 

8:00  PM-10:30  PM  Grand  Opening  of  Exhibit  Hall 
5th  Floor  of  the  Dutch  Inn 

10:30  PM-Midnight  Relax  and  converse  in  the 
Hospitality  Suites.  Locations  are  posted  in  the 
hotel  lobby. 


SATURDAY,  MAY  14 

8:00  AM-10:15  AM  Regional  Breakfasts 

Discussion  —  "New  Ideas  for  Programming" 

Discussion  —  "Regional  Management" 

Region  I  —  Conference  Room  A 
Chairman:  Von  E.  Conterno,  Pratt  &  Whitney 
Aircraft  Club,  Inc. 

Region  II  —  Conference  Room  B 
Chairman:  A.C.  Ward,  Owens-Coming 
Fiberglas  Corp. 

Region  III  —  The  Hague  I 
Chairman:  Michael  T.  Brown,  CIRA,  R.R. 
Donnelley  &  Sons 

Region  IV  —  Conference  Room  D 
Chairman:  A.  B.  Cunningham,  Groves  Thread 
Company,  Inc. 

Region  V  —  Conference  Room  C 
Chairman:  Ron  A.  Hurst,  Control  Data 
Corporation 

Region  VI  —  The  Hague  II 
Chairman:  Reeves  E.  Tevis,  El  Paso  Natural 
i  Gas 

Region  VII  —  Suite  1901-03 
Chairman:  Ellis  Rhodes,  CIRL,  Solar  Employee 
Recreation  Association 

Regions  VIII  &  IX  —  Suite  701-03 
Co-Chairmen: 

Nelson  Ellsworth,  Province  of  Nova  Scotia 
Servando  Bustos,  Ladrillera  Monterrey 


50 


RM,  May/ June,  1977 


11  AM-3  PM  Exhibit  Hall  open  with  "Deli  Lunch" 
served  for  everyone  in  the  Hall. 

3  PM-3:30  PM  General  Session  &  Physical  Fitness 
Seminar  Part  I 

"Physical  Fitness  in  Business,  Industry  and 
Government" 

Conference  Room  B 

Speaker:  W.  Brent  Arnold,  Cl  R A,  Manager, 
Physical  Fitness,  Xerox  Corp. 

Chairman:  Richard  Brown,  CIRA,  Texas 
Instruments,  Inc. 

Vice  Chairman:  Nelson  Ellsworth,  Dept,  of 
Recreation,  Province  of  Nova  Scotia 

3:45  PM-4:45  PM  General  Session 
"Is  There  Liability  in  Employee  Recreation?" 
Conference  Room  A 

Speaker:  Dr.  Tony  Marshall,  Associate  Dean, 
School  of  Hotel,  Food  and  Travel  Services, 
Florida  International  University 
Chairman:  J.J.  McGinty,  Naval  Amphibious 
Base,  Little  Creek,  Virginia 
Vice  Chairman:  Kirt  T.  Compton,  CIRA,  Eastman 
Kodak  Company 

5  PM-7  PM  NIRA  Annual  Meeting  and  Election  of 
National  Officers 
Conference  Room  B 

Chairman  of  the  Board,  Roy  L.  McClure,  CIRA, 
presiding 

7:30  PM  NIRA  Familiarization  Program* 

Buses  depart  Dutch  Inn  entrance  for 
familiarization  tour  hosted  by  Stars  Hall  of 
Fame.  Transportation,  admission  and  meal 
provided  to  your  entire  family. 

10  PM  Buses  return  to  Dutch  Inn.  Some  buses 
depart  earlier. 

10  PM-Midnight  Relax  and  converse  in  the 
hospitality  suites.  Locations  are  posted  in  the 
hotel  lobby. 

SUNDAY,  MAY  15 

8  AM-8:45  AM  Breakfast  forCIRA'sand  CIRL's 
"Past  Chairmen  Roast" 

The  Hague 

Emcee:  John  Tutko,  CIRA,  HDQ  USAF 
Recreation  Services 

Chairman:  Martha  Byers,  CIRA,  Owens-Illinois, 
Inc. 

Vice  Chairman:  Mike  Brown,  CIRA,  R.R. 
Donnelley  &  Sons 

8  AM-8:45  AM  Breakfast  on  your  own  for 
Delegates 


9  AM-9:45  AM  Concurrent  Educational  Sessions 

(A) '  'Tax  Exemption  Requirements  for 
Recreation  Programs" 

Conference  Room  A 

Speaker:  To  be  announced 
Chairman:  George  Mullen,  Frigidaire. 

Employee  Recreation  Association 
Vice  Chairman:  Dick  Wilsman,  CIRA, 
lohnson  Wax 

(B)  "Solving  Profit  and  Personnel  Problems 
Through  Recreation" 

Conference  Room  B 
Speaker:  Robert  Campbell,  Director  of 
Marketing,  The  Athletic  Institute 
Chairman:  Steve  Polaski,  CIRA,  Sundstrand 
Corp. 

Vice  Chairman:  Miles  M.  Carter,  CIRA, 
McLean  T rucking  Co. 

(C)  "  Recreation  Collateral  Duties—  Blood 
Drives,  Fund  Drives,  etc." 

Conference  Room  C 

Speakers:  Mel  Byers,  CIRA,  NIRA 
Consultant 

Gene  Miller,  CIRA,  Michigan  Bell  Telephone 
Company 

Chairman:  lack  Taylor,  New  Jersey  Bell 
Telephone  Company 
Vice  Chairman:  Greg  Demko,  Justice 
Department 

(D)  Physical  Fitness  Seminar 

Part  II:  "Principles  of  Cardiorespiratory 
Fitness" 

Conference  Room  D 

Speaker:  Leslie  W.  Organ,  M. D.,  President, 
Owl  Instruments,  Ltd. 

Chairman:  Cal  Dunham,  Weyerhaeuser 
Company 

Vice  Chairman:  Reeves  Tevis,  El  Paso 
Natural  Gas 

10:00  AM-1 0:45  AM  Concurrent  Sessions 

(A)  "  New  T ravel  Package  Designators  —  and 
the  price  goes  down!" 

Conference  Room  A 
Speaker:  To  be  announced 
Chairman:  Flores  Hess,  State  Farm  Insurance 
Vice  Chairman:  Jack  Frain,  CIRA, 
McDonnell-Douglas  Corp. 
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(B)  Physical  Fitness  Seminar 

Part  III:  “Psychological  Aspects  of  a  Physical 
Fitness  Program" 

Conference  Room  B 

Speaker:  Dr.  Barbara  Bunch,  Department  of 
Psychology,  University  of  North  Florida 
Chairman:  Howard  Bunch,  CIRL,  First 
National  Bank  of  Denver 
Vice  Chairman.  Claudia  Carlson,  Northern 
Natural  Gas  Co. 

11  AM-11:45  AM  Concurrent  Educational 

Sessions 

(A)  "  Recreation  Leadership  Styles" 

Conference  Room  A 

Speaker:  John  Spears,  Assistant  Personnel 
Director,  State  Farm  Insurance  Company 
Chairman:  John  Bowman,  Bethlehem  Steel 
Vice  Chairman:  Jill  Tippin,  CIRA,  Solar 

(B)  "  How  to  Conduct  Recreation  as  a  Business" 
Conference  Room  B 

Speaker:  John  Greenslit,  Executive  Director, 
Michigan  Recreation  and  Park 
Association 

Chairman:  Steve  Polaski,  CIRA,  Sundstrand 
Corporation 

Vice  Chairman:  Steve  Edgerton,  Xerox 
Corporation 

(C)  “  Professionals  and  Students  Discuss  the 
Employee  Recreation  Field" 

Conference  Room  C 

Panel:  Elizabeth  Burchard,  CIRA, 
Northwestern  Bell  Telephone  Company 
Von  Conterno,  Pratt  &  Whitney  Aircraft 
Company 

William  B.  DeCarlo,  CIRA,  —  Xerox 
Corporation 

John  Tutko,  CIRA,  HDQ  USAF  Recreation 
Services 

Chairman:  Rich  Dowdall 
Vice  Chairman:  Bernard  Watts,  Goodyear 
Tire  &  Rubber  Co. 

(D)  Physical  Fitness  Seminar 

Part  IV:  "Cost,  Type  and  Amount  of  Physical 
Fitness  Equipment  Needed  fora  Program" 
Conference  Room  D 
Speakers:  Warren  Dew,  Vice  President 
Professional  Gym,  Inc. 

Tony  DeMaio,  Marcy  Gym  Equipment  Co. 
Chairman:  Peter  DeFranco,  Xerox 
Corporation 

Vice  Chairman:  George  Mullen,  Frigidaire 
Employee  Recreation  Association 


12:15  PM  NIRA  Familiarization  Program* 

Buses  depart  Dutch  Inn  entrance  for 
familiarization  tour  hosted  by  5ea  World. 
Transportation,  admission  and  meal  provided  to 
your  entire  family. 

4:45  PM  Buses  depart  Sea  World  for  the  Dutch 
Inn. 

6:30  PM-8:30  PM  Exhibit  Hall  Opens  with  Wine  & 
Cheese  Reception 

8:45  PM-Midnight  NIRA  Awards  Banquet 
Sponsored  by  the  Sheraton  Twin  Towers 
Buses  depart  the  Dutch  Inn  entrance  for  the 
Sheraton  Twin  Towers  at  8:45  PM. 

"Employer  of  the  Year" 

1977  NIRA  Awards 
Sheraton  Twin  Towers  Ballroom 
Emcee:  Larry  Lemme,  President  of  the  League  of 
Federal  Recreation  Associations 
Chairman:  John  Tutko,  CIRA,  HDQ,  USAF 
Recreation  Services 

Vice  Chairman:  Steve  Waltz,  CIRA,  Cummins 
Engine  Company 

MONDAY,  MAY  16 

8  AM-8:45  AM  Concurrent  Educational  Sessions. 
Coffee  and  sweet  rolls  served  in  the  meeting 
rooms 

(A)  "Budgeting  Recreation  Programs  with  over 
10,000  Employees" 

Conference  Room  A 
Speaker: 

Chairman:  Von  Conterno,  Pratt  &  Whitney 
Aircraft  Club,  Inc. 

Vice  Chairman:  Jim  Moyer,  CIRA,  Eastman 
Kodak  Company 

(B)  "Budgeting  Recreation  Programs  with 
5,000-10,000  employees" 

Conference  Room  B 

Speaker:  Noel  J.  Rentz,  CIRA, 

Administrator,  Kaiser  Steel  Recreation 
Club 

Chairman:  Steve  Waltz,  CIRA,  Cummins 
Engine  Company 

Vice  Chairman:  Miles  Carter,  CIRA,  McLean 
Trucking  Company 

(C)  "Budgeting  Recreation  Programs  with 
under  5,000  employees" 

Conference  Room  C 

Speaker:  N.L.  "Doc"  Medley,  Special 
Services  Director,  Naval  Training  Center, 
Orlando 
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Chairman:  Art  Conrad,  CIRA,  Flick-Reedy 
Corporation 

Vice  Chairman:  Carol  Gott,  Bethlehem  Steel 
Corporation 

(D)  Physical  Fitness  Seminar 

Part  V:  "A  Study  of  Why  Participants 
Dropped  Out  of  a  Physical  Fitness  Program 
at  a  Canadian  Nickle  Mining  Company" 
Conference  Room  D 

Speaker:  Dr.  Robert  Wanzel,  Chairman  of 
Sports  Administration,  Laurentian 
University 

Chairman:  Hal  McHorris,  Tennessee 
Eastman  Company 
Vice  Chairman:  Gloria  Boyles,  Union 
Carbide  Corporation 

9  AM-9:45  AM  Concurrent  Educational  Sessions 

(A)  "  Profile  of  the  Citizens  Savings  Award 
Winning  Program  for  over  10,000 
employees" 

Conference  Room  A 

Speaker:  Kirt  T.  Compton,  CIRA,  Executive 
Secretary,  Kodak  Park  Activities 
Association,  Eastman  Kodak  Company 
Chairman:  Ron  Hurst,  Control  Data 
Corporation 

Vice  Chairman:  Jerre  Yoder,  General 
Dynamics  Recreation  Association 

(B)  "Profile  of  the  Citizen  Savings  Award 
Winning  Program  for  5,000-10,000 
employees" 

Conference  Room  B 

Speaker:  Roy  L.  McClure,  CIRA,  Manager, 
Georgia- Lockheed  Employees' 
Recreation  Club,  Lockheed-Georgia 
Company 

Chairman:  Steve  Edgerton,  Xerox 
Corporation 

Vice  Chairman: ).  D.  Hamilton,  Goodyear 
Atomic,  Incorporated 

(C)  "  Profile  of  the  Citizen  Savings  Award 
Winning  Programs  for  under  5,000 
employees" 

Conference  Room  C 

Speakers:  Dick  Wilsman,  CIRA,  Recreation 
Manager,  Johnson  Wax 
Peter  DeFranco,  Specialist,  Physical  Fitness 
and  Recreation,  Kodak  Park  Activities 
Association,  Xerox  Corp. 

Chairman:  Jack  Rinaldo,  Atwood  Vacuum 
Machine  Company 

Vice  Chairman:  Flores  Hess,  State  Farm 
Insurance  Company 


(D)  Physical  Fitness  Seminar 

Part  VI:  "The  Organization  and 
Administration  of  the  Fitness  Program  for 
Your  Employees" 

Conference  Room  D 

Speakers:  George  Schisler,  Fitness  &  Health 
Director,  Life  Insurance  Co.  of  Georgia 
Claudia  Carlson,  Physical  Fitness  Specialist, 
Northern  Natural  Gas 
Cal  Dunham,  Director,  Exercise  Club, 
Weyerhaeuser  Company 
Chairman:  W.  Brent  Arnold,  CIRA,  Xerox 
Corporation 

Vice  Chairman:  Monte  Huffman,  Cummins 
Engine  Company 

10  AM-1:30  PM  Final  Exhibit  Hall  Session 
Deli  Lunch  for  everyone  served  in  the  Exhibit 
Hall 

1:45  PM-2:30  PM  General  Session 
"Facts  and  Figures  about  Employee  Recreation 
—  Results  of  the  1977  NIRA  Member  Survey" 
Conference  Room  A 

Speaker:  Dr.  Steven  Langer,  Abbott,  Langer  and 
Associates 

Chairman:  Edward  Hilbert,  CIRA,  Battelle 
Memorial  Institute 

Vice  Chairman:  Michael  Brown,  CIRA,  R.R. 
Donnelley  &  Sons,  Incorporated 

2:45  PM  Recreation  Program  Tour 

Buses  depart  for  tour  of  the  Orlando  Naval 
Training  Center  Recreation  Program  and 
Facilities.  NTC  is  a  NIRA  member  and  one  of  the 
largest  military  recreation  programs  in  the 
world. 

6  PM  Buses  return  from  NTC  tour 

7:30  PM-8:30  PM  Poolside  Reception 
Poolside  of  the  Dutch  Inn 
Rain  location  is  the  hotel  lobby 

8:30  PM-1  AM  36th  Annual  NIRA  Ball 
Hosted  by  the  Dutch  Inn  in  honor  of  retiring 
Chairman  of  the  Board  Roy  L.  McClure,  CIRA, 
and  incoming  Chairman  of  the  Board  Fritz  J. 
Merrell,  CIRA 

Dinner —  Hosted  by  the  Dutch  Inn 
Dinner  Show —  "That's  Entertainment" 

Hosted  by  Vision  Enterprises,  Inc. 

Dancing  —  Vision  Enterprises,  Inc.  Dance  Band 
The  Dutch  Inn  Ballroom 
Emcee:  John  Tutko,  CIRA,  HDQ,  U.S.  Air  Force 
Recreation  Services 

Chairman:  N.L.  "Doc"  Medley,  Naval  Training 
Center,  Orlando 

Vice  Chairman:  Nelson  Ellsworth,  Department 
of  Recreation,  Province  of  Nova  Scotia 


TUESDAY,  MAY  17 

9  AM-9:45  AM  Concurrent  Educational  Sessions 

(A) '  'The  Montreal  Olympics  in  Retrospect  — 
Looking  forward  to  the  1980  Olympics  in 
Moscow" 

Conference  Room  A 

Speaker:  Hasely  Crawford,  100  meter  Gold 
Medal  winner  at  the1976  Winter 
Olympics 

Chairman:  Richard  Brown,  CIRA,  Texas 
Instruments,  Incorporated 
Vice  Chairman:  John  Bowman,  Bethlehem 
Steel  Corporation 

(B)  "  Fees,  Charges  and  Cash  Control" 
Conference  Room  B 

Speaker:  Kenneth  White,  CIRA,  Recreation 
Manager,  Rockwell  International 
Chairman:  Bob  Gardner,  CIRA,  Southern 
California  Edison  Company 
Vice  Chairman:  Carol  Gott,  Bethlehem  Steel 
Corporation 

(C)  "Leadership  by  Objectives" 

- —  Recreation's  form  of  Management  by 

Objectives 

Conference  Room  C 

Speaker:  John  Spears,  Assistant  Personnel 
Director,  State  Farm  Insurance  Company 
Chairman:  Sue  Siwicki,  Bankers  Life  & 
Casualty  Company 

Vice  Chairman:  Ellis  Rhodes,  CIRL,  Solar 
Employee  Recreation  Association 

10  AM-10:45  AM  Concurrent  Sessions 

(A)  "Cash  and  Accrual  Bookkeeping 
Techniques" 

Conference  Room  A 
Speaker:  Howard  Saretsky,  NIRA 
Accountant 

Chairman:  Jerre  Yoder,  General  Dynamics 
Recreation  Association 
Vice  Chairman:  Reeves Tevis,  El  Paso 
Natural  Gas 

(B)  "Living  With  Stress  On  and  Off  the  Job" 
Conference  Room  B 

Speaker:  Norman  Deets,  Manager  of 
Human  Resources,  Xerox  Information 
System 


Chairman:  William  B.  DeCarlcy  CIRA, 
Xerox  Corporation 
Vice  Chairman:  Miles  Carter,  CIRA, 
McLean  Trucking  Company 

(C)  "How  to  Overcome  Barriers  Against 
Travel  Programs" 

Conference  Room  B 
j  Speaker:  Sue  Siwicki,  Supervisor  of 
Employee  Services,  Bankers  Life  & 
Casualty  Company 

Chairman:  Gloria  Boyles,  Union  Carbide 
Corporation 

Vice  Chairman:  Vito  Giliberti,  Blue  Cross- 
Blue  Shield 

10  AM-Noon  1977/78  Board  of  Directors 
Meeting 

Fritz  J.  Merrell,  CIRA.  presiding 
Conference  Room  B 

11  AM-1 1:45  AM  General  Session 

"36th  Annual  Conference  Summary  and  Wrap- 
up" 

Conference  Room  B 

Speaker:  Incoming  NIRA  Chairman  of  the 
Board,  Fritz  J.  Merrell,  CIRA,  Olin  Corporation 

12:30  PM  Annual  Conference  &  Exhibit  Closing 
Ceremonies  and  NIRA  Familiarization  Program* 
Buses  depart  Dutch  Inn  entrance  for 
familiarization  tour  of  Circus  World  where  NIRA 
National  Conference  &  Exhibit  Closing 
Ceremonies  will  be  presented.  Admission 
for  your  entire  family  hosted  by  Circus 
World. 

6  PM  Buses  depart  Circus  World  for  return  to  the 
Dutch  Inn 

"‘NIRA  Familiarization  Program 

Discount  ticket  programs  are  among  the  most 
popular  and  frequently  offered  of  all  employee 
recreation  services.  The  NIRA  Familiarization  Pro¬ 
gram  is  designed  to  acquaint  recreation  adminis¬ 
trators  with  the  unique  features  and  programs 
offered  by  several  Orlando  area  amusement/ 
theme  parks.  Each  inspection  tour  includes  a  spe¬ 
cial  presentation  on  employee  discount  programs 
as  well  as  a  question-and-answer  session  with  park 
administrators. 


•  Watch  for  it  • 

The  Delegates’  and  Exhibitors’  Daily  NEWSLETTER 

Published  for  all  participants  at  the  Conference 
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SPOUSES'  PROGRAM 


THURSDAY,  MAY  12 

All  Day  Delegates,  Exhibitors,  Spouses  and 

Children  arrive  and  register. 

FRIDAY,  MAY  13 

9  AM-10  AM  “Raisin  Bran"  breakfast  for  spouses 
with  children 
Dining  Room 

9  AM-Noon  OFFICIAL  CONFERENCE  OPENING 
GENERAL  SESSION 

Conference  Room  A 

10  AM-11:15  AM  Organizational  Meeting  for 
spouses  with  children  to  review  NIRA 
babysitting  services  and  the  children's  program 
Dining  Room 

11:30  AM-7  PM  NIRA  Familiarization  Program 
You  and  your  entire  family  are  invited  to  visit 
Walt  Disney  World  to  view  it  as  a  potential 
employee  program.  Admission  and  attraction 
coupons  compliments  of  Walt  Disney's  Magic 
Kingdom  Club.  Tickets  are  in  your  packet. 

8  PM-10:30  PM  Grand  Opening  of  Exhibit  Hall 
5  th  Floor  of  the  Dutch  Inn 

9:30  PM-Midnight  Free  babysitting  services 
provided  by  NIRA  at  the  Dutch  Inn  (Special 
floors  of  the  hotel  only.) 

10:30  PM-Midnight  Relax  and  converse  in  the 
hospitality  suites.  Locations  are  posted  in  the 
hotel  lobby. 

SATURDAY,  MAY  14 

9  AM-9:30  AM  "Get  Acquainted  Coffee"  with 
NIRA  First  Lady  Marie  McClure  and  Incoming 
First  Lady  Virginia  Merrell 

Penthouse  Suite,  Room  797  7 

9:45  AM-11  AM  Kanoelehua's  Micronesian 
Review  sponsored  by  the  McCoy  Youth  Center 
Aboard  the  Empress  Lilly 

11  AM-3  PM  Exhibit  Hall  open  with  "Deli  Lunch" 
served  for  everyone  in  the  hall 

3  PM-5:30  PM  Shoppi  ng  at  the  Lake  Buena  Vista 
Shopping  Center 


7:30  PM  NIRA  Familiarization  Program 
Buses  depart  Dutch  Inn  entrance  for 
familiarization  tour  hosted  by  Stars  Hall  of 
Fame.  Transportation,  admission  and  meal 
provided  to  your  entire  family. 

9  PM-Midnight  Free  habysitting  services  provided 
by  NIRA  at  the  Dutch  Inn.  Special  floors  of  the 
hotel  only. 

10  PM  Buses  return  to  the  Dutch  Inn.  Some  buses 
depart  earlier. 

10  PM-Midnight  Relax  and  converse  in  the 
hospitality  suites 


SUNDAY,  MAY  15 

8  AM-11  AM  Breakfast  on  your  own  for  Spouses 

and  Children 

12:15  PM  NIRA  Familiarization  Program 
Buses  depart  Dutch  Inn  entrance  for 
familiarization  tour  hosted  by  Sea  World. 
Transportation,  admission  and  meal  provided  to 
your  entire  family. 

4:45  PM  Buses  depart  Sea  World  for  the  Dutch 
Inn. 

6:30  PM-8:30  PM  Exhibit  Hall  opens  with  Wine  & 
Cheese  Reception. 

8:45  PM-Midnight  NIRA  Awards  Banquet 
Sponsored  by  the  Sheraton  Twin  Towers 
Buses  depart  the  Dutch  Inn  entrance  for  the 
Sheraton  Twin  Towers  at  8:45  PM. 

"Employer  of  the  Year" 

1977  NIRA  Awards 
Sheraton  Twin  Towers  Ballroom 
Emcee:  Larry  Lemme,  President  of  the  League  of 
Federal  Recreation  Associations 
Chairman:  lohrrTutko,  CIRA,  HDQ,  USAF 
Recreation  Services 

Vice  Chairman:  Steve  Waltz,  CIRA,  Cummins 
Engine  Company 

9  PM-Midnight  Free  babysitting  services  provided 
by  NIRA  at  the  Dutch  Inn.  Special  floors  of  the 
hotel  only. 
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CHILDREN'S  PROGRAM 


THURSDAY,  MAY  12 

All  Day  Delegates,  Exhibitors,  Spouses,  and 
Children  arrive  and  register. 

FRIDAY,  MAY  13 

9  AM-10  AM  "Raisin  Bran"  Breakfast  with  Sea 
World  characters 

Dining  Room 

10  AM-11:15  AM  Organizational  Meeting  to 
review  N  IRA  services  and  the  Children's 
Program 

Dining  Room 

11:30  AM-7  PM  NIRA  Familiarization  Program 
You  and  your  entire  family  are  invited  to  visit 
Walt  Disney  World  to  view  it  as  a  potential 
employee  program.  Admission  and  attraction 


coupons  compliments  of  Walt  Disney's  Magic 
Kingdom  Club.  Tickets  are  in  your  packet. 

8  PM-9:30  PM  Warner  Bros.  Inc.  cartoons  at 
the  Dutch  Inn 

Conference  Room  A 

9:30  PM-Midnight  Free  babysitting  services 
provided  by  NIRA  at  the  Dutch  Inn.  Special 
floors  of  the  hotel  only. 

SATURDAY,  MAY  14 

9  AM-10  AM  "Corn  Flakes"  Breakfast  with  Sea 
World  characters 

Dining  Room 

10  AM-10:30  AM  Assignment  of  free  guide  (6 
children  per  guide) 

Dining  Room 
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10:30  AM-5:30  PM  Spend  the  entire  day  at 
Disneyworld  (shuttle  bus  and  lunch  at  your 
own  cost).  Guides  will  accompany  assigned 
groups  all  day. 

7:30  PM  NIRA  Familiarization  Program 
Buses  depart  Dutch  Inn  entrance  for 
familiarization  tour  hosted  by  Stars  Hall  of 
Fame.  Transportation,  admission  and  meal 
provided  to  your  entire  family. 

9  PM-Midnight  Free  babysitting  services  provided 
by  NIRA  at  the  Dutch  Inn.  Special  floors  of  the 
hotel  only. 

10  PM  Buses  return  to  the  Dutch  Inn.  Some  buses 
depart  earlier. 


SUNDAY,  MAY  15 

8  AM-11  AM  Breakfast  on  your  own  for  Spouses 
and  Children 

12:15  PM  NIRA  Familiarization  Program 
Buses  depart  Dutch  Inn  entrance  for 
familiarization  tour  hosted  by  5ea  World. 
Transportation,  admission  and  meal  provided  to 
your  entire  family. 

4:45  PM  Buses  depart  Sea  World  for  the  Dutch 
Inn. 

6:30  PM-9  PM  Cook-out  at  poolside  followed  by 
a  full  length  Warner  Bros,  children's  film 
Dutch  Inn  Poolside  and  Conference  Room  A 

9  PM-Midnight  Free  babysitting  services  provided 
by  NIRA  at  the  Dutch  Inn.  Special  floors  of  the 
hotel  only. 


MONDAY,  MAY  16 

9  AM-10  AM  "Rice  Krispies"  breakfast  with  Sea 
World  characters 
Dining  Room 


10  AM-10:30  AM  Assignment  of  free  guides 
(6  children  per  guide) 

Dining  Room 

10:30  AM-6  PM  Spend  the  entire  day  at 
Disneyworld  (shuttle  bus  and  lunch  at  your 
own  e6st).  Supervisors  accompany  assigned 
groups  all  day. 

7:30  PM-8:30  PM  Reception  at  the  Dutch  Inn 
Poolside 

Rain  location  is  the  hotel  lobby 
5 i  cash  bar —  punch  only 

8:30  PM-11  PM  Dinner  &  Disco  Dance 

Hosted  by  the  Dutch  Inn 

Selection  of  the  Disco  King  &  Queen;  live 

professional  disc  jockey 

Cash  bar —  soft  drinks  only 

Conference  Rooms  A  &  B 

11  PM-1  AM  Free  babysitting  services  provided  by 
NIRA  at  the  Dutch  Inn.  Special  floors  of  the 
hotel  only. 


TUESDAY,  MAY  17 

9  AM-10  AM  "Sugar  Smacks"  breakfast 
Dining  Room 

10  AM-11  AM  Magic  Show 
The  Hague 

12:30  PM  Annual  Conference  &  Exhibit  Closing 
Ceremonies  and  NIRA  Familiarization  Program 
Buses  depart  Dutch  Inn  entrance  for 
familiarization  tour  of  Circus  World  where  NIRA 
National  Conference  &  Exhibit  Closing 
Ceremonies  will  be  presented.  Admission  and 
meal  for  your  entire  family  hosted  by  Circus 
World. 

6  PM  Buses  depart  Circus  World  for  return  to  the 
Dutch  Inn 


Spouses  are  welcome  to  attend 
educational  sessions  scheduled  for  delegates 
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Pre-Conference  nominees 

CANDIDATES  FOR  OFFICE 


At  their  Annual  Meeting,  May  14, 1977  in  Orlando, 
voting  delegates  from  NIRA's  nine  regions  will  as¬ 
semble  to  elect  leaders  to  fill  the  four  NIRA  Executive 
offices  which  fall  open  this  year. 

As  they  do  every  year,  the  NIRA  voters  will  choose 
a  Chairman-Elect.  He  or  she  will  serve  as  a  member 
of  the  NIRA  Executive  Committee  during  the  coming 
twelve  months  and  will  assume  the  Chairmanship  for 
the  1978-79  term  next  May.  Three  seats  on  the  Execu¬ 
tive  Board  will  also  be  open.  They  are  the  Vice  Chair¬ 
manships  of  Regional  Management,  Membership, 
and  Tournaments  and  Services.  The  people  elected 
to  those  posts  will  take  office  this  May  and  serve  for 
two  years. 

Each  NIRA  region  will  also  elect  a  Director  or 
Directors,  to  fill  any  vacancies  which  may  exist. 


Newly-elected  Directors  will  be  announced  at  the 
Annual  Meeting. 

The  full  NIRA  membership  was  polled  for  nomina¬ 
tions  for  the  four  positions  open  on  the  Executive 
Committee.  In  each  instance,  the  potential  candi¬ 
dates  who  received  the  greatest  number  of  member 
nominations  were  contacted  by  the  Nominating 
Committee  and  formally  asked  to  stand  for  election. 
After  reviewing  their  other  commitments  and  dis¬ 
cussing  the  matter  with  their  respective  manage¬ 
ments,  only  a  few  potential  candidates  were  able  to 
accept  nomination.  Although  every  candidate  nomi¬ 
nated  prior  to  the  Conference  is  well-qualified,  the 
Nominating  Committee  was  disappointed  that  more 
nominees  could  not  become  involved  in  this  year's 
elections.  As  always,  additional  nominations  will  be 
accepted  from  the  floor  at  the  Annual  Meeting. 


profe/zional  /ervice/  directory 


Charles  E.  Bloedorn 

Consultant  in 
Industrial  Recreation 


Assistance  in  developing, 
improving  or  expanding  programs. 
Over  35  years  experience. 


2837  LEE  Rd.,  CUYAHOGA  FALLS,  OHIO  44224  •  (216)  923-5145 

CIRCLE  READER  SERVICE  CARD  NO.  45 


■Q 

Kotz  C 

land  and  recreation  planning  and  design 

€ 

See  our  Booth  #70 

NIRA  Conference  &  Exhibit 

ONE  MONY  PLAZA  •  SYRACUSE,  NEW  YORK  13202  •  315/475-4157 

CIRCLE  READER  SERVICE  CARD  NO.  46 

recreational  planning  •  programming  •  design  •  consultation 

Hi  CIRCLE  READER  SERVICE  CARD  NO.  47 

dlh  Be  HIT.  LANDS  i  HALL 

planning/analysis  group 

512  1YON  BUILDING  SEATTLE  WA.  98104  (  206)622-1080  631  LYON  BUILDING  SEATTLE  WA  98104  (204>682-192J 


CAMP  DRESSER  &  McKEE 

BOSTON  NEW  YORK  ATLANTA  DENVER  PASADENA 


CIRCLE  READER  SERVICE  „  .  Ic- 

card  no.  48  Environmental  Engineering 

Recreation  Facilities  Design  —  Grant  Development 
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For  Chairman-Elect 


Richard  M.  Brown,  CIRA  is 

General  Manager  of  the 
Texins  Association,  Texas 
Instruments,  Inc.  He  holds 
a  Ph. D.  in  Ceramic  Engi¬ 
neering.  Brown  was  a 
founder,  Director  and  the 
first  President  of  the  Dallas- 
Ft.  Worth  Metroplex  Recre¬ 
ation  Council  (MRC).  He 
has  also  served  the  MRC  as 
Vice  President,  w  is  and  Secretary.  Brown  has 
been  a  member  of  the  NIRA  Board  of  Directors  since 
1974.  He  served  as  Treasurer  in  1975-76  and  was 
elected  Vice  Chairman  of  Finance  in  May  1976.  He 
instituted  financial  forecast  and  cash  flow  systems  for 
the  Association.  He  has  also  authored  several  articles 
for  Recreation  Management  Magazine  and  contrib¬ 
uted  to  the  textbook  sponsored  by  the  National  In¬ 
dustrial  Recreation  Research  and  Education  Founda¬ 
tion  (NIRREF).  Brown  received  NIRA's  Distinguished 
Service  Award  in  1975. 


Stephen  D.  Waltz,  CIRA  is 

Recreation  Director  for 
Cummins  Engine  Compa¬ 
ny.  He  holds  an  M.A.  in 
Physical  Education/ Recrea¬ 
tion.  Waltz  has  been  a 
member  of  NIRA's  Board  of 
Directors  since  1970.  In 
1975,  he  was  elected  Vice 
Chairman  of  Tournaments 
and  Services.  While  Waltz 
was  Vice  Chairman,  participation  increased  in  several 
national  tournaments.  He  was  instrumental  in  open¬ 
ing  the  new  NIRA  postal  golf  tournament,  scheduled 
to  start  this  year.  Waltz  initiated  the  regular  column, 
“Tournament  News",  in  Recreation  Management 
Magazine  and  has  authored  it  since  its  inception  a 
year  ago.  He  has  also  contributed  several  other  arti¬ 
cles  to  the  Magazine.  Waltz  received  NIRA's  Out¬ 
standing  Leadership  Award  in  1972.  Three  years  later, 
the  program  he  administers  for  Cummins  Engine 
won  NIRA's  Citizens  Savings  Award  for  Excellence. 


For  Vice  Chairman, 
Regional  Management 


Elizabeth  F.  Burchard,  CIRA  is 

the  Personnel  Staff  Supervisor  with 
Northwestern  Bell  Telephone  Co. 
She  attended  the  University  of 
Nebraska  and  the  University  of 
Omaha.  As  a  member  of  the  NIRA 
Board  of  Directors,  she  has  served 
on  the  CIRA/L  and  Research/ 
Education  Committees,  and  was 
Acting  Vice  Chairman  of  Public 
Relations  in  1976-77.  She  has  par¬ 
ticipated  actively  in  NIRA  func¬ 
tions,  nationwide. 


For  Vice  Chairman, 
Membership 


Kenneth  C.  Wattenberger, 

CIRA  is  Executive  Director  of  the 
(Burbank)  Lockheed  Employee 
Recreation  Club.  He  has  been 
NIRA  Vice  Chairman  of  Member¬ 
ship  since  January  1977.  Watten¬ 
berger  has  college  credit  in  ac¬ 
counting  and  recreation  adminis¬ 
tration.  He  is  a  past  Director  of 
NIRA.  He  has  been  very  active  in 
Region  VII  activities  for  twenty 
years  and  won  the  NIRA  Dis¬ 
tinguished  Service  Award  in  1975. 


For  Vice  Chairman, 
Tournament/  Services 


John  D,  (jack)  Frain,  CIRA  is 

Recreation  Supervisor  for  McDon¬ 
nell  Douglas  Corp.,  St.  Louis.  He 
holds  A.B.  degrees  in  Physical 
Education  and  journalism.  He  is  a 
past  Board  member  and  Vice  Presi¬ 
dent  of  the  St.  Louis  Industrial 
Recreation  Association.  He  was 
Assistant  Program  Chairman  for 
the  1976  Conference.  Frain's  pro¬ 
grams  have  won  NIRA  Certificates 
of  Excellence  and  a  Promotional 
Award. 
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CONFERENCE  CHAIRMEN 


'  togram  C  hairm.in 
N.L,  “Doc"  Medley 

s  as.il  I  raining  «-nicr 


I  rngram  (  o  C  hairman 
Richard  Brown 

li-xa^-  ifWrumonix 


Special  Events  Chairman 

Barry  Tripp 

Motorola 


PHOTO 

UNAVAILABLE 

FOR 

Entertainment  Chairman 
Ron  Lewis 
Phillip  Morris 


William  DeCarlo 

Xerox 


I  lospilalily  <  hairman 
Andrew  Zadany 

C  orning  <  .lass 


I  'nor  Prize  (  hairman 
Stephen  Waltz 

(  ummins  Engine 


Spouses/ C  hildrens  (  hairman 

Hellen  Kelly 

Naval  Training  Center 


Vejril\  (  hairman 
John  Davi*. 

Meet  inghniiM'  I  is|)|,i\ 


Journeys  to 


East  Africa 

Grand  Circuit 


Wildlife  Venture 

Cost  of  land  arrangements,  per  person  $699 
Single  room  supplement  (when  available)  $145 

TOUR  SUMMARY  (16  Days)  —  2  nights  Nairobi.  1  night  Lake 
Navisha.  1  night  Masai  Mara.  1  night  Serengeti.  night 
Ngrongoro  Crater.  1  night  Lake  Manyara.  2  nights  Amboseli, 
1  night  Nairobi.  2  nights  Treetops  Hotel,  1  night  Nairobi. 
3  nights  transit  (total). 


Cost  of  land  arrangements,  per  person  $999 
Single  room  supplement  (when  available)  $195 

TOUR  SUMMARY  (21  Day)  —  2  nights  Nairobi.  1  night  Massai 
Mara.  1  night  Serengeti.  1  night  Ngorongoro  Crater.  1  night 
Lake  Manyara.  2  nights  Amboseli,  1  night  Tsavo  West.  1  night 
Taita  Hills.  1  night  Salt  Lick.  1  night  Tsavo  East.  2  nights 
Nairobi.  2  nights  Treetops  Hotel.  1  night  Nairobi.  3  nights  in 
transit  (total). 


Cost  of  air  transportation  from  New  York  and  return:  14/21  Day  GIT,  6  minimum  $907 


DEPARTURE  DATES 


Six  Continent  Tours,  Inc. 


JAN. 

07,  14 

FEB. 

25 

MARCH 

04,  11,  18,  25 

APRIL 

01,  15,  29 

MAY 

06,  20 

JUNE 

03,  17 

JULY 

01,  15 

AUGUST 

05,  19 

SEPT. 

02,  16,  30 

OCT. 

14,  21,  28 

NOV. 

04,  11,  18,  25 

DEC. 

02 

6595  NW  36th  St.  Suite  109 
Miami  Springs,  FI.  33166 
Ph.  (305)  871-3330 


inent  tars/ 


IXftCe 


10850  Wilshire  Blvd.,  11th  Floor 
Los  Angeles,  Ca.  90024 
Ph.  (213)  475-6766 
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meet  your  betir# 


Jose  E.  Amores  was  elected  Junior  Director 
from  Region  IX  in  May  1976.  He  will  become 
a  Senior  Director  this  month.  One  of  NIRA's 
members  from  outside  the  U.S.,  Amores  is  a 
member  of  the  Board  and  Director  of  Serv¬ 
ices  for  Employees  for  Prevision  Social 
Grupo  Industrial  in  Monterrey,  Mexico. 
Since  his  company  only  recently  joined 
NIRA,  Amores  is  serving  his  first  term  as  a 
NIRA  Board  member.  A  professional  educa¬ 
tor,  Amores  has  been  with  PSGI  since  1969. 
Prior  to  that,  he  was  a  professor  of  chemistry  and,  later,  the  Dean  of 
the  College  of  Engineering  at  Monterrey  Tech.  He  has  been  active  in 
professional  and  social  service  organizations  throughout  his  life. 


George  Grigor,  CIRA,  is  also  a  Junior  Direc¬ 
tor  from  Region  IX.  He  will  become  a  Senior 
Director  during  the  national  Conference  this 
May.  Like  Amores,  Grigor  is  a  Chemist  by 
education.  In  addition  to  a  B.S.  in  Industrial 
Chemistry,  Grigor  has  studied  business 
administration.  His  position  as  Recreation 
Supervisor  for  Kodak  Canada,  however, 
follows  a  lifetime  devotion  to  recreation. 
Grigor  played  professional  hockey  for  the 
Chicago  Black  Hawks  and  for  the  Baltimore 
Orioles,  United  States  Amateur  Ice  Hockey  Champions,  1940-41.  He  is 
Secretary  Assistant  for  the  Professional  Hockey  Players  Athletic  Asso¬ 
ciation. 


A.G.  (Al)  Ward  is  a  Senior  Director  from 
NIRA  Region  II.  Ward  is  Manager  of  Per¬ 
sonnel  Services  for  Owens-Corning  Fiberglas 
Corporation  in  Toledo,  Ohio.  He  has  been  a 
member  of  NIRA  since  1972.  In  that  time,  he 
has  served  as  a  member  of  the  Board  of  Di¬ 
rectors  on  the  Research,  Public  Relations, 
Tournaments  and  Services,  and  Nomina¬ 
tions  and  Elections  Committees.  Ward  has 
been  very  active  in  NIRA  at  a  local  level,  also, 
as  a  charter  member  and  the  first  President 
of  the  Toledo  Industrial  Recreation  and  Employee  Services  Council 
(TIRES).  Ward  holds  a  J.D.  (Law)  degree.  He  is  active  in  several  per¬ 
sonnel  and  recreation  societies. 


NIRA  elections  take  place  at  the  Annual  Meeting,  Saturday,  May  14 
at  5:00  p.m.  at  the  Dutch  Inn  in  Orlando  Florida.  Results  will  be  in¬ 
cluded  in  the  August  post-Conference  coverage. 


FORTLAUDERDALE.  FLORIDA 


WacU  c\ut> 

See  our  Booth  #33  HOTEL 

NIRA  Conference 
&  Exhibit 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 

CIRCLE  READER  SERVICE  CARD  NO.  50 


FREE 

A  unique  16mm 
film  guide 

Hundreds  of  educational  films  are  de¬ 
scribed  in  Association  Films’  catalog 
...science,  social  events,  health  and 
safety,  conservation,  psychology,  the 
arts,  sports . . .  much  more. 

And  in  Association  Films’  entertain¬ 
ment  film  library  several  thousand  fea¬ 
ture  films,  shorts  and  cartoons. .  .dra¬ 
mas,  musicals,  children’s  specials... 
from  Walt  Disney,  Warner  Bros.;  collec¬ 
tors’  items  with  Barrymore,  Fairbanks 
Sr.,  Valentino,  Swanson,  Gish,  directed 
by  Eisenstein,  Hitchcock,  Griffith;  laugh 
classics  with  Laurel  &  Hardy,  Keaton, 
W.C.  Fields,  Chaplin,  the  Marx  Brothers. 
Send  for  your  FREE  catalog  today! 

ASSOCIATION 
FILMS,  INC. 

Write  or  call 

ASSOCIATION  FILMS,  INC. 

866  THIRD  AVENUE 
NEW  YORK,  N.Y.  10022 
Tel.  (212)  935-4210 

Ten  regional  film  libraries  in  the  U.S. 
serving  your  film  needs. 
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IN  QUEBEC  CITY 
LOEWS  LE  CONCORDE 
BEATS  THEM  ALL 
LUXURYWISE 
AND  PRICEWISE 

Located  close  to  the  Parliament  Buildings, 
the  Citadel,  the  old  walled  city  and  overlooking  the  Plains 
of  Abraham,  and  the  majestic  St.  Lawrence  river, 

Le  Concorde  has  450  extra  large  rooms  with  individual 
climate  control,  your  own  fridge,  color  TV  and 
two  double  beds;  the  only  revolving  restaurant  in  town 
from  which  you  can  admire  the  countryside  for 
miles  around,  other  restaurants  among  which  the  famous 
Le  Charolais,  open  until  three  in  the  morning  for 
those  who  like  sundown  to  sunup  evenings,  the  no  less 
famous  Cabaret- Disco,  bars  that  invite  relaxation, 
physical  conditioning  facilities,  heated  swimming  pool, 
boutiques  and  a  host  of  other  attractions. 

Truly  Quebec  City’s  number  one  hotel. 

FROM  AS  LOW  AS  $30.00 

(single  occupancy;  from  may  1"  1977,  $32.00) 

Shop  around,  and  you’ll  find  Le  Concorde  beats  them  all, 
luxurywise  and  pricewise. 

See  our  Booth  #47 
NIRA  Conference 
&  Exhibit 


Concorde 

Where  little  extras 
count  big 

For  reservations  and 
information,  call 
Le  Concorde  at  (418) 
647-2222,  see  your 
Travel  Agent,  or  call 
LRI  (Loews  Represen¬ 
tation  Int.)  in  your 
area  tool  free.  ^ 


1977 

NIRA  Awards 


CITIZENS  SAVINGS  AWARD 

In  cooperation  with  the  Citizens  Savings  Foundation 

For  outstanding  overall  recreation  programs 

More  than  10,000  employees 

Eastman  Kodak/ Rochester,  New  York 

5,000  to  10,000  employees 

Lockheed-Georgia  Co./Marietta  Georgia 

1,000  to  5,000  employees 

Johnson  Wax/  Racine,  Wisconsin 

Fewer  than  1,000  employees 

Xerox  International  Center  for  Training  and 
Management  Development/ Leesburg,  Virginia 

CERTIFICATES  OF 
EXCELLENCE 

For  outstanding  individual  recreation  activities 

“Rose  and  Garden  Club" 

Eastman  Kodak  Co./ Rochester,  New  York 

“Camera  Club" 

Eli  Lilly  and  Co./ Indianapolis,  Indiana 

"1976  Employee  Bicentennial  Celebration" 

Flick-Reedy  Corp./  Bensenville,  Illinois 

"Convair  Gun  Club" 

Convair  Division,  General  Dynamics  Corp. 

San  Diego,  California 

"P.A.L.  Program" 

First  National  Bank  in  Dallas/ Dallas,  Texas 

"All-Faith  Chapel" 

Solar/ San  Diego,  California 

"Xerox  Square  Skating  Rink" 

Xerox  Corp./ Rochester,  New  York 

"Westerner  Club  Charity  Fund 
Resolicitation  Fund" 

Olin  Corp./  East  Alton,  Illinois 

ADDITIONAL  AWARDS 

NIRA  PROMOTIONAL  AWARDS  will  go  to  the  best 
recreation  program  publicity  efforts.  Special  RECOG¬ 
NITION  AWARDS  will  honor  individuals  who  have 
made  outstanding  contributions  to  employee  recrea¬ 
tion  and  NIRA.  Both  categories  were  still  under  con¬ 
sideration  at  RM  press  time  and  will  be  reported  la¬ 
ter. 
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EMPLOYER  OF  THE  YEAR 


RICHARD  A.  RILEY 


Richard  A.  Riley,  Chairman  and  Chief  Executive 
Officer  of  Firestone  Tire  &  Rubber  Company,  will  ac¬ 
cept  N IRA's  1977  "Employer  of  the  Year"  Award  at 
the  Orlando  Conference.  Riley's  personal  support  of 
employee  recreation  has  encouraged  the  develop¬ 
ment  of  the  excellent  programs  which  earned  Fire¬ 
stone  a  1975  NIRA  Citizens  Savings  Award. 

Said  Riley  recently,  "From  time  to  time,  companies 
are  accused  of  losing  sight  of  the  importance  of  the 
individual  worker.  I  don't  think  that  is  the  case  with 
Firestone.  We  try  never  to  let  the  size  and  complexity 
of  our  company  overcome  our  perception  of  the 
human  element  which,  in  the  final  analysis,  is  the 
most  important  factor  in  the  continuing  growth  and 
development  of  our  organization." 

Riley  was  nominated  for  the  "Employer  of  the 
Year"  Award  by  Ray  J.  Kapper,  CIRA,  Supervisor,  Em¬ 
ployee  Activities  for  Firestone. 

A  complete  report  on  1977  NIRA  Award  winners 
will  be  included  in  post-Conference  coverage.  I’m 


AN  INCREDIBLE 
$32  A  NIGHT 

(SINGLE  OCCUPANCY) 

IN  MONTREAL’S 
LUXURY 
HOTEL 


It  s  true. 

Check  into  the  magnificent  new  Loews  LaCite 
and  discover  the  most  luxurious,  budget-minded 
hotel  in  town. 

Spacious  rooms  with  colour  TV, 

AM/FM  Radio  arid  individual  climate  controls. 
Menus  to  rival  Montreal's  finest  restaurants. 
Convention  and  Group  Meeting  facilities  par 
excellence. 

Indoor  and  outdoor  heated  swimming  pools  and, 
soon  to  come,  fully  equipped  exercise  rooms, 
squash  and  tennis  courts  —  all  free-of-charge  to 
guests. 

Soon  to  come  also,  an  85-boutique  shopping 
promenade  right  on  your  doorstep. 

And  speaking  of  "right  on  your  doorstep”,  Loews 
LaCite  is  moments  from  downtown  and  from  ma- 
jectic  Mount  Royal. 

All  yours  from  just  $32.00  a  night  (single  occu¬ 
pancy). 

Loews  LaCite.  The  one  luxury  hotel  in  Montreal 
that  gives  you  so  much  —  for  so  little. 

(And  if  you're  planning  a  visit  to  Quebec  City,  look 
into  Loews  Le  Concorde,  our  other  great  luxury 
hotel  in  Quebec  —  at  rates  you  can  live  with.). 

For  reservations  and  information,  call  LaCitd  at  (514) 
288-6666,  see  your  Travel  Agent,  or  call  LRI  (Loews 
Representation  Int.)  in  your  area  toll  free. 

*  Price  subject  to  change  without  notice. 

See  our  Booth  #47  NIRA  Conference  &  Exhibit 
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Principles  of  Association  Management 

basic  how-to  guide  for  the  association  adminis- 
or.  Published  cooperatively  by  the  American 
:iety  of  Association  Executives  (ASAE)  and  the 
amber  of  Commerce  of  the  United  States.  The  book 
ers  such  basics  as  building  membership,  motivat- 
people,  developing  communications,  conducting 
etings,  financing  programs,  handling  public 
ations,  understanding  government  regulations,  and 
re.  Hard-cover.  437  pages.  $15  for  NIRA  members, 
)  for  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  The 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$5./1  yr. ,  □  *$8./2  yrs.,  □  *$10/3  yrs. 

'Include  $1 .00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 


rase  send  me  the  publication(s)  I  have  checked. 

lave  enclosed  $ _ (check  or  money  order) 

MVIE  . . . . . ORGANIZATION 

DDRESS  _ ‘ _ 


DOLOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
RA  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL  60606 


National  Industrial  Recreation  Association 

Publications  Order  Form 

(AH  Prices  Include  Postage  &  Handling) 

(Indicate  Publications  Desired  and  Include  Payment) 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know  about  tourna¬ 
ments:  organization,  publicity,  4-  to  36-team 
leagues,  eliminations,  and  finals.  36  pages. 
$4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliography  of  all  materials  re¬ 
lated  to  industrial  recreation  by  Robert  W. 
Schoott,  and  Douglas  M.  Crapo,  Ph.D.  Over  470 
entries  are  categorized  by  subject  into  1 1  chap¬ 
ters.  $3.00 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than  70 
types  of  sports  arenas,  pools,  courts,  and  fields. 
For  industrial,  private,  public,  recreation  leaders. 
$4.00 


□  The  Untapped  Potential: 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  given  by  Fran 
Flick,  president  of  Flick-Reedy  Corp.,  a  NIR/ 
"Employer  of  the  Year.”  Innovative  recreatioi 
programs  sponsored  by  Goodyear,  Timken 
Kodak,  Xerox,  Flick-Reedy,  and  others  are  illus 
trated.  $3.00 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain  wty 
they  back  industrial  recreation  and  NIRA.  Chair¬ 
men  of  the  Boards  for  the  Ford  Motor  Company, 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M,  and 
other  industrial  giants  provide  invaluable  sup¬ 
port  for  your  programs.  A  "must  see”  for 
management  in  your  organization.  $5.00  each; 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 


TTie  GvribbEAN  Group  PIannef 
froM  Holidky  Inn  RESorts. 

WhAt  A  diff EfENCE  it  MAkES. 


When  you're  planning  a  group  travel  program,  you  want  to 
develop  the  best  value  program  that  meets  your  group's  needs. 

We've  taken  all  the  hard  work  away  from  you.  With  our 
professional  tool,  which  you,  as  a  professional,  will  appreciate, 
you  can  pre-plan  your  group  travel  program  without  reading 
stacks  of  brochures  and  making  dozens  of  phone  calls. 

Our  Group  Planner  offers  19  luxurious  Holiday  Inn  Resorts 
in  Bermuda,  the  Bahamas,  Miami  Beach  and  the  Caribbean: 

Antigua,  Aruba,  Barbados,  Bermuda,  Curacao,  Freeport/ Lucaya, 
Grand  Cayman,  Grenada,  Guadeloupe,  Jamaica,  Miami  Beach, 
Panama,  Paradise  Island,  Ponce-Puerto  Rico, 
San  Juan-Condado,  San  Juan-lsla  Verde,  St.  Lucia, 
St.  Thomas  and  Trinidad. 

You'll  be  amazed  at  our  fabulous  beachfront  Holiday  Inn  Resorts 
— where  the  best  surprise  is  how  exciting  they  are,  with 
fantastic  sports  and  activities  for  a  unique  vacation  experience. 

And  with  peaceful  beaches  to  laze  on,  if  your  people 

want  a  good  rest. 


Our  Group  Planner  makes  your  job  easy  by  starting  with  our 
Island  Rendezvous  Pre-packaged  Group  Program  designed  to 
meet  your  group's  basic  needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package  features.  Even  meeting 
rooms,  if  you're  planning  a  meeting  or  convention. 

Then  our  Group  Planner  enables  you  to  add  to  the  basic  Island 
Rendezvous  Package  such  features  as  entertainment,  cocktail 
parties,  sightseeing,  deep-sea  fishing,  other  water  sports  and  golf 
...tailoring  the  total  package  to  your  group's  specific  needs. 
You'll  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

When  you've  chosen  your  island,  developed  your  program, 
just  call  Holiday  Inn  Resorts  Group  Reservations  Desk 
at  their  toll-free  number,  800-238-5400  to  make  your 
reservation.  It's  that  simple. 

So  make  sure  you  are  the  Group  Planner  who  has  the 
Group  Planner.  You'll  win  applause  from  your  people! 

Order  your  copy  today. 


Please  send  me _ copies  of 

the  1977  Group  Planner  for 
group  planners. 

Holiday  Inn  Group  Sales 
1565  W.  35th  Place 
Hialeah,  Florida  33012 
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You’ve  offered  the  usual  — 
now  go  for  the  extraordinary 


Come  to 


If  adventure's  your  bag,  you  can't  match  our  walking 
safaris  into  the  remote  haunts  of  the  South  Luangwa 
and  Kafue  National  Parks  where  encounters  are  often 
face-to-face  and  the  photography  out  of  this  world. 

If  creature  comforts  or  timing  are  considerations,  our 
wilderness  lodges  provide  all  the  amenities.  Game  view¬ 
ing  by  Land  Rover  only  slightly  tempers  the  excitement 
of  the  chase.  Come  anytime  of  the  year  to  the  South 
Luangwa,  from  May  through  November  to  Kafue. 

Elsewhere  in  Zambia  the  season  is  year  round. 
Shake  off  the  dust  of  the  bush  at  international- 
class  hotels  in  Lusaka  and  Livingston.  Lusaka, 
the  capital,  has  some  first  class  architecture  to 
brag  about,  a  lively  and  photogenic  local 
market,  a  casino,  good  curio  shopping  and  is 


the  headquarters  for  the  National  Dance  Troup  of  Zam¬ 
bia  performing  for  your  pleasure  every  Saturday. 

Livingston  is  the  tourist  mecca.  The  great  drawing 
card  here  is  Victoria  Falls,  twice  as  high  and  twice  as 
deep  as  Niagara.  Cruise  on  the  Zambezi  while  the  hippo 
watch.  Enlarge  your  knowledge  of  Zambian 
anthropology  and  the  travels  and  travails  of  David 
Livingston  at  the  National  Museum  and  take  in  spec¬ 
tacular  dancing  at  the  Maramba  Cultural  Centre.  Liv¬ 
ingston  also  has  good  curio  buys  to  add  to  your 
collection  of  Africana.  And  there  is  much,  much 
more  including  Lake  Tanganyika  where  you  can 
enjoy  all  water  sports  including  tail-tale  fish¬ 
ing.  For  a  holiday  both  exciting  and  exotic  — 
it's  Zambia!  Contact  us  for  all  the  details. 


ZAMBIA  NATIONAL  TOURIST  BUREAU 

150  E.  58th  St.  •  New  York,  N.Y.  10022  •  (212)  758-9450 
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20  North  Wacker  Drive 
Suite  2020 

Chicago,  Illinois  60606 


This  unique  concept  provides  a  safe  and  flexible  method  of  renting  popular  feature  motion 
pictures,  such  as  ALL  THE  PRESIDENT'S  MEN,  DOG  DAY  AFTERNOON,  THE  TOWERING  INFERNO, 
and  others,  from  the  1977/78  Warner  Bros.  Film  Gallery  Catalogue. 


Under  the  Program's  new  PER-PERSON  rental  method,  you  may  show  outstanding  feature  films 
at  minimum  financial  risk.  Films  may  be  shown  for  as  many  as  three  consecutive  days  with  no 
increase  in  minimum.  Free  publicity  and  promotional  material  is  provided  for  all  films  ordered. 


For  further  information  regarding  the  new  NIRA-Warner  Bros.  Film  Program  and  our  catalogue 


Write  or  call  collect 


WARNER  BROS.  INC. 
Non-Theatrical  Division 
4000  Warner  Boulevard 
Burbank,  California  91522 
Attn:  Scott  Lane 
Industry  Entertainment  Dept. 
(213)  841-1500 


A  Warner 
Communications 
Company 
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MORE  AND  MORE  INDUSTRIAL  COMPANIES  ARE  INCLUDING  SAUNA 
ROOMS  in  their  Executive  and  Employees  Fitness  Facilities.  We  offer  Prefab¬ 
ricated  Sauna  Rooms  with  Authentic  Finnish  "Helo"  Heaters  that  can  be 
installed  anywhere  ...  all  sizes.  Helo  offers  the  widest  selection  of  superb  U.L. 
tested  Heaters  in  the  USA,  (5  yr.  Warranty). 

- FREE,  Sauna  Room  Building  Plans - 

Hand  Rubbed  Redwood  Rooms,  Custom  Built  or  Prefab  ...  All  at  low  prices. 


SHOWROOM  •  92-21  Corona  Ave.,  Elmhurst,  N.Y.  City,  N.Y.  11373  •  Tel:  (212)  592-6550 


Tunturi 
Ergometer 
Training 
Cycle  <$?£ 


Clip  and  Return 
Coupon  Today 
For  Complete 
Information. 
For  Fast  Action 
Call  Collect 
(212)  592  6550 


I  am  interested  in:  □  SAUNA  ROOMS  □  SAUNA  HEATERS 
□  OTHER  Rec. 


HELO  - MacLEVY  is  the  World’s 
largest  manufacturer  of  Exercise, 
Physical  Fitness,  Whirlpool  and 
Steam  Room  Equipment. 


OUR  BUSINESS  IS  EQUIPPING  .  .  , 


For  Executive  and  Employee 
Fitness  Facilities,  Stress  Test¬ 
ing  Units,  Health  Clubs,  Gyms 

MacLEVY  Since  1893  is 
Principal  Supplier  to  Industrial 
Organizations,  Motels,  Hotels, 
Health  Clubs,  Spas  and  YMCA's 
&  U.S.  Government  Installa¬ 
tions  around  the  world. 

CUSTOM  “BLUEPRINT”  PLANNING 
SERVICE,  FREE,  CONFORMING  TO 
YOUR  SPACE,  USAGE  AND  BUDGET. 
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The  Chairman  of  the  Board 
would  like  a  word  with  you  .  .  . 


.  .  .  about  getting  involved 


Fritz  J.  Merrell,  CIRA 
Olin  Corporation 
NIRA  Chairman  of  the  Board 


We  have  just  completed  our  very 
successful  36th  Annual  Conference 
and  Exhibit  in  Orlando,  Florida.  For 
those  of  you  who  could  not  attend, 
we  missed  you  .  .  .  and  you  missed 
a  valuable  experience.  We  expect  to 
see  you  next  year  in  Dallas. 

Our  1977  Conference  theme  was 
“Together  We  Are  Something."  I  am 
telling  each  of  you  —  every  NIRA 
member  —  that  “Together"  in¬ 
cludes  you.  It  must.  "Together" 
does  not  mean  just  your  Board  of 
Directors  or  the  NIRA  staff.  It  means 
every  member.  You  and  me,  added 
together,  means  we.  Together,  we 
are  something. 


That  is  more  than  a  convenient 
cliche.  Scores  of  NIRA  members 
discovered  its  truth  first-hand  at  this 
year's  Conference.  Our  delegate 
group  included  a  large  proportion  of 
first-time  Conference  participants. 
They  became  more  involved  in 
NIRA,  working  together  for  the  bet¬ 
terment  of  their  companies,  their 
employees  and  their  Association.  If 
you  could  not  attend  the  Confer¬ 
ence,  but  know  someone  who  did, 
call  him  or  her  and  ask  about  it. 

As  I  begin  my  term,  I  pledge  my 
best  efforts  for  the  benefit  of  NIRA 
and  its  total  membership.  The  new 
year  offers  many  challenges: 

We  must  increase  membership, 
to  bring  into  the  Association  the 
many  potential  members  who  can 
benefit  from  our  services  and  whose 
talent  and  involvement  we  need. 
Even  though  we  are  the  only  associ¬ 
ation  for  our  field,  we  cannot  expect 
new  members  to  come  to  us.  Each 
of  us  must  become  a  recruiter.  Tell  a 
non-member  why  you  joined  NIRA. 
Bring  him  or  her  into  the  Associ¬ 
ation.  You  will  be  doing  NIRA  and 
our  new  member  a  favor. 

We  must  broaden  our  financial 
base,  to  build  a  stronger,  more  inde¬ 
pendent  Association  which  can  act 
responsibly  for  the  benefit  of  all 
members.  Together,  we  organiza¬ 
tion  members  compose  an  enticing 
and  growing  market  for  recreation 


goods  and  services  suppliers.  If  we 
use  our  power  together,  to  attract 
solid  associates,  advertisers  and  ex¬ 
hibitors,  our  Association  and  our 
member  employees  —  as  well  as  our 
suppliers  —  will  benefit. 

We  must  improve  and  extend  our 
services,  to  assure  members  that 
they  can  rely  on  the  many  benefits 
for  which  they  joined  NIRA.  This 
means  seeing  that  members  are  kept 
promptly  informed  about  all  tour¬ 
naments  and  services  throughout 
the  year.  It  also  means  that  all  mem¬ 
bers  must  be  responsible  for  bring¬ 
ing  NIRA  services  to  their  employ¬ 
ees,  so  that  employees  can  reap  the 
full  benefits  of  our  involvement  in 
the  Association. 

We  must  strengthen  local  organi¬ 
zations  within  NIRA,  to  make  the 
Association  more  accessible  to  all 
members  and  to  bring  new  mem¬ 
bers  into  the  national  fold.  Our  fu¬ 
ture  strength  will  come  from  our 
roots  in  local  NIRA  organizations. 
Our  Industrial  Recreation  Councils 
and  Regional  leaders  are  taking  the 
initiative.  We  all  must  become  in¬ 
volved. 

How? 

Write  or  call  me  —  or  any  of  our 
NIRA  Directors. 
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THE  POST  OFFICE  MOVES 
IN  MYSTERIOUS  WAYS  . . . 


.  .  .  most  of  them 
slower  than 
we'd  like. 


Therefore,  from  now  on,  we'll  mail  every  issue  of  RM  a 
month  earlier  than  we  have  in  the  past.  This  should  bring 
your  NIRA  Magazine  to  you  on  or  before  the  first  working 
day  of  the  month.  Write  and  let  us  know  how  well  it's 
working.  Better  yet,  call. 


You  ask  where  we  fly? 

To  skiing,  fishing,  sun,  fun. 

Pick  a  season,  any  season  and  Frontier  Airlines  has  vacation 
destinations  any  Recreation  Director  can  get  excited  about. 

More  than  50  great  ski  areas  in  the  Rockies — the  likes  of 
Steamboat  and  Purgatory,  Jackson  Hole  and  Big  Sky. 

Phoenix,  Scottsdale  and  Tucson  for  golf  and  a  glowing  winter  tan. 

National  Parks — Yellowstone,  Mesa  Verde,  Canyonlands 
and  Glacier  for  starters.  Frontier  flies  to  more  of  them  than  any  other 
airline,  to  guest  ranches  and  resorts  on  top  of  the  world. 

Las  Vegas  with  its  round  the  clock,  round  the  calendar  shows 
and  casinos. 

Manitoba  for  trophy  fish. 

We’ll  be  happy  to  fill  you  in  on  the  details.  Call  our  toll-free 
number,  800-525-1138.  (In  Colorado,  dial  your  local  Frontier 
reservation  number,  extension  20;  in  the  Denver  area,  398-5293.) 


First  class  legroom  at  coach  prices 


Manufacturers  •  Importers  • 
Distributors 
of 

TOYS  •  INDUSTRIAL  PREMIUMS  • 
PARTY  FAVORS  •  SPECIALTIES  • 
BINGO  EQUIPMENT  &  SUPPLIES 

SZEKPhlQ 


INDUSTRIES  INC. 


Dave  Shanker 

1640  SUPERIOR  AVENUE 
CLEVELAND,  OHIO  441  14 
(216)  241-3817 

CIRCLE  READER  SERVICE  CARD  NO.  19 


Sheraton  Inn- 
g  |  Coliseum 


® 


Auto  tour  packages 

From  $25  per  person 
Colonial  Williamsburg 
Busch  Gardens 
Jamestown  •  Yorktown 
Newport  News  •  Hampton 
Bus  Tour  •  Boat  Tour 

Custom  group  tours 

We  will  plan  a  special 
lectured,  guided  tour 
of  Colonial  Williamsburg 
for  your  group. 

For  information,  call: 
Steve  Sandstrom 
V.P.,  Marketing 
Sheraton  Inn-Coliseum 
1215  W.  Mercury  Blvd. 
Hampton,  VA  23666 
(804)  838-5011 
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'77  retirement  show 
set  for  Chicago 

For  the  second  year,  retirees  and 
those  contemplating  retirement  will 
attend  the  "How,  When,  &  Where 
to  Retire  Show"  in  Chicago.  Spon¬ 
sored  by  the  National  Retirement 
Council,  Inc.,  a  NIRA  member,  the 
show  will  be  held  September  7-11, 
1977  at  Chicago's  McCormick  Place. 

According  to  Sam  Stone,  General 
Manager  of  the  Retirement  Council, 
"there  are  more  than  31  million 
Americans  between  50  and  64  with 
total  earnings  of  more  than  $200  bil¬ 
lion  a  year.  More  and  more  astute 
companies  and  organizations  are 
making  special  efforts  to  reach  this 
new  50-plus  market  because  they 
recognize  that  these  prospective 


customers,  freed  of  the  financial  and 
time-consuming  responsibilities  of 
earlier  years,  represent  one  of  the 
largest  pools  of  discretionary  pur¬ 
chasing  power  in  the  American 
economy." 

Exhibitors  at  the  show  will  be 
concentrated  in  nine  theme  areas: 
housing,  travel,  health  care,  financial 
services,  business  opportunities, 
education,  entertainment  and  lei¬ 
sure,  information  services  and 
recreation.  In  addition,  public  serv¬ 
ice  activities,  some  of  which  will  be 
sponsored  by  interested  suppliers, 
will  feature  a  health  fair  at  which  at¬ 
tendees  may  obtain  diagnostic  test¬ 
ing  and  health  information.  A  retire¬ 
ment  planning  and  information 
center  will  provide  a  forum  in  which 
retirees  may  obtain  practical  an¬ 


swers  to  their  personal  questions 
about  retirement. 

For  more  information  about  the 
show  and  group  discount  arrange¬ 
ments,  contact  Jerry  Sherman,  Na¬ 
tional  Retirement  Council,  Inc.,  527 
Madison  Ave.,  New  York,  NY  10022 
—  Phone  (212)  759-8476. 


Hunting/ Fishing  Day 
kits  available 

September  24,  1977  has  been  set 
as  this  year's  National  Hunting  and 
Fishing  Day.  The  annual  event, 
sponsored  by  the  National  Shooting 
Sports  Foundation,  encourages 
public  promotion  of  and  education 
about  hunting  and  angling.  To  pro¬ 
mote  participation,  the  Day's  na- 


Journeys  to  East  Africa 


Wildlife  Venture 

Cost  of  land  arrangements,  per  person  $699 
Single  room  supplement  (when  available)  $145 

TOUR  SUMMARY  (16  Days)  —  2  nights  Nairobi.  1  night  Lake 
Navisha.  1  night  Masai  Mara.  1  night  Serengeti.  1*  night 
Ngrongoro  Crater.  1  night  Lake  Manyara.  2  nights  Amboseli, 
1  night  Nairobi.  2  nights  Treetops  Hotel,  1  night  Nairobi. 
3  nights  transit  (total). 


Grand  Circuit 

Cost  of  land  arrangements,  per  person  $999 
Single  room  supplement  (when  available)  $195 

TOUR  SUMMARY  (21  Day)  —  2  nights  Nairobi.  1  night  Massai 
Mara.  1  night  Serengeti.  1  night  Ngorongoro  Crater.  1  night 
Lake  Manyara.  2  nights  Amboseli,  1  night  Tsavo  West.  1  night 
Taita  Hills.  1  night  Salt  Lick.  1  night  Tsavo  East.  2  nights 
Nairobi.  2  nights  Treetops  Hotel.  1  night  Nairobi.  3  nights  in 
transit  (total). 


Cost  of  air  transportation  from  New  York  and  return:  14/21  Day  GIT,  6  minimum  $907 


DEPARTURE  DATES  Six  Continent  Tours,  Inc. 


JAN. 

FEB. 

MARCH 

APRIL 

MAY 

JUNE 

07,  14 

25 

04,  11,  18,  25 
01,  15,  29 

06,  20 

03,  17 

JULY 

AUGUST 

SEPT. 

OCT. 

NOV. 

DEC. 

01,  15 

05,  19 

02,  16,  30 

14,  21,  28 

04,  11,  18,  25 

02 

6595  NW  36th  St.  Suite  109 
Miami  Springs,  FI.  33166 

Ph.  (305)  871-3330 

^six 

Wkm 

itinent 

irSfinc. 

10850  WUshire  Blvd.,  11th  Floor 
Los  Angeles,  Ca.  90024 

Ph.  (213)  475-6766 
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tional  coordinating  office  makes 
available  a  variety  of  publicity  kits. 

According  to  Bob  Delfay,  Na¬ 
tional  Coordinator  of  the  Day,  "Ever 
since  NHF  Day  76  drew  to  a  close, 
we  have  been  busy  preparing  new 
and  expanded  materials  to  help 
clubs  improve  their  NHF  Day  ac¬ 
tivities.  We  started  last  fall  with  a 
questionnaire  to  more  than  10,000 
clubs  and  individuals  asking  what 
materials  we  could  offer  to  make 
the  job  of  organizing  an  NHF  Day 
program  easier  and  more  effective. 
The  response  was  good,  and  we  dis¬ 
covered  several  key  items  that  clubs 
were  looking  for.  Since  then,  we've 
spent  many  months  and  thousands 
of  dollars  with  designers,  printers, 
photographers,  audio-visual  experts 
and  advertising  specialists  preparing 
these  materials." 

The  biggest  addition  the  to  NHF 
Day  line-up  is  a  special  slide  presen¬ 
tation  containing  55  slides  and  a 
half-hour  taped  message  featuring 
scores  of  ideas  on  how  to  improve 
or  expand  a  program.  Ideas  were 
taken  from  the  most  successful  NHF 
Day  programs  organized  over  the 
past  few  years.  Clubs  may  purchase 
the  presentation  for  $22. 

Also  new  for  this  year  is  a  special 
series  of  "America's  Wildlife  Today" 
posters.  The  standard  NHF  Day 
posters  and  advertising  stickers  used 
by  clubs  to  announce  their  pro¬ 
grams  are  also  available.  The  an¬ 
nouncements,  prepared  in  two  de¬ 
signs,  explain  what  National  Hunt¬ 
ing  and  Fishing  Day  is  and  tell  why 
people  should  participate. 

In  addition  to  all  of  these  items, 
there  will  be  sample  advertisements, 
radio  recordings  and  a  complete 
package  which  clubs  can  use  to 
print  a  National  Hunting  and  Fishing 
Day  newspaper  supplement  in 
cooperation  with  their  local  news¬ 
papers.  Several  hundred  such  sup¬ 
plements  were  printed  in  1976. 

Clubs  can  order  an  "All-Inclusive 
Packet"  which  contains  the  com¬ 
plete  slide  presentation,  several 
hundred  stickers,  numerous  posters 
and  other  materials  at  $44.50,  or 
they  can  obtain  a  "Starter  Kit"  at 
$2.00  from:  National  Hunting  and 
Fishing  Day,  1075  Post  Road,  River¬ 
side,  Conn.  06878. 


NIRA  Newsnotes  .  .  .  Hillerich  & 
Bradsby  Co.,  manufacturer  of  the 
Louisville  Slugger  baseball  and  soft- 
ball  equipment,  has  created  a  de¬ 
partment  whose  primary  respon¬ 
sibility  it  is  to  promote  the  growth  of 
amateur  baseball  and  softball  or¬ 
ganizations.  Bennett  Curry  has  been 
named  Manager  of  the  new  Ama¬ 
teur  Organizations  Relations  De¬ 


partment.  For  information  write: 
Hillerich  &  Bradsby  Co.,  P.O.  Box 
506,  Louisville,  KY  40201  ...  Air 
France  has  published  a  guide  to  the 
do's  and  don't's  of  international 
travel.  Write  for  a  free  copy  of  the 
pocket-sized  booklet:  Air  France 
Travel  Tips,  Air  France,  P.O.  Box 
30729,  JFK  Airport  Station,  Jamaica, 

ny  11430.  rm 


Whale  of  a  ride 


That  is  a  two-ton  killer  whale 
the  man  is  riding.  Rider  Bruce 
Stephens  is  head  of  the  training 
department  at  Sea  World  of  Ohio 
and  should  know  what  he  is 
doing.  Even  so,  his  wild  race 
around  the  22-feet  deep  Sea 
World  tank  is  serious  business.  „ 
According  to  Stephens,  it  takes 
a  great  deal  of  time  and  patience 
to  befriend  a  killer  whale.  The 


personality  of  the  trainer  must  be 
calm  and  easy-going.  Although 
Shamu,  Sea  World's  killer  whale, 
is  ordinarily  friendly  and  playful, 
Stephens  cautions  that  he  must  be 
treated  with  utmost  respect.  Be¬ 
hind  his  smile  is  a  set  of  forty-four 
2V2  inch  long  teeth. 

Shamu  is  just  one  member  of 
the  full  aquatic  troupe  at  Sea 
World  of  Ohio  in  Aurora.  ITII 
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Our  one-stop,  no-overhead 
Recreation  Travel  Department 
can  make  your  job  easier. 


We  re  Loyal  Travel.  One  of  the  largest 
travel  agency  organizations  in  the 
U.S.  And  we  offer  one-stop  service  for 
all  your  travel  needs. 

Be  it  a  recreation  program,  a  pack¬ 
age  tour  for  your  people,  or  a  one  day 
bus  charter,  whatever— we’ll  take  care 
of  everything,  down  to  the  last  detail. 

If  that  isn’t  enough,  we  can  help  you 
better  than  any  other  travel  source. 

Better  because  all  our  people  are 
experts  in  group  tour  and  charter 
travel. 

Better  because  we  have  a  network 


of  offices,  strategically  located,  all 
over  the  country. 

Better  because  we  have  appoint¬ 
ments  from  all  major  transportation 
and  travel  conferences,  nationally  and 
internationally. 

Better  because  we’re  eager,  anxious 
to  please,  and  free.  (When  you  add  all 


those  together,  it  even  makes  us 
better  than  free.) 

So  next  time  you’re  planning  group 
travel,  look  for  your  nearby  Loyal 
office  in  the  Yellow  Pages.  We  are 
under  Travel  Agencies  and  Bureaus. 

The  only  cost  you’ll  incur  is  the  cost 
of  the  call. 


LOYALTRAVEL 

Offices  in  major  cities  in  the  U.S.  and  Canada. 

Another  service  of  The  Greyhound  Corporation. 
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niro  calendar 


Drop  in  on  your  fellow  NIRA  members  when  you  are  in  their  areas. 
Check  the  "NIRA  Calendar"  before  you  travel. 

Associated  Industrial  Recreation  Council/ Burbank,  California.  Meets  on  the  third 
Wednesday  of  the  month.  Contact  William  Ranney —  (213)  764-0025. 

Columbus  Industrial  Recreation  Association/ Columbus,  Ohio.  Meets  on  the  fourth 
Tuesday  of  the  month;  except  on  November  when  the  meeting  is  scheduled  for  the 
third  Tuesday.  Contact  Doug  Messall  —  (614)  891-8121. 

Dallas-Ft.  Worth  Metroplex  Recreation  Council  (MRC)/ Dallas  and  Ft.  Worth,  Texas. 
Meets  on  the  fourth  Tuesday  of  the  month;  excluding  July  and  December.  Contact 
David  C.  Hoel  —  (214)  438-8611,  ext.  765. 

Dayton  Industrial  Athletic  Association/ Dayton,  Ohio.  Meets  on  the  second  Tuesday 
of  the  month.  Occasionally,  meeting  dates  vary.  Contact  Tim  Shroyer,  C1RA  —  (513) 
445-5000. 

Industrial  Recreation  Association  of  Dayton/  Dayton,  Ohio.  Meets  on  the  first 
Wednesday  of  the  month.  Contact  ).W.  "Bill"  Wabler —  (513)  228-3171. 

Industrial  Recreation  Association  of  Detroit/ Detroit,  Michigan.  Meets  on  the  last 
Thursday  of  the  month;  except  for  November  and  December,  when  meetings  are 
scheduled  for  the  third  Thursdays.  Contact  K.  Bill  Deneau  —  (313)  237-7753. 

League  of  Federal  Recreation  Associations/Washington,  D.C.  Meets  on  the  third 
Thursday  of  the  month;  excluding  July  and  August.  Contact  Larry  Lemme  —  (202) 
554-6910. 

Greater  Los  Angeles  Area  Industrial  Recreation  Council/  Los  Angeles,  California.  Meets 
on  the  first  Wednesday  of  the  month.  Contact  Hiroko  Mochida  —  (213)  855-5508. 

Milwaukee  Industrial  Recreation  Council/Milwaukee,  Wisconsin.  Meets  on  the  sec¬ 
ond  Monday  of  the  month;  excluding  July.  The  February  meeting,  the  annual  dance,  is 
held  on  the  third  Saturday  of  the  month.  Contact  Andy  Thon  —  (414)  475-9050. 

New  York  Industrial  Recreation  Directors  Association/ New  York,  New  York.  Will 
meet  May  26,  1977.  Meetings  will  be  suspended  until  September  1977  when  they  may 
be  rescheduled.  Contact  Theodore  Curtis  —  (212)  997-2979. 

Oakland  Industrial  Recreation  Association/ Oakland,  California.  Meets  on  the  first 
Monday  of  the  month-  except  for  first  Tuesday  meetings  in  September,  October  and 
November  and  a  Friday  meeting  in  December.  Contact  A.  Jody  Merriam  (415) 
273-3494. 

Orange  County  Industrial  Recreation  Association/ Orange  County,  California.  Meets 
on  the  second  Tuesday  of  the  month.  Contact  Phyllis  Smith,  CIRA  —  (714)  871-3232, 
ext.  2432. 

Phoenix  Industrial  Recreation  Association/  Phoenix,  Arizona.  Meets  on  the  second 
Tuesday  of  the  month;  except  for  June  13.  Contact  John  Bonner  —  (602)  262-6541. 

San  Diego  Industrial  Recreation  Council/San  Diego,  California.  Meets  on  the  first 
Thursday  of  the  month.  Contact  Bob  Barlow —  (714)  236-5717. 

Toledo  Industrial  Recreation  and  Employees  Service  Council  (TIRES)/Toledo,  Ohio. 
Meets  on  the  last  Tuesday  of  the  month;  excluding  December.  Contact  Mel  Byers, 
CIRA  —  (419)  475-5475. 

Region  II  plans  a  Conference,  October  20-22, 1977  in  Columbus,  Ohio.  Contact  Ed¬ 
ward  Hilbert,  CIRA  —  (614)  424-6336  or  424-5190. 

Region  VII  will  hold  its  annual  Conference  and  Exhibit,  September  8-11,  1977  in 
Phoenix.  Contact  Mary  Smith  —  (602)  274-3645. 

37th  Annual  NIRA  Conference  and  Exhibit  will  be  held  May  18-23, 1978  at  the  North- 
Park  Inn,  Dallas,  Texas.  To  become  involved  as  a  Conference  planner  or  for  more  dele¬ 
gates'  and  exhibitors'  information,  contact  the  NIRA  office —  (312)  346-7575. 


THE 

PLAYABLE 

JACKET 


More  and  more  groups  across  the 
country  are  turning  to  PRO  FIT  Playable 
Jackets  as  the  only  way  to.  identify 
themselves  and  their  organization.  You  too 
can  get  with  the  one  program  and  one 
company  that  delivers  every  time.  PRO 
FIT  realizes  the  importance  of  quality,  great 
looking  styles  and  true  wearing  comfort. 

The  PRO  FIT  Program  offers  you 
solid  support  with  the  jackets  that  are  the 
acknowledged  choice  of  the  pros.  Choose 
from  a  wide  variety  of  jackets.  Select  from 
the  Pile-Lined  Nylons,  Cire  Nylon  Jackets 
with  a  flannel  lining,  the  popular  2  Ply 
Nylons  (both  lined  and  unlined)  and 
America’s  newest  favorite,  the  Denim 
Look  Nylon  Jacket. 

But  whatever  you  select,  you’re  part 
of  the  first  team.. .the  only  way  to  get  it 
together... and  available  only  from  PRO 
FIT,  the  makers  of  the  Playable  Jackets; 

Write  or  call  today  for  more 
information  on  how  you  can  be  part  of 
the  PRO  FIT  Program. 


Kjmlpuw 


ill  JACKETS 


King  Louie  International,  Inc. 
Department  RM 
311  West  72nd  Street 
Kansas  City,  Missouri  64114 
(816)  363-5212 
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Western  Region  VII  hosts 
Phoenix  Conference  and  Exhibit 


All  NIRA  members  are  welcome  to  attend  the 
Western  Region  VII  Conference  and  Exhibit,  Septem¬ 
ber  8-11,  1977  at  the  beautiful  Camelback  Inn  in 
Phoenix,  Arizona.  The  27th  western  gathering  is 
hosted  this  year  by  the  Phoenix  Industrial  Recreation 
Council. 

NIRA's  Region  VII  includes  California,  Oregon, 
Washington,  Idaho,  Utah,  Nevada  and  Arizona.  Its 
members,  who  hail  from  the  year-round  recreation 
capital  of  the  United  States,  are  known  throughout 
the  Association  for  a  tradition  of  excellent  con¬ 
ferences  which  rival  our  national  meetings  in  both 
attendance  and  scope. 

According  to  1977  Conference  Chairperson  Mary 


Photo:  Bowerman  —  Camelback  Inn 

Smith  (Safeway),  this  year's  individual  Conference 
registration  fee  will  be  $65.  The  price  includes 
registration  for  all  learning  sessions  plus  three  break¬ 
fasts,  two  lunches,  an  outdoor  steak  dinner  in  the 
mountains  overlooking  Phoenix  and  a  Mexican 
buffet  and  dance.  Lodging  at  the  Camelback  is  extra, 
at  a  low  $24/  night,  single  or  double  occupancy. 

For  more  information,  write  or  call  immediately: 
Mary  Smith 

Region  VII  Conference  Chairperson 

Safeway 

P.O.  Box  680 

Phoenix,  AZ  85001 

Phone  (602)  274-3645 
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If  no  one  has  —  then  it's  because  they  have  yet  to  experience  the  splendor  of  two  of 
Florida's  most  popular  vacation  resort  locations.  The  Happy  Dolphin  Inn  boasts  superb 
beaches  and  complete  shopping  village  in  the  heart  of  St.  Pete  Beach,  Florida,  and  the  P/an- 
tation  Inn  is  renowned  for  its  natural  setting  and  wide  variety  of  sports  activities. 


Jjappi/  Patphin 

St.  Pete  Beach,  Florida  INN 


Crystal  River,  Florida  3nn 


Located  directly  on  the  glistening  waters  of  the 
Gulf  of  Mexico  and  intracoastal  Waterway  •  21 
acres  of  fun  •  Shimmering  beaches  •  pool 

•  300  spacious  rooms,  efficiencies  and  suites 

•  Fishing  •  Gourmet  dining  •  Nightly  enter¬ 
tainment  •  Complete  shopping  village 

•  Theatre  •  Marina  •  Daily  Disney  World 
Tours.  •  Complete  convention  facilities  avail¬ 
able. 


175  acres  of  nature's  beauty  with  the  ultra-clear 
Crystal  River  at  its  back  door  •  100  rooms  •  Ex¬ 
cellent  18-hole  championship  golf  course  and 
Pro-shop  •  4  all  weather  tennis  courts  •  Swim¬ 
ming  •  Fishing  •  Skin  and  scuba  diving 

•  Marina  to  cater  to  all  your  water  sport  needs 

•  Dining  in  the  true  Southern  Tradition  •  Live 
entertainment*  Airplane  landing  strip.  •  Com¬ 
plete  convention  facilities  available. 


For  information  and  full  color  brochures  for  either  or  both  resorts  -  call  or  __/u~ 

write:  John  N.  Johnson,  Happy  Dolphin  Inn,  St.  Pete  Beach,  Florida  33706,  ».  7  tip 

(813)  360-7011.  |—UI — \ 

Another  of  the  CARUTH  HOTEL  &  RESORT  PROPERTIES  PJorthPark  I 

is  the  North  Park  Inn  of  Dallas,  Texas  —  the  site  of  the  1  •.  .INN...  || 

NIRA  Conference  and  Exhibit  for  1978.  In  appreciation  — 

we'd  like  to  invite  all  NIRA  members  to  take  advantage  of  IWdallas,  texas 

a  15%  discount  on  rooms  at  any  of  these  3  CARUTH  HOTEL  &  RESORT  PROPERTIES. 


DALLAS,  TEXAS 
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cover  /  tory 


Relaxation  Training 
in  a  Corporate  Environment 


by  George  J.  Pfeiffer 
and 

Michael  D.  Cohen 


IN  recent  years,  there  has  been  an  explosion  of  interest 
in  techniques  which  teach  people  to  control  stress 
and  tension  —  and  rightly  so.  Western  society  has  pro¬ 
duced  a  high-speed  environment  in  which  success  is 
equated  with  hard  work,  sacrifice,  marathon  work  ses¬ 
sions,  little  sleep  and  irregular  leisure  practices.  Health 
statistics  reflect  the  effects  of  this  environment  in  high 
rates  of  heart  disease,  hypertension,  alcoholism,  drug 
abuse,  psychosomatic  disorders,  tension  and  anxiety. 

Although  some  stress  is  needed  for  the  motivation  to 
achieve  specific  goals,  people  who  are  under  excessive 
stress  lose  a  healthy  perspective.  They  fail  to  heed 
their  body's  warning  signs,  the  barometers  of  impending 
physical  or  emotional  breakdown.  Such  people  cannot 
or  will  not  relax  properly.  They  have  not  learned  to  re¬ 
lease  tension,  neuromuscular  and  emotional,  either 
through  diversion  (recreation)  or  through  regimented 
relaxation  exercises. 

An  upsurge  of  interest  in  the  control  of  stress  and  ten¬ 
sion  has  popularized  such  Eastern  disciplines  as  Zen, 
yoga,  and  Transcendental  Meditation  and  such  modern 
techniques  as  progressive  relaxation,  autogenics,  relaxa¬ 
tion  response  and  biofeedback  training. 

In  the  Xerox  Corporate  Physical  Fitness  Program,  we 
have  answered  employee  interest  in  learning  various  re¬ 
laxation  techniques  for  home  and  office  use.  Although 
physical  activity  has  been  shown  to  have  a  greater  re¬ 
laxation  effect  than  a  popular  tranquilizer,  it  is  some¬ 
times  impractical  to  exercise. 


Through  periodic  lunch-hour  relaxation  workshops, 
we  instruct  employees  in  the  basic  physiological  princi¬ 
ples  of  stress.  We  cover  its  signs  and  the  techniques  that 
can  be  used  at  home  and  at  the  office  to  control  it. 
These  "manual  techniques"  teach  individuals  to  use 
mental  imagery  exercises,  progressive  relaxation,  auto¬ 
suggestion  techniques  and  specific  breathing  exercises 
such  as  Benson's  "Relaxation  Response".  We  work  with 
employees  in  both  group  and  individual  sessions  using 
cassette  tapes. 

Our  most  popular  technique  uses  biofeedback  in¬ 
struments  to  monitor  such  specific  physiological  condi¬ 
tions  as  neuromuscular  tension  and  brainwave  states. 
Biofeedback  is  based  on  the  principle  that  a  specific 
physiological  function  can  be  monitored  and  converted 
into  a  discernable  electrical  signal  —  a  beeping  tone  or 
colored  light,  for  instance.  Through  conditioning,  the 
subject  can  learn  to  control  that  physiological  function 
by  learning  to  control  the  signal  it  produces. 

By  appointment,  employees  are  trained  to  use  either 
the  electromyograph  (EMG)  or  the  brainwave  trainer 
(EEG).  Both  instruments  are  used  to  teach  deep-con¬ 
scious  relaxation. 

The  EMG  trainer  allows  subjects  to  control  progres¬ 
sively  specific  musculature  by  learning  to  decrease  the 
electrical  flow  to  the  muscle.  Because  muscular  tension 
is  dependent  upon  electrical  flow  to  the  muscle,  visual¬ 
izing  turning  off  the  "switch"  decreases  tension.  The 
EMG  permits  instantaneous  feedback  on  the  state  of  the 
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Michael  Cohen  (left)  and 
George  Pfeiffer  prepare 
the  subject  for  biofeed¬ 
back  training  by  cleaning 
the  skin  and  placing  elec¬ 
trodes. 


tension.  This  allows  the  subject  to  develop  an  acute 
sensitivity  to  residual  tension  which  would  otherwise 
go  unnoticed.  In  turn,  the  visualization  of  anxiety-pro¬ 
voking  imagery  demonstrates  the  interrelationship  of 
mind  and  body.  With  practice,  a  subject  can  eventually 
"relax  through"  or  desensitize  him/ herself  from  anxiety- 
provoking  situations. 

One  subject  for  instance,  found  that  he  became  "up- 
RM,  July,  1977 


tight"  and  nervous  before  speaking  in  front  of  a  group. 
Through  a  series  of  sessions,  he  first  learned  to  reach  a 
deep  level  of  relaxation.  Then,  attached  to  the  EMG,  he 
imagined  himself  in  front  of  a  group  and  saw  the  in¬ 
creased  tension  displayed  by  the  machine's  signals. 
Eventually,  he  was  able  to  "relax  through"  the  anxiety 


Continued  on  following  page 
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Relaxation  Training  continued 


by  practicing  relaxation  while  he  imagined  the  tension- 
filled  event.  Now  this  individual  can  minimize  the  "but¬ 
terflies"  by  practicing  his  technique,  without  the  bio¬ 
feedback,  before  he  speaks. 

The  EEG  trainer  like  the  EMG  machine,  teaches  sub¬ 
jects  to  control  either  their  alpha  or  theta  brainwave 
states,  which  are  indications  of  conscious  relaxation. 
However,  due  to  individual  variance  in  alpha  produc¬ 
tion,  the  brainwave  trainer  is  more  difficult  to  control. 
For  this  reason,  we  prefer  the  EMG. 

We  have  found  that  our  relaxation  workshops  have 
been  well  received  by  employees  and  fit  well  into  our 
physical  fitness  program.  Post-training  data  from  our 
programs  have  shown  decreased  anxiety  levels  as  mea¬ 
sured  by  anxiety  questionaires,  significant  reductions  in 
muscular  tension,  and  subjective  observations  of  re¬ 
duced  anxiety  and  more  energy.  It  is  our  feeling  that 
manual  techniques,  if  not  biofeedback  techniques, 
should  be  incorporated  into  physical  programs  as  a 
more  holistic  approach  toward  healthy  maintenance. 


George  J.  Pfeiffer,  M.S.E.  is  Corporate  Physical  Fit¬ 
ness  Specialist,  Xerox  Corporation,  Stamford,  Connec¬ 
ticut.  Previously  he  was  Manager  of  Fitness,  Sea  Pines 
Plantation  Company,  Flilton  Head  Island,  South 
Carolina  and  Executive  Fitness  Specialist,  Xerox  Cor¬ 
poration,  Rochester,  New  York.  Michael  Cohen,  B.S.E. 
is  a  graduate  intern  with  Xerox,  Stamford.  Ml 


We  have  the  creative  approach 
to  exhibits -you've  been 
looking  for.  _ 

Small  or  large,  we  can  design  and  build  your 
next  convention  exhibit. 

We  will  design  within  your  budget  and  build  a 
guaranteed  quality  exhibit. 

Our  approach  is  indeed  creative  in  design,  but 
unique  in  service. 

The  unique  approach  provides  our  clientele  with 

the  most  complete  range  of  services,  including  design,  construction,  refurbishing,  storage, 
shipping  coordination,  and  set-up  for  each  one  of  your  shows  throughout  the  U.S.A. 

CALL  COLLECT  / 312  -  441  -  7670 

CoNTEMpO  dEsiqN  iNC. 

1780  Maple  Street  Suite  6  Northfield,  Illinois  60093  312/441-7670 

PASS  THIS  INFORMATION  ON— to  your  Corporate  Advertising  Mgr. 
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DEI  MAR 


Bring  them  to  Mexico.  With  Americano's  very 
economical  1 977  Mexico  GrouPlans.  We'll  give  you 
o  whole  menu  of  spicy  group  ond  incentive 
packages  for  Acapulco  and  Mexico  City.  Go  from 
a  la  carte  to  a  full  seven-course  stay.  Like  this: 

ACAPULCO  GRANDE 
5  days/4  nights 
$99*  through  April  10.  1977  .. 

Deluxe  Qccomrrpdations  at  Condeso  del  Mar  Reception 
(drinks  and  snacks)  with  mariachis  Luxury  Acapjlco  Day  yacht 
cruise  Quatros  Vienfos  Disco  cover  and  one  drink  Poolside 
chaises  and  towels  Complimentary  scuba  lesson  Roundfrip 
transfers  and  baggage  handling  between  hotel  and  airport 
A  la  carte  dine-around  available 

*Per  person  based  on  40  persons  or  20  rooms:  indudes  foxes,  gratuities. 

This  package  puts  them  of  the  fabulous  Condeso 
del  Mar,  on  the  beach.  And  when  they  stay  ot  this 


hotel,  they'll  hove  the  complete  use  of  facilities  of 
our  other  two  fine  Americano  hotels  (which  are  right 
next  door).  They'll  hove  the  largest  resort  complex 
under  the  Acapulco  sun. 

And  if  they’d  prefer  the  cosmopolitan  ambiance 
of  Mexico  City,  order  up  a  spicy  package  for  your 
group  at  the  Fiesta  Palace— the  most  exciting  hotel 
on  the  Reforma. 

For  information  on  our  1 977  Mexico  GrouPlans  and  a 
supply  of  brochures,  call  Toll  Free  (600)  433-2777. 

In  Texas,  call  collect(817)  267-1315.  And  put 
a  little  spice  in  your  group. 


Condeso  del  Mar  El  President* 
Fiesta  Tortuga  Fiesta  Palace 


Americana  HotelsM  A 

Fly  American/Stay  Americana  ' 
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From  an  educational  session 
1977  NIRA  Conference  and  Exhibit 


Improve  Adherence 
to  Your  Fitness  Program 

Part  I  of  a  three-part  feature 


HIGH  drop-out  rates  for  physical 
fitness  programs  have  been 
considered  "normal"  for  too  long. 
All  too  often,  recreation  administra¬ 
tors  have  been  so  preoccupied  with 
finding  warm  bodies  to  fill  their  fit¬ 
ness  classes  that  they  have  forgotten 
about  those  who  fell  by  the  way- 
side.  If  your  goal  is  the  improvement 
of  overall  employee  fit.iess  and  per¬ 
formance,  you  cannot  afford  to  for¬ 
get  the  drop-outs.  You  must  work 
to  understand  what  factors  led  to 
their  leaving  the  fitness  program. 
With  this  understanding,  you  can 
improve  your  program  —  or  build  a 
truly  effective  one  initially. 

With  this  view,  the  study  reported 
here  was  undertaken  to  provide  fit¬ 
ness  directors  with  some  insights 
into  participant  withdrawal  patterns 
and  their  possible  prevention. 

METHOD 

A  questionnaire  was  developed 
that  attempted  to  determine  rea¬ 
sons  for  participant  withdrawal 
from  a  company  exercise  program. 
Specifically,  the  objectives  were  to 


by  Robert  S.  Wanzel,  Ph.D. 
and 

Richard  R.  Danielson,  Ph.D. 


determine  the  participants'  attitudes 
toward  the  fitness  facilities  and  pro¬ 
grams  and  their  subsequent  with¬ 
drawal  from  that  program.  A  with¬ 
drawal  was  considered  to  be  anyone 
who  had  not  stayed  with  the  pro¬ 
gram  over  a  three-month  period. 

The  company  fitness  center  is  lo¬ 
cated  in  the  basement  of  a  com¬ 


munity  hall,  owned  by  the  company 
and  located  on  its  grounds.  The 
facilities  consist  of  two  flat  benches, 
four  abdominal  boards,  two  exercy- 
cles,  two  incline  boards,  two  sets  of 
dumbbells  (2.5  to  40  lbs.),  one  fif¬ 
teen-place  Universal  Trainer,  one 
two-place  abdominal  twister,  wall 
pulleys  and  a  small  jogging  track  (34 


In  January  1977,  Drs.  Wanzel  and  Danielson  completed  a  detailed 
study  of  drop-outs  from  an  employee  fitness  program  for  a  large 
Canadian  resource  firm.  The  results  of  their  study  were  reported  by 
Dr.  Wanzel  to  the  36th  Annual  NIRA  Conference  and  Exhibit  the 
following  May.  RM  will  publish  their  report  in  three  parts  in  its  July, 
August  and  September  1977  issues. 

PART  I  will  describe  the  fitness  program  and  facilities  observed  in 
the  study.  It  will  cover  the  types  of  employees  enrolled  in  the  pro¬ 
gram  and  the  general  reasons  they  gave  for  dropping  out. 

PART  II  will  continue  with  a  more  detailed  discussion  of  em¬ 
ployees'  reasons  for  dropping  out  and  how  these  reasons  applied  to 
different  groups  of  participants. 

PART  III  will  compare  participants'  objectives  for  joining  the  pro¬ 
gram  with  their  later  adherence  to  its  regimen.  It  will  also  examine 
the  effect  of  scheduling  on  participation  and  offer  several  conclud¬ 
ing  recommendations  for  recreation  administrators  who  contem¬ 
plate  beginning  —  or  improving  —  an  employee  fitness  program. 
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A  fifteen-place  Universal  Trainer  was  included  in  the  fitness  equipment  available  to  employees. 


laps  to  the  mile).  The  exercise  and 
track  area  has  a  broadloom-car- 
peted  floor  over  concrete.  The 
facility  is  colorful  and  well  kept  and 
music  is  played  throughout  the  day. 

The  fitness  center  is  usually  open 
from  9:00  a.m.  to  9:00  p.m.,  Monday 
through  Friday  and  from  1:30  p.m. 
to  5:00  p.m.  on  Saturday.  Its  hours 
are  shortened  to  11:00  a.m.  to  7:00 
p.m.  during  July  and  August. 

The  fitness  center  opened  in  Oc¬ 
tober,  1974  and  is  open  to  all  of  the 
company's  salaried  employees  and 
their  spouses,  as  well  as  to  all  com¬ 
pany  pensioners.  The  only  prereq¬ 
uisite  to  enter  the  program  is  the 
permission  of  a  physician.  The  use 
of  the  facility,  and  all  related  serv¬ 
ices,  is  free  of  charge.  Participants 
must  supply  their  own  gym  attire 
and  towels.  The  facility  has  separate 
locker  rooms  for  men  and  women, 
but  all  workout  periods  are  coed. 
The  company's  two  full-time  fitness 
supervisors  prepare  individual  fit¬ 
ness  programs  for  each  participant. 

At  the  present  time,  approx¬ 
imately  420  employees  in  an  eligible 
field  of  3,300  actively  participate  in 


the  program  at  least  twice  a  week. 
The  company  is  spread  out  over 
many  locations.  Most  of  the  fitness 
center  participants  come  from  the 
nearby  headquarters  office  which 
has  the  majority  of  the  salaried  em¬ 
ployees. 

The  questionnaire  was  distributed 
with  a  covering  letter  prepared  by 
the  researcher,  as  well  as  another 
letter  prepared  by  the  company 
management.  It  was  mailed  by  the 
company,  but  the  completed  ques¬ 
tionnaires  were  returned  to  the 
researcher  in  stamped,  self-ad¬ 
dressed  envelopes  that  were  pro¬ 
vided. 

A  method  of  coding  each  ques¬ 
tion  was  devised  to  allow  for  direct 
keypunching  from  the  question¬ 
naire  to  computer  cards.  Subse¬ 
quently,  the  keypunched  cards  were 
processed  to  yield  frequency  dis¬ 
tributions.  Statistical  significance 
was  taken  at  the  .05  level.  Chi- 
square  was  employed  as  the  test  of 
statistical  significance.  Comparisons 
were  made  between  designated  age 
groups,  separate  and  combined  sex 
categories  and  job  classifications. 


RESULTS 

AND  DISCUSSION 

A  total  of  480  questionnaires  was 
distributed  to  employees  who  were 
known  to  have  withdrawn  from  the 
company  fitness  program  since  its 
inception,  as  documented  by  the 
program  files.  Completed  replies 
were  received  from  189  males 
(74.4%)  and  65  females  (25.6%),  for 
a  total  of  254  responses  (52.9%). 
The  total  response  rate  was  ex¬ 
cellent,  since  we  were  dealing  with  a 
sample  that  had  displayed  its  un¬ 
willingness  to  be  associated  with  the 
fitness  program. 

Each  respondent  was  categorized 
according  to  age,  marital  status  and 
job  classification. 

Table  I  shows  that  males  domi¬ 
nated  the  age  groups  after  group 
one  (15-25).  It  also  indicates  that 
the  majority  of  the  respondents 
were  married  (87.4%). 


continued 
on  following  page 
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Improve  Adherence  continued 


The  figures  in  Table  I  reveal  as 
well  that  55.6%  of  the  respondents 
were  classified  as  either  clerical  or 
technical  personnel,  while  32% 
were  supervisory  or  management 
personnel.  Males  dominated  each 
of  the  company  classifications. 


REASONS 

FOR  WITHDRAWAL 

A  number  of  variables,  thought 
to  relate  to  participant  withdrawal, 
were  compared  with  sex,  age  and 
job  categories.  There  were  three  fac¬ 
tors  that  clearly  appear  to  have 


caused  many  respondents  to  with¬ 
draw:  (1)  if  a  participant's  usual 
workout  time  were  crowded 
(13.7%),  (2)  if  the  facility  were  per¬ 
ceived  to  be  too  far  from  the  home 
or  place  of  work  (42.5% )  or  (3)  if  the 
participant  felt  that  his  workout 


AGE, 

TABLE  1 

MARITAL  STATUS  AND  JOB  CLASSIFICATION 

Percentage  of 

Men 

Women 

total  population 

Ages 

Group 

(%) 

(%) 

(N  =  254) 

Under  25 

1 

43.5 

56.5 

9.1 

25-Under  35 

2 

74.2 

25.8 

38.5 

35-Under  45 

3 

80.0 

20.0 

29.8 

Over  45 

4 

80.7 

20.3 

22.6 

Marital  Status 

Single 

4.8 

10.8 

6.3 

Married 

91.0 

76.9 

81.4 

Job  Classification 

Clerical  Personnel 

61.8 

38.2 

28.2 

Technical  Personnel 

93.9 

6.1 

27.4 

Supervisory  Personnel 

98.0 

2.0 

21.2 

Management  Personnel 

100.0 

0.0 

10.8 

Not  a  Company  Employee 

13.3 

86.7 

12.4 

NOTE:  For  the  purposes  of  this  study,  job  descriptions  and  responsibilities  determined  how 

an  employee  was 

classified. 

TABLE  II 

ATTAIN,  NON-ATTAIN,  NO  SET  OBJECTIVE 
COMPARED  WITH  REASONS  FOR  WITHDRAWAL  (YES  RESPONSE)  (%) 


Reasons 

Attained 

Objective 

Non-Attain 

Objective 

No  Set 
Objective 

Workout  Program 

0.9 

9.3 

7.3 

Locker  Room 

0.9 

8.1 

7.3 

Instructors 

2.7 

7.0 

2.5 

Family  Attitude 

6.3 

2.3 

2.4 

Supervisors  Attitude 

1.9 

4.8 

0.0 

Fellow  Workers  Attitude 

2.8 

1.2 

0.0 

Equipment 

1.8 

4.6 

0.0 

Workout  Crowded 

9.2(4) 

18.6  (3) 

14.6  (3) 

Facility  Distance 

38.7(2) 

48.3  (1) 

43.9  (2) 

Injury 

5.5 

6.9 

2.4 

Medical  Problem 

10.9(3) 

12.8  (4) 

12.5  (4) 

Daily  Schedule  Rearranged 

42.2(1) 

36.9  (2) 

47.5(1) 
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rearranged  his  daily  schedule  too 
much  (40.2%). 

An  interesting,  statistically  signifi¬ 
cant  finding  revealed  that  11.1%  of 
the  females  left  the  fitness  program 
because  of  the  personalities  of  the 
instructors,  while  only  1.6%  of  the 
males  cited  this  reason.  Another  sig¬ 
nificant  difference  related  to  this 
variable  showed  that  17.4%  of  age 
group  one  (less  than  25  years  of  age) 
withdrew  due  to  the  instructors  as 
compared  to  a  total  of  7.5%  for  the 
remaining  three  age  groups. 

It  is  extremely  risky  to  speculate  as 
to  why  the  instructors  might  have 
had  problems  dealing  with  females 
under  the  age  of  twenty-five.  It  is 
fair  to  say  that  only  4%  of  the  total 
sample  referred  to  the  instructors  as 
a  reason  for  leaving  the  program. 

The  job  classification  comparison 
revealed  that  12%  of  the  clerical  and 
technical  personnel  felt  that  their 
families'  attitudes  were  a  reason  for 
discontinuation  whereas  only  2.0% 
of  the  supervisory  and  management 
personnel  stated  this  reason. 

To  delve  more  deeply  into  with¬ 
drawal  reasons,  we  asked  the  drop¬ 
outs  whether  their  exercise  objec¬ 
tives  had  been  attained  or,  whether 
the  attainment  of  the  objective  was 
the  reason  for  withdrawing  from  the 
program.  The  "attain  group"  had 
118  subjects  and  the  "non-attain 
group"  had  104.  The  group  that  had 
set  no  fitness  objectives  on  entering 
the  program  numbered  only  32. 

It  is  interesting  to  note  that  of  the 
subjects  who  achieved  their  objec¬ 
tives  (53.2%)  only  3.9%  stated  this 
as  their  reason  for  withdrawal. 
Clearly,  there  were  other  reasons. 
Therefore,  an  examination  was 
made,  comparing  the  previously 
mentioned  categories  (Table  II). 

The  figures  in  Table  II  show  that 
the  three  categories  of  drop-outs 
have  the  same  reasons  for  with¬ 
drawal.  Those  who  did  not  attain  or 
set  an  objective  viewed  the  workout 
program  itself  and  the  locker  room 
facilities  to  be  more  important  as 
reasons  for  withdrawal  than  did 
those  who  achieved  their  objec¬ 
tives.  rm 
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Let  a  Neff  jacket  program  ' 

do  and  say  some  nice  things  15j|Kp! 
for  you.  Find  out  how  easy  it  is 
by  writing  for  our  free  jacket  '  jg§; 

brochure.  Do  it  today!  - 


the  recognition  products  people 

Dept.  1-2  •  Box  218 
Greenville,  Ohio  45331 

©  1977  The  Neff  Company. 
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NEED  HELP  WITH  YOUR 
GOLFING  PROGRAM? 

Golf  Digest  wants  to  help  you  make  your  golfing  program  enjoyable  for  your  golfers  and  you.  So  we’ve  put 
together  golf  instruction  to  help  your  golfers  play  better.  Plus,  tournament,  golf  league  and  handicapping 
manuals,  and  an  employee  discount  subscription  program  to  help  make  your  job  a  little  easier. 


GOLF  DIGEST’S  Golf  Primer: 

Fully  illustrated,  this  48-page  booklet  is  packed  with 
clear  and  concise  golf  instruction  for  both  the  beginner 
and  veteran  golfer. 


Tournament  and  Golf  League  Manual: 

Especially  designed  for  the  recreation  director,  this 
manual  has  all  the  information  you’ll  need  to  organize  a 
golf  league  or  run  a  tournament,  including  a  booklet  on 
different  handicapping  systems  plus  information  on  other 
GOLF  DIGEST  services. 


25  copies  $  1.25 

100  copies  $  5.00 

1000  copies  $50.00 


Employee  Subscription  Discounts: 

GOLF  DIGEST’S  full  color  poster  offering  special  discount 
subscriptions  to  the  world’s  favorite  golfing  publication — 
50  order  forms  per  poster.  Top  instruction  and  entertain¬ 
ment  for  your  golfers  every  month  at  a  big  savings  off 
our  regular  subscription  price. 


Fill  out  and  mail  the  coupon  below  to  let  GOLF  DIGEST  help  you  with  your  golfing  program. 

j - 1 

J  Please  rush  me  the  following: 

1  □  GOLF  DIGEST’S  Tournament  and  Golf  League  Manual 

j  □  _ copies  of  GOLF  DIGEST’S  Golf  Primer  (please  enclose  payment) 

j  □  _ Special  GOLF  DIGEST  Discount  Subscription  Posters  (no  charge) 

i  Name _ 

■  Company  Name _ 

[  Company  Address _ : _ 

|  City _ State _ Zip _ 

I  Mail  to:  Diana  O’Donnell 

I  Golf  Digest 

I  495  Westport  Avenue 

J  Norwalk,  CT  06856 
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BEST  KEPT 
SECRET 


CONTACT  DIRECTOR  OF  SALES 


Sheraton-TwinTowers 


f<^S 


HOTEL  AND  CONVENTION  CENTER 
SHERATON  HOTELS  &  INNS,  WORLDWIDE 
5780  MAJOR  BLVD..  ORLANDO,  FLA.  305/351-1000 
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The  President  of  McDonnell-Douglas 
supports  industrial  recreation 


WE’RE  GOING  TO 
CONTINUE  OUR 
EFFORTS  TO  INSURE 
THAT  OUR  PERSONNEL 
HAVE  THE  BEST 
OPPORTUNITIES  TO 
MAKE  GOOD  USE  OF 
THEIR  LEISURE 


Sanford  N.  McDonnell 

President  and  Chief  Executive  Officer 
McDonnell-Douglas  Corporation 

“Employers  have  been  hearing  a  good  deal  re-  ever,  the  Monday  morning  blahs  are  probably 

cently  about  how  they  can  make  jobs  more  varied  much  more  likely  to  strike  the  workers  who  did 

and  interesting  for  their  personnel.  Perhaps  some  nothing  in  particular  on  the  weekend  than  those 

improvements  can  be  made  to  make  our  jobs  who  went  golfing,  sailing,  camping,  fishing,  ski- 

more  fulfilling  and  thereby  enrich  our  lives,  but  ing,  or  model  airplane  flying, 

there  are  limits  to  this  approach.  “The  latter  have  changed  their  environments 

“A  much  more  unlimited  area  for  improvement  and  attitudes  on  their  own  time.  The  former,  hav- 

lies  in  our  leisure  hours.  With  holidays  and  vaca-  ing  failed  to  use  their  leisure  time  to ‘get  out  of  the 

tion  time,  employees  now  average  only  about  20  rut,’  may  return  to  the  job  feeling  deeply  mired, 

per  cent  of  each  year  on  the  job.  How  they  spend  “That’s  one  of  the  reasons  why  our  company 
that  other  80  per  cent  of  their  time  is  obviously  of  sponsors  literally  hundreds  of  teams,  clubs  and 

vital  importance  to  their  happiness  and  self-es-  special  interest  groups  among  its  personnel.  In 
teem.  this  way,  our  people  who  would  like  to  try  a  new 

“The  17th  century  poet  George  Herbert  told  us:  activity,  hobby  or  sport  can  find  ready-made 

“He  hath  no  leisure  who  useth  it  not.”  Doubtless  a  groups  that  are  anxious  to  welcome  them  into 

reincarnated  Herbert  would  maintain  that  the  membership  and  to  teach  them  the  ropes, 

worker  who  spends  most  of  his  weekend  sprawled  “We’re  going  to  continue  our  efforts  to  insure 
in  front  of  his  television  set  has  wasted  his  leisure  that  our  personnel  have  the  best  opportunities  to 

time.  That’s  a  position  which  can  be  argued.  How-  make  good  use  of  their  leisure.” 


From  Top  Management  Speaks 

Check  the  publications  order  form  card  at  the  back  of  this  issue 
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name/ 

In  the  new/ 


Frank  B.  Davis,  CIRA 


NIRA  Past  President  Frank  B.  Davis,  CIRA  died 
April  13, 1977  in  Burbank,  California.  He  was  64. 

Davis  began  his  career  in  employee  recreation  in 
1940,  when  he  was  hired  as  assistant  athletic  director 
for  Lockheed  Aircraft  Corporation  in  Burbank.  He 
later  moved  up  to  athletic  director.  From  1950  until 
his  retirement  in  1968,  Davis  was  executive  director 
of  the  Lockheed  Employees  Recreation  Club  (LERC). 
Under  his  direction,  the  Burbank  program  won  the 
NIRA-Citizens  Savings  Award  for  overall  excellence 
in  recreation  programming.  Last  year,  the  LERC  audi¬ 
torium  was  dedicated  in  his  honor. 

Davis  was  an  early  and  strong  supporter  of  NIRA. 
He  was  the  first  winner  of  the  NIRA  Achievement 
Award  in  1958.  He  served  as  NIRA  Treasurer  for  four¬ 
teen  years  and  was  twice  a  Vice  President.  Davis  orig¬ 
inated  the  prestigious  NIRA  publication,  Top  Man¬ 
agement  Speaks,  in  which  leaders  of  the  nation's  prom¬ 
inent  industries  state  their  reasons  for  supporting 
employee  recreation  and  services.  The  book  was 
most  recently  revised  in  1976.  Davis  served  the  Asso¬ 
ciation  as  President  during  1964-65. 

He  is  survived  by  his  widow,  Lita,  and  two  sons, 
Gordon  and  Allan. 

pm 


Shhhhh!! 

We’ve  got  the* 
best  kept  secret 
in  Orlando!! 


To  get  in  on  it,  fill  out  the  coupon  and 
mail  it  to  ustoday.  We’ll  send  you  all  the 
clues  you  need  for  a  successful 
meeting. 

Sheraton-TwinTbweife 

SHERATON  HOTELS  &  INNS,  WORLDWIDE 
5780  MAJOR  BOULEVARD,  ORLANDO,  FLORIDA  305/351-1000 


NAME _ _ _ 

COMPANY  _ _ 

ADDRESS  _ _ 

•  CITY  _ STATE _ ZIP  _ 
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Keeping  "The  Feds"  Fit 

A  pilot  fitness  program 
aims  at  preventing  heart  attacks 

by  Bert  Knitter 
Program  Coordinator 

Occupational  Health  Physical  Fitness  Program 
U.S.  Department  of  Justice 


The  aerobics  portion  of  a  typical  class:  rope  skipping,  rowing,  riding  stationary  bicycles  and  bench  stepping. 
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THE  United  States  Department  of  Justice  (DOJ)  in 
Washington,  D.C.  has  taken  advantage  of  existing 
legislation  to  establish  a  prospective  health  and  physical 
fitness  program  for  its  employees.  Unlike  earlier  govern¬ 
ment  fitness  programs,  DOJ's  efforts  go  beyond  stress 
testing  and  exercise  prescription.  Unique  aspects  of  its 
new  Occupational  Health  Physical  Fitness  Program 
(OHPFP)  include  structured  exercise  classes,  nutritional 
counseling,  health  clinics  (blood  pressure,  deep  muscle 
relaxation,  coping  with  stress),  and  intervention  work¬ 
shops  to  help  people  eliminate  poor  health  habits.  The 
program  is  a  prototype  being  refined  for  possible  na¬ 
tional  implementation  within  federal  government  agen¬ 
cies.  In  the  next  few  months  preretirement  counseling 
in  fitness,  health  and  leisure  will  be  added  for  those  par¬ 
ticipants  55  years  of  age  or  older. 

PROGRAM  DESIGN 

The  Occupational  Health  Physical  Fitness  Program  is 
a  preventive  health  regimen  designed  to  reduce  the  in¬ 
cidence  of  heart  disease  among  DOJ  employees  in  the 
high-risk  category.  Seven  basic  risk  factors  are  used  to 
screen  applicants  for  the  program.  They  are: 

1 .  Family  history  —  People  have  a  seven-fold  greater 
risk  of  coronary  death  than  the  general  population, 
if  either  of  their  parents  has  premature  evidence  of 
atherosclerosis. 

2.  Diet  and  serum  lipids  —  cholesterol/  triglycerides 

3.  Arterial  hypertension 

4.  Cigarette  smoking 

5.  Obesity 

6.  Psychosocial  tension 

7.  Sedentary  living/ physical  inactivity 

Discounting  hereditary  factors,  which  obviously  can¬ 
not  be  altered,  aerobically  oriented  physical  fitness  pro¬ 
grams  have  been  proven  to  alter  to  some  degree  all  six 
remaining  risk  factors.  As  people  become  involved  in 
exercise  programs,  they  become  more  aware  of  the 
foods  they  eat,  including  their  caloric  intake,  and  many 
concentrate  primarily  on  shrinking  their  waistlines. 
Complementing  this  new  awareness  of  diet  with  the  in¬ 
creased  physical  work  load  (caloric  expenditure)  in¬ 
herent  in  the  exercise  program,  participants  not  only 
reduce  their  weight,  they  also  reduce  the  ratio  of  fat  to 
lean  body  tissue. 

Many  studies  have  shown  that  exercise  has  a  positive 
effect  on  reducing  arterial  hypertension.  We  have 
found,  furthermore,  that  as  participants  get  into  the 
conditioning  program  they  tend  to  gain  self-confidence 
and  examine  their  lifestyles  more  closely.  In  many  cases, 
this  leads  to  a  reduction  or  elimination  of  smoking. 


THE  HEALTH  FITNESS  OF  FEDERAL  EM¬ 
PLOYEES  FOR  EFFICIENT  PERFORMANCE  OF 
THEIR  ASSIGNED  WORK  IS  AN  IMPORTANT 
ELEMENT  IN  A  PROGRESSIVE  PERSONNEL 
MANAGEMENT  SYSTEM  AND  IN  EFFECTIVE 
ADMINISTRATION  OF  FEDERAL  PROGRAMS. 
THE  HEAD  OF  EACH  DEPARTMENT  AND 
AGENCY,  THEREFORE,  WILL  REVIEW  EXISTING 
PROGRAMS  AND  IS  AUTHORIZED  AND  EN¬ 
COURAGED  TO  ESTABLISH  AN  OCCUPA¬ 
TIONAL  HEALTH  PROGRAM  TO  DEAL  CON¬ 
STRUCTIVELY  WITH  THE  HEALTH  OF  THE  EM¬ 
PLOYEES  OF  HIS  DEPARTMENT  OR  AGENCY 
IN  RELATION  TO  THEIR  WORK.  —  Circular 
Number  A-72  from  the  Office  of  Management  and 
Budget  (June  18,  1965). 


Obesity  is  eliminated  by  reduction  of  caloric  intake, 
increased  caloric  expenditure,  and  the  adoption  of  a 
more  positive  lifestyle. 

Exercise  also  plays  a  significant  role  in  helping  em¬ 
ployees  cope  with  stress.  Initially,  the  exercise  regimen 
provides  a  way  of  releasing  pent-up  tension.  The 
residual  feeling  of  well-being  that  immediately  follows 
conditioning  also  has  a  theraputic  effect  in  terms  of  anx¬ 
iety  reduction.  As  the  individual  improves  his/her  physi¬ 
cal  condition,  he/  she  can  cope  more  effectively  with  all 
forms  of  stress,  whether  physiological  or  psychosocial. 

Finally,  it  is  clear  that  the  behavioral  modification  that 
causes  an  employee  to  enter  and  continue  in  a  physical 
fitness  program  directly  attacks  the  problems  of  seden¬ 
tary  living. 

The  primary  training  course  used  in  our  program  is 
aerobic  exercise  done  at  75-85%  of  the  individual's 
target  heart  rate,  for  20-30  minutes,  three  times  a  week. 
Structured  exercise  sessions  conducted  twelve  times 
weekly  supplement  the  basic  aerobic  workout  with 
warm-up  routines,  flexibility  work,  muscle  toning, 
weight  training  (high  repetition-low  resistance),  and 
relaxation  training  as  a  cool  down.* 

Prior  to  an  employee's  involvement  in  the  OHPFP 
he/ she  is  cleared  both  by  his /  her  personal  physician  and 
our  own  staff  cardiologist,  who  uses  a  functional  capac¬ 
ity,  multi-lead  tread-mill  exercise  stress  test.  Three  such 
tests  are  given  throughout  the  year  at  four-month  inter¬ 
vals  (pre- involvement,  mid-point  and  end  point).  An¬ 
thropometric  measurements  are  taken  in  conjunction 


Continued  on  following  page 
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Keeping  "The  Feds"  Fit  continued 


with  these  stress  tests  to  establish  and  monitor  lean 
body  mass.  Additionally,  blood  is  collected  to  deter¬ 
mine  serum  lipid  consistancy  or  fluctuation. 

The  objectives  of  the  testing  program  are: 

1.  To  establish  a  diagnosis  of  latent  heart  disease 

2.  To  evaluate  cardiovascular  functional  capacity, 
particularly  as  a  means  of 

a.  clearing  people  for  strenuous  work  or  exercise 
programs 

b.  prescribing  individual  programs  of  exercise 

3.  To  evaluate  responses  to  exercise  programs 

4.  To  increase  individual  motivation  for  entering  and 
adhering  to  exercise  programs 

Following  each  evaluation,  the  participant  is  given  an 
exercise  prescription  based  on  his/her  present  level  of 
fitness,  recreational  and  fitness  interests,  and  goals  and 
objectives. 

Following  the  exercise  prescription,  participants  are 
given  an  "exercise  orientation"  through  which  they  are 
familiarized  with  various  principles  of  exercise  and 
shown  how  to  use  the  equipment  in  the  Department  of 
Justice  facility.  Structured  classes  meet  on  Monday, 
Wednesday  and  Friday  at  8:00  a.m.,  10:00  a.m.,  noon 
and  3:00  p.m. 


Free  T0URM0BILE  Discount  Certificates  and  Brochures 
are  available  for  your  employees.  Order  your  supply  now! 

900  Ohio  Drive  SW,  Washington,  D.  C.  20024  (202)  554-5100 


TOURMOBILE, 


I — FREE  DISCOUNT 
1  CERTIFICATES 


SIGHT-SEEING  IN  WASHINGTON,  D.C. 
AND  ARLINGTON  CEMETERY 


Free  reboarding  throughout  the  day: 

15  different  stops  at  all  major 
government  buildings,  memorials 
and  museums 
Get  on  and  off  at  sights  of 
your  choice 
Trained  narrators 
aboard 
Inexpensive 


When  employees  enter  the  program,  most  are  unable 
to  do  sustained  aerobic  work.  A  circuit  interval  de¬ 
signed  by  Dr.  Donald  C.  Paup,  Director  of  Exercise  Pro¬ 
gramming  for  George  Washington  University's  National 
Exercise  and  Heart  Disease  Project,  is  used  to  condition 
participants  to  progessively  higher  workloads. 

The  muscle  toning  and  strength  improvement  por¬ 
tion  of  the  Justice  program  was  designed  by  Dr.  Richard 
O.  Keelor  of  the  President's  Council  on  Physical  Fitness 
and  Sports.  It  features  exercises  recommended  by  lead¬ 
ing  orthopedic  specialists  to  give  major  muscle  groups 
the  basic  residual  strength  needed  to  prevent  atrophy. 

COUNSELING  APPROACH: 

SELF  CARE  CONCEPT 

While  it  is  true  that  exercise  can  significantly  reduce 
coronary  risk  factors  it  must  be  supplemented  with  the 
necessary  educational  and  counseling  programs  to  pro¬ 
vide  participants  with  the  impetus  to  improve  their 
health. 

Five  senior  nursing  students  from  the  Georgetown 
School  of  Nursing  have  worked  with  our  program  par¬ 
ticipants  to  increase  their  awareness  of  health  as  a 
dynamic  concept.  Nursing  efforts  were  directed  toward 
the  participants'  stated  goals,  improving  what  is  healthy 
about  them  while  assisting  them  in  eliminating  non¬ 
healthful  behavior. 

CARDIOPULMONARY 

RESUSCITATION 

Cardiopulmonary  resuscitation  (CPR)  is  the  first  aid 
procedure  which  can  save  a  heart  attack  victim  with  a 
combination  of  artificial  respiration  and  external  heart 
message.  (See  "CPR  Training,"  RM,  August  1976,  p.  19.) 
Any  attempt  to  reduce  the  nation's  cardiac  mortality 
rate  must  include  mass  CPR  training.  Through  our  Oc¬ 
cupational  Health  Physical  Fitness  Program,  DOJ  has 
purchased  the  mannequins,  teaching  aids,  and  other 
materials  needed  to  train  a  substantial  number  of  Justice 
employees.  Three  groups  have  already  been  taught  the 
technique  and  others  are  being  scheduled  at  a  rate  of 
one  class  per  month. 

When  employees  complete  CPR  training,  their  names, 
telephone  numbers  and  room  numbers  are  listed  on 
the  front  page  of  the  Department's  telephone  directory. 
This  system  puts  rescuers  seconds  away  from  potential 
victims. 


PRELIMINARY  DATA 

At  the  date  of  this  publication,  data  collection  for 
the  second  round  of  stress  tests  is  not  available.  The  in¬ 
formation  gathered  from  the  first  round,  however,  is 
quite  interesting.  Of  the  291  individuals  tested,  57 
showed  signs  of  cardiovascular  abnormalities.  Five 
participants  had  problems  so  severe  they  required 
follow-up  medical  attention  (Table). 
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CARDIAC  RISK  FACTORS 

MALES 

FEMALES 

Abnormal  Exercise  Electrocardiograms . 

21% 

17% 

Elevated  Blood  Pressure  (hypertension) . 

30% 

13% 

Elevated  Blood  Cholesterol  Levels . 

23% 

8% 

Elevated  Blood  Triglyceride  Levels . 

37% 

8% 

Excess  Body  Fat . 

81% 

92% 

Low  Aerobic  Capacity . 

71% 

96% 

Additionally,  the  incidence  of  low-back  pain  in  a  large  majority  of  cases  is  attributable  to  a  lack  of  muscular 
strength  and  endurance  of  the  trunk  and  abdominal  muscles,  as  well  as  a  lack  of  flexibility  of  the  hip  and  leg 

musculature.  Our  findings  in  this  area  show  the  following: 

LOW-BACK  PAIN  RISK  FACTOR 

MALES 

FEMALES 

Lack  of  Muscular  Endurance . 

54% 

79% 

Lack  of  Flexibility . 

62% 

38% 

SAVING  THE 

TAXPAYER  (EMPLOYER)  MONEY 

Participants  in  the  Occupational  Health  Physical  Fit¬ 
ness  program  range  in  grade  levels  from  GS  4 
($8,31 6/ year)  to  GS  18  ($47,500/ year).  The  total  yearly 
income  of  those  individuals  with  cardiovascular  abnor¬ 
malities  is  $1,842,149.  If  all  57  were  to  suffer  heart  at¬ 
tacks,  the  medical  costs  alone  would  total  more  than 
$570,000t.  Using  the  standard  figure  for  lost  produc¬ 
tivity  due  to  illness  (160%  of  earned  income)  for  the 
average  period  of  convalescence  associated  with  a  heart 
attack  (3  months)  the  bill  for  DOJ  symptomatic  em¬ 
ployees  would  be  $736,859.60. 

Remember,  this  is  for  only  57  employees.  When  one 
considers  that  government  is  the  country's  third  largest 
employer  (after  manufacturing  and  sales)  our  total 


losses  due  to  employee  heart  disease  are  staggering. 

The  Occupational  Health  Physical  Fitness  Program  is 
presently  in  its  first  year  of  operation  and,  as  such,  has 
incurred  many  one-time-only  costs.  These  include  facil¬ 
ity  construction  and  equipment  purchases.  Even  so,  if 
the  program  saves  just  ten  employees  from  having  heart 
attacks,  it  will  have  been  cost  effective. 


*Cool  down  consists  of  Dr.  Edmund  Jacobson's  tech¬ 
nique  (alternate  tensing  and  relaxing  of  the  major  muscle 
groups)  complemented  by  authogenic  response  done  in 
the  yoga  Corpse  Pose  position. 

t Georgetown  University  Hospital  estimate  based  on 
7977  costs  fora  15-day  hospitalization,  medications,  and 
physicians'  fees. 


Left  To  Right  —  Craig  Ed¬ 
wards,  Bert  Knitter,  and 
Sharon  Jacobson  —  The  Staff 
of  The  Occupational  Health 
Physical  Fitness  Program,  fill 


1977  Conference  &  Exhibit 
Six-part  physical  fitness  seminar 
Transcripts  to  be  available  from  the  NIRA  office 
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Spain’s  answer  to  the  worlds  luxury  hotels. 


and  internationally  famous  Puerto  Jose  Banus,  in  Marbella,  Spain. 


Three  golf  courses,  five  swimming  pools.  We’ve  got  it  all. 
For  information  contact  J.  Duncan  Newton, 
Apartado  21,  Nueva  Andalucia,  Marbella,  Costa  del  Sol,  Spain. 
Telephone  812040/9  or  Telex  77086  HOBAN-E. 
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The  source  of  information  on 


employee 

recreation: 


Directors'  salaries 
Cost  per  employee 
Staffing  ratios 
Capital  in  facilities 
Kinds  of  programs 


$45.00  to  NIRA  members 
$60.00  to  non-members 

Illinois  residents  add  5%  sales  tax 
or  supply  exemption  no - 


Abbott,  Langer  &  Associates 

P.O.  Box  275 

Park  Forest,  III.  60466 
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Another  recreation  fund-raiser 


There's  Big  Money 
In  Those  Recycle  Bins 


PAPER  recycling  is  big  business 
for  Control  Data's  employee 
clubs.  Ron  Hurst,  employee  recrea¬ 
tion  and  services  manager,  estimates 
that  the  19  clubs  sponsoring  facility 
recycling  programs  generated  more 
than  $100,000  in  revenue  in  1976. 
Of  that  total,  just  over  $73,000  was 
brought  in  by  the  Minneapolis/ St. 
Paul,  Minn,  facility  clubs,  which  col¬ 
lected  1300  tons  of  paper. 

That  $73,000  will  be  added  to 
profit  on  recycling  programs  from 
previous  years  and  used  for  im¬ 
provements  to  the  employee  recre¬ 
ation  area.  Other  clubs  throughout 
the  U.S.  use  the  money  they  earn  on 
recycling  programs  for  club  activi¬ 
ties.  In  the  San  Francisco,  Calif,  area, 
the  Bayview  Club  donates  25%  of 
their  net  earnings  to  an  ecology  or¬ 
ganization  which  has  used  it  to 
purchase  virgin  redwood  forest 
land. 

Facilities  and  administration  be¬ 
gan  collecting  paper  products  for  re¬ 
cycling  at  Minneapolis  headquarters 
about  ten  years  ago,  according  to 
John  Black,  general  manager,  corpo¬ 
rate  facilities  administration.  “As 
costs  of  hauling  wastes  to  the  dump 
rose  we  initially  purchased  compac¬ 
tors  to  compress  the  loads  so  fewer 
hauls  would  be  required.  We  then 
realized  there  was  a  dollar  value  in 


tab  cards  and  started  selling  them  to 
a  paper  recycler,"  said  Black.  “Later, 
other  paper  products,  such  as  ledger 
and  mixed  paper,  became  valuable 
so  the  program  was  expanded." 

A  few  years  ago  it  was  agreed  that 
employee  clubs  which  chose  to  be¬ 
come  involved  in  promoting  the 
programs  and,  in  some  cases,  col¬ 
lecting  the  paper  to  be  recycled, 
could  receive  the  profits.  Nineteen 
of  the  27  clubs  now  active  at  Con¬ 
trol  Data  facilities  are  participating 
in  recycling  programs.  In  most  cases, 
facilities  administration  depart¬ 
ments  arrange  for  collection  and  de¬ 
livery  to  bins  or  shipping  docks  at 
the  facilities  where  the  computer 
paper,  tab  cards,  boxes  and  other 
assorted  pulp  products  are  picked 
up  by  local  companies  in  the  recy¬ 
cling  business.  "The  programs 
would  have  little  chance  of  success 
without  the  cooperation  of  all  em¬ 
ployees  and  the  facilities  administra¬ 
tion  people,"  said  Flurst. 

The  Bayview  Club  was  the  first 
club  to  get  into  the  recycling  busi¬ 
ness.  Don  Nelson  and  Al  McDear- 
mon,  programmer/ analysts,  are 
among  several  Sunnyvale,  Calif,  fa¬ 
cility  employees  who  started  col¬ 
lecting  paper  at  Sunnyvale  in  1971. 
"We  just  felt  it  was  a  terrible  waste 
to  throw  it  out  and  it  was  costing 


the  company  $200  each  month  to 
have  it  hauled  away,"  said  Nelson. 
In  1974  the  employee  club  took 
over  the  job  and  mail  clerk  Greg 
Gehrig  now  picks  up  the  paper. 

The  Bayview  program  generated 
$11,475  in  revenue  for  1976,  accord¬ 
ing  to  club  secretary  and  recycling 
program  coordinator  Barb  Smith,  a 
secretary  in  personnel  at  Sunnyvale. 
Said  Smith,  "After  costs,  25%  of  the 
remaining  profit  —  $2,560  this  year 
—  is  given  to  the  Sempervirens  for 
the  purchase  of  forest  land." 

Each  participating  club  has  a  recy¬ 
cle  chairperson  who  posts  an¬ 
nouncements  urging  employee  co¬ 
operation  and  oversees  the  place¬ 
ment  of  bins,  coordination  of  col¬ 
lection  activity,  etc.  At  Minneapolis 
headquarters  the  Logotivities  Club 
also  maintains  a  trailer  in  the  parking 
lot  for  employees  who  wish  to  drop 
off  their  newspapers  for  recycling. 


RM  Editor's  note:  for  more  infor¬ 
mation  on  the  recycle  program 
at  Control  Data,  contact  Ron 
Hurst,  Employee  Recreation  and 
Services  Manager,  Control  Data 
Corporation,  P.O.  Box  0,  Min¬ 
neapolis,  Minn.  55440  —  Phone 
(612)  853-3676  or  830-6118.  I'm 


Reprinted  from  Contact  —  for  Control  Data  People , 
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Two  words  give 
these  low-cost  charters  a 
distinct  advantage: 

American  Express 


Others  may  offer  charters  to 

For  individual  reservations,  call 

Cancun  and  Guadeloupe,  but  no 

your  travel  agent  or  any  American 

one  else  offers  your  people  the 

Express  Travel  Service  office.  For 

advantages  of  American  Express 

additional  group  information,  call 

charters:  low  cost,  major  carriers, 

or  write: 

weekend  departures,  first-class  and 

deluxe  hotels,  plus  an  American 

George  Bradley 

Express  host  or  hostess  to  show  the 

Director-N.I.R. A.  Sales 

way,  and  American  Express  to  put 

American  Express  Company 

it  all  together. 

Travel  Division 

American  Express  Plaza 

For  your  “Fun  in  the  Sun” 

New  York,  NY  10004 

vacations,  don’t  leave  home 

(212)  480-2270 

without  us. 

CIRCLE  READER  SERVICE  CARD  NO.  34 

Havel 

1 

Yes,  we  can  design  a  custom-made  travel  program  to  meet  your 


Guadeloupe 

S 309-379 

France  in  the  Caribbean  $309-379.  Includes 
round-trip  TIA ' ,  7  nights  at  Copatel  or 
Meridien,  American  breakfast  daily,  transfers, 
baggage  handling,  tips,  taxes,  tennis,  sailing 
and  an  American  Express®  host.  (Prices  per 
person,  double  occupancy,  from  NEW  YORK, 
Sun.  departures:  May  8 — Oct.  23,  1977.) 

*  A  U.S.  Certificated  Supplemental  Carrier 


Cancun 

S295-365 

The  newest,  brightest  resort  in  the  Caribbean 
$295-365.  Includes  round-trip  United,  7 
nights  at  first-class  Aristos  or  deluxe  Cancun 
Caribe,  transfers,  baggage  handling,  all  tips, 
taxes  and  an  American  Express®  host.  (Prices 
per  person,  double  occupancy,  from  NEW 
YORK,  PHILADELPHIA,  CHICAGO.  Sat. 
departures:  May  7 — Oct.  22,  1977.) 


Q&R 


Melvin  C.  Byers,  CIRA 
NIRA  Consultant 


QWe  have  a  collection  of  books,  magazines  and 
•  other  reading  materials  in  the  recreation  of¬ 
fice.  If  properly  organized  —  and,  perhaps  ex¬ 
panded  —  it  might  serve  as  a  basis  for  a  lending  li¬ 
brary.  What  experiences  have  other  companies  had 
with  honor  system  libraries  for  their  employees? 

R  Libraries  for  employees  are  a  valuable  service 
.  that  should  be  provided  in  your  industrial 
recreation  program.  There  are  few  complete  libraries 
offered  in  industry,  although  variations  of  the  service 
are  common.  In  our  experience,  honor  system  lend¬ 
ing  libraries  have  not  proven  to  be  successful.  Books, 
more  than  any  other  commodity,  are  frequently  lost, 
damaged,  and  misused.  The  borrower  does  not  han¬ 
dle  books  with  the  same  care  he  exercises  with  bor¬ 
rowed  athletic  equipment.  A  lending  library  must  be 
operated  like  the  public  library  system.  This  requires 
rules,  fines,  and  controls.  One  or  more  persons  must 
be  in  charge  and  be  knowledgable  of  library  duties, 
including  record  keeping,  replacement  processes,  in¬ 
ventories,  purchases,  arrangement  and  category  con¬ 
trols,  housekeeping,  maintenance  and  repair. 

Some  recreation  clubs  provide  magazine  libraries 
only.  They  solicit  old  magazines  from  members  and 
supplement  them  with  subscriptions  paid  for  by  the 
association  or  company.  The  use  of  these  periodicals 
is  usually  confined  to  the  area  in  which  they  are 
stored  or  displayed.  Sometimes,  coin-operated  pho¬ 
tocopy  machines  are  installed  so  that  readers  may  re¬ 
tain  articles  of  special  interest  to  them. 

Most  efficient  recreation  departments  have  de¬ 
partmental  libraries  within  their  work  areas.  They 
contain  texts,  magazines,  newsletters  and  books  con¬ 
cerning  the  recreation  field.  Again,  these  are  carefully 
controlled.  Materials  are  usually  available  for  loan 
only  to  committee  chairmen  or  officers  of  the  recrea¬ 
tion  association.  Others  must  use  them  in  the  area. 
Restricted  use  by  committee  members  and  officers 
can  be  controlled  with  little  effort  or  expense. 


ideas  clinic 


Some  clubroom  lounges  provide  paperback  books 
donated  by  members  and  do  not  attempt  to  invento¬ 
ry  or  control  their  use.  This  comes  as  close  to  an 
honor  system  library  as  we  have  seen,  but  it,  too,  pre¬ 
sents  problems  in  keeping  a  flow  of  donated  paper¬ 
backs  feeding  into  the  library  and  in  monitoring  the 
kinds  of  material  accepted. 

Large  companies  often  have  business  libraries  lo¬ 
cated  in  the  plant  or  office  for  the  exclusive  use  of 
supervisory  personnel.  Some  have  extended  the  use 
of  these  libraries  to  all  personnel  and  include  recrea¬ 
tional,  employee  services,  and  general  interest  ma¬ 
terial.  Here  again,  a  librarian  is  hired  and  controls  are 
maintained. 

To  encourage  the  recreation  of  reading,  some  pro¬ 
grams  have  instigated  semi-annual  book  sales  and  ex¬ 
changes,  where  surplus  reading  material  is  donated 
or  traded  by  employees.  A  percentage  of  the  sales 
can  be  returned  to  those  supplying  the  books,  or 
such  books  can  be  considered  an  employee's  dona¬ 
tion  to  his  recreation  association  for  fund-raising  pur¬ 
poses.  After  the  sale,  or  swap,  remaining  books  are 
placed  in  the  clubhouse  for  reading  with  no  controls, 
or  are  given  to  charitable  organizations. 

Other  programs  arrange  for  new  books  or  maga¬ 
zines  to  be  sold  to  employees  at  a  discount.  Some 
publishers  will  sell  surplus  books  for  less  than  their 
printing  costs.  If  these  can  be  obtained  for  sale,  they 
can  generate  a  profit  for  the  association  and  savings 
for  the  employees.  Other  recreation  programmers 
have  worked  closely  with  public  library  officials,  ask¬ 
ing  them  to  supply  book  reviews,  lists  of  new  books 
and  advice  on  library  management.  Classes  in  speed 
reading  and  reading  skills,  established  through  local 
colleges  or  with  public  library  assistance,  can 
become  a  part  of  your  library  program. 

Bulletin  boards  and  the  plant  newspaper  should 
be  used  to  publicize  good  reading  material  available 
at  your  library.  At  income  tax  time,  books  on  tax  prep¬ 
aration  should  be  listed,  for  example.  A  variety  of 
materials  on  such  popular  topics  as  gardening,  home 
improvement,  crafts,  appliance  repair,  furniture 
refinishing  and  auto  repair  should  be  listed.  A  travel 
rack  should  be  installed  to  provide  information  on 
vacation  areas  and  employee  travel  programs.  A  spe¬ 
cial  section  featuring  NIRA  and  our  suppliers  who 
discount  travel  and  accommodations  should  be  part 
of  the  display.  Brochures  and  fliers  can  be  requested 
on  a  regular  basis  to  keep  the  racks  full. 

I  hope  this  general  information  will  assist  you  in 
your  plans  for  reading  as  a  recreation  activity.  I  look 
forward  to  hearing  from  you  when  you  have  begun  a 
reading  program  and  a  library  for  your  employees. 

rm 
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profe/zioncil  /erv ice/  directory 


Charles  E.  Bloedorn 

Consultant  in 
Industrial  Recreation 


Assistance  in  developing, 
improving  or  expanding  programs. 
Over  35  years  experience. 


2837  LEE  Rd„  CUYAHOGA  FALLS,  OHIO  44224  •  (216)  923-5145 

CIRCLE  READER  SERVICE  CARD  NO.  35 


Kotz  C  Schneider  LAND  AND  RECREATION  PLANNING  AND  DESIGN 

<U 

ONE  MONY  PLAZA  •  SYRACUSE,  NEW  YORK  13202  •  315/475-4157 

CIRCLE  READER  SERVICE  CARD  NO.  36 


recreational  planning  •  programming  •  design  •  consultation 

|l|  CIRCLE  READER  SERVICE  CARD  NO.  37 

dlh  D  e  H  A I T,  LUOS  I  Him 

planning  /  analysis  group 

512  LION  IHILOINC  SEATTLE  W  A.  9  8  1  0  4  (206)622-1080  631  LYON  8UILDING  SEATTLE  WA.  98104  1206'682-I925 
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Principles  of  Association  Management 

basic  how-to  guide  for  the  association  adminis- 
or.  Published  cooperatively  by  the  American 
iety  of  Association  Executives  (ASAE)  and  the 
:mber  of  Commerce  of  the  United  States.  The  book 
ers  such  basics  as  building  membership,  motivat- 
peopie,  developing  communications,  conducting 
3tings,  financing  programs,  handling  public 
tions,  understanding  government  regulations,  and 
e.  Hard-cover.  437  pages.  $15  for  NIRA  members, 
for  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  The 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$5./1  yr„  □  *$8./2  yrs.,  □  *$10/3  yrs. 
'Include  $1.00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 


;ase  send  me  the  publication(s)  I  have  checked. 

ave  enclosed  $ _ (check  or  money  order) 

iME  _ ORGANIZATION 


iDRESS 


ICLOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
\A  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL.  60606 


National  Industrial  Recreation  Association 

Publications  Order  Form 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know:  organizing,  pub¬ 
licity;  4-  to  36-team  leagues,  eliminations,  and 
finals.  36  pages.  $4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliograpy  of  industrial  recrea¬ 
tion  materials  by  Robert  W.  Schoott  and  Douglas 
M.  Crapo,  Ph.D.  over  470  entries,  categorized 
by  subject.  $3.00. 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than 
70  sports  arenas,  pools,  courts  and  fields.  For 
industrial,  private,  public  recreation  leaders. 
$4.00 

□  The  Untapped  Potential; 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  by  Frank 
Flick,  president  of  Flick-Reedy  Corp.,  a  NIRA 
“Employer  of  the  Year.”  Programs  at  Goodyear, 
Timkin,  Kodak,  Xerox,  Flick-Reedy  and  others 
included.  $3.00. 


(All  Prices  Include  Postage  &  Handling) 
(Indicate  Publications  Desired  and  Include  Payment) 


□  Who’s  Who  in  Business,  Industry  { 
Government  Employee  Recreation 

This  is  the  only  directory  of  Certified  InC 
trial  Recreation  Administrators  (C IRA’s)  < 
Leaders  (CIRL’s).  Each  employee  recreal 
specialist  is  listed  with  notes  on  his/her  e 
cation  and  accomplishments.  46  pages.  $7.E 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain  v 
they  back  industrial  recreation  and  NIRA.  Ch 
men  of  the  Boards  for  the  Ford  Motor  Compa 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M,  ; 
other  industrial  giants  provide  invaluable  s 
port  for  your  programs.  A  “must  see” 
management  in  your  organization.  $5.00  ea 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 


THe  CAribbEAN  Group  PIannef 
froM  Holiday  Inn  RESorts. 
WhAt  a  diffEHENCE  it  maIces. 


When  you're  planning  a  group  travel  program,  you  want  to 
develop  the  best  value  program  that  meets  your  group's  needs. 

We've  taken  all  the  hard  work  away  from  you.  With  our 
professional  tool,  which  you,  as  a  professional,  will  appreciate, 
you  can  pre-plan  your  group  travel  program  without  reading 
stacks  of  brochures  and  making  dozens  of  phone  calls. 
Our  Group  Planner  offers  19  luxurious  Holiday  Inn  Resorts 
in  Bermuda,  the  Bahamas,  Miami  Beach  and  the  Caribbean: 

Antigua,  Aruba,  Barbados,  Bermuda,  Curacao,  Freeport/ Lucaya, 
Grand  Cayman,  Grenada,  Guadeloupe,  Jamaica,  Miami  Beach, 
Panama,  Paradise  Island,  Ponce-Puerto  Rico, 
San  Juan-Condado,  San  Juan-lsla  Verde,  St.  Lucia, 
St.  Thomas  and  Trinidad. 

You'll  be  amazed  at  our  fabulous  beachfront  Holiday  Inn  Resorts 
— where  the  best  surprise  is  how  exciting  they  are,  with 
fantastic  sports  and  activities  for  a  unique  vacation  experience. 

And  with  peaceful  beaches  to  laze  on,  if  your  people 

want  a  good  rest. 


Our  Group  Planner  makes  your  job  easy  by  starting  with  our 
Island  Rendezvous  Pre-packaged  Group  Program  designed  to 
meet  your  group's  basic  needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package  features.  Even  meeting 
rooms,  if  you're  planning  a  meeting  or  convention. 

Then  our  Group  Planner  enables  you  to  add  to  the  basic  Island 
Rendezvous  Package  such  features  as  entertainment,  cocktail 
parties,  sightseeing,  deep-sea  fishing,  other  water  sports  and  golf 
...tailoring  the  total  package  to  your  group's  specific  needs. 
You'll  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

When  you've  chosen  your  island,  developed  your  program, 
just  call  Holiday  Inn  Resorts  Group  Reservations  Desk 
at  their  toll-free  number,  800-238-5400  to  make  your 
reservation.  It's  that  simple. 

So  make  sure  you  are  the  Group  Planner  who  has  the 
Group  Planner.  You'll  win  applause  from  your  people! 

Order  your  copy  today. 


Please  send  me _ copies  of 

the  1977  Group  Planner  for 
group  planners. 

Holiday  Inn  Group  Sales 
1565  W.  35th  Place 
Hialeah,  Florida  33012 

HIR-92 


Name  _ _  Title 

Company . . . 

Address  _ _ _ 

City  _ _ _ _ _ State _ _ 


Zip 
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You’ve  offered  the  usual  — 


If  adventure's  your  bag,  you  can't  match  our  walking 
safaris  into  the  remote  haunts  of  the  South  Luangwa 
and  Kafue  National  Parks  where  encounters  are  often 
face-to-face  and  the  photography  out  of  this  world. 

if  creature  comforts  or  timing  are  considerations,  our 
wilderness  lodges  provide  all  the  amenities.  Game  view¬ 
ing  by  Land  Rover  only  slightly  tempers  the  excitement 
of  the  chase.  Come  anytime  of  the  year  to  the  South 
Luangwa,  from  May  through  November  to  Kafue. 

Elsewhere  in  Zambia  the  season  is  year  round. 
Shake  off  the  dust  of  the  bush  at  international- 
class  hotels  in  Lusaka  and  Livingston.  Lusaka, 
the  capital,  has  some  first  class  architecture  to 
brag  about,  a  lively  and  photogenic  Iqcal 
market,  a  casino,  good  curio  shopping  and  is 


the  headquarters  for  the  National  Dance  T roup  of  Zam¬ 
bia  performing  for  your  pleasure  every  Saturday. 

Livingston  is  the  tourist  mecca.  The  great  drawing 
card  here  is  Victoria  Falls,  twice  as  high  and  twice  as 
deep  as  Niagara.  Cruise  on  the  Zambezi  while  the  hippo 
watch.  Enlarge  your  knowledge  of  Zambian 
anthropology  and  the  travels  and  travails  of  David 
Livingston  at  the  National  Museum  and  take  in  spec¬ 
tacular  dancing  at  the  Maramba  Cultural  Centre.  Liv¬ 
ingston  also  has  good  curio  buys  to  add  to  your 
collection  of  Africana.  And  there  is  much,  much 
more  including  Lake  Tanganyika  where  you  can 
enjoy  all  water  sports  including  tail-tale  fish¬ 
ing.  For  a  holiday  both  exciting  and  exotic  — 
it's  Zambia!  Contact  us  for  all  the  details. 


ZAMBIA  NATIONAL  TOURIST  BUREAU 

150  E.  58th  St.  •  New  York,  N.Y.  10022  •  (212)  758-9450 


CAMP  HARRY  H.  STRAUS 

PRIVATE  RECREATION  AREA 
Olin  CORPORATION 


ADDRESS. 


liend  to  El  Salvador  Tourist  Commission, 
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20  North  Wacker  Drive 
Suite  2020 

Chicago,  Illinois  60606 


PROG 


This  unique  concept  provides  a  safe  and  flexible  method  of  renting  popular  feature  motion 
pictures,  such  as  ALL  THE  PRESIDENT'S  MEN,  DOG  DAY  AFTERNOON,  THE  TOWERING  INFERNO, 
and  others,  from  the  1977/78  Warner  Bros.  Film  Gallery  Catalogue. 


Under  the  Program's  new  PER-PERSON  rental  method,  you  may  show  outstanding  feature  films 
at  minimum  financial  risk.  Films  may  be  shown  for  as  many  as  three  consecutive  days  with  no 
increase  in  minimum.  Free  publicity  and  promotional  material  is  provided  for  all  films  ordered. 


For  further  information  regarding  the  new  NIRA-Warner  Bros.  Film  Program  and  our  catalogue 


Write  or  call  collect 


WARNER  BROS.  INC. 
Non-Theatrical  Division 
4000  Warner  Boulevard 
Burbank,  California  91522 
Attn:  Scott  Lane 
Industry  Entertainment  Dept. 
(213)  841-1500 


A  Warner 
Communications 
Company 
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FORT  LAUDERDALE,  FLORIDA 


Wad*  ctu\> 

HOTEL 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 

CIRCLE  READER  SERVICE  CARD  NO.  2 


The  only  thing 
average  about  a 
bowler  is  his  average. 

King  Louie  knows. 


That’s  why  we  offer  the 
widest  selection  of  styles 
and  fabrics  available  in 
bowling  shirt  fashions. 
That’s  why  we’re  the  only 
ones  to  have  a  special 
medium-large  size. 

For  comfort  and  looks  on 
the  lanes,  there  is  nothing 
average  about  King  Louie 
...the  leader. 


King  Louie 

King  Louie  International,  Inc. 
311  West  72nd  Street 
Kansas  City,  Missouri  64114 


Endorsed  Exclusively 
by  the  Professional 
Bowlers  Association 
CIRCLE  READER  SERVICE  CARD  NO.  3 


about  the  cover 


Our  cover  subject  for  this  Conference  report  issue  is  1977-78 
NIRA  President  Fritz  J,  Merrell,  CIRA  (Olin  Corp.).  Merreil  is 
Supervisor  of  Employee  Activities  for  Olin  in  Pisgah  Forest, 
North  Carolina.  Pictured  on  our  cover  are  just  some  of  the 
many  programs  and  facilities  Merrell  administers.  Left  to  right, 
from  the  top:  an  aerial  view  of  Olin's  private  employee  recrea¬ 
tion  area.  Camp  Harry  A.  Straus;  Olin  youngsters  climbing  the 
greased  pole  at  an  Independence  Day  celebration;  Merrell  at 
the  entrance  to  Camp  Straus;  Olin's  softball  champions  in  ac¬ 
tion;  the  employee  swimming  beach  and  bath  house;  Olin  fam¬ 
ilies  enjoying  a  company  picnic. 

Fritz  J.  Merrell  was  unanimously  chosen  NIRA  President-Elect 
by  Association  voters  in  May  1976.  He  succeeded  Roy  L.  Mc¬ 
Clure,  CIRA  (Lockheed-Georgia)  as  NIRA  President  at  the  May 
1977  Conference  and  Exhibit  in  Orlando,  Florida.  He  had 
previously  served  for  many  years  as  a  member  of  the  Board  of 
Directors.  Merrell's  one-year  term  as  President  runs  through 
the  May  1978  Conference  and  Exhibit. 
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The  N IRA  President 
would  like  a  word  with  you  .  .  . 


Fritz  J.  Merrell,  CIRA 
Olin  Corporation 
NIRA  President 


Lead,  follow  or  get  out  of  the  way. 
NIRA  came  out  of  the  1977  Confer¬ 
ence  and  Exhibit  ready  for  new  ac¬ 
tion.  The  summer  months  have  tra¬ 
ditionally  been  a  time  for  "coast¬ 
ing".  This  summer,  though,  NIRA  is 
taking  off  in  a  vital  new  direction. 
New  Board  members,  new  staff 
people  and  an  unprecedented  new 
growth  in  grassroots  involvement 
are  all  part  of  the  drive. 


NEW  BOARD  MEMBERS 

Several  young  new  faces  appeared 
around  the  table  at  the  first  meeting 
of  the  new  Board  of  Directors,  May 
16.  We  "old  timers"  welcome  the 
new  Directors  and  hope  they  will 
inject  fresh  ideas  into  the  governing 
of  the  Association.  The  full  Board  is 
listed  on  page  2  of  RM.  A  special 
welcome  to  every  member  in  a  new 
position: 

President-Elect  Richard  Brown, 
CIRA 

Vice  President  of  Finance  Jerre 
Yoder 


.  .  .  about  NIRA  on  the  move 


Vice  President  of  Regional 
Management  A.  C.  "Al"  Ward 


Vice  President  of  Tournaments  and 
Services  Jack  Frain,  CIRA 
Vice  President  of  Membership  Ken 
Wattenberger,  CIRA 
Secretary  Elizabeth  Burchard,  CIRA 
Treasurer  Stephen  Waltz,  CIRA 
Region  I  Junior  Director  Kirt 
Compton,  CIRA 

Region  II  Junior  Director  Lawrence 
"Larry"  Lemme* 

Region  II  Junior  Director  Susan 
Siwicki* 


Region  IV  Junior  Director:  Miles  M. 
Carter,  CIRA 

Region  V  Senior  Director  Richard 
Wilsman,  CIRA 

Region  VII  Junior  Director  Robert 
McCray* 

Region  VIII  Junior  Director  Nelson 
Ellsworth 

Region  V  Junior  Director  Bill 

O'Keefe* 

Region  VI  Senior  Director  Cheryl 
Jones* 

Region  VI  Junior  Director  Reeves 
Tevis 

CIRA/CIRL  Director  John  Tutko, 
CIRA 

*First-time  member  of  the  Board 


NEW  STAFF  PEOPLE 

Major  staff  changes  will  help 
make  the  NIRA  headquarters  office 
more  sensitive  to  members'  needs 
and  more  involved  in  increasing 
membership.  I  am  pleased  with  the 
Board's  selection  of  Patrick  Stinson 
as  Executive  Director.  I  have  known 
Pat  during  the  three  years  he  was 
Assistant  Executive  Director.  He 
knows  NIRA  and  understands,  from 
"hands  on"  experience,  how  to 
keep  the  Association  moving  ahead. 
Pat  also  offers  the  genuine,  straight¬ 
forward  personal  approach  which 


will  help  us  win  new  members  and 
grow  in  public  stature. 

I  also  applaud  Pat's  selection  of 
Mike  Brown,  CIRA  as  our  Assistant 
Executive  Director.  Mike  has  been  a 
recreation  director  himself  and 
knows  the  needs  and  problems  of 
our  members,  present  and  poten¬ 
tial.  As  a  past  member  of  the  Board, 
Mike  also  knows  the  internal  work¬ 
ings  of  the  Association.  The  Board 
unanimously  supports  his  addition 
to  the  staff. 

GRASSROOTS  GROWTH 

An  unprecedented  spurt  of  vitali¬ 
ty  at  the  grassroots  level  this  year  has 
brought  a  rash  of  new  local  NIRA 
activities.  Active  members  in  several 
regions  have  taken  on  the  serious 
volunteer  responsibility  of  organiz¬ 
ing  regional  conferences. 

The  largest  and  best  established 
regional  conference  in  NIRA,  aside 
from  the  national  meeting,  is  con¬ 
ducted  by  western  Region  VII.  Our 
western  members  will  hold  their 
1977  Conference  and  Exhibit  in 
Phoenix,  September  8-11.  For  the 
first  time  in  a  generation.  Region  II 
will  also  hold  a  conference,  October 
21-23  in  Columbus,  Ohio.  Region  I 
hopes  to  host  a  conference  of  its 
own  in  late  October  in  Andover, 
Mass.  Region  III,  as  well,  is  exploring 
the  possibility  of  holding  a  one-day 
seminar  this  fall  near  Chicago. 

Region  VII  has  built  a  tradition  of 
well-organized  conferences.  Every 
other  conference  effort,  however, 
has  arisen  from  member  initiatives 
this  year.  This  new  grassroots  in¬ 
volvement,  more  than  any  other 
single  factor,  convinces  me  that 
NIRA  is  unmistakably  on  the  move. 
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Washington's 
famous  resort  hotel 
.  invites  your  . 
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ITDCA-AHSA2 


ITDCA-AHSA3 


Capitol  Party  Federal  Fling 


3  days/ 
2  nights 
per  person/ 
double  occupancy 


$5750 


41  days/ 
3  nights 
per  person/ 
double  oeeupaney 


$8552 


■  Luxurious  accommodations  ■  A  welcome  drink  ■  One  ■  Luxurious  accommodations  ■  A  welcome  drink  ■  One 

full  American  breakfast  ■  An  a  la  carte  dinner  in  The  full  American  breakfast  ■  An  a  la  carte  dinner  in  The 

Greenery,  no  menu  restrictions  ■  Free  parking  ■  Use  of  Greenery,  no  menu  restrictions  ■  Free  parking  ■  Use  of 

pool,  chaises,  sauna  ■  Tennis  club  membership  (court  pool,  chaises,  sauna  ■  Tennis  club  membership  (court 

fees  extra)  ■  Tourmobile  pass  for  one  day’s  sightseeing  fees  extra)  ■  Tourmobile  pass  for  one  day’s  sightseeing 

*  Taxes  and  gratuities  included.  ■  Gray  Line  sightseeing  half-day  tour  of  historic  Alexan¬ 

dria  and  Mt.  Vernon  ■  Taxes  and  gratuities  included. 

•Arrival  any  day,  subject  to  availability  through  December  31,  1977.  Extra  night,  827.00  per  person  double  occupancy.  No  room  charge  for  children 
under  14  (limit  2)  when  sharing  room  with  parents— package  features  821. 50  (3  day/2  night)  and  832.00  (4  day/3  night)  per  child. 

Millions  have  been  spent  to  make  the  Shoreham  truly  luxurious,  and  these  packages 
are  a  great  value  for  your  clients.  There’s  tennis  day  and  night,  swimming,  sauna,  great 
restaurants  and  nightspots  and  plenty  of  room  to  walk  around  our  private  1 1  acres  right 
off  prestigious  Rock  Creek  Drive. 

The  Shoreham  is  minutes  from  Georgetown,  the  Embassies,  the  important  govern¬ 
ment  buildings,  museums,  and  shopping  areas.  Both  Shoreham  packages  include  sight¬ 
seeing  by  Tourmobile,  the  best  way  to  see  Washington. 

And  by  the  way,  Shoreham  commissions  are  paid  promptly.  For  a  supply  of  our 
package  plan  brochures  and  rack  p  1  _  A 

brochures,  just  contact  our  xnorenam  Americana 

Director  01  bales.  ■■■■  ■  .  .  .  . 

For  reservations  and  in-  nOtpl  n/lOtOr  Iflfl 

formation,  call  Toll  Free  800-  1  IUlCI  IU  IVH-JIVI  II  II  I 

ACT  FAST  (800-228-3278).  in  Fly  American /Stay  Americana  i  AM 

cal1  collect  (402)  Connecticut  Avenue  at  Calvert  Street,  N\V  Washington,  DC  20008 
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El  Salvador 
tourism  soars 

North  Americans  have  swelled 
the  tourist  flow  to  El  Salvador  by 
more  than  700%  in  the  past  five 
years,  according  to  Edgardo  Con- 
treras-Schneider,  managing  director 
of  the  El  Salvador  Tourist  Commis¬ 
sion.  The  Commission,  a  NIRA  As- 


those  two  countries.  The  tiny 
Central  American  country  has 
geared  up  for  the  influx  of  North 
Americans  by  developing  resort 
facilities  at  a  record  rate.  According 
to  Contreras,  El  Salvador  expects  to 
double  its  available  accommoda¬ 
tions  in  1977  alone.  Additional  de¬ 


sociate  member,  began  to  court 
North  Americans  seriously  only  four 
years  ago.  The  country's  tourism 
budget  has  doubled  each  year  since, 
said  Contreras,  quoted  in  a  Travel 
Trade  News  story. 

The  campaign  has  paid  off 
handsomely  for  the  Salvadorenos. 
In  1972,  the  country  hosted  some 
15,000  visitors  from  the  U.S.  and 
Canada.  Four  years  later,  110,000 
tourists  visited  El  Salvador  from 


velopment  of  accommodations  in 
all  ranges  is  planned. 

In  an  effort  to  attract  North 
Americans  in  even  greater  numbers, 
El  Salvador  is  publicizing  a  summer- 
long  "Marimba  Fiesta".  Typical  tour 
packages  will  emphasize  native  bar¬ 
becues,  costumed  feasts  and  shows 
and  special  tours.  All  are  designed  to 
convince  North  Americans  that  El 
Salvador  offers  a  new  tropical 
paradise,  surpisingly  close  to  home. 


A  Public  Service  of  this  magazine  &  The  Advertising  Council 


Red  Cross  needs  individual  volun¬ 
teers,  and  donors  of  blood  and 
money,  by  the  millions. 

But  we  need  even  more  help.  We 
need  the  solid  support  of  American 
Business.  And  we  never  needed  it 
more. 

If  your  business  is  already  helping, 
by  organizing  blood  drives,  and  by 
supporting  payroll  deductions— 
either  directly  for  the  Red  Cross,  or 
through  the  local  combined  fund 
drive— the  whole  community  owes 
you  thanks.  And  we  thank  you,  too. 

Last  year,  with  help  from  our  friends, 
we  offered  major  aid  at  over  30,000 


disasters— from  typhoons,  to  local 
(but  just  as  devastating)  house  fires. 

We  were  able  to  help  the  elderly 
with  practical  programs,  we  helped 
veterans  by  the  hundreds  of 
thousands,  we  taught  people  by  the 
millions  to  swim  or  swim  better.  And 
that’s  just  the  tip  of  the  iceberg. 

Think  of  America  without  The 
American  Red  Cross. 

And  you’ll  know  why  we  need  your 
business  as  a  Red  Cross  Volunteer.  In 
your  community.  And  all  across 
America.  Contact  your  local  Red 
Cross  Chapter  to  see  how  your  com¬ 
pany  can  become  a  volunteer. 


Red  Cross.  The  Good  Neighbor. 


Holiday  Inns 
hosts  RV  travelers 

Once,  vacationers  who  stayed  in 
motels  and  those  who  moved  their 
accommodations  with  them  in 
recreational  vehicles  seldom  met.  If 
the  newest  experiment  by  Holiday 
Inns  shows  positive  results,  that  tra¬ 
ditional  separation  may  become  a 
thing  of  the  past. 

The  first  Holiday  Inn  Mini  Trav-L- 
Park  opened  recently  in  Crestview, 
Florida.  The  Mini  Trav-L-Park,  a  33- 
space  recreational  vehicle  park,  is 
located  on  property  owned  by  the 
Holiday  Inn  of  Crestview.  Campers 
will  have  full  access  to  the  Inn's 
swimming  pool,  restaurant  and 
lounge. 

The  Park  itself  offers  full  utility 
hook-ups,  picnic  tables,  rest  rooms, 
showers  and  a  coin-operated  laun¬ 
dry.  Campers  register  through  the 
front  desk  at  the  Holiday  Inn. 

* 


He  He 

NIRA  Newsnotes .  .  .the  Women's 
International  Bowling  Congress 
(WIBC)  recently  registered  its  four 
millionth  member.  She  is  22-year- 
old  Jamie  Bartlome  of  Boise,  Idaho. 
The  WIBC,  the  world's  largest  sports 
organization  for  women,  was 
organized  in  1916.  Its  millionth 
member  was  registered  in  1958.  The 
Congress  has  quadrupled  in  size 
since  then  .  .  .  NIRA-member  E.I. 
Du  Pont  de  Nemours  &  Company 
has  been  honored  by  the  National 
Council  on  Alcoholism,  Inc.  for  its 
outstanding  alcoholism  rehabilita¬ 
tion  program.  The  program, 
founded  in  1942,  has  worked  with 
more  than  3,000  employees,  retirees 
and  family  members.  For  informa¬ 
tion  about  the  program  write:  E.l. 
Du  Pont  de  Nemours  &  Company, 
Inc.,  Wilmington,  Delaware  19898. 
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Members  vote  return 

to  traditional  NIRA  titles 

i 

NIRA  members  have  voted  over¬ 
whelmingly  to  return  to  the  official 
Association  job  titles  used  prior  to 
November  1976.  A  final  tally  of  the 
postal  referendum  vote  by  1977-78 
NIRA  President  Fritz  J.  Merrell,  CIRA 
(Oiin  Corporation)  showed  that 
more  than  88%  of  those  who  voted 
favored  the  switch. 

The  titles,  noted  below,  were 
altered  by  a  November  1976  postal 
referendum.  It  was  reasoned  at  that 
time  that  the  change  would  make 
NIRA  leadership  titles  similar  to 
those  for  analogous  positions  in  pri¬ 
vate  industry.  The  intervening 
months  have  shown,  however,  that 
the  original  titles  are  more  clearly 
understood  both  within  NIRA  and 
in  business  and  industry. 

At  their  annual  meeting,  May  15, 
1977,  in  Orlando,  Florida,  NIRA 
regional  representatives  reported 
that  the  general  membership  na¬ 
tionwide  favored  the  traditional  ti¬ 
tles.  The  NIRA  Board  of  Directors 
ordered  the  recent  referendum  in 
direct  response  to  requests  by 
delegates  from  virtually  every  NIRA 
region. 

Following  his  official  tally,  Presi¬ 
dent  Fritz  Merrell  returned  all  ballots 
to  the  NIRA  office  in  Chicago  where 
they  are  available  for  review  by  any 
NIRA  member. 


1977  NIRA  TITLE  CHANGES 

Previous  Titles 

Current  Titles 

Current  Officers 

Adopted  November  1976 

Adopted  June  1977 

♦Elected/  tStaff 

Chairman  of  the  Board 

President 

*  Fritz  J.  Merrell,  CIRA 

Chairman-Elect 

President-Elect 

*  Richard  M.  Brown,  CIRA 

Vice  Chairman 

Vice  President 

Finance 

Membership 

Public  Relations 

Regional  Management 

Research  &  Education 

*Jerre  Yoder 

*  Kenneth  C.  Wattenberger,  CIRA 

*  Arthur  L.  Conrad,  CIRA 

*  A.C.  (Al)  Ward 

*  Edward  C.  Hilbert,  CIRA 

President 

Executive  Director 

t Patrick  B.  Stinson 

Vice  President 

Assistant 

Executive  Director 

f Michael  T.  Brown,  CIRA 

All  other  NIRA  job  titles,  elected  and  staff,  have  remained  unchanged  throughout. 


37th  Annual  Conference  Sc  Exhibit 


May  13-23, 1370 
NorthPark  Inn — Dallas,  Texas 
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A  new  Look 

at  the  NIRA  Office 

Patrick  Stinson  appointed  Executive  Director 
Michael  Brown  becomes  Assistant  Director 


Spring  1977  brought  a  new  look 
to  the  NIRA  staff.  Two  new  men 
have  moved  to  the  top  positions  in 
the  national  headquarters  office. 

Patrick  B.  Stinson  was  appointed 
NIRA  Executive  Director  by  the  Ex¬ 
ecutive  Committee,  with  the  ap¬ 
proval  of  the  full  Board  of  Directors. 
He,  in  turn,  appointed  Michael  T. 
Brown,  CIRA  as  the  new  Assistant 
Executive  Director.  Stinson  took  of¬ 
fice  immediately  upon  his  appoint¬ 
ment,  May  12.  Brown  joined  the 
staff  on  June  20. 

Stinson  holds  a  B.S.  in  recreation. 
He  joined  the  NIRA  staff  fulltime  in 
June  1974  as  the  first  Director  of 
Membership  Promotion  and  Serv¬ 
ices.  The  following  February,  he  ac¬ 
cepted  the  additional  title  of  Assist¬ 
ant  Executive  Director.  Stinson's 
primary  efforts  during  the  past  three 
years  have  been  devoted  to  mem¬ 
bership  promotion  and  services.  He 
has  also  been  extensively  involved 
in  the  organization  and  administra¬ 
tion  of  the  Association's  Confer¬ 
ences  and  Exhibits.  He  served  as 
Acting  President  (Executive  Direc¬ 
tor)  from  April  1, 1977  until  his  for¬ 


mal  appointment  as  Executive  Di¬ 
rector  in  May. 

"I  am  looking  forward  to  working 
with  the  good  people  I've  come  to 
know  in  the  NIRA  organization," 
said  Stinson  after  his  appointment. 
"We  must  put  more  emphasis  on 
building  membership  and  serving  all 
our  members.  We  have  to  look  to 
the  Industrial  Recreation  Councils 
and  their  members  at  the  local  level 
for  our  strength  and  greatest  growth 
potential.  We  here  at  the  NIRA  of¬ 
fice  cannot  forget  that  we  exist  for 
the  members.  They  are  the  people 
we  are  working  for." 

Michael  T.  Brown,  CIRA  shares 
Stinson's  belief  in  the  importance  of 
member  services.  As  Assistant  Ex¬ 
ecutive  Director,  Brown  will  be  re¬ 
sponsible  for  membership  promo¬ 
tion  and  services.  He  comes  to  the 
job  well-equipped  by  his  experience 
as  a  recreation  director  and  as  a  past 
member  of  the  NIRA  Board  of  Di¬ 
rectors. 

Brown  holds  a  B.S.  in  education 
with  Associate's  Degrees  in  both  lib¬ 
eral  arts  and  business  administra¬ 
tion.  He  has  been  Activities  Coordi¬ 


nator  for  R.R.  Donnelley  &  Sons 
Company  in  Chicago  since  1973.  As 
an  employee  activities  professional, 
he  became  very  active  in  NIRA  and 
was  elected  to  the  Board  of  Direc¬ 
tors  in  1975.  The  following  year,  he 
became  a  founder  and  the  first  pres¬ 
ident  of  the  Chicago  Association  of 
Recreation  and  Employee  Services 
(CARES),  the  Industrial  Recreation 
Council  in  the  windy  city.  In  May 
1977,  he  was  reelected  by  his  Region 
III  constituents  to  another  two-year 
term  on  the  Board.  Shortly  thereaf¬ 
ter,  he  resigned  from  the  Board  to 
accept  his  staff  position.  A  new  Di¬ 
rector  will  be  appointed  by  Region 
III  Senior  Directors  John  Bowman, 
CIRA  (Bethlehem  Steel)  and  Eugene 
Miller,  CIRA  (Michigan  Bell 
Telephone  Co.)  to  fill  Brown's  unex¬ 
pired  term  on  the  Board. 

"Mike  is  a  very  welcome  addition 
to  the  NIRA  staff,"  commented  Pat 
Stinson  recently.  "His  experience  as 
a  recreation  director,  an  IRC  presi¬ 
dent  and  a  member  of  the  Board 
will  be  invaluable  to  the  Associa¬ 
tion.  We  are  fortunate  to  have  a 
man  of  his  caliber  on  the  staff." 
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NIRA  Executive  Director  Patrick  B.  Stinson  addressed  the  first  educational 
session  of  the  Orlando  Conference  and  Exhibit. 


NIRA  Asistant  Director  Michael  T. 
Brown,  CIRA 


The  NIRA  staff  includes  three  oth¬ 
er  fulltime  employees,  in  addition  to 
Stinson  and  Brown.  Editor  Mary 
Morris  is  responsible  for  Recreation 
Management  Magazine,  publishing 
the  NIRA  newsletters  and  various 
other  Association  publications. 
Kimberly  Sobczak  is  Secretary  and 


Administrative  Assistant  to  Pat  Stin¬ 
son.  She  is  the  Association's  execu¬ 
tive  secretary,  with  additional  re¬ 
sponsibilities  for  bookkeeping,  of¬ 
fice  equipment  and  supplies,  and 
general  correspondence.  Secretary 
Jana  Burdick  works  with  Mike 
Brown  in  membership  promotion 


and  services.  She  is  also  N IRA's 
receptionist. 


Every  member  of  the  NIRA  staff 
sincerely  welcomes  communica¬ 
tion  with  members.  Please  let  us 
hear  from  you.  pm 


profe/zionol  /ervice/  directory 


Charles  E.  Bloedorn 

Assistance  in  developing, 
improving  or  expanding  programs. 

Consultant  in 

Over  35  years  experience. 

Industrial  Recreation 

2837  LEE  Rd„  CUYAHOGA  FAILS,  OHIO  44224  •  (216)  923-5145 

CIRCLE  READER  SERVICE  CARD  NO.  6 

v 

Kotz  C  Schneider 

<0 

CIRCLE  READER  SERVICE  CARD  NO.  7 


LAND  AND  RECREATION  PLANNING  AND  DESIGN 

ONE  MONY  PLAZA  •  SYRACUSE,  NEW  YORK  13202  •  315/475-4157 
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news 

in 


brief 


Consumer  library 
catalog  is  free 

Information  on  child  rearing,  auto 
maintenance  and  myriad  topics  in 
between  is  available  from  the  Con¬ 
sumer  Information  Center  publica¬ 
tions  library.  The  Center,  part  of  the 
U.S.  General  Services  Administra¬ 
tion,  distributes  useful  consumer  in¬ 
formation  gathered  from  24  differ¬ 
ent  Federal  agencies. 


THEsfJK^v: 

CONSUMER 

iPORMATION 

CATALOG 


It  is  the  Information  Center's 
function  to  encourage  the  develop¬ 
ment  and  release  of  timely  con¬ 
sumer  booklets.  Its  Catalog,  pub¬ 
lished  quarterly,  lists  available  book¬ 
lets  in  a  wide-ranging  selection  of 


topics.  Many  are  free;  most  others 
cost  less  than  $1.00. 

The  free  15-page  Catalog  could  be 
valuable  either  for  recreation  ad¬ 
ministrators  who  order  publications 
for  the  employee  library  or  for  em¬ 
ployees  who  wish  to  order  informa¬ 
tion  on  topics  of  their  own  in¬ 
dividual  interest.  The  most  recent 
listings  fall  into  several  general  con¬ 
sumer  topics.  A  small  sampling  in¬ 
cludes: 


—  Automobiles:  Car  Care  and 
Service,  Common  Sense  in  Buying  a 
Used  Car,  Motorcycle  Safety  and 
more 

—  Children:  An  Adolescent  in 
Your  Home,  Helping  Children  Make 
Career  Plans,  Your  Child's  Emotional 
Health  and  more 


—  Employment  and  Education: 

FDA  Consumer,  Federal  Financial 
Aid  Programs  for  Education,  Get 
Credit  for  What  you  Know  and  more 


The  source 


of  information  on 
employee 
recreation: 

Directors'  salaries 
Cost  per  employee 
Staffing  ratios 
Capital  in  facilities 
Kinds  of  programs 


$45.00  to  NIRA  members 
$60.00  to  non-members 

Illinois  residents  add  5%  sales  tax 
or  supply  exemption  no - - 


Abbott,  Langer  &  Associates 

P.O.  Box  275 

Park  Forest,  III.  60466 
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—  Food:  Food  for  the  Family  —  A 
Cost  Saving  Plan,  What's  in  Your 
Food  Bill ?  Keeping  Food  Safe  to  Eat 
and  more 


—  Diet  and  Nutrition:  Food  and 
Your  Weight,  Nutrition:  Food  at 
Work  For  You,  Myths  About  Vi¬ 
tamins  and  more 

—  Health:  Adult  Physical  Fitness, 
Breast  Self-Examination,  Consumer's 
Guide  to  Mental  Health  Services, 
Medicaid/ Medicare,  Alcohol  Abuse 
and  Women,  How  to  Cope  With 
Arthritis,  Laetril,  Women  and  the  Pill 
and  more 

—  Housing:  Smoke  Detectors, 
Buying  Lots  from  Developers,  Home 
Heating,  Questions  and  Answers  on 
Condominiums,  Rent  or  Buy?, 
Checking  Your  Utility  Bills,  Simple 
Home  Repairs  and  more 

—  Landscaping,  Gardening  and 


Pest  Control:  Better  Lawns,  Con¬ 
trolling  Household  Pests,  Planting  in 
Urban  Soils  and  more 

—  Money  Management:  Budget¬ 
ing  for  the  Family,  Equal  Credit  Op¬ 
portunity  Act,  Investigate  Before  You 
Invest,  Warranties  and  more 

—  Recreation,  Travel  and  Leisure 
Activities:  Bicycling  for  Everyone, 
Camping  in  the  National  Park 
System,  Outdoor  Safety  Tips  and 
more 

—  Retirement  Years:  Budgeting 
for  the  Retired  Couple,  The  Fitness 
Challenge  in  the  Later  Years,  Your 
Social  Security,  Guide  to  Choosing  a 
Nursing  Home  and  more 

For  a  copy  of  the  Consumer  Infor¬ 
mation  Catalog  and  complete  or¬ 
dering  information  write:  Consumer 
Information  Center,  Pueblo,  Col¬ 
orado  81009. 


LEADERS 

of  Industry 
are  talking 
about 

Employee 

Recreation. 

Top 

Management 

Speaks 

a  NIRA  publication 

Order  Today 
Complete  publication 
order  form  in 
the  back  of 
this  issue. 


YOucANF>unr: 
A  BUT  Tift  GAME 
OF  TENNIS 


□  Please  send  me _ 


.posters. 


NAME 


COMPANY  ADDRESS 


COMPANY  NAME 
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PLAY  BETTER  TENNIS 

. . .  with  the  expert  instruction  you’ll  receive  every  month  in  Tennis  magazine. 


Diana  O’Donnell 
TENNIS 

495  Westport  Avenue 
Norwalk,  CT  06856 


Now  you  can  help  your  employees  play  a  better  game  of 
tennis  by  giving  them  this  chance  to  receive  Tennis  magazine 
at  a  special  low  rate  of  12  issues  for  only  $4.97.  Our  tennis 
poster  offers  discount  subscriptions  to  the  world’s  largest 
selling  tennis  publication — 50  order  forms  per  poster.  Top 
instruction  and  entertainment  for  your  tennis  players  every 
month  at  a  big  savings  off  our  regular  subscription  price. 


Fill  in  the  coupon  below  and  we’ll  send  you  the  number  of 
posters  you  request. 


Mail  to: 


cover  /  tory 


Fritz  J.  Merrell,  CIRA 

1977-78  NIRA  President 


r:v  II 

l  §§m 


_ 


i 

■  z  I  '  I  II  f 


Fritz  Merrell  (left)  accepts  the  Presidential  gavel  presented  by  1976-77  President  Roy  Mc¬ 
Clure  at  the  May  1977  NIRA  Conference. 


N IRA's  President  for  1977-78  comes  to  his  office 
after  a  full  career  in  employee  recreation  and  services 
as  well  as  many  years'  service  to  the  Association. 

Fritz  J.  Merrell,  CIRA  has  lead  recreation  for  Olin 
Corporation  for  thirty  years.  As  Supervisor  of  Em¬ 
ployee  Activities,  Merrell  administers  a  wide-ranging 
program  for  the  employees  of  Olin's  Fine  Paper  and 
Film  Group  in  Pisgah  Forest,  North  Carolina.  Central 
to  Merrell's  program  is  Olin's  325-acre  Camp  Harry  A. 
Straus  Recreation  Area.  Facilities  at  the  Camp  include 
a  gymnasium,  a  lodge,  baseball  and  softball  fields, 
courts  for  tennis,  badminton,  volleyball  and  shuffle- 
board,  a  5V2-acre  lake  with  swimming  facilities  and  a 
bath  house,  picnic  sheds,  a  golf  course  and  an  arch¬ 
ery  field. 

Merrell's  program  is  designed  for  the  entire  em¬ 
ployee  family.  All  the  popular  sports  are  represented. 
Additional  events  include  a  massive  Independence 


Day  picnic,  social  events  and  community  service 
projects.  Olin  children  enjoy  the  company's  holiday 
parties,  swimming  lessons,  supervised  playground  ac¬ 
tivities  and  sports  clinics.  Merrells'  program  won  a 
NIRA/Citizens  Savings  Award  for  overall  excellence 
in  1970. 

Merrell  was  unanimously  elected  President-Elect 
by  NIRA  voters  at  their  May  1976  annual  meeting. 
This  May,  he  succeeded  1976-77  President  Roy  L. 
McClure,  CIRA  (Lockheed-Georgia)  after  many  active 
years  as  a  member  of  the  Board  of  Directors. 

Teamwork  is  essential  to  Merrell's  hopes  for 
N IRA's  future.  "'Together  We  Are  Something'  was 
the  theme  of  this  year's  Conference,"  remarked  Mer-' 
rell  after  taking  office.  "I  really  believe  that  —  with 
the  accent  on  We,  on  all  of  us  working  together  to 
build  a  tremendous  organization."  pm 
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You  ought  to 
know  us  by 
the  companies 

we  keep.  Monsanto 


OWENS4UNOIS 


0  MOTOROLA  XEROX  International 


LOCKHEED 

^3? 


Clin 


Michigan  Ball 


GOODYEAR 

SlU 


The  National  Industrial  Recreation  is  known  by  the  companies 
it  keeps  —  year  after  year.  Over  1 ,200  company  members  repre¬ 
sent  NIRA,  which  was  established  in  1941.  Through  cooperation 
and  interaction,  they  have  helped  each  other  develop  the  finest 
recreation  programs  and  services  for  their  employees.  NIRA,  the  Quaker 

only  association  of  its  kind  in  the  world,  provides  “ready-made” 

programs  for  immediate  implementation,  technical  advice  and  Texas  Instruments 

other  valuable  services.  These  services  are  designed  for  devel  “  INCORPORATED 

oped  or  underdeveloped  programs  and  for  full-time,  part-time  or 
volunteer  coordinators  of  employee  activities.  NIRA  is  a  vital  com¬ 
munications  link  between  members.  This  is 
why  the  Association  has  grown  steadily  in 
value  and  recognition.  And  this  is  why  you 

really  owe  it  to  yourself  to  find  out  what  benefits  NCITIOVICH  IlifiUSTilOl 
you  and  your  employees  might  be  missing. 

NIRA  is  ready  to  help.  Get  the  entire  story.  No  DAPPAflti  All  JkcCA£iatlAll 

obligation  —  just  information.  Write:  Director  ■***■  ©MliSwBl  ***®BBB*BBBBBBBB 

of  Membership,  NIRA,  20  N.  Wacker  Drive, 

Chicago,  Illinois  60606,  Phone:  (312)-346-7575.  TttQ  ActlOU  Of  jf8n/Z8ti0fl 


HUGHES 


MUGHfS  AI.C.AFT  COMPANY 
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Has  Anyone  Eve 
Told  You  Whe 
To  Go  .  .  . 

to  make  the  most  of  your 
vacation  dollar 

If  no  one  has  —  then  it's  because  they  have  yet  to  experience  the  splendor  of  two  of 
Florida's  most  popular  vacation  resort  locations.  The  Happy  Dolphin  Inn  boasts  superb 
beaches  and  complete  shopping  village  in  the  heart  of  St.  Pete  Beach ,  Florida,  and  the  Plan¬ 
tation  Inn  is  renowned  for  its  natural  setting  and  wide  variety  of  sports  activities. 


setting  and  wide  variety  of  sports  activities. 


Jjdppy  TMphin 

St.  Pete  Beach,  Florida  INN 

Located  directly  on  the  glistening  waters  of  the 
Gulf  of  Mexico  and  Intracoastal  Waterway  •  21 
acres  Of  fun  •  Shimmering  beaches  •  pool 

•  300  spacious  rooms,  efficiencies  and  suites 

•  Fishing  •  Gourmet  dining  •  Nightly  enter¬ 
tainment  •  Complete  shopping  village 

•  Theatre  •  Marina  •  Daily  Disney  World 
Tours.  •  Complete  convention  facilities  avail¬ 
able. 


ff^&mtcUion 

Crystal  River,  Florida 

175  acres  of  nature's  beauty  with  the  ultra-clear 
Crystal  River  at  its  back  door  •  100  rooms  •  Ex¬ 
cellent  18-hole  championship  golf  course  and 
Pro-shop  •  4  all  weather  tennis  courts  •  Swim¬ 
ming  •  Fishing  •  Skin  and  scuba  diving 

•  Marina  to  cater  to  alt  your  water  sport  needs 

•  Dining  in  the  true  Southern  Tradition  •  Live 
entertainment  •  Airplane  landing  strip.  •  Com¬ 
plete  convention  facilities  available. 


For  information  and  full  color  brochures  for  either  or  both  resorts  -  call  or 
write:  John  N.  Johnson,  Happy  Dolphin  Inn,  St.  Pete  Beach,  Florida  33706, 

(813)  360-7011.  N 

Another  of  the  CARUTH  HOTEL  &  RESORT  PROPERTIES  ISIorthPark  I 

is  the  North  Park  Inn  of  Dallas,  Texas  —  the  site  of  the  1  .»INN«..  | 

NIRA  Conference  and  Exhibit  for  1978.  In  appreciation  — 

we'd  like  to  invite  all  NIRA  members  to  take  advantage  of  ""I  Dallas,  texas 

a  15%  discount  on  rooms  at  any  of  these  3  CARUTH  HOTEL  &  RESORT  PROPERTIES. 


DALLAS,  TEXAS 


CIRCLE  READER  SERVICE  CARD  NO.  9 
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AN  unexpectedly  high  delegate 
t  turn-out  helped  make  the 
36th  Annual  NIRA  Conference  and 
Exhibit  a  success  for  all  members 
who  attended.  Nearly  500  people 
gathered  at  the  Dutch  Inn  in  Orlan¬ 
do,  Florida,  May  12-17  for  the  event. 
Included  in  the  group  were  dele¬ 
gates,  exhibitors,  and  their  families. 

The  national  meeting  offered  a 
full  schedule  of  educational  ses¬ 
sions,  exhibit  hours,  attraction  tours 
and  social  events.  Two  meetings  of 
the  Board  of  Directors  and  the 
members'  Annual  Meeting  brought 
several  important  changes  in  NIRA 
leadership.  In  addition  to  electing 
new  Directors  and  members  of  the 
Executive  Committee,  NIRA  gained 
a  new  Executive  Director,  Patrick  B. 
Stinson  (See  “A  New  Look  at  the 
NIRA  Office"  in  this  issue.) 

Special  programs 

Several  popular  Orlando  attrac¬ 
tions  opened  their  gates  for  famil¬ 
iarization  tours  for  NIRA  delegates 
and  their  families.  Walt  Disney 


World  hosted  such  a  tour,  as  did 
Sea  World  of  Orlando,  Stars  Hall  of 
Fame,  and  Circus  World.  Many 
delegates  who  had  never  visited  the 
Orlando  area  were  especially  glad  to 
have  the  opportunity  to  view,  first¬ 
hand,  the  attractions  their  employ¬ 
ees  have  enjoyed  under  special  rec¬ 
reation  club  discount  programs. 

The  spouses'  and  childrens'  pro¬ 
grams,  arranged  by  Hellen  Kelly  of 
the  Naval  Training  Center  in  Orlan¬ 
do,  supplemented  the  delegates' 
and  exhibitors'  programs.  Kelly's 
program  for  spouses  included  a  "get 
acquainted  coffee"  with  NIRA  First 
Lady  Marie  McClure  and  Incoming 
NIRA  First  Lady  Virginia  Merrell. 
Among  other  activities,  spouses  also 
enjoyed  a  Pacific  island  review. 

Special  events  for  attendees'  chil¬ 
dren  took  advantage  of  Orlando 
recreational  attractions.  A  children's 
tour  of  Walt  Disney  World  was  the 
highlight  of  the  Conference  for 
many  youngsters.  Others  enjoyed 
such  Sea  World  characters  as  "Won¬ 


der  Woman"  who  visited  the  chil¬ 
dren's  breakfasts.  Free  baby  sitting 
services  helped  relieve  parents  of 
child-care  responsibilities  during  the 
evening  hours. 

Educational  Sessions 

Under  the  direction  of  Program 
Chairman  N.L.  "Doc"  Medley  of 
the  Orlando  Naval  Training  Center, 
the  Conference  offered  an  impres¬ 
sive  lineup  of  educational  sessions. 
Many  sessions  of  general  interest  to 
NIRA  members  will  be  published  as 
feature  articles  in  Recreation  Man¬ 
agement  during  the  coming  year. 

A  six-part  seminar  entitled  Em¬ 
ployee  Physical  Fitness  in  Business, 
Industry  and  Government  presented 
a  series  of  speakers  who  led  dele¬ 
gates  through  the  fundamentals  of 
fitness  training  and  explained  how 
to  initiate  and  manage  effective  em¬ 
ployee  programs.  Coordinated  by 
W.  Brent  Arnold,  CIRA  (Xerox  In- 


continued 
on  following  page 
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Conference  continued 


ternational  Center  for  Training  and 
Management  Development),  the 
series  will  be  available  in  transcript 
in  the  near  future. 

The  new  NIRA  Executive  Director 
Patrick  Stinson  presented  the  first 
educational  session  of  the  Confer¬ 
ence,  Your  NIRA  Organization  — 
From  Student  Member  to  President. 
A  show  of  hands  during  the  session 
revealed  that  a  substantial  portion 
—  perhaps  a  majority  —  of  those  at¬ 
tending  were  first-time  delegates  for 
whom  the  basic  introduction  to  the 
Association  was  most  helpful. 

The  most  talked-about  session  of 
the  entire  Conference  was  Dr.  Tony 
Marshall's  Liability  in  Employee 
Recreation.  In  the  style  of  an  evan- 
galist,  attorney  Marshall  captivated  a 
packed  conference  room  for  an 
hour's  lesson  on  liability  in  employ¬ 
ee  programs.  Delegate  "volunteers”, 
including  1977-78  NIRA  President 
Fritz  Merrell,  CIRA  (Olin  Corp.), 
demonstrated  common  recreation 
hazards  and  the  administrator's 
basic  responsibilities  under  liability 
law. 

The  financial  aspects  of  recreation 
program  administration  provided 
material  for  several  Conference  ses¬ 
sions.  Accountant  Jim  Wheeler  out¬ 
lined  Tax  Exemption  Requirements 
for  Recreation  Programs.  Managing 
Consultant  Steven  Langer,  Ph.D. 
summarized  the  results  of  his  de¬ 
tailed  1977  Survey  of  NIRA  Mem¬ 
bers.  He  discussed  comparative  sal¬ 
aries  for  NIRA-member  recreation 
directors,  the  funding  of  employee 
activities,  the  kinds  of  programs  of¬ 
fered  in  NIRA  organizations,  and 
more.  His  bound  report  was  avail¬ 
able  for  sale  at  the  Conference  and 
may  be  ordered  from  Abbott,  Lang¬ 
er  and  Associates  (check  the  "Ad  In¬ 
dex").  Kenneth  Wattenberger, 
CIRA  covered  Fees,  Charges  and 
Cash  Controls.  According  to  Wat¬ 
tenberger,  employee  recreation  pro¬ 
grams  can  and  should  be  largely  self- 
supporting.  He  suggested  several 
means  by  which  they  can  approach 
this  goal.  NIRA  Accountant  Howard 
Saretsky  offered  an  easy-to-follow 
comparison  of  Cash  and  Accrual 
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Basis  Bookkeeping  Techniques.  His 
presentation  and  discussion  helped 
delegates  determine  which  tech¬ 
nique  is  best  for  their  recreation 
programs.  Award-winning  NIRA 
recreation  directors  presented  con¬ 
current  sessions  on  Budgeting  Rec¬ 
reation  Programs  for  Companies  of 
All  Sizes.  Each  professional  ex¬ 
plained  the  budgeting  structure 
which  he  uses. 

Travel,  an  important  element  of 
many  employee  programs,  was 
covered  from  both  the  agent's  and 
the  administrator's  point  of  view  at 
the  Conference.  Experienced  travel 
agent  Art  Berman  of  Hawaiian  Holi¬ 
days  covered  New  Travel  Package 
Designators.  His  informal  presenta¬ 
tion,  with  its  question-and-answer 
section,  helped  delegates  sort  out 
the  "alphabet  soup"  of  modern 
travel  package  options.  Employee 


services  supervisor  Sue  Siwicki  of 
Bankers  Life  &  Casualty  Company 
told  delegates  How  to  Overcome 
Barriers  Against  Travel  Programs.  Her 
basic  checklist  of  travel  planning  is 
available  through  the  NIRA  office  or 
by  calling  Sue  directly  at  (312) 
545-7701. 

Programming  advice  and  sugges¬ 
tions  came  in  a  variety  of  forums  at 
the  Conference.  Perhaps  the  best 
source  of  programming  information 
was  in  the  informal  discussions 
among  delegates.  The  formal  Con¬ 
ference  program,  too,  was  loaded 
with  information.  A  session  led  by 
NIRA  Consultant  Melvin  Byers, 
CIRA  and  recreation  director  Gene 
Miller,  CIRA  of  Michigan  Bell 
Telephone  Company  covered  Rec¬ 
reation  Collateral  Duties  —  Blood 
Drives,  Fund  Drives,  etc.  For  many 
employee  clubs,  the  "extras"  they 
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Dr.  Tony  Marshall's  educational  session  on  liability  in  employee  recreation 
was  a  favorite  with  delegates  at  the  Conference. 


NIRA  President  Fritz  Merrell,  CIRA  (left)  toured  exhibits  with  1977  Em¬ 
ployer  of  the  Year  Richard  A.  Riley  of  Firestone  Tire  &  Rubber  Co. 


discussed  are  important,  both  as 
employee  activities  and  as  public 
relations  tools.  Winners  of  the  1977 
N IRA/Citizens  Savings  Awards  for 
excellence  in  overall  programming 
presented  four  concurrent  sessions, 
describing  their  exemplary  programs 
to  interested  delegates.  The  sessions 
opened  question-and-answer  ex¬ 
changes  which  were  especially 
valuable  to  delegates  who  are  start¬ 
ing  new  programs  or  working  to  im¬ 
prove  existing  activities.  College 
instructor  and  personnel  profes¬ 
sional  John  Spears  of  State  Farm  In¬ 
surance  presented  a  two-part  ses¬ 
sion  on  "Management  By  Objec¬ 
tives".  His  material  on  setting  and 
reaching  administrative  goals  was 
especially  geared  for  recreation  sit¬ 
uations.  Norman  Deets,  Manager  of 
Human  Resources  for  the  Xerox  In¬ 
formation  Services  Group,  drew  a 


full  house  for  his  session  on  Living 
With  Stress  On  and  Off  the  job. 
With  the  aid  of  a  Xerox  management 
training  film,  Deets  aired  a  topic 
which  was  clearly  of  professional 
and  personal  interest  to  nearly  all 
Conference  delegates.  A  special  ses¬ 
sion  was  included  in  the  1977  Con¬ 
ference  program  for  the  benefit  of 
student  delegates.  Four  employee 
recreation  professionals  formed  a 
panel  for  the  session  entitled  Profes¬ 
sionals  and  Students  Discuss  the 
Corporate  Recreation  Field.  On 
hand  to  offer  advice  and  experi¬ 
enced  insight  to  the  college  stu¬ 
dents  were  Elizabeth  Burchard, 
CIRA  (Northwestern  Bell  Tele¬ 
phone  Co.),  Von  Conterno  (Pratt  & 
Whitney  Aircraft  Corp.),  William 
DeCarlo,  CIRA  (Xerox  Corp.)  and 
John  Tutko,  CIRA  (U  .S.  Air  Force 
Headquarters). 


Post-Conference  Tours 

After  the  Conference,  many  dele¬ 
gates  and  their  families  remained  in 
Florida  to  take  advantage  of  post- 
Conference  offerings  at  several 
NIRA-member  hotels.  Outstanding 
among  the  Florida  hosts  was  the 
Beach  Club  Hotel  in  Ft.  Lauderdale 
which  offered  four  days'  compli¬ 
mentary  accommodations  to  NIRA 
Conference  delegates.  Additional 
discounted  post-Conference  ac¬ 
commodations  were  available  at  the 
Dutch  Inn,  the  Sea  Wake  in  Clear¬ 
water  Beach,  the  Tides  Hotel  and 
Bath  Club  in  St.  Petersburg  and 
TraveLodges  throughout  Florida. 

Another  group  of  NIRA  delegates 
took  a  more  exotic  post-Conference 
tour  to  El  Salvador.  According  to 
Board  member  Ellis  Rhodes,  CIRL 
from  Solar,  the  Central  American 
tour  was  delightful. 

"I've  never  had  anyone  treat  me 
as  well  as  they  did,"  said  Rhodes  af¬ 
ter  his  return  from  El  Salvador. 
"They  kept  us  busy  the  entire  time. 
We  saw  a  new  amusement  park  and 
a  new  country  club.  We  took  a  back 
country  train  ride  and  spent  time 
shopping  for  bargains  in  the  city 
[San  Salvador],  The  Sheraton  Hotel 
where  we  stayed  had  very  nice 
rooms  .  .  .  the  food  was  delicious 
everywhere  we  went.  The  weather 
was  warm  —  in  the80's  —  and  there 
was  always  a  nice  breeze.  It  really 
was  a  wonderful  trip  ...  I'd  like  to 
go  back." 

Next  Year .  .  . 

Already,  plans  are  well  under  way 
for  the  1978  NIRA  Conference  and 
Exhibit.  Scheduled  for  the  North- 
Park  Inn  in  Dallas,  May  18-23,  the 
meeting  will  be  hosted  by  the  Dal- 
las-Ft.  Worth  Metroplex  Recreation 
Council  (MRC).  At  the  President's 
Ball  in  Orlando,  NIRA  President- 
Elect  and  1978  Conference  Program 
Chairman  Richard  Brown,  CIRA 
(Texas  Instruments,  Inc.)  promised 
delegates  that  the  37th  annual 
event  will  be  "the  biggest  and  the 
best  Conference  this  Association 
has  ever  had!" 


continued 
on  following  page 
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1977  NIRA 
Conference  &  Exhib  t 


Page  18  —  Clockwise  from 
upper  left:  Outgoing  Presi¬ 
dent  Roy  McClure,  Sea 
World  star,  Art  Berman  de¬ 
fining  travel  options,  Steve 
Polaski  testing  fitness 
equipment. 

Page  19 —  Clockwise  from 
upper  left:  John  Spears 
outlines  "Management  by 
Objectives",  delegates 
take  in  an  educational  ses¬ 
sion,  delegates  examine  ex¬ 
hibit  materials. 


Page  20  —  Clockwise  from 
upper  left:  Howard  Bunch 
(right)  learns  a  new  step, 
self-defense  demonstration 
for  the  spouses,  W*X. 
Fields  —  in  wax  —  at  the 
Stars  Hall  of  Fame,  a  NIRA 
youngster  tries  out  exer¬ 
cise  equipment,  Ed  Bruno 
and  friends  chat  over  wine 
and  cheese. 
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Page  21  —  Clockwise  from 
lower  left:  Presidents'  Ball 
banquet,  President  Fritz  Mer- 
rell  (left)  thanks  Program 
Chairman  "Doc"  Medley, 
"That's  Entertainment"  floor 
show  at  the  Presidents'  Ball, 
after-dinner  dancing,  Presi¬ 
dent-Elect  Dick  Brown  invites 
delegates  and  exhibitors  to 
the  '78  Conference  in  Dallas. 


1977  CERTIFICATION 
HONOR  ROLL 


NIRA  officially  recognizes  top  employee  activities  administrators  and  leaders 
through  the  nation's  only  certification  program  in  the  field.  Under  the  administra¬ 
tion  of  CIRA/CIRL  Director  John  G.  Tutko,  CIRA,  the  program  honored  twenty  four 
newly-qualified  members  at  the  36th  Annual  NIRA  Conference  and  Exhibit,  May  13, 
1977.  All  are  listed  below. 

A  Certified  Industrial  Recreation  Administrator  (CIRA)  must  have  professional 
status  as  a  paid  employee  recreation  administrator  at  the  time  of  application. 
He/she  must  pass  a  written  examination  established  by  the  NIRA  Certification  Com¬ 
mittee.  He/she  must  also  have  (1)  five  years'  experience  as  a  recreation  administra¬ 
tor  or  supervisor  with  a  minimum  of  one  year  in  employee  recreation  or  (2)  a  bac¬ 
calaureate  degree  in  industrial  recreation  or  a  related  field  and  one  year's  experience 
in  employee  recreation  or  (3)  a  baccalaureate  degree  and  three  year's  experience  in 
employee  recreation.  I 

To  qualify  as  a  Certified  Industrial  Recreation  Leader  (ClRL),  an  applicant  must 
have  status  as  a  volunteer  employee  recreation  leader  at  the  time  of  application.  In 
addition,  he/ she  must  have  three  years'  documented  experience  as  a  volunteer  em¬ 
ployee  recreation  leader  with  total  responsibility  for  the  development  and  adminis¬ 
tration  of  an  employee  recreation  program. 


CAROLE  E.  ALLEN,  CIRA 

Naval  Air  Station  —  North  Island 
San  Diego,  California 

JOHN  BOWMAN,  CIRA 

Bethlehem  Steel  Corporation 
Chesterton,  Indiana 

RICHARD  M.  BROWN,  CIRA 

Texas  Instruments,  Incorporated 
Dallas,  Texas 

ELIZABETH  F.  BURCHARD,  CIRA 

Northwestern  Bell  Telephone  Company 
Omaha,  Nebraska 

RICHARD  H.  CARLSEN,  CIRA 

Bureau  of  Naval  Personnel 
Washington,  D.C. 

HAL  B.  CHRISTENSEN,  CIRA 

U.S.  Navy  Special  Services 
Patuxent  River,  Maryland 


JOHN  L.  COMBS,  CIRA 

U.S.  Navy  Special  Services 
Patuxent  River,  Maryland 

PETER  DE  FRANCO,  CIRA 

Xerox  Corporation 
Leesburg,  Virginia 

HELEN  M.  ECKER,  CIRA 

Fermilab 
Batavia,  Illinois 

ROBERT  D.  GARDNER,  CIRA 

Southern  California  Edison  Company 
Rosemead,  California 

JOHN  P.  HARDEN,  CIRA 

U.S.  Navy  Special  Services 
Patuxent  River,  Maryland 

DON  M.  JONES,  ClRL 

Doctors  Hospital 
San  Diego,  California 
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RONALD  C.  JONES,  CIRA 

Oneida  Ltd.  Silversmiths 
Oneida,  New  York 

RAY  KAPPER,  CIRA 

Firestone  Tire  &  Rubber  Company 
Akron,  Ohio 

CARL  KWASNY,  CIRA 

U.S.  Navy,  Retired 
McKeesport,  Pennsylvania 

LOUIS  R.  MERTENS,  CIRA 

State- U.S.  Information  Agency 
Washington,  D.C. 

GEORGE  MULLEN,  CIRA 

Frigidaire 
Dayton,  Ohio 

ELIZABETH  A.  PIPER,  CIRA 

St.  Paul,  Minnesota 

JACK  RINALDO,  CIRL 

Atwood  Vaccuum  Machine  Company 
Rockford,  Illinois 

STEPHEN  J.  SETTECASE,  CIRA 

International  Village 
Lombard,  Illinois 

TIM  SHROYER,  CIRA 

Delco  Air  Conditioning  Division, 
General  Motors  Corporation 
Dayton,  Ohio 

DAVID  J.  STAPF,  CIRA 

Ashland  Oil,  Incorporated 
Ashland,  Kentucky 

GEORGE  A.  STARK,  CIRL 

McDonnell  Douglas  Corporation 
St.  Louis,  Missouri 

JILL  TIPPIN,  CIRA 

Solar  Division, 

International  Ffarvester 
San  Diego,  California 


BOTH  PHOTOS  —  Following  formal  recognition  ceremonies  at  the 
Orlando  Conference,  John  Tutko,  CIRA,  the  CIRA/L  Director  (top, 
far  right)  and  1976-77  NIRA  President  Roy  L.  McClure,  CIRA  (top, 
third  from  right)  gathered  with  newly  certified  members. 

TOP  PHOTO  —  (Top,  left  to  right:)  Ray  Kapper,  Roy  McClure,  Ron 
Jones,  John  Tutko.  (Bottom,  left  to  right:)  John  Bowman,  Louis  Mer- 
tens,  Helen  Ecker,  Robert  Gardner. 

BOTTOM  PHOTO  —  (Top,  left  to  right:)  Peter  DeFranco,  Tim 
Shroyer,  Roy  McClure,  Elizabeth  Burchard,  John  Tutko.  (Bottom, 
left  to  right:)  Jill  Tippin,  George  Mullen,  Richard  Brown,  Jack 
Rinaldo. 
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Employee  Activities: 
A  Human  Investment 


Remarks  By 
RICHARD  A.  RILEY 

Chairman  and  Chief  Executive  Officer 
The  Firestone  Tire  &  Rubber  Company 
36TH  ANNUAL  CONFERENCE 
NATIONAL  INDUSTRIAL  RECREATION  ASSOCIATION 
Orlando,  Florida 
May  15,  1977 


It  is  a  very  great  pleasure  to  be 
here  with  you  this  evening  at  the 
36th  Annual  Conference  of  the  Na¬ 
tional  Industrial  Recreation  Associ¬ 
ation. 

I  am  pleased  to  accept  the  Em¬ 
ployer  of  the  Year  Award  on  behalf 
of  our  Company,  on  behalf  of  the 
people  who  plan  and  manage  our 
programs,  and  on  behalf  of  the 
thousands  upon  thousands  of  Fire¬ 
stone  employees  and  their  families 
all  over  the  world  who  participate  in 
the  broad  variety  of  activities  that 
we  sponsor  or  make  available  in  this 
country  and  overseas. 

We  are  naturally  proud  that  our 
employee  activities  program  merits 
this  special  honor.  And  we  have  this 
pride  because  your  recognition 
makes  it  evident  that  what  we  are 
doing  must  be  worthwhile. 

The  dictionary  defines  recreation 
as  "refreshment  of  strength  and 
spirits  after  toil."  What  a  fitting 
description  of  an  industrial  recrea¬ 
tion  or,  as  we  call  it,  an  employee 
activities  program! 

And  what  an  obvious  reason  for  a 
company  to  have  such  programs. 


Richard  A.  Riley 


We  want  our  employees  to  be 
refreshed  in  "strength  and  spirits 
after  toil"  because  it  is  clear  that 
they  will  then  be  better  employees 
and  happier  people. 

At  Firestone  we  are  concerned 
about  the  well-being  of  our  em¬ 
ployees  off  the  job  as  well  a|s  on  the 
job.  We  are  interested  in  bur  em¬ 


ployees  —  and  in  the  members  of 
their  families  —  as  people,  as  happy 
people,  and  that  is  why  we  believe 
in  and  pay  attention  to  programs  of 
industrial  recreation,  programs  of 
employee  activities. 

We  speak  of  our  program  as  "em¬ 
ployee  activities"  because  we  wish 
to  indicate  by  that  description  that 
it  is  much  more  than,  for  example, 
making  a  gymnasium  available  for 
employee  basketball  games.  The 
range  of  recreational  interest  at  Fire¬ 
stone  is  as  broad  and  diverse  as  the 
human  variety  of  the  110,000  Fire¬ 
stone  employees  in  28  countries 
around  the  world  where  our  com¬ 
pany  operates.  But  the  basic  and 
common  denominator  of  our  pro¬ 
grams,  no  matter  what  they  are  or 
where  they  take  place,  is  that,  in  one 
way  or  another,  they  relate  to  the 
"refreshment  of  strength  and  spirits 
after  toil."  Whether  it's  golf  in  West 
Africa,  soccer  in  South  America  or 
softball  in  South  Carolina,  our  pro¬ 
grams  serve  the  useful  and  funda¬ 
mental  corporate  purpose  of  letting 
our  employees  know  that  we  care 
about  their  well-being,  that  we  care 
about  them  as  people. 
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Obviously,  when  you  talk  about 
employee  activities,  you  taik  about 
sports.  They  are  a  major  part  of  our 
program  because  of  the  broad  in¬ 
terest  of  people  in  healthy  exercise 
and  competition.  But  our  total  pro¬ 
gram  is  more  than  sports.  It  is,  for 
example,  saving  employees  $30,000 
at  our  headquarters  in  Akron  alone 
last  year  by  enabling  them  to  obtain 
tickets  to  amusement  parks,  sport¬ 
ing  events,  concerts  and  a  host  of 
other  activities  at  substantial  dis¬ 
counts.  It  is  our  trainee  wives'  club, 
where  wives  of  new  employees  in 
our  college  training  class  —  new  to 
our  town  and  new  to  the  world  of 
business  —  are  able  to  meet  other 
wives  in  similar  circumstances  to 
find  out  more  about  the  area,  to 
share  their  adjustments  to  the  cor¬ 
porate  life-style,  and  just  plain 
socialize.  It  is  building  and  donating 
a  Scout  Center  valued  at  close  to 
half  a  million  dollars,  a  center  used 
by  Boy  Scouts  and  their  leaders  near 
our  world  headquarters  in  Akron. 
Most  of  the  Scouts  and  most  of  the 
leaders  are  from  Firestone  employee 
families,  and  the  rest  are  neighbors. 
Our  employee  activities  program  is 
supporting  the  formation  of  a 
Toastmasters  Club,  providing  a 
room  in  our  clubhouse  for  a  weekly 
meeting,  so  our  employees  who  wish 
to  improve  their  public  speaking 
skills  can  do  so  conveniently.  It  is  a 
retiree  and  his  wife  signing  up  for  a 
Caribbean  cruise  and  saving  several 
hundred  dollars  because  it's  han¬ 
dled  through  our  employee  ac¬ 
tivities  program.  It  is  the  happy  faces 
of  youngsters  and  the  proud  smiles 
of  parents  at  our  annual  Christmas 
parties  when  thousands  of  toys  are 
distributed  to  the  children  of  our 
employees. 

These  are  but  a  few  of  the  myriad 
of  employee  activities  typical  of 
those  carried  on  through  our  em¬ 
ployee  activities  program  at  our 
headquarters  in  Akron  and  at  Fire¬ 
stone  facilities  throughout  the 
world. 


Because  we  have  the  greatest 
concentration  of  employees  at  our 
world  headquarters  in  Akron,  we 
have  the  most  varied  kinds  of  ac¬ 
tivities  there.  The  core  of  our  em¬ 
ployee  activities  program  in  Akron  is 
a  four-story  clubhouse  directly  op¬ 
posite  the  main  entrance  to  our 
headquarters  and  across  the  street 
from  one  of  our  two  tire  factories 
there,  a  1400-seat  stadium  a  few 


blocks  down  Firestone  Parkway  op¬ 
posite  our  other  Akron  tire  factory, 
and,  of  course,  the  world  famous 
Firestone  Country  Club. 

At  6:00  a.m.  every  day  but  Sun¬ 
day,  the  doors  of  the  clubhouse 
open  and  workers  come  in  to  play 
basketball,  jog,  or  work  out  in  the 
weight-lifting  room.  From  6:45  to 
7:30,  a  group  of  40  to  60  year-old 
employees  participate  in  a  10-week, 
year-round,  company  sponsored 
cardiovascular  exercise  program  led 
by  a  professional  physical  fitness  in¬ 
structor.  At  8:00  a.m.,  workers  not 
on  the  morning  shift  arrive  for 
volleyball  or  basketball  leagues,  de¬ 
pending  on  the  season.  At  other 
times  of  the  day,  again  in  relation  to 
the  shifts  they're  on,  other  leagues 
hit  over  the  net  or  shoot  for  the 
hoop. 

And  this  opportunity  to  compete 
in  basketball  on  an  almost  con¬ 
tinuous  basis,  depending  on  an  em¬ 
ployee's  own  interest  and  ability, 
has  something  to  do  with  the  fact 
that  we  have  won  the  city's  in¬ 
dustrial  league  championship  in 
basketball  for  three  years  running.  If 
you  don't  think  that  gives  an  em¬ 
ployee  pride  in  his  company,  you 
haven't  experienced  the  enthusiasm 
of  Firestone  rooters  and  players 


when  our  opponent  is  another  tire 
and  rubber  company  whose  name  I 
am  reluctant  to  mention  except  to 
say  it's  big  in  blimps. 

During  the  times  set  aside  for 
various  luncheon  schedules  in  the 
clubhouse,  many  of  the  office 
workers  use  the  gymnasium  facilities 
to  jog,  work  out  with  exercycles  or 
weights,  or  play  pool,  ping-pong,  air 
hockey  or  various  other  competitive 


games.  There  are  ping-pong  leagues, 
with  singles  and  doubles  competi¬ 
tion. 

I  could  go  on  and  on  about  the 
employee  activities  that  take  place 
in  our  clubhouse,  from  early  in  the 
morning  until  late  at  night:  special 
physical  fitness  programs  for  wo¬ 
men,  the  runners  and  joggers  club, 
retirement  education,  chess,  danc¬ 
ing  lessons,  bridge  tournaments  — 
the  list  is  almost  endless. 

If  we  were  to  leave  the  clubhouse 
and  walk  a  few  blocks  down  the 
street  to  our  stadium  at  this  time  of 
the  year  when  the  weather  is  turn¬ 
ing  warm,  we  would  see  that  soft- 
ball  games  and  softball  leagues  — 
for  men  and  women  —  are  getting 
under  way.  The  stadium  is  also  used 
for  high  school  baseball  tourna¬ 
ments  and  for  Little  League  play  as 
part  of  our  good  corporate  neighbor 
policy.  It  is  difficult,  in  a  town  like 
Akron,  to  find  a  high  school  or  a  Lit¬ 
tle  League  team  that  doesn't  have 
some  Firestone  connection  through 
a  member  of  the  family.  Also  at  our 
stadium  we  might  hear  the  faint 
sound  of  gunfire,  but  there  is  no 
cause  for  alarm.  It's  just  our  pistol  or 


continued 
on  following  page 


We  want  our  employees  to  be  refreshed  in  "strength  and 
spirits  after  toil"  because  it  is  clear  that  they  will  then  be  bet¬ 
ter  employees. 
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Richard  A.  Riley  continued 


rifle  club  using  the  shooting  range 
underneath  the  concrete  stands.  As 
the  months  go  by  and  the  season 
changes  to  fall,  the  stadium  be¬ 
comes  the  site  of  flag  football  pro¬ 
grams,  with  leagues  representing  de¬ 
partments  and  divisions  throughout 
the  company. 

As  we  continue  our  recreational 
tour  of  the  Akron  area,  we  come  to 
30  acres  of  property  just  beyond  the 
south  end  of  town  where  we  hear 
shotgun  blasts,  punctuated  by  the 
shout  of  "pull!"  and  "mark!"  This 
would  be  the  Firestone  trapshooting 
club.  Meanwhile,  at  various  facilities 
throughout  the  city,  company  spon¬ 
sored  tennis  and  bowling  leagues 
operate  almost  all  during  the  year.  In 
1976,  our  interplant  bowling  tourna¬ 
ment  attracted  the  participation  of 
some  1,300  employees.  That's  a  lot 
of  strikes,  a  lot  of  spares,  a  lot  of 
enthusiasm  and  a  lot  of  enjoyment! 

Up  until  now  I  have  not  men¬ 
tioned  what  is  perhaps  the  most 
famous  and  well-known  employee 


activity  benefit  in  the  United  States: 
The  Firestone  Country  Club.  Lo¬ 
cated  a  few  miles  from  our  head¬ 
quarters,  it  has  received  television 
exposure  regularly  as  the  course 
where  three  PGA  championships 
have  been  held,  where  a  number  of 
other  Professional  Golf  Association 
tournaments  have  taken  place  and 
where  the  World  Series  of  Golf  is 
televised  each  year.  And  yet,  this 
literally  world  famous  golf  course  is 
basically  an  employee  golf  course.  It 
was  conceived  that  way  by  Harvey 
S.  Firestone,  the  founder  of  our 
company,  in  1929,  and  it  has  stayed 
that  way  over  the  years.  The  only 
way  you  can  become  a  member  is 
to  work  for  Firestone.  And  it  makes 
no  difference  whether  you  work  in 
the  factory  or  in  the  executive  suite: 
you  get  the  same  consideration,  you 
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get  the  same  membership  privileges. 
The  Firestone  Country  Club,  which, 
incidentally,  has  two  18  hole 
courses,  is  used  for  employee 
leagues,  for  special  employee  golf 
outings  and  for  individual  employee 
play  close  to  eight  months  of  the 
year.  We  have  some  pretty  rugged 
golfers  in  our  Company,  and  if  the 
course  isn't  snowed  in,  you'll  occa¬ 
sionally  find  some  of  them  on  the 
fairways  as  early  as  March  or  as  late 
as  November. 

We  have  a  considerable  amount 
of  social  activity  year-round  at  our 
Firestone  Country  Club,  too,  for  our 
employees  and  for  their  families,  in¬ 
cluding  junior  golf  instruction  for 
employee's  children  during  the 
summer.  The  north  course,  as  many 
of  you  who  have  seen  it  on  televi¬ 
sion  are  aware,  brings  into  play  quite 
a  bit  of  water,  including  a  fairly  large 
reservoir  that  is  a  hazard  coming  up 
the  fairway  on  18.  But  another 
group  of  employees,  the  members 
of  our  model  boat  club,  look  upon 


the  reservoir  differently.  To  them  it 
is  an  ideal  spot  for  their  fairly  exten¬ 
sive  and  quite  competitive  model 
boat  races. 

This  listing  of  some  of  our  em¬ 
ployee  activities  gives  you  a  quick 
rundown  of  many  of  our  programs 
and  indicates  the  scope  and  variety 
of  our  industrial  recreational  en¬ 
deavors.  In  all  we  have  some  27  sep¬ 
arate  employee  activity  programs  at 
our  headquarters  in  Akron.  In  addi¬ 
tion  to  those  I  have  already  men¬ 
tioned,  there  are  clubs  for  campers, 
CB  radio  enthusiasts  and  scuba 
divers.  And  if  we  don't  have  a  club 
or  a  program  for  a  particular  hobby 
or  interest,  we'll  start  a  new  one.  All 
we  ask  is  that  at  least  15  employees 
express  an  interest  in  forming  a  new 
dub  and  we'll  sponsor  it,  we'll  make 
it  part  of  our  overall  program. 


The  willingness  to  begin  new  ac¬ 
tivities,  I  might  say,  is  one  of  six  ob¬ 
jectives  which  guide  the  operation 
of  our  employee  activities  program. 
The  other  objectives  are: 

•  To  organize,  sponsor  and  de¬ 
velop  programs  which  are  of  posi¬ 
tive  value  to  individual  em¬ 
ployees,  their  families,  the  Com¬ 
pany  and  the  community 

•  To  offer  activities  which  are 
meaningful  for  the  participants 
and  which  serve  to  strengthen 
bonds  among  employees  and  be¬ 
tween  the  company  and  em¬ 
ployees 

•  To  encourage  all  employees 
to  take  an  active  part  in  the  ac¬ 
tivities  of  their  choice  and  to 
guarantee  to  every  employee  an 
equal  opportunity  to  participate 
in  any  activities  that  are  offered 

•  To  provide  the  best  available 
facilities,  equipment  and  adminis¬ 
trative  personnel  for  employee 
activity  programs  consistent  with 
budget  funds 

•  And,  finally  to  provide  honor 
and  recognition  for  achievements 
in  employee  activities  and  there¬ 
by  develop  self-esteem  through 
pride  in  personal,  team  and  com¬ 
pany  accomplishments 

These,  then,  are  our  objectives. 
And  we  live  by  them.  The  overall 
program  is  reviewed  quarterly  by 
management  to  make  sure  that  each 
activity  complies  with  these  goals. 
Employees  are  asked  to  monitor  the 
programs  in  which  they  participate, 
to  provide  input  for  their  operation 
and  submit  suggestions  for  their  im¬ 
provement. 

Our  interest  in  industrial  recrea¬ 
tion  and  employee  activities  at  Fire¬ 
stone  goes  back  a  good  many  years. 
Our  emphasis  on  the  value  of  such 
programs  began  with  the  philoso¬ 
phy  of  the  founder  of  our  Company, 
Harvey  S.  Firestone,  who,  in  1916, 
made  the  following  statement: 

"You  can't  make  men  do  their 
best  unless  you  get  them  fully  in¬ 
terested,  proud  of  what  they  are 
doing,  happier  in  mind,  better  in 
body  and  spirit,  and  producing 
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As  a  businessman  ...  I  recognize  the  role  of  employee  ac¬ 
tivities  and  industrial  recreation  in  solidifying  and  strengthen¬ 
ing  employee  relations. 


Ray  Kapper,  CIRA  is  Manager,  1976-77  NIRA  President  Roy  L.  McClure,  CIRA  (right)  presented  the  Em- 
Clubhouse  and  Employee  Services  ployer  of  the  Year  Award  to  Richard  Riley  at  the  Annual  Awards  Banquet, 
for  Firestone  Tire  &  Rubber  Co.  Firestone  previously  won  a  1975  NIRA/ Citizens  Savings  Award.  PIH 
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something  for  themselves  while 
they  produce  something  for  the 
business  organization  of  which  they 
are  a  part." 

This  ties  in  well  with  the  defini¬ 
tion  of  recreation  I  mentioned  at 
the  beginning  of  my  remarks:  "the 
refreshment  of  strength  and  spirits 
after  toil." 

Mr.  Firestone  made  his  comments 
at  the  first  anniversary  of  our  em¬ 
ployee  activity  clubhouse  which, 
sixty  years  later,  is  still  the  core  of 
our  employee  activities  programs.  If 
Mr.  Firestone  were  here  today,  I  am 
sure  he  would  still  have  the  same  at¬ 
titude  about  our  employee  activities 
program  and  about  industrial  rec¬ 
reation  that  led  him  to  establish  the 
first  industrial  clubhouse  in  Akron,  a 
clubhouse  that  is  still  one  of  the 
finest  in  the  United  States. 

As  a  businessman,  I  realize  the 
value  of  good  employee  relations: 
the  business  value,  the  dollar  and 
cents  value.  And  I  recognize  the  role 
of  employee  activities  and  industrial 
recreation  in  solidifying  and 
strengthening  employee  relations. 

When  we  review  our  industrial 
recreation  and  employee  activities 
programs,  we  do  not  see  them  as 
just  fun  and  games.  We  see  them  as 
a  human  investment,  an  investment 
in  people. 

I  am  very  proud  that  you  have 
recognized  the  excellence  of  our 
program  and  pleased  that  I  could  be 
here  with  you  tonight  to  accept 
your  honor. 

Thank  you  very  much. 


NIRA  Executive  Director  Patrick  Stinson  (right)  welcomed  Richard  Riley  to 
the  1977  Conference  and  Exhibit.  Riley  toured  the  NIRA  Exhibit  Flail  and 
talked  with  delegates  before  addressing  the  Annual  Awards  Banquet. 


1977  NIRA  Awards 

Announced  at  the  1977  Conference  &  Exhibit 


EMPLOYER  OF  THE  YEAR 

For  outstanding  executive  support  of  employee 
recreation  and  services 

Richard  A.  Riley  —  Chairman  and  Chief  Executive 
Officer,  Firestone  Tire  &  Rubber  Company 

SPECIAL  RECOGNITION  AWARDS 

For  exceptional  individual  efforts  for  employee 
recreation  and  services 

Hon.  A.M.  Cameron — Minister  of  Development, 
Province  of  Nova  Scotia 
Hon.  A.  Garnet  Brown  Minister  of  Recreation, 
Province  of  Nova  Scotia 

CITIZENS  SAVINGS  AWARDS 

For  excellence  in  overall  employee  programs 

Among  companies  with  more  than  10,000  employees 
atone  site 

Eastman  Kodak  Company  —  Kodak  Park,  Rochester, 
New  York 

Kirt  T.  Compton,  CIRA —  Executive  Secretary,  Kodak 
Park  Activities  Association 
Among  companies  with  5,000-10,000  employees 
atone  site 

Lockheed-Georgia  Company-Marietta,  Georgia 
Roy  L.  McClure,  CIRA — Manager,  Georgia- Lockheed 
Employees  Recreation  Club 
Among  companies  with  1,000-5,000  employees 
atone  site 


DISTINGUISHED  SERVICE  AWARDS 

For  outstanding  individual  service  to  NIRA 

Miles  M.  Carter,  CIRA  —  Field  Employment  Manager. 
McLean  Trucking  Company,  Winston-Salem,  North 
Carolina 

Nelson  Ellsworth — Co-ordinator,  Community 
Recreation,  Province  of  Nova  Scotia 
Lawrence  Lemme —  President,  League  of  Federal 
Recreation  Associations,  Washington,  D.C. 

CERTIFICATES  OF  EXCELLENCE 

For  excellence  in  specific  employee  activities 

Convair  Division/ General  Dynamics  Corporation  — 

San  Diego,  California 
"Convair  Gun  Club" 

Ray  Mendoza,  CIRA  —  Manager  of  Employee  Services 
Eastman  Kodak  Company —  Kodak  Park,  Rochester, 
New  York 

"Rose  and  Garden  Club" 

Kirt  T.  Compton,  CIRA —  Executive  Secretary,  Kodak 
Park  Acitivities  Association 
Eli  Lilly  and  Company —  Indianapolis,  Indiana 
"Camera  Club" 

William  Perry —  Department  Manager,  Employee 
Services 

First  National  Bank  in  Dallas  —  Dallas,  Texas 
"P.A.L.  Program" 

Cheryl  Jones —  President,  First  Dallas  Club 
Flick-Reedy  Corporation  —  Bensenville,  Illinois 
"1976  Employee  Bicentennial  Celebration" 


Johnson  Wax —  Racine,  Wisconsin 


Arthur  L.  Conrad,  CIRA — Vice  President, 


Richard  Wilsman,  CIRA —  Recreation  Manager  Employee  and  Public  Relations 


Among  companies  with  fewer  than  1,000  employees  Olin  Corporation —  East  Alton,  Illinois 
atone  site  "Westerner  Club  Charity  Fund  Resolicitation  Program" 


Xerox  International  Center  for  Training  and  Tracy  Piper — Supervisor,  Employee  Activities 

Management  Development  —  Leesburg,  Virginia  Solar  Division/  International  Harvester  —  San  Diego, 
W.  Brent  Arnold,  CIRA  —  Manager,  Physical  Fitness  California 
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“All-Faith  Chapel" 

Ellis  Rhodes,  CIRL —  President,  Solar  Employee 
Recreation  Association 
Xerox  Corporation  —  Rochester,  New  York 
“Xerox  Square  Skating  Rink" 

David  H.  Baker,  CIRA  —  Manager,  Employee 
Recreation  Programs 

PROMOTIONAL  AWARDS 

For  excellence  in  publicity  and  promotion  of  recrea¬ 
tion  programs 

I  For  best  promotional  organization  handbook, 

membership  brochure,  activities  guidebook  or 
membership  directory 

(1 )  General  Dynamics  Pomona,  California 

K.W.  Wulfemeyer  —  Director,  Pomona 
Recreation  Association 

(2)  Texas  Instruments,  Incorporated 

Richard  M.  Brown,  CIRA  —  General 
Manager,  Texins  Association 

(3)  Tie:  Babcock  &  Wilcox — Barberton,  Ohio 

Glenn  M.  Westover  —  Supervisor, 
Employee  Services  Office 
Eastman  Kodak  Company  —  Kodak 
Park,  Rochester,  New  York 
Kirt  T.  Compton,  CIRA  Executive 
Secretary,  Kodak  Park  Activities 
Association 

II  For  best  single  activity  piece 

(1 )  Texas  Instruments,  Incorporated  —  Dallas 

Texas 

Richard  M.  Brown,  CIRA  —  General 
Manager,  Texins  Association 

(2)  Phillips  Petroleum  —  Bartlesville,  Oklahoma 

Howard  W.  Heuston  —  Administrator 

(3)  Battelle  Memorial  Institute/ Battelle 
Columbus  Laboratories  —  Columbus, 

Ohio 

Edward  C.  Hilbert,  CIRA  —  Recreation 
Coordinator/  Fitness  Advisor 

III  For  excellence  in  miscellaneous  promotional  pieces 
Bethlehem  Steel  —  Chesterton,  Indiana 

Carol  Gott —  Director  of  Recreation 
Walt  Disney  Productions  —  Burbank,  California 
Rich  Ruescher —  Recreation  Director 
Xerox  Corporation —  El  Segundo,  California 
Daniel  E.  Archibald,  CIRA —  Recreation  and 
Employee  Services  Manager 
Xerox  Corporation  —  Webster,  New  York 
Steven  Edgerton  —  Manager,  Recreation  Services 
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Shhhhh!! 

We’ve  got  the" 
best  kept  secret 
in  Orlando!! 


To  get  in  on  it,  fill  out  the  coupon  and 
mail  it  to  ustoday.  We’ll  send  you  all  the 
clues  you  need  for  a  successful 
meeting. 

Sheraton-TwinTovvers 

SHERATON  HOTELS  &  INNS,  WORLDWIDE 
5780  MAJOR  BOULEVARD,  ORLANDO,  FLORIDA  305/351-1000 
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CIRCLE  READER  SERVICE  CARD  NO.  10 


The  Chairman  of  Johnson  Wax 
supports  industrial  recreation 


THE  GOODWILL  OF  THE 
PEOPLE  IS  THE  ONLY 
ENDURING  THING  IN 
ANY  BUSINESS 


Samuel  C.  Johnson 

Chairman  and  Chief  Executive  Officer 

Johnson  Wax 

“Recreation  has  been  part  of  the  Johnson  Wax 
employee’s  way  of  life  since  the  founding  of  our 
company  in  1886.  For  example,  it  was  the  custom 
of  my  great-grandfather  to  give  the  employees  a 
picnic  every  summer  in  the  backyard  of  his  home. 
And,  at  the  turn  of  the  century,  men’s  and  wom¬ 
en’s  teams  were  formed  to  compete  in  basketball, 
baseball,  softball  and  golf. 

“Today,  our  3,000  U.S.  employees  may  partici¬ 
pate  in  more  than  seventy  different  sports,  clubs, 
special  events,  and  services.  However,  the  objec¬ 
tive  of  our  recreation  program  remains  the  same: 
to  promote  employee  loyalty,  fellowship,  high 
morale,  and  physical  and  mental  development. 

“Recreation  is  a  great  equalizer,  a  good  ice¬ 
breaker,  and  often  an  incentive  for  employment, 
combatting  absenteeism  and  turnover.  Intangible 
as  they  may  be,  both  the  individual  and  corporate 
benefits  are  many. 

“We  believe  the  recreation  program  at  Johnson 
Wax  is  successful  for  several  reasons.  Above  all, 
we  get  our  employees  involved  in  the  planning 
and  administrative  aspects  of  the  various  activi¬ 
ties.  Even  though  we  have  a  professional  recrea¬ 
tion  staff,  we  consider  this  degree  of  employee  in¬ 
volvement  to  be  vital .  We  want  and  encourage  our 
employees  to  be  in  on  the  decision-making  in  or¬ 
der  that  they  may  feel  the  recreation  program  is 
truly  their  program. 


“In  addition  to  this  committee  involvement,  we 
regularly  employ  the  use  of  written  evaluations/ 
questionnaires  in  which  participants  are  asked  to 
give,  anonymously,  their  opinions  and  sugges¬ 
tions  concerning  a  particular  activity.  Our  recrea¬ 
tion  program  is  flexible;  we  are  not  afraid  to  make 
changes  or  to  break  traditions. 

“I  am  happy  to  say  that  we  have  also  been  a 
forerunner  in  the  area  of  providing  a  recreation 
program  for  our  retirees.  At  Johnson  Wax,  we  do 
not  believe  our  relationship  with  a  retiring  em¬ 
ployee  ends  with  a  party  and  the  traditional  gold 
watch.  We  work  hard  to  keep  a  continuing  rela¬ 
tionship  with  the  people  who  contributed  so  much 
to  the  success  and  growth  of  our  company.  We 
want  pur  retirees,  as  well  as  our  employees,  to 
feel  they  are  part  of  the  Johnson  family. 

“I  would  like  to  leave  with  you  an  excerpt  from  a 
profit-sharing  speech  made  by  my  grandfather 
back  in  1927.  Although  the  message  is  fifty  years 
old,  it  speaks  of  my  sentiments  so  well: 

“  ‘When  all  is  said  and  done  this  business  is 
nothing  but  a  symbol  ...  in  a  very  short  time 
these  lively  machines  will  become  obsolete  and 
the  buildings  for  all  their  solidity  must  some  day 
be  replaced.  The  goodwill  of  the  people  is  the 
only  enduring  thing  in  any  business.  It  is  the  sole 
substance  and  the  rest  is  shadow!’  ” 


From  Top  Management  Speaks 

Check  the  publications  order  form  card  at  the  back  of  this  issue 
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by  Anthony  W.  Kotz 
Kotz  &  Schneider 
Land  and  Recreation 
Planning  &  Design 
Syracuse,  N.Y. 


Protect  your 
lawns  and  plantings 


Are  you  noticing  signs  of  wear  on  the  lawns  or 
planting  beds  bordering  your  walkways?  With  a  few 
precautions,  you  can  preserve  your  turf  and  plantings 
and  encourage  pedestrians  to  stay  on  the  walks. 

We  all  have  a  tendency  to  "shortcut"  through 
planted  areas  if  walkways  have  sharp  corners  where 
they  cross.  If  your  walks  are  getting  worn  on  the 
edges,  a  raised  curb  or  additional  contrasting  paving 
surface,  such  as  brick  or  cobblestone,  will  cue 
pedestrians  to  keep  to  the  path.  Earth  mounds  or  a 
line  of  trees  parallel  to  a  walk  are  subtle  suggestions 
of  direction,  but  they  are  only  practical  in  wide  areas. 
In  narrow  areas,  the  addition  of  a  structural  barrier 
such  as  a  curb,  seat  wall,  plain  wall,  or  raised  planter 
can  be  an  attractive  feature.  Don't  use  fences, 
hedges,  or  post  and  chain  barriers.  They  aren't  very 
subtle.  They  create  new  maintenance  problems. 
And,  they  can  actually  become  a  challenge  to  cross. 
"Make  do"  improvements  can  be  offensive.  Instead, 
instill  a  sense  of  pride  by  adding  permanent  well  de¬ 
signed,  low  key  barriers. 


Benches  and  other  subtle  guides  can  keep 
pedestrians  from  straying  across  your  lawns  and 
planting  beds.  pm 


DISCOVER 
ORLANDO’S 
BEST  KEPT 
SECRET 


CONTACT  DIRECTOR  OF  SALES 


Sheraton-TwinTowers 


HOTEL  AND  CONVENTION  CENTER 
SHERATON  HOTELS  &  INNS,  WORLDWIDE 
5780  MAJOR  BLVD.,  ORLANDO,  FLA.  305/351-1000 
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Now  Travel  Planners  Have  an  Unsurpassed  Choice! 


2  GREAT  HOME  LINES  SHIPS! 

2  GREAT  VACATION  DESTINATIONS! 


on  7-Day  “Linger  Longer”  Quality  Cruises  Spring  thru  Autumn 
Sailing  from  New  York’s  New  Midtown  Passenger  Ship  Terminal 


IDORfC 

25,300  tons 

TO  BERMUDA 


OCEANIC 

39,241  tons 

TO  NASSAU 


Ship  is  hotel  for  4  days  in  Bermuda,  with  reserved 
docking  on  Hamilton’s  Front  Street 

Now  there's  an  enchanting  new  way  to  enjoy  nature- 
blessed  Bermuda  with  its  pink-sanded  beaches,  its 
famed  facilities  for  golf,  tennis,  all  water  sports ..  .  .  a 
quality  cruise  on  Home  Lines'  new  star,  DORIC!  2 
swimming  pools  on  spacious  outdoor  decks  plus  indoor 
pool  with  sauna.  A  sweep  of  smartly  appointed  lounges 
across  an  entire  deck  and  still  more  public  rooms  on  a 
deck  above.  Capacity  700. 


Ship  is  hotel  for  2  days  and  2  nights  in  port,  docking 
at  Prince  George's  Wharf 

PLUS  SPECIAL  CRUISES 
TO  NASSAU  &  BERMUDA 

Year  after  year,  the  OCEANIC  has  broken  every  exist¬ 
ing  carryings  record  on  her  7-day  quality  cruises  to 
Nassau,  the  vacation  magnet  with  its  historic  sights, 
inviting  beaches  and  lively  nightlife  that  includes  fabul¬ 
ous  Paradise  Island.  Her  magnificent  facilities  include 
the  all-weather  indoor/outdoor  Lido  Deck  with  its  unique 
retractable  Magrodome  Roof  that  slides  open  and 
closed  over  the  entire  2-pool  area.  Capacity  over  1 .000. 


Whichever  ship  you  choose,  your  people  will  happily  discover  why  Home  Lines  quality  cruises  are  so  widely  acclaimed.  The 
superbly-trained  Italian  crew  are  gracious,  speak  our  language  and  know  what  it  takes  to  please  passengers.  Lavish 
gourmet  cuisine  from  morning  to  midnight.  Wide  range  of  activities  feature  several  orchestras,  Continental  revues,  variety 
shows,  movies,  galas,  contests,  games.  All  accommodations  have  private  bathrooms  and  other  modern  conveniences  and 
with  2  lower  beds  in  every  double  cabin,  Panamanian  Registry 

Both  ships  have  a  wealth  of  public  rooms  for  every  requirement.  They  are  well-equipped  with  audio-visual 
facilities  for  meetings  at  sea.  And  our  experience  in  serving  groups  can  be  of  invaluable  help  to  make  your 
program  a  success! 


HONE 

LINES 


PHONE  OR  WRITE  FOR  COMPLETE  DETAILS 
AND  FREE  FULL  COLOR  BROCHURE! 


One  WORLD  TRADE  CENTER 

Suite  3969  -  New  York,  N.Y.  10048 

Phone  (212)  432-1414  Offices  in  Principal  Cities 


VnAivalkd,  fo/L  Quality  S^w^-  •  ^JornsL  Jm&a)  JamouA.  QiaLLan,  (psAAonmL 
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Q&R 


ideas  clinic 


Melvin  C.  Byers,  CIRA 
NIRA  Consultant 


QWe  are  ready  to  organize  an  employee  recrea- 
•  tion  club  and  would  like  to  request  your  assis¬ 
tance  in  reaching  this  goal. 

We  have  approximately  360  employees,  average 
age  under  35,  who  would  be  eligible  to  particpate. 
At  present,  we  have  two  softball  teams,  one  16- 
team  bowling  league,  one  basketball  team,  eight 
shift  meetings,  an  adult  Christmas  party,  a  children's 
party  and  a  company  picnic.  We  are  attempting  to 
organize  a  golf  league,  develop  a  softball  practice 
field,  a  skeet  and  trap  range  and  an  archery  range. 
Our  annual  budget  for  these  activities  is  approx¬ 
imately  $25,000. 

It  is  our  goal  to  have  employees  manage  their 
own  activities  through  an  organized  central  com¬ 
mittee.  At  present,  I  work  with  several  employee 
committees  as  a  part-time  recreation  advisor  from 
within  the  employee  relations  department.  We  feel 
that  we  must  have  a  well  laid-out  plan  prior  to  any 
in-plant  involvement.  This  plan  should  include  a 
complete  program  with  an  organizational  plan,  an¬ 
nouncements,  a  charter  and  by-laws,  etc. 

Herein  lies  our  problem:  our  experience  in  rec¬ 
reation  is  nil.  We  recognize,  however,  that  if  we 
are  to  succeed  and  involve  as  many  employees  as 
possible,  our  "product"  must  be  saleable,  feasible, 
and  uncomplicated.  At  the  moment,  all  we  have  are 
ideas  and  we  would  like  to  ask  your  assistance  in 
bringing  these  ideas  to  reality. 


RYour  company  is  very  fortunate  to  have  some- 
•  one  like  you  who  is  seeking  qualified  assistance 
in  developing  a  workable  recreation  organization. 
Your  stated  goals  are  well-founded.  The  suggestions  I 
offer  may  fit  in  with  your  company's  policies  or  re¬ 
quire  some  adaptation  to  your  particular  situation. 

We  have  found  that,  in  some  instances,  manage¬ 
ment  is  reluctant  to  become  officially  involved  in 


employee  recreation,  even  though  the  company  can 
benefit  from  the  increased  productivity  and  im¬ 
proved  labor  relations  it  fosters.  Many  times,  a  long¬ 
term  missionary  effort  is  necessary  to  educate  both 
managers  and  employees  to  the  benefits  that  can  be 
derived  from  recreation  through  proper  administra¬ 
tive  objectives  and  management  support. 

The  first  step  toward  an  effective  operation  is,  as 
you  have  indicated,  the  formation  of  a  formal,  repre¬ 
sentative  employee  organization.  The  organizational 
pattern  is  the  most  important  factor  in  starting  a  pro¬ 
gram  and  should  be  carefully  studied  before  you  take 
a  step  which  might  be  difficult  to  alter  at  a  later  date. 
Your  company  management  must  understand  the 
role  it  will  play  in  the  recreation  operation  and  sup¬ 
port  your  efforts  to  establish  the  employee  club. 

Be  sure  to  build  in  across-the-board  participation 
in  your  activities.  There  are  employee  activities 
organizations  which  are  dependent  entirely  on  em¬ 
ployee  —  rather  than  management  —  involvement. 
This  division  is  a  mistake.  Management  personnel  are 
as  much  a  part  of  the  employee  force  as  the  lowest- 
paid  hourly  employee.  There  is  no  room  in  a  top- 
notch  recreation  program  for  segregation  or  class  dis¬ 
tinction.  One  of  the  greatest  rewards  of  employee 
activities  programs  is  the  development  of  harmo¬ 
nious  relations  between  all  levels  of  the  work 
force.  Only  when  all  employees  are  actively  involved 
will  this  objective  be  attained.  You  must  be  ready  to 
maintain  an  inter-relationship  between  employee 
groups,  based  on  sharing  in  both  the  operations  and 
activities  of  the  club. 

I  cannot  emphasize  too  strongly,  either,  the  impor¬ 
tance  of  the  administrator  in  an  organization  of  this 
type.  He  or  she  must  wear  many  hats  and  be  con¬ 
tinually  flexible.  The  director  must  be  always  in  the 
action  but  not  in  the  foreground,  always  the  educa¬ 
tor  and  promoter,  and  always  willing  to  pass  the 
credit  and  the  spotlight  to  the  club  officers,  regard¬ 
less  of  the  leadership  and  personal  effort  he  or  she 
has  extended.  It  is  a  job  without  much  glory,  but  one 
which  brings  great  personal  satisfaction.  Under  en¬ 
lightened  management,  the  achievements  of  a  suc¬ 
cessful  recreation  program  are  credited  to  the  direc¬ 
tor,  even  if  his  or  her  administrative  role  is  seldom 
publicized. 

Your  employee  count  of  360  is  a  delightful  number 
with  which  to  begin  a  recreation  program.  The  group 
is  not  so  large  that  you  will  begin  with  potential  com- 
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Ideas  Clinic 
continued 


munications  problems  and  not  so 
small  that  your  activity  selection  will 
be  overly  limited.  Your  average  em¬ 
ployee  age  of  under  35  means  that 
many  activities  can  be  offered  with¬ 
out  the  restrictions  of  wide  genera¬ 
tional  differences. 

There  are  two  phases  of  your  op¬ 
eration  which  should  be  considered 
from  the  outset  and  balanced  ac¬ 
cording  to  your  company's  needs: 
(1)  activities  and  (2)  services.  "Ac¬ 
tivities"  include  all  purely  recrea¬ 
tional  pursuits:  sports,  travel,  social 
events,  etc.  They  clearly  belong  un¬ 
der  the  direction  of  the  employee 
club.  Often,  "services"  (credit 
union,  retirement  counseling, 
charitable  campaigns,  etc.)  are  only 
partially  controlled  by  the  employee 
activities  organization  since  greater 
company  involvement  is  essential  to 
their  administration. 

You  have  approached  your  em¬ 
ployee  activities  organization  in  a 
sensible,  well-defined  way.  I  strong¬ 
ly  suggest  that  you  continue  by  con¬ 
tacting  NIRA-member  companies 
for  their  help.  Get  in  touch  with  the 
Industrial  Recreation  Council  (IRC) 
nearest  to  you  and  seek  the  input  of 
experienced  recreation  directors. 
Plan  to  attend  NIRA  regional  Con¬ 
ferences  if  you  possibly  can  and  ar¬ 
range  to  attend  the  next  national 
Conference  and  Exhibit  in  Dallas, 
May  17-23,  1978.  The  NIRA  office 
can  put  you  in  touch  with  your  local 
IRC,  NIRA  regional  leaders  and  oth¬ 
er  companies  the  size  of  yours,  na¬ 
tionwide. 


The  " Ideas  Clinic"  comprises 
exclusively  questions  we  receive 
from  our  members,  along  with  re¬ 
sponses  from  NIRA  Consultant 
Mel  Byers,  CIRA.  For  assistance  in 
any  area  of  industrial  recreation, 
write  or  call:  NIRA,  20  N.  Wacker 
Dr.,  Suite  2020,  Chicago,  IL  60606 
—  312/346-7575.  Ml 


niro  calendar 


Drop  in  on  your  fellow  NIRA  members  when  you  are  in  their  areas. 
Check  the  "NIRA  Calendar"  before  you  travel. 

Associated  Industrial  Recreation  Council/ Burbank,  California.  Meets  on  the  third 
Wednesday  of  the  month.  Contact  William  Ranney —  (213)  764-0025. 

Columbus  Industrial  Recreation  Association/ Columbus,  Ohio.  Meets  on  the  fourth 
Tuesday  of  the  month;  except  on  November  when  the  meeting  is  scheduled  for  the 
third  Tuesday.  Contact  Doug  Messall  —  (614)  891-8121. 

Dallas-Ft.  Worth  Metroplex  Recreation  Council  (MRC)/ Dallas  and  Ft.  Worth,  Texas. 
Meets  on  the  fourth  Tuesday  of  the  month;  excluding  July  and  December.  Contact 
David  C.  Hoel  —  (214)  438-8611,  ext.  765. 

Dayton  Industrial  Athletic  Association/ Dayton,  Ohio.  Meets  on  the  second  Tuesday 
of  the  month.  Occasionally,  meeting  dates  vary.  Contact  Tim  Shroyer,  CIRA  —  (513) 
445-5000. 

Industrial  Recreation  Association  of  Dayton/ Dayton,  Ohio.  Meets  on  the  first 
Wednesday  of  the  month.  Contact  J.W.  "Bill"  Wabler —  (513)  228-3171. 

Industrial  Recreation  Association  of  Detroit/ Detroit,  Michigan.  Meets  on  the  last 
Thursday  of  the  month;  except  for  November  and  December,  when  meetings  are 
scheduled  for  the  third  Thursdays.  Contact  K.  Bill  Deneau  —  (313)  237-7753. 

League  of  Federal  Recreation  Associations/Washington,  D  C.  Meets  on  the  third 
Thursday  of  the  month;  excluding  July  and  August.  Contact  Larry  Lemme  —  (202) 
554-6910. 

Greater  Los  Angeles  Area  Industrial  Recreation  Council/  Los  Angeles,  California.  Meets 
on  the  first  Wednesday  of  the  month.  Contact  Hiroko  Mochida —  (213)  855-5508. 

Milwaukee  Industrial  Recreation  Council/Milwaukee,  Wisconsin.  Meets  on  the  sec¬ 
ond  Monday  of  the  month;  excluding  July.  The  February  meeting,  the  annual  dance,  is 
held  on  the  third  Saturday  of  the  month.  Contact  Andy  Thon  —  (414)  475-9050. 

New  York  Industrial  Recreation  Directors  Association/  New  York,  New  York.  Meetings 
were  suspended  until  September  1977  when  they  may  be  rescheduled.  Contact  Theo¬ 
dore  Curtis  —  (212)  997-2979. 

Oakland  Industrial  Recreation  Association/ Oakland,  California.  Meets  on  the  first 
Monday  of  the  month-  except  for  first  Tuesday  meetings  in  September,  October  and 
November  and  a  Friday  meeting  in  December.  Contact  A.  Jody  Merriam  (415) 
273-3494. 

Orange  County  Industrial  Recreation  Association/Orange  County,  California.  Meets 
on  the  second  Tuesday  of  the  month.  Contact  Phyllis  Smith,  CIRA  —  (714)  871-3232, 
ext.  2432. 

Phoenix  Industrial  Recreation  Association/ Phoenix,  Arizona.  Meets  on  the  second 
Tuesday  of  the  month;  except  for  June  13.  Contact  John  Bonner —  (602)  262-6541. 

San  Diego  Industrial  Recreation  Council/San  Diego,  California.  Meets  on  the  first 
Thursday  of  the  month.  Contact  Bob  Barlow —  (714)  236-5717. 

Toledo  Industrial  Recreation  and  Employees  Service  Council  (TIRES)/Toledo,  Ohio. 
Meets  on  the  last  Tuesday  of  the  month;  excluding  December.  Contact  Mel  Byers, 
CIRA  — (419)  475-5475. 

Region  II  plans  a  Conference,  October  20-22,  1977  in  Columbus,  Ohio.  Contact  Ed¬ 
ward  Hilbert,  CIRA  —  (614)  424-6336  or  424-5190. 

Region  VII  will  hold  its  annual  Conference  and  Exhibit,  September  8-11,  1977  in 
Phoenix.  Contact  Mary  Smith  —  (602)  274-3645. 

37th  Annual  NIRA  Conference  and  Exhibit  will  be  held  May  18-23, 1978  at  the  North- 
Park  Inn,  Dallas,  Texas.  To  become  involved  as  a  Conference  planner  or  for  more  dele¬ 
gates'  and  exhibitors'  information,  contact  the  NIRA  office —  (312)  346-7575. 


34 


RM,  August,  1977 


tournament  news 


by 

Jack  Frain,  CIRA 
McDonnell  Douglas  Corp. 
NIRA  Vice  President, 
Tournaments  &  Services 

As  the  incoming  Vice  President  of  Tournaments  and 
Services,  I  want  to  thank  Steve  Waltz,  ClRA  (Cummins 
Engine)  for  the  help  and  advice  he  has  provided  during 
my  first  month  in  the  office.  As  his  successor,  I  shall 
continue  the  "Tournament  News"  column  he  initiated 
as  a  monthly  report  to  all  NIRA  members.  This  first  col¬ 
umn  will  review  the  current  status  of  NIRA  tourna¬ 
ments  and  contests. 

ON-SITE  GOLF  TOURNAMENT 

At  this  writing,  arrangements  for  this  summer's  on¬ 
site  golf  tournament  are  still  being  finalized.  Our  news 
to  date: 

— Regions  I,  II  and  VII 

Pete  Schessler  (Lord  Kinematics  Corp.), 
Coordinator 
September  24-25,  1977 
Site  to  be  announced 
— Regions  III  and  V 

Sue  Siwicki  (Bankers  Life  &  Casualty  Co.), 
Coordinator 

Dates  and  site  to  be  announced 
— Regions  VI  and  VII 

Will  Bruce  (Motorola,  Inc.),  Coordinator 
September  3-4,  1977 

McCormick  Ranch  —  Scottsdale,  Arizona 

— Region  IV 

Details  to  be  announced 

BOWLING  TOURNAMENT 

Andy  Zadany  (Corning  Glass)  has  agreed  to  coordi¬ 
nate  this  national  tournament  again  this  season.  The 
tournament  will  run  in  February,  as  usual.  Full  informa¬ 
tion  will  be  announced  as  we  approach  entry  time. 

TRAP  SHOOT 

Once  again,  we  must  thank  Bob  Bauer  of  Armco 
Steel  for  agreeing  to  coordinate  the  NIRA  Trap  Shoot 
Contest.  This  year,  as  in  the  past,  the  contest  will  be 
hosted  by  the  Middleton  Sportsman's  Club  in  Mid¬ 
dleton,  Ohio.  Details  on  the  September  11  Shoot  will  be 
on  their  way  to  you  in  the  near  future. 
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FISHING  CONTEST 

As  Steve  Waltz  reported  in  his  May/ June  column, 
Gene  Miller  CIRA  (Michigan  Bell  Telephone  Co.)  is 
Coordinator  of  this  year's  Fishing  Contest.  Entry  infor¬ 
mation  should  have  reached  all  NIRA  members.  If  you 
require  further  information,  please  call  the  NIRA  office 
—  (312)  346-7575  —  or  Gene.  The  contest  closes  at  the 
end  of  December  1977. 

RIFLE/ PISTOL  CONTEST 

John  Grubar  of  the  National  Rifle  Association  will 
provide  his  expert  coordination  of  our  upcoming  Ri¬ 
fle/Pistol  Contest.  The  postal  contest,  scheduled  for 
January  through  March  1978,  will  include  men's  com¬ 
petition  for  individuals  and  teams  as  well  as  women's 
individual  competition. 

PHOTO  CONTEST 

The  1978  Photo  Contest  is  tentatively  scheduled  for 
February  through  March  of  next  year.  We  shall  an¬ 
nounce  further  details  as  entry  time  approaches. 


NEW  TOURNAMENT 

POSTAL  GOLF  TOURNAMENT 

In  order  to  involve  golfers  who  are  unable  to  partici¬ 
pate  in  NIRA's  several  on-site  golf  tourneys,  the  NIRA 
Board  of  Directors  authorized  a  new  postal  golf  tourna¬ 
ment.  Glenn  Westover  (Babcock  &  Wilcox)  will  coordi¬ 
nate  it.  The  Tournament,  to  run  August  1  through  Sep¬ 
tember  30,  will  tally  scores  from  NIRA  golfers  who  play 
on  their  home  courses.  Complete  details  should  reach 
you  soon. 


TOURNAMENT  INFORMATION 

for  the  1977-78  season: 

contact  Jack  Frain,  CIRA 

(314)  232-2336 
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NIRA'S  BUSINESS 


Board,  general  members  vote  changes 


One  of  the  most  important  func¬ 
tions  of  our  Conference  and  Exhibit 
each  year  is  the  forum  it  presents  for 
members  at  all  levels  of  NIRA  to 
meet  and  conduct  the  business  of 
the  Association.  The  Board  of  Di¬ 
rectors  conducts  two  of  its  four  regu¬ 
larly  scheduled  annual  meetings  dur¬ 
ing  the  Conference.  The  first  includes 
Board  members  whose  terms  are  cur¬ 
rent  at  the  opening  oh  the  Confer¬ 
ence.  The  second,  following  the 
members'  annual  meeting  and  elec¬ 
tions,  involves  the  new  Board. 

Every  Conference  delegate  attends 
his  or  her  regional  meeting.  These  as¬ 
semblies  conduct  the  business  of 
their  respective  NIRA  regions  and 
elect  new  Directors  to  fill  any  Board 
vacancies  which  have  occurred. 

Delegates  also  attend  the  annual 
meeting  of  members  during  the  Con¬ 


ference.  It  is  here  that  Senior  Di¬ 
rectors  from  each  region  introduce 
their  newly  elected  colleagues  on 
the  Board.  Here,  too,  the  full  assem¬ 
bly  of  eligible  NIRA  voters  elects  a 
President-Elect  and  new  Vice  Presi¬ 
dents  for  those  positions  which  are 
open.  Members  are  also  encouraged 
to  introduce  issues  and  make  recom¬ 
mendations  on  any  item  of  NIRA 
business. 

ANNUAL  MEETING 

May  14,  1977 

1976-77  NIRA  President  Roy  L. 
McClure,  CIRA  (Lockhbed-Georgia 
Company)  chaired  the  1977  NIRA 
annual  meeting.  His  most  important 
responsibility  was  to  conduct  the 
election  of  officers. 

NIRA  voters  elected  Richard  M. 


Brown,  CIRA  as  NIRA's  President- 
Elect.  Brown  will  succeed  1977-78 
President  Fritz  J.  Merrell,  CIRA 

(Olin  Corp.)  next  May.  Brown  is 
General  Manager  of  the  Texins  Asso¬ 
ciation,  Inc.,  the  recreation  club  of 
Texas  Instruments,  Inc.  in  Dallas, 
Texas.  He  has  served  on  the  NIRA 
Board  of  Directors  as  Treasurer  and, 
most  recently,  as  Vice  President  of 
Finance.  He  was  a  founder  and  the 
first  president  of  the  Dallas-Ft. 
Worth  Metroplex  Recreation  Coun¬ 
cil  (MRC).  He  is  Program  Chairman 
for  the  1978  NIRA  Conference  and 
Exhibit,  which  will  be  hosted  by  the 
MRC  next  May. 

Members  also  elected  three  other 
members  to  fill  vacancies  on  the 
Executive  Committee. 

A.  C.  "Al"  Ward  became  the  new 
Vice  President  of  Regional  Manage- 


Members  of  the  1977-78  NIRA 
Board  of  Directors  at  their  first 
meeting.  LEFT,  left  to  right:  Gene 
Miller,  CIRA;  Larry  Lemme;  Al 
Ward;  Miles  Carter,  CIRA;  Art 
Conrad,  CIRA  (foreground). 
RIGHT,  left  to  right:  Cheryl  Jones; 
Jack  Frain,  CIRA;  Kirt  Compton, 
CIRA. 
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ment.  Ward,  a  recent  member  of 
the  Board  of  Directors,  is  Manager 
of  Personnel  Services  for  Owens- 
Coming  Fiberglas  in  Toledo,  Ohio. 
He  is  a  charter  member  and  the  first 
president  of  the  Toledo  Industrial 
Recreation  and  Employee  Services 
Council  (TIRES). 

Ken  Wattenberger,  CIRA  (Lock¬ 
heed  California  Company)  was 
elected  Vice  President  of  Member¬ 
ship,  a  post  he  has  held  by  appoint¬ 
ment  since  Mark  Armstrong,  CIRA 
(Xerox  Corp.)  resigned  last  january. 
Wattenberger  is  Executive  Director 
of  the  Lockheed  Employee  Recrea¬ 
tion  Club.  He  has  long  been  active 
in  NIRA  nationally,  twice  as  a  mem¬ 
ber  of  the  Board.  He  has  also  served 
as  an  officer  in  the  NIRA  Region  VII 
organization  and  the  Burbank  In¬ 
dustrial  Recreation  Association. 

John  (Jack)  Frain,  CIRA  was 
elected  Vice  President  of  Tourna¬ 
ments  and  Services.  Frain,  who  is 
Recreation  Supervisor  for  McDon¬ 
nell  Douglas  Corp.  in  St.  Louis,  Mo., 
is  also  an  experienced  Board  mem¬ 
ber.  His  participation  in  the  St.  Louis 
Industrial  Recreation  Council  has 
included  a  term  as  vice  president. 

Members  at  the  annual  meeting 
also  heard  reports  from  the  various 
NIRA  Board  committees,  reported 


below. 

Several  regional  representatives 
addressed  the  annual  meeting  to  ad¬ 
vocate  a  return  to  the  use  of  tradi¬ 
tional  job  titles  for  Board  and  staff 
members.  (A  November  1976  postal 
referendum  had  authorized  several 
title  changes.)  A  consensus  of  all  re¬ 
gions  supported  a  recommendation 
by  Ron  Hurst  of  Control  Data  Corp. 
that  the  former  titles  be  reinstated. 
The  Board  of  Directors,  at  its  next 
meeting,  responded  to  that  recom¬ 
mendation  by  ordering  an  immedi¬ 
ate  postal  referendum  on  the  issue. 
(See  report,  page  7.) 

Conference  Chairman  Bill  De- 
Carlo,  CIRA  (Xerox  Corp.)  thanked 
the  many  members  who  helped  to 
organize  the  1977  Conference  and 
Exhibit.  President  McClure  too,  of¬ 
fered  his  appreciation  for  the  sup¬ 
port  he  received  during  his  term  as 
President. 


BOARD  MEETINGS 

1976-77  Board  of  Directors 
May  12,  1977 

The  final  meeting  of  the  1976-77 
Board  of  Directors  was  chaired  by  its 
President,  Roy  L.  McClure,  CIRA 
(Lockheed-Georgia  Company). 


Progress  reports  from  the  various 
Board  committees  showed  NIRA 
moving  ahead  well  at  mid-year. 

PUBLIC  RELATIONS:  NIRA  has 
received  encouraging  coverage  from 
the  national  and  local  press  regard¬ 
ing  members  who  have  received 
NIRA  honors  and  others  who  have 
been  honored  by  the  Association. 
Interest  in  the  NIRA  Employer  of  the 
Year  continues  to  increase  as  the 
Award,  established  in  1971,  gains 
national  recognition. 

MEMBERSHIP:  A  concerted  ef¬ 
fort  has  been  mounted  to  work  with 
regional  leaders  to  bring  new  mem¬ 
bers  into  the  Association.  In  addi¬ 
tion,  those  organizations  which 
have  let  their  memberships  lapse 
will  receive  special  attention.  All 
members,  furthermore,  have  been 
encouraged  to  promote  member¬ 
ship  among  their  local  non-NIRA 
colleagues.  The  NIRA  office  has  free 
information  and  guidelines  for  all 
members  to  use  when  contacting 
potential  new  members. 

TOURNAMENTS  AND  SERV¬ 
ICES:  In  the  1976-77  season,  all  As¬ 
sociation  tournaments  and  contests 
either  retained  their  previous  levels 
of  participation  or  increased  their 
enrollments.  As  reported  in  RM  re¬ 
cently,  a  new  postal  golf  tourna¬ 
ment  has  been  added  to  the  NIRA 
schedule. 

REGIONAL  MANAGEMENT: 

NIRA  regional  leaders  are  showing 
more  interest  than  ever  before  in  or¬ 
ganizing  on  a  local  level  to  supple¬ 
ment  national  events  and  services. 
Basic  guidelines  are  now  available  to 


continued 
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From  an  educational  session 
1977  NIRA  Conference  and  Exhibit 


Improve  Adherence 
to  Your  Fitness  Program 

Part  II  of  a  three- part  feature 


by  Robert  S.  Wanzel,  Ph.D. 
and 

Richard  R.  Danielson,  Ph.D. 


ALTERNATIVE 
WORKOUT  SCHEDULE 

The  respondents  to  our  survey 
were  asked  if  having  a  fitness  work¬ 
out  during  office  hours,  two  or 
three  times  per  week,  would  have 
been  a  suitable  alternative  to  their 
after-hours  workout  times  and  thus 
would  have  kept  them  in  the  pro¬ 
gram.  The  responses  indicated  that 
65.3%  of  the  drop-outs  were  in 
agreement  with  this  idea,  with 
67.8%  of  the  males  being  in  agree¬ 
ment  and  54.8%  of  the  females 
agreed. 

Also,  78%  of  the  respondents  felt 
that  this  type  of  scheduling  would 
not  have  decreased  their  normal  of¬ 
fice  productivity.  The  males  were 
76.0%  in  agreement  as  were  87.2% 
of  the  females.  The  78%  figure  com¬ 
pares  well  with  previous  research 
carried  out  by  Dr.  Wanzel  in  1974. 
That  study,  a  Canada-wide  employ¬ 
ee  attitude  survey,  revealed  that  at 
least  60%  of  the  respondents  felt 
that  their  daily  production  would 
not  decrease  if  they  exercised  during 


office  hours.  In  this  study,  the 
figures  for  an  alternative  workout 
schedule  and  office  productivity  re¬ 
vealed  no  appreciable  differences  in 
attitude  between  the  participants 
who  achieved  their  objectives, 
those  who  did  not  and  those  who 
did  not  set  any  objectives. 


ATTENDANCE 
WITH  A  FRIEND 

The  respondents  were  asked  if 
they  had  regularly  attended  the  fit¬ 
ness  program  with  either  a  friend  or 
their  spouses.  This  question  is  com¬ 
pared  with  sex,  age  and  job  classifi- 


In  January  1977,  Drs.  Wanzel  and  Danielson  completed  a  detailed 
study  of  drop-outs  from  an. employees  fitness  program  for  a  large 
Canadian  resource  firm.  The  results  of  their  study  were  reported  by 
Dr.  Wanzello  the  36th  Annual  NIRA  Conference  and  Exhibit  the  fol¬ 
lowing  May.  RM  is  publishing  their  report  in  three  parts  in  its  July, 
August  and.$eptember  1 977  issues.  I 

;  '  PART  I  described  the  fitness  program  and  facilities  observed  in  the 
study.  It  covered  the  types  of  employees  enrolled  in  the  program 
.  and  the  general  reasons  they  gave  for  dropping  out. 

PART  II  will  continue  with  a  more  detailed  discussion  of  employ¬ 
ees'  reasons  for  dropping  out  and  how  these  reasons  applied  to  dif- 
ferent  groups  of  participants;  '-. 

PART  III  will  compare  participants'  objectives  for  joining  the  pro¬ 
gram  with  their  later  adherence  to  its  regimen.  It  will  also  examine 
the  effect  of  scheduling  on  participation  and  offer  several  conclud¬ 
ing  recommendations  for  recreation  administrators  who  contem¬ 
plate  beginning  —  or  improving  —  an  employee  fitness  program. 
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cation  categories  in  the  Table  III. 

As  shown  in  Table  III,  61.9%  of 
the  females  exercised  with  a  friend 
or  spouse  while  only  25.8%  of  the 
males  did.  This  held  true  when  the 
sample  was  broken  down  into  the 
three  groups  according  to  attain¬ 
ment,  non-attainment  and  non-set¬ 
ting  of  objectives.  The  comparison 
with  age  showed  that  older  partici¬ 
pants  were  less  likely  to  exercise 
with  a  friend  or  spouse.  This  was 
true  for  the  older  three  age  groups  in 
approximately  the  same  distribu¬ 
tion.  Among  those  under  25,  of 
those  who  attained  their  objectives, 
62.5%  exercised  with  a  friend  or 
spouse,  while  only  18.2%  of  those 
who  didn't  achieve  their  objectives 
and  33.3%  of  those  who  didn't  set 
objectives  did  so. 

Table  III  also  reveals  that  partici¬ 
pants  with  greater  job  responsibility 
tend  to  exercise  less  frequently  with 
a  friend  or  spouse.  The  clerical  per¬ 
sonnel  exercised  with  someone  else 
40.9%  of  the  time,  while  only  15.4% 
of  the  management  personnel  fol¬ 
lowed  the  same  pattern. 

These  findings  open  the  possibil¬ 
ity  of  developing  better  adherence 


to  fitness  programs  if  the  partici¬ 
pants  exercised  more  with  a  friend 
or  spouse.  A  study  by  Massie  and 
Shephard  (1971)  indicated  this  as 
more  people  dropped  out  of  an  in¬ 
dividual  aerobics  program  than  quit 
a  group  YMCA  program. 

INSTRUCTOR 

MOTIVATION 

The  respondents  were  asked  if  the 
program  instructors  should  con¬ 
tinually  attempt  to  motivate  them 
and  69.6%  replied  in  the  affirmative. 
If  the  respondents  replied  "yes", 
they  were  asked  if  their  instructors 
had  made  an  adequate  attempt  at 
motivating  them.  A  substantial 
73.7%  felt  that  they  had.  Also, 
83.1%  of  the  respondents  felt  that 
they  had  been  provided  with 
enough  information  about  the 
benefits  of  exercise. 

The  only  difference  noted  among 
the  three  attainment  groups  was 
that  88.9%  of  the  females  who  at¬ 
tained  their  objectives  felt  that  their 
instructors  did  motivate  them  while 
only  61.5%  of  those  who  did  not  at¬ 


tain  their  objectives  and  40.4%  of 
those  who  did  not  set  objectives  felt 
in  agreement.  This  suggests  that  fit¬ 
ness  directors  may  have  to  make  a 
greater  attempt  to  motivate  women 
than  they  do  to  motivate  men. 

LENGTH 

OF  ENROLLMENT 

The  respondents  were  asked  how 
long  they  had  regularly  attended  the 
program  before  they  finally  stopped 
attending. 

The  information  charted  in  Table 
IV  reveals  that  most  of  the  partici¬ 
pants  (76.8%)  had  withdrawn  from 
the  fitness  program  by  the  end  of  six 
months.  An  article  by  Tom  Briggs 
(1975)  in  Executive  magazine  report¬ 
ed  that  of  100  people  who  signed  up 
for  an  exercise  program  in  the  fall, 
40%  had  withdrawn  by  the  spring 
(or  six  months  later). 

Figure  1  shows  the  cumulative 
dropout  rates  for  persons  with  at- 
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tained  fitness  objectives,  unattained 
fitness  objectives  and  those  who  did 
not  set  any  fitness  objectives. 

When  comparing  dropout  rates 
of  the  "Attain"  and  "Non-attain" 
groups,  it  can  be  seen  that  by  the 
end  of  the  sixth  month  of  attend¬ 
ance,  virtually  all  those  who  had  not 
achieved  their  exercise  objective(s) 
had  withdrawn  from  the  program 
(93.2%).  Only  63.5%  of  those  who 
had  attained  their  objective  quit  the 
program  after  six  months.  Persons 
who  had  not  set  any  objectives  fell 
between  the  two  other  groups  in  all 


periods.  Differences  between  the 
"Attain"  and  "Non-attain"  groups 
were  also  significant  at  the  one- 
month  period,  two-month  period 
and  all  periods  after  the  seventh 
month.  It  appears,  therefore,  that 
subjects  who  did  not  attain  their  ex¬ 
ercise  objectives  dropped  out  at  a 
significantly  faster  rate  than  those 
who  did. 

With  regard  to  age  and  duration 
in  the  program,  over  the  first  six 
months,  the  25-35  year  olds 
dropped  out  most  quickly.  They 
were  followed  by  those  aged  36-45, 


then  those  over  45.  People  under  25 
dropped  out  least  frequently. 

The  statistics  for  job  type  and 
duration  in  the  program  revealed 
that  clerical  and  technical  partici¬ 
pants  dropped  out  first.  They  were 
followed  by  supervisors  and  people 
who  are  not  company  employees 
(spouses,  children).  Management 
people  tended  more  frequently  to 
stay  with  the  program  during  the 
first  six  months. 


CONCLUDED 
NEXT  MONTH 


aid  NIRA  members  in  their  local 
organizations.  In  addition,  council 
and  advice  is  available  from  both 
staff  members  and  NIRA  leaders,  na¬ 
tionwide. 

RESEARCH/ EDUCATION:  Work 
on  the  first  college  textbook  for  in¬ 
dustrial  recreation  and  employee 
services  to  be  published  in  over 
twenty  years  continues  to  progress. 
Sponsored  by  the  N IRA-affiliated 
National  Industrial  Recreation  Re¬ 
search  and  Educational  Foundation 
(NIRREF),  the  text  will  be  in  publi¬ 
cation  by  the  next  Conference  and 
Exhibit. 

CIRA/CIRL:  Recognition  of  Certi¬ 
fied  Industrial  Recreation  Adminis¬ 
trators  (CIRA's)  and  Leaders 
(CIRL's)  will  receive  greater  promi¬ 
nence  at  future  NIRA  Conferences. 
The  new  CIRA/CIRL  annotated  Di¬ 
rectory,  Who's  Who  in  Business,  In¬ 
dustry  and  Government  Employee 
Recreation,  has  been  published  and 
is  selling  well. 

AWARDS:  The  membership  of 
the  NIRA  Awards  Committee  has 
been  formalized  to  include  the  fol¬ 
lowing  members:  (a)  The  Immediate 
Past  President,  (b)  Two  members  of 
the  previous  year's  Awards  Commit¬ 


N IRA's  BUSINESS  continued 


tee,  and  (c)  One  member  named  at 
large  by  the  Committee  Chairman. 
The  Immediate  Past  President  will 
chair  the  committee.  The  Awards 
Committee  reviews  awards  nomi¬ 
nees  and  selects  the  recipients  of 
the  annual  NIRA  awards. 

1976- 77  NIRA  President  Roy  L. 
McClure  thanked  the  Board  for  its 
support  and  acknowledged  a  stand¬ 
ing  ovation  from  the  entire  group. 

1977- 78  Board  of  Directors 

May  16, 1977 

1977-78  NIRA  President  Fritz  J. 
Merrell,  CIRA  (Olin  Corp.)  chaired 
the  first  meeting  of  the  new  Board 
of  Directors.  He  began  by  intro¬ 
ducing  three  people  who  will  fill  ap¬ 
pointed  positions  on  the  1977-78 
Board. 

Jerre  Yoder  (General  Dynamics) 
was  appointed  Vice  President  of  Fi¬ 
nance  by  the  Executive  Committee. 
He  will  fill  the  remainder  of  the 
term  for  which  Richard  Brown, 
CIRA  was  elected  in  May  1976. 
Brown  resigned  from  the  position 
when  he  became  President-Elect. 
Yoder  is  Chief  of  Employee  Services 
for  General  Dynamics  in  Ft.  Worth, 
Texas.  He  served  NIRA  most  re¬ 
cently  as  Treasurer.  In  his  home  Re¬ 
gion  VI,  Yoder  is  a  founder  of  the 
Dallas-Ft.  Worth  Metroplex  Recrea¬ 


tion  Council  (MRC)  and  was  its  1976 
President. 

Merrell  announced  that  he  had 
appointed  Stephen  Waltz,  CIRA  as 

NIRA  Treasurer,  following  Yoder's 
resignation  from  that  position. 
Waltz  was  1975-77  Vice  President  of 
Tournaments  and  Services.  He  is 
Recreation  Director  at  Cummins 
Engine  Company,  in  Columbus,  In¬ 
diana. 

Merrell  also  announced  the  ap¬ 
pointment  of  Elizabeth  Burchard, 
CIRA  as  NIRA  Secretary.  Burchard 
heads  the  employee  recreation  pro¬ 
gram  for  Northwestern  Bell  Tele¬ 
phone  Company  in  Omaha.  She  is  a 
past  NIRA  Director  and  has  been 
very  active  in  NIRA  efforts  in  several 
regions  as  well  as  at  the  national 
level. 

Arnold  Light  of  Hawaiian  Holi¬ 
days  announced  to  the  Board  that 
the  Associate  members  had  re¬ 
elected  him  their  representative  to 
the  Board. 

Merrell  welcomed  each  new 
member  of  the  Board.  He  reminded 
all  members  of  the  Board  that  they 
—  as  Directors  and  as  NIRA  mem¬ 
bers —  must  operate  for  the  benefit 
of  the  entire  organization. 

"The  most  important  word  is  not 
YOU  ...  or  ME  ...  but  WE," 
stressed  Merrell'  Pill 
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FIGURE  ONE  —  CUMULATIVE  RATES  OF  EXERCISE  DROPOUTS  OVER  TIME 


•  •••••••  Unattain 

■»■■■■■■■  No  Object 

scoooocc  Attain 


DURATION  IN  PROGRAM 


TABLE  IV 

LENGTH  OF  PROGRAM  ENROLMENT 

COMPARED  BY  SEX  (%  ) 

SEX 

Enrollment 

Men 

Women 

Total 

Under  1  mo. 

10.1 

20.0 

12.6 

U;  2  mos. 

22.2 

20.0 

21.7 

3  ritQs. v’. 

21.7 

26.2 

22.8 

20.1 

18.5 

19.7 

7-9  mos. 

11.1 

6.2 

9.8 

10-12  mos. 

4.2 

6.2 

4.7 

1-1  Vz  yrs. 

7.4 

3.1 

6.3 

11/2-1  yrs. 

2.1 

0.0 

1.6 

2-2V2  yrs. 

0.5 

0.0 

0.5 
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Our  one-stop,  no-overhead 
Recreation  Travel  Department 
can  make  your  job  easier. 


We’re  Loyal  Travel.  One  of  the  largest 
travel  agency  organizations  in  the 
U.S.  And  we  offer  one-stop  service  for 
all  your  travel  needs. 

Be  it  a  recreation  program,  a  pack¬ 
age  tour  for  your  people,  or  a  one  day 
bus  charter,  whatever— we’ll  take  care 
of  everything,  down  to  the  last  detail. 

If  that  isn't  enough,  we  can  help  you 
better  than  any  other  travel  source. 

Better  because  all  our  people  are 
experts  in  group  tour  and  charter 
travel. 

Better  because  we  have  a  network 


of  offices,  strategically  located,  all 
over  the  country. 

Better  because  we  have  appoint¬ 
ments  from  all  major  transportation 
and  travel  conferences,  nationally  and 
internationally. 

Better  because  we’re  eager,  anxious 
to  please,  and  free.  (When  you  add  all 


CIRCLE  READER  SERVICE  CARb  NO.  12 


those  together,  it  even  makes  us 
better  than  free.) 

So  next  time  you're  planning  group 
travel,  look  for  your  nearby  Loyal 
office  in  the  Yellow  Pages.  We  are 
under  Travel  Agencies  and  Bureaus. 

The  only  cost  you’ll  incur  is  the  cost 
of  the  call. 


RM,  August,  1977 


LOYAL TRAVEL 

Offices  in  major  cities  in  the  U.S.  and  Canada. 

Another  service  of  The  Greyhound  Corporation. 
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meet  your  boord 


Martha  P.  Byers,  CIRA  is  a  Senior  Director 
from  NIRA  Region  II.  She  was  elected  to  her 
first  term  on  the  Board  of  Directors  at  the 
NIRA  Annual  Meeting  in  May  1976.  She 
moved  to  Senior  Director  a  year  later. 

Martha  Byers  holds  an  A.B.  degree  in  his¬ 
tory  and  languages.  She  has  been  Employee 
Services  Director  for  Owens-Illinois,  Inc.  in 
Toledo,  Ohio  for  nineteen  years.  She  is  espe¬ 
cially  active  in  NIRA  affairs  in  the  Toledo 
I  area  as  a  member  of  the  Toledo  Industrial 
Recreation  and  Employee  Services  Council  (TIRES).  She  is  also  Co-Edi¬ 
tor,  with  her  husband,  Melvin  C.  Byers,  CIRA,  of  the  NIRA  monthly 
ideas  newsletter,  key  notes. 

John  D.  (Jack)  Frain,  CIRA  was  elected 
NIRA  Vice  President  of  Tournaments  and 
Services  at  the  May  1977  NIRA  Annual  Meet¬ 
ing.  He  will  serve  on  the  Board  of  Directors 
in  that  office  until  May  1979. 

Frain  holds  A.B.  degrees  in  both  physical 
education  and  journalism.  He  has  worked  in 
I  employee  recreation  and  services  for  Mc- 
i  Donnell  Douglas  Corporation  in  St.  Louis, 
Missouri  since  1957.  He  has  been  Recreation 
Supervisor  since  1970.  Frain  has  also  had  ex¬ 
perience  in  municipal  recreation,  as  Recreation  Director  for  the  city  of 
St.  Louis  from  1949  to  1956. 

Frain's  programs  at  McDonnell  Douglas  have  won  NIRA  Certificates 
of  Excellence  and  a  NIRA  Promotional  Award.  He  is  a  past  Vice  Presi¬ 
dent  of  the  St.  Louis  Industrial  Recreation  Association  and  a  former 
member  of  the  NIRA  Board  of  Directors.  He  has  had  two  articles  pub¬ 
lished  in  Recreation  Management. 

Richard  Wilsman,  CIRA  joined  the  NIRA 
Board  of  Directors  in  May  1977  as  the  Senior 
Director  from  Region  V.  He  was  elected  to 
complete  the  remainder  of  former  Director 
Elizabeth  Burchard's  term.  Burchard  was  ap¬ 
pointed  NIRA  Secretary  last  May. 

Wilsman  has  earned  a  B.S.  in  physical 
education  and  an  M.S.  in  recreation  ad¬ 
ministration.  He  has  attended  additional 
seminars  in  recreation  and  is  very  active  in 
the  promotion  of  recreation  education  at  the  college  level  in  his  re¬ 
gion.  Since  1967,  Wilsman  has  been  Recreation  Manager  for  Johnson 
Wax  in  Racine,  Wisconsin.  His  full  program  won  a  NIRA  Citizens  Sav¬ 
ings  Award  in  1977.  Wilsman's  previous  experience  includes  nearly 
ten  years  in  municipal  recreation  and  four  years  as  a  recreation  and 
athletic  supervisor  with  the  U.S.  Air  Force.  He  is  a  past  President  of  the 
Wisconsin  Recreation  and  Park  Association  and  the  Milwaukee  In¬ 
dustrial  Recreation  Council.  As  a  past  member  of  the  NIRA  Board,  he 
served  as  Vice  President  of  Research  and  Education.  rill 


"Ybur  Business 
can  be  one 
too. 

Think  of  America  without 
The  American  Red  Cross. 

And  you'll  know  why  we 
need  your  business  as  a  Red 
Cross  Volunteer.  In  your 
community.  And  all  across 
America.Contact  your  local 
Red  Cross  Chapter  to  see  how 
your  company  can  become  a 
volunteer. 

A  Public  Service  of  this  magazine  &  IJPl 
The  Advertising  Council  cSmcll 


Sheraton  Inn- 
Coliseum 

® 

Auto  tour  packages 

From  $25  per  person 
Colonial  Williamsburg 
Busch  Gardens 
Jamestown  •  Yorktown 
Newport  News  •  Hampton 
Bus  Tour  •  Boat  Tour 

Custom  group  tours 

We  will  plan  a  special 
lectured,  guided  tour 
of  Colonial  Williamsburg 
for  your  group. 

For  information,  call: 
Steve  Sandstrom 
V.P.,  Marketing 
Sheraton  Inn-Coliseum 
1215  W.  Mercury  Blvd. 
Hampton,  VA  23666 
(804)  838-5011 
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you’re  always  a 
winner  in 
Louisville 


A  warm  welcome  awaits 
NIRA  members  at  the 
Galt  House  Hotel,  For 
some  interesting  ideas 
for  jroiB|irbup,  Smtact 
John  Shake  in  our  sales 
office. 


Louisville's 

Thoroughbred 

Louisville.  Kentucky  40202 
(502)  589-5200 
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rinciples  of  Association  Management 

basic  how-to  guide  for  the  association  adminis- 
)r.  Published  cooperatively  by  the  American 
ety  of  Association  Executives  (ASAE)  and  the 
mber  of  Commerce  of  the  United  States.  The  book 
irs  such  basics  as  building  membership,  motivat- 
people,  developing  communications,  conducting 
stings,  financing  programs,  handling  public 
:ions,  understanding  government  regulations,  and 
e.  Hard-cover.  437  pages.  $15  for  NIRA  members, 
for  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  Tut. 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$5./1  yr„  □  *$8./2  yrs.,  □  *$10/3  yrs. 
'Include  $1.00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 


ase  send  me  the  publication(s)  I  have  checked. 


ive  enclosed  $ _ (check  or  money  order) 

ME  _ _ _ ORGANIZATION 

DRESS  _ 


CLOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
IA  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL.  60606 


National  Industrial  Recreation  Association 

Publications  Order  Form 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know:  organizing,  pub¬ 
licity;  4-  to  36-team  leagues,  eliminations,  and 
finals.  36  pages.  $4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliograpy  of  industrial  recrea¬ 
tion  materials  by  Robert  W.  Schoott  and  Douglas 
M.  Crape,  Ph.D.  over  470  entries,  categorized 
by  subject.  $3.00. 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than 
70  sports  arenas,  pools,  courts  and  fields.  For 
industrial,  private,  public  recreation  leaders. 
$4.00 

□  The  Untapped  Potential: 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  by  Frank 
Flick,  president  of  Flick-Reedy  Corp.,  a  NIRA 
“Employer  of  the  Year.”  Programs  at  Goodyear, 
Timkin,  Kodak,  Xerox,  Flick-Reedy  and  others 
included.  $3.00. 


(All  Prices  Include  Postage  &  Handling) 
(Indicate  Publications  Desired  and  Include  Payment) 


□  Who’s  Who  in  Business,  Industry 
Government  Employee  Recreation 

This  is  the  only  directory  of  Certified  Ini 
trial  Recreation  Administrators  (CIRA’s) 
Leaders  (CIRL’s).  Each  employee  recree 
specialist  is  listed  with  notes  on  his/her  i 
cation  and  accomplishments.  46  pages.  $7. 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain 
they  back  industrial  recreation  and  NIRA.  Cl 
men  of  the  Boards  for  the  Ford  Motor  Comp 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M, 
other  industrial  giants  provide  invaluable 
port  for  your  programs.  A  “must  see” 
management  in  your  organization.  $5.00  e 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 


THe  OvribbEAN  Group  PlANNEr 
froM  HolidAy  Inn  RESorts. 

WhAt  A  diff EfENCE  it  MAkES. 


When  you're  planning  a  group  travel  program,  you  want  to 
develop  the  best  value  program  that  meets  your  group's  needs. 

We've  taken  all  the  hard  work  away  from  you.  With  our 
professional  tool,  which  you,  as  a  professional,  will  appreciate, 
you  can  pre-plan  your  group  travel  program  without  reading 
stacks  of  brochures  and  making  dozens  of  phone  calls. 
Our  Group  Planner  offers  19  luxurious  Holiday  Inn  Resorts 
in  Bermuda,  the  Bahamas,  Miami  Beach  and  the  Caribbean: 

Antigua,  Aruba,  Barbados,  Bermuda,  Curacao,  Freeport/ Lucaya, 
Grand  Cayman,  Grenada,  Guadeloupe,  Jamaica,  Miami  Beach, 
Panama,  Paradise  Island,  Ponce- Puerto  Rico, 
San  Juan-Condado,  San  Juan-lsla  Verde,  St.  Lucia, 
St.  Thomas  and  Trinidad. 

You'll  be  amazed  at  our  fabulous  beachfront  Holiday  Inn  Resorts 
— where  the  best  surprise  is  how  exciting  they  are,  with 
fantastic  sports  and  activities  for  a  unique  vacation  experience. 

And  with  peaceful  beaches  to  laze  on,  if  your  people 

want  a  good  rest. 


Our  Group  Planner  makes  your  job  easy  by  starting  with  our 
Island  Rendezvous  Pre-packaged  Group  Program  designed  to 
meet  your  group's  basic  needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package  features.  Even  meeting 
rooms,  if  you're  planning  a  meeting  or  convention. 

Then  our  Group  Planner  enables  you  to  add  to  the  basic  Island 
Rendezvous  Package  such  features  as  entertainment,  cocktail 
parties,  sightseeing,  deep-sea  fishing,  other  water  sports  and  golf 
...tailoring  the  total  package  to  your  group's  specific  needs. 
You'll  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

When  you've  chosen  your  island,  developed  your  program, 
just  call  Holiday  Inn  Resorts  Group  Reservations  Desk 
at  their  toll-free  number,  800-238-5400  to  make  your 
reservation.  It's  that  simple. 

So  make  sure  you  are  the  Group  Planner  who  has  the 
Group  Planner.  You'll  win  applause  from  your  people! 

Order  your  copy  today. 


Please  send  me _ copies  of 

the  1977  Group  Planner  for 
group  planners. 

Holiday  Inn  Group  Sales 
1565  W.  35th  Place 
Hialeah,  Florida  33012 

HIR-93 
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Zip 
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Hawaiian  Holidays 

-  Chqr  trHoudrvs  - 

Weekly  departures  from  CHICAGO  and  NEW  YORK  via 

UJ!  uniTED  and  A&V  American 

OTHER  CITIES  ON  REQUEST 

ONE  WEEK  WAIKIKI 

From  Chicago  on  Saturdays,  New  York  on  Tuesdays 


TWO  WEEKS 
3  ISLANDS -ESCORTED 

From  Chicago  and  New  York  on  Saturdays 


CHICAGO  NEW  YORK 

Paradise  in  the  Pacific 

popularly  priced  and  packed  with  quality  features 
Flights  ■  Tophotels  ■  LeiGreeting 
WelcomeParty  ■  Transfersincludingbaggagetips 
Professional  Hawaiian  escorts 

CALL  OUR  CHARTER  DEPARTMENT  COLLECT 


Hawaiian  aHoIidayx  Inc 


f  NEW  YORK  □  212-687-7400  Ask  for  Arnold  Light 
711  Third  Avenue  □  NewYork,  NewYork10017 
CHICAGO  □  312-297-4155  Ask  for  Frank  Duran 
2720  Des  Plaines  □  Des  Plaines,  III.  6001 8 
SAN  FRANCISCO  □  415-982-2185  Ask forGerry  Kerr 
870  Market  Street  □  San  Francisco,  Cal.  941 02 


THE  JOURNAL  EMPLOYEE  RECREATION, 
HEALTH  AND  EDUCATION 
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Travel  Services  Directory 
Publishing  a  newsletter 
New  Oakland  full  IRC 
Fitness  drop-outs,  concluded 


September  1977 

recreation 

management 


THe  CAribbEAN  Group  PIannef 
froM  HolidAy  Inn  RESorts. 
WhAt  a  diffErENCE  it  maIces. 


When  you're  planning  a  group  travel  program,  you  want  to 
develop  the  best  value  program  that  meets  your  group's  needs. 

We've  taken  all  the  hard  work  away  from  you.  With  our 
professional  tool,  which  you,  as  a  professional,  will  appreciate, 
you  can  pre-plan  your  group  travel  program  without  reading 
stacks  of  brochures  and  making  dozens  of  phone  calls. 
Our  Group  Planner  offers  19  luxurious  Holiday  Inn  Resorts 
in  Bermuda,  the  Bahamas,  Miami  Beach  and  the  Caribbean : 

Antigua,  Aruba,  Barbados,  Bermuda,  Curacao,  Freeport/ Lucaya, 
Grand  Cayman,  Grenada,  Guadeloupe,  Jamaica,  Miami  Beach, 
Panama,  Paradise  Island,  Ponce-Puerto  Rico, 
San  Juan-Condado,  San  Juan-lsla  Verde,  St.  Lucia, 
St.  Thomas  and  Trinidad. 

You'll  be  amazed  at  our  fabulous  beachfront  Holiday  Inn  Resorts 
— where  the  best  surprise  is  how  exciting  they  are,  with 
fantastic  sports  and  activities  for  a  unique  vacation  experience. 

And  with  peaceful  beaches  to  laze  on,  if  your  people 

want  a  good  rest. 


Our  Group  Planner  makes  your  job  easy  by  starting  with  our 
Island  Rendezvous  Pre-packaged  Group  Program  designed  to 
meet  your  group's  basic  needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package  features.  Even  meeting 
rooms,  if  you're  planning  a  meeting  or  convention. 

Then  our  Group  Planner  enables  you  to  add  to  the  basic  Island 
Rendezvous  Package  such  features  as  entertainment,  cocktail 
parties,  sightseeing,  deep-sea  fishing,  other  water  sports  and  golf 
...tailoring  the  total  package  to  your  group's  specific  needs. 
You'll  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

When  you've  chosen  your  island,  developed  your  program, 
just  call  Holiday  Inn  Resorts  Group  Reservations  Desk 
at  their  toll-free  number,  800-238-5400  to  make  your 
reservation.  It's  that  simple. 

So  make  sure  you  are  the  Group  Planner  who  has  the 
Group  Planner.  You'll  win  applause  from  your  people! 

Order  your  copy  today. 


Please  send  me _ copies  of 

the  1977  Group  Planner  for 
group  planners. 

Holiday  Inn  Group  Sales 
1565  W.  35th  Place 
Hialeah,  Florida  33012 

HIR-94 
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20  North  Wacker  Drive 
Suite  2020 

Chicago,  Illinois  60606 


This  unique  concept  provides  a  safe  and  flexible  method  of  renting  popular  feature  motion 
pictures,  such  as  ALL  THE  PRESIDENT'S  MEN,  DOG  DAY  AFTERNOON.  THE  TOWERING  INFERNO, 
and  others,  from  the  1977/78  Warner  Bros.  Film  Gallery  Catalogue. 


Under  the  Program's  new  PER-PERSON  rental  method,  you  may  show  outstanding  feature  films 
at  minimum  financial  risk.  Films  may  be  shown  for  as  many  as  three  consecutive  days  with  no 
increase  in  minimum.  Free  publicity  and  promotional  material  is  provided  for  all  films  ordered. 


For  further  information  regarding  the  new  NIRA-Warner  Bros.  Film  Program  and  our  catalogue 


Write  or  call  collect 


WARNER  BROS.  INC. 
Non-Theatrical  Division 
4000  Warner  Boulevard 
Burbank,  California  91522 
Attn:  Scott  Lane 
Industry  Entertainment  Dept. 
(213)  841-1500 


A  Warner 
Communications 
Company 


RM,  September,  1977 


1 


EXECUTIVE  DIRECTOR  THE  JOURNAL  OF  EMPLOYEE  RECREATION,  HEALTH,  AND  EDUCATION  September,  1977 

PATRICK  B.  STINSON 


PRESIDENT 

FRITZ  I.  MERRELL,  C IRA 
Olin  Corporation 
Pisgah  Forest,  North  Carolina 

PRESIDENT  ELECT 
RICHARD  M.  BROWN,  CIRA 
Texas  Instruments,  incorporated 
Dallas,  Texas 

VICE  PRESIDENTS 
ARTHUR  L  CONRAD,  CIRA 
Flick- Reedy  Corporation 
Bensenville,  Illinois 
JOHN  D.  FRAIN,  CIRA 
McDonnell  Douglas  Corporation 
St.  Louis,  Missouri 
EDWARD  C.  HILBERT,  CIRA 
Bat  telle  Memorial  Institute 
Columbus,  Ohio 
A.C.  WARD 

Owens-Corning  Fiberglas  Corporation 
Toledo,  Ohio : 

KENNETH  C.  WATTENBERGER,  CIRA 
Lockheed  California  Company 
Burbank,  California 
JERRE  YODER 

General  Dynamics  Corporation 
Ft.  Worth,  Texas 

IMMEDIATE  PAST  PRESIDENT 

ROY  L  MC  CLURE,  CIRA 
Lockheed-Georgia  Company 
Marietta,  Georgia 

SECRETARY 

ELIZABETH  F.  BURCH ARD,  CIRA 
Northwestern  Bell  Telephone  Company 
Omaha,  Nebraska 

TREASURER 

STEPHEN  D  WALTZ,  CIRA 
Cummins  Engine  Company 
Columbus,  Indiana 

DIRECTORS 

IOSE  EMILIO  AMORES 
Dinamica,  S.A. 

Monterrey,  N.L.,  Mexico 
JOSEPH  T.  BARBER 

Raybestos- Manhattan,  Incorporated 
Bridgeport,  Connecticut 
IOHN  BOWMAN,  CIRA 

Bethlehem  Steel  Corporation 
Chesterton,  Indiana 
GLORIA  BOYLES 
Union  Carbide  Corporation 
New  York,  New  York 

MARTHA  P.  BYERS,  CIRA 
Owens-Illinois,  Incorporated 
Toledo,  Ohio 

MILES  M.  CARTER,  JR.,  CIRA 
McLean  Trucking  Company 
Winston-Salem,  North  Carolina 
KIRT  T.  COMPTON,  CIRA 
Eastman  Kodak  Company 
Rochester,  New  York 
NELSON  ELLSWORTH 
Province  of  Nova  Scotia 
Halifax,  Nova  Scotia,  Canada 
GEORGE  GRIGOR,  CIRA 
Kodak  Canada 
Toronto,  Ontario,  Canada 
CHERYL  JONES 
First  National  Bank  in  Dallas 
Dallas,  Texas 
RAY  KAPPER,  CIRA 
Firestone  Tire  &  Rubber  Company 
Akron,  Ohio 
LAWRENCE  LEMME 

League  of  Federal  Recreation  Associations 
Washington,  D.C. 

ROBERT  L.  MC  CRAY 
Coca-Cola  Bottling  Company 
San  Diego,  California 
NED  L.  MEDLEY 
Naval  Training  Center 
Orlando,  Florida 
EUGENE  MILLER,  CIRA 
Michigan  Bell  Telephone  Company 
Detroit,  Michigan 
BILL  O'KEEFE 
Falk  Corporation 
Milwaukee,  Wisconsin 
ELLIS  RHODES,  CIRL 
Solar  Division, 

International  Harvester 
San  Diego,  California 
HOWARD  SHANKER 
Shanker  Industries,  Incorporated 
Cleveland,  Ohio 
SUSAN  SIWICKI 

Bankers  Life  &  Casualty  Company 
Chicago,  Illinois 
REEVES  E.  TEVIS 
El  Paso  Natural  Gas  Company 
El  Paso,  Texas 
JOHN  G.  TUTKO,  CIRA 
Headquarters/ U.S.  Air  Force 
Washington,  D.C 
RICHARD  WILSMAN,  CIRA 
Johnson  Wax 
Racine,  Wisconsin 


recreation 

management 

Volume  20,  Number  7 

contents 

1 2  Organization  Profile  of  the  Kodak  Park  Activities  Association 

with  Kirt  T.  Compton,  CIRA 

1 8  Publishing  a  Recreation  Newsletter 

by  Robert  D.  Gardner,  CIRA 

24  The  President  of  Rick-Reedy  Corp.  supports  industrial  recreation 

by  Frank  Flick 

25  Welcome  Oakland 

New  full  IRC  makes  It  a  baker’s  dozen 
27  Cover  Story:  NIRA  Travel  Services  Directory 

34  Improve  Adherence  to  Your  Fitness  Program 
Part  III  of  a  three-part  feature 

by  Robert  S.  Wanzell,  Ph.D.  and  Richard  R.  Danielson,  Ph.D. 

38  You  ought  to  know  us  by  the  companies  we  keep .  .  . 

39  We  are  proud  to  honor  the  best  in  our  field — They  are.  .  .Who’s  Who  in 
Business,  Industry  and  Government  Employee  Recreation 


departments 

3  About  the  Cover 

4  The  NIRA  President  would  like  a  word  with  you.  .  . 
by  Fritz  J.  Merrell,  CIRA 

6  NIRA  News 

8  News  in  Brief 
10  Associate  Profile 
16  Constructive  Comments 
by  Anthony  W.  Kotz 
22  Ideas  Clinic 

by  Melvin  C.  Byers,  CIRA 
26  Tournament  News 
by  Jack  Frain,  CIRA 
40  NIRA  Calendar 
40  Ad  Index 

EDITOR  PUBLISHER 

Mary  P.  Morris  Patrick  B.  Stinson 


PUBLICATIONS  ADVISORY  BOARD 


Arthur  L.  Conrad,  cira 

(CHAIRMAN) 

VICE  PRESIDENT, 
Public  Relations 
Flick-Reedy  Corp. 
Bensenville,  III. 


JohnMcGehee  Tom  Reid 

DIRECTOR  OF  PUBLIC  RELATIONS  DIRECTOR  OF  PUBLIC  AFFAIRS 

Kiwanis  International  Illinois  Manufacturers  Association 

Chicago,  ill.  Chicago.  III. 


Melvin  C.  Byers, cira 

CORPORATE  COORDINATOR  OF 
PERSONNEL  ACTIVITIES  (RET.) 
Owens-Illinois,  Inc. 
NIRA  Consultant 
Toledo,  Ohio 


Michael  P.  Dineen 

PUBLISHER 

Country  Beautiful  Corp. 
Waukesha,  Wise. 


James  D.  Hessman 

NEWS  EDITOR 
Seapower  Magazine 
Washington,  D.C. 


Published  monthly,  except  combined  issues  in  December-January  and  May-June,  by 
the  National  Industrial  Recreation  Association,  20  N.  Wacker  Drive,  Chicago  60606. 
(312)  346-7575.  Sixty  days  notice  in  writing  with  old  and  new  zip  codes  is  required  for 
uninterrupted  service  in  the  case  of  address  changes.  Subscription  rates  are  $5  an¬ 
nually  or  50d  per  issue.  Views  expressed  by  contributors  do  not  necessarily  reflect  the 
opinion  of  the  association. 

Controlled  circulation  postage  paid  at  New  Richmond,  Wisconsin  54017. 
POSTMASTER:  send  form  3579  to  20  N.  Wacker  Drive,  Chicago  60606. 


2 


RM,  September,  1977 


about  th©  cov 


Travel  in  one  form  or  another  is  essential  to  most  employee 
recreation  programs.  Some  recreation  directors  organize  day- 
hops  or  week-end  trips  to  nearby  attractions.  Others  offer 
longer  domestic  trips,  while  still  others  manage  wide-ranging 
tours  to  destinations  around  the  globe.  Whatever  its  scope  of 
organized  travel,  however,  virtually  every  recreation  program 
can  offer  special  club  discounts  for  nationally -known  tourist 
attractions  and  accommodations.  This  year's  "Travel  Services 
Directory"  is  your  source  and  guide  for  all  these  services  — 
many  with  discounts  and  other  special  services  to  NIRA  mem¬ 
bers.  To  learn  more  about  the  listings  which  interest  you,  con¬ 
tact  the  suppliers  directly  or  circle  the  appropriate  numbers  on 


NIRA 
Travel  Seri/ 
Directori 


Next  month:  Hobbies/ Social  Events 


Endorsed  Exclusively 
by  me  Professional 
Bowlers  Association 


FORT  LAUDERDALE,  FLORIDA 


HOTEL 


Special  Industrial  Rates 

Catering  to  individual,  couple 
and  family  vacationers. 

Please  write  for  information. 

Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 

Our  Own  Private  Beach 

CIRCLE  READER  SERVICE  CARD  NO.  9 


King  Louie  is  ih  leader. 

See  our  catalog  and  you'll  know  why. 

34  new  bowling  shirt  choices.  Many  new  and  exciting  fabrics.  All  wrapped 
up  in  the  King  Louie  1977  catalog  that  spells  out  fashion  from  cover  to 
cover,  highlighting  the  styles  seen  on  the  televised  PDA  tour. 

For  the  finest  in  bowling  apparel,  great  styles,  quality  craftsman 
ship,  check  out  King  Louie.  Call  or  write  for  your 


copy  now. 

Our  new  catalog  shows 
why  we're  the  leader 
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The  NIRA  President 

would  like  a  word  with  you  .  .  . 

.  .  .  about  our  management  role 


Fritz  J.  Merrell,  CIRA 
Oiin  Corporation 
NIRA  President 

Too  many  of  us  don't  know  who 
we  are:  representatives  of  manage¬ 
ment  or  members  of  the  general 
work  force.  No  matter  where  our 
personal  friendships  lie,  no  matter 
where  we  “came  from"  in  the  com¬ 
pany  structure,  employee  recreation 
and  services  directors  are  agents  of 
management.  Our  function  is  to 
help  our  employers  operate  as  prof¬ 
itably  as  possible  by  administering 
multi-faceted  programs  to  build 
high  employee  morale. 

Our  best  efforts  are  effective  be¬ 
cause  they  benefit  the  entire  em¬ 
ployee  population.  We  earn  man¬ 
agement  support  as  professionals  or 
committed  volunteers,  however, 
because  we  enhance  effective  per¬ 
sonnel  management.  We  function 
best  in  all  arenas  when  we  remem¬ 
ber  this  essential  point. 

NIRA  has  grown  as  the  promi¬ 
nence  of  employee  services  has  in¬ 
creased.  With  this  growth  and  rise  in 
status,  our  member  directors  have 
adopted  increasing  numbers  of 


management  functions,  on  both  of¬ 
ficial  and  unofficial  bases. 

Although  our  name,  National  In¬ 
dustrial  Recreation  Association, 
originates  in  our  early,  narrower  area 
of  purely  recreational  interests,  the 
scope  of  our  current  efforts  often 
includes  many  other  services. 
Among  them  are  employee  educa¬ 
tion,  communications,  mental  arid 
physical  fitness,  family  services,  mer¬ 
chandise  and  service  discounts, 
company  stores  and  credit  unions, 
insurance  and  pension  benefits, 
service  award  programs,  community 
relations  work,  employee  counsel¬ 
ing,  and  leadership  training  and  de¬ 
velopment. 

Those  of  us  whose  programs  ap¬ 
pear  on  the  surface  to  be  strictly  rec¬ 
reational  hold  no  less  important  po¬ 
sition  as  personnel  agents.  We  are 
usually  the  most  visible  and  ap¬ 
proachable  representatives  of  the 
company —  of  management.  When 
employees  come  to  us  seeking  in¬ 
formation,  advice  and  friendship, 
they  see  us  not  only  as  fallow  em¬ 
ployees  but  also  as  someone  “in  the 
know"  —  someone  in  management. 
We  must  never  forget,  as  we  deal 
with  our  friends  in  the  plant  or  of¬ 
fice,  that —  to  them  —  we  are,  in 
some  sense,  The  Company.  When 
our  programs  are  successful,  we 
contribute  to  a  more  successful  cor¬ 
porate  effort. 

Part  of  our  management  function 
in  recreation  is  to  find  and  encour¬ 
age  future  leaders  for  the  company. 

I  know  of  no  better  method  of  lead¬ 
ership  selection  and  training  than  an 
organized  employee  club.  The  in¬ 
volvement  in  the  club  offers  an  ex¬ 
cellent  training  ground  for  employ¬ 
ees  with  leadership  potential.  It 
educates  them  not  only  in  the 


basics  of  organization  and  motiva¬ 
tion,  but  also  familiarizes  them  with 
a  full  range  of  management  tech¬ 
niques  and  procedures. 

We  in  recreation  also  act  as  com¬ 
munications  managers.  The  natural 
two-way  communications  devel¬ 
oped  through  an  employee  associa¬ 
tion  by-pass  the  road  blocks  often 
encountered  through  other  chan¬ 
nels.  We  provide  opportunities  for 
the  relaxed,  person-to-person  con¬ 
tact  that  is  most  difficult  to  establish 
in  any  other  systematic  form  of  em¬ 
ployee  communications. 

NIRA,  from  its  inception,  has 
been  a  management  organization, 
devoted  to  the  principles  of  har¬ 
monious  employee  relations.  Our 
members,  as  management  repre¬ 
sentatives,  as  recruiters  and  trainers, 
and  as  communications  facilitators, 
act  for  management.  We  operate 
most  effectively  when  we  serve  en¬ 
lightened  personnel  goals  by  ad¬ 
ministering  programs  which  the  em¬ 
ployees  enjoy  and  appreciate. 

We  are  proud  of  the  results  ob¬ 
tained  through  this  concept.  As  rep¬ 
resentatives  of  modern  manage¬ 
ment,  we  look  to  the  further  growth 
of  employee  programs  through  the 
efforts  of  NIRA  and  its  individual 
members. 


Susan  Siwicki  (Bankers  Life  &  Casualty 
Company)  is  the  new  Junior  Director 
from  Region  III.  She  was  incorrectly  iden¬ 
tified  with  Region  II  in  this  column  last 
month  —  Editor's  error 
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Make  your  travel  program 

a  winner  with 
Palm-Aire’s  triple  play. 


Play  here.  Here.  Or  here. 

The  World  of  Palm-Aire  Palm-Aire  Lucaya  Beach  Hotel  Palm-Aire  at  Sarasota 

(Pompano  Beach)  on  the  Ocean  (Pompano  Beach) 


Choose  from  three  of  Palm-Aire’s  peaceful,  glamorous,  sporting  retreats.  Play  at  The  World  of 
Palm-Aire  on  five  18-hole  golf  courses,  on  25  tennis  courts,  or  in  the  world-famous  Spa. 

Relax  at  the  Palm-Aire  Lucaya  Beach  Hotel  on  the  Ocean  (where  you  can  still  enjoy  all  the 
great  facilities  at  the  nearby  World  of  Palm-Aire).  Or  take  in  the  rustic  scenery  of  Palm-Aire  at 
Sarasota,  with  tennis,  horseback  riding,  and  our  famous  championship  golf  course. 


Whatever  your  choice,  you’ll  get  comfortable,  spacious  accomodations,  devoted  service  and 
very  attractive  group  rates.  For  more  information,  return  the  coupon  or  call  Saul  Chato,  V.P., 
Resort  Sales  and  Marketing  at  1-800-327-4960,  toll-free.  From  Canada  or  Florida,  call 


1-305-971-6000,  collect. 


The  World  of  Palm-Aire  also 
offers  complete  and  exclusive 
facilities,  service  and  equipment 


Please  send  me  information  on  travel  to: 

□  The  World  of  Palm-Aire  □  Palm-Aire  Lucaya  Beach  Hotel 

□  Palm-Aire  at  Sarasota  □  Meetings  at  The  World  of  Palm-Aire 


for  sales  meetings,  seminars, 
board  meetings  and  annual 
meetings.  _ 


Name 

Firm 

Address 

City  State  Zip 

The  World  of  Palm-Aire 
Dept.  21551, 

2501  Palm-Aire  Dr.,  North,  •  Pompano  Beach,  Fla.  33060 
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niro  news 


"Bowlympics"  medal 
for  your  employees 

Your  employee  bowlers  may  be 
able  to  "take  home  the  gold"  from 
their  local  lanes  this  fall.  The  Na¬ 
tional  Bowling  Council  (NBC)  has 
initiated  a  new  award  medal  to  hon¬ 
or  bowlers  who  improve  their  aver¬ 
ages  by  a  total  of  175  pins  or  more  in 
any  sanctioned  3-game  series. 

The  lV4-inch  "Bowlympic"  med¬ 
als  will  be  awarded  at  participating 
bowling  centers  through  December 
31, 1977.  The  medal,  a  replica  of  an 
Olympic  gold  medal,  hangs  on  a  30- 
inch  neck  chain  appropriate  for 
both  men  and  women.  It  will  be 
awarded  on  a  one  time  only  basis. 

The  NBC  is  offering  the  "Bowlym- 
pics"  program  as  a  promotional  op¬ 
tion  to  bowling  centerrs  throughout 
the  country.  To  learn  more  about 
the  "Bowlympics"  program,  includ¬ 
ing  the  names  of  participating  cen¬ 
ters  in  your  area,  contact  the  NBC  at 
1666  K  Street,  N.W.,  Suite  611, 
Washington,  D.C.  20006  —  Phone 
(202)  659-9070. 

NIRA  Newsnotes  .  .  .  George  Gri- 
gor,  CIRA  of  Kodak  Canada  author¬ 
ized  the  presentation  of  Certificates 
of  Merit  to  four  outstanding  volun¬ 
teers  for  recreation.  Receiving  the 
Certificates  at  Kodak  Canada's 
Ninth  Annual  Sports  Night  were 
Cam  Marshall,  Don  Dempson, 
George  Cruickshank  and  Norm  Fish¬ 
er.  Said  Grigor  about  the  volunteers, 
"These  four  are  stalwarts  and  de¬ 
serve  this  honor  presented  by  the 
National  Industrial  Recreation  Asso¬ 
ciation." 


Whale  finds  happiness 
with  a  Stork  .  .  . 


.  .  .  at  the  1977  NIRA  Conference.  Jeanie  Stork,  a  NIRA  member  from 
Gilbert  Associates,  Inc.  of  Reading,  Pa.,  visited  Sea  World  in  Orlando, 
Florida  as  part  of  the  1977  NIRA  Conference  and  Exhibit.  While  there, 
she  caught  the  eye  of  Shamu  the  killer  whale  and  gamely  stopped  for  a 
"kiss".  Thanks  to  Sea  World  for  the  photo.  rm 


tg|  key  notes 

Monthly  newsletter  —  Melvin  and  Martha  Byers,  C IRA's,  Editors 
Programming  ideas  and  administration  principles  for  recreation  directors 

Another  NIRA  member  service 
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Has  Anyone  Eve 


to  make  the  most  of  your 
vacation  dollar 

If  no  one  has  —  then  it's  because  they  have  yet  to  experience  the  splendor  of  two  of 
Florida's  most  popular  vacation  resort  locations.  The  Fiappy  Dolphin  Inn  boasts  superb 
beaches  and  complete  shopping  village  in  the  heart  of  St.  Pete  Beach,  Florida,  and  the  Plan¬ 
tation  Inn  is  renowned  for  its  natural  setting  and  wide  variety  of  sports  activities. 


Jlappy  'Datphin 

St.  Pete  Beach,  Florida  INN 


lfi(ZantaiioTi 

Crystal  River,  Florida  ejfwn 


Located  directly  on  the  glistening  waters  of  the 
Gulf  of  Mexico  and  Intracoastal  Waterway  •  21 
acres  of  fun  •  Shimmering  beaches  •  pool 

•  300  spacious  rooms,  efficiencies  and  suites 

•  Fishing  •  Gourmet  dining  •  Nightly  enter¬ 
tainment  •  Complete  shopping  village 

•  Theatre  •  Marina  •  Daily  Disney  World 
Tours.  •  Complete  convention  facilities  avail¬ 
able. 


175  acres  of  nature's  beauty  with  the  ultra-clear 
Crystal  River  at  its  back  door  •  100  rooms  •  Ex¬ 
cellent  18-hole  championship  golf  course  and 
Pro-shop  •  4  all  weather  tennis  courts  •  Swim¬ 
ming  •  Fishing  •  Skin  and  scuba  diving 

•  Marina  to  cater  to  alt  your  water  sport  needs 

•  Dining  in  the  true  Southern  Tradition  •  Live 
entertainment  •  Airplane  landing  strip.  •  Com¬ 
plete  convention  facilities  available. 


For  information  and  full  color  brochures  for  either  or  both  resorts  -  call  or  /»  . 

write:  John  N.  Johnson,  Happy  Dolphin  Inn,  St.  Pete  Beach,  Florida  33706, 

(813)  360-7011.  — □! — V 

Another  of  the  CARUTH  HOTEL  &  RESORT  PROPERTIES  pJorthPaRK  I 

is  the  North  Park  Inn  of  Dallas,  Texas  —  the  site  of  the  *  ..  .INN* ..  g 

NIRA  Conference  and  Exhibit  for  1978.  In  appreciation  — 

we'd  like  to  invite  all  NIRA  members  to  take  advantage  of  lll|  Dallas,  texas 

a  15%  discount  on  rooms  at  any  of  these  3  CARUTH  HOTEL  &  RESORT  PROPERTIES. 


DALLAS,  TEXAS 


CIRCLE  READER  SERVICE  CARD  NO.  11 
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Hunting,  fishing 
license  record  set 

A  record  60  million  Americans 
spent  close  to  $318  million  on  state 
hunting  and  fishing  licenses  in  1976, 
according  to  state  license  sales  fig¬ 
ures  released  recently  by  the  Interior 
Department's  U.S.  Fish  and  Wildlife 
Service. 

"Both  figures  are  record  highs," 
said  Service  Director  Lynn  A.  Green- 
wait.  "They  show  that  Americans 
continue  to  find  hunting  and  fishing 
major  pastimes."  One  of  every  five 
Americans  enjoys  the  outdoors  as  a 
hunter  or  angler.  License  sales  figures 
for  last  year  represent  an  increase  of 
$23  million  in  state  sales  and  500,000 
in  license  holders  over  1975.  Since 
some  states  do  not  require  licenses 
for  ocean  fishing,  children  under  16 
years  of  age,  or  senior  citizens,  these 
figures  are  considered  conservative 
estimates. 

"The  revenues  derived  from 
these  license  sales  enable  states  to 
conduct  their  fish  and  wildlife  con¬ 
servation  and  management  pro¬ 
grams,"  Greenwalt  said. 

Pennsylvania  led  all  States  in  the 
nation  last  year  in  sales  of  hunting  li¬ 
censes  with  1.9  million  licenses, 


tags,  permits  and  stamps  sold.  Mich¬ 
igan,  New  York,  Texas  and  Wiscon¬ 
sin  ranked  just  below.  Montana  was 
the  state  most  frequently  visited  by 
out-of-state  hunters.  Last  year,  over 
127,000  non-resident  permits  were 
sold  there. 

California  led  the  U.S.  in  sales  of 
fishing  licenses  with  5.8  million  li¬ 
censes,  tags,  permits  and  stamps 
sold.  Closest  runner-up  was  Michi¬ 
gan  with  1.6  million  sold.  Other 
heavily  fished  States  were  Wiscon¬ 
sin,  Missouri,  Oregon,  Tennessee 
and  Texas.  Minnesota  attracted  the 
most  out-of-state  fishermen  in  the 
country  with  415,000  visitors  buying 
licenses  there  last  year. 

U.S.  travel  costs 
keep  moving  up 

To  no  one's  surprise,  the  cost  of 
travel  in  the  United  States  continues 
to  rise.  It  may  be  a  consolation  to 
some,  however,  to  note  that  the 
cost  of  getting  around  is  rising  no 
faster  than  the  overall  Consumer 
Price  Index. 

The  cost  of  domestic  travel  rose 
0.8  percent  in  April,  the  last  month 
for  which  published  figures  are 
available.  The  rise,  measured  by  the 
Travel  Price  Index  (TPI),  parallels  the 
increase  for  that  month  in  the  over¬ 
all  cost  of  living.  The  TPI  measures 
changes  in  the  seasonally  unad¬ 
justed  cost  of  lodging,  food,  trans¬ 
portation  and  other  goods  and  serv¬ 
ices  purchased  by  Americans  while 
traveling  away  from  home  in  the 
U.S.  Last  April,  the  TPI  stood  at 
178.8,  compared  with  an  April  1967 
absolute  of  100.  The  figure  rose  7.7 
percent  in  one  year,  considerably 
faster  than  the  6.8  percent  increase 
in  the  Consumer  Price  Index  for  the 
same  period. 


Consumer  Survival  Kits 
rich  in  information 

Recreation  directors  whose  pro¬ 
grams  include  consumer  education, 
information  and  classes  will  be  in¬ 
terested  in  the  "Consumer  Survival 
Kit"  series  available  from  the  Mary¬ 
land  Center  for  Public  Broadcasting. 
The  Kits,  originally  produced  as  sup¬ 
plements  to  a  highly  successful  con¬ 
sumer  education  program  for  public 
television,  cover  78  subjects  of  in¬ 
terest  to  American  consumers. 

Each  Kit  consists  of  an  attractive, 
24-page  book,  filled  with  informa¬ 
tion  and  referrals.  The  books  make 
liberal  use  of  photographs  and  dia¬ 
grams  to  illustrate  their  clear,  infor¬ 
mative  texts.  Perhaps  most  valuable 
are  the  extensive  reference  lists,  in¬ 
cluded  to  help  consumers  find  addi¬ 
tional  information  and  assistance. 

Subjects  cover  virtually  every 
consumer  concern.  A  brief  sampling 
includes  information  on  consumer 
credit  rights,  small  claims  courts,  fi¬ 
nancial  institutions,  investment 
frauds,  vacation  planning,  nursing 
homes,  tenants  rights,  wills  and  es¬ 
tates,  selecting  a  lawyer,  and  many 
more.  The  books  are  available  singly, 
in  small  orders,  or  in  larger  dis¬ 
counted  quantities. 

The  three-year  long  series  of  tele¬ 
vision  programs  on  which  the  series 
is  based  was  aired  by  236  stations, 
nationwide.  Selected  programs 
were  cited  by  the  U.S.  Department 
of  the  Treasury  and  the  American 
Health  Care  Association  for  out¬ 
standing  public  service. 

For  more  information  on  the  ser¬ 
ies,  and  to  request  a  sample  Kit, 
contact  Denis  LaComb  or  Fran  Jo- 
hannson  at  the  Maryland  Center  for 
Public  Broadcasting,  Owings  Mills, 
Maryland  21117  —  Phone  (301) 
356-5600. 


National 
Hunting  &  Fishing 

Day 
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Newsnotes  ...  all  areas  of  the  Na¬ 
tional  Park  System  have  adopted  a 
previously  experimental  means  of 
cutting  down  on  littering.  Effective 
this  summer,  a  five-cent  refundable 
deposit  has  been  placed  on  bottles 
and  cans  of  soft  drinks  and  beer  sold 
on  any  Federal  property.  A  test  pro¬ 
gram  conducted  from  May  to  Sep¬ 
tember  1976  at  Yosemite  National 
Park  showed  a  300%  increase  in  the 
total  return  of  aluminum,  glass  and 
steel  containers  .  .  .  Results  of  a  re¬ 
cent  study  by  the  Department  of 
the  Interior  indicate  that  as  many  as 
2.4  million  waterfowl  die  each  year 
in  the  U.S.  from  lead  poisoning.  The 
lethal  lead  comes  from  spent  shot 
which  reaches  the  birds  through  the 
food  chain  in  their  natural  feeding 
grounds.  About  15  million  birds  are 
"harvested"  each  year  by  hunters. 
Dr.  Milton  Friend,  Director  of  the 
National  Wildlife  Health  Laboratory 
in  Madison,  Wisconsin  is  studying 
the  feasibility  of  introducing  a  non¬ 
toxic  shot  to  American  sportsmen 
...  A  Louisiana  physician  who 
pleaded  guilty  to  possession  of  11 
freshly  killed  ducks  in  closed  season 
was  recently  sentenced  to  open  a 
two-week  free  clinic.  On  June  7,  Dr. 
Robert  Boulet,  43,  of  Larose,  La., 
pleaded  guilty  to  the  charge  before 
U.S.  Magistrate  Ingard  O.  Johanne- 
sen  of  New  Orleans.  Since  local  jails 
were  full  at  the  time,  the  judge  ac¬ 
cepted  the  defense  attorney's  sug¬ 
gestion  that  his  client  hold  the  open 
clinic.  The  Judge  instructed  Boulet 
to  advertise  his  service  in  local 
newspapers  and  on  the  radio.  A 
companion  of  Boulet,  24-year-old 
college  student  Michael  McCarthy, 
was  sentenced  to  work  four  Satur¬ 
days  for  Goodwill  Industries.  Ml 
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Fun  Guides  dining  discounts  double  participation 


In  the  past  year  alone,  participation  in  the  Fun  Guides 
restaurant  discount  program  has  doubled.  The  list  of 
participating  restaurants  has  expanded  to  include 
prestigious  establishments  in  more  cities.  Fun  Money 
now  helps  more  than  600,000  employees  and  their 
families  and  guests  enjoy  30-50%  discounts  at  60  well- 
known  restaurants  in  Chicago,  New  York,  San  Francisco 
and  Dallas.  This  month,  the  Fun  Money  will  move  to 
Los  Angeles  as  well.  Fun  Guides  President  Hal  Gross, 
who  is  headquartered  in  Chicago,  plans  expansion  of 
the  service  to  Atlanta,  Miami  and  Washington,  D.C.. 

The  Fun  Guides  program  is  simple  for  the  recreation 
director  to  administer.  Fun  Money  can  be  made  avail¬ 
able  to  employees,  at  no  cost  to  the  sponsoring  em¬ 
ployer,  in  any  of  three  different  ways.  Under  the  most 
widely  used  option,  Gross  supplies  Fun'Money  on  con¬ 
signment  in  $10  denominations.  The  certificates,  which 
are  specialized  for  each  city  and  list  participating  res¬ 
taurants,  are  then  sold  to  employees  for  30  to  50%  be¬ 
low  their  face  value.  The  certificates  may  also  be  ob¬ 
tained  by  the  recreation  director  or  individual  em¬ 
ployees  by  mail  order  or  directly  from  the  local  Fun 
Guides  office.  When  employees  dine  at  any  of  the  par¬ 
ticipating  establishments,  they  use  the  Fun  Money  at 
face  value  to  cover  the  cost  of  drinks  and  meals.  Taxes 
and  tips  must  be  paid  in  cash. 


The  recreation  office  simply  remits  the  amount  col¬ 
lected  to  Fun  Guides.  Most  directors  find  it  convenient 
to  deposit  employees'  payments  in  the  recreation  ac¬ 
count  and  send  a  monthly  check  to  Fun  Guides.  Others 
simply  send  employees  checks  to  Fun  Guides. 

The  hassle-free  Fun  Money  program  combines  the 
best  of  local  employee  recreation  with  the  convenience 
of  standard  ticket  discount  programs.  Employees  know 
the  value  of  the  program  since  they  know  the  reputa¬ 
tions  of  participating  restaurants.  Recreation  directors 
can  provide  the  money-off  service  while  leaving  the  ar¬ 
rangements  to  employees.  Both  the  recreation  program 
and  the  participating  employees  benefit  from  the  pres¬ 
tige  of  famous  participating  restaurants. 

NIRA  companies  from  urban  areas,  which  often  find 
it  difficult  to  generate  participation  in  programs  near  the 
plant  or  office,  also  appreciate  Fun  Money.  Hal  Gross 
has  talked  with  several  urban  employers  who  have  at¬ 
tempted  to  organize  restaurant  discount  programs. 
They  were  delighted  when  Fun  Guides  offered  a  pre¬ 
packaged  program  which  fitted  their  needs.  NIRA 
members  including  Continental  Bank  in  Chicago  and 
the  New  York  Stock  Exchange  are  typical  of  this  group. 

Hal  Gross  and  his  staff  are  happy  to  discuss  distribu¬ 
tion  and  publicity  arrangements. 
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Now  Travel  Planners  Have  an  Unsurpassed  Choice! 


2  GREAT  HOME  UNES  SHIPS! 

2  GREAT  VACATION  DESTINATIONS! 


on  7-Day  “Linger  Longer”  Quality  Cruises  Spring  thru  Autumn 
Sailing  from  New  York’s  New  Midtown  Passenger  Ship  Terminal 


*  dorIc 

25,300  tons 

TO  BERMUDA 


OCEANIC 

39.241  tons 

TO  NASSAU 


Ship  is  hotel  for  4  days  in  Bermuda,  with  reserved 
docking  on  Hamilton's  Front  Street 

Now  there's  an  enchanting  new  way  to  enjoy  nature- 
blessed  Bermuda  with  its  pink-sanded  beaches,  its 
famed  facilities  for  golf,  tennis,  all  water  sports ..  .  a 
quality  cruise  on  Home  Lines'  new  star,  DORIC!  2 
swimming  pools  on  spacious  outdoor  decks  plus  indoor 
pool  with  sauna.  A  sweep  of  smartly  appointed  lounges 
across  an  entire  deck  and  still  more  public  rooms  on  a 
deck  above.  Capacity  700, 


Ship  is  hotel  for  2  days  and  2  nights  in  port,  docking 
at  Prince  George’s  Wharf 

PLUS  SPECIAL  CRUISES 
TO  NASSAU  &  BERMUDA 

Year  after  year,  the  OCEANIC  has  broken  every  exist¬ 
ing  carryings  record  on  her  7-day  quality  cruises  to 
Nassau,  the  vacation  magnet  with  its  historic  sights, 
inviting  beaches  and  lively  nightlife  that  includes  fabul¬ 
ous  Paradise  Island.  Her  magnificent  facilities  include 
the  all-weather  indoor/outdoor  Lido  Deck  with  its  unique 
retractable  Magrodome  Roof  that  slides  open  and 
closed  over  the  entire  2-pool  area.  Capacity  over  1 ,000. 


Whichever  ship  you  choose,  your  people  will  happily  discover  why  Home  Lines  quality  cruises  are  so  widely  acclaimed.  The 
superbly-trained  Italian  crew  are  gracious,  speak  our  language  and  know  what  it  takes  to  please  passengers.  Lavish 
gourmet  cuisine  from  morning  to  midnight.  Wide  range  of  activities  feature  several  orchestras.  Continental  revues,  variety 
shows,  movies,  galas,  contests,  games.  All  accommodations  have  private  bathrooms  and  other  modern  conveniences  and 
with  2  lower  beds  in  every  double  cabin.  Panamanian  Registry. 

Both  ships  have  a  wealth  of  public  rooms  for  every  requirement.  They  are  well-equipped  with  audio-visual 
facilities  for  meetings  at  sea.  And  our  experience  in  serving  groups  can  be  of  invaluable  help  to  make  your 
program  a  success! 


HOME 

LINES 


PHONE  OR  WRITE  FOR  COMPLETE  DETAILS 
AND  FREE  FULL  COLOR  BROCHURE! 


One  WORLD  TRADE  CENTER 

Suite  3969  -  New  York,  N.Y.  10048 

Phone  (212)  432-1414  Offices  in  Principal  Cities 


HjiAAvolfajcL  ^oa.  Quality  S&swi&L  . . .  MomsL  Jjlmla  JairwaA  Qtcduw..  (p&AAonmL 
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organization  profile 


Kodak  Park  Activities 
Association 

with  KirtT.  Compton,  CIRA 


This  is  the  first  in  a  series  of  "> organization  profiles"  de¬ 
scribing  the  7977  winners  of  the  NIRA  Citizens  Savings 
Award  for  overall  excellence  in  programming.  The  Award 
is  presented  annually  to  employee  recreation  programs 
in  four  size  categories.  We  begin  with  the  largest  cate¬ 
gory  —  over  10,000  employees  at  one  site. 

The  Kodak  Park  Activities  Association  (KPAA)  serves 
employees  of  the  Kodak  Park  Division  of  Eastman  Kodak 
Company  in  Rochester,  New  York.  Kodak  Park  is  the 
company's  largest  manufacturing  plant  and  produces 
much  of  its  photographic  film,  paper  and  chemicals.  Em¬ 
ployment  at  year-end  1976  was  about  31,000.  Under  the 
administration  of  Executive  Secretary  Kirt  T.  Compton, 
CIRA,  the  KPAA  program  offers  the  very  best  of  em¬ 
ployee  recreation  and  services.  Some  of  the  KPAA's  solu¬ 
tions  to  common  recreation  problems  it  faces  may  prove 
useful  to  directors  of  other  programs  in  organizations  of 
all  sizes. 

Why  have  a  recreation  program? 

The  Kodak  Park  Activities  Association  originated  for 
the  same  reasons  that  any  company  recreation  program 
arises.  Its  objectives  reflect  the  belief  that  management 
can  serve  its  own  best  interests  by  serving  the  leisure 
needs  of  its  employees.  According  to  its  constitution, 
the  KPAA  exists  to: 

1.  Promote  and  encourage  a  program  of  athletic,  so¬ 
cial,  educational  and  cultural  activities  for  and 
among  its  members 


2.  Create  a  better  acquaintance  and  closer  relation¬ 
ship  among  its  members 

3.  Stimulate  through  its  program,  employee  and 
company  interests 

4.  Provide  certain  recreational  and/or  entertainment 
services  to  employees  of  the  Kodak  Park  Division 
of  Eastman  Kodak  Company 

Putting  together  an  organization 

Because  of  its  size,  the  KPAA  requires  a  large  profes¬ 
sional  staff,  under  the  direction  of  Executive  Secretary 
Compton.  He  works  with  the  KPAA  Board  of  Gov¬ 
ernors,  an  elected  body  composed  of  employees.  The 
KPAA  is  linked  to  corporate  management  by  the  Direc¬ 
tor  of  Personnel  Activities  who  acts  as  a  "guide"  to  the 
Board  and  works  with  management  in  matters  related 
to  employee  recreation  programs. 

Special  interest  clubs  and  activities  —  from  the  rose 
and  garden  club  to  the  karate  classes —  have  volunteer 
employee  officers.  The  officers  are  chosen  by  their  con¬ 
stituents  because  of  their  special  knowledge  and  enthu¬ 
siasm.  They  are  not  experts,  however,  in  the  overall  ad¬ 
ministration  of  the  KPAA.  Professional  staff  people  are 
assigned  to  work  with  them.  Perhaps  most  important  of 
the  areas  in  which  staff  people  and  club  leaders  cooper¬ 
ate  is  in  the  preparation  of  the  annual  recreation  bud¬ 
get.  Each  club  has  the  opportunity  and  the  satisfaction 
of  becoming  involved  in  the  budget  request  for  its  par¬ 
ticular  activity.  The  KPAA  Executive  Secretary  and  Board 
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Members  of  the  KPAA 
Archery  Club  practice 
for  an  upcoming  tourna¬ 
ment.  The  archers  repre¬ 
sent  just  one  of  many 
special  interest  clubs 
and  activities  guided  by 
the  Activities  Associ¬ 
ation. 


of  Governors,  the  Director  of  Personnel  Activites  and, 
ultimately  corporate  management,  determine  alloca¬ 
tions.  The  initial  consultation  with  club  officers,  how¬ 
ever,  helps  the  administrative  structure  stay  in  touch 
with  each  special  interest.  It  also  helps  participants  in 
each  activity,  including  their  needed  volunteer  leaders, 
feel  that  they  have  been  consulted  and  their  thoughts 
heard. 

Like  any  recreation  organization,  the  KPAA  needs  a 
constant  flow  of  fresh,  new  ideas.  KPAA  staffers  are  reg¬ 
ularly  rotated  among  the  various  responsibilities  in  the 
Activities  area.  This  brings  new  points  of  view  to  existing 
programs  and  provides  staff  people  with  the  opportuni¬ 
ty  to  learn  about  the  full  range  of  KPAA  activities.  Staff 
people  are  also  assigned  special  projects.  This  individual 
challenge  helps  give  potential  leaders  a  chance  to  dem¬ 
onstrate  their  abilities  and  provides  the  Association  with 
a  better- rounded,  more  flexible  staff. 

KPAA  facilities  and  programs 

The  Kodak  Park  plant  stretches  over  a  seven  mile  long 
area  and  includes  some  200  major  manufacturing  build¬ 
ings.  For  the  convenience  of  both  employees  and  the 
Activities  staff,  a  main  recreation  office  on  one  side  of 
the  plant  and  an  annex  on  the  other  side  offer  the  day- 
to-day  services  to  employees. 

The  Eastman  Kodak  Company  Recreation  Center 
contains  300,000  square  feet  of  space  under  one  roof. 
The  KPAA  main  offices  are  located  there,  along  with 


four  restaurants  which  seat  a  total  of  2,300  people.  The 
Auditorium,  also  located  in  the  Recreation  Center,  seats 
2,224  people  for  a  schedule  of  activities  which  includes 
movies,  plays,  concerts,  variety  shows  and  travelogues. 
The  Bowling  Center  includes  20  lanes  for  employee  use. 
Lanes  are  open  to  employees  and  their  families  from 
September  through  April,  8:00  a.m.  to  midnight,  seven 
days  a  week.  The  flexible  hours  allow  employees  from 
all  three  work  shifts  to  enjoy  the  facility.  The  Gymna¬ 
sium  measures  105  by  125  feet  and  includes  foldout 
bleachers  for  1,400  spectators.  Many  sports  and  fitness 
activities  make  full  use  of  the  gym.  Meeting  Rooms  in 
the  Center  provide  facilities  for  the  scores  of  clubs  and 
special  interest  groups  in  the  KPAA.  Additional  facilities 
in  the  Center  include  a  billiard  room,  a  rifle/  pistol  range, 
a  golf  driving  range,  men's  and  women's  equipped  fit¬ 
ness  rooms,  locker  facilities,  squash  courts,  an  amateur 
radio  room,  an  archery  range,  sewing  and  ceramic 
rooms,  and  a  retirees'  lounge. 

A  smaller  but  still  sizable  recreational  building  is  sit¬ 
uated  across  the  Park  from  the  Recreation  Center.  The 
annex  office  of  the  KPAA  is  located  here,  along  with  a 
game  room  and  a  multi-purpose  area. 

Outdoor  facilities  at  Kodak  Park  would  be  the  envy  of 
many  a  town  of  31,000  people.  They  include  softball 
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KPAA  continued 


diamonds;  a  clubhouse;  courts  for  tennis,  platform  ten¬ 
nis,  basketball,  badminton,  bocci,  volleyball  and  a  golf 
driving  range.  The  plant  also  boasts  an  18-hole  putting 
green,  a  picnic  area  and  horseshoe  pits. 

Shared  facilities  are  an  important  part  of  Kodak's  rec¬ 
reation  program,  just  as  they  are  important  to  organiza¬ 
tions  with  no  facilities  of  their  own.  The  KPAA  must 
look  to  the  Rochester  community  for  example,  to  find 
enough  bowling  facilities  for  the  2,700  bowlers  who 
participate  in  Association  leagues.  The  Association  also 


refers  employees  to  the  YMCA  for  scuba  diving  lessons, 
area  ski  centers  for  winter  recreation,  local  restaurants 
and  clubs  for  various  social  activities,  state  and  local 
parks  for  club  outings,  and  private  sports  facilities  for 
group  competition. 

The  KPAA  also  cooperates,  as  do  many  recreation  or¬ 
ganizations,  with  local  sports  clubs  to  arrange  discount¬ 
ed  outings  to  professional  and  semi-professional  auto 
racing,  hockey,  baseball,  soccer,  basketball  and  football 
matches. 


The  Eastman  Kodak  company 
Recreation  Center  facilities 
cater  to  a  wide-ranging  va¬ 
riety  of  employee  interests. 
(Left)  The  auditorium  is 
equipped  to  handle  movies, 
variety  shows,  concerts  and 
more.  (Below  left)  The  gym¬ 
nasium  hosts  sports  and  ath¬ 
letic  activities,  including  fit¬ 
ness  classes.  (Below  right) 
Special  interests  of  all  kinds, 
including  personal  tailoring, 
find  space  in  the  Center. 
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Dealing  with  problems 

Small  organizations  may  find  it  hard  to  believe,  but 
the  KPAA  program  has  faced  a  shortage  of  facilities  and 
staff  in  the  past  few  years.  Like  organizations  of  every 
size,  Kodak  found  that  participation  in  its  program  over¬ 
ran  existing  facilities.  The  solutions  they  found  may  ap¬ 
ply  to  organizations  of  every  size  which  experience 
similar  problems. 

As  interest  in  a  particular  sport  —  specifically  squash 
—  increased,  the  process  of  reserving  court  time  grew 
expensive  and  inefficient.  Telephone  lines  could  not 
handle  the  volume  of  calls.  Inevitably,  the  system  be¬ 
came  a  scheduling  logjam  and  a  irritation  to  participants 
and  KPAA  staffers  alike.  To  solve  the  problem,  KPAA 
devised  a  new  sign-up  system  that  is  more  equitable  to 
participants  and  less  costly  to  the  company.  Participants 
now  fill  out  a  monthly  court  schedule  requesting  their 
most  desired  court  times.  Selections  are  made  at  ran¬ 
dom  and  all  participants  are  accommodated  in  the  fair¬ 
est  way  possible.  Both  time  and  money  were  saved. 

The  KPAA  faced  a  ticklish  problem  when  a  large  in¬ 
crease  in  sports  participation  among  women  put  pres¬ 
sure  on  an  already  tight  gymnasium  schedule.  Employee 
interest  demanded  the  expansion  of  both  volleyball  and 
basketball  for  women.  In  order  to  accommodate  the  ex¬ 
panded  women's  leagues  without  cutting  back  on  the 
men's,  the  Association  adopted  two  new  scheduling 
methods.  A  rotational  system  solved  the  scheduling 
problems  for  volleyball.  Teams  played  at  varying  times 


during  different  weeks,  rather  than  playing  at  a  regular 
time  every  week.  This  flexibility  on  the  part  of  team 
players  eased  more  participation  into  the  gym  schedule. 
The  men's  basketball  program  accepted  some  adjust¬ 
ments  to  accommodate  the  increase  in  female  basket¬ 
ball  teams.  A  "bye"  system  was  introduced  under 
which  teams  rested  once  every  few  weeks.  In  this  way, 
the  men's  basketball  program  lost  neither  teams  nor  to¬ 
tal  play  days,  while  the  women  gained  the  court  time 
they  needed. 

Softball,  always  a  popular  activity,  grew  dramatically 
in  1975,  putting  additional  strain  on  available  playing 
fields.  To  accommodate  the  demands  of  additional 
teams,  the  KPAA  began  to  schedule  two  games  per  eve¬ 
ning  on  available  unlighted  fields.  Teams  rotated  early 
and  late  playing  times.  The  Association  also  cut  back  on 
regular  league  schedules  and  offered  week-end  tourna¬ 
ments  as  a  substitute.  With  this  juggling  of  schedules,  all 
interested  participants  were  accommodated  and  tour¬ 
naments  were  well  received. 


The  Kodak  Park  Activities  Association  is  one  of  the 
most  dramatic  examples  of  modern  employee  programs 
in  the  United  States.  Its  facilities  and  staff  are  beyond 
the  reach  of  the  vast  majority  of  NIRA  members  at  the 
moment.  Even  so,  its  problems  and  the  solutions  con¬ 
ceived  by  its  staff  are  remarkably  similar  to  NIRA  mem¬ 
ber  organizations  elsewhere.  Pm 


Kirt  T.  Compton,  CIRA 
Executive  Secretary 
Kodak  Park 
Activities  Association 
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'tire  always  a 
winner  in 


A  warm  welcome  awaits 
NIRA  members  at  the 
Galt  House  Hotel.  For 
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by  Anthony  W.  Kotz 
Kotz  &  Schneider 
Land  and  Recreation 
Planning  &  Design 
N.Y. 


Could  you  build 
a  recreational  pond? 

Water  is  one  of  our  most  popular  recreational 
resources.  Lakes  and  rivers  offer  obvious  oppor¬ 
tunities  but,  where  feasible,  a  pond  may  not  only 
be  attractive  but  may  also  be  designed  to  accomo¬ 
date  a  variety  of  activities.  Swimming,  fishing,  cast¬ 


ing,  canoeing,  sailing,  model  boating  and,  some¬ 
times,  ice  skating  are  just  a  few. 

Regulations  may  influence  whether,  where,  or 
how  you  build  and  use  a  pond.  Before  you  invest 
in  a  pond  for  your  facility,  learn  the  "rules  of  the 
game".  It  pays  to  get  expert  help.  Each  pond  must 
be  designed  for  its  particular  site  and  intended 
uses.  Size,  water  depth,  hydraulics,  vegetation 
control,  and  shore  treatment  are  a  few  criteria  to 
be  considered.  A  properly  designed  pond  will  be 
less  expensive,  easier  to  manage  and  safer  than  a 
carelessly  developed  one. 

There  are  three  crucial  considerations  for  any 
potential  pond  site. 

topography  —  A  natural  low  area  with  a  nar¬ 
row  neck  at  its  low  end  is  best.  It  will  impound  the 
largest  water  area  with  the  shortest  dam. 

Soil  —  Clay  soils  are  ideal  for  watertightness. 
Sand,  gravel,  and  rock  may  permit  excessive 
seepage  and  eventual  failure  of  the  project. 

Water  —  Adequate  clear  water  is  needed  to 
keep  a  pond  full  without  wide  fluctuations. 
Springs  or  seeps  are  ideal.  Streams  are  difficult  to 
control  and  may  flood,  although  water  can  some¬ 
times  be  diverted  from  a  stream. 

Ponds  are  not  without  problems.  Water  is  a 
natural  attraction  and  presents  hazards  and 
liability  exposure.  Aquatic  plants,  undesirable 
animals,  fish  kills,  and  construction  faults  are  com¬ 
mon  problems  requiring  continuous  manage¬ 
ment. 

If  you  have  the  right  conditions,  a  good  loca¬ 
tion,  and  a  need  for  water-based  recreation, 
however,  a  pond  may  be  the  answer. 


Canoeing  is  just  one  of  many  recreational  ac¬ 
tivities  made  possible  by  a  pond. 

rm 


Our  one-stop,  no-overhead 
Recreation  Travel  Department 
can  make  your  job  easier. 


We’re  Loyal  Travel.  One  of  the  largest 
travel  agency  organizations  in  the 
U.S.  And  we  offer  one-stop  service  for 
all  your  travel  needs. 

Be  it  a  recreation  program,  a  pack¬ 
age  tour  for  your  people,  or  a  one  day 
bus  charter,  whatever— we’ll  take  care 
of  everything,  down  to  the  last  detail. 

If  that  isn’t  enough,  we  can  help  you 
better  than  any  other  travel  source. 

Better  because  all  our  people  are 
experts  in  group  tour  and  charter 
travel. 

Better  because  we  have  a  network 


of  offices,  strategically  located,  all 
over  the  country. 

Better  because  we  have  appoint¬ 
ments  from  all  major  transportation 
and  travel  conferences,  nationally  and 
internationally. 

Better  because  we’re  eager,  anxious 
to  please,  and  free.  (When  you  add  all 


those  together,  it  even  makes  us 
better  than  free.) 

So  next  time  you’re  planning  group 
travel,  look  for  your  nearby  Loyal 
office  in  the  Yellow  Pages.  We  are 
under  Travel  Agencies  and  Bureaus. 

The  only  cost  you’ll  incur  is  the  cost 
of  the  call. 


LOYALTRAVEL 

Offices  in  major  cities  in  the  U.S.  and  Canada. 

Another  service  of  The  Greyhound  Corporation. 
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Publishing  a  Recreation 
Newsletter 

Basic  how-to  guidelines 
from  a  recreation  director  who  developed 
a  successful  newsletter  "from  scratch" 

by  Robert  D.  Gardner,  CIRA 


THE  NEED  for  a  recreation  newsletter  depends  pri-  was  minimal.  Participation  and  interest  in  our  recrea- 

marily  upon  the  communications  which  are  already  tional  programs  had  been  steadily  declining  and  our 

available  to  you  within  your  organization.  If  you  have  an  club  was  in  danger  of  disappearing  from  the  scene, 

existing  "house  organ"  and  its  staff  is  willing  and  able  to  In  1972,  when  I  began  serving  as  the  Employee  Club 

provide  adequate  coverage  of  recreation  programs,  President  on  a  volunteer  basis,  I  decided  to  attempt  to 

consider  yourself  fortunate.  Stick  with  a  good  thing!  publish  a  recreation  newsletter  of  higher  caliber  in  the 

When  investigating  whether  you  require  a  recreation  hopes  of  reversing  our  club's  downward  trend.  As  a 

newsletter,  consider  such  variables  as  the  size  of  your  beginner  with  no  journalism  experience,  I  contacted 

company  and  the  number  of  its  employees,  the  number  the  pros  for  some  advice  and  guidance.  Fortunately,  we 

of  working  locations  and  the  geographical  area  which  have  here  at  the  Edison  Company  a  very  capable  office 

your  recreation  programs  serve.  If  your  present  methods  services  department  staff.  With  the  enthusiastic  assis- 

of  communication  are  achieving  desired  results,  you  tance  of  its  graphic  illustrator,  composition  machine 

probably  do  not  need  a  newsletter.  It  is  a  time-consum-  operator,  and  other  reprographics  personnel,  the 

ing  task  and  your  efforts  can  more  than  likely  be  put  to  recreation  bulletin  began  to  acquire  a  new  look.  Our 

more  productive  use  in  other  areas.  Assuming,  how-  newsletter  was  born.  Since  its  inception  five  years  ago, 

ever,  that  you  are  considering  entering  the  newsletter  the  newsletter  has  become  an  established  and  very  im- 

business,  let  me  tell  you  about  our  Edison  Employee's  portant  part  of  our  recreation  program.  It  is  an  in-house 

Club  Bulletin.  Our  experiences  may  be  helpful  to  you.  effort  from  start  to  finish.  Everyone  involved  in  its 

In  1971,  our  Employee  Club  began  publishing  a  publication  takes  personal  pride  in  his  or  her  respective 

monthly  flyer  which  was  prepared  by  volunteer  club  of-  contribution. 

ficers.  It  contained  many  typographical  errors  and  very  Initially,  the  newsletter  was  called  the  C.O.  13  Club 
little  of  anything  else.  There  were  no  photos.  Activities  News.  The  name  was  a  hold-over  from  the  decades-old 

were  promoted  in  a  rather  dull  manner  and  no  follow-  name  for  our  employee  organization.  It  is  now  called 

up  coverage  of  events  was  provided.  It  was  a  good  first  the  Edison  Employee's  Club  Bulletin.  It  has  been  revised 

effort,  however,  since  we  did  not  have  any  type  of  and  upgraded  over  the  years  and  is  currently  undergo- 

newsletter  before  its  appearance.  Space  available  for  ing  some  additional  changes.  The  Bulletin  contains 

recreational  topics  in  our  existing  company  newsletter  future  events  promotion,  photos  and  stories  of  past 
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events,  announcements  of  the  various  discount  pro¬ 
grams  offered  to  our  employees,  individual  employee 
spotlights  and  feature  stories  about  our  sports  and  hob¬ 
by  clubs.  It  also  contains  humorous  articles  and  stories 
of  human  and  general  interest.  We  originally  had  a 
"classified"  section.  However,  our  company  newsletter 
has  recently  started  its  own  "classified"  section.  Conse¬ 
quently,  we  have  discontinued  this  part  of  the  Bulletin. 
Due  to  time  demands,  we  have  temporarily  changed 
from  a  monthly  to  a  bi-monthly  publication.  We  will 
probably  return  to  the  monthly  schedule  in  the  near 
future. 

The  Bulletin  has  helped  significantly  to  turn  the  em¬ 
ployee  recreation  program  around.  It  has  improved  our 
strength,  participation  and  status  in  the  Company  in 
several  ways: 

1.  Participation  in  the  activities  program  increased 
approximately  400%  during  the  first  eight  months 
of  the  Bulletin's  publication  and  has  continued  to 
grow  ever  since. 

2.  Our  special  interest  clubs  have  increased  in  num¬ 
ber  from  three  to  sixteen.  The  Bulletin  promotes 
them,  solicits  new  members,  and  provides  pub¬ 
licity  for  their  various  programs. 

3.  The  Bulletin  has  helped  create  more  of  a  family 
spirit  in  the  Edison  work  force.  Numerous  letters 
and  comments  from  employees  indicate  that  the 
Bulletin  is  a  definite  morale  booster. 

4.  Finally,  the  tremendous  growth  which  our  Em¬ 
ployee  Club  experienced  after  the  Bulletin  went 
into  circulation  resulted  in  the  volunteer  Club 
President  being  promoted  to  a  full-time  paid 
recreation  administrator. 

The  recreation  newsletter  continues  to  be  a  necessity 
for  us.  It  is  tremendous  asset  to  our  programs. 


Initiating  your  newsletter 

A  recreation  newsletter  has  been  very  successful  for 
us  and  it  could  be  for  you.  First,  however,  you  must 
determine  if  it  is  really  a  necessity.  Do  you  believe  that  it 
would  assist  you  in  achieving  your  goals?  How?  Why? 

Once  you  have  convinced  yourself  of  the  need  for  a 
newsletter,  it  is  necessary  to  convince  others.  I  recom¬ 
mend  the  procedure  outlined  below.  Keep  in  mind  that 
the  order  in  which  you  take  these  steps  will  be  gov¬ 
erned  by  your  particular  working  situation.  If  you  re¬ 
ceive  a  "NO!",  a  "FORGET  IT!"  or  some  similar  reply  to 


your  first  attempt,  do  one  of  the  following:  (a)  Forget 
the  other  3  steps  and  forget  that  you  read  this  article,  or 
(b)  Refuse  to  accept  this  minor  setback,  complete  the 
next  three  steps,  and  give  it  another  try! 

STEP  1:  DEVELOP  AN  EDITORIAL  PLAN 

Determine  what  you  want  to  accomplish  by  publish¬ 
ing  a  newsletter.  Select  the  contents  of  your  proposed 
publication.  Prepare  a  logical  argument  in  favor  of  the 
establishment  of  a  recreation  newsletter.  Stress  the 
benefits  to  be  derived  by  both  your  company  and  its 
employees. 

STEP  2:  ANALYZE  PRINTING  AND 
DISTRIBUTION 

Prepare  a  cost  analysis  with  either  your  reprographics 
personnel  (if  you  have  any)  or  an  independent  vendor. 
If  you  are  not  quite  sure  what  you  want  in  the  areas  of 
design  and  format,  length,  type  of  paper,  etc.,  these  pro¬ 
fessionals  can  provide  you  with  valuable  assistance. 

Determine  how  the  newsletter  is  to  be  distributed. 
Will  you  utilize  an  internal  mailing  system?  Should  you 
send  the  newsletter  directly  to  the  employee's  home? 
(Remember,  the  cost  of  postage  can  exceed  the  cost  of 
the  newsletter!)  Or —  perhaps  you  simply  intend  to  jog 
from  one  area  to  another  shouting  "Get  yer  paper 
here!" 

STEP  3:  SELECT  THE  EDITOR  AND 
REPORTERS 

Where  are  you  going  to  obtain  your  material?  Who  is 
going  to  do  the  writing  and  who  is  going  to  be  the  edi¬ 
tor?  Chances  are  that  these  functions  will  fall  to  you. 
Are  you  equipped  to  handle  this  kind  of  work?  Do  you 
know  what  it  involves?  Only  you  know  the  answers  to 
these  questions.  Again,  do  not  be  afraid  to  seek  the  ad¬ 
vice  of  professionals. 

Some  possible  news  sources  include  employee  spe¬ 
cial  interest  clubs,  committee  members  working  on 
special  events,  and  organizations  with  which  you  plan 
outings.  This  last  source  includes  major  league  sports 
teams,  theaters,  and  various  other  local  attractions.  Em¬ 
ployees  at  various  locations  in  your  company  may  be 
frustrated  writers  who  would  jump  at  the  chance  to 
send  you  articles  about  people  and  events  in  their  areas. 
If  you  have  a  photography  club  and/or  a  journalism 
club,  solicit  the  help  of  its  members  immediately.  They 
can  assist  you  while  having  a  great  time  doing  their  own 
thing!  Think  of  it  —  an  entire  staff  for  free! 


continued  on  following  page 
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Newsletter  continued 


STEP  4:  OBTAIN  MANAGEMENT'S 
APPROVAL 

Once  you  have  completed  Steps  1  through  3  and  are 
prepared  to  go  to  press,  discuss  your  plans  with 
management.  Make  your  presentation  armed  with  all 
the  data  you  have  gathered.  If  you  overlook  this  step,  an 
embarrassing  situation  may  ensue.  Just  imagine  your 
manager  arriving  at  work  one  bright,  sunny  morning  to 
find  the  very  first  issue  of  your  recreation  newsletter 
lying  in  his  In-box.  After  reading  it  and  discovering  that 
it  is  very  interesting,  he  will  probably  contact  you  to 
comment  on  your  excellent  efforts  and  ask  "What  the 
hell  do  you  think  you're  doing?  "Save  yourself —  and 
your  manager  such  embarrassment.  Get  prior  approval. 

Funding  your  publication 

Depending  upon  your  financial  situation,  one  or 
more  of  these  sources  will  be  best  for  you.  Be  sure  to 
discuss  the  options  with  management  before  you  final¬ 
ize  your  editorial  plan  and  policy. 

1.  Existing  recreation  funds 

2.  Additional  funds  from  management 

3.  Advertising  sold  to  local  vendors  who  offer  serv¬ 
ices  or  products  to  your  employees 

Obtaining  professional  advice 

Assuming  that  you  are  new  to  the  newsletter  busi¬ 
ness,  find  some  professionals  to  help  you.  If  you  have  a 
company  newsletter,  talk  to  the  people  involved  in  its 
production.  Assuming  that  they  do  not  look  upon  you 
as  unwanted  competition  and  barricade  the  door  to 
their  office,  they  can  provide  you  with  valuable  advice. 
Talk  with  people  involved  in  the  reprographics  field. 


Familiarize  yourself  with  their  printing  methods,  pro¬ 
cedures  and  equipment.  If  you  feel  it  is  necessary,  enroll 
in  a  few  courses  in  creative  writing,  journalism,  newspa¬ 
per  design  and  layout  and  related  subjects.  Obtain  and 
read  publications  dealing  with  newsletter  design. 
Among  the  best  guides  I  have  found  are: 

Functional  Newsletter  Design 

by  Edmund  G.  Arnold 

Harper  &  Row  Publishers,  New  York 

A  Practical  Guide  to  Newsletter  Design  and  Editing 

by  LaRae  H.  Wells 

Iowa  State  University  Press 

Ames,  Iowa 

Making  it  appealing 

Keep  in  mind  some  basic  design  principles  when  you 
put  together  your  recreation  newsletter: 

Simplicity:  Simple  layouts  and  designs  communicate 
quickly  to  your  readers.  Keep  the  language  uncompli¬ 
cated.  Leave  technical  information  to  other  types  of 
publications.  Recreation  newsletters  should  be  fun  to 
read  —  as  well  as  informative. 

Contrast:  Contrast  headline  type  sizes.  Reserve  the 
largest  headline  for  your  most  important  article  and  use 
smaller  headlines  for  those  of  less  importance.  Use 
clear,  interesting  black  and  white  photos,  if  possible. 

White  Space:  Use  open  space  creatively  on  your  pages. 
It  is  nbt  the  "leftover"  blank  space,  but  rather  an  integral 
part  of  the  layout.  Open  white  spaces  lead  the  reader 
into  and  around  photos  and  articles. 


profe/zioncil  /ervice/  directory 


Charles  E.  Bloedorn 

Consultant  in 
Industrial  Recreation 


Assistance  in  developing, 
improving  or  expanding  programs. 
Over  35  years  experience. 

2837  LEE  Rd.,  CUYAHOGA  FAILS  OHIO  44224  •  (218)  923-5145 
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LAND  AND  RECREATION  PLANNING  AND  DESIGN 


<0  I 

ONE  MONY  PLAZA  •  SYRACUSE,  NEW  YORK  13202  •  315/475-4157 
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Structure:  Organize  the  elements  of  your  newsletter  in 
readable  easy-to-grasp  arrangements. 

Eyeflow:  Try  to  make  articles  flow  smoothly  from  the 
headline  to  the  last  paragraph  and  into  photo  layouts.  If 
possible,  keep  elements  which  the  reader's  eye  will 
follow,  such  as  people's  faces,  pointing  toward  the 
center  of  the  page  or  leading  to  the  next  one. 

Robert  D.  Gardner, 
CIRA  is  Employee 
Activities  Co-ordina¬ 
tor  for  Southern  Cali¬ 
fornia  Edison  Co.  He 
is  the  originator  and 
Writer/  Editor  of  the 
Edison  Employee's 
Club  Bulletin. 


Photos:  Try  to  tell  a  story  with  your  photos.  Look  for 
creative  ideas.  This  is  easier  said  than  done! 

The  author  welcomes  readers'  questions.  Contact  Bob 
Gardner  at  Southern  California  Edison  Company,  2244 
Walnut  Grove  Ave.,  Rosemead,  CA  91770  —  Phone 
(213)  286-2788. 


Putting  it  all  together,  in-house 


Graphic  illustrator  Steve  Sailors  arranges  articles 
and  illustrations  in  attractive  layouts. 


Marlene  Benton,  Electric  Selector  Composer 
Operator,  typesets  Bob  Gardner's  articles. 


Al  Green,  Acti-Camera  Operator,  converts  Sailors' 
“paste-ups"  into  a  form  usable  by  printers. 


The  Company  reproduction  shop  prints  the  Bulletin 
for  Edison  readers.  Ml 
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ideas  clinic 


Melvin  C.  Byers,  CIRA 
NIRA  Consultant 


QWe  want  to  expand  our  recreation  program  to 
•  include  more  activities  for  the  families  of  our 
employees.  We  want  to  start  with  a  children's  party, 
perhaps  at  Christmas,  but  we  aren't  sure  what 
would  "go  over"  with  the  kids.  Do  you  have  any 
suggestions? 

nThe  social  events  that  are  most  popular  with 
•  children  and,  consequently,  are  offered  more 
often  than  any  others,  are  Christmas  parties,  Easter 
egg  hunts,  family  picnics  and  Halloween  parties.  In 
the  sports  category,  we  have  found  that  children 
usually  go  for  softball  leagues,  junior  bowling  tourna¬ 
ments,  swimming  parties  and  bicycle  caravans. 

A  mixed  bag  of  events  may  help  you  reach  children 
of  different  ages  and  abilities.  Consider  poster  and 
coloring  contests,  young  photographer  exhibitions, 
pet  health  and  grooming  clinics,  or  participatory  vis¬ 
its  to  local  children's  television  programs.  For  enter¬ 
tainment,  education  and  community  relations,  think 
about  sponsoring  a  chapter  of  Junior  Achievement,  a 
Scout  troop,  hospital  "Candy  Stripers",  or  "Keep 
America  Beautiful"  activities. 

Additional  children's  activities  you  may  not  have 
tried  are  fishing  rodeos,  children's  gardens,  skate¬ 
board  tournaments,  a  soapbox  derby,  a  Halloween 
mystery  house,  a  kite  flying  tournament,  day  camp,  a 
farm  visit,  a  photographic  wildlife  hunt  or  a  day  ex¬ 
ploring  the  city. 

When  preparing  for  a  single  event,  check  your  li¬ 
brary  or  book  store  for  how-to  books  on  children's 
activities.  They  can  be  helpful  with  such  details  as 
decorations,  games,  prizes,  and  time-fillers. 

There  are  some  important  factors  concerning  chil¬ 
dren's  activities  that  are  often  neglected.  Many 
adults,  including  parents,  are  not  always  aware  of  the 
ingredients  necessary  for  children's  entertainment. 
Therefore,  be  cautious  of  adults'  suggestions.  Chil¬ 


dren  have  an  unusual  sense  of  imagination  that  is  of¬ 
ten  lost  in  the  growing-up  process.  They  have  a  short 
attention  span  and  require  fast-moving  sequences  of 
imaginative,  colorful  and  exciting  activities.  This  is 
why  slap-stick  comedy  rates  at  the  top  of  the  list  for 
young  audiences.  It  tickles  their  imaginations  and  it 
can  be  performed  —  by  clowns,  for  instance  —  with 
a  great  deal  of  color  and  fast-moving  action. 

Children  also  enjoy  contests,  especially  if  they 
promise  attractive  prizes  for  the  winner(s).  In  giving 
awards  or  prizes,  however,  take  special  care  not  only 
to  reward  the  most  talented  and  lucky  participants, 
but  also  to  recognize  every  participant  in  some  way. 
In  team  sports,  for  example,  each  member  of  both 
winning  and  losing  teams  should  receive  some 
acknowledgement  of  his  or  her  participation. 

Whatever  events  you  plan  for  children,  beware  of 
your  adult  assumptions  about  what  children  like. 
Youngsters  do  not  like  all  magic  tricks,  for  instance. 
They  may  be  bored  with  such  sleight-of-hand  as  card 
tricks  which  entertain  adults.  Cartoons  that  are  most 
popular  on  the  television  at  home  may  not  seem  so 
special  at  an  activity  away  from  home. 

Children  prefer  to  have  adults  entertain  them  if  the 
performers  or  master  of  ceremonies  talks  their  lan¬ 
guage.  This  does  not  mean  talking  down  to  children 
—  quite  the  contrary.  Simply  keep  in  mind  that  a 
fast-paced,  uncomplicated  approach  makes  an  event 
easier  for  you  to  handle  and  more  likely  to  be  suc¬ 
cessful  with  the  employees'  children. 


The  "Ideas  Clinic"  comprises  exclusively  questions 
we  receive  from  our  members,  along  with  responses 
from  NIRA  Consultant  Mel  Byers,  CIRA.  For  assistance 
in  any  area  of  industrial  recreation,  write  or  call:  NIRA, 
20  N.  W acker  Dr.,  Suite  2020,  Chicago,  IL  60606  — 
312/346-7575.  ITU 
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Of,  how  to  catch  a  show  without  having  to  catch  the  milk  train. 


The  Americana  Hotel  will  get  you 
two  orchestra  seat  tickets  for  almost 
any  Broadway  show  you  choose,  any 
night  of  the  week.  (For  some  shows 
we  need  48  hours  notice.) 

And  when  it  comes  time  to  dash 
-  __  for  the  last  train  home,  you’ll  find 

instead  a  deluxe  double  room  waiting 
for  you  in  the  theater  district. 

And  before  or  after  the  show—  a  cocktail  at  the 
hotel.  And  if  you  drive  into  town,  drive  right  into  the 


hotel  garage.  Free  parking  is  included  in  the  package. 

And  $79  per  couple  wraps  up  the  package  includ¬ 
ing  all  taxes.  Just  put  it  on  the  American  Express  Card. 
The  Americana  will  make  all  the  ar¬ 
rangements,  simply  call  212-581-1000. 

Ask  for  “Boffo”  reservations.  The  pack¬ 
age  is  subj ect  to  room  availability.^,^ 

Let  the  Americana’s  Boffo  /i ||jj! 

Broadway  Package  take  the  /*§Pa*8i 
milk  train  out  of  your  next 
night  out  on  the  town. 


The  American  Express  Card.  Don’t  leave  home  without!?! 

*  SM 
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The  President  of  Flick-Reedy  Corp. 
supports  industrial  recreation 


INDUSTRIAL 
RECREATION  MUST 
BROADEN  ITS  AREA 
OF  CONCERN  AND 
EMBRACE  THE  WHOLE 
COMMUNITY 


Frank  Flick 

President 
Flick-Reedy  Corporation 


“I  believe  we  can  do  more  to  tap  the  great  po-  cate  functional  illiterates,  help  reduce  the  rate  of 

tential  of  industrial  recreation.  For  years,  indus-  high  school  dropouts,  help  save  alcoholics,  even 

trial  recreation  has  focused  on  the  employee  him-  help  rehabilitate  criminals.  Now  I  believe  that  in¬ 
self.  Now  it  is  being  broadened  to  embrace  the  dustry  should  show  what  it  can  do  to  help  meet 

family,  with  more  emphasis  on  family  program-  community  needs  in  the  areas  of  recreation  and 

ming.  The  next  big  step?  I  believe  industrial  health] 

recreation  must  broaden  its  area  of  concern  once  “Industry  today  has  vast  resources  in  the  form 
again,  and  seriously  embrace  the  whole  com-  of  physical  recreation  facilities,  trained  recreation 

munity,  from  which  the  company  must  solicit  its  professionals,  and  experienced  recreation  volun- 

future  employees.  teers.  I  urge  that  these  resources  be  put  to  work, 

“A  major  development  of  our  time  is  the  discov-  more  energetically  and  imaginatively  than  ever,  to 

ery  of  the  power  of  the  private,  commercial  sector  serve  not  only  employees  but  also  the  people  in 

to  help  solve  a  wide  variety  of  community  prob-  plant  communities.  To  some  extent,  it  already  is 

lems.  We  see  increasing  evidence  that  business  being  done,  but  more  can  and  should  be  done  in 

can  hire  and  train  the  hardcore  unemployed,  edu-  this  area  of  industrial  recreation.” 


From  Top  Management  Speaks 

Check  the  publications  order  form  card  at  the  back  of  this  issue 
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WELCOME  OAKLAND 

New  full  IRC  makes  it  a  baker's  dozen 

NIRA  welcomes  the  Oakland  Industrial  Recreation  Association  (OIRA)  of  Oak¬ 
land,  California  as  a  full-membership  Industrial  Recreation  Council.  OIRA  members 

voted  recently  to  make  membership  in 

the  national  Association  a  requirement  of 

membership  in  their  group.  Oakland's  closer  relationship  to  NIRA  entitles  each  of 
its  members  to  full  NIRA  services.  It  also  entitles  the  OIRA  to  voting  representation 

in  the  national  Association. 

In  adopting  full  NIRA  membership,  Oakland  joins  twelve  existing  Industrial  Rec¬ 
reation  Councils  in  cities  across  the  nation:  Burbank.  California;  Chicago;  Dallas-Ft. 

Worth;  Dayton,  Ohio  (two  Councils); 

Denver;  Long  Island;  Los  Angeles;  Orange 

County,  California;  Phoenix;  Toledo  and  Washington,  D.C. 

As  Oakland  joined  the  national  organization,  its  members  were  34  strong: 

A.  Jody  Merriam,  Director 

Beth  DeCoss 

Industrial  Recreation  Association  of  Oakland 

Clorox  Company 

Oakland  Parks  and  Recreation  Department 

Oakland,  California 

Oakland,  California 

Jack  Duffey 

William  J.  Raymond 

Compton  Sporting  Goods 

Agalite  Bronson  Company 

Oakland,  California 

Oakland,  California 

Verne  B.  Christensen 

Jim  Dealey 

Cooper  Leasing  Company 

Alameda  County  Employees  Association 

Hayward,  California 

Oakland,  California 

Robert  H.  Burr 

Dorothy  Viani 

Clarence  Cooper  Mortuary 

Berkeley  Farms 

Oakland,  California 

Walnut  Creek,  California 

Laura  Sugano 

Sharon  R.  Cline 

E.A.  Gladman  Memorial  Hospital 

Blue  Cross  Employees  Club 

Oakland,  California 

Oakland,  California 

June  Beckman 

Gerry  Sizeman 

East  Bay  Water  (UDEA) 

Blue  Dolphin  Restaurant 

Oakland,  California 

San  Leandro,  California 

Jerry  Fitzpatrick 

Robert  Teske 

Fitzpatrick  Chevrolet,  Inc. 

Cal-Farm  Insurance  Company 

Concord,  California 

Berkeley,  California 

Jack  Miller 

Elaine  Berly 

Foremost  Foods,  Inc. 

Carnation  Company 

Hayward,  California 

Oakland,  California 

John  Dickson 

Robert  Hogan 

J-D  Vending 

Chapel  of  the  Oaks  Mortuary 

Oakland,  California 

Albany,  California 

Darryl  Henley 

Children's  Hospital  Medical  Center 

Oakland,  California 

continued  on  following  page 
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tournament  news 


by 

Jack  Frain,  CIRA 
McDonnell  Douglas  Corp. 
NIRA  Vice  President, 
Tournaments  &  Services 


ON-SITE  GOLF  ARRANGED 

All  Regional  Golf  Tournament  sites  and  dates  have 
now  been  finalized: 

Regions  I,  II  and  VIII,  under  the  coordination  of  Pete 
Schessier  (Lord  Kinematics)  will  be  held  September  24 
and  25  at  Culbertson  Hills,  Edinboro,  Pennsylvania. 

Sue  Siwicki  (Bankers  Life  &  Casualty)  will  coordinate 
the  Region  III  and  V  tourney  to  be  held  at  the  Playboy 
Club,  Lake  Geneva,  on  August  27  and  28. 

Calloway  Gardens  in  Pine  Mountain,  Georgia  will  be 
the  scene  of  the  Region  IV  event  which  will  be  held  on 
October  22  and  23.  Hal  Reeves  (Lockheed-Georgia)  will 
be  the  coordinator. 

The  Region  VII  tournament  will  be  on  September  3 
and  4  at  the  McCormick  Ranch  in  Scottsdale,  Arizona. 
Will  Bruce  (Motorola,  Inc.)  will  coordinate. 

POSTAL  GOLF  UNDER  WAY 

Meanwhile,  the  Postal  Golf  Tournament,  under  the 
direction  of  Glenn  Westover  (Babcock  &  Wilcox),  is 


now  under  way  and  will  continue  through  September. 
Let's  encourage  all  our  company  golfers  to  compete  in 
this  event  which  may  be  played  on  their  home  courses. 

FISHING  CONTEST  CONTINUING 

The  Postal  Fishing  Contest  is  also  under  way.  Entry 
forms  should  have  reached  all  recreation  coordinators. 
Remember  to  send  your  $10.00  company  fee  to  Gene 
Miller,  CIRA  of  Michigan  Bell.  This  $10.00  fee  allows  all 
company  personnel  and  their  families  to  enter  the  con¬ 
test  at  no  charge.  The  list  of  prize  donors  is  very  impres¬ 
sive  and  some  great  prizes  are  waiting  for  the  anglers. 

TRAPSHOOT  HELD 

The  annual  N4RA  Trapshoot  at  the  Middletown 
Sportsman  Club,  Middletown,  Ohio  will  be  held  Sun¬ 
day,  September  1 1  with  entries  closing  September  9.  We 
will  publish  the  results  as  we  receive  them  from  coor¬ 
dinator  Bob  Bauer,  CIRA  of  Armco  Steel. 

EARLY  1978  CONTESTS  SCHEDULED 

George  Stark  (McDonnell  Douglas)  is  the  new  NIRA 
Photo  Contest  Chairman.  The  contest  will  run  during 
February  and  March.  Entry  blanks  and  contest  rules  will 
soon  be  on  the  way.  Also  coming  up  soon  will  be  the 
Rifle  &  Pistol  Tournament  scheduled  for  January  thru 
March  and  the  Bowling  Tournament,  set  for  the  month 
of  February.  The  National  Rifle  Association's  John  Gru- 
bar  will  again  coordinate  the  Rifle  &  Pistol  Tournament 
and  Andy  Zadany,  CIRA  of  Corning  Glass  will  handle 
the  bowling. 

Now  is  the  time  to  be  thinking  about  the  1978 
Awards  Program.  Gather  your  needed  material  so  there 
is  no  last-minute  rush  to  beat  the  deadlines.  Pill 


WELCOME  OAKLAND  continued 


CEWRC  —  Naval  Air  Station 
Alameda,  California 

Claire  Jacobson 
Naval  Supply  Center 
Oakland,  California 

Merle  Poioxoto 
Neldam's  Danish  Bakery 
Oakland,  California 

Tom  McHugh 
O'Hara  Trophies 
Oakland,  California 

Oakland  Municipal  Civil  Service 
Employees  Association 
Oakland,  California 


Robert  M.  Kaprielian 

Oakland  Postal  Employees  Committee 

Oakland,  California 

Jane  Voigt 

Owens-Illinois  Glass  Company 
Oakland,  California 

Kenneth  Scozzafava 

Pepsi  Cola  Bottling  Company 

Emeryville,  California 

Bill  Iwed,  CIRL 
Pyramid  Land  Company 
Alameda,  California 

Abe  Rose 
Abe  Rose,  Inc. 

Oakland,  California 


Lee  Hague 
Safeway  Stores,  Inc. 

San  Mateo,  California 

Charles  Stone 

Stone's  Wholesale  Flowers 

Oakland,  California 

Liz  Woodard 
Wells  Fargo  Bank  Club 
Oakland,  California 

Vernon  N.  Rosa 
Western  Electric 
San  Leandro,  California 

Ellen  Gans 
YWCA 

Oakland,  California  Pill 
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Your  planning  guide 
for 

employee  group  and  individual  travel 


Discounts  and  special  services 
to  NIRA  members 


•  Airlines  •  Specialty  Tours 

•  Bus/  Rail/  Auto  Services  •  Themed  Parks 

•  Cruise  Lines  •  Tourist  Boards 

•  Hotels  and  Resorts  •  Travel  Agents/ Wholesalers 
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TRAVEL  SERVICES  DIRECTORY 


Airlines/  Scheduled 

AIR  FRANCE 

1 350  Avenue  of  the  Americas 
New  York,  New  York  10019 
Phone  (212)  758-6300 
Edda  Dreon 

What  does  France  offer  beside  glamorous  Paris 
and  the  Riviera?  A  glorious  countryside  of  stun¬ 
ning  contrasts:  chateaux,  quaint  villages,  walled 
cities,  wine  regions,  gourmet  dining,  sun-dap- 
pled  cafes,  cooking  schools,  gardens,  famed  art 
collections,  fun  fashions,  shopping,  sports,  night¬ 
life  ...  Let  us  design  your  SPECIAL  INTEREST 
PROGRAM  —  one  they'll  never  forget! 

CIRCLE  READER  SERVICE  CARD  NO.  2 

Bus/ Rail/ Auto  Service 

NATIONAL  CAR  RENTAL 
5501  Green  Valley  Drive 
Minneapolis,  Minnesota  55419 
Phone  (1-800)  328-4740 

(612)  830-2589  —  Collect 
Wayne  Herberger 

Manager,  Group  and  Convention  Sales 
Complete  car  and  truck  rental  services 

CIRCLE  READER  SERVICE  CARD  NO.  3 


Convention  Bureau 

NATIONAL  CAR  RENTAL 
5501  Green  Valley  Drive 
Minneapolis,  Minnesota  55419 
Phone  (1  -8005328-4740 

(612)  830-2589  —  Collect 

Complete  car  and  truck  rental  services 
CIRCLE  READER  SERVICE  CARD  NO.  4 

Cruise  Ship  Lines 

COMMODORE  CRUISE  LINE,  LIMITED 

1015  North  America  Way 

Miami,  Florida  33132 

Phone  (305)  358-2622 

Ivo  Leon 

Group  Travel  Sales  Representative 

Operates  m/s  Boheme  and  m/s  Caribe,  cruise 

ships  out  of  Miami  on  week  trips  to  four  Carib¬ 


bean  destinations.  Leave  Saturdays.  Boheme  op¬ 
erates  year  around.  Caribe  operates  out  of  Miami 
from  November  19, 1977,  through  cruise  of  April 
22, 1978.  Boheme  visits  Puerto  Plata,  Dominican 
Republic;  St.  Thomas,  Virgin  Islands;  San  Juan, 
Puerto  Rico;  and  Cap  Flaitien,  Haiti.  Caribe  visits 
Montego  Bay,  Jamaica;  Port  Antonio,  Jamaica; 
Port-au-Prince,  Haiti;  and  Puerto  Plata,  Domini¬ 
can  Republic. 

CIRCLE  READER  SERVICE  CARD  NO.  5 

COSTA  LINE,  INC. 

#1  Biscayne  Tower 
Miami,  Florida  33131 

Offices  also  in  New  York,  Chicago,  Toronto 
Phone  (1-305)  358-7330  e»,s 

(1-800)  327-5704  —  WATS  N*  ^ 
Joseph  E.  Stewart 

The  largest  cruise  line  in  the  world  offers  cruises 
to  the  Caribbean,  Central  &  South  America, 
Mediterranean,  around  the  world.  Three  &  four 
days  to  74  days.  A  cruise  for  everyone  or  groups 
of  all  sizes  with  special  rates.  Italian  crew,  serv¬ 
ice,  atmosphere.  Fantastic  food.  REMEMBER,  it 
doesn't  "COSTA"  penny  more  to  go  1st  Class! 

CIRCLE  READER  SERVICE  CARD  NO.  6 _ 

COSTA  LINE,  INC. 

245  Park  Avenue 
New  York,  New  York  10017 
Phone  (212)  682-3505 
Mike  Dolan 

The  largest  Italian  fleet  offers  5  great  ways  to 
plan  an  unforgettable  meeting.  2  ships  from  Flori¬ 
da,  3  from  San  Juan  with  Air  Isea  packages  from 
over  100  cities. 

CIRCLE  READER  SERVICE  CARD  NO.  6 _ 

HOME  LINES  CRUISES 

1  World  Trade  Center,  Suite  3969  pVc*,s 

New  York,  New  York  10048  ^ 

Phone  (212)  432-1414 

Home  Lines,  famous  for  quality  cruises  and  su- 
purb  Italian  service,  features  Caribbean  winter 
cruises  of  various  durations  from  Florida  on  the 
25,300-ton  Doric  and  from  New  York  on  the 
39,241-ton  Oceanic.  Thereafter,  Spring  thru  Au¬ 
tumn  from  New  York,  7-day  cruises:  Doric  to 
Bermuda,  ship  as  hotel  for  4  days  on  Hamilton's 
Front  Street;  Oceanic  offering  a  choice  of  2  days 
in  Nassau  or  Nassau  and  Bermuda.  Also  late  Au¬ 
tumn  Caribbean  cruises  from  New  York  on  both 
ships. 

CIRCLE  READER  SERVICE  CARD  HO.  7 
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Hotels/  Resorts 

AMERICANA  HOTELS 
605  Third  Avenue 
New  York,  New  York 
Phone  (212)  557-1776 
Dave  Falor 

CIRCLE  READER  SERVICE  CARD  NO.  8 


ANDALUCIA  PLAZA 

Apartado  21  %  a??'  jO 

Nueva  Andalucia,  Marbella 
Costa  del  Sol  I 


J.  Duncan  Newton 
|  Phone  812040/9 

CIRCLE  READER  SERVICE  CAI 


BRECKENRIDGE  HOTELS  CORPORATION 

2816  Breckenridge  Industrial  Court 

St.  Louis.  Missouri  63144 

Phone  (314)  968-4110 

John  R.  Oberle 

Corporate  Director  of  Sales 

Luxury  hotels 

CIRCLE  READER  SERVICE  CARD  NO.  10 


CUNARD  HOTELS  &  RESORTS 
555  Fifth  Avenue 
New  York,  New  York  10017 
Phone  (212)  983-2941 
Marilyn  Richardson 

St.  Lucia:  HOTEL  LA  TOC  .  .  . 

Town  &  Country  Magazine  rates  La  Toe  as  one  of 
the  ten  most  "luxurious  villa  complexes  in  the 
Caribbean." 

La  Toe  has  150  attractively  furnished  double  bed¬ 
rooms  and  suites,  with  full  bath  facilities  and  pri¬ 


vate  balcony  or  terrace.  Restaurants,  bar,  hair¬ 
dresser,  and  shops  are  on  premises.  Full  recrea¬ 
tional  and  entertainment  facilities  featuring  a  9- 
hole  golf  course,  5  tennis  courts,  swimming  pool, 
water  sports  and  deep-sea  fishing.  Banquet,  re¬ 
ception,  conference  facilities  available.  For 
group  rates  and  brochure,  write  Cunard  Resorts, 
555  Fifth  Avenue,  New  York,  New  York  10017. 

CIRCLE  READER  SERVICE  CARD  NO.  12 

Barbados:  PARADISE  BEACH  HOTEL  .  .  . 
always  a  popular  choice  in  Barbados 
There  are  150  fully  air-conditioned  rooms  with 
full  bath  facilities,  most  with  balconies,  restau¬ 
rant,  bar,  boutique,  hairdresser  on  premises. 
Meeting  space  for  80.  Convenient  to  major  duty¬ 
free  shopping  areas.  Full  recreational  and  enter¬ 
tainment  facilities  including  two  freshwater 
pools,  all  water  sports,  4  floodlit  championship 
tennis  courts.  Golf  and  horseback  riding  nearby. 
For  group  rates  and  brochure,  write  Cunard  Re¬ 
sorts,  555  Fifth  Avenue,  New  York,  New  York 
10017. 

CIRCLE  READER  SERVICE  CARD  NO.  42 

FOUR  SEASONS  HOTEL 
1  Calgary  Centre 
Calgary,  Alberta 
Canada  T2G  OP8 
Phone  (1-403)  266-7331 
John  Pilato 
Director  of  Sales 

Located  in  the  center  of  town.  The  Four  Seasons, 
a  sumptuous  but  informal  hotel,  offers  in-room 
movies,  24-hour  room  service,  year-round  pool 
and  whirlpool,  gourmet  dining  and  dancing. 
Scotch  Room  show  bar.  Also  adjacent  to  an  out¬ 
door  shopping  mall,  the  west's  great  Glenbow 
Museum  and  the  Calgary  Convention  Centre. 

CIRCLE  READER  SERVICE  CARD  NO.  13 


John  Shake 

CIRCLE  READER  SERVICE  CARD  NO  25 


HOLIDAY  INNS  —  CA 
2201  Collins  Avenue 


:t 

e** 


Miami  Beach,  Florida  33139  C0'‘c' 

Phone  (800)  238-5400 
John  Zavifz 

CIRCLE  READER  SERVICE  CARD  NO  39 

continued  on  following  page 
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HOLIDAY  INN  SURFSIDE 
2700  N.  Atlantic  Avenue 
Daytona  Beach,  Florida  32018 
Phone  (904)  677-2743 

(800)  874-1820  —  WATS 
Marc  R.  Reiter 

Located  on  the  "World's  Most  Famous  Beach". 
Surfside  resort  offers  400  tastefully  appointed 
rooms,  3  swimming  pools,  2  lounges  and  2  res¬ 
taurants  including  our  Top  O'  the  Surf  Club,  fea¬ 
turing  top  name  entertainment  nightly.  Banquet 
room  for  1,000  theatre  style,  800  banquet  style. 

CIRCLE  READER  SERVICE  CARD  NO.  16 


HOTEL  MIRAMAR  HAWAII 
2345  Kuhio  Avenue 
Honolulu,  Hawaii  96815 
Phone  (808)  922-2077 

Miramar  Hawaii  is  situated  next  to  the  world  fa¬ 
mous  International  Market  Place.  One  block 
away  from  Waikiki  Beach.  A  blending  of  exotic 
Far  Eastern  decor  with  the  relaxed  informality  of 
Polynesian-Hawaiian  hospitality.  370  air-condi¬ 


tioned  guest  rooms  with  private  lanais  and  color 
TV's. 

CIRCLE  READER  SERVICE  CARD  NO.  17 

THE  INN  AT  THE  PARK 
1855  S.  Harbor  Blvd. 

Anaheim,  California  92802 
Phone  (714)  750-1811 

(714)  750-8044  —  room  reservations 
Lou  Rosado 
Sales  Manager 

Anaheim's  newest  name  in  deluxe,  full-service 
hotels.  Completely  renovated  at  a  cost  of  three 
million  dollars  in  1977.  Courtesy  transportation 
to  and  from  Disneyland,  only  1V2  blocks  away. 
Exciting  dining  in  the  tradition  of  the  old  west  in 
the  Overland  Stage  Company  and  Territorial  Sa¬ 
loon.  Cafe  del  Sol  family  dining. 

CIRCLE  READER  SERVICE  CARD  NO.  18 


LOYAL  TRAVEL,  INC. 

Greyhound  Tower 

Phoenix,  Arizona  85077 

Phone  (602)  248-5037 

§tlf llii §®  ; 

Gail  Greene 

CIRCLE  READER  SERVICE  CARD  NO  19 

Spain’s  answer  to  the  worlds  luxury  hotels. 


and  internationally  famous  Puerto  Jose  Banus,  in  Marbella,  Spain. 


Three  golf  courses,  five  swimming  pools.  We’ve  got  it  all. 

For  information  contact  J.  Duncan  Newton, 
Apartado  21,  Nueva  Andalucia,  Marbella,  Costa  del  Sol,  Spain. 
Telephone  812040/9  or  Telex  77086  HOBAN-E. 

CIRCLE  READER  SERVICE  CARD  NO.  36 
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PRINCESS  HOTELS  INTERNATIONAL 

875  North  Michigan  Avenue,  Suite  3412 

Chicago,  Illinois  60611 

Phone  (312)  440-1207 

Les  Nasciszewski 

Regional  Sales  Manager 

Represent  a  group  of  first  class  hotel  properties 
located  in  Acapulco,  Bermuda,  Bahamas,  Monte 
Carlo  and  San  Francisco. 

CIRCLE  READER  SERVICE  CARD  NO.  20 

QUALITY  INNS  INTERNATIONAL,  INC. 

10750  Columbia  Pike 
Silver  Spring,  Maryland  20901 
Phone  (301)  593-5600 
(800)  638-2657 
Mary  Wiley 

300  hotels  throughout  the  U.S.  and  Canada  and 
Europe.  Attractive  group  rates  available.  For  effi¬ 
cient  handling  of  group  hotel  accommodations, 
local  sightseeing  and  attractions,  call  Group 
Sales  Office  for  assistance. 

CIRCLE  READER  SERVICE  CARD  NO.  21 

SHERATON  LAKESIDE  INN 
7711  Vine  Street 
Kissimmee,  Florida  32741 
Phone  (305)  846-3221 
Christine  Madsen 
Director  of  Sales 

300-room  resort  on  private  lake  featuring  dining 
room/ lounge,  Olympic  pool,  miniature  golf 
course,  playground,  free  paddle  boats,  60-seat 
movie  theatre;  1.8  miles  from  Walt  Disney 
World,  transportation  available.  Group  rates 
upon  request. 

CIRCLE  READER  SERVICE  CARD  NO.  34 


THE  STRATTON  CORPORATION 
Stratton  Mountain,  Vermont  05155 


34  miles  of  alpine  skiing,  ski  touring, 
combe  Tennis  Center  (with  indoor 
year-round  play).  The  Golf  Academy,  i 
championship  course.  We  custom  design 
recreational  programs;  our  reputatioitfl 
less  as  New  England's  outstanding  corpo 
meetings  location. 

CIRCLE  READER  SERVICE  CARD  NO.  22 


WESTERN  INTERNATIONAL  HOTELS 
2000  Fifth  Avenue  Building 
Seattle,  Washington  98121 
Phone  (206)  447-5274 
Jim  Weiss 

Manager,  Travel  Industry  Sales 
Fifty  hotels  in  fourteen  countries  including  nine 
in  Mexico,  two  in  Hawaii,  plus  Australia,  Cana¬ 
da,  Denmark,  El  Salvador,  Guatemala,  Hong 
Kong,  Japan,  Norway,  Philippines,  Singapore, 
South  Africa,  Thailand  and  21  in  continental  U.S. 
Write  for  free  Directory.  Send  name,  company, 
address  for  inclusion  on  monthly  mailing  of  hotel 
order  forms. 
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THE  WORLD  OF  PALM-AIRE  ^ 

2501  Palm-Aire  Drive  North 
Pompano  Beach,  Florida  33060  00 

Phone  (1-800)  327-4960  (toll  free) 

(1-305)  971-6000  (Florida  and  Canada) 

Saul  Chato 

Vice  President,  Resort  Sales  and  Marketing 
The  World  of  Palm-Aire  is  the  only  Florida  resort 
offering  3  superior  hotels,  an  internationally- 
known  spa,  5  challenging  18-hole  golf  courses, 
25  tennis  courts  (some  lit  for  night  play),  heated 
swimming  pools  and  a  private  beach  club  hotel 
on  the.  ocean. 
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Specialty  Tours 

SOUTHWEST  SAFARIS 
P.O.  Box  945,  Dept.  118 
Santa  Fe,  New  Mexico  87501 
Phone  (505)  988-4246 
Bruce  Adams 

Air/ land  adventure  expeditions  of  New  Mexico, 
Colorado,  Utah  and  Arizona.  Unique  natural  his¬ 
tory  field  trips  featuring  geology,  ecology  and 
history.  Camping,  hiking,  riding,  rafting,  jeeping. 
Lodging  available  at  cozy,  fly-in  retreats.  Unfor¬ 
gettable  incentive  vacation  packages  offer  the  ul¬ 
timate  in  creative  travel.  Ask  for  our  free  bro¬ 
chure. 

CIRCLE  READER  SERVICE  CARD  NO.  14 
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VENTURE  TOURS 
66-7  18th  Avenue  South 
Minneapolis,  Minnesota  55423 
Phone  (612)  861-7426 
(800)  328-4618 
Joyce  Remeke 

Venture  Tours  —  Orient/ South  Pacific  wholesale 
tour  operator  of  high  quality,  economically 
priced  multi-destination  tours  for  groups  to  the 
Orient  and  South  Pacific.  Free  land,  air  and  hos¬ 
pitality  suites  provided  for  tour  organizer  for  ev¬ 
ery  15  registrants.  Venture  sponsors  a  cocktail 
party  for  all  group  tours  composed  of  NIRA 
members. 

CIRCLE  READER  SERVICE  CARD  NO.  26 


Themed/  Amusement  Parks 

FLORIDA'S  SILVER  SPRINGS 
and  WEEKI  WACHEE 
ABC  Leisure  Attractions,  Inc. 

P.O.  Box  367 

Silver  Springs,  Florida  32688 
Phone  (904)  236-2121 
Glenn  J.  Graves 
Director  of  Sales 

A  different  kind  of  magic  .  .  .  nature!  ABC 
Leisure  Attractions,  Inc.,  Florida's  Silver  Springs 
.  .  .  home  of  the  world  famous  Glass  Bottom 
Boat,  scenic  Jungle  Cruise,  Deer  Park,  Reptile  In¬ 
stitute  and  Cypress  Point  Island.  Florida's  Weeki 
Wachee  .  .  .  spring  of  live  mermaids,  exotic  Bird 
Show,  Birds  of  Prey  Show,  Jungle  Cruise  and 
more.  Free  employee  club  cards. 
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MAGIC  MOUNTAIN 
P.O.  Box  5500 
Valencia,  California  91355 
Phone  (805)  259-7272 
Mendy  Canto  e  Mello 

An  exciting  entertainment  complex  offering  over 
70  rides  &  attractions  to  every  member  of  the 
family  including  the  world's  most  thrilling  "white 
knuckler"  rides,  stage  and  theatre  entertainment, 
food  and  fascinating  shops. 

CIRCLE  READER  SERVICE  CARD  NO.  27 


Tourist/ Information  Boards 

AUSTRIAN  NATIONAL  TOURIST  OFFICE,  INC. 

545  Fifth  Avenue 

New  York,  New  York  10017 

Phone  (212)  697-0651 

Hannelore  Leavy 

Marketing  Department 

The  Austrian  National  Tourist  Office  provides 
detailed  information,  trip  planning  assistance,  lit¬ 
erature,  aids  to  promote  travel  programs  (bro¬ 
chures,  shell  folders,  pictures,  films);  customized 
cultural,  sports  and  special  interest  itineraries; 
establishes  contacts  between  travel  organizers  in 
North  America  and  the  suppliers  of  services  in 
Austria  who  specialize  in  the  type  of  travel  ar¬ 
rangements  desired. 

CIRCLE  READER  SERVICE  CARD  NO.  28 

MEXICAN  NATIONAL  TOURIST  COUNCIL 
405  Park  Avenue,  Suite  1002 
New  York,  New  York  10022 
Phone  (212)  755-7212 

"WONDERFUL  MEXICO"  color  brochure  on 
varied  attractions  of  Mexico:  cities,  resorts,  May¬ 
an  and  colonial  monuments.  Free. 

CIRCLE  READER  SERVICE  CARD  NO.  29 

REPUBLIC  OF  CHINA  TOURISM  BUREAU 
210  Post  Street,  Suite  705 
San  Francisco,  California  94108 
Phone  (415)  989-8677 

TIME  FOR  A  NEW  DESTINATION  —  Taiwan,  Re¬ 
public  of  China.  Asia's  ancient  culture,  modern 
services.  Spectacular  scenery,  superb  Chinese 
cuisine,  safe  travel  amid  warm  hospitality. 
Matchless  art,  moderate  prices.  Whatever  your 
special  interests  or  packaging  on  Taiwan  travel, 
we're  ready  to  help  you  coordinate  for  smooth 
happy  tours. 

CIRCLE  READER  SERVICE  CARD  NO.  30 

Travel  Agents 

WORLDW AYS/ HAWAIIAN  HOLIDAYS,  INC. 
711  Third  Avenue 
New  York,  New  York  10017 
Phone  (212)  687-2554 
(800)  223-1767 

Arnold  Light  or  Arthur  Berman 
Worldways  Travel  Corporation/ Hawaiiian  Holi¬ 
days,  Inc.  has  served  the  vacation  and  business 
travel  markets  for  almost  two  decades  as  a  pro¬ 
fessional  marketing/ travel  organization.  Primary 
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markets  are  Hawaii,  California,  St.  Maarten.  Ex¬ 
perience  is  backed  by  almost  200  travel  profes¬ 
sionals  working  through  the  operator's  four  of¬ 
fices  —  New  York,  Chicago,  San  Francisco  and 
Honolulu. 
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Travel  Wholesalers 

SITA  WORLD  TRAVEL,  INC. 

The  SITA  Building 
2960  Wilshire  Boulevard 
Los  Angeles,  California  90010 
Phone  (213)  487-0210 
William  L.  Yold 

Worldwide  tour  operator  offering  a  weekly  Ori¬ 
ent/Philippines  charter  program.  Also  a  full  range 
of  tours  to  Hawaii,  India/ Iran,  Pakistan/ Egypt, 
Mexico,  Bali.  Quotes  on  incentive  or  employee 
recreation  groups  of  any  size.  Nlow  in  the  45th 
year  of  continuous  operation  with  a  network  of 
overseas  offices  and  representatives. 
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WORLD  ADVENTURE  SAFARIS 
1385  Broadway  (Mezzanine) 

New  York,  New  York  10018 
Phone  (212)  575-1310 
John  Sofka 

Specialists  in  group  travel  to  Senegal,  Gambia, 
Ivory  Coast,  Kenya  and  Tanzania  as  well  as  spe¬ 
cial  tours  designed  for  the  adventurous  traveler 
to  various  parts  of  the  world. 
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Beginning  a  travel  program? 

Talk  with  administrators 
who  know  how  it's  done 

Call  the  NIRA  office 

Members  helping  members 
NIRA  consulting  services 


9^  ■?'  y\° 


More 
travel 
news 
to  come 


“IRC  Travelmates  .  . 

Industrial  Recreation  Councils  bring 
the  benefits  of  big-company  pro¬ 
gramming  to  member  organizations 
of  all  sizes.  Read  in  the  November 
issue  of  Recreation  Management 
about  NIRA  members  in  San  Diego 
who  organized  cooperative  employ¬ 
ee  travel  through  their  IRC. 


fitness 

NDUSTRlESJnc. 


Suddenly  you're  1  ■T.  . 

happier,  healthierfhaving  fun! 


-  SIX  Professional  Models' 

Til  I  _ 

\  athletic  I  walker - 

train  er  I  _ •  Jogger 


Model  800  Athletic  Trainer  is  huilt  lor  heavy 
duty.  Fine  for  health  spas,  |>m  athletic 
training  facilities!  Inlinitely  variable  speeds 
let  you  program  your  degree  of  fitness! 


B  fitness 
Industries 


BUX  <140,  PF.LHAM,  ALABAMA  35124 


BOX  448,  PF.LHAM,  ALABAMA  35124 
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From  an  educational  session 
1977  NIRA  Conference  and  Exhibit 


Improve  Adherence 
to  Your  Fitness  Program 

Part  III  of  a  three-part  feature 


by  Robert  S.  Wanzel,  Ph.D. 
and 

Richard  R.  Danielson,  Ph.D. 


OBJECTIVES 

Respondents  to  our  survey  were 
asked  if  they  had  set  objectives  for 
themselves  when  they  first  started 
the  program  and,  if  so,  what  types  of 
objectives  they  had  chosen.  The 
answers  revealed  that  83.5%  of  the 
respondents  had  set  objectives  for 
themselves  when  starting  the  pro¬ 
gram. 

As  shown  in  Table  V,  general  con¬ 
ditioning  was  the  most  often  stated 
objective  (70.9%),  followed  by  im¬ 
proved  heart  and  lungs  (52.8% )  and 
weight  loss/figure  improvement 
(46.5%).  The  data  for  improved 
heart  and  lungs  was  statistically  sig¬ 
nificant,  as  was  the  information  on 
figure  improvement.  Women  were 
less  likely  than  men  to  have  car¬ 
diovascular  exercise  objectives  and 
were  more  likely  to  have  the  objec¬ 
tive  of  figure  improvement. 

Also  significant  was  the  relation¬ 
ship  between  age  group  and  the  ex¬ 
ercise  objectives  of  increased 
strength,  figure  improvement  and 
tension  reduction.  Older  workers 
set  figure  improvement  and  tension 


reduction  objectives  more  often 
than  younger  workers  did.  Lower 
middle  aged  and  older  workers  set 
the  objectives  of  increased  strength 
more  frequently  than  did  members 
of  other  age  groups. 

No  significant  relationship  was 
found  between  job  types  and  fitness 
objectives.  Neither  were  there  many 


significant  relationships  between 
types  of  objectives  and  participants' 
longevity  in  the  program.  Three  ex¬ 
ceptions  may  reflect  upon  partici¬ 
pants'  impatience  to  see  results.  A 
disproportionately  low  percentage 
of  one-month  dropouts  had  the  ob¬ 
jective  of  weight  loss  (28.1%).  A  dis¬ 
proportionately  high  percentage  of 


In  January  1977,  Drs.  Wanzel  and  Danielson  completed  a  detailed 
study  of  drop-outs  from  an  employee  fitness  program  for  a  large  Ca¬ 
nadian  resource  firm.  The  results  of  their  study  were  reported  by  Dr. 
Wanzel  to  the  36th  Annual  NIRA  Conference  and  Exhibit  the  follow¬ 
ing  May  .  RM  has  published  their  report  in  three  parts  in  its  July,  Au¬ 
gust  and  September  1977  issues. 

PART  I  described  the  fitness  program  and  facilities  observed  in  the 
study.  It  covered  the  types  of  employees  enrolled  in  the  program 
and  the  general  reasons  they  gave  for  dropping  out. 

PART  II  continued  with  a  more  detailed  discussion  of  employees' 
reasons  for  dropping  out  and  how  these  reasons  applied  to  different 
groups  of  participants. 

PART  III  compares  participants'  objectives  for  joining  the  program 
with  their  later  adherence  to  its  regimen.  It  also  examines  the  effect 
of  scheduling  on  participation  and  offers  several  concluding  recom¬ 
mendations  for  recreation  administrators  who  contemplate  begin¬ 
ning —  or  improving —  an  employee  fitness  program. 


A  complete  version  of  the  exercise  objectives  section  is  published  in  the  1977  Proceedings  of  the  North  American  Society  of  Sports  and  Physical  Activity. 
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those  who  dropped  out  after  two 
months  (61.8%),  however,  had  set 
weight-loss  goals.  Of  the  three- 
month  dropouts,  only  24.1%  had 
the  objective  of  strength  gain  while 
43.1%  had  the  objective  of  muscle 
toning.  All  other  relationships  were 
non-significant. 

People  who  had  the  objective  of 
general  conditioning  tended  to 
achieve  it  more  frequently  than 
chance  would  indicate.  This  was 
not  the  case  with  any  of  the  other 
exercise  objectives  when  compared 
with  achievement. 

The  statistics  in  Table  V  also  reveal 
that  most  of  the  respondents  had 
set  anywhere  from  zero  to  four  exer¬ 
cise  objectives.  In  fact,  61%  set  be¬ 
tween  two  and  four  goals  upon  en¬ 
tering  the  program.  Many  partici¬ 
pants  may  have  set  more  objectives 
than  could  be  attained  within  the 
first  six  months  of  an  exercise  pro¬ 
gram.  This  may  explain  why  only 
53.2%  of  the  respondents  were  able 
to  reach  their  fitness  goals  within 
the  first  six  months. 

No  significant  relationships  were 


found  between  number  of  objec¬ 
tives  set  and  sex,  age  group,  job  type 
or  overall  attainment  of  objectives. 

SEASONS 

OF  PARTICIPATION 

Most  of  the  respondents  partici¬ 
pated  in  the  winter  (52.0%)  or  the 
fall  (51.6% ).  There  was  a  definite  de¬ 
cline  in  participation  during  the 
summer  (to  11.4% )  a  seasonal  affect 
noted  by  Briggs  (1975). 

Even  so,  the  interruption  of  vaca¬ 
tions  did  not  appear  to  have  a  telling 
affect  on  the  final  drop-out  rate. 
Our  survey  indicated  that  the  over¬ 
whelming  majority  of  respondents 
(73.2%)  took  their  holidays  (vaca¬ 
tions)  in  the  summer  during  the  year 
in  which  they  withdrew  from  the 
program.  The  relationship  of  this 
statistic  to  program  withdrawal  may 
be  minimal,  however,  since  most  of 
the  company's  employees  took  their 
holidays  during  the  summer.  Inter¬ 
estingly  enough,  only  28.7%  of  the 
respondents  stated  that  they  finally 
discontinued  their  participation  af¬ 
ter  returning  from  their  holidays. 


DAY  OF  WEEK 

There  was  a  fairly  even  distribu¬ 
tion  of  fitness  program  drop-outs 
among  the  days  of  the  week  during 
which  facilities  were  open  (many 
drop-outs  had  used  the  facilities 
several  times  a  week):  Monday 
(63.8%),  Tuesday  (37.0%),  Wednes¬ 
day  (65.4% ),  Thursday  (43.3% ),  and 
Friday  (41.3%).  Saturday  showed 
very  low  attendance  (6.7% ),  regard¬ 
less  of  its  drop-out  rate.  Participants 
who  achieved  their  objectives  more 
frequently  worked  out  on  Monday 
(73-59%)  and  Friday  (51-32%)  than 
did  those  who  failed  to  achieve 
their  objectives.  This  would  seem  to 
indicate  that  program  directors 
should  attempt  to  motivate  people 
to  workout  on  Monday  and  Friday. 

TIME  OF  DAY 

The  heaviest  usage  of  program  fa¬ 
cilities  occurred  between  noon  and 
1:00  p.m.  (19.7%)  and  between  7:00 
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TABLE  V 

SEX  COMPARED  WITH 

TYPE  AND  NUMBER  OF  EXERCISE  OBJECTIVES  (%) 


Sex 

Weight 

Loss 

Strength 

Gain 

Muscle 

Tone 

Heart  & 
Lungs 

General 

Cond. 

Figure 

Imp. 

Tension 

Red. 

Men 

43.4 

14.3 

28.0 

60.8 

71.4 

15.3 

14.3 

Women 

55.4 

13.8 

33.8 

29.2 

69.2 

49.2 

15.4 

TOTAL 

46.5 

14.2 

29.5 

52.8 

70.9 

24.0 

14.6 

NUMBER  OF  OBJECTIVES 

Sex 

0 

1 

2 

3 

4 

5 

6 

7 

Men 

12.2 

15.3 

21.2 

26.5 

18.0 

4.2 

1.1 

1.6 

Women 

13.8 

18.5 

20.0 

13.8 

13.8 

12.3 

4.6 

3.1 

TOTAL 

12.6 

16.1 

20.9 

23.2 

16.9 

6.3 

2.0 

2.0 
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and  8:00  p.m.  (19.7%).  These  popu¬ 
lar  hours  were  followed  by  5:00-6:00 
p.m.  (18.9%),  6:00-7:00  p.m. 
(15.0%),  4:00-5:00  p.m.  (9.8%)  and 
1:00-2:00  p.m.  (7.9%). 

Those  who  achieved  their  fitness 
objectives  worked  out  more  fre¬ 
quently  from  10:00  a.m.  to  1:00  p.m. 
and  between  4:00  and  6:00  p.m. 
than  did  those  who  did  not  achieve 
their  objectives.  Those  who  did  not 
reach  their  goals  used  the  facilities 
more  frequently  between  6:00  and 
8:00  p.m.  This  might  seem  to  indi¬ 
cate  that  there  would  be  a  better 
chance  of  attaining  exercise  ob¬ 
jectives  if  participants  did  not  work 
out  in  the  evening.  However,  since 
some  members  of  both  the  “attain" 
and  "non-attain"  groups  did  exer¬ 
cise  during  the  same  hours,  work¬ 
out  times  alone  may  not  have  a  dis¬ 
tinguishable  effect. 

COMPETING  WITH 
OTHER  PROGRAMS 

Only  10.4%  of  the  respondents 
revealed  that  they  had  left  their  em¬ 
ployer's  program  to  join  another  fit¬ 
ness  class  or  program.  Of  those  who 
did  drop  out  for  this  reason,  (7.1%) 
joined  another  program  because  its 
facility  was  closer  to  work  or  home. 
Other  reasons  for  switching  were  a 
wider  range  of  activities  (5.1%)  and 
more  convenient  hours  (4.7%). 
Clearly,  however,  it  was  not  the  at¬ 
traction  of  other  programs  which 
caused  significant  participant  with¬ 
drawal. 

CONCLUSIONS 

Our  study  attempted  to  deter¬ 
mine  reasons  for  participant  with¬ 
drawal  from  a  company  exercise 
program.  We  discovered  several  fac¬ 
tors  to  which  “drop-outs"  at¬ 
tributed  their  disaffection. 

Responses  from  this  study 
seemed  to  indicate  that  crowded 
conditions  in  workout  sessions 
could  have  an  adverse  effect  on 
continued  attendance.  Of  those  re¬ 
sponding,  13.7%  cited  this  reason 
for  quitting  the  program.  Another 
area  of  concern  for  42.5%  of  our  re¬ 


Improve  Adherence  continued 


spondents  was  the  facility's  distance 
from  home  or  the  place  of  work. 
The  necessary  rearrangement  of  a 
participant's  daily  schedule  to  ac¬ 
comodate  work-out  sessions  helped 
to  discourage  40.2%  of  respondents. 

In  many  instances,  people  are  un¬ 
willing  to  travel  even  short  dis¬ 
tances,  especially  in  winter,  to  parti¬ 
cipate  in  fitness  programs.  Traveling 
to  the  facility  in  this  study  in  agreea¬ 
ble  weather  required  only  brief 
walking  time.  Inclement  weather, 
however,  may  have  forced  usage  of 
cars  and  added  the  irritation  of  find¬ 
ing  an  urban  parking  spot.  The  hec¬ 
tic  routine  of  a  lunch  hour  exercise 
program,  too  may  have  caused 
'some  employees  who  needed  the 
benefits  of  physical  activity  to  dis¬ 
continue  their  participation. 

A  study  of  adult  participation  in 
physical  activity,  Brunner  (1969), 
found  that  the  primary  reason  parti¬ 
cipants  cited  for  irregular  participa¬ 
tion  was  their  feeling  of  a  lack  of 
time  due  to  business  reasons.  This 
same  feeling  among  employees  is  a 
recurrent  problem  for  many  fitness 
programs.  Some  of  this  resistance 
may  be  reduced  by  making  the  fit¬ 
ness  facility  easily  accessible.  A 
study  by  Teraslinna  and  Associates 
(1969)  noted  that  men  were  more 
willing  to  participate  in  physical  ac¬ 
tivity  when  they  lived  near  an  avail¬ 
able  gymnasium. 

It  also  seems  clear  from!  our  find¬ 
ings  that  any  arrangement  which 
can  ease  the  strain  of  fitness  partici¬ 
pation  on  an  employee's  daily 
schedule  would  boost  program  ad¬ 
herence.  Certainly,  employers 
should  investigate  the  possibility  of 
adjusting  individual  work  schedules 
to  incorporate  the  workout  periods 
of  interested  employees.  This  would 
ease  the  strain  of  training  during  of¬ 
fice  hours  and  reduce  the  crowding 
of  facilities.  Seventy-eight  percent  of 
the  respondents  to  our  survey  be¬ 
lieved  that  adjusted  schedules 
would  not  decrease  their  normal 
productivity.  In  fact,  this  kind  of 
flexibility  could  encourage  em¬ 
ployees  to  be  more  committed  to 
the  company.  j 


Only  34.9%  of  the  fitness  drop¬ 
outs  we  surveyed  exercised  with  a 
friend  or  spouse.  Perhaps  a  buddy 
system  in  which  participants  enroll 
and  exercise  with  another  person 
would  help  increase  program  ad¬ 
herence.  This  could  prove  especially 
effective  with  those  who  tradi¬ 
tionally  exercise  alone:  older  partici¬ 
pants  and  those  with  greater  corpo¬ 
rate  responsibility. 

Although  69.6%  of  our  respond¬ 
ents  indicated  that  instructors 
should  motivate  participants  and 
that  theirs  had  done  so,  it  may  still 
be  helpful  to  improve  the  mo¬ 
tivational  style  of  the  fitness  in¬ 
structor.  Have  the  instructor  ask 
each  participant  what  motivational 
approach,  if  any,  would  be  most 
helpful.  Some  people  respond  well 
to  motivation  by  an  instructor. 
Others  work  best  with  a  friend's  en¬ 
couragement  while  still  others  re¬ 
spond  best  to  peer  group  motiva¬ 
tion.  Participants  should  be  con¬ 
sulted  on  how  they  wish  to  be  moti¬ 
vated. 

Most  of  the  respondents  to  this 
study  had  withdrawn  by  the  end  of 
six  months.  This  seems  to  be  a  wide¬ 
spread  occurrence  in  employee  fit¬ 
ness  programs.  Therefore,  it  seems 
imperative  to  plan  the  first  six 
months  of  a  person's  program  with 
special  care.  Our  study  revealed  that 
subjects  who  felt  they  had  not  at¬ 
tained  their  exercise  objectives 
dropped  out  at  a  significantly  faster 
rate  than  those  who  felt  they  had. 

Fitness  directors  should  be  espe¬ 
cially  careful  to  observe  the  first  six 
months'  adherence  patterns  of: 
those  twenty-five  to  forty-five  years 
of  age  who  hold  clerical  or  technical 
jobs,  since  these  people  tend  to  be 
early  drop-outs.  It  may  be  critical  to 
assess  a  participant's  or  the  in¬ 
structor's  objectives  before  the  pro¬ 
gram  starts.  In  this  study,  83.5%  of 
the  respondents  had  personally  set 
objectives  when  starting  the  fitness 
program,  but  only  53.2%  attained 
them.  It  would  seem  that  partici¬ 
pants  should  develop  realistic  pre¬ 
liminary  objectives  that  can  be  at¬ 
tained  within  a  two-week  period. 


36 


RM,  September,  1977 


This  procedure  should  be  adopted 
for  at  least  the  first  six  months  so 
that  the  participant  can  develop  a 
feeling  of  continued  success. 

In  this  study,  general  conditioning 
was  the  objective  stated  by  the 
largest  percentage  (70.9%)  of  re¬ 
spondents.  It  was  followed  in 
popularity  by  improved  heart  and 
lungs  (52.8%)  and  weight  loss 
(46.5%).  The  unspecific  nature  of 
"general  conditioning"  may  have 
contributed  to  the  drop-out  rate 
among  those  who  set  objectives.  An 
objective  like  "general  condi¬ 
tioning"  should  be  the  end  result,  a 
by-product,  of  all  the  goals  attained 
in  -a  fitness  program.  Instructors 
should  focus  participants'  attention 
on  more  specific,  measurable  goals. 

As  expected,  the  drop-out  rate 
among  the  employees  we  studied 
increased  dramatically  during  the 
summer  months.  A  fitness  director 
hopes,  of  course,  that  employees 
are  still  active  during  the  summer 
months.  In  this  study,  only  28.7%  of 
the  drop-outs  surveyed  indicated 
that  they  finally  discontinued  their 
participation  after  returning  from 
their  summer  holidays.  Neverthe¬ 
less,  the  instructor  or  a  fellow  partic¬ 
ipant  should  approach  an  employee 
who  is  returning  to  work  to  encour¬ 
age  him  or  her  to  resume  participa¬ 
tion  in  the  workout  program. 

Very  few  of  the  drop-outs  we  sur¬ 
veyed  (only  10.4%)  joined  another 
program.  Most  withdrawal  seemed 
to  result  from  dissatisfaction  with 
the  employer's  program,  rather  than 
the  attraction  of  competing  facilities 
or  programs.  Apparently,  fitness  di¬ 
rectors  must  look  within  for  the 
causes  of  participants'  dissatisfac¬ 
tion. 

Our  research  also  intimated  that 
fitness  directors  attempting  to  moti¬ 
vate  their  participants  to  achieve 
their  set  objectives  should  en¬ 
courage  participation  on  Mondays 
and  Fridays,  since  those  who  partici¬ 
pate  on  these  days  stay  with  the 
program  longer.  Directors  should 
also  try  to  schedule  workout  ses¬ 
sions  as  close  to  employees'  work 
hours  as  possible,  preferably  during 
the  working  day. 


The  authors  would  be  glad  to  dis¬ 
cuss  their  study  of  employee  fitness 
program  drop-outs  with  interested 
readers.  Please  address  inquiries  c/o 
NIRA  Headquarters. 
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The  National  Industrial  Recreation  is  known  by  the  companies 
it  keeps  —  year  after  year.  Over  1 ,200  company  members  repre¬ 
sent  NIRA,  which  was  established  in  1941.  Through  cooperation 
and  interaction,  they  have  helped  each  other  develop  the  finest 
recreation  programs  and  services  for  their  employees.  NIRA,  the 
only  association  of  its  kind  in  the  world,  provides  “ready-made” 
programs  for  immediate  implementation,  technical  advice  and 
other  valuable  services.  These  services  are  designed  for  devel¬ 
oped  or  underdeveloped  programs  and  for  full-time,  part-time  or 
volunteer  coordinators  of  employee  activities.  NIRA  is  a  vital  com¬ 
munications  link  between  members.  This  is 
why  the  Association  has  grown  steadily  in 
value  and  recognition.  And  this  is  why  you  __  # 
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you  and  your  employees  might  be  missing. 

NIRA  is  ready  to  help.  Get  the  entire  story.  No 
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of  Membership,  NIRA,  20  N.  Wacker  Drive, 

Chicago,  Illinois  60606,  Phone:  (312)-346-7575.  7'1,- 
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WHO'S  WHO 


Business,  Industry 
and  Government 
Employee  Recreation 


I ^fHO'S  WHO  in  Business,  Industry  and 
Government  Employee  Recreation 
the  finest  administrators  of 


the  educational  and  professional  ac¬ 
complishments  which  distinguish  the  mem¬ 
bers  of  this  select  group. 

The  first  publication  of  its  kind,  Who's 
Who  ...  is  available  on  a  limited  basis  to 
NIRA  members,  interested  recreation  pro¬ 
fessionals,  educational  institutions  and  li¬ 
braries.  The  cost,  including  postage  and 
handling,  is  $7.50  per  copy. 

To  order  your  copy  of  Who's  Who  ,  .  ., 

write  to  Patrick  Stinson  at  the  NIRA  office, 
20  N.  Wacker  Drive,  Suite  2020,  Chicago,  III.* 
60606  —  Phone  (312)  346-7575. 


recognizes 

employee  recreation  and  service  programs. 
The  men  and  women  listed  in  this  first  edi¬ 
tion  are  Certified  Industrial  Recreation  Ad¬ 
ministrators  (CIRA's)  and  Leaders  (CIRL's). 
They  have  met  strict  criteria  for  professional 
excellence  under  the  only  existing  certifica¬ 
tion  program  for  employee  recreation 
specialists. 

Who's  Who  .  .  .  lists  every  CIRA  and 
CIRL  of  record  on  the  publication  date.  In 
biographical  sketches,  the  directory  outlines 
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nirci  calendar 


Drop  in  on  your  fellow  NIRA  members  when  you  are  in  their  areas. 
Check  the  "NIRA  Calendar"  before  you  travel. 

Associated  Industrial  Recreation  Council/ Burbank,  California.  Meets  on  the  third 
Wednesday  of  the  month.  Contact  William  Ranney —  (213)  764-0025. 

Columbus  Industrial  Recreation  Association/Columbus,  Ohio.  Meets  on  the  fourth 
Tuesday  of  the  month;  except  in  November  when  the  meeting  is  scheduled  for  the 
third  Tuesday.  Contact  Doug  Messall  —  (614)  891-8121. 

i 

Dallas-Ft.  Worth  Metroplex  Recreation  Council  (MRC)/ Dallas  and  Ft.  Worth,  Texas. 
Meets  on  the  fourth  Tuesday  of  the  month;  excluding  July  and  December.  Contact 
David  C.  Hoel  —  (214)  438-8611,  ext.  765. 

Dayton  Industrial  Athletic  Association/ Dayton,  Ohio.  Meets  on  the  second  Tuesday 
of  the  month.  Occasionally,  meeting  dates  vary.  Contact  Tim  Shroyer,  CIRA  —  (513) 
445-5000. 

Industrial  Recreation  Association  of  Dayton/ Dayton,  Ohio.  Meets  on  the  first 
Wednesday  of  the  month.  Contact  J.W.  "Bill"  Wabler —  (513)  228-3171. 

I ndustrial  Recreation  Association  of  Detroit/ Detroit,  Michigan.  Meets  on  the  last 
Thursday  of  the  month;  except  for  November  and  December,  when  meetings  are 
scheduled  for  the  third  Thursdays.  Contact  K.  Bill  Deneau  —  (313)  237-7753. 

League  of  Federal  Recreation  Associations/Washington,  DC.  Meets  on  the  third 
Thursday  of  the  month;  excluding  July  and  August.  Contact  Larry  Lemme  —  (202) 
554-6910. 

Greater  Los  Angeles  Area  Industrial  Recreation  Council/  Los  Angeles,  California.  Meets 
on  the  first  Wednesday  of  the  month.  Contact  Hiroko  Mochida  —  (213)  855-5508. 

Milwaukee  Industrial  Recreation  Council/Milwaukee,  Wisconsin.  Meets  on  the  sec¬ 
ond  Monday  of  the  month;  excluding  July.  The  February  meeting,  the  annual  dance,  is 
held  on  the  third  Saturday  of  the  month.  Contact  Andy  Thon  —  (414)  475-9050. 

New  York  Industrial  Recreation  Directors  Association/  New  York,  New  York.  Meetings 
were  suspended  until  September  1977  when  they  may  be  rescheduled.  Contact  Theo¬ 
dore  Curtis  —  (212)  997-2979. 

Oakland  Industrial  Recreation  Association/ Oakland,  California.  Meets  on  the  first 
Monday  of  the  month-  except  for  first  Tuesday  meetings  in  September,  October  and 
November  and  a  Friday  meeting  in  December.  Contact  A.  Jody  Merriam  (415) 
273-3494.  j 

Orange  County  Industrial  Recreation  Association/Orange  County,  California.  Meets 
on  the  second  Tuesday  of  the  month.  Contact  Phyllis  Smith,  CIRA —  (714)  871-3232, 
ext.  2432. 

Phoenix  Industrial  Recreation  Association/ Phoenix,  Arizona.  Meets  on  the  second 
Tuesday  of  the  month.  Contact  John  Bonner —  (602)  262-6541. 

San  Diego  Industrial  Recreation  Council/San  Diego,  California.  Meets  on  the  first 
Thursday  of  the  month.  Contact  Bob  Barlow  —  (714)  236-5717. 

Toledo  Industrial  Recreation  and  Employees  Service  Council  (TIRES)/Toledo,  Ohio. 
Meets  on  the  last  Tuesday  of  the  month;  excluding  December.  Contact  Mel  Byers, 
CIRA  — (419)  475-5475. 

Region  II  plans  a  Conference,  October  20-22,  1977  in  Columbus,  Ohio.  Contact  Ed¬ 
ward  Hilbert,  CIRA  —  (614)  424-6336  or  424-5190. 

Region  III  will  hold  its  Conference  September  30,  1977  at  Flick-Reedy  Corp.,  Bensen- 
ville,  Illinois.  Contact  Susan  Siwicki  —  (312)  545-7701. 

Region  VII  will  hold  its  annual  Conference  and  Exhibit,  September  8-11,  1977  in 
Phoenix.  Contact  Mary  Smith  —  (602)  274-3645. 

37th  Annual  NIRA  Conference  and  Exhibit  will  be  held  May  18-2.3, 1978  at  the  North- 
Park  I  nn,  Dallas,  Texas.  To  become  involved  as  a  Conference  planner  or  for  more  dele¬ 
gates'  and  exhibitors'  information,  contact  the  NIRA  office  —  (312)  346-7575. 
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Principles  of  Association  Management 

A  basic  how-to  guide  for  the  association  adminis- 
itor.  Published  cooperatively  by  the  American 
iciety  of  Association  Executives  (ASAE)  and  the 
lamber  of  Commerce  of  the  United  States.  The  book 
vers  such  basics  as  building  membership,  motivat- 
j  people,  developing  communications,  conducting 
setings,  financing  programs,  handling  public 
lations,  understanding  government  regulations,  and 
are.  Hard-cover.  437  pages.  $15  for  NIRA  members, 
0  for  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  The 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$5./1  yr„  □  *$8./2  yrs.,  □  *$10/3  yrs. 
'Include  $1.00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 


ease  send  me  the  publication(s)  I  have  checked. 

lave  enclosed  $ _ (check  or  money  order) 

MVIE  _ ORGANIZATION 

DDRESS  _ 


4CLOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
RA  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL.  60606 


National  Industrial  Recreation  Association 

Publications  Order  Form 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know:  organizing,  pub¬ 
licity;  4-  to  36-team  leagues,  eliminations,  and 
finals.  36  pages.  $4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliograpy  of  industrial  recrea¬ 
tion  materials  by  Robert  W.  Schoott  and  Douglas 
M.  Crapo,  Ph.D.  over  470  entries,  categorized 
by  subject.  $3.00. 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than 
70  sports  arenas,  pools,  courts  and  fields.  For 
industrial,  private,  public  recreation  leaders. 
$4.00 

□  The  Untapped  Potential; 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  by  Frank 
Flick,  president  of  Flick-Reedy  Corp.,  a  NIRA 
“Employer  of  the  Year.”  Programs  at  Goodyear, 
Timkin,  Kodak,  Xerox,  Flick-Reedy  and  others 
included.  $3.00. 


(All  Prices  Include  Postage  &  Handling) 
(Indicate  Publications  Desired  and  Include  Payment) 


□  Who’s  Who  in  Business,  Industry  ai 
Government  Employee  Recreation 

This  is  the  only  directory  of  Certified  Indi 
trial  Recreation  Administrators  (CIRA’s)  ai 
Leaders  (CIRL’s).  Each  employee  recreate 
specialist  is  listed  with  notes  on  his/her  ed 
cation  and  accomplishments.  46  pages.  $7.5( 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain  w 
they  back  industrial  recreation  and  NIRA.  Chj 
men  of  the  Boards  for  the  Ford  Motor  Compar 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M,  a 
other  industrial  giants  provide  invaluable  si 
port  for  your  programs.  A  “must  see”  1 
management  in  your  organization.  $5.00  eai 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 


SERVICES  &  ACTIVITIES 


Purpose 


The  National  Industrial  Recrea¬ 
tion  Association  assists  in  develop¬ 
ing  employee  recreation  as  a  benefit 
to  business,  industry,  organizations, 
units  of  government  and  the  com¬ 
munity.  It  promotes  the  concept  of 
industrial  recreation  as  a  means  of 
improving  relations  between  the 
employees  themselves  and  be¬ 
tween  employees  and  manage¬ 
ment,  and  strives  to  upgrade  the 
caliber  of  its  members'  recreation 
programs,  to  form  new  programs 
and  to  keep  members  abreast  of  all 
developments  in  the  field. 

Services  and  Activities 

RECREATION  MANAGEMENT  — 

Published  10  times  a  year.  A  stimu¬ 
lating,  useful,  how-to-do-it  profes¬ 
sional  journal.  Contains  new  ideas, 
new  concepts,  new  ways  to  make 
industrial  recreation  programs  more 
successful. 

Program  Manuals  and  Information 
Center  —  Manuals  prepared  for 
members  by  NIRA  staff  present 
practical  step-by-step  procedures 
for  developing  special  activities  to 
fit  within  a  company's  recreation 
program. 

Periodicals  —  In  addition  to  Rec¬ 
reation  Management,  published  are 
two  newsletters;  the  Keynotes,  a 
monthly  publication,  and  the  Infor¬ 
mer,  articles  for  the  Certified  Indus¬ 
trial  Recreation  Administrator. 
Consultation  Service  —  NIRA  Ad¬ 
visory  Committee  and  staff  plus 
past  Presidents  of  NIRA  and  Asso¬ 
ciation  members  are  available  for 
consultation  or  speaking  engage¬ 
ments. 

National  and  Regional  Contests  — 

Eight  are  conducted  annually  to 
stimulate  participation  in  employee 
programs.  The  amateur  events  are 
mostly  postal  and  can  be  con¬ 
ducted  at  the  member  location  or 
near-by. 

Membership  Directory  —  A  listing 
of  recreation  directors,  personnel 
managers,  Associate  Members  and 


N IRA's  "Who's  Who"  in  Certified 
Administrators  in  Industrial  Recrea¬ 
tion.  Published  annually  and  in¬ 
cludes  telephone  numbers  and  ad¬ 
dresses. 

Free  Clerical  Services  —  Provided 
by  NIRA  for  intra-membership 
communication. 

Awards  —  Given  annually  for  out¬ 
standing  member  leadership  and 
achievement  in  areas  of  recreation 
administration  and  programming; 
for  outstanding  overall  programs 
and  for  specific  activities.  NIRA  also 
presents  special  top  management 
honors. 

Conferences  &  Workshops  —  A 

National  and  one  Regional  Annual 
Conference  and  Exhibit  are  open  to 
all  NIRA  members  where  educa¬ 
tional  sessions  and  seminars  are 
conducted.  Regional  workshops  are 
also  conducted  for  educational 
purposes  near  a  member's  location. 
Certification  Program —  NIRA  cer¬ 
tifies  industrial  recreation  admini¬ 
strators  after  they  successfully  com¬ 
plete  the  Certified  Industrial  Rec¬ 
reation  Administrator  require¬ 
ments.  This  includes  induction  into 
the  "Who's  Who  In  Industrial  Rec¬ 
reation"  records. 

Merchandise  Discounts  —  Many 
consumer  products  and  services  are 
available  to  members  and  their  em¬ 
ployees  at  substantial  savings  as 
high  as  60  percent  off  retail  price, 
primarily  from  Associate  Members, 
Exhibitors  and  Advertisers. 

Employment  Services  —  Special  as¬ 
sistance  offered  members  in  finding 
jobs  and  to  organizations  in  finding 
personnel.  Recruiting  and  Search 
Service  offers  search  screening  and 
referral  of  candidates  for  recrea¬ 
tional  positions. 

Intern  program.  Upper  Level  and 
graduate  students  with  recreation 
majors  are  referred  by  headquarters 
to  conduct  and/or  assist  with  your 
program  development  on  a  full  or 
parttime  basis.  All  students  are  ap¬ 
proved  by  NIRA.  There  is  no  charge 
for  the  service. 

Research  Foundation,  Reports  — 

NIRA  and  the  Educational  Founda- 


_ / 

tion  develop  and  collect  informa¬ 
tion  on  the  latest  trends,  methods 
and  techniques  of  employee  rec¬ 
reation  and  report  findings  to  mem¬ 
bers.  Surveys  conducted  by  NIRA 
and  NIRREF  cover  all  phases  of  em¬ 
ployee  recreational  activities.  The 
studies  enable  our  members  to 
evaluate  their  programs  and  to  keep 
informed  of  trends. 


Types  of  Membership 

Organization  —  Available  to  busi¬ 
ness,  industry  and  governmental  or¬ 
ganizations  or  the  employee  recrea¬ 
tion  associations  and  their  employ¬ 
ees  who  are  interested  in  the  devel¬ 
opment  and  maintenance  of  em¬ 
ployee  recreation  facilities  and/or 
programs. 

Associate  —  Available  to  compa¬ 
nies,  trade  associations  and  other 
organizations  which  operate  na¬ 
tionally  and  are  interested  in  dis¬ 
tributing  programs  and  services  to 
employee  recreation  programs. 
Industrial  Recreation  Council  — 
Open  to  areas  having  organized 
councils  or  associations  comprised 
of  business,  industry  or  govern¬ 
ment. 

Allied  —  Available  to  NIRA  Orga¬ 
nization  Member's  recreation  pro¬ 
gram,  Elected  Officers,  Board  Mem¬ 
bers  and  to  Recreation  program  Co¬ 
ordinators  or  volunteers  at  branch 
locations  of  NIRA  members. 
Individual  —  Available  to  individ¬ 
uals  interested  in  Association  activi¬ 
ties  and  objectives  who  are  not 
connected  with  a  business,  industry 
or  governmental  organization  or  an 
employee  association. 

College/ University  —  Available  to 
institutions  interested  in  Employee 
Recreation  and  by  virtue  of  mem¬ 
bership  shall  entitle  students  en¬ 
rolled  in  their  school  to  receive  a 
reduced  student  membership  fee. 
Student  —  Available  to  students 
majoring  or  minoring  in  recreation 
or  allied  fields  at  a  college  or  uni¬ 
versity  where  such  training  is  of¬ 
fered. 
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Recognition 

Increases 

Real  Pride 
in  Belonging 


Group  identity  and  pride.  Neff  jackets 
make  them  stand  out  in  any  crowd. 

Promoting  your  group’s  own  unique 
image  and  identity  on  high  quality 
Neff  jackets  can  add  real  vitality  to 
the  sense  of  belonging  for  your 
organization’s  club,  team  or  em¬ 
ployee  group. 

Recognition  products:  To  award 
accomplishment  --  and  stimulate  new 
achievement 

Our  satisfied  customers  --  including 
several  major  corporations  --  continue 
to  prove  the  intrinsic,  productive 


values  of  effective  recognition  pro¬ 
grams  built  around  the  concept  of 
customized  group  jackets  from  Neff. 

See  for  yourself. 

Discover  the  quality  and  diversity  of 
the  complete  Neff  line  of  recognition 
jackets,  shirts,  plaques  and  certifi¬ 
cates.  Our  NGP  Pack  details  how  we 
can  set  up  a  program  for  you,  spon¬ 
sored  and  paid  for  by  your  organization 
...or  as  a  complete,  self-liquidating 
program,  delivered  to  and  paid  for  by 
your  members  or  employees. 

Write  for  your  free  copy  today. 


EFF  J)  the  recognition  prt 
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HOBBY  AND  CULTURAL  ACTIVITIES 

Allen-Bradley  Musical  Revue 

See  cover  story ,  page  16 


SERVICES  &  ACTIVITIES 


v _ 

Purpose 

The  National  Industrial  Recrea¬ 
tion  Association  assists  in  develop¬ 
ing  employee  recreation  as  a  benefit 
to  business,  industry,  organizations, 
units  of  government  and  the  com¬ 
munity.  It  promotes  the  concept  of 
industrial  recreation  as  a  means  of 
improving  relations  between  the 
employees  themselves  and  be¬ 
tween  employees  and  manage¬ 
ment,  and  strives  to  upgrade  the 
caliber  of  its  members'  recreation 
programs,  to  form  new  programs 
and  to  keep  members  abreast  of  all 
developments  in  the  field. 

Services  and  Activities 

RECREATION  MANAGEMENT  — 

Published  10  times  a  year.  A  stimu¬ 
lating,  useful,  how-to-do-it  profes¬ 
sional  journal.  Contains  new  ideas, 
new  concepts,  new  ways  to  make 
industrial  recreation  programs  more 
successful. 

Program  Manuals  and  Information 
Center  —  Manuals  prepared  for 
members  by  NIRA  staff  present 
practical  step-by-step  procedures 
for  developing  special  activities  to 
fit  within  a  company's  recreation 
program. 

Periodicals  —  In  addition  to  Rec¬ 
reation  Management,  published  are 
two  newsletters;  the  Keynotes,  a 
monthly  publication,  and  the  Infor¬ 
mer,  articles  for  the  Certified  Indus¬ 
trial  Recreation  Administrator. 
Consultation  Service  —  NIRA  Ad¬ 
visory  Committee  and  staff  plus 
past  Presidents  of  NIRA  and  Asso¬ 
ciation  members  are  available  for 
consultation  or  speaking  engage¬ 
ments. 

National  and  Regional  Contests  — 

Eight  are  conducted  annually  to 
stimulate  participation  in  employee 
programs.  The  amateur  events  are 
mostly  postal  and  can  be  con¬ 
ducted  at  the  member  location  oj; 
near-by. 

Membership  Directory  —  A  listing 
of  recreation  directors,  personnel 
managers.  Associate  Members  and 


NIRA's  "Who's  Who"  jn  Certified 
Administrators  in  Industrial  Recrea¬ 
tion.  Published  annually  and  in¬ 
cludes  telephone  numbers  and  ad¬ 
dresses. 

Free  Clerical  Services  —  Provided 
by  NIRA  for  intra-membership 
communication. 

Awards  —  Given  annually  for  out¬ 
standing  member  leadership  and 
achievement  in  areas  of  recreation 
administration  and  programming; 
for  outstanding  overall  programs 
and  for  specific  activities.  NIRA  also 
presents  special  top  management 
honors. 

Conferences  &  Workshops  —  A 

National  and  one  Regional  Annual 
Conference  and  Exhibit  are  open  to 
all  NIRA  members  where  educa¬ 
tional  sessions  and  seminars  are 
conducted.  Regional  workshops  are 
also  conducted  for  educational 
purposes  near  a  member's  location. 
Certification  Program  —  NIRA  cer¬ 
tifies  industrial  recreation  admini¬ 
strators  after  they  successfully  com¬ 
plete  the  Certified  Industrial  Rec¬ 
reation  Administrator  require¬ 
ments.  This  includes  induction  into 
the  "Who's  Who  In  Industrial  Rec¬ 
reation"  records. 

Merchandise  Discounts  —  Many 
consumer  products  and  services  are 
available  to  members  and  their  em¬ 
ployees  at  substantial  savings  as 
high  as  60  percent  off  retail  price, 
primarily  from  Associate  Members, 
Exhibitors  and  Advertisers. 

Employment  Services —  Special  as¬ 
sistance  offered  members  in  finding 
jobs  and  to  organizations  in  finding 
personnel.  Recruiting  and  Search 
Service  offers  search  screening  and 
referral  of  candidates  for  recrea¬ 
tional  positions. 

Intern  program.  Upper  Level  and 
graduate  students  with  recreation 
majors  are  referred  by  headquarters 
to  conduct  and/or  assist  with  your 
program  development  on  a  full  or 
parttime  basis.  All  students  are  ap¬ 
proved  by  NIRA.  There  is  no  charge 
for  the  service. 

Research  Foundation,  Reports  — 

NIRA  and  the  Educational  Founda- 
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tion  develop  and  collect  informa¬ 
tion  on  the  latest  trends,  methods 
and  techniques  of  employee  rec¬ 
reation  and  report  findings  to  mem¬ 
bers.  Surveys  conducted  by  NIRA 
and  NIRREF  cover  all  phases  of  em¬ 
ployee  recreational  activities.  The 
studies  enable  our  members  to 
evaluate  their  programs  and  to  keep 
informed  of  trends. 


Types  of  Membership 

Organization  —  Available  to  busi¬ 
ness,  industry  and  governmental  or¬ 
ganizations  or  the  employee  recrea¬ 
tion  associations  and  their  employ¬ 
ees  who  are  interested  in  the  devel¬ 
opment  and  maintenance  of  em¬ 
ployee  recreation  facilities  and/or 
programs. 

Associate  —  Available  to  compa¬ 
nies,  trade  associations  and  other 
organizations  which  operate  na¬ 
tionally  and  are  interested  in  dis¬ 
tributing  programs  and  services  to 
employee  recreation  programs. 
Industrial  Recreation  Council  — 
Open  to  areas  having  organized 
councils  or  associations  comprised 
of  business,  industry  or  govern¬ 
ment. 

Allied  —  Available  to  NIRA  Orga¬ 
nization  Member's  recreation  pro¬ 
gram,  Elected  Officers,  Board  Mem¬ 
bers  and  to  Recreation  program  Co¬ 
ordinators  or  volunteers  at  branch 
locations  of  NIRA  members. 
Individual  —  Available  to  individ¬ 
uals  interested  in  Association  activi¬ 
ties  and  objectives  who  are  not 
connected  with  a  business,  industry 
or  governmental  organization  or  an 
employee  association. 

College/ University  —  Available  to 
institutions  interested  in  Employee 
Recreation  and  by  virtue  of  mem¬ 
bership  shall  entitle  students  en¬ 
rolled  in  their  school  to  receive  a 
reduced  student  membership  fee. 
Student  —  Available  to  students 
majoring  or  minoring  in  recreation 
or  allied  fields  at  a  college  or  uni¬ 
versity  where  such  training  is  of¬ 
fered. 
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20  North  Wacker  Drive 
Suite  2020 

Chicago,  Illinois  60606 


fee 


This  unique  concept  provides  a  safe  and  flexible  method  of  renting  popular  feature  motion 
pictures,  such  as  ALL  THE  PRESIDENT'S  MEN,  DOG  DAY  AFTERNOON,  THE  TOWERING  INFERNO, 
and  others,  from  the  1977/78  Warner  Bros.  Film  Gallery  Catalogue. 


Under  the  Program's  new  PER-PERSON  rental  method,  you  may  show  outstanding  feature  films 
at  minimum  financial  risk.  Films  may  be  shown  for  as  many  as  three  consecutive  days  with  no 
increase  in  minimum.  Free  publicity  and  promotional  material  is  provided  for  all  films  ordered. 


For  further  information  regarding  the  new  NIRA-Warner  Bros.  Film  Program  and  our  catalogue 


Write  or  call  collect 


WARNER  BROS.  INC. 
Non-Theatrical  Division 
4000  Warner  Boulevard 
Burbank,  California  91522 
Attn:  Scott  Lane 
Industry  Entertainment  Dept. 
(213)  841-1500 


A  Warner 
Communications 
Company 
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SECRETAR1A  de  TUR1SMO 
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MEXICAN  GOVERNMENT  TOC1R1 
Atlanta  •  Chicago  •  Dallas 
•  New  Orleans  •  New  York 
Francisco  •  Washington,  D. 


You  can  meet  all  requirements 
for  a  foreign  meeting 
when  you  meet  in  Mexico 

Studies  always  showed  in  the  past  that  hotel  rates  in  Mexico  were  more 
moderate  than  most  world  cities.  That  is  even  truer  now  with  the 
favorable  peso-dollar  relationship— so  it  becomes  evei 
living  expenses  of  attendees  within  the  per  diem 
of  course,  no  such  limit  on  incentive  travel— if 
And  more  help  than  ever  is  available  through 
Canadian  offices  where  informed,  »  J  ~ 
the  information,  the  help,  the  at 
For  detailed  information,  write 


CIRCLE  READER  SERVICE  CARD  NO.  1 
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Drama  and  music  clubs  give  employees  creative  outlets  they 
seldom  find  on  the  job.  They  create  memorable  cultural  pro¬ 
grams  for  both  employee  audiences  and  the  performers  who 
earn  their  applause. 

One  of  the  most  ambitious  and  famous  of  employee  per¬ 
formances  is  the  Musical  Revue  staged  annually  by  the  Mil¬ 
waukee  employees  of  Allen-Bradley  Company.  Under  the 
leadership  of  a  fulltime  paid  music  director,  the  Allen-Bradley 
troupe  carries  its  lively  two-hour  review  to  audiences  at  the 
company's  home  office,  in  the  Milwaukee  community  across 
the  country. 


Next  month:  Recreation  Facilities 
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The  NIRA  President 

would  like  a  word  with  you  .  .  . 

.  .  .  about  our  smaller  members 


Fritz  J.  Merrell,  CIRA 
Olin  Corporation 
NIRA  President 

Have  we  forgotten  our  smaller 
member  organizations? 

NIRA  is  still  fighting  to  establish 
employee  recreation  and  services  as 
an  essential  component  of  modern 
personnel  management.  In  our  eag¬ 
erness  to  impress  business  leaders 
with  the  need  for  our  services,  we 
may  have  relied  too  heavily  on  the 
example  of  the  larger  companies 
and  their  well-developed  recreation 
programs.  As  we  promote  recrea¬ 
tion  in  our  own  organizations  and 
to  the  greater  business  community, 
we  find  it  very  effective  to  argue  that 
employee  recreation  is  the  trend  of 
the  future.  After  all,  we  point  out, 
Kodak  is  doing  it,  Xerox  is  doing  it, 
Goodyear  and  U.S.  Steel  are  doing 
it..  .  . 

This  is  sound  public  relations.  To 
attract  the  attention  of  national  bus¬ 
iness  leaders  and  to  establish  the  le¬ 
gitimacy  of  our  cause  before  our 
own  corporate  leaders,  we  need  the 
valuable  example  and  support  of 
the  world's  best  known  industries. 


Our  publication,  Top  Management 
Speaks,  is  a  highly  successful  public 
relations  tool  precisely  because  it 
publishes  statements  of  support  for 
industrial  recreation  from  the  lead¬ 
ers  of  American  business. 

We  value  this  prestigious  support 
and  will  continue  to  rely  on  it  as  we 
work  to  transform  the  "luxury"  of 
recreation  into  a  business  necessity. 
But  the  time  has  come  to  direct  re¬ 
newed  attention  in  another  worthy 
direction:  toward  the  comparatively 
smaller  organizations,  both  within 
NIRA  and  among  those  whose 
membership  we  seek. 

More  than  one  member  from  a 
small  organization  has  wondered 
whether  NIRA  is  truly  interested  in 
his  or  her  limited  program.  When 
we  talk  with  such  membfers  at  re¬ 
newal  time,  we  occasionally  hear 
comments  in  this  vein: 

"I  like  learning  about  the  fantastic 
programs  at  the  big  companies.  I 
hope  someday  our  company  will 
build  modern  recreation^  facilities 
and  hire  a  large  full-time  staff.  But, 
for  now,  I'm  the  only  recreation 
leader  we  have.  I  have  no  special  fa¬ 
cilities  and  limited  financial  support 
from  the  company.  Sometimes,  it 
seems  that  NIRA  is  for  those  big 
companies,  not  for  me." 

NOT  TRUE.  NIRA  is  for  employee 
recreation  —  wherever  and  how¬ 
ever  it  arises.  The  Association  was 
established  to  help  companies  of  all 
sizes  develop  new  programs  and  im¬ 
prove  the  activities  they  already  of¬ 
fer.  All  employees  —  and  all  em¬ 
ployers  —  can  benefit  from  recrea¬ 
tion  programs. 

In  one  form  or  another,  recrea¬ 
tion  is  as  natural  to  the  work  place 
as  work  itself.  Recreation  begins 


spontaneously,  inevitably.  It  is  a  na¬ 
tural  outgrowth  of  human  gather¬ 
ings  —  in  our  case,  of  people 
brought  together  for  work.  Even  the 
most  sophisticated  recreation  pro¬ 
grams  began  with  a  lunch-time  card 
game,  an  evening  softball  match  or  a 
weekend  picnic.  Some  programs 
prospered  early  under  enlightened 
management,  with  the  backing  of 
large  and  prosperous  employers. 
Some  of  these  represent  the  cream 
of  our  crop —  the  pride  of  the  Asso¬ 
ciation.  But  the  vast  majority  of  em¬ 
ployee  recreation  programs  develop 
their  benefits  with  more  modest  re¬ 
sources. 

Even  today,  while  employee  rec¬ 
reation  is  growing  as  never  before, 
the  majority  of  NIRA  member  or¬ 
ganizations  represent  fewer  than 
5,000  employees  at  one  site.  With  a 
few  notable  exceptions,  smaller 
companies  cannot  support  dazzling 
facilities  and  large  paid  recreation 
staffs.  Nevertheless,  they  can  and 
should  offer  substantial  recreation 
programs  for  their  employees.  Al¬ 
most  every  company  has  some 
recreation  activity,  if  only  an  unoffi¬ 
cial  holiday  party  or  an  informal 
sports  league.  Especially  those  with¬ 
out  organized  professional  recrea¬ 
tion  leadership  can  benefit  from 
NIRA  membership.  The  Association 
can  help  them  initiate  and  develop 
their  sports  activities,  travel  pro¬ 
grams,  social  events  and  more.  This 
service  is  our  reason  for  existing.  If 
we  remember  this  purpose  and 
communicate  it  to  others,  it  will  also 
be  our  reason  for  growth. 
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Name  three  places  where 
you  can  dine  like  a  kino, 
s  eep  like  a  baby,  work  like 
a  Trojan  and  play  to 
your  heart’s  content! 


NortkPark  Inn 


Located  in  the  heart  of  North  Dallas, 
NorthPark  Inn  is  just  a  hop,  skip  and  a 
jump  to  the  finest  shopping,  best 
restaurants,  dinner  theaters,  discos 
and  movies  in  the  area.  Then, 
when  you’re  all  tuckered  out,  tuck  yourself  into 
one  of  our  365  ever-so-comfortable  rooms. 


Happy 
pnin 

If  Florida  suits  m 

your  taste,  try  The  Happy  Dolphin, 
St.  Petersburg.  Your  room  will 
overlook  the  Gulf  of  Mexico,  so  be  sure 
to  have  your  swimsuit  handy.  For  more  fun 
in  the  sun,  try  our  shopping  village, 
theater,  marina,  nightly  entertainment 
or  one  of  our  daily  Disney  World  tours. 
When  you  get  tired  of  playing  around 
and  are  ready  to  get  back  to 
work 
ask 

about  The  Happy 
Dolphin’s  complete 
convention  facilities. 


NorthPark  Inn  also  features  extensive  meeting 
and  convention  facilities  to  handle  a 
gathering  of  3  to  3,000. 

So  the  next  time  you  come 
to  Big  “D,”  plan  to  stay  at 
the  big  “N,”  NorthPark  Inn. 


Plantation 
Inn 


Get  away  from  it  all  with  “good  old 
Southern  Hospitality”  at  The  Plantation 
Inn,  Crystal  River,  Florida.  Besides  the  excellent 
food  and  charming  atmosphere,  there’s  an  18-hole 
championship  golf  course  and  all-weather  tennis 
courts  on  the  premises.  You  can  also  swim,  fish, 
scuba  and  skin-dive  to  your  heart’s  content.  And, 
if  you  want  to  bring  a  planeload  of  friends  along, 
land  on  our  private  airplane  landing  strip. 

As  you  can  clearly  see,  with  our  complete 
convention  facilities,  The  Plantation  Inn  success¬ 
fully  mixes  the  perfect  combination  of  business 
and  pleasure  neatly  wrapped  up  into  one 
delightful  package. 

Now  that  you  know  where  you  can 
find  all  these  wonderful  things 
under  three  roofs,  make 
your  plans  to  visit  one 
of  them  today. 


For  more  information  and  full-color  brochures,  call  or  write: 

NorthPark  Inn  The  Happy  Dolphin 

Sales  Dept.,  9300  N.  Central  Expwy.  qr  Sales  Dept.,  4900  Gulf  Blvd. 

Dallas,  TX  75231  St.  Petersburg,  FL 33706 

(214)363-2431  (813)360-7011 

NorthPark  Inn,  The  Happy  Dolphin  and  The  Plantation  Inn  are  Caruth  Hotel  and  Resort  Properties. 


RM,  October,  1977 


CIRCLE  READER  SERVICE  CARD  NO.  2 


5 


nirct  news 


The  Camelback  Inn,  site  of  the  Region  VII  Conference  and  Exhibit,  offers 
dramatic  southwestern  scenery. 


Three  local  conferences 
show  regions'  drive 

During  the  fall  months,  three  of 
the  Association's  regions  will  hold 
conferences  or  seminars  for  their 
member  organizations.  NIRA  mem¬ 
bers  from  outside  the  host  regions 
are  welcome  to  participate. 

This  new  activity  at  the  local  level 
marks  a  turning  point  in  NIRA's  de¬ 
velopment  and  points  toward  the 
future  growth  of  the  Association 
through  grassroots  organization. 

NIRA  President  Fritz  Merrell, 
CIRA  noted  in  his  july  RM  column 
that  the  future  strength  of  the  Asso¬ 
ciation  depends  upon  the  develop¬ 
ment  of  local  organizations  headed 
by  regional  leaders.  When  he  took 
office  last  May,  Executive  Director 


Patrick  Stinson,  too,  pointed  to  the 
regional  organizations  as  the  source 
of  greatest  increase  in  membership 
and  services. 

The  1977  regional  conferences 
vary  considerably  in  length,  size  and 
scope.  All,  however,  depend  almost 
entirely  upon  the  volunteer  efforts 
of  local  NIRA  members  for  their  de¬ 
velopment  and  success.  Check 
future  issues  of  RM  for  a  full  report 
on  each  meeting. 

Region  VII 

The  long-established  Region  VII 
Conference  and  Exhibit  took 
place  at  the  Camelback  Inn  in 
Scottsdale,  Arizona,  September 
8-11, 1977.  Conference  Chairperson 
Mary  Smith  (Safeway)  and  her  com¬ 


mittee  from  the  Phoenix  IRC  hosted 
the  27th  annual  meeting.  Program 
Chairman  Bill  Bruce  of  Motorola 
designed  this  year's  educational 
program  to  include  topics  of  na¬ 
tionwide  as  well  as  regional  interest. 
The  program  offered  sessions  on 
non-profit  tax  status,  recreation 
volunteers,  cardio-vascular  fitness, 
recreation  legislation,  management 
techniques,  travel  services,  program 
publicity  and  more.  Workshops  on 
liability  and  an  "IRC  ideas  ex¬ 
change"  brought  novel  approaches 
to  two  learning  sessions. 

Region  VII  comprises  the  states  of 
Washington,  Oregon,  California, 
Nevada,  Idaho,  Utah,  and  Arizona. 

Region  III 

Flick-Reedy  Corp.  in  the  Chicago 
suburb  of  Bensenville,  Illinois 
hosted  the  Region  III  Conference, 
September  30, 1977.  The  conference 
planning  committee,  under  the  di¬ 
rection  of  Susan  Siwicki  (Bankers 
Life  &  Casualty  Company)  provided 
a  valuable  program  both  for  mem¬ 
bers  who  do  not  have  extensive 
funds  and  facilities  and  for  those 
who  do. 

The  educational  agenda  for  the 
Region  III  meeting  included  sessions 
on  recreation  liability,  "double  du¬ 
ties",  programming  ideas,  physical 
fitness  and  employee  nutrition.  The 
Chicago  Association  of  Recreation 
and  Employee  Services  (CARES),  the 
host  IRC,  developed  the  project  in 
its  first  full  year  of  existence. 

The  Regioridll  meeting  was  open 
to  all  interested  NIRA  members. 
Resident  members  in  the  region  hail 
from  Illinois,  Indiana  and  Michigan. 


Region  II 

Immediately  to  the  east  of  Region 
III,  another  conference  is  in  the  final 
stages  of  preparation  under  the  di¬ 
rection  of  Conference  Coordinator 

Edward  Hilbert,  CIRA  (Battelle  Me¬ 
morial  Institute).  The  Columbus 
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HOTEL 


Special  Industnal  Rates 


Catering  to  individual,  couple 
and  family  vacationers. 


Please  write  for  information. 


Jack  Lindeman 
3100  North  Ocean  Boulevard 
Ft.  Lauderdale,  Florida  33308 
Area  Code  305  -  564-8502 


Our  Own  Private  Beach 
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(Ohio)  Industrial  Recreation  Associ¬ 
ation  will  host  the  Conference,  Oc¬ 
tober  21-23, 1977  in  Columbus.  Pro¬ 
gram  Chairman  Al  Ward  (Owens- 
Corning  Fiberglas)  has  compiled  an 
educational  schedule  that  opens 
with  a  session  on  the  power  and  po¬ 
tential  of  Industrial  Recreation 
Councils  (IRC's).  The  program  con¬ 
tinues  with  sessions  on  program  pro¬ 
motion,  management  support,  uni¬ 
versity/industry  partnerships,  spe¬ 
cialized  programming,  family  activi¬ 
ties  and  employee  services. 

The  Columbus  Conference  will 
feel  a  stronger  academic  influence 
than  others  this  year  because  of  its 
involvement  with  Ohio  State  Uni¬ 
versity  (OSU).  Conference  meetings 
and  accommodations  for  delegates 
will  be  in  the  Fawcett  Center  for  To¬ 
morrow,  a  multi-purpose  OSU  facil¬ 
ity.  The  University's  School  of  Natu¬ 
ral  Resources  will  contribute  to  the 
program  and  send  several  students 
to  the  Conference  as  delegates. 

Region  II  includes  Ohio,  Ken¬ 
tucky,  West  Virginia,  Pennsylvania, 
Maryland,  Delaware  and  the  District 
of  Columbia. 


Ohio  State  University's  Fawcett  Center  for  Tomorrow  will  house  the 
Region  II  Conference  delegates  and  activities.  rill 
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In 

brief 


Take  cue  from 
kids'  fitness  program 

Employee  fitness  directors  would 
do  well  to  take  a  cue  from  a  new 
children's  fitness  program  in  subur¬ 
ban  Chicago.  The  pilot  program  was 
adopted  in  lieu  of  more  conven¬ 
tional  physical  education  for  pupils 
at  a  Glenview,  Illinois  elementary 
school,  judging  by  the  involvement 
of  the  children  and  the  enthusiastic 
response  of  administrators,  the 


school  has  struck  upon  a  winning 
formula. 

The  school  dropped  its  30-minute 
twice-weekly  physical  education 
classes  in  favor  of  a  daily  35-minute 
work-out  for  boys  and  girls.  Respon¬ 
sibility  for  the  novel  program  was 
handed  to  a  young  part-time  physi¬ 
cal  education  teacher  named  Mi¬ 
chael  Donovan  and  his  coteacher, 
Dorothy  Crow. 

Although  many  observers  assume 
that  naturally  vigorous  children  do 
not  need  a  fitness  regimen,  the 
school  holds  that  people  are  never 
too  young  to  acquire  good  health 
habits.  Careful  and  sympathetic 
guidance  from  Donovan  and  Crow, 
too,  has  ensured  that  the  youngsters 
have  fun  while  they  stay:  in  shape. 

Unlike  many  traditional  physical 
education  courses,  Donovan's  pro¬ 
gram  minimizes  competition  be¬ 
tween  students.  The  individualized 
program  stresses  self-improvement 
and  generously  rewards  achieve¬ 
ment.  Youngsters  who  might  be 
“failures"  in  traditional  gym  courses 


or  team  sports  find  that  they  can 
achieve  personal  fitness  goals. 
Donovan  sees  to  it  that  they  reap 
the  tokens  and  plaudits  they  love. 

The  fitness  program  includes  jog¬ 
ging,  working  out  with  a  punching 
bag,  rope  jumping  and  an  occasion¬ 
al  game  of  field  hockey.  The  pupils 
also  get  a  liberal  dose  of  health  edu¬ 
cation.  Frequent  informal  discus¬ 
sions  cover  the  benefits  of  proper 
nutrition  and  health  habits  and  ex¬ 
plain  the  hazards  of  alcohol,  tobac¬ 
co  and  other  drugs. 

Donovan  uses  personal  example 
and  peer  support  to  encourage  his 
young  participants.  Initially,  he  en¬ 
couraged  children  to  jog  with  him 
on  school  property  before  school 
began.  So  many  kids  turned  out  for 
the  group  run,  however,  that  the 
school  principal  was  forced  to  limit 
jogging  hours. 

The  young  instructor  further  pro¬ 
motes  fitness  by  posting  articles  and 
pictures  about  fitness  programs.  He 
publically  praises  participants  who 
show  progress.  He  snaps  photos  of 


THE  STING  •  AIRPORT  77  •  MIDWAY  •  THE  SLIPPER  AND  THE  ROSE 
SWASHBUCKLER  •  THE  OTHER  SIDE  OF  THE  MOUNTAIN  •  BINGO  LONG 
JESUS  CHRIST  SUPERSTAR  •  THE  EIGER  SANCTION  •  AND  MANY  MORE 


For  further  information  and 
our  catalogue  contact:  the 
regional  office  nearest  you. 


ATLANTA 

205  Walton  Street,  N.W. 
Atlanta,  Georgia  30303 
(404)  523-5081 


CHICAGO 

425  N.  Michigan  Ave. 
Chicago,  Illinois  6061 1 
(312)822-0513 


DALLAS 

810  South  St.  Paul  Street 
Dallas,  Texas  75201 
(214)  741  -3164 


LOS  ANGELES 

8901  Beverly  81  vd. 

Los  Angeles,  Calif.  90048 
(213)  550-7461 


NEW  YORK 

445  Park  Avenue 
New  York,  N.Y.  10022 
(21 2) 759-7500 


IHisir 


lets  you  bring 
the  movies  to  your  employees. 


For  over  30  years  UNIVERSAL/16,  a  division  of 
UNIVERSAL  CITY  STUDIOS,  Inc.  has  been  a  leader 
in  the  field  of  16  MM  feature  film  rental. 

Our  FREE  264  page  catalogue  offers  a  more 
diversified  selection  of  major  entertainment  films 
than  ever  before.  Brand  new  releases  .  .  .  selected 
Classics  .  .  .  and  all  time  favorites  are  now 
available  for  every  type  of  audience. 

UNIVERSAL/16  feature  films  are  excellent  for .  .  . 

•  Lunch  Hour  Entertainment  •  After  Work  Recreation 

•  Special  Holiday  Programs 

Thousands  of  satisfied  customers  have  found  they 
can  depend  on  UNIVERSAL/16  for  excellent  service 
and  dependability. 

Our  5  Regional  Offices  are  staffed  with  experienced 
film  programmers  eager  to  help  you  and  make  your 
ordering  as  easy  as  possible. 
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pupils  working  out  and  posts  them. 
He  sets  reasonable  goals  (e.g.,  miles 
jogged,  turns  at  the  punching  bag) 
and  organizes  awards  ceremonies 
for  all  who  reach  them. 

School  administrators  and  Dono¬ 
van's  fellow  teachers  have  found 
much  to  praise  in  the  new  program. 
The  pupils  gain  the  physical  educa¬ 
tion  they  need  and  learn  about 
sound  health  habits.  They  have  de¬ 
veloped  new  friendships  and 
formed  an  esprit  de  corps  unknown 
before  the  program.  Concurrently, 
teachers  of  English,  reading  and 
arithmetic  have  reported  that  fitness 
participants  seem  more  alert  in  class 
and  more  willing  to  cooperate  with 
one  another. 

A  telling  vote  of  confidence  came 
recently  when  Donovan  was  hired 
as  a  fulltime  teacher. 

Another  look  at 
recreation  and  booze 

An  employee  who  injures  himself 
after  drinking  at  one  of  your  activi¬ 


ties  may  bring  you  and  your  compa¬ 
ny  a  big  headache  the  next  morning. 
A  recent  worker's  compensation 
decision  has  caused  some  recrea¬ 
tion  administrators  to  re-examine 
the  volatile  combination  of  alcohol 
and  recreation  activities. 

The  case  at  hand,  as  reported  re¬ 
cently  in  the  Wall  Street  Journal,  in¬ 
volves  a  Rhode  Island  barrel  recon¬ 
ditioning  firm.  A  worker  became 
drunk  at  the  company's  Christmas 
party  and  tumbled  out  of  a  third- 
story  window.  The  resulting  injury 
to  his  left  leg  led  to  amputation. 

The  state's  supreme  court  ruled 
this  summer  that  the  employee  is 
entitled  to  worker's  compensation 
payments  just  as  if  the  injury  had 
occurred  at  his  work  station  during 
regular  business  hours.  The  court 
awarded  the  man  $97  per  week  plus 
$14,040  to  cover  the  amputation. 

Essential  to  the  court's  finding 
was  the  benefit  the  employer  stood 
to  derive  from  the  Christmas  party. 
Even  though  the  worker  was  not  re¬ 
quired  to  attend  the  activity,  the 


court  deemed  his  injury  "work  re¬ 
lated"  because  the  party  was  held 
on  company  property,  was  paid  for 
by  management,  and  was  a  "cus¬ 
tomary"  event  at  which  attendance 
was  strongly  encouraged.  The  court 
concluded  that  the  activity  benefi¬ 
ted  the  employer  because  it  was  de¬ 
signed  "to  create  good  will  between 
labor  and  management." 

According  to  attorney  Anthony 
Marshall,  in  his  session  on  liability  at 
the  May  1977  NIRA  Conference, 
employers  can  minimize  their  vul¬ 
nerability  to  such  claims.  If  you  do 
serve  alcohol  at  a  recreation  func¬ 
tion,  he  suggested,  contract  all  sup¬ 
ply  and  bartending  responsibilities 
through  an  outside  concessionaire. 
Make  certain,  too,  that  the  contrac¬ 
tor  charges  employees  for  drinks, 
rather  than  dispensing  free  liquor. 

Many  recreation  programs  have 
included  alcoholic  beverages  at  spe¬ 
cific  functions  for  years  without  in¬ 
cident.  Concerned  recreation  direc¬ 
tors  should  consult  their  corporate 
legal  departments  for  guidance.  Pin 


Spain’s  answer  to  the  worlds  luxury  hotels. 


and  internationally  famous  Puerto  Jose  Banus,  in  Marbella,  Spain. 


Three  goif  courses,  five  swimming  pools.  We’ve  got  it  all. 
For  information  contact  J.  Duncan  Newton, 
Apartado  21,  Nueva  Andalucia,  Marbella,  Costa  del  Sol,  Spain. 
Telephone  812040/9  or  Telex  77086  HOBAN-E. 
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Canadian  official  sees 
investment  in  recreation 
as  investment  in  society 


THE  WISE  USE  OF 
LEISURE  TIME  HOLDS 
OUT  THE  ANSWER  TO 
MANY  OF  OUR 
PROBLEMS 


Hon.  A.  Garnet  Brown 

Minister  of  Recreation 
Province  of  Nova  Scotia 


“Governments  everywhere  seek  to  improve  the 
quality  of  life  for  their  citizens.  In  Nova  Scotia, 
where  our  government  has  made  a  major  commit¬ 
ment  to  expand  opportunities  for  individuals  to 
participate  in  leisure  activities  of  their  choice,  I 
look  at  the  return  from  recreation  budgets  as  one 
of  our  most  outstanding  benefits  accruing  from 
the  wise  expenditure  of  tax  dollars. 

“Recreation  dollars  are  definitely  investment 
dollars!  They  return  dividends  to  individuals, 
communities,  business,  and  industry  in  the  form  of 
personal  enrichment,  improved  health,  higher 
morale,  and  greater  productivity.  Recreation  dol¬ 
lars  continue  to  work,  improving  the  quality  of  life 
in  our  communities,  long  after  they  are  invested. 
They  bear  interest  in  the  form  of  human  values  as 
well  as  in  long-lasting  community  resources. 

“We  have  seen  tax  dollars  earmarked  over  the 
years  in  ever  increasing  amounts  to  combat  crime 
and  delinquency,  to  meet  health  and  welfare 
needs,  and  to  resolve  the  social  problems  of  our 
day.  But  these  are  remedial  dollars  —  expen¬ 
ditures  made  to  resolve  problems  after  they  occur. 


As  the  alternative,  recreation  dollars  offer  a  pre¬ 
ventive  medicine  which  provides  a  positive  and 
human  approach  to  resolving  problems  before 
they  occur. 

“I  see  recreation  as  a  two-sided  coin:  on  one 
side  sport,  on  the  other  culture.  To  get  the  best 
value  from  this  coin,  the  individual  must  develop  a 
balanced  use  of  his  leisure  time,  for  his  own  bene¬ 
fit,  as  well  as  that  of  his  community.  Wise  use  of 
recreation  by  the  individual  is  a  stimulus  to  his 
life,  and  an  inspiration  to  those  around  him. 

“In  an  age  when  unrest,  unhappiness  and  dis¬ 
satisfaction  are  prevalent,  the  wise  use  of  leisure 
time  holds  out  the  answer  to  many  of  our  problems 
—  for  all  age  groups,  regardless  of  sex  or  racial 
origin,  as  well  as  the  handicapped  and  disad¬ 
vantaged. 

“The  economic  benefits  of  a  dollar  invested  in 
recreational  opportunities  are  estimated  to  return 
anywhere  from  three  to  ten  dollars  for  every  dollar 
expended.  The  social  benefits  to  our  people  are 
immeasurable.” 


From  Top  Management  Speaks 

Check  the  publications  order  form  card  at  the  back  of  this  issue 


10 


RM,  October,  1977 
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ideas  clinic 


Melvin  C.  Byers,  CIRA 
NIRA  Consultant 


QFor  many  years  it  was  our  company's  policy  to 
•  sponsor  an  employee  Chrismas  party  to  which 
all  employees  and  their  spouses  were  invited,  free 
of  charge.  Because  of  company  budget  problems 
and  a  recent  lack  of  interest  on  the  part  of  em¬ 
ployees,  we  have  decided  to  eliminate  this  function 
and  replace  it  with  individual  gifts  to  all  employees 
during  the  holiday  season.  We  would  greatly  appre¬ 
ciate  your  suggestions  for  this  new  approach  and 
any  information  you  could  provide  about  the  cor¬ 
porate  gift-giving  policies  of  other  NIRA  companies. 

Q  The  difficulty  you  have  experienced  with  your 
**•  holiday  party  has  confronted  a  few  other  NIRA 
companies  as  well.  In  some  cases,  we  have  witnessed 
the  sad  results  of  a  hasty  decision  to  drop  an  em¬ 
ployee  party.  You  should  be  complimented  for  seek¬ 
ing  another  opinion  before  you  cut  a  major  social 
event  from  your  activities  calendar.  I  am  glad  you 
hesitated  because  I  believe  that,  under  most  circum¬ 
stances,  it  is  unwise  to  substitute  individual  gifts  for 
the  greater  benefits  of  a  holiday  party.  Such  a  change, 
furthermore,  may  not  save  the  company  any  sub¬ 
stantial  expense  in  the  long  run. 

Your  Christmas  party  could  have  become  less  suc¬ 
cessful  for  any  number  of  reasons.  A  review  of  basic 
party  guidelines  may  help  you  spot  areas  in  which 
your  organization  can  improve  its  results. 

Most  social  events,  especially  holiday  activities, 
should  be  open  to  both  men  and  women.  Spouses 
should  be  invited  and  singles  should  be  permitted  to 
bring  guests.  All  such  events  should  be  co-sponsored 
by  the  employer  and  the  employees.  Those  who  par¬ 
ticipate  should  contribute  some  support,  even  if  only 
a  small  amount,  to  help  cover  the  cost.  This  provides 
the  planning  committee  with  a  reliable  attendance 
estimate  from  ticket  sales.  More  importantly,  it  en¬ 
courages  the  employees  to  attach  greater  value  to  the 


event.  NIRA  members  have  discovered,  often  to 
their  surprise,  that  employees  truly  do  not  expect  the 
company  to  pick  up  the  full  tab  for  all  recreation 
events.  In  fact,  a  nominal  fee  usually  enhances  ap¬ 
preciation,  especially  when  employees  know  that  the 
company  is  shouldering  most  of  the  cost. 

The  holiday  party,  when  properly  programmed,  is 
the  highlight  of  the  employee  activities  year  and  can 
compare  only  with  the  children's  Christmas  party  in 
popularity.  There  is  no  substitute  for  the  exchange  of 
hearty  holiday  greetings  among  all  employees.  The 
person-to-person  association  of  supervisors  and  em¬ 
ployees  in  a  relaxed  and  festive  atmosphere  offers  an 
ideal  opportunity  for  management  representatives  to 
express  the  company's  appreciation  for  employees' 
contributions  over  the  past  year. 

Individual  gifts  in  lieu  of  this  opportunity  defeat 
the  object  of  employee  recreation  and  miss  the  real 
meaning  of  holiday  giving.  A  gift  for  an  employee 
equal  in  monetary  value  to  the  per  capita  cost  of  a 
Christmas  party  will  probably  be  a  disappointment  to 
most  employees  —  not  to  mention  spouses  who 
look  forward  to  the  holiday  fete.  Ironically,  the  per 
capita  investment  which  the  company  or  employee 
club  makes  in  a  social  event  is  often  considerably  less 
than  the  employees  would  guess.  To  see  it  translated 
into  merchandise  or  a  simple  check  could  damage 
morale.  If  you  hope  to  cut  costs  by  making  individual 
gifts,  the  small  sum  could  even  seem  insulting  to 
some  employees. 

Furthermore,  the  reaction  to  gifts  is  not  always  as 
appreciative  as  you  might  expect.  Many  employees 
may  feel  that  they  represent  only  a  token  effort,  re¬ 
gardless  of  the  amount  spent.  A  gift,  especially  one 
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The  source  of  information  on 

employee 
recreation: 


Directors'  salaries 
Cost  per  employee 
Staffing  ratios 
Capital  in  facilities 
Kinds  of  programs 


$45.00  to  NIRA  members 
$60.00  to  non-members 

Illinois  residents  add  5%  sales  tax 
or  supply  exemption  no _ 


Abbott,  Langer  &  Associates 

P.O.  Box  275 

Park  Forest,  III.  60466 


Ideas  Clinic 


Continued 


presented  in  a  mass  giving  project,  cannot  convey 
the  same  warm  feelings  that  a  party  does.  Once  a 
gift-giving  precedent  is  set,  it  may  be  more  difficult 
than  your  party  to  continue  economically.  Em¬ 
ployees  may  become  accustomed  to  a  gift,  too,  and 
expect  to  include  it  among  negotiated  fringe 
benefits. 

If  you  must  forgo  a  party  or  gift  this  year,  we  sug¬ 
gest  that  a  letter  of  appreciation  and  special  holiday 
greetings  be  sent  from  top  management  to  each  em¬ 
ployee.  This  should  be  supplemented  by  a  personal 
greeting  and  expression  of  appreciation  from  each 
supervisor  to  each  employee. 

Some  companies  ask  their  supervisors  to  arrange  a 
holiday  party,  dinner  or  theatre  outing  for  their 
departments.  Such  affairs  can  be  hosted  by  the 
supervisor  and  his/her  spouse  for  the  employees  and 
their  spouses  (again,  singles  may  bring  dates).  The 
company  picks  up  the  tab,  but  specifies  to  each 
supervisor  the  minimum  and  maximum  amounts 
that  will  be  approved.  Any  additional  expense  is 
covered  by  employees'  contributions. 

If  you  do  decide  to  try  a  holiday  party  again  this 
year,  I  would  suggest  you  form  an  employee/employ¬ 
er  committee  to  discuss  openly  the  problem  of  ex¬ 
penses.  Emphasize  your  desire  to  have  a  fine  event 
with  all  the  trimmings  and  suggest  that  employees 
share  a  small  portion  of  the  cost.  Rely  on  committee 


members  who  have  discussed  all  sides  of  the  issue  to 
promote  the  idea  among  the  general  work  force.  Do 
not  be  afraid  to  sell  low  cost  tickets  to  your 
Christmas  party.  Enthusiastic  promotion  and  a  prize 
drawing  from  ticket  stubs  can  help  mute  any  objec¬ 
tions. 

Finally,  before  you  seriously  consider  dropping  an 
important  social  event  like  your  holiday  party,  exam¬ 
ine  causes  outside  the  specific  event  which  may  have 
contributed  to  its  loss  of  employee  interest.  Em¬ 
ployees  react  to  one  another  and  to  their  supervisors 
in  the  tone  set  by  executive  management.  At  future 
holiday  events,  encourage  managers  to  "unwind"  in 
the  holiday  spirit  and  convey  a  feeling  of  fellowship 
with  other  employees.  This  warmth  may  be  just  the 
touch  you  need  to  turn  your  party  around. 

There  is  a  real  need  in  all  business  and  industry  to¬ 
day  for  better  understanding  and  a  closer  working 
relationship  between  managers  and  employees.  Do 
not  miss  your  greatest  opportunity  —  the  holiday 
season  —  to  reinforce  this  bond. 

The  " Ideas  Clinic"  comprises  exclusively  questions 
we  receive  from  our  members,  along  with  responses 
from  NIRA  Consultant  Mel  Byers,  CIRA.  For  assistance 
in  any  area  of  industrial  recreation,  write  or  call:  NIRA, 
20  N.  Wacker  Dr.,  Suite  2020,  Chicago,  IL  60606  — 
312/346-7575.  Ml 
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Our  one-stop,  no-overhead 
RecreatbnTravel  Department 
can  make  your  job  easier. 


We’re  Loyal  Travel.  One  of  the  largest 
travel  agency  organizations  in  the 
U.S.  And  we  offer  one-stop  service  for 
all  your  travel  needs. 

Be  it  a  recreation  program,  a  pack¬ 
age  tour  for  your  people,  or  a  one  day 
bus  charter,  whatever— we’ll  take  care 
of  everything,  down  to  the  last  detail. 

If  that  isn’t  enough,  we  can  help  you 
better  than  any  other  travel  source. 

Better  because  all  our  people  are 
experts  in  group  tour  and  charter 
travel. 

Better  because  we  have  a  network 
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of  offices,  strategically  located,  all 
over  the  country. 

Better  because  we  have  appoint¬ 
ments  from  all  major  transportation 
and  travel  conferences,  nationally  and 
internationally. 

Better  because  we’re  eager,  anxious 
to  please,  and  free.  (When  you  add  all 


CIRCLE  READER  SERVICE  CARD  NO.  5 


those  together,  it  even  makes  us 
better  than  free.) 

So  next  time  you’re  planning  group 
travel,  look  for  your  nearby  Loyal 
office  in  the  Yellow  Pages.  We  are 
under  Travel  Agencies  and  Bureaus. 

The  only  cost  you’ll  incur  is  the  cost 
of  the  call. 
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LOYAL TRAVEL 

Offices  in  major  cities  in  the  U.S.  and  Canada. 

Another  service  of  The  Greyhound  Corporation. 


Hobby  club  hits  the  road  — 

JPL's  Easy  Riders 


with  Stanley  C.  Locke,  CIRA 


TO  some  people,  the  specter  of  nearly  seventy  mo- 
■  torcyclists  roaring  en  masse  down  a  country  road 
would  be  a  frightening  sight.  For  employees  of  the  Jet 
Propulsion  Laboratory  ()PL)  at  Pasadena,  California, 
though,  it  is  just  another  employee  club  outing. 

The  cyclists  —  JPL  employees,  their  families  and 
friends  —  enjoy  their  special  interest  under  the  auspices 
of  the  jPL  Employee  Recreation  Club  (ERC).  The  biotor- 
cycle  riders  have  operated  as  an  official  sub-club  of  the 
ERC  since  May  1976.  In  that  time,  they  have  increased 
their  ranks  to  66  active  members  and  logged  over 
156,000  miles  of  touring. 

Credit  for  originating  the  club  goes  to  JPL  employee 
Jim  Casson.  With  publicity  help  from  the  ERC,  Casson 
recruited  a  small  group  of  fellow  cyclists  for  one  excur¬ 
sion  in  1974.  The  following  year,  Casson  teamed  with 
another  JPL  cyclist,  Ken  Carter,  and  put  together  a  May 
Day  outing  that  attracted  more  than  70  riders.  By  the 
spring  of  1976,  Casson,  Carter  and  a  core  of  cyclists  had 
drafted  an  ERC  sub-club  constitution,  gained  official  ap¬ 
proval  and  the  motorcycle  club  was  ready  to  roll. 

The  JPL  motorcycle  club  is  not  a  gang  of  impetuous 
youngsters.  According  to  ERC  Manager  Stan  Locke, 
CIRA,  an  occasional  cyclist  himself,  members  average  35 
to  40  years  of  age.  Most  own  large  Japanese-built  tour¬ 
ing  bikes.  Their  purpose  in  joining  the  club  is  social  — 
to  enjoy  the  fun  of  group  tours  through  scenic  country¬ 
side  with  the  companionship  of  other  employees  and 
their  friends.  Women,  as  well  as  men,  participate  in  club 
activities  and  serve  as  officers. 


The  cycle  club,  like  most  ERC  sub-clubs,  is  fairly  inde¬ 
pendent.  Each  year  at  budget  review  time,  club  officers 
talk  over  their  projected  financial  needs  with  the  ERC. 
Although  some  assistance  is  available  to  the  club,  its  ac¬ 
tivities  are  almost  always  conducted  on  a  pay-as-you-go 
basis.  The  club  requests  only  about  $150  per  year  in  ERC 
support.  Recently,  the  group  borrowed  from  ERC  funds 
to  purchase  club  patches.  It  is  repaying  the  entire  sum. 

Even  internal  organization  of  the  club  depends  on  the 
efforts  of  individual  participants.  Outings  are  developed 
and  organized  by  club  volunteers,  not  necessarily  offi¬ 
cers.  Each  leader  sets  the  route  and  takes  responsibility 
for  conducting  his  or  her  tour.  Some  outings  include 
overnight  camping,  while  others  offer  more  luxurious 
accommodations  at  motels  along  the  way.  In  either 
case,  riders  always  have  the  option  of  following  or  leav¬ 
ing  the  planned  itinerary,  as  they  choose. 

Some  recreation  directors  would  hesitate  to  sponsor 
a  motorcycle  club  for  safety  reasons.  Locke  is  aware  of 
the  liability  questions  involved,  but  feels  that  the  ERC  is 
acting  responsibly  in  sanctioning  the  cyclists. 

“We  steer  away  from  balloon  clubs  and  flying  clubs," 
admits  Locke,  "but  we  handle  the  motorcycle  club  just 
like  another  sub-club.  All  of  them  [motorcycle  club 
members]  carry  their  own  company  medical  insurance 
and  they  all  have  insurance  on  their  bikes."  Of  course, 
whether  involved  in  a  club  activity  or  touring  indepen¬ 
dently,  the  cyclists  are  aware  that  they  assume  some  in¬ 
herent  risks  whenever  they  ride. 
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JPL's  July  1977  picnic  offered  Motorcycle  Club  mem¬ 
bers  a  chance  to  show  their  stuff  to  the  uninitiated. 
(Right)  A  blindfolded  rider  negotiates  a  course,  slowly 
and  carefully,  without  straying  or  touching  a  foot  to 
the  ground.  (Above)  The  “Slow  Race"  challenges  the 
balance  and  skill  of  another  Club  member. 

The  motorcycle  club  encourages  sound  safety  prac¬ 
tices  and  ensures  that  every  one  on  a  group  tour  ob¬ 
serves  them.  During  each  tour,  the  group  leader  sets  a 
moderate  pace,  within  the  speed  limit.  Frequent  stops 
are  scheduled  during  each  tour  and  the  group  gladly 
makes  additional  unscheduled  stops  at  the  request  of 
any  member.  Even  though  California  law  does  not  re¬ 
quire  the  wearing  of  safety  helmets, the  club  encourages 
all  members  to  use  them.  In  fact,  Carter,  who  is  presi¬ 
dent  of  the  club,  is  one  of  only  three  riders  who  do  not 
wear  the  protective  head  gear. 

According  to  Carter,  the  club  has  experienced  only 
one  accident  in  its  history.  Ironically,  that  was  a  minor 
mishap  at  the  outset  of  the  group's  very  first  outing. 
Since  then,  after  thousands  of  miles  of  touring,  there  has 
not  been  a  single  accident.  The  club  is  also  proud  of  its 
perfect  traffic  record.  Over  the  thousands  of  miles 
covered  in  club  outings,  not  one  member  of  the  group 
has  ever  been  cited  for  a  violation. 

Independent  as  they  are,  the  JPL  cyclists  have  carried 
their  hobby  to  other  employee  social  functions.  In  July, 
they  performed  at  the  annual  employee  picnic.  The 
group  held  a  “slow  race"  in  which  contestants  eased 
their  powerful  road  bikes  around  a  series  of  pylons  at 
breathtakingly  slow  speeds.  The  slowest  rider  to  cross 
the  finish  line  won.  In  an  equally  entertaining  "cham¬ 
pagne  race",  riders  carried  open  glasses  of  the  sparkling 
wine  as  they  sped  toward  the  finish  line.  The  object,  of 
course,  was  to  cover  the  course  as  quickly  as  possible, 
without  spilling  a  drop. 


"Honest,  this  isn't  a  posed  shot,"  noted  ERC  Manager 
Stan  Locke.  JPL  photographer  John  Gregoire  just 
caught  Locke  in  the  midst  of  another  hectic  day.  fill 
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"It  isn't  amateur  night" 

Allen- Brad  ley 
Musical  Revue 
showcases 
employee  talent 


1977  Allen-Bradley  Musical  Revue,  "Thel 


CRANK  HAVLICEK  (Motorola)  drove  160  miles, 
■  round  trip,  last  Spring  to  see  an  amateur  theatrical 


Allen-Bradley's  employees  enjoy  a  fine  overall 
recreation  program,  under  the  leadership  of  Rec¬ 
reation  Director  Walter  Sprangers,  CIRA.  Their 
sports  and  athletic  program  offers  all  popular  ac¬ 
tivities  as  well  as  physical  fitness  classes.  A  li¬ 
brary/  lounge  and  a  game  room  encourage  a  vari¬ 
ety  of 'quieter  recreational  pursuits.  Sprangers' 
office  also  assists  employees  with  vacation  plans 
and  administers  a  valuable  selection  of  discount 
programs. 

The  Milwaukee-based  manufacturer  has  taken 
cultural  activity  programming  a  giant  step  farther 
than  most  employers,  however.  For  more  than  a 
generation,  its  music  department  has  delighted 
audiences  with  its  colorful  annual  Musical 
Revues.  The  company  has  encouraged  and  sup¬ 
ported  its  employees'  talents  with  unusual 
generosity.  The  result  is  an  enthusiastic  em¬ 
ployee  orchestra  and  chorus  with  a  well- 
deserved  reputation  for  polished  showmanship. 


production.  Havlicek,  who  lives  near  Chicago,  has  plen¬ 
ty  of  professional  shows  from  which  to  choose  in  his 
home  area.  Even  so,  he  drove  his  wife  and  two  friends 
to  Milwaukee  to  see  the  Allen-Bradley  Musical  Revue. 

"It  was  worth  it,"  said  Havlicek,  who  first  saw  the 
musical  variety  show  as  a  delegate  to  the  1976  NIRA 
Conference  in  Milwaukee.  "I  thought  the  show  was  ex¬ 
cellent.  They're  employees,  you  know,  but  it  isn't  ama¬ 
teur  night.  They  are  really  professional." 

Havlicek  is  among  more  than  a  million  people  who 
have  seen  and  loved  the  Musical  Revues  staged  by  the 
Orchestra  and  Chorus  of  the  Allen-Bradley  Company. 
The  Milwaukee-based  manufacturer  of  industrial  con¬ 
trols,  electronic  components  and  magnetic  materials 
employs  10,000  people,  worldwide.  Seven  thousand  of 
them  work  at  the  Milwaukee  site. 

Allen-Bradley's  venture  into  theatre  began  in  1942. 
With  the  support  of  a  company  founder,  Harry  Bradley, 
a  small  group  of  musically  talented  employees  helped 
boost  morale  during  the  strenuous  war-time  produc¬ 
tion  schedules  by  offering  brief  lunch  hour  concerts  ev¬ 
ery  Wednesday.  By  the  end  of  the  war,  the  informal 
Wednesday  concerts  had  developed  into  a  more  am¬ 
bitious  musical  program.  The  orchestra  grew  in  size  and 
by  1951  had  adopted  a  chorus.  Three  years  later,  the 
combined  Orchestra  and  Chorus  embarked  on  its  first 
cross-country  tour  of  Allen-Bradley  distributors  and 
customers.  This  September,  the  present  42-member 
troupe  left  Milwaukee  for  its  twelfth  tour,  a  three-week, 
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les  On,"  played  in  fifteen  cities  during  a  three-week  Fall  road  tour. 


15-city  swing  through  the  East  and  Midwest.  Every  stop,  As  each  year's  Musical  Revue  begins  to  take  shape, 

every  stage  and  overnight  accommodation  had  been  auxiliary  forces  assist  the  effort.  Under  Werth's  experi- 

personally  checked  by  Music  Director  Anthony  (Tony)  enced  supervision,  the  company  carpentry  shop  builds 

Werth.  The  Musical  Revue  has  been  his  "baby"  from  the  scenery.  A  dressmaker  produces  at  least  one  new  set 

the  very  start.  of  costumes  to  supplement  the  generous  selections  al- 

Werth,  originally  a  member  of  Allen-Bradley's  cabinet  ready  available  from  the  department's  wardrobe, 
department,  was  among  the  first  six  musicians  to  enter-  Emphasis  in  every  lively  two-hour  production  is  on  a 

tain  Allen-Bradley  employees.  Of  the  six,  only  Werth  colorful  combination  of  song  and  dance.  The  1977 

and  Obie  Germanson,  a  tooling  supervisor,  are  still  with  Revue,  "The  Beat  Goes  On,"  was  true  to  that  tradition, 

the  Company.  Werth  left  the  cabinet  department  over  As  usual,  the  show  played  on  Friday  and  Saturday  nights 

20  years  ago  to  become  Allen-Bradley's  fulltime  profes-  for  three  consecutive  weekends  in  late  February  and 

sional  Music  Director.  He  administers  every  phase  of  early  March.  Individual  tickets,  sold  to  employees  at 

the  productions,  from  originating  the  shows  and  judg-  $2.50  each,  included  the  price  of  admission  to  not  only 

ing  try-outs  to  rehearsing  and  directing  each  production  the  Revue  but  also  a  dance  after  the  show.  The  1978 

and  planning  the  periodic  road  tours.  Revue,  like  every  one  in  recent  years,  was  a  sell-out. 

Over  the  years,  Allen-Bradley  has  supported  its  Some  members  of  the  audience  had  seen  every  Musical 
unique  music  department  with  excellent  facilities.  To-  Revue  since  the  1950's. 

day,  the  company's  music  department  rivals  many  well-  In  addition  to  the  annual  Revue,  the  musical  program 

equipped  professional  theatres.  Full  productions  are  also  continues  the  traditional  Wednesday  noon  musi- 

staged  in  the  1,000-seat  Bradley  Hall  auditorium,  with  cales  started  thirty-five  years  ago.  The  same  25-minute 

the  support  of  professional-quality  sound  and  lighting  show  is  performed  three  times  to  accommodate  the 

equipment.  Performers  practice  in  a  rehearsal  room  various  employee  lunch  hours.  The  troupe  also  per- 

specially  constructed  to  duplicate  the  Bradley  Hall  stage  forms  during  the  annual  Milwaukee  "Southshore  Water 

in  both  dimensions  and  acoustics.  Near  the  rehearsal 
room,  sound-proof  rooms  are  available  for  try-outs  and 
practice.  Dressing  rooms  for  men  and  women  are  com¬ 
plete  with  spacious  tables,  individual  sinks  and  three- 
way  mirrors.  A  tape  library  stocks  recordings  of  past  pro¬ 
ductions  for  listening  and  study.  continued  on  following  page 
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Allen-Bradley  Musical  Revue  continued 


Frolic",  a  community  performance  that  has  drawn  en¬ 
thusiastic  Milwaukee  audiences  of  up  to  100,000  for 
more  than  thirty  years.  When  Allen-Bradley  distributors 
and  other  visitors  come  to  the  company's  home  office, 
the  music  department  often  stages  "command  per¬ 
formances."  It  was  such  a  special  event,  performed  for 
delegates  to  the  NIRA  Milwaukee  Conference  and  Ex¬ 
hibit,  that  so  impressed  Frank  Havlicek. 

"I'd  drive  up  there  to  see  it  again,  anytime,"  said  Hav- 
licek  recently.  "They  are  just  outstanding."  Pill 
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by  Anthony  W.  Kotz 
Kotz  &  Schneider 
Land  and  Recreation 
Planning  &  Design 
Syracuse,  N.Y. 


Recreation  and 
the  working  vacation 

As  the  deadline  for  this  issue  nears,  I  am  busy  pre¬ 
paring  for  a  needed  vacation.  Hints  for  designing  and 
building  recreational  facilities  temporarily  escape  me. 

But,  while  the  time  off  will  be  a  vacation  from  the 
planning  and  designing  of  parks,  pools,  tennis  courts, 
and  the  like,  it  will  inevitably  be  an  opportunity  to 


enjoy  and  study  other  people's  facilities  —  to  ob¬ 
serve,  photograph,  note  new  ideas,  critique  prob¬ 
lems  and,  in  general,  learn  from  their  successes  and 
mistakes. 

The  line  between  work  and  play  seems  much  nar¬ 
rower  in  recreation  than  most  other  occupations. 
How  can  a  person  who  is  responsible  for  designing  or 
operating  recreational  facilities  avoid  the  habit  of  cri- 
tiqueing  a  facility  he  or  she  visits?  One  can't  help  ask¬ 
ing  the  basic  questions:  How  well  does  it  serve  its 
purpose?  How  is  it  staffed  and  operated?  What  new 
ideas  might  be  adaptable  to  your  needs?  What  might 
you  do  better?  And  so  on. 

Anyone  who  has  or  is  contemplating  a  facility 
ought  to  keep  a  file  of  ideas,  notes,  photograghs, 
magazine  clippings,  and  other  bits  of  information  on 
the  subject.  It  is  surprising  how  much  information 
can  be  picked  up  incidentally  that  will  be  of  value 
later  as  you  plan,  program  and  articulate  the  specific 
needs  for  your  facility. 

So  while  I  am  vacationing  and  enjoying  the  work  of 
others,  my  professional  curiosity  will  undoubtedly 
lead  to  new  ideas  and  solutions  to  my  clients'  needs. 


name/  in  the  new/ 


Daniel  L.  Archibald,  CIRA  has  moved  to  Fluor 
Engineers  and  Constructors,  Inc.  in  Irvine,  Califor¬ 
nia  to  become  its  Director,  Employee  Services. 
Archibald  joined  Fluor's  Salaries  and  Benefits  staff 
on  July  25, 1977.  He  is  Editor  of  the  CIRA  Informer, 
a  quarterly  NIRA  newsletter,  and  is  a  member  of 
the  CIRA/L  Committee  of  the  NIRA  Board  of  Di¬ 
rectors.  He  had  been  Recreation  and  Employee 
Services  Manager  for  Xerox  Corporation  in  the  Los 
Angeles  suburb  of  El  Segundo  since  1973. 


Susan  Stindle  of  Johnson  Wax  in  Racine,  Wis¬ 
consin  has  left  that  company's  recreation  staff  to 
work  in  its  product  management  area.  She  was 
succeeded  as  Recreation  Administrator  by  Barba¬ 
ra  Dopke  on  July  5,  1977.  Dopke  is  a  former  ele¬ 
mentary  school  teacher  and  the  coach  of  a  cham¬ 
pionship  women's  softball  team.  She  reports  to 
Recreation  Manager  Richard  Wilsman,  CIRA. 


Arthur  L.  Conrad,  CIRA  and  his  wife,  Virginia, 
were  invested,  April  24,  1977,  as  Knight  and  Lady 
of  the  Order  of  the  Holy  Sepulchre  of  Jerusalem. 
The  Order  is  a  select  group  of  outstanding  Catho¬ 
lic  men  and  women.  Conrad  is  Vice  President  of 
Employee  and  Public  Relations  for  Flick-Reedy 
Corporation  in  Bensenville,  Illinois.  He  is  also 
NIRA  Vice  President  of  Public  Relations  and  a 
member  of  the  NIRA  Board  of  Directors. 


Abbie  Van  Gelder  has  retired  from  New  Jersey 
Bell  Telephone  Company  in  Newark.  Jack  Taylor 
now  has  responsibility  for  the  company's  em¬ 
ployee  recreation  activities. 

RM  welcomes  news 
about  NIRA  members 

Write  the  Editor  c/o  NIRA 
or  call  (312)  346-7575 
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organization  profile 


Geo  rgi  a-  Lockheed 
Employee  Recreation  Club 


with  Roy  L.  McClure,  CIRA 


When  a  recreation  manager  works  for  years  to  build 
employee  morale,  he  does  not  want  to  see  his  hard- 
won  gains  diminished  by  serious  lay-offs  or  a  cutback  in 
the  work  force.  Roy  McClure,  CIRA,  Recreation  Manag¬ 
er  of  Lockheed-Georgia  Company,  faced  just  such  a 
problem  in  the  early  and  mid-1970's.  Looking  within  an 
apparent  set-back,  he  and  his  Employee  Recreation 
Club  devised  novel  approaches  and  new  programs  to 
combat  not  only  sagging  employee  morale,  but  also  the 
loss  of  some  of  the  Club's  most  active  members.  It  was 
not  an  easy  time,  but  the  recreation  program  emerged 
in  a  stronger  position,  just  when  it  was  needed  to  ease 
the  tension  of  corporate  concerns. 

Lockheed-Georgia  employees  had  been  fortunate  for 
many  years  to  have  a  strong,  well  supported  recreation 
program.  During  McClure's  administration,  the  compa¬ 
ny  has  encouraged  a  host  of  special  interest  groups, 
many  with  specialized  facilities.  Club  members  had  ac¬ 
cess  to  lapidary  and  ceramics  shops,  a  photo  processing 
lab,  a  boat  construction  and  repair  shop,  an  amateur 
radio  room,  an  indoor  gun  range,  an  auto  garage  and  an 
exercise  room.  Most  impressive  among  the  company's 
generous  facilities  is  its  28-acre  lakeside  camping  and 
recreation  area.  Most  unique  are  its  Flying  Club  and  Sail¬ 
ing  Club,  whose  five  airplanes  and  two  sailplanes  are 
flown  by  scores  of  employee-pilots. 

The  GLERC  also  administers  the  usual  range  of  sports 
programs.  Its  community  service  activities  have  earned 
the  Club  praise  and  awards  from  several  Atlanta  area 
agencies.  In  the  past  eight  years,  the  Club  has  been  hon- 
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ored  for  its  summer  recreation  program  for  underprivi¬ 
leged  children,  its  services  to  blind  citizens,  its  holiday 
work  with  the  Salvation  Army  and  the  Marine  Corps, 
and  its  "Food  for  the  Needy"  projects. 


This  is  the  second  in  a  series  of  articles  on  the 
winners  of  NIRA's  1977  Citizens  Savings  Award 
for  overall  excellence  in  employee  recreation 
and  services.  Last  month,  we  featured  the  Kodak 
Park  Activities  Association,  winner  among  the 
largest  of  NIRA's  member  organizations,  those 
with  over  10,000  employees  at  one  site.  This 
month,  we  move  to  the  best  among  companies 
with  5,000  to  10,000  employees  at  one  site, 
Lockheed-Georgia  Company  located  in  the 
Atlanta  Georgia  suburb  of  Marietta,  Georgia. 

RM  readers  will  remember  the  Georgia-Lock- 
heed  Employees  Recreation  Club  (GLERC)  from 
an  earlier  "profile"  and  because  its  Recreation 
Manager,  Roy  L.  McClure,  CIRA,  is  NIRA's  Im¬ 
mediate  Past  President.  Our  new  look  at  the 
GLERC  program  comes  because  of  its  recent 
award.  The  Club's  story  is  interesting  beyond  the 
award,  however,  because  of  the  remarkably  suc¬ 
cessful  way  in  which  the  recreation  program  has 
responded  to  a  marked  change  in  the  size  and 
composition  of  the  employee  force. 
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GLERC  members  enjoy  a  28-acre  lakeside  recreation  park. 


All  of  this  was  possible  because  of  committed  assist¬ 
ance  from  recreation  volunteers.  The  Club's  Recreation 
Council  includes  volunteers  elected  from  various  dis¬ 
tricts  within  the  Lockheed  plant.  Council  members  who 
have  served  at  least  six  months  are  eligible  to  run  for  of¬ 
fice  on  the  Council.  Committee  officers  and  Committee 
chairmen  are  elected  by  their  fellow  Council  members. 
Hobby  club  officers  are  similarly  chosen. 

In  an  effort  to  involve  as  many  employees  as  possible 
in  Club  activities,  the  GLERC  conducts  membership 
drives  within  each  special  interest  group.  This  helps 
keep  members  enthusiastic  by  involving  them  in  the 
promotion  of  their  special  interests.  It  also  promotes 
the  individual  groups  as  well  as  the  entire  GLERC  by  or¬ 
ganizing  word-of-mouth  campaigns.  Each  club  assures 
its  continued  strength  by  organizing  its  own  leader 
training  system.  The  GLERC  has  found  that,  to  a  large 
degree,  employees  accept  and  even  relish  the  responsi¬ 
bility  for  managing  their  own  clubs. 

This  traditional  involvement  of  volunteers  helped 
save  the  GLERC  when  a  marked  decline  in  the  size  of 
the  work  force,  beginning  in  the  early  1970' s,  could  have 
threatened  the  health  of  the  recreation  programs. 

The  decline  in  employment  was  most  evident  among 
the  younger,  more  active  workers.  By  1975,  the  average 
age  of  Lockheed-Georgia  employees  had  risen  to  47.  As 
a  result,  participation  in  athletic  and  sports  activities  de¬ 
clined.  Clearly,  the  shift  in  the  age  and  interests  of  the 
overall  work  force  called  for  a  complimentary  revision 
in  the  mix  of  recreation  activities.  Sports  and  athletic 
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events  which  had  appealed  more  strongly  to  younger 
employees  gave  some  ground  to  the  hobby  and  craft 
activities.  The  GLERC  also  worked  to  boost  Club  mem¬ 
bership  by  encouraging  employees'  families  to  partici¬ 
pate  in  hobby  club  activities. 

New,  expanded  family  participation  did  swell  the 
rolls  of  hobby  clubs.  As  younger  workers  left  the  com¬ 
pany,  however,  the  number  of  very  young  children  elig¬ 
ible  for  Club  activities  declined.  The  annual  children's 
Christmas  party  soon  shrank  to  an  impractical  size.  The 
holiday  festivities,  therefore,  were  revamped  as  full-fam¬ 
ily  entertainment  and  began  to  meet  the  recreation 
needs  of  employees  and  their  families  in  a  new  way. 

Also  during  this  time,  members  of  the  GLERC  Sports 
Car  Club  turned  an  apparently  dying  concern  into  a  vi¬ 
able  new  activity  with  a  wider  appeal  than  the  original 
group.  The  Sports  Car  Club,  whose  activities  had  cen¬ 
tered  around  field  events  and  road  trials,  tetered  on  the 
brink  of  failure  after  several  younger,  active  members 
left  the  company.  Riding  the  crest  of  employee  interest 
in  fuel  economy  and  environmental  responsibility,  the 
Sports  Car  Club  reorganized  as  the  Auto  Club.  Enthusi¬ 
astic  leaders  promoted  the  new  club  to  the  full  em¬ 
ployee  force  and  discovered  a  greater  participation  than 
they  had  hoped  to  draw.  New  equipment  and  facilities 
in  the  three-bay  auto  garage  allowed  club  members  to 
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Bear  Valley,  CA 

Alpine  County 

—  Red  Dog  Lodge 


Prime  Property.  14  rooms,  sleeps  52,  restaurant,  bar, 
game  room,  sauna.  Completely  equipped  in  A-1  condition. 

Oct.  1, 1977, 2:00  p.m. 
Holiday  Inn,  Stockton 

Ideal  for  camps,  clubs,  organizations  and  investors. 

Bear  Valley  began  only  10  years  ago.  Today,  the  new  Bear 
Valley  offers  skiing  at  Mt.  Reba  —  a  major  ski  area  — 
hotel,  shops,  restaurants,  homes,  condominiums,  a  lake, 
a  6-court  championship  tennis  club,  stables,  swimming 
pool,  hot  tub,  sauna,  gymnasium  and  more. 

Special  Financing  _ _ 

25%  \ 

down  \  /■  *s.  / 

Balance  at  9%  APR  \J|r  ' 

30  year  loan,  due  7  yrs.  Jm  ”'j 

For  Auction  Brochure  .....X#’"4 

Stockton 

call 

(415)332-4450  1|\^ 

Auctioneers:  ^  'v 

W.F.  Tunney  &  Co  2656  Bridgeway  Bl.  Sausalito,  Ca.  94965 


Stockton 
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Lockheed  —  Georgia's  Recreation  Manager  Roy  L. 
McClure,  CIRA 


Located  directly  across  from  world  famous  Winter  Park  and  Mary  Jane  Ski 
Areas.  Cross  country  skiing,  hiking,  snowmobiling,  sightseeing,  etc. 


SUMMER: 


Varied  program  includes  white  water  float  trips,  sailing,  climbing,  backpack¬ 
ing,  etc.,  geared  to  your  ability. 

All  in  the  clear,  crisp  Rocky  Mountain  air.  Live  an  experience  in  resort  comfort. 
Indoor  pool,  sauna,  game  room,  lounge.  Excellent  food.  Special  rates  to  NIRA 
members,  groups  and  families. 


f&t 

Western 


Hi£h  Country  Inn 

P.0.  Box  96N 

Winter  Park,  Colorado  80482 
Tele  303-726-5566 

Art  Lang 


Request  our  16mm  Summer,  or  Winter,  film 


save  money  by  working  on  their  own  cars.  In  the  first 
two  years  after  the  change  in  emphasis,  the  Auto  Club 
showed  a  300%  increase  in  membership. 

As  the  GLERC  worked  successfully  to  maintain  its 
strength  and  meet  the  needs  of  a  changing  work  force,  it 
also  considered  requests  for  innovative  programs.  Em¬ 
ployees  in  Marietta,  like  workers  across  the  country,  de¬ 
veloped  a  new  interest  in  physical  fitness.  In  1974,  after 
two  years  of  planning,  the  Club  opened  a  new  physical 
fitness  area,  including  a  15-station  Universal  Gym. 
Growing  interest  in  fitness  and  self-improvement 
brought  an  even  greater  participation  than  the  Club  had 
anticipated.  Additional  facilities,  including  a  shower 
room  and  jogging  course  were  developed  to  service  the 
enthusiastic  participants. 

Lockheed-Georgia's  recreation  program  has  survived 
and  prospered  under  challenging  conditions  because  it 
used  employees'  needs  as  a  standard  and  guide.  Its 
strength  and  resilience  in  the  face  of  changing  condi¬ 
tions  allowed  Recreation  Manager  Roy  McClure  and 
Club  members  to  answer  a  potentially  discouraging  si¬ 
tuation  with  an  award-winning  program.  PIH 


NEXT  MONTH 
Johnson  Wax 

Citizens  Savings  Award  winner 
among  companies  with 
1,000  to  5,000  employees 
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We  have  the  creative  approach 
to  exhibits -you've  been 
looking  for. 


Small  or  large,  we  can  design  and  build  your 
next  convention  exhibit. 


We  will  design  within  your  budget  and  build  a 
guaranteed  quality  exhibit. 


Our  approach  is  indeed  creative  in  design,  but 
unique  in  service. 


The  unique  approach  provides  our  clientele  with 

the  most  complete  range  of  services,  including  design,  construction,  refurbishing,  storage, 
shipping  coordination,  and  set-up  for  each  one  of  your  shows  throughout  the  U.S.A. 

CALL  COLLECT  /  312  -441-  7670 

CoiMTEMpO  dEsiqN  iisc. 

1780  Maple  Street  Suite  6  Northfield,  Illinois  60093  312/441-7670 

PASS  THIS  INFORMATION  ON— to  your  Corporate  Advertising  Mgr 
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Preparing  Employees 
for  Retirement 

How  an  in-plant  study 
helped  one  company  choose 
the  best  approach  to  a  sensitive  issue 

by  Daniel  L.  Archibald,  CIRA 


When  employees  consider  im¬ 
pending  retirement,  they  fear  finan¬ 
cial  uncertainty  and  the  abrupt  cut¬ 
off  from  associates  and  the  “pro¬ 
ductive"  world.  These  anxieties 
probably  have  a  negative  effect  on 
their  work  performance  during  later 
years  and  could  cost  a  company  sig¬ 
nificantly  in  reduced  productivity. 
When  a  company  can  alleviate  this 
loss  and  assist  the  employee  in  mak¬ 
ing  a  smooth  and  positive  transition 
into  retirement,  it  realizes  both  hu¬ 
mane  and  economic  benefits. 

The  Experiment 

Recognizing  the  need  to  prepare 
employees  for  the  transition  to 
retirement,  Xerox  Corporation  and 
five  other  organizations  entered,  in 
early  1975,  into  a  27-month  pre¬ 
retirement  education  research  proj¬ 
ect  coordinated  by  the  Geron¬ 
tology  Center  at  the  University  of 
Southern  California  (USC).  Funded 
by  a  grant  from  the  U.S.  Department 
of  Health,  Education  and  Welfare, 
the  project  was  to  identify  the 
strengths  and  weaknesses  of  three 
currently  available  pre-retirement 


education  packages.  It  was  also  to 
develop  a  small  number  of  trained 
pre-retirement  program  planning 
experts  for  those  organizations  par¬ 
ticipating  in  the  research. 

The  three  programs  evaluated  in 
the  project  approached  pre-retire¬ 
ment  needs  with  different  methods: 

Los  Angeles  City  School  District, 
Division  of  Career  and  Continuing 
Education 

This  was  the  traditional  academic 
approach  to  pre-retirement  ed¬ 
ucation.  The  program  presented  a 
teacher,  considered  an  expert  in  the 
subject,  who  lectured  to  students 
on  pre-retirement  planning.  Sub¬ 
jects  included  housing,  wills,  fi¬ 
nances,  etc.  The  12-hour  program 
was  conducted  from  7:00-9:00  p.m., 
one  night  per  week  for  six  weeks. 

Manpower  Education  Institute 

This  was  an  information-media  ap¬ 
proach  to  pre-retirement  education. 
The  sessions  lasted  three  hours, 
once  a  week  for  five  weeks.  Each 
session  included  two  videotape 
presentations,  each  followed  by  a 


group  discussion  led  by  an 
untrained  leader. 

Retirement  Services  Incorporated 

RSI  presented  a  group  counseling 
approach  to  pre-retirement  edu¬ 
cation.  Participants  were  segregated 
into  groups  of  8-10  persons  plus  one 
group  leader  who  was  a  highly 
trained  professional.  During  about 
75%  of  the  20-hour  program,  the 
groups  participated  in  structured 
training-group  activities,  guided  by 
the  group  leader.  The  balance  of  the 
time  was  spent  viewing  films, 
reviewing  attitudes  toward  retire¬ 
ment  planning,  discussing  problems 
peculiar  to  retirement  and  trying 
special  exercises. 

The  Research 

In  cooperation  with  Xerox  west 
coast  personnel  departments  lo¬ 
cated  in  El  Segundo,  California,  em¬ 
ployees  aged  55  and  older  were 
recruited  for  voluntary  participation 
in  the  project.  Fifty-four  Xerox  em¬ 
ployees  and  their  spouses  were  then 
selected  to  form  the  initial  Xerox 
test  group.  These  volunteer  partici- 
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pants  were  further  divided  into 
three  groups  to  evaluate  the  three 
programs  under  study. 

It  is  worth  noting  at  this  point  that 
initial  reaction  to  participation  in 
the  program  was  highly  resistant. 
Several  factors  may  have  con¬ 
tributed.  First  of  all,  we  had  pre¬ 
viously  offered  only  a  limited  pre¬ 
retirement  program  at  Xerox.  We 
came  to  the  employees  with  a  po¬ 
tentially  disconcerting  proposal. 
Secondly,  the  invitations  to  partici¬ 
pate  emphasized  the  research 
nature  of  the  program.  Some  people 
simply  do  not  like  to  be  used  as 
guinea  pigs.  Finally,  we  discovered 
that  retirement  is  a  scary  notion  to 
many  people.  It  looms  as  a  time  of 
life  filled  with  unknowns  and 
societal  pressures.  It  is  interesting  to 
note,  however,  that  as  the  program 
continued  and  the  word  got  out 
that  there  was  no  hidden  agenda, 
significant  numbers  of  non-partici¬ 
pating  employees  asked  to  join  the 
project.  — 


The  Results 

All  participants  in  the  project 
completed  both  pre-  and  post-pro¬ 
gram  questionnaires  designed  to 
measure  their  changes  in  attitudes, 
knowledge,  plans  and  current  ac¬ 
tivities  relative  to  retirement.  After 
analyzing  the  test  results,  there  was 
no  question  that  the  project  had  a 
beneficial  effect  both  on  attitudes 
toward  retirement  and  on  the  level 
of  information  among  pre-retirees. 

The  most  positive  responses  in 
regard  to  program  satisfaction  indi¬ 
cated  that  the  group  counseling  ap¬ 
proach  was  most  favored  among 
participants.  It  offered  the  most  en¬ 
couraging  atmosphere  in  which  the* 
employees  could  voice  their  fear 
and  concerns.  It  also  provided  a 
learning  situation  in  which  partici¬ 
pants  retained  the  greatest  amount 
of  helpful  information. 


The  most  effective  counseling  approach  includes  question-and-answer  ses' 
sions,  group  discussion,  information  exchanges  and  films. 


A  small  group  brainstorming  exercise  helps  pre-retirees  identify  barriers  to 
retirement  planning. 
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Preparing  Employees  for  Retirement  continued 


Program  Development 

Through  the  process  of  testing  the 
three  approaches  to  pre-retirement 
education,  it  was  the  objective  of 
the  USC  project  to  identify  the  most 
effective  method  of  teaching,  and 
to  distinguish  those  components 
which  would  contribute  to  the 
most  effective  program  possible. 
Within  Xerox,  our  objective  was  to 
extract  from  the  project's  model 
programs  those  components  ap¬ 
plicable  to  Xerox  employees,  and  to 
develop  any  new  components  spe¬ 
cific  to  their  needs. 

After  the  initial  project  results  ar¬ 
rived,  Xerox  turned  its  attention  to 
developing  its  own  pre-retirement 
program.  Utilizing  the  suggestions 
of  the  Xerox  participants  from  the 
initial  testing  phase  and  applying 
choice  components  from  the  USC 
program,  a  Xerox  format  was  devel¬ 
oped.  Another  group  of  64  Xerox 
employees  and  their  spouses  evalu¬ 
ated  this  program.  Our  tailored  pro¬ 
gram  covered  such  topics  as  health, 
leisure  activities,  estate  planning, 
budgeting,  social  security,  the  com¬ 
pany  pension  plan  and  choosing  a 
place  to  live. 

Participation  in  this  second 
phase,  too,  was  voluntary.  The  time 
commitment  for  participants  was 
50%  personal,  50%  company.  Since 
the  successful  completion  of  this 


phase,  there  have  been  many  in¬ 
quiries  from  employees  about  the 
scheduling  of  the  next  sessions.  An 
on-going  program,  14-hours  in 
duration,  is  now  being  offered  on  a 
quarterly  basis  at  the  Xerox  El 
Segundo  facility. 

A  total  of  142  Xerox  people  par¬ 
ticipated  in  the  company's  27- 
month  involvement  in  the  program 
development  and  testing  phase  of 
the  USC  project.  Based  on  partici¬ 
pant  response,  there  is  no:  question 
that  pre-retirement  education  is 
both  needed  and  greatly  appreci¬ 
ated.  Our  belief  in  the  program  has 
certainly  been  supported  by  such 
comments  as  "I  have  discovered 
needs  I  had  not  realized",  "The  pro¬ 
gram  made  me  very  aware  of  the 
fact  that  we  will  retire",  and  ".  .  . 
one  of  the  most  enjoyable  learning 
experiences  during  my  years  at 
Xerox". 

With  the  rapid  changes  taking 
place  within  our  society,  the  role  of 
the  older  employee  and  eventual 
retiree  will  also  be  changing.  Any 
pre-retirement  education  program 
should  include  the  flexibility  to 
keep  pace  with  these  changes  — 
and  help  employees  cope  with 
them  as  well.  At  Xerox,  El  Segundo, 
we  found  that  the  open  group 
counseling  approach  offers  the  best 
setting  for  this  work. 


When  he  wrote  this  article,  Dan 
Archibald,  CIRA  was  Manager, 
Recreation  &  Employee  Services, 
for  Xerox  Corporation  in  El  Segun¬ 
do,  California.  As  a  result  of  his  in¬ 
volvement  in  the  USC  project,  he 
received  certification  as  a  Pre-Re¬ 
tirement  Program  Planner  from  the 
University  of  Southern  California's 
Ethel  Percy  Andrus  Gerontology 
Center.  He  has  since  become  Di¬ 
rector,  Employee  Services  for  Fluor 
Corp.  in  Los  Angeles.  Jess  Rifkind  of 
the  Xerox  Advanced  Development 
Laboratory  in  El  Segundo  worked 
closely  with  Archibald  and  can 
help  answer  questions  referred  by 
the  NIRA  office. 
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Surveying  Employee 
Recreation  Interests 

If  you  want  to  know  what  employees 
think  of  your  recreation  program  and 
facilities,  ask  them.  Here's  how  one 
member  company  did  just  that  — 
and  what  it  learned 


by  W.  Donald  Martin,  Ph.D. 
and 

Stephen  D.  Waltz,  CIRA 


In  the  fall  of  1976,  the  Cummins  Employees'  Recrea¬ 
tion  Association  (CERA),  in  cooperation  with  Indiana 
University,  conducted  an  extensive  employee  recrea¬ 
tion  interest  survey.  The  project  was  designed  to  obtain 
information  that  would  be  helpful  in  planning  future 
programs  and  facilities  for  employees  of  the  Cummins 
Engine  Company  located  at  Columbus,  Indiana.  One  of 
its  primary  goals  was  to  assess  the  level  of  participation 
in  the  various  programs  offered  at  Ceraland  Park,  a  345- 
acre  family  recreation  complex  located  approximately  8 
miles  southeast  of  Columbus.  It  also  solicited  employee 
suggestions  concerning  improvements  and/or  additions 
to  programs  and  facilities. 

Ceraland  Park  is  owned  and  operated  by  the  Cum¬ 
mins  Employees'  Recreation  Association.  CERA,  in  turn 
is  governed  by  a  ten-member  board  of  directors  elected 
by  the  employees.  The  Association  provided  a  grant  to 
the  Indiana  University  Department  of  Recreation  and 
Park  Administration  to  conduct  a  random  sample 
survey  of  employees  and  to  make  recommendations 
based  on  its  results  concerning  recreation  programs, 
facilities  and  financing.  Ten  percent  of  our  employees 
—  a  total  of  1,001  —  received  surveys.  Of  that  number, 
652  —  or  65%  —  responded. 


Data  from  the  questionnaires  were  grouped  accord¬ 
ing  to  the  following  job  classifications  represented  in 
the  Cummins  employee  population: 

Salaried-Exempt  (2,050  total  employees) 

Office  Committee  Union  (OCU)  (1,630  total 
employees) 

Diesel  Workers  Union  (DWU)  (6,330  total 
employees) 

The  survey  results  on  recreation  participation  gave  us 
a  valuable  break-down  of  Park  use  by  employees  and 
family  members  during  the  summer  of  1976.  Clearly,  the 
Park  was  a  popular  recreation  spot.  As  shown  in  TABLE 
1,  over  72%  of  our  employees  visited  the  Ceraland 
facility.  They  took  an  average  of  3.2  family  members 
with  them  each  time  and  went  to  the  Park  between  ten 
and  eleven  times  during  the  season.  Approximately  52% 
of  the  employees  took  guests  to  the  Park  on  an  average 
of  four  times,  with  2.5  guests  attending  per  visit. 

A  greater  percentage  of  the  white  collar  workers  (ex¬ 
empt  and  office  clerical  employees)  took  advantage  of 
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Survey  Employee  Recreation  Interests  continued 


park  activities  than  did  the  blue  collar  workers  (mem¬ 
bers  of  the  Diesel  Workers  Union)  —  81%  compared 
with  68%.  However,  due  to  the  greater  number  of 
DWU  employees  at  Cummins  (6,330  of  the  10,010 


workers),  overall  attendance  by  union  members  was 
much  higher.  Attendance  by  employees,  family  mem¬ 
bers  and  guests  at  Ceraland  Park  last  year  totalled 
276,304. 


TABLE  1:  ATTENDANCE  DATA  FOR  CERALAND  PARK 

Cummins  Employees/  Families 

Exempt 

Employees 

OCU 

Employees 

DWU 

Employees 

Total* 

Total  Family  Households 

1,912 

1,424 

5,886 

9,222 

%  of  Families  Attended  Ceraland 

79.6% 

82.7% 

67.7% 

72.5% 

Total  Families  Attended  Ceraland 

1,522 

1,178 

3,985 

6,685 

Members  per  Family  Serviced 

3.8 

3.2 

3.7 

3.6 

Total  Employees  and/or  Family  Members  Serviced  at 
Ceraland 

5,784 

3,770 

14,745 

24,299 

Average  Visits  per  Family 

11.3 

11.6 

9.9 

10.6 

Average  Family  Members  per  Visit 

3.2 

2.7 

3.4 

3.2 

Total  Employee  and  Family  Attendance 

55,036 

36,895 

134,135 

226,066 

%  of  Employees  Who  Took  Guests 

60.5% 

56.0% 

47.3% 

51.8% 

Times  Guests  Attended 

4.2 

5.0 

4.2 

4.2 

Average  Guests  per  Visit 

2.6 

2.1 

2.5 

2.5 

Total  Guest  Attendance 

12,632 

8,373 

29,233 

50,238 

Total  Employee  per  Family  per  Guest  Attendance 

67,668 

45,268 

163,368 

276,304 

*5ome  total  figures  do  not  balance  due  to  round-off  error. 

A  separate  survey  of  retired  employees  showed  that 
they  and  their  guests  attended  8,863  times  for  a  grand 
total  attendance  of  285,267. 

Survey  results  in  TABLE  2  show  the  types  of  activities 
in  which  employees  and  family  members  participated  at 
Ceraland  Park.  The  largest  single  group  of  employees 
(50%  of  the  respondents)  participated  in  outdoor 
recreation  activities  including  camping,  picnicking, 
boating,  fishing  and  horseback  riding.  These  activities 
were  followed  in  popularity  (47%  of  the  respondents) 
by  individual  and  dual  sports  such  as  swimming,  golf  (a 
miniature  course  and  a  driving  range),  tennis,  shooting, 
horseshoes,  shuffleboard  and  bicycling.  The  Fourth  of 
July  program  ranked  third  among  activities  attended  by 
employees  and/or  family  members  (29%).  Other  ac¬ 
tivities  ranked  in  the  following  order  based  on  percent 
of  employees  who  participated:  team  sports  including 
softball,  volleyball  and  basketball  (15%);  special  events 
including  movies,  Sunday  at  the  park,  concerts,  talent 
shows,  etc.  (13%);  other  miscellaneous  activities  (7%); 
and  quiet  and  hobby  activities  which  included  cards, 
crafts,  model  building,  etc.  (5% ).  The  exempt  and  OCU 
employees  participated  most  in  individual  and  dual 
sports  as  compared  to  the  DWU  employees  who  had 
the  greatest  participation  in  other  outdoor  recreation 
activities. 

(Right)  Cummins'  Ceraland  Park 
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TABLE  2:  TYPES  OF  ACTIVITIES  IN  WHICH  EMPLOYEES/ FAMILIES  PARTICIPATED  IN  AT 
CERALAND  PARK 


Employees  by  fob  Classification 
Exempt  OCU  DWU  Total 


Types  of  Activities* 

No. 

% 

No. 

% 

No. 

% 

No. 

% 

Outdoor  Recreation  Activities 

93 

57.4 

40 

53.3 

179 

46.3 

312 

50.0 

Individual  &  Dual  Sports 

98 

60.5 

46 

61.3 

149 

38.5 

293 

47.0 

Fourth  of  July  Program 

47 

29.0 

30 

40.0 

106 

27.4 

183 

29.3 

Team  Sports 

31 

19.1 

18 

24.0 

47 

12.1 

96 

15.4 

Special  Events 

19 

11.7 

14 

18.7 

49 

12.7 

82 

13.1 

Other  Misc.  Activities 

12 

7.4 

7 

9.3 

24 

6.2 

43 

6.9 

Quiet  &  Hobby  Activities 

10 

6.2 

7 

9.3 

14 

3.6 

31 

5.0 

*Employees  may  have  participated  in  more  than  one  type  of  activity. 


When  employees  were  asked  to  give  reasons  for  not 
participating  in  programs  sponsored  by  CERA  the  most 
frequent  response  (43%)  was  that  they  did  not  have 
enough  time  due  to  work  schedules,  other  jobs,  chores, 
and  so  forth.  The  second  most  frequently  mentioned 
reason  for  non-participation  was  the  distance  that  em¬ 
ployees  lived  from  the  location  of  the  activities  (20%). 
Data  from  the  survey  indicate  that  approximately  30% 
of  the  employees  live  20  miles  or  more  from  Ceraland 
Park.  A  greater  number  of  DWU  employees  lived  that 
distance  from  the  park  than  did  exempt  and  OCU  em¬ 
ployees  (38%  compared  with  19%).  Also  it  was  found 
that  41%  of  the  DWU  employees  were  on  the  second 
and  third  work  shifts  as  compared  to  19%  of  the  exempt 
and  OCU  employees.  These  factors  might  help  to  ex¬ 
plain  the  greater  percentage  of  participation  by  white 
collar  workers  in  the  Park  activities  as  compared  with 
blue  collar  workers.  Other  reasons  given  by  the  em¬ 
ployees  for  non-participation  in  CERA  activities  were 
that  they:  did  not  know  about  the  activities  (11%),  had 
other  adequate  recreation  available  (9%),  lacked  suffi¬ 
cient  money  (6% ),  or  were  not  interested  in  any  of  the 
activities  (5%). 

When  employees  were  asked  to  give  opinions  on 
future  CERA  program  funding,  a  majority  of  them  (54% ) 
felt  that  user  fees  should  be  charged  for  any  additional 
activities  and/or  facilities  that  might  be  developed. 
Other  suggested  sources  of  support  were:  guest  fees 
(14%),  increased  vending  income  (11%),  membership 
fees  (10%),  and  money  raising  ventures  (5%).  Only 
about  19%  of  respondents  felt  that  CERA  should  not 
develop  any  additional  programs  or  facilities  that  would 
require  a  charge. 

Approximately  40%  of  the  employees  surveyed  indi¬ 
cated  that  they  planned  to  stay  in  the  Columbus  area 
after  retirement.  Members  of  this  group  recommended 
that  greater  emphasis  be  given  to  programming  for  the 
recreation  needs  of  retirees  as  well  as  utilizing  their 
talents  in  servicing  the  leisure  needs  of  others.  The  types 
of  activities  that  employees  said  they  would  most  like  to 
pursue  upon  retirement  ranked  in  the  following  order: 
fishing,  golfing,  camping,  swimming,  tennis,  hunting, 
travel,  picnicking,  card  playing,  hobbies  and  bowling.  A 
number  of  other  activities  received  fewer  responses. 


Based  upon  the  responses  from  the  employees,  In¬ 
diana  University  investigators  made  recommendations 
to  the  Cummins  Employees'  Recreation  Association 
concerning  programs,  facilities  and  administration. 

Using  the  raw  data  from  the  survey,  the  authors  plan 
to  do  further  studies  on  the  following  topics: 

1.  The  relationship  of  job  classification  to  recreation 
participation  and  interest 
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2.  The  relationship  between  work  shifts  and  partici¬ 
pation  in  CERA  programs 

3.  The  relationship  between  age  of  employees  and 
plans  for  retirement;  i.e.,  the  percentage  of  em¬ 
ployees  planning  to  take  early  retirement 

4.  The  effect  of  employee  residence  distance  from 
Ceraland  Park  on  attendance  and  participation  in 
activites  there 

The  authors  welcome  questions  from  interested  NIRA 
members  about  their  survey  method  and  results. 

W.  Donald  Martin,  Ph.D.  (left)  is  Associate  Profes¬ 
sor  of  Recreation  and  Park  Administration  with  In¬ 
diana  University  in  Bloomington,  Indiana.  He  holds  an 
A.B.  in  Psychology,  an  M.S.  in  Recreation  Administra¬ 
tion,  and  a  Ph.D.  in  Resource  Development.  Martin's 
professional  background  includes  fourteen  years  in 


municipal  recreation  administration  and  nine  years  as 
a  university  instructor  in  recreation. 

Stephen  D.  Waltz,  CIRA,  (right)  is  Recreation  Di¬ 
rector  for  Cummins  Engine  Company.  He  has  earned  a 
B.A.  in  Humanities/ Recreation  and  an  M.S.  in  Physical 
Education/ Recreation.  He  has  been  very  active  in 
NIRA,  serving  as  our  1975-77  Vice  President  of  Tour¬ 
naments  and  Services  and,  currently,  as  1977-78  NIRA 
Treasurer.  rm 
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Joseph  T.  Barber  is  the  NIRA  Senior  Director 
from  Region  I.  He  will  serve  his  New  England 
constituents  until  May  1978.  As  Community 
Relations  Manager  for  Raybestos-Manhattan, 
Inc.  in  Trumbull,  Conn.,  Barber  is  one  of 
many  recreation  directors  who  wear  more 
than  one  hat,  professionally. 

Barber  holds  an  associate's  degree  from 
Holy  Cross  Seminary.  His  long  history  of 
community  service  is  strong  on  sports.  He 
has  been  active  in  the  Little  League  for  nearly 
thirty  years.  He  has  been  Connecticut  Softball  Commissioner  since 
1958  and  was  President  of  the  Amateur  Softball  Association  of  Ameri¬ 
ca  (ASAA),  1973-75.  Barber's  free  lance  work  as  a  local  sportscaster 
won  him  the  ASAA  "Sportscaster  of  the  Year"  award.  Barber  is  active 
in  various  community  groups. 


Nelson  Ellsworth  is  one  of  the  most  active 
Canadian  members  of  NIRA.  He  began  his 
two-year  term  as  Director  from  Region  VIII 
in  May  1977.  Already,  he  had  played  a  major 
role  in  bringing  leaders  of  Canadian  business 
and  government  together  to  further  em¬ 
ployee  recreation.  As  Coordinator  of  Com¬ 
munity  Recreation  for  the  Nova  Scotian  De¬ 
partment  of  Recreation,  Ellsworth  was  Coor¬ 
dinator  of  a  1976  conference  at  which  Cana¬ 
dian  government  officials  encouraged  lead¬ 
ers  of  private  business  to  develop  leisure  services  for  their  workers. 

Ellsworth  holds  a  bachelor's  degree  in  Physical  Educa¬ 
tion/Recreation  Administration.  His  varied  government  experience 
includes  community  planning  and  municipal  recreation  ad¬ 
ministration  in  both  New  Brunswick  and  Nova  Scotia. 


Stephen  D.  Waltz,  ClRA  continues  his  serv¬ 
ice  to  NIRA  in  a  new  Board  position.  In  May 
1977,  NIRA  President  Fritz  J.  Merrell,  ClRA 
appointed  Waltz  to  the  one-year  term  as 
NIRA  Treasurer. 

Waltz  is  Recreation  Director  for  Cummins 
Engine  Company  in  Columbus,  Indiana.  He 
holds  an  M.S.  in  Physical  Educa¬ 
tion/Recreation  and  had  professional  ex¬ 
perience  with  the  YMCA  before  joining 
Cummins  in  1970. 

Waltz  is  well-known  to  NIRA  members  for  his  past  service  as  a  Di¬ 
rector  from  Region  III  and  as  the  1975-77  Vice  President  of  Tourna¬ 
ments  and  Services.  He  accepted  a  NIRA  Outstanding  Leadership 
Award  in  1972.  Waltz  is  the  author  of  several  articles  in  Recreation 
Management,  the  most  recent  of  which  appears  on  page  27  of  this  is¬ 
sue. 
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nira  calendar 


Drop  in  on  your  fellow  NIRA  members  when  you  are  in  their  areas. 
Check  the  "NIRA  Calendar"  before  you  travel. 

Associated  Industrial  Recreation  Council/  Burbank,  California.  Meets  on  the  third 
Wednesday  of  the  month.  Contact  Bill  Burton  —  (213)  847-9582. 

Columbus  Industrial  Recreation  Association/Columbus,  Ohio.  Meets  on  the  fourth 
Tuesday  of  the  month;  except  in  November  when  the  meeting  is  scheduled  for  the 
third  Tuesday.  Contact  Doug  Messall  —  (614)  891-8121. 

Dallas-Ft.  Worth  Metroplex  Recreation  Council  (MRC)/ Dallas  and  Ft.  Worth,  Texas. 
Meets  on  the  fourth  Tuesday  of  the  month;  excluding  July  and  December.  Contact 
David  C.  Hoel  —  (214)  438-8611,  ext.  765. 

Dayton  Industrial  Athletic  Association/  Dayton,  Ohio.  Meets  on  the  second  Tuesday 
of  the  month.  Occasionally,  meeting  dates  vary.  Contact  Tim  Shroyer,  CIRA —  (513) 
445-5000. 

Industrial  Recreation  Association  of  Dayton/ Dayton,  Ohio.  Meets  on  the  first  Wed¬ 
nesday  of  the  flTomhi Contact  J.W.  "Bill"  Wabler —  (513)  228-3171. 

Industrial  Recreation  Association  of  Detroit/ Detroit,  Michigan.  Meets  on  the  last 
Thursday  of  the  month;  except  for  November  and  December,  when  meetings  are 
scheduled  for  the  third  Thursdays.  Contact  K.  Bill  Beneau  —  (313)  237-7753. 

i  i 

League  of  Federal  Recreation  Associations/Washington,  DC.  Meets  on  the  third 
Thursday  of  the  month;  excluding  July  and  August.  Contact  Larry  Lemme  —  (202) 
554-6910. 

Greater  Los  Angeles  Area  Industrial  Recreation  Council/  Los  Angeles,  California.  Meets 
on  the  first  Wednesday  of  the  month.  Contact  Hiroko  Mochida  —  (213)  855-5508. 

Milwaukee  Industrial  Recreation  Council/Milwaukee,  Wisconsin.  Meets  on  the  sec¬ 
ond  Monday  of  the  month;  excluding  July.  The  February  meeting,  the  annual  dance,  is 
held  on  the  third  Saturday  of  the  month.  Contact  Andy  Thon  —  (414)  475-9050. 

New  York  Industrial  Recreation  Directors  Association/ New  York,  New  York.  Meetings 
were  suspended  until  September  1977  when  they  may  be  rescheduled.  Contact  Theo¬ 
dore  Curtis  —  (212)  997-2979. 

Oakland  InduJtrial  Recreation  Association/ Oakland,  California.  Meets  on  the  first 
Monday  of  the  month-  except  for  first  Tuesday  meetings  in  September,  October  and 
November  and  a  Friday  meeting  in  December.  Contact  A.  Jody  Merriam  (415) 
273-3494. 

Orange  County  Industrial  Recreation  Association/ Orange  County,  California.  Meets 
on  the  second  Tuesday  of  the  month.  Contact  Phyllis  Smith,  CIRA  —  (714)  871-3232, 
ext.  2432. 

Phoenix  Industrial  Recreation  Association/ Phoenix,  Arizona.  Meets  on  the  second 
Tuesday  of  the  month.  Contact  John  Bonner —  (602)  262-6541. 

San  Diego  Industrial  Recreation  Council/ San  Diego,  California.  Meets  on  the  first 
Thursday  of  the  month.  Contact  Bob  Barlow —  (714)  236-5717. 

Toledo  Industrial  Recreation  and  Employees  Service  Council  (TIRES)/Toledo,  Ohio. 
Meets  on  the  last  Tuesday  of  the  month;  excluding  December.  Contact  Mel  Byers, 
CIRA  —  (419)  475-5475. 

Region  II  plans  a  Conference,  October  21-23, 1977  in  Columbus,  Ohio.  Contact  Ed¬ 
ward  Hilbert,  CIRA  —  (614)  424-6336  or  424-5190. 

Region  VII  will  hold  its  annual  Conference  and  Exhibit,  September  28-October  1, 1978 
in  Universal  City,  California.  Contact  Bill  Ranney —  (213)  764-0025. 

37th  Annual  NIRA  Conference  and  Exhibit  will  be  held  May  18-23, 1978  at  the  North- 
Park  Inn,  Dallas,  Texas.  To  become  involved  as  a  Conference  planner  or  for  more  dele¬ 
gates'  and  exhibitors'  information,  contact  the  NIRA  office  —  (312)  346-7575. 
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Principles  of  Association  Management 

A  basic  how-to  guide  for  the  association  adminis¬ 
ter.  Published  cooperatively  by  the  American 
tciety  of  Association  Executives  (ASAE)  and  the 
lamber  of  Commerce  of  the  United  States.  The  book 
vers  such  basics  as  building  membership,  motivat- 
3  people,  developing  communications,  conducting 
eetings,  financing  programs,  handling  public 
lations,  understanding  government  regulations,  and 
ore.  Hard-cover.  437  pages.  $15  for  NIRA  members, 
:0  for  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  The 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$5./1  yr.,  □  *$8./2  yrs.,  □  *$10/3  yrs. 
‘Include  $1 .00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 


ease  send  me  the  publication(s)  I  have  checked. 


lave  enclosed  $ _ (check  or  money  order) 

AME  _ ORGANIZATION 

DDRESS  _ _ _ _ _ _ _ _ _ _ _ _ _ 


SICLOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
IRA  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL.  60606 


National  Industrial  Recreation  Association 

Publications  Order  Form 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know:  organizing,  pub¬ 
licity;  4-  to  36-team  leagues,  eliminations,  and 
finals.  36  pages.  $4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliograpy  of  industrial  recrea¬ 
tion  materials  by  Robert  W.  Schoott  and  Douglas 
M.  Crapo,  Ph.D.  over  470  entries,  categorized 
by  subject.  $3.00. 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than 
70  sports  arenas,  pools,  courts  and  fields.  For 
industrial,  private,  public  recreation  leaders. 
$4.00 

□  The  Untapped  Potential: 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  by  Frank 
Flick,  president  of  Flick-Reedy  Corp.,  a  NIRA 
“Employer  of  the  Year.”  Programs  at  Goodyear, 
Timkin,  Kodak,  Xerox,  Flick-Reedy  and  others 
included.  $3.00. 


(All  Prices  Include  Postage  &  Handling) 
(Indicate  Publications  Desired  and  Include  Payment) 


□  Who’s  Who  in  Business,  industry  ar 
Government  Employee  Recreation 

This  is  the  only  directory  of  Certified  Indu 
trial  Recreation  Administrators  (CIRA’s)  ai 
Leaders  (CIRL’s).  Each  employee  recreate 
specialist  is  listed  with  notes  on  his/her  ed 
cation  and  accomplishments.  46  pages.  $7.5C 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain  w 
they  back  industrial  recreation  and  NIRA.  Cha 
men  of  the  Boards  for  the  Ford  Motor  Compar 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M,  ai 
other  industrial  giants  provide  invaluable  su 
port  for  your  programs.  A  “must  see”  f 
management  in  your  organization.  $5.00  eac 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 


THe  CAribbEAN  Group  PlANNEr 
froM  HolidAy  Inn  RESorts. 

WllAt  A  diff EfENCE  it  MAkES. 


When  you're  planning  a  group  travel  program,  you  want  to 
develop  the  best  value  program  that  meets  your  group's  needs. 

We've  taken  all  the  hard  work  away  from  you.  With  our 
professional  tool,  which  you,  as  a  professional,  will  appreciate, 
you  can  pre-plan  your  group  travel  program  without  reading 
stacks  of  brochures  and  making  dozens  of  phone  calls. 
Our  Group  Planner  offers  19  luxurious  Holiday  Inn  Resorts 
in  Bermuda,  the  Bahamas,  Miami  Beach  and  the  Caribbean: 

Antigua,  Aruba,  Barbados,  Bermuda,  Curacao,  Freeport/ Lucaya, 
Grand  Cayman,  Grenada,  Guadeloupe,  Jamaica,  Miami  Beach, 
Panama,  Paradise  island,  Ponce- Puerto  Rico, 
San  Juan-Condado,  San  Juan-lsla  Verde,  St.  Lucia, 
St. Thomas  and  Trinidad. 

You'll  be  amazed  at  our  fabulous  beachfront  Holiday  Inn  Resorts 
— where  the  best  surprise  is  how  exciting  they  are,  with 
fantastic  sports  and  activities  for  a  unique  vacation  experience. 

And  with  peaceful  beaches  to  laze  on,  if  your  people 

want  a  good  rest. 


Our  Group  Planner  makes  your  job  easy  by  starting  with  our 
Island  Rendezvous  Pre-packaged  Group  Program  designed  to 
meet  your  group's  basic  needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package  features.  Even  meeting 
rooms,  if  you're  planning  a  meeting  or  convention. 

Then  our  Group  Planner  enables  you  to  add  to  the  basic  Island 
Rendezvous  Package  such  features  as  entertainment,  cocktail 
parties,  sightseeing,  deep-sea  fishing,  other  water  sports  and  golf 
...tailoring  the  total  package  to  your  group's  specific  needs. 
You'll  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

When  you've  chosen  your  island,  developed  your  program, 
just  call  Holiday  Inn  Resorts  Group  Reservations  Desk 
at  their  toll-free  number,  800-238-5400  to  make  your 
reservation.  It's  that  simple. 

So  make  sure  you  are  the  Group  Planner  who  has  the 
Group  Planner.  You'll  win  applause  from  your  people! 

Order  your  copy  today. 


Please  send  me _ copies  of 

the  1977  Group  Planner  for 
group  planners. 

Holiday  Inn  Group  Sales 
1565  W.  35th  Place 
Hialeah,  Florida  33012 

HIR-95 
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Company _ 

Address . . . 

City _ State _ _ 

SvUA. 


Zip 
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When  you're  planning  a  group  travel  program,  you  want  to 
develop  the  best  value  program  that  meets  your  group's  needs. 

We've  taken  all  the  hard  work  away  from  you.  With  our 
professional  tool,  which  you,  as  a  professional,  will  appreciate, 
you  can  pre-plan  your  group  travel  program  without  reading 
stacks  of  brochures  and  making  dozens  of  phone  calls. 
Our  Group  Planner  offers  19  luxurious  Holiday  Inn  Resorts 
in  Bermuda,  the  Bahamas,  Miami  Beach  and  the  Caribbean: 
Antigua,  Aruba,  Barbados,  Bermuda,  Curacao,  Freeport/ Lucaya, 
Grand  Cayman,  Grenada,  Guadeloupe,  Jamaica,  Miami  Beach, 
Panama,  Paradise  Island,  Ponce- Puerto  Rico, 
San  Juan-Condado,  San  Juan-lsla  Verde,  St.  Lucia, 
St.  Thomas  and  Trinidad. 

You'll  be  amazed  at  our  fabulous  beachfront  Holiday  Inn  Resorts 
— where  the  best  surprise  is  how  exciting  they  are,  with 
fantastic  sports  and  activities  for  a  unique  vacation  experience. 

And  with  peaceful  beaches  to  laze  on,  if  your  people 

want  a  good  rest. 


Our  Group  Planner  makes  your  job  easy  by  starting  with  our 
Island  Rendezvous  Pre-packaged  Group  Program  designed  to 
meet  your  group's  basic  needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package  features.  Even  meeting 
rooms,  if  you're  planning  a  meeting  or  convention. 

Then  our  Group  Planner  enables  you  to  add  to  the  basic  Island 
Rendezvous  Package  such  features  as  entertainment,  cocktail 
parties,  sightseeing,  deep-sea  fishing,  other  water  sports  and  golf 
...tailoring  the  total  package  to  your  group's  specific  needs. 
You'll  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

When  you've  chosen  your  island,  developed  your  program, 
just  call  Holiday  Inn  Resorts  Group  Reservations  Desk 
at  their  toll-free  number,  800-238-5400  to  make  your 
reservation.  It's  that  simple. 

So  make  sure  you  are  the  Group  Planner  who  has  the 
Group  Planner.  You'll  win  applause  from  your  people! 

Order  your  copy  today. 


Please  send  me _ copies  of 

the  1977  Group  Planner  for 
group  planners. 

Holiday  Inn  Group  Sales 
1565  W.  35th  Place 
Hialeah,  Florida  33012 
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20  North  Wacker  Drive 
Suite  2020 

Chicago,  Illinois  60606 


This  unique  concept  provides  a  safe  and  flexible  mefhod  of  renting  popular  feature  motion 
pictures,  such  as  ALL  THE  PRESIDENT'S  MEN,  DOG  DAY  AFTERNOON,  THE  TOWERING  INFERNO, 
and  others,  from  the  1977/78  Warner  Bros.  Film  Gallery  Catalogue. 


Under  the  Program's  new  PER-PERSON  rental  method,  you  may  show  outstanding  feature  films 
at  minimum  financial  risk.  Films  may  be  shown  for  as  many  as  three  consecutive  days  with  no 
increase  in  minimum.  Free  publicity  and  promotional  material  is  provided  for  all  films  ordered. 


For  further  information  regarding  the  new  NIRA-Warner  Bros.  Film  Program  and  our  catalogue 


Write  or  call  collect 


WARNER  BROS.  INC. 
Non-Theatrical  Division 
4000  Warner  Boulevard 
Burbank,  California  91522 

Attn:  Scott  Lane 
Industry  Entertainment  Dept. 
(213)  841-1500 


MEMB  E  R 


A  Warner 
Communications 
Company 
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Custom  Exh|b*ts 

WBKttBKKM  an  investment  in  communication  HHHI 

The  trade  show  industry  is  constantly  changing  and  that  is  why  you  as  an  exhibitor  must  start 
to  communicate  with  the  people  in  the  aisle.  Invest  your  exhibit  dollar  in  a  contemporary  and 
functional  exhibit,  that  will  sell  your  product  or  corporate  image. 

The  unique  approach  of  Contempo  Design,  Inc.  will  provide  you  with  a  complete  range  of 
services;  Design,  Construction,  Refurbishing,  Storage,  Shipping  Coordination,  Set-up  and 
Dismantling. 


PASS  THIS  INFORMATION  ON — to  your  Corporate  Advertising  Manager  and  call  us 
COLLECT  at  312/441-7670. 


CONTEMPO  DESIGN  INC  1780  Maple  Street  Suite  Six  Northfield  Illinois  60093  312/441-7670 

CIRCLE  READER  SERVICE  CARD  NO.  1 


’  -  'W  .f:  !':  :  "i 

Employees  at  Kaiser  Steel  in  Fontana,  California  have  gained 
several  new  recreation  facilities  in  recent  years,  thanks  to  an 
innovative  youth  project.  The  young  workers  pictured  on  our 
cover  were  part  of  a  continuing  summer  work-study  project 
sponsored  by  Kaiser.  Under  the  direction  of  Employee  Ac¬ 
tivities  Administrator  Noel  J.  Rentz,  CIRA  and  a  professional 
vocational  instructor,  local  high  school  aged  youths  learned 
practical  construction  skills  and  applied  their  knowledge  to 
the  building  of  several  employee  recreation  facilities.  The  par¬ 
ticipants,  many  of  whom  had  been  unsuccessful  in  regular 
school  programs,  gained  valuable  work  experience  while  they  # 
earned  fulltime  wages. 3*2'"  ‘7  » 
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The  NIRA  President 

would  like  a  word  with  you  .  .  . 


.  .  .  about  the  "can  do"  philosophy 


Fritz  J.  Merrell,  CIRA 
Olin  Corporation 
NIRA  President 


To  accomplish  anything  worth¬ 
while  in  our  business,  you  must 
stick  your  neck  out  once  in  a  while. 

Let's  face  it.  We  in  recreation  and 
employee  services  are  often  viewed 
as  overhead  or,  even,  as  a  necessary 
evil.  We  can  appear  to  be  less  im¬ 
portant  than  many  of  our  colleagues 
in  other  areas  of  personnel.  There 
are  no  laws  or  regulations  requiring 
employers  to  promote  employee 
morale  and  productivity  through 
recreation.  Recreation  leaders, 
whether  volunteer  or  professional, 
must  repeatedly  go  to  bat  for  their 
programs. 

It  takes  courage  to  solicit  manage¬ 
ment  support,  especially  if  it  means 
asking  for  money  as  well.  But  it  takes 
that  kind  of  gumption  to  build  a 
successful  recreation  program. 

Last  month  in  this  column,  I 
argued  for  the  need  to  recognize 
our  small  company  members.  Like¬ 


wise,  it  is  essential  to  the  future  of 
our  field  that  those  with  small, 
weakly  supported  programs  fight  for 
improved  activities  and  increased 
funding. 

Almost  every  member  of  NIRA 
has  experienced  the  disappoint¬ 
ment  of  seeing  proposed  programs 
"shot  down".  Almost  all  of  us  can 
remember  times  when  we  hesitated 
to  propose  a  new  activity  or  facility 
because  we  knew  (or  thought  we 
knew)  that  they  would  never  go  for 
it.  They  go  for  innovative  ideas  in 
some  companies —  not  all  of  them 
large  concerns.  Successful  recrea¬ 
tion  programs  are  not  simply  a  mat¬ 
ter  of  luck. 

In  many  cases,  outstanding  rec¬ 
reation  programs  are  the  result  of 
one  or  two  determined,  dedicated 
recreation  leaders  who  wouldn't 
take  "no"  for  an  answer  —  who 
cooly  analyzed  their  employees' 
recreation  needs,  presented  careful¬ 
ly  reasoned  arguments  for  the  bene¬ 
fits  of  new  programs  and  were  ready 
to  follow  up  with  well-organized 
administration. 

Certainly,  some  companies  —  in 
fact,  entire  industries  —  are  more 
conservative  than  others.  But  we  are 
riding  a  new  wave  of  concern  about 
employees.  The  old  labor-manage¬ 
ment  antagonisms  are  mellowing. 
Now  is  the  time  to  push  ahead  for 
improved  employee-employer  rela¬ 
tions  through  recreation. 

You  can  do  it.  Assess  the  need. 
Design  the  program.  Present  your 
reasons.  You  may  be  pleasantly  sur¬ 
prised  with  the  response,  both  to 
your  proposals  and  to  you  as  a  capa¬ 
ble  and  concerned  manager. 

Of  course,  you  must  be  sensitive 
to  the  pro's  and  con's  of  any  issue 


that  effects  your  business  and  your 
programs.  But  you  must  never  let 
yourself  be  stymied  by  the  fear  that 
you  won't  be  given  a  chance.  If  you 
move  ahead  from  a  positive  point  of 
view,  the  battle  will  be  more  than 
half  behind  you. 

Take  a  project  you  feel  belongs  in 
your  recreation  program.  Drop  ob¬ 
jections  that  may  arise  in  your  mind. 
Concentrate  on  the  positive:  Why 
will  the  activity  or  facility  be  a  good 
addition  to  the  program?  How  will  it 
benefit  the  employees  and  manage¬ 
ment?  What  is  necessary  to  put  it 
into  action  and  make  it  successful? 

Many  pessimistic,  self-defeating 
thoughts  are  walls  we  erect  to  pro¬ 
tect  ourselves  from  failure  —  to 
minimize  risks.  They  are  seldom  reli¬ 
able  in  the  long  run,  however,  since 
they  neither  keep  us  safe  from  criti¬ 
cism  nor  bring  us  the  kind  of  "luck" 
we  see  other  recreation  directors  ex¬ 
perience.  Building  a  strong  recrea¬ 
tion  program  demands  risks  on  the 
part  of  the  director.  Remember, 
though,  that  the  stronger  your  pro¬ 
grams  are,  the  more  valuable  you  are 
to  your  company. 

So  .  .  .  Take  a  look  at  your  orga¬ 
nization.  Chances  are,  you  already 
have  a  list  of  new  activities  you 
would  like  to  offer  your  members. 
Dust  off  one  of  those  projects  and 
give  it  a  try.  If  you  need  assistance, 
or  simply  another  person  in  the  field 
to  act  as  a  sounding  board,  call  the 
NIRA  office  or  a  fellow  NIRA  mem¬ 
ber.  That's  why  we  are  here. 
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Name  three  places  where 
you  can  dine  like  a  kino, 
s  eep  like  a  baby,  work  Rife 
a  Trojan  and  play  to 
your  heart's  content! 


NorthPark  Inn 


Located  in  the  heart  of  North  Dallas, 
NorthPark  Inn  is  just  a  hop,  skip  and  a 
jump  to  the  finest  shopping,  best 
restaurants,  dinner  theaters,  discos 
and  movies  in  the  area.  Then, 
when  you're  all  tuckered  out,  tuck  yourself  into 
one  of  our  365  ever-so-comfortable  rooms. 


Happy 

pnin 


If  Florida  suits 

yourtaste,  try  The  Happy  Dolphin, 
St.  Petersburg.  Your  room  will 
overlook  the  Gulf  of  Mexico,  so  be  sure 
to  have  your  swimsuit  handy.  For  more  fun 
in  the  sun,  try  our  shopping  village, 
theater,  marina,  nightly  entertainment 
or  one  of  our  daily  Disney  World  tours. 
When  you  get  tired  of  playing  around 
and  are  ready  to  get  back 
work, 
ask 


NorthPark  Inn  also  features  extensive  meeting 
and  convention  facilities  to  handle  a 
gathering  of  3  to  3,000. 

So  the  next  time  you  come 
to  Big  “D,”  plan  to  stay  at 
the  big  “N,”  NorthPark  Inn. 


about  The  Happy 
Dolphin’s  complete 
convention  facilities. 


to 


Plan&tion 

MW  Get  awaV  *rom  it  aii  with  “good  old 
■  Southern  Hospitality”  at  The  Plantation 
Inn,  Crystal  River,  Florida.  Besides  the  excellent 
food  and  charming  atmosphere,  there’s  an  18-hole 
championship  golf  course  and  all-weathertennis 
courts  on  the  premises.  You  can  also  swim,  fish, 
scuba  and  skin-dive  to  your  heart’s  content.  And, 
if  you  want  to  bring  a  planeload  of  friends  along, 
land  on  our  private  airplane  landing  strip. 

As  you  can  clearly  see,  with  our  complete 
convention  facilities,  The  Plantation  Inn  success¬ 
fully  mixes  the  perfect  combination  of  business 
and  pleasure  neatly  wrapped  up  into  one 
delightful  package. 

Now  that  you  know  where  you  can 
find  all  these  wonderful  things 
under  three  roofs,  make 
your  plans  to  visit  one 
of  them  today. 


For  more  information  and  full-color  brochures,  call  or  write: 
NorthPark  Inn  The  Happy  Dolphin 

Sales  Dept.,  9300  N.  Central  Expwy.  qR  Sales  Dept.,  4900  Gulf  Blvd. 

Dallas,  TX  75231  St.  Petersburg,  FL 33706 

(214)363-2431  (813)360-7011 


NorthPark  Inn,  The  Happy  Dolphin  and  The  Plantation  Inn  are  Caruth  Hotel  and  Resort  Properties , 
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A  Public  Service  of  this  magazine  &  fPI 
The  Advertising  Council  g5uk! 


Your  Business 
can  be  one 
too. 


Red  Cross  needs  individual 
volunteers,  and  donors  of 
blood  and  money,  by  the 
millions. 

But  we  need  even  more 
help.  We  need  the  solid  sup¬ 
port  of  American  Business. 
And  we  never  needed  it  more. 

If  your  business  is  already 
helping,  by  organizing  blood 
drives,  and  by  supporting 
payroll  deductions— either 
directly  for  the  Red  Cross,  or 
through  the  local  combined 
fund  drive— the  whole  com¬ 
munity  owes  you  thanks.  And 
we  thank  you,  too. 

Last  year,  with  help  from 
our  friends,  we  offered  major 
aid  at  over  30,000  disasters— 
from  typhoons,  to  local  (but 
just  as  devastating)  house 
fires. 

We  were  able  to  help  the 
elderly  with  practical  pro¬ 
grams,  we  helped  veterans  by 
the  hundreds  of  thousands, 
we  taught  people  by  the  mil¬ 
lions  to  swim  or  swim  better. 
And  that’s  just  the  tip  of  the 
iceberg. 

Think  of  America  without 
The  American  Red  Cross. 

And  you’ll  know  why  we 
need  your  business  as  a  Red 
Cross  Volunteer.  In  your 
community.  And  all  across 
America.Contact  your  local 
Red  Cross  Chapter  to  see  how 
your  company  can  become  a 
volunteer. 

Red  Cross. 

The  Good  Neighbor. 


nirci  news 


Retiree  golf  league 
learns  life-saving  CPR 

Retiree  golfers  at  Goodyear  Tire  & 
Rubber  Company  in  Akron,  Ohio 
carry  more  than  their  clubs  with 
them  when  they  go  to  the  links. 
Centered  among  the  foursomes  at 
every  outing  of  the  Senior  Sexy 
Swingers  is  a  cart  carrying  an  emer¬ 
gency  oxygen  tank.  Several  of  the 
regular  Swingers  are  trained  in  the 
emergency  cardiopulmonary  resus¬ 
citation  (CPR)  technique  of  artificial 
respiration  and  heart  massage. 

The  active  40-member  golf  club 
adopted  its  unique  safety  program 
when  one  of  its  members  died  after 
collapsing  on  the  course  last  June. 
Retiree  Bill  Durbin  arranged  for  a 
former  colleague  from  Goodyear's 


Research  Division  to  assist  with  the 
CPR  training  program.  Instructor 
Mike  Calderone,  chief  of  a  local 
volunteer  fire  department,  taught 
ten  Swingers  the  CPR  technique. 
Members  took  up  a  collection  and 
purchased  a  $300  oxygen  unit 
which  accompanies  them  on  all 
their  outings.  Each  member  also 
bought  a  police  whistle  with  which 
he  can  summon  help,  should  any 
member  be  stricken  on  the  course. 

Most  members  of  the  Sexy  Swing¬ 
ers  are  in  fine  health.  Some  ride  carts 
along  their  regular  course,  but  many 
walk  at  least  nine  —  and  often  18  — 
holes.  Emphasis  is  on  the  fellowship 
and  exercise  of  golf  .  .  .  with  the 
added  reassurance  that  help  is  at 
hand,  if  it  should  ever  be  needed 
again. 


A  foursome  of  Goodyear's  Senior  Sexy  Swingers  examines  the  portable 
oxygen  equipment  that  regularly  accompanies  them  to  the  golf  course.  The 
tank  is  part  of  a  unique  safety  program  initiated  by  the  Akron  company's 
retiree  golf  league.  Bernie  Watts  is  Director  of  Recreation  at  Goodyear. 
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Cummins'  pool  and  concession  stand  survived  a  power  failure,  thanks  to 
the  company's  own  portable  generator. 


Cummins'  own  generator 
saves  Ceraland  pool 

When  a  July  13  storm  knocked 
out  electrical  supply  to  New  York 
City,  emergency  standby  generators 
from  NIRA-member  Cummins  En¬ 
gine  Company  saved  the  day  for 
many  essential  institutions  in  the 
New  York  area.  Ironically,  Cum¬ 
mins'  own  recreation  facilities  in 
Columbus,  Indiana  were  struck  that 
same  July  night  by  a  bolt  of  lighten¬ 
ing  which  damaged  the  transformer 
at  the  busy  Ceraland  swimming 
pool.  Once  again,  the  company's 
portable  emergency  power  genera¬ 
tors  came  to  the  rescue. 

According  to  Cummins  Recrea¬ 
tion  Director  Steve  Waltz,  CIRA, 
the  July  13  storm  damaged  one  of 
the  pool  generator's  three  bays. 
Without  power  for  the  pool's  cir¬ 
culation  pump,  the  Park  was  faced 
with  a  pool  shut-down  in  the  midst 
of  a  hot,  muggy  summer  week.  Re¬ 
placement  equipment  would  have 
to  be  brought  down  from  Michigan 
—  a  trip  of  at  least  three  days. 

With  the  assistance  of  Cummins' 
Industrial  Product  Development 
and  Motor  Vehicle  Maintenance 


departments,  the  recreation  staff 
harnessed  the  power  of  the  Cum¬ 
mins  Gen-Pac,  a  portable  generator, 
to  power  both  the  pool  pump  and 
the  nearby  concession  stand.  With¬ 
in  a  day,  the  portable  generator  had 
been  moved  into  place  beside  the 


pool  and  operated  smoothly  until 
the  replacement  equipment  arrived 
the  following  weekend.  Employees 
barely  missed  the  pool's  cooling  re¬ 
lief  in  the  July  heat  and  the  compa¬ 
ny's  product  made  an  impressive 
showing. 


New  Sea  World 
exhibits  in  San  Diego 

Sunny  southern  California  is  now 
home  to  two  species  of  Antarctic 
penguins.  The  Adelie  and  emperor 
penguins  are  on  view  for  park  guests 
by  special  guided  tour  at  the  NIRA- 
member  Sea  World  park  in  San 
Diego.  The  penguins  are  part  of  a 
research  project  begun  in  their 
frozen  homeland. 

The  Hubbs-Sea  World  Research 
Institute,  in  conjunction  with  the 
National  Science  Foundation,  has 
been  working  in  the  Antarctic  dur¬ 
ing  the  past  four  summers.  One 
phase  of  the  joint  project  was  the 
establishment  of  a  breeding/ re¬ 
search  colony  of  high  Antarctic  pen¬ 
guins.  Because  long-term  biological 
research  in  the  Antarctic  is  difficult 
and  drastically  limited  by  severe 
weather  conditions,  this  group  of 
penguins  was  transported  to  San 
Diego  late  last  fall. 


The  birds  are  now  housed  in  a 
specially  designed  52  x  38-foot  hold¬ 
ing  facility  at  Sea  World,  maintained 
at  20  to  30  degrees  Farenheit.  Each 
day,  three  large  ice  machines  supply 
the  unit  with  6,000  pounds  of  finely 
flaked  ice. 

"Our  purpose,"  explains  Frank 
Todd,  Sea  World  curator  of  birds,  "is 
to  establish  a  self-sustaining  breed¬ 
ing  population  that  will  facilitate  re¬ 
search  and  provide  opportunities 
for  biologists  to  obtain  important 
behavioral  data  on  these  highly 
specialized  organisms.  The  severe 
weather  and  six-month  dark  Ant¬ 
arctic  winter  preclude  such  work  in 
the  field." 

The  penguins  are  currently  main¬ 
tained  with  several  sub-Antarctic 
species  in  an  off-exhibit  facility  and 
are  available  for  viewing  by  park 
guests  on  guided  tours  only.  Sea 
World  expects  that,  within  the  next 
few  years,  a  highly  sophisticated  ex¬ 
hibit/research  polar  complex  will  be 


completed,  which  will  allow  public 
view  of  the  fascinating  animals. 

A  new  live  shark  research/ exhibit 
facility  should  be  ready  for  the 
public  in  early  summer  1978  at  Sea 
World,  San  Diego.  According  to 
Frank  A.  Powell,  Jr.,  general  manager 
of  the  park,  the  new  unit  will  be 
"the  largest  facility  anywhere  specif¬ 
ically  designed  to  meet  the  biologi¬ 
cal  requirements  of  tropical  and 
temperate  water  pelagic  (open  sea) 
sharks." 

The  400,000-gallon  shark  aquari¬ 
um  will  be  housed  in  a  $2  million 
facility.  An  additional  $1  million  will 
be  invested  in  surrounding  park  ex¬ 
pansion.  Acrylic  viewing  panels, 
some  as  large  as  eight  by  24  feet,  will 
provide  a  panoramic  view  of  the 
toothly  residents  of  the  aquarium. 


continued 
on  following  page 
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NIRA  News  continued 


In  addition  to  the  public  display 
of  large  sharks,  the  new  Sea  World 
facility  will  provide  a  laboratory  at¬ 
mosphere  in  which  "we  are  going  to 
be  able  to  study  the  biology  of  a 


Kodak  sponsors  tourney 
for  cross-country  skiers 

Some  250,000  skiers  are  expected 
to  participate  in  this  season's  United 
States  Ski  Association  (USSA)  Med¬ 
als  for  Miles  program.  The  national 
program,  sponsored  by  Eastman 


number  of  species  never  before 
studied,"  according  to  Ray  Keyes, 
Sea  World  curator  of  fishes.  Accous- 
ticaU  behavioral  and  physiological 
experiments  are  planned. 


Kodak,  awards  medals  and  patches 
for  individual  achievement  in  cross¬ 
country  skiing.  More  than  20,000 
skiers  received  awards  in  the  first 
three  years  of  the  program.  Half  of 
those  participated  in  the  1976-77 
season  alone. 

The  Medals  for  Miles  program  is 


open  to  participants  of  all  ages. 
Medalists  last  year  ranged  in  age 
from  a  three-year-old  New  York 
State  girl  who  skied  62  miles  to  an 
octogenarian  from  New  Hampshire 
who  logged  114.75  miles. 

All  participants  keep  log  books, 
on  the  honor  system,  throughout 
the  ski  season.  Books  are  available 
from  ski  operators,  ski  equipment 
retailers,  photo  dealers  and  ski 
clubs.  They  may  also  be  obtained  by 
mail  from  the  USSA,  1726  Champa 
Street,  Suite  300,  Denver,  Colorado 
80202.  Participants  mail  their  log 
books  to  the  USSA  when  they  have 
attained  the  requirement  for  the 
medal  or  patch  they  desire.  A 
bronze  medal  is  awarded  to  skiers 
who  tour  75  miles;  a  silver  medal  for 
150  miles  and  a  gold  medal  for  300 
miles.  Beginning  this  year,  a  copper 
medal  will  be  awarded  for  500,  750, 
1,000  and  1,500  miles.  Patch  winners 
are  also  automatically  awarded  gold 
medals. 

NIRA  Newsnotes  .  .  .  The  Ray- 
bestos  Brakettes  of  Stratford,  Con¬ 
necticut  won  the  1977  Women's 
National  Fastpitch  Softball  Tourna¬ 
ment  in  Hayward  California  re¬ 
cently.  The  tournament  is  spon¬ 
sored  annually  by  the  Amateur  Soft- 
ball  Association  .  .  .  The  Toledo 
Blade  highlighted  the  new  em¬ 
ployee/retiree  recreation  program  of 
DeVilbiss  Company.  The  compa¬ 
ny's  recently-formed  Spectrum 
Club,  under  the  direction  of  Nancy 
Gansmiller,  in  cooperation  with 
employee  relations  director  Bruce 
Maison,  has  received  a  valuable  as¬ 
sist  from  the  NIRA-IRC,  Toledo  In¬ 
dustrial  Recreation  and  Employee 
Services  Council  (TIRES).  PHI 


A  penguin's  eye  view  of  behind-the-scenes  tourists  at  Sea  World/  San 
Diego.  The  Antarctic  birds  are  part  of  a  new  research  and  exhibit  project  at 
the  southern  California  attraction. 
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David  Baker,  CIRA 


Dan  Archibald,  CIRA 


A  full  circle  of  transfers  and  promotions  has 
brought  several  Xerox  employee  activities  names 
into  the  news  this  Fall.  David  Baker,  CIRA  has 
become  Manager,  Recreation  Services  for  Xerox, 
Inc.  in  El  Segundo,  California.  He  succeeds  Daniel 
Archibald,  CIRA  who  left  Xerox  to  direct  em¬ 
ployee  services  for  Fluor  Engineers  and  Construc¬ 
tors,  Inc.  in  Irvine,  California.  When  Baker  moved 
to  El  Segundo,  he  left  his  position  as  Program 
Manager  for  employee  activities  at  Xerox  Square  in 
Rochester,  New  York.  Richard  Di  Meo  has  been 
promoted  into  that  position.  Replacing  Di  Meo  as 
Program  Manager  at  Xerox/ Henrietta  is  Herbert 
Graham.  Graham's  promotion  created  an  opening 
as  Supervisor  of  Recreation  Programs,  Xerox/Web¬ 
ster  which  as  been  filled  by  Scott  Baker,  a  former 
student  intern  who  worked  under  the  supervision 
of  Dave  Baker. 

•  •  • 

Earl  L.  Schreiber  has  retired  as  Recreation  Di¬ 
rector  —  Corporate  at  The  Timken  Company  in 
Canton,  Ohio.  He  has  been  replaced  by  Eli  A.  Jak- 
sic  who  was  formerly  Assistant  to  the  Recreation 
Director.  Schreiber  began  his  career  with  Timken 
in  1948  as  a  member  of  the  recreation  department 
He  was  promoted  during  his  first  year  of  service 
into  the  position  he  held  for  nearly  29  years. 
Schreiber  was  active  in  NIRA  for  many  years  and 
served  on  the  Association's  Board  of  Directors  as  a 
Vice  President.  He  was  instrumental  in  bringing 
the  National  Professional  Football  Hall  of  Fame  to 
Canton  and  has  been  president  of  its  Board  of 
Trustees  since  1962.  He  also  served  in  leadership 
positions  for  Little  League  Baseball,  and  the  Presi¬ 
dent's  Council  on  Physical  Fitness  and  Sports.  Jak- 
sic  also  started  at  Timken  in  1948.  He  held  posi¬ 
tions  in  several  areas  of  the  company  prior  to 
becoming  Schreiber's  Assistant.  He,  too,  has  been  a 


Earl  Schreiber 


Eli  Jaksic 


member  of  NIRA  for  many  years.  He  is  active  in 
many  Canton  civic  associations. 

•  •  • 

Otto  Seabaugh  retired  from  Olin  Corporation 
in  New  Haven,  Connecticut  recently.  He  has  been 
succeeded  as  Manager,  Office  Services  by  Ray¬ 
mond  K.  Smith.  rm 


■  ’  I 
' ■  I 


■  i  •«:  '  ».  ! 

m m  JR  -i 


you’re  always  a  a 


CE  CARD 


RM,  November,  1977 


9 


The  Chairman  of  McLean  Trucking 
supports  employee  recreation 


NO  LONGER  DO  WE 
CONSIDER 
RECREATION  A 
FRINGE  BENEFIT 


Paul  P.  Davis 

Chairman  of  the  Board 
and  Chief  Executive  Officer 
McLean  Trucking  Company 


“Employee  recreation  is  the  kind  of  game 
everyone  at  McLean  can  play:  drivers,  dock  work¬ 
ers,  supervisors,  mechanics,  secretaries,  and 
their  families.  There  are  company-sponsored  rec¬ 
reational  activities  available  for  all. 

“When  our  program  was  born  back  in  the  early 
1950’s,  recreation  was  still  thought  of  as  a 
municipal  responsibility.  It  was  stored  away  when 
the  weather  turned  cold  and  dusted  off  again  each 
spring.  Today,  a  McLean  employee  can  bowl  from 
September  to  mid-March,  play  golf  through  the 
summer  in  a  company  league,  and  add  to  this 
schedule  with  slow-pitch  softball,  basketball, 
bridge,  table  tennis,  a  fishing  tournament,  pic¬ 
nics,  and  a  Christmas  dinner-dance. 

“In  many  unionized  industries,  employees  have 
become  polarized  because  of  contract  restric¬ 
tions  that  tend  to  prohibit  intermingling.  McLean’s 


recreation  program  acts  to  prevent  this.  In  fact,  in¬ 
teraction  is  encouraged.  A  winning  foursome  in  a 
recent  golf  tournament  included  a  long-haul 
driver,  city  driver,  a  supervisor,  and  a  dock  fore¬ 
man.  Last  winter  a  bowling  team  included  a  ter¬ 
minal  manager,  a  rate  clerk,  two  city  drivers,  and 
a  dock  worker. 

“This  broad  base  of  participation  from  all  areas 
of  the  McLean  work  force,  with  its  byproducts  of 
good  employee  relations,  and  better  morale  and 
work  attendance,  has  spurred  complete  manage¬ 
ment  support  of  the  entire  program. 

"No  longer  do  we  consider  recreation  a  fringe 
benefit.  It  is  the  catalyst  that  produces  healthy, 
vigorous,  dedicated  employees  who  are  an  asset 
to  McLean  and  outstanding  citizens  in  their  com¬ 
munities.” 


From  Top  Management  Speaks 


Check  the  publications  order  form  card  at  the  back  of  this  issue 
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Q&R 


Ideas  clinic 


Melvin  C.  Byers,  CIRA 
NIRA  Consultant 


Ql  am  searching  for  some  new  program  ideas  to 
•  pass  along  to  our  branch  office  recreation  di¬ 
rectors.  If  you  know  of  any  new  programs  that  have 
potential  universal  appeal,  I  would  appreciate  your 
passing  them  along. 

RWe  should  divide  new  activity  ideas  into  four 
.  categories:  athletic  and  sports  events,  social  ac¬ 
tivities,  cultural  and  educational  activities,  and 
employee  and  community  services. 

Some  of  our  suggestions  may  not  appear  to  be  en¬ 
tirely  new  since  you  have  undoubtedly  researched 
the  field  already.  Often,  though,  a  new  approach  to 
an  "old"  activity  can  provide  a  fresh  programming 
idea. 

In  the  athletic  and  sports  category,  tennis  still 
leads  in  new  popularity.  The  introduction  of  plat¬ 
form  tennis  and  racquet  ball  in  recent  years  has  been 
well  accepted,  since  these  sports  allow  for  more 
playing  time  and,  even  in  northern  areas,  can  be  year- 
round  activities. 

As  more  employees  seek  fun  ways  to  stay  fit, 
athletic  and  sports  instruction  has  become  very 
popular.  Classes  in  the  purchase  and  use  of  athletic 
equipment  are  catching  on.  Attendance  is  often  high 
at  workshops  on  outdoor  living,  recreational  vehicle 
use,  SCUBA  diving  and  snorkeling,  Nordic  (cross¬ 
country)  skiing  and  other  newly  popularized  family 
activities. 

Old  favorite  games  such  as  beer  ball  and  slow 
pitch  softball  are  enjoying  a  revival.  An  interesting 
new  activity  is  cone  ball,  a  game  that  is  played  like 
golf  on  a  9-  or  18-hole  course.  In  cone  ball,  however, 
beach  balls  are  kicked  through  large  open-ended 
wire  cones.  Each  kick  counts  as  a  stroke  and  the  low 
scorer  or  foursome  wins.  The  game  can  be  played  on 
any  large  grassy  area. 

If  your  program  is  open  to  the  families  of 
employees,  consider  sponsoring  a  junior  softball 
league.  Recruit  parents  to  coach  teams,  but  not  those 


on  which  their  own  children  play.  Similar  junior  pro¬ 
grams  for  bowling,  golf  or  tennjs  may  be  winners 
with  your  employees'  families. 

Improve  employer-employee  relations  with  good- 
natured  fun  by  sponsoring  a  "Beat  the  Boss"  event. 
An  enthusiastic  turn-out  is  virtually  guaranteed  when 
employees  challenge  management  in  a  popular 
sport.  Award  fanciful  prizes  to  the  winners.  Make  the 
most  of  the  event  with  both  internal  and  external 
publicity. 

Try  something  different.  Introduce  sports  not 
commonly  known  among  your  employees  such  as 
bocce,  curling,  lawn  bowling,  cricket,  soccer,  horse¬ 
less  polo,  water  volleyball  or  tin  can  hockey.  You 
might  conduct  a  contest  for  a  new  sports  league. 
Name  the  winner  as  coach  for  the  new  activity.  Treat 
him  or  her  to  a  well-publicized  steak  and  ale  dinner 
and  a  "Genius  Instructor"  award. 

In  the  social  activities  category,  eating  and  drink¬ 
ing  are  almost  always  first  on  the  list  of  employee 
favorites.  Unfortunately,  without  some  kind  of 
organized  program,  such  events  often  become  little 
more  than  a  do-it-yourself  bar.  If  an  event  is  a  family 
affair,  include  entertainment  such  as  a  fast-moving 
vaudeville  show,  a  home  talent  band,  singing  waiters 
or  old  comic  movies.  There  are  myraid  social  events 
that  are  popular  with  various  employee  groups. 
Among  them  are  country  music  jamborees,  rock 
concerts,  movie  and  dance  nights,  employee  talent 
shows,  travelogues,  ice  cream  socials,  fishing  rodeos, 
ethnic  dinner  parties,  Las  Vegas  nights,  camping  and 
canoeing  trips,  mystery  tours,  road  rallies,  theatre 
parties,  outdoor  square  dances,  "L'il  Abner"  parties 
and  many  more.  Of  course,  family  picnics  remain 
very  popular  with  every  employee  group. 


continued  on  page  14 
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Community  Service  Program 
Nets  New  Recreation  Facilities 

Area  youth  needed  meaningful  work. 

The  recreation  club  needed  new  facilities. 

A  unique  work/ study  program 
brought  them  together. 


yvith  Noel  J.  Rentz,  CIRA 


IN  the  mid-1960's,  Kaiser  Steel  Corporation's  Steel 
Manufacturing  Division  in  Fontana,  California  ini¬ 
tiated  a  summer  youth  work/ study  program,  combin¬ 
ing  remedial  classroom  studies  with  simple  mainte¬ 
nance  work.  The  company-sponsored  program  was  de¬ 
signed  to  provide  disadvantaged  teenagers  with 
academic  assistance  and  wage-earning  experience. 

At  the  same  time,  Kaiser's  activities  program  for  its 
8,500  Fontana  employees  was  ready  for  expansion. 
Several  of  the  suggested  programs,  however,  required 
new  facilities.  With  a  facilities  building  program  on  the 
boards,  Recreation  Director  Noel  J.  Rentz,  CIRA  was 
approached  by  his  department  head  about  enlisting  the 
talents  of  the  work/ study  youths  to  build  recreation 
facilities.  Building  projects  would  be  more  interesting 
than  the  virtually  make-work  activities  which  had  kept 
the  young  people  occupied.  Construction  work  could 
offer  opportunities  to  learn  practical  skills,  earn  school 
credits  and  benefit  from  professional  on-the-job  train¬ 
ing.  The  idea  made  sense  to  Kaiser  administrators  and 
sparked  new  interest  among  the  students  as  well. 

In  the  place  of  the  English  and  math  teachers,  Kaiser 
hired  a  fulltime  vocational  instructor.  The  young  men 
earned  high  school  credits  in  the  new  vocationally 


oriented  program.  They  saw  their  classroom  lessons  im¬ 
mediately  applied  to  the  building  projects  designed  by 
the  recreation  and  engineering  departments. 

The  first  facilities  project  to  use  the  work/ study 
group,  a  playground  for  employees'  children,  broke 
ground  in  the  summer  of  1969.  Kaiser  hired  fifteen 
young  men  fulltime  at  beginning  wages  comparable  to  a 
beginning  mill  hand's.  During  part  of  the  work  day,  the 
vocational  instructor  introduced  the  students  to  basic 
construction  concepts  and  prepared  them  for  the  prac¬ 
tical  work  of  the  project.  In  addition  to  the  regular  in¬ 
structor,  Kaiser  also  called  upon  skilled  craftsmen  to  ex¬ 
plain  their  contributions  to  the  project  at  hand.  Under 
the  guidance  of  these  professionals,  the  young  men  set 
to  work  erecting  slides,  swing  sets  and  sandboxes. 

Both  the  classroom  work  and  its  practical  application 
in  the  facilities  project  intrigued  the  group  far  more  than 
the  former  program.  By  the  end  of  the  summer,  Kaiser 
had  a  new  recreation  facility  and  fifteen  young  men  had 
not  only  the  credits  and  money  they  had  earned,  but 
also  a  valuable  new  store  of  work  experience.  The  re¬ 
vised  work/ study  program  was  slated  to  continue  the 
following  summer. 

With  management  support,  Noel  Rentz  and  Recrea- 
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Everyone  got  into  the  act,  under  Larson's  guidance.  One  of  the  team's  projects  was  a  multi-purpose  building. 
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tion  Club  President  Paul  Burroughs  continued  to  pre¬ 
sent  facilities  projects  for  each  year's  new  crop  of 
work/study  students.  In  the  next  few  summers,  the 
young  workers  built  storage  rooms,  laid  tennis  courts 
and  erected  handball  facilities.  One  summer,  they  built 
a  20  x  40-foot  multi-purpose  building  from  which  the 
recreation  staff  dispenses  refreshments,  recreation  loan 
equipment  and  other  employee  services. 

In  every  project,  the  young  men  worked  a  full  40- 
hour  week  at  standard  wages.  Their  days  stretched  from 
6:00  a.m.  to  3:00  p.m.,  allowing  many  sunny  hours  at 
the  end  of  the  day  for  their  personal  recreation.  The 
young  men  in  various  work/study  classes  were  in¬ 
troduced  to  basic  plumbing,  electrical  and  masonry 
skills.  They  learned  how  to  read  blueprints  and  to  follow 
a  project  through  from  concept  to  completion. 

One  summer,  the  group  even  made  its  own  bricks. 
Kaiser  purchased  a  simple  brick  making  machine  of  the 
sort  used  in  developing  countries.  Using  the  earthen 
materials  on  hand,  the  students  made  their  own  bricks 
and  used  them  to  build  permanent  planters,  walkways 
and  storage  sheds.  Later,  bricks  were  purchased  from 
outside  sources  for  the  construction  of  larger  facilities 
such  as  the  multi-purpose  building  and  the  handball 


Vocational  Instructor  Pete  Larson  (right)  explained  the 
fundamentals  of  every  building  project  to  his  students 
in  the  work-study  program. 

continued  on  following  page 


Community  Service  continued 


courts. 

Pride  and  a  sense  of  accomplishment  were  primary 
goals  of  the  summer  work/ study  program.  For  this  rea¬ 
son,  every  project  carried  the  permanent  stamp  of  its 
builders.  Upon  completion,  each  new  facility  was 
marked  with  a  commemorative  brass  plaque  listing  the 
name  of  every  young  man  who  had  helped  build  it. 

"They  (the  students)  would  bring  their  families  and 
friends  to  see  the  facilities  they  built,"  recalled  Rentz  re¬ 
cently.  "Many  of  the  boys  later  came  to  work  for  Kaiser. 
Some  are  still  employed  here.  Others  used  the  money 
they  earned  to  go  on  to  college.  Every  once  in  a  while, 
you'll  still  see  a  man  out  there,  showing  someone  his 
name  on  one  of  those  brass  plaques." 


Noel  J.  Rentz,  ClRA  has  earned  a  B.S.  in  Recreation 
Administration  from  Brigham  Young  University  and  an 
M.S.  in  Business  Administration  from  Pepperdine 
University.  His  recreation  program  at  Kaiser  won  a 
1975  NIRA/ Citizens  Savings  Award  for  overall  ex¬ 
cellence  among  companies  with  5,000  to  10,000  em¬ 
ployees  at  one  site.  Specific  activities  in  his  program 
have  won  three  NIRA  Certificates  of  Excellence.  Rentz 
is  an  active  member  of  N IRA's  Region  VII  organization. 


Working  from  scratch,  the  youths  made  bricks  which 
they  later  used  to  build  new  facilities.  rm 


Ideas  Clinic  (continued) 


Cultural  and  educational  activities  are  growing  in 
popularity.  There  is  an  increasing  desire  among  em¬ 
ployees  at  all  levels  to  experience  many  kinds  of 
cultural  events,  including  live  theater  and  dance, 
museum  tours  and  concerts.  Employees  are  also  be¬ 
coming  more  interested  in  using  their  leisure  time  for 
creative  self-improvement  activities  such  as  adult 
education,  arts  and  crafts  programs  and  work- related 
skills  improvement. 

Consider  offering  informal  classes  on  topics  of 
general  interest.  The  possibilities  are  endless  but  a 
sampling  includes  specialty  cooking,  woodworking, 
furniture  refinishing,  tailoring,  auto  maintenance  and 
repair,  dancing,  music,  geneology,  photography, 
drawing  and  painting,  home  repair,  smart  spender 
tips  and  more.  Local  schools,  cultural  centers  and 
clubs  can  help  you  find  instructors  and,  if  necessary, 
facilities  for  such  classes. 

Employee  and  community  services  constitute 
another  category  to  consider  when  expanding  your 
recreation  program.  Here,  you  will  generate  greater 
participation  if  many  varied  services  and  service  op¬ 
portunities  are  offered.  Start  with  discount  tickets  for 
amusement  areas,  sports  and  theatre  events,  featured 
merchandise,  and  travel  opportunities.  Vendors  of  all 
kinds  are  usually  happy  to  arrange  discounts  for 


employee  groups.  NIRA  can  help  you  find  such  pro¬ 
grams  or  create  your  own  discount  opportunities. 

Many  employees  welcome  the  chance  to  become 
involved  in  community  service  programs  arranged 
through  the  company  —  and,  or  course,  their  in¬ 
volvement  reflects  well  on  the  company.  Check  into 
local  blood  donor  systems,  Big  Brother  and  Big  Sister 
programs,  volunteer  service  centers  and  other  com¬ 
munity  aid  agencies.  Consider  offering  your 
employees  recreation  loan  equipment,  credit  union 
services,  family  budgeting  courses,  a  recreation 
newsletter,  a  service  recognition  program,  a  sugges¬ 
tion  system,  physical  fitness  classes,  individual  and 
group  travel  assistance  and  other  services  which 
NIRA  can  suggest. 

There  are  so  many  programs  to  offer  that  it  is  diffi¬ 
cult  to  evaluate  their  potential  success  in  your  partic¬ 
ular  situation.  In  one  community  or  industry,  a  new 
activity  may  generate  great  interest  immediately 
while,  in  a  neighboring  area,  it  may  fall  just  short  of 
being  a  complete  dud.  Good  promotion  is  often  the 
key  to  success,  especially  with  a  new  activity.  Review 
your  promotional  needs  before  you  launch  a  new 
program  and  dramatize  its  opening  with  plenty  of 
publicity.  Follow  up  with  reports  on  the  initial  inter¬ 
est  generated  by  the  new  entry  and  the  activities  you 
plan  to  offer.  rm 
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tournament  news 


by 

Jack  Frain,  CIRA 
McDonnell  Douglas  Corp. 
NIRA  Vice  President, 
Tournaments  &  Services 


At  the  September  meeting  of  your  Board  of  Directors ,  / 
was  happy  to  report  on  the  continued  success  and 
growth  of  Association  Tournaments  and  Services.  I  pass 
along  a  summary  of  my  report  to  the  Board,  below,  for 
the  information  of  all  NIRA  members. 

BOWLING 

The  1978  Postal  Bowling  Tournament  is  once  again 
set  for  the  month  of  February.  Andy  Zadany,  CIRA  of 
Corning  Glass  will  coordinate  this  tournament.  Com¬ 
plete  details  on  this  event  will  be  announced. 

BRIDGE 

Plans  for  the  1977  Bridge  Tournament  are  now  being 
finalized.  This  tournament,  under  the  direction  of  Max¬ 
ine  Craft  and  Ed  Hilbert,  CIRA  of  Battelle  Memorial  In¬ 
stitute,  is  scheduled  to  run  October  15th  through 
November  30, 1977.  The  grand  prize,  a  Nassau  cruise  for 
two,  is  provided  by  Eastern  Steamship  Lines.  Details  on 
this  tournament  have  been  mailed  to  all  eligible  compa¬ 
nies. 

FISHING 

Gene  Miller,  CIRA  of  Michigan  Bell  reports  that,  as  of 
September  1,  we  had  62  companies  entered  in  the  1977 
NIRA  Postal  Fishing  Contest.  This  is  the  largest  participa¬ 
tion  ever  for  this  event.  This  year,  through  the  coopera¬ 
tion  of  the  American  Fishing  Tackle  Manufacturers  As¬ 
sociation  (AFTMA),  all  participants  will  receive  some 
type  of  an  award  or  recognition  for  their  efforts.  The 
tournament  will  run  through  December  1,  1977. 

GOLF  (ON-SITE) 

By  now,  all  of  this  year's  NIRA  On-Site  Regional 
Golf  Tournaments  have  been  completed.  Regions  III 
and  V,  under  the  direction  of  Sue  Siwicki  of  Bankers 
Life  &  Casualty  Company,  played  their  tournament  on 
August  27  and  28  at  the  Lake  Geneva  Playboy  Club  in 
Wisconsin.  The  Region  VII  competition,  under  the  di¬ 


rector  of  Bill  Bruce,  Motorola,  was  held  September  3 
and  4  at  the  McCormick  Ranch  in  Scottsdale,  Arizona. 
Scheduled  for  September  24  and  25,  the  Region  I,  II  and 
VIII  On-Site  Golf  Tournament,  under  the  direction  of 
Pete  Schessler  of  the  Lord  Corporation,  was  held  at  the 
Culbertson  FTiils  Golf  Club  in  Edinboro,  Pennsylvania. 
The  Region  IV  Tournament,  under  the  direction  of  Hal 
Reeves  of  the  Lockheed-Georgia  Company,  was  held 
October  22  and  23  at  Gallaway  Gardens  in  Pine  Moun¬ 
tain,  Georgia.  Results  will  be  published  when  all  Tour¬ 
nament  scores  have  been  filed. 

GOLF  (POSTAL) 

Glenn  Westover  of  Babcock  &  Wilcox  Company  re¬ 
ports  that  the  first  NIRA  Postal  Golf  Tournament  closed 
on  September  30, 1977.  Prizes  for  this  new  tournament 
were  supplied  by  Golf  Digest  Magazine.  Results  will  be 
published  as  we  receive  them  from  Glenn. 

PHOTO 

George  Stark  (McDonnell-Douglas  Corporation)  will 
coordinate  the  1978  NIRA  Photo  Contest.  The  Contest 
will  be  open  during  the  months  of  February  and  March, 
1978.  Entry  blanks  and  contest  rules  will  be  distributed 
soon  to  member  organizations. 

RIFLE/  PISTOL 

John  Grubar  of  the  National  Rifle  Association  will 
once  again  coordinate  the  NIRA/NRA  Postal  Rifle/Pistol 
Matches.  This  tournament  opened  November  1,  1977 
and  will  close  April  1, 1978. 

TRAPSHOOTING 

The  Middletown  Sportsman's  Club  in  Middletown, 
Ohio  was  the  setting  for  the  Annual  NIRA  Trapshoot, 
Sunday,  September  11,  1977.  Results  will  be  published 
as  we  receive  them  from  tournament  coordinator  Bob 
Bauer,  CIRA  of  Armco  Steel.  Till 
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organization  profile 


Johnson  Wax 

The  Johnson  Mutual  Benefit  Association 


with  Richard  Wilsman,  CIRA 


Employee  recreation  began  as  a  family  affair  at 
Johnson  Wax  in  Racine,  Wisconsin.  In  the  early 
years  of  this  century,  employees  enjoyed  summer  pic¬ 
nics  on  the  lawn  of  founder  Samuel  C.  Johnson's 
lakeside  home.  Hearty  meals,  singing,  croquet  and  bon¬ 
fires  on  the  Lake  Michigan  beach  characterized  recrea¬ 
tion  at  the  small  family-owned  company.  More  than 
fifty  years  ago,  Johnson  employees  enjoyed  organized 
athletic  leagues  in  basketball,  baseball,  softball  and  golf. 
The  company  still  cites  with  pride  the  S.C.  Johnson 
women's  softball  team  that  took  a  world  championship 
in  1926. 

As  early  as  1922,  Johnson  Wax  promoted  employee 
recreation  and  services  in  an  organized  fashion.  In  that 
year,  the  Johnson  Mutual  Benefit  Association  (JMBA)  was 
formed.  Then,  as  now,  it  was  supported  by  a  combina¬ 
tion  of  membership  dues  and  company  Contributions. 
Today,  the  JMBA  offers  an  impressive  array  of  activities 
and  facilities  for  its  3,100  U.S.  employees,  2,300  of 
whom  work  in  Racine.  Under  the  administration  of 
Recreation  Manager  Dick  Wilsman,  CIRA,  the  JMBA 
offers  not  only  a  wide  variety  of  athletic,  social,  travel 
and  cultural  activities,  but  also  the  benefits  of  a  unique 
resort  and  lodge  program  at  locations  across  the  United 
States. 

VOLUNTEER  POWER 

According  to  Wilsman,  the  key  to  a  successful  recrea¬ 
tion  program  at  Johnson  Wax  is  the  involvement  of  em¬ 
ployee  volunteers  from  every  area  of  the  company.  At 
least  10%  of  Johnson  employees  are  involved  in  the 


planning  and  administration  of  recreation  activities  dur¬ 
ing  any  given  year.  They  work  in  cooperation  with  the 
JMBA  staff  as  members  of  established  clubs  and  special 
activity  committees. 

Wilsman  joined  Johnson  Wax  as  Recreation  Manager 
in  1967,  during  a  time  of  serious  reorganization  within 
the  JMBA.  The  following  year,  the  Johnson  board  of  di¬ 
rectors  turned  all  recreation  planning  responsibility  over 
to  the  Association,  of  which  he  is  administrative  secre¬ 
tary.  Working  within  policies  established  by  a  govern¬ 
ing  board,  the  JMBA  board  created  a  recreation  com¬ 
mittee  composed  of  appointed  activity  leaders.  With 
the  help  and  supervision  of  the  recreation  staff,  these 
essential  chairpeople  plan  and  develop  programs  in 
seven  broad  areas:  retirees'  activities,  men's  sports. 


This  is  the  third  in  our  series  of  articles  on  the 
winners  of  NIRA's  1977  Citizens  Savings  Award 
for  overall  excellence.  Johnson  Wax,  long  an  ac¬ 
tive  member  of  NIRA,  took  top  honors  among 
companies  with  1,000  to  5,000  employees  at  one 
site.  1977  was  the  first  year  in  which  Recreation 
Manager  Richard  Wilsman,  CIRA  submitted  his 
company's  program  for  Award  consideration. 
Johnson's  traditional  efforts  for  employee  recre¬ 
ation  and  services,  however,  have  been  ex¬ 
emplary  of  the  full  programs  possible  in  a  rela¬ 
tively  small  organization. 
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women's  activities,  resort  activities,  special  events, 
Racine  facilities,  and  clubs  and  cultural  activities. 

A  glance  at  the  organizational  chart  for  Johnson 
recreation  activities  shows  the  wide  range  of  respon¬ 
sibilities  under  this  handful  of  leaders.  They  are  assisted 
by  subcommittees  of  volunteers. 

With  a  heavy  reliance  on  volunteers,  the  training  and 
development  of  leaders  is  crucial  to  the  strength  and 
growth  of  the  JMBA.  The  Association  does  not  rely  en¬ 
tirely  on  unsolicited  volunteers,  however.  It  involves 
management  by  asking  various  company  executives  to 
suggest  employees  to  serve  as  special  event  leaders.  An 
employee  who  agrees  to  serve  acts  as  vice  chairperson 
of  a  dance,  picnic  or  special  event.  A  vice  chairperson 
gains  hands-on  training  in  program  planning,  budget¬ 
ing,  promotion,  administration  and  evaluation.  The  year 
following  his  or  her  initiation  into  activity  leadership, 
the  trained  assistant  becomes  an  activity  chairperson. 

The  Association  is  careful  to  recognize  volunteers  for 
the  vital  part  they  play  in  the  strength  of  the  Associ¬ 
ation.  The  recreation  staff  sends  personal  thank-you  let¬ 
ters  to  leaders  after  each  event.  The  staff  also  hosts  an 
annual  recognition  dinner  for  volunteer  leaders  at  a 
local  restaurant. 

UNIQUE  PROGRAMS 

Many  companies  in  recent  years  have  devoted  in¬ 
creased  attention  to  their  retirees  and  female  em¬ 
ployees.  At  Johnson  Wax,  unique  programs  have  been 
established  to  serve  these  groups. 


Johnson's  Armstrong 
Park  on  picnic  day. 
Above,  the  children's 
slide;  right,  a  picnic 
lawn. 
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Johnson  Wax  continued 


Wilsman  admits  that,  prior  to  1970,  the  JMBA  did  not 
make  as  serious  an  effort  as  it  should  have  to  serve  the 
recreation  interests  of  female  employees.  The  establish¬ 
ment  of  a  special  section  on  women's  activities  was  di¬ 
rected  toward  redressing  this  imbalance. 

Because  women  of  all  ages  and  interests  compose 
only  500  of  the  3,100  Johnson  employees  in  the  U.S., 
the  women's  program  makes  an  aggressive  effort  to 
recruit  the  wives  of  employees  in  order  to  make  a  wide 
selection  of  activities  available.  Recreation  Administra¬ 
tor  Barbara  Dopke  works  directly  with  the  yvomen's 
activities  committee,  offering  advice,  encouragement 
and  staff  expertise.  An  active  participant  herself,  Dopke 
oversees  a  program  which  includes  basketball,  golf, 
softball,  tennis,  and  volleyball  as  well  as  a  wives'  pro¬ 
gram  and  a  women's  club. 

Dopke  is  also  actively  involved  with  the  retirees  pro¬ 
gram  at  Johnson  Wax.  According  to  Wilsman,  "Our  pro¬ 
gram  is  quite  unique.  We  don't  forget  about  our 
retirees.  In  fact,  we  consider  them  as  a  special  group  of 
employees." 

This  special  group  enjoys  at  least  one  senior's  activity 
each  month.  Parties,  picnics  and  cultural  activities  all 
draw  enthusiastic  participants.  Perhaps  most  popular 
are  the  regular  trips  to  points  of  interest  throughout 
southern  Wisconsin  and  northern  Illinois.  Retirees, 
some  of  whom  have  no  other  regular  social  activities, 
enjoy  travel  and  fellowship  through  the  retirees  pro¬ 
gram.  Some  are  even  more  involved  in  the  JMBA  now 
than  they  were  as  active  employees. 

OUTSTANDING  FACILITIES 

Field  Resorts 

Like  many  companies,  Johnson  Wax  arranges  group 
travel  for  its  employees.  The  company  also  offers 
unique  vacation  hideaways  in  the  U.S.  and  Canada  for 
the  use  of  employees  and  their  families.  Mulvenna 
Lodge,  a  secluded  Canadian  retreat,  can  be  reached 
only  by  sea  plane.  Employee  families  and  small  groups 
may  stay  at  the  lodge.  The  Lighthouse  resort  in  northern 
Wisconsin  offers  midwestern  employees  a  selection  of 
17  lakeside  cabins.  Each  of  the  cottages  comes  com¬ 
pletely  furnished  and  equipped  with  linens,  cooking 
utensils  and  a  boat.  Comparable  reservations  are  availa¬ 
ble  to  Johnson  employees  in  eight  other  U.S.  regions. 


Armstrong  Park 

The  JMBA  has  come  a  long  way  since  employees 
gathered  on  the  Johnson  lawn  for  summer  picnics. 
When  the  employees  and  their  families  gather  for  a  pic¬ 
nic  these  days,  the  surrounding  countryside  resembles  a 
county  fairground.  As  many  as  6,000  people  turn  out  for 
the  annual  Johnson  Wax  picnic  at  the  company's 
Charles  A.  Armstrong  Park  in  rural  Racine  County. 

The  Park,  with  its  playing  fields,  recreation  shelters, 
shaded  picnic  lawns  and  flowing  stream,  offers  an  ideal 
outdoor  recreation  setting.  The  Park  also  includes 
miniature  golf,  pitch  and  putt  golf  and  a  driving  range. 
Facilities  are  available  for  basketball,  softball,  touch 
football,  tennis,  archery,  volleyball  and  horseshoe  pitch¬ 
ing.  During  the  long  Wisconsin  winters,  Johnson  fami¬ 
lies  also  enjoy  ice  skating,  hockey  and  broomball  on  an 
outdoor  ice  rink. 

JMBA  Center 

At  the  corporate  headquarters  in  Racine,  Johnson 
employees  use  the  company's  Golden  Rondelle  Theatre. 
Johnson  has  been  forced  increasingly  in  recent  years  to 
find  community  facilities  for  many  of  its  activities.  Al¬ 
though  the  company  has  generally  good  relations  with 
community  recreation  sources,  the  sharing  program  in¬ 
evitably  leads  to  scheduling  conflicts  with  public  and 
private  institutions. 

This  problem  was  an  important  reason  for  the  devel¬ 
opment  of  Johnson's  new  JMBA  Center.  Located  on  a 
previously  undeveloped  portion  of  Armstrong  Park,  the 
Center  is  scheduled  for  completion  in  1978.  It  will  serve 
as  the  new  center  of  JMBA's  physical,  social  and  cultural 
activities. 

The  Center's  exterior  of  brick  and  bronzetone  glass 
will  blend  easily  into  its  natural  setting.  The  interior 
design  incorporates  exposed  timbers,  natural  woods 
and  inviting  views  of  the  nearby  woods  and  stream. 

The  tri-level  Center  will  include  a  multi-purpose 
gymnasium  with  convertible  space  for  two  basket¬ 
ball  courts,  four  volleyball  courts  or  three  tennis 
courts.  The  area  may  also  be  used  for  social  events  such 
as  annual  holiday  parties  and  dances.  It  may  also  hold 
larger  corporate  meetings  and  conferences.  Audio¬ 
visual  facilities  overlooking  the  gymnasium  area  can 
project  films  for  business  or  entertainment. 
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A  comfortable  lounge  with  a  fireplace  will  serve  as  an 
informal  gathering  place  for  employees  as  well  as  a 
center  for  quiet  recreation  activities  including  small  par¬ 
ties  and  receptions.  A  nearby  club  room  and  beverage 
kitchen  will  add  to  the  convenience. 

The  upper  level  of  the  Center  will  house  addition¬ 
al  recreation  activities.  Multi-purpose  rooms  will  be  ap¬ 
propriate  for  a  variety  of  games  as  well  as  educational 
activities  and  club  meetings.  A  television  room  will  be 
open  for  employee  viewing  and  additional  outlets  will 
allow  T.V.  viewing  throughout  the  Center.  A  catering 
and  service  kitchen  on  the  lower  level  will  handle  meals 
for  up  to  275  people.  A  nearby  multi-purpose  room  can 
be  used  for  small  banquets.  The  lower  level  will  also 
provide  a  physical  fitness  room,  storage  areas  and  locker 
facilities  for  employees  who  use  the  gymnasium. 


EMPLOYEES'  RATING 

The  exceptionally  high  level  of  company  support  for 
recreation  at  Johnson  Wax  is  evident  in  its  rich  variety  of 
facilities  and  activities.  High  participation  and  the 
results  of  regular  surveys  show  that  employee 
enthusiasm  for  the  program  justifies  that  support.  In 
periodic  employee  opinion  surveys,  recreation  pro¬ 
grams  have  repeatedly  received  the  highest  acceptance 
among  all  aspects  of  the  job  for  Johnson  employees.  In 
1972  and  again  in  1975,  94%  of  surveyed  employees 
rated  the  recreation  programs  among  the  positive 
aspects  of  working  for  Johnson  Wax.  I’m 


The  women's  sports  schedule  at  Johnson  Wax  includes 
an  awards  banquet  (above).  The  program  gives  JMBA 
women  recreational  opportunities  similar  to  such  tra¬ 
ditional  male  pursuits  as  basketball. 
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From  an  educational  session 

1977  NIRA  Region  VII  Conference  and  Exhibit 


How  Safe 

are  Your  Recreation  Facilities? 


by  Gary  McCormick,  CIRA 


As  a  conscientious  recreation  di- 
^  rector,  you  are  concerned 
about  the  safety  of  everyone  who  is 
involved  in  your  programs.  If  you 
are  not  concerned  enough,  there  is 
a  growing  assembly  of  government 
watchdogs  who  are  ready  to  point 
out  your  short-comings  —  some¬ 
times  to  the  tune  of  a  heavy  fine. 

NIRA  Conferences  in  recent  years 
have  included  an  increasing  number 
of  educational  sessions  on  liability 
in  recreation  facilities  and  programs. 
Clearly,  employee  activities  spe¬ 
cialists  find  this  an  area  of  special 
importance.  In  some  states,  the 
courts  have  ruled  that  injuries  in¬ 
curred  at  employee  recreation  func¬ 
tions  are  job-related.  In  some  cases, 
injured  employees  have  been 
awarded  hefty  worker's  compensa¬ 
tion  payments.  There  is  no  indica¬ 
tion,  to  date,  that  provisions  of  the 
1971  Occupational  Safety  and 
Health  Act  (OSHA)  apply  to  your 
recreation  facilities.  In  the  prevailing 
climate,  however,  you  should  be 
aware  of  that  possibility.  In  any 
event,  you  should  be  willing  to  pro¬ 
tect  the  safety  of  your  recreation 
staff  and  participants.  There  is  no 


reason  why  a  responsibly  ad¬ 
ministered  program  cannot  comply 
with  reasonable  safety  standards. 

The  single  greatest  problem  facing 
recreation  leaders  in  the  field  of 
safety  is  their  lack  of  knowledge. 
Many  recreation  people  have  never 
developed  a  job  safety  analysis. 


Most  would  not  know  where  to 
start.  Too  many  may  even  maintain 
and/or  use  facilities  in  which  signifi¬ 
cant  safety  hazards  go  unnoticed  or 
uncorrected.  Luckily,  most  such 
situations  never  result  in  serious 
problems;  but  then  .  .  . 

Consider  the  player  who  slid  into 
home  plate  on  a  field  which  had  not 
been  safety  checked  by  the  main¬ 
tenance  staff.  His  leg  was  so  severely 
spiked  that  it  was  eventually  ampu¬ 
tated.  Think  of  the  employee  who 
lost  a  hand  when  his  loose  shirt 


caught  in  the  rough  wheel  of  hobby 
club  lapidary  equipment.  Imagine 
the  child  who  lost  both  hands  and  a 
foot  to  electrical  burns  when  he  ex¬ 
plored  a  transformer  which  had 
been  left  open  at  an  Independence 
Day  picnic. 

The  list  of  these  and  other  true  ac¬ 
cidents  goes  on.  Their  monetary 


cost  to  the  responsible  parties  is 
high  —  and  rising.  The  real  costs,  in 
human  terms,  are  inestimable.  Acci¬ 
dents  like  these  can  appear  to  be 
unavoidable  freak  occu ranees;  but 
all  too  often  they  are  the  direct 
results  of  careless  safety  practices. 

It  has  been  estimated  that  of  ev¬ 
ery  330  accidents,  300  will  cause 
non-serious  injuries,  29  will  require 
medical  follow-up  and  one  will  re¬ 
sult  in  prolonged  hospital  care  or 
death.  With  even  a  chance  that  one 
of  your  participants  could  be  in- 


The  greatest  problem  facing 
recreation  leaders  in  the  field  of  safety 
is  lack  of  knowledge 
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jured,  you  have  a  responsibility  to 
reduce  safety  hazards  as  much  as 
possible. 

Your  first  step  in  reducing  the 
odds  that  an  accident  will  occur  is 
to  initiate  an  orderly  system  of 
recreation  safety  reviews.  Identify 
hazards  associated  with  every  phase 
of  your  program.  As  you  plan  an  ac¬ 
tivity,  outline  every  possible  safety 


problem.  Look  at  the  situation  from 
both  the  staff  and  participant  points 
of  view.  After  you  have  identified 
safety  hazards,  establish  off-setting 
safeguards.  For  example: 

Walking/ Playing  Surfaces 

Note  handrails  provided  for  assis¬ 
tance  in  walking  up  or  down  stairs. 
Make  certain  they  are  adequate  and 
secure.  Check  pool  deck  areas. 
Make  certain  they  are  provided  with 
non-slip  surfaces  and  are  free  from 
obstacles.  Check  for  slippery  or 
splintered  surfaces  in  gymnasiums 
and  rough  or  pitted  grounds  in  out¬ 
door  playing  fields. 

Personal  Protective  Equipment 

In  areas  where  employees  use 
hobbycraft  tools,  be  sure  that  par¬ 
ticipants  use  appropriate  personal 
protective  equipment:  safety  glass¬ 
es,  goggles,  helmets,  gloves  and  so 
forth.  Where  toxic  substances  such 
as  paint  fumes  may  reach  the  air, 
provide  adequate  ventilation  and,  if 
necessary,  respiratory  equipment. 

In  addition  to  hobbycrafters'  pro¬ 
tective  measures,  make  safety 
equipment  available  to  sports  parti¬ 
cipants.  This  may  include  batting 
helmets,  knee  pads,  ear  plugs,  arm 
bands  or  life  jackets. 


Safety/  Medical  Aids 

Make  certain  that  your  staff  is 
trained  and  equipped  to  handle  a 
health  or  safety  emergency.  Provide 
first  aid  kits,  approved  by  your  com¬ 
pany  medical  department.  Place 
them  in  areas  used  by  the  recreation 
program.  Take  one  or  more  with 
you  to  rented  or  borrowed  facilities, 
if  necessary.  Consult  your  medical 


department  or  local  Red  Cross 
about  first  aid  classes  for  you,  your 
staff  and  recreation  volunteers. 

Make  certain  that  facilities  your 
program  uses  are  equipped  with  fire 
extinguishers.  Note  their  locations 
and  take  care  that  key  personnel  are 
familiar  with  their  operation. 

Ascertain  the  locations  of  tele¬ 
phones  and  other  emergency  com¬ 


munication  equipment.  Post  emer¬ 
gency  numbers  prominently. 

Proper  Maintenance 

Improve  the  safety  of  your  recrea¬ 
tion  areas  by  making  certain  that 
equipment  and  materials  are  stored 
properly  and  neatly.  Keep  aisles, 
halls  and  other  traffic  areas  free  of 
clutter. 

Secure  equipment,  including 
tools,  in  a  safe  storage  area.  Inspect 
equipment  regularly  and  keep  it  in 
good  repair.  Consider  the  cost  of 
repair  and  replacement  as  a  neces¬ 
sary  expense. 


Post  Rules  and  Cautions 

Establish  safety  rules  and  post 
them.  Point  out  those  unavoidable 
hazards  which  do  exist  and  caution 
participants  to  exercise  special  care. 
Be  firm  with  your  staff,  volunteers 
and  participants  about  the  observa¬ 
tion  of  all  safety  rules. 

Make  safety  a  constant  concern  in 
your  recreation  program.  Conduct 
regular  inspections  of  facilities. 
Draw  up  a  checklist  of  safety 
hazards  (with  the  help  of  your  com¬ 
pany  safety  department,  if  you  have 
one).  Include  the  condition  of 
grounds,  playing  fields  and  recrea¬ 
tion  floors.  Check  fire  extinguishers 
and  sprinkler  systems.  Go  over  any 
equipment  —  from  small  appliances 
to  motorized  vehicles  —  which  are 
involved  in  your  program. 

Remember  your  responsibilities 
Do  not  assume  that  the  owners  or 
managers  of  facilities  you  use  will  as¬ 
sure  the  safety  of  your  participants. 
Psychologists  call  this  "SCOTOMA", 
or  a  giving  up  of  personal  respon¬ 
sibility.  It  occurs,  for  example,  when 
a  father  sleeps  through  his  child's 


midnight  crying,  secure  in  the  belief 
that  his  wife  is  taking  care  of  the 
child's  needs. 

How  would  you  have  felt  if  you 
had  booked  an  employee  group  to 
hear  John  Davidson  sing  at  the 
Beverly  Hills  Supper  Club,  in  South- 
gate,  Kentucky  last  spring?  The 
tragic  fire  that  swept  through  that 
facility  on  May  28,  1977  was  re¬ 
portedly  aggravated  by  seriously  lax 
safety  precautions.  If  you  had  left 


continued 
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the  direct  results  of  careless 
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How  Safe 
continued 


the  responsibility  for  your  em¬ 
ployees'  safety  to  the  Club  manage¬ 
ment,  your  participants  could  have 
been  among  the  162  people  who 
perished. 

Do  not  neglect  your  respon¬ 
sibilities  for  recreation  safety.  You 
are  responsible  for  the  welfare  of 
your  staff  and  participants.  This  ap¬ 
plies  to  all  your  activities,  whether 
they  are  trips,  banquets,  picnics, 
hobby  clubs  or  sports  events.  It  ap¬ 
plies,  as  well,  to  facilities  you  rent, 
share  or  own. 

Liability  under  the  law,  with  re¬ 
gard  to  employee  recreation  varies 
from  state  to  state  and  incident  to 
incident.  Your  ethical  responsibility 
and  natural  concern,  however,  will 
dictate  that  you  consistantly  enforce 
reasonable  safety  standards. 


CIRCLE  READER  SERVICE  CARD  NO.  5 


Gary  McCormick,  CIRA  has 
been  Safety  Supervisor  for  the  Salt 
River  Project  near  Phoenix,  Arizona 
since  1973.  He  worked  for  the  pre¬ 
ceding  thirteen  years  as  a  profes¬ 
sional  recreation  administrator,  in¬ 
cluding  six  years  as  Director  of 
Recreation  for  the  Project.  McCor¬ 
mick  has  also  been  a  NIRA  leader 
on  both  the  local  and  national 
levels.  He  is  a  past  Vice  President 
and  President  of  the  Phoenix  In¬ 
dustrial  Recreation  Council.  He  has 
also  served  on  the  NIRA  Board  of 
Directors  and  was  the  Association's 
1972-73  President.  Pm 
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37lh  Annual  Conference  &  Exhibit 
May  10-8,1378 
NorthPark  Inn—  Dallas,  Texas 
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You  ought  to 
know  us  by 
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GOODYEAR 


The  National  Industrial  Recreation  is  known  by  the  companies 
it  keeps  —  year  after  year.  Over  1 ,200  company  members  repre¬ 
sent  NIRA,  which  was  established  in  1941.  Through  cooperation 
and  interaction,  they  have  helped  each  other  develop  the  finest 
recreation  programs  and  services  for  their  employees.  NIRA,  the 
only  association  of  its  kind  in  the  world,  provides  “ready-made” 
programs  for  immediate  implementation,  technical  advice  and 
other  valuable  services.  These  services  are  designed  for  devel¬ 
oped  or  underdeveloped  programs  and  for  full-time,  part-time  or 
volunteer  coordinators  of  employee  activities.  NIRA  is  a  vital  com¬ 
munications  link  between  members.  This  is 
why  the  Association  has  grown  steadily  in 
value  and  recognition.  And  this  is  why  you  *r 

really  owe  it  to  yourself  to  find  out  what  benefits  NO  ■  101 

you  and  your  employees  might  be  missing. 

NIRA  is  ready  to  help.  Get  the  entire  story.  No  RaCVAI 
obligation  —  just  information.  Write:  Director 
of  Membership,  NIRA,  20  N.  Wacker  Drive, 

Chicago,  Illinois  60606,  Phone:  (312)-346-7575.  Yht 


HUGHES 


MUOHCS  AIRCRAFT  COMPANY 


Quaker 


Texas  Instruments 


INCORPORATED 


National  Industrial 
Recreation  Associati  n 


The  Action  Organization 


RM,  November,  1977 


25 


From  a  panel  discussion  and  educational  session 
1976  NIRA  Region  VII  Conference  and  Exhibit* 


How  to  Establish  a  Fee  Structure 
for  Your  Employee  Activities 


by  Ray  Mendoza,  CIRA  and  Gerald  R.  Starkey 
with  Bob  Barlow  and  Don  Jones,  CIRL 
Bob  McCray  and  jerry  Moran 


DETERMINE  FUNDING  NEEDS 

We  approach  the  question  of  fee  structures  on  the 
assumption  that  you  already  have  some  form  of  em¬ 
ployee  recreation  program  with  several  activities. 

Your  first  step  toward  establishing  an  activity  fee 
structure  is  to  determine  which  activities  can  be  self- 
sustaining  and  which  will  require  subsidy.  Recreation 
activities  can  be  self-sustaining  if  they  are  able  to  gener¬ 
ate  sufficient  income  to  support  themselves  without 
outside  assistance.  Depending  on  the  particular  activity, 
funds  can  come  from  the  sale  of  activity-related  prod¬ 
ucts,  instructional  services  or  group  entertainment.  Ac¬ 
tivities  of  this  sort  include  arts  and  crafts,  drama  and 
dance,  and  sailing  and  auto  clubs.  Members  of  such 
groups  can  sell  the  products  of  their  hobbies,  tickets  to 
their  performances  or  the  benefit  of  their  expertise.  The 
money  they  earn,  combined  with  membership  dues,  is 
sufficient  to  support  their  clubs  and  purchase  the  sup¬ 
plies  and  equipment  necessary  to  sustain  their  activities. 

Recreation  activities  of  the  subsidized  category  are 
those  which  cannot  sell  a  product  or  service.  Usually, 
their  members  compete  to  achieve  excellence  in  a  sport 
such  as  bowling,  target  rifle  shooting  or  table  tennis. 
Reasonable  membership  dues  usually  cannot  pay  for  all 
supplies,  equipment  and  trophies  required.  Also,  if  such 


clubs  are  actively  competing  in  community,  Industrial 
Recreation  Council  (IRC)  or  NIRA  tournaments,  addi¬ 
tional  money  must  be  raised  for  entry  fees.  These  finan¬ 
cial  requirements  are  ideally  filled,  at  least  in  part,  by 
subsidies.  For  example,  entry  fees  in  yearly  IRC-spon- 
sored  gun  shoots  may  be  paid  entirely  by  the  employee 
recreation  association  as  a  way  of  supporting  the  IRC. 

ESTABLISH  FINANCIAL  PLANS 

The  recreation  program  must  operate  on  the  basis  of 
a  carefully  considered  financial  plan.  Each  activity  club, 
whether  self-sustaining  or  subsidized,  must  establish  a 
financial  plan  that  covers  annual  as  well  as  multi-year 
considerations.  The  plan  should  identify  the  needs  of 
the  club  and  the  goals  it  hopes  to  achieve.  It  should  also 
make  estimates  of  income  through  membership  dues 
and  fund  raising  projects.  The  club  president  should  list 
the  operating  supplies  and  trophies  required  for  the 
year.  If  equipment  will  require  repair  or  replacement, 
estimates  of  these  costs  should  be  included  in  the  fi¬ 
nancial  plan.  If  the  club  plans  to  purchase  items  in 
quantity  for  resale  to  members  at  a  discount,  the  plan 
must  reflect  the  money  needed  to  buy  the  merchandise 
and  show  any  projected  profit  to  be  obtained  from  the 
sale.  The  financial  plan  for  a  sailing  club,  for  example. 


*Watch  for  a  full  report  on  the  1977  Regional  Conferences 
in  the  December/  January  issue  of  RM . 
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may  show  the  purchase  of  a  boat  in  one  year,  with  pre¬ 
ventative  maintenance  costs  on  a  yearly  basis  for  five 
years,  followed  by  the  sale  of  the  boat  and  the  purchase 
of  a  new  boat  in  the  fifth  year. 

It  is  good  financial  sense  as  well  as  good  human  rela¬ 
tions  to  solicit  the  input  of  activity  club  leaders  when 
drawing  up  a  financial  plan.  Even  allowing  for  natural 
self-interest,  an  individual  with  detailed  knowledge  of  a 
particular  activity  is  in  the  best  position  to  determine 
the  proportion  of  subsidy  necessary  to  support  it. 

On  the  basis  of  individual  activity  estimates,  the 
recreation  director  should  form  a  clear  picture  of  overall 
subsidy  needs.  Requirements  will  vary  widely  from  club 
to  club.  A  bicycle  club,  for  example,  may  determine 
that  its  subsidy  requirements  are  very  small.  Since  the 
club  uses  member-owned  equipment  and  storage 
facilities,  its  only  expenses  may  be  the  printing  and  dis¬ 
tribution  of  activity  announcements,  as  well  as  occa¬ 
sional  patches  or  other  club  insignia.  Membership  dues 
could  easily  pay  up  to  95  percent  of  these  costs  and  the 
company  recreation  organization  could  donate  the  re¬ 
mainder.  This  percentage  may  be  reversed,  however,  for 
activities  such  as  bowling.  This  popular  sport  requires 
facilities  or  user  fees  along  with  the  usual  expenses  of 
team  apparel,  trophies  and  awards  banquets,  not  to 
mention  publicity  costs. 

SET  EQUITABLE  FEES 

A  review  of  all  activity  club  plans  will  provide  the 
basis  for  the  overall  recreation  fee  structure.  If  neces¬ 
sary,  some  activities  may  be  converted  to  the  self-sus¬ 
taining  category  or  be  encouraged  to  find  ways  to  oper¬ 
ate  successfully  with  reduced  subsidies.  Methods  to 
achieve  a  reduction  in  subsidies  could  include: 

(1)  Recruiting  new  members 

(2)  Increasing  membership  dues 

(3)  Conducting  fund  raising  projects 

(4)  Purchasing  items  for  sale  to  club  members  or  to 
employees  at  large 

Do  not  be  reluctant  to  consider  charging  modest 
membership  dues  for  activity  clubs.  Many  recreation  di¬ 
rectors  have  discovered  that  employees  seem  to  ap¬ 
preciate  a  program  more  if  they  back  it  financially 
and/or  support  it  with  volunteer  services. 

Fund  raising  through  merchandise  resale  must  be 
handled  very  carefully,  since  it  usually  requires  an  initial 
expenditure  before  a  profit  can  be  generated.  Also, 


continued  on  following  page 


"Determine  which  activities  can  be  self-sustaining/' 
emphasized  feay  Mendoza,  CIRA,  a  leader  of  the  Oak¬ 
land  educational  session  on  fee  structures. 


Panalist  Don  Jones,  CIRL  explained  recreation  fees  at 
Doctors  Hospital  in  San  Diego.  Panalists  Bob  Barlow 
(foreground)  and  Jerry  Moran  (partially  hidden) 
offered  similar  insights  from  their  companies. 
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WINTER: 

Located  directly  across  from  world  famous  Winter  Park  and  Mary  Jane  Ski 
Areas.  Cross  country  skiing,  hiking,  snowmobiling,  sightseeing,  etc. 

SUMMER: 

Varied  program  includes  white  water  float  trips,  sailing,  climbing,  backpack¬ 
ing,  etc.,  geared  to  your  ability. 


All  in  the  clear,  crisp  Rocky  Mountain  air.  Live  an  experience  in  resort  comfort. 
Indoor  pool,  sauna,  game  room,  lounge.  Excellent  food.  Special  rates  to  NIRA 
members,  groups  and  families. 


ZZ^Hifih  Countn 


Best 

Western 


Country  (nn 

P.O.  Box  96N 

Winter  Park,  Colorado  80482 


Tele  303-726-5566 


Request  our  16mm  Summer,  or  Winter,  film  .  .  .  Art  Lang 


CIRCLE  READER  SERVICE  CARD  NO.  6 


Yearly 

products 

and 

services 

listing 


1978  Buyer’s  Guide 
and  Services  Directory 


The  December/January  issue  of  RM 
will  bring  you  our  annual  reference  guide 
to  the  goods  and  services  your  employee 
club  members  need.  Listings  include 
sporting  goods,  discount  tickets,  mer¬ 
chandise  for  resale,  travel  services  and 
much  more.  Many  suppliers  in  the 
“Guide”  offer  valuable  discounts  to  your 
employee  group.  Watch  for  it! 


Fee  Structures  continued 


before  a  sale  is  made,  potential  buyers  must  be  available 
and  motivated  to  buy.  It  is  a  case  of  simple  marketing: 
you  must  buy  an  item  before  you  can  sell  it  and  you 
must  generate  a  need  for  the  item  before  it  will  sell. 

A  successful  recreation  program,  whatever  its  size, 
operates  like  a  successful  business.  The  director  must 
practice  careful  financial  planning.  He  or  she  must  con¬ 
sider  realistic  estimates  of  income  and  expenses. 

A  well-balanced  fee  structure,  based  on  available 
resources,  is  central  to  sound  financial  management. 
Striking  the  proper  balance  may  seem  a  complicated 
task  at  the  outset,  but  its  reward  is  a  smoother,  well- 
managed  program  in  the  long  run. 


As  you  consider 
possible  fee  structures 
REMEMBER: 


(A)  There  are  no  magic  formulas 

(B)  What  works  for  one  company  may 
not  work  for  another 

(C)  Available  resources  usually  dictate 
the  overall  funding  policy 

(D)  Most  importantly,  an  abundance  pf 
financial  resources  does  not  guaran¬ 
tee  a  successful  program 


As  you  design 
your  fee  structure 
CONSIDER: 

(A)  Which  activities  can  be  self-sustain¬ 
ing 

(B)  Which  activities  cannot  function 
without  some  form  of  subsidy 

(C)  What  sources  and  amounts  of  reve¬ 
nue  are  available 


The  authors  were  members  of  the  San  Diego  IRC. 
(Jerry  Moran  has  since  left.)  Ray  Mendoza,  ClRA  is 
Manager  of  Employee  Services  for  General  Dynamics 
Convair  and  works  with  Gerald  Starkey  who  is  Super¬ 
visor  of  Recreation.  Bob  Barlow  is  with  the  San  Diego 
Parks  and  Recreation  Department.  Don  Jones,  CIRL 
handles  recreation  for  Doctors  Hospital  while  Bob 
McCray  volunteers  the  same  effort  for  the  Coca-Cola 
Bottling  Company.  I'm 
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Successful  Programs 
Without  Facilities 

For  many  employee  activities  programs 
success  means  doing  without  —  creatively 


with  Joseph  Smith,  CIRA  and  Robert  Mohr 


Employee  activities  began  without 
facilities  —  in  the  plant  yard  or 
the  office  lunchroom.  Although  in¬ 
creasing  numbers  of  companies 
have  wisely  invested  in  recreation 
facilities  for  their  employees,  there 
are  many  NIRA  members  who  con¬ 
duct  creative,  rewarding  programs 
without  special  facilities. 

"That's  us,"  said  Joseph  Smith, 
CIRA  recently.  "We  can  use  the 
cafeteria  sometimes,  but  that's 
about  it."  Smith  is  the  professional 
recreation  manager  for  the  U.S. 
Naval  shipbuilding  and  repair  facility 
at  Bremerton,  Washington.  Like 
many  recreation  administrators  in 
his  situation,  Smith  works  outside 
the  plant  for  his  most  successful 
programs. 

The  most  popular  program  Smith 
administers  takes  advantage  of  the 
famous  salmon  fishing  streams  of 
the  Pacific  Northwest.  His  fishing 
contest  draws  well  over  1,000  en¬ 
tries  from  a  work  force  of  2,500  em¬ 
ployees.  It  is  an  event  as  eagerly  an¬ 
ticipated  in  Bremerton  as  the  annual 
family  picnic  and  Christmas  party 
are  at  other  sites. 


Because  he  must  work  for  the 
present  without  recreation  facilities, 
Smith  programs  activities  and  serv¬ 
ices  that  can  be  administered  from 
his  own  desk.  Travel  and  amuse¬ 
ment  discounts  are  high  on  the  list. 
Smith  follows  Recreation  Manage¬ 
ment  closely  and  checks  with  the 
NIRA  office  for  any  discount  pro¬ 
grams  which  might  benefit  his  em¬ 
ployees.  His  mimeographed  "Rec¬ 
reation  News"  bulletin  lists  every 
new  discount,  recaps  continuing 
programs  and  explains  how  employ¬ 
ees  can  use  each  service. 

Smith  also  publicizes  every  NIRA 
contest  and  tournament.  He  finds 
the  nationally-administered  con¬ 
tests  offer  several  ready-made  activi¬ 
ties  which  both  he  and  his  employ¬ 
ees  appreciate. 

"We  structure  everything  off  the 
NIRA  tournaments  and  contests," 
said  Smith. 

Between  NIRA  tournaments  and 
his  own  offerings,  Smith  schedules 
up  to  30  activities  each  year.  He  sees 
his  role  as  a  "coordinator  or  counse¬ 
lor"  rather  than  as  the  chief  of  rec¬ 
reation.  Each  skill  area  at  the  Brem¬ 


erton  works  has  its  own  recreation 
committee,  with  a  chairman  who 
works  closely  with  Smith.  Each 
committee  operates  according  to  its 
own  set  of  by-laws.  Smith  keeps  a 
loose  rein  on  the  potentially  chaotic 
situation  by  supplying  sample  by¬ 
laws  to  encourage  some  uniformity 
and  by  personally  coordinating  the 
shipyard's  total  recreation  effort. 

Hobby  clubs  and  sports  leagues 
draw  participants  from  throughout 
the  Bremerton  works.  The  lack  of  fa¬ 
cilities  presents  a  special  challenge 
to  volunteer  organizers  as  well  as 
Smith.  Committees  for  most  em¬ 
ployee  activities  must  meet  outside 
shipyard  property.  To  members  of 
the  golf  league,  that  has  meant  ne¬ 
gotiating  for  meeting  space  in  the 
clubhouses  at  courses  where  they 
play.  For  an  increasing  number  of 
special  interest  clubs  a  lack  of  meet¬ 
ing  facilities  at  the  plant  has  brought 
committee  meetings  into  members' 


Continued 
on  following  page 
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Successful  Programs  Without  Facilities  continued 


ABOVE:  joe  Smith 
shared  programming 
ideas  with  NIRA  Direc¬ 
tor  Martha  Byers,  CIRA 
at  the  Region  VII  Con¬ 
ference  &  Exhibit  last 
September. 

RICHT:  Bob  Mohr  (low¬ 
er  left)  posed  with 
Montreal-bound  em¬ 
ployees  last  June. 


Bob  Mohr 


homes.  Often,  business  gatherings 
become  social  occasions  with  the 
host's  duties  rotating  regularly 
among  committee  members. 

Sports  leagues  must  look  to  the 
community  for  playing  facilities. 
Usually,  they  have  been  successful. 
Softball  players  use  a  municipal 
field.  Swimming  and  tennis  clubs 
patronize  institutional  or  private  fa¬ 
cilities.  Other  sports  leagues  and 
hobby  clubs  find  municipal  and  pri¬ 
vate  facilities. 

An  important  part  of  Smith's  as¬ 
sistance  to  his  employee  groups  is  in 
finding  the  best,  most  affordable  fa¬ 
cilities. 


"Cost  is  a  definite  deterrent  to 
some  programs,"  Smith  admitted. 
He  added,  however,  that  recreation 
directors  who  are  caught  without 
facilities  can  make  their  programs 
work. 

"Find  out  what's  available,"  he 
advised.  "Check  whether  early  res¬ 
ervations  will  get  you  a  discount." 

Because  cost  will  usually  be  a  fac¬ 
tor  in  determining  how  many  activir 
ties  a  company  can  administer  in 
rented  or  borrowed  facilities,  Smith 
also  advises  conservative  financial 
planning. 

"Guard  against  underestimating 
your  costs,"  he  advised.  "Give  your¬ 
self  a  cushion.  Figure  on  a  minimum 
turn-out.  If  you  get  a  big  crowd, 
fine.  Excess  funds  can  always  be  al¬ 
located  to  a  future  event." 

The  employees  of  Fischer  and 
Porter  Company  do  not  let  a  lack  of 
recreation  facilities  put  a  damper  on 
their  activities  programs.  Virtually 
every  week  of  the  year,  they  hit  the 
road  in  pursuit  of  recreation.  The 
Warminster,  Pennsylvania  manufac¬ 
turer  of  pollution  control  equip¬ 
ment  has  found  an  innovative  way 
to  program  a  busy  employee  activi¬ 
ties  schedule  without  the  benefit  of 
specially  designated  facilities. 

The  2,500  Fischer  and  Porter  em¬ 
ployees  look  to  their  separately  in¬ 
corporated  Employees  Recreational 
Activities  Association  (ERAA)  to 
take  them  where  the  fun  is.  The  As¬ 
sociation,  under  the  direction  of 
elected  volunteer  President  Robert 
Mohr,  schedules  a  traveling  activity 
almost  every  weekend  of  the  year. 

"As  far  as  facilities  go,"  Mohr  told 
RM,  "we  take  whatever  we  can  get." 
That  usually  means  sending  ice  skat¬ 
ers  to  a  local  rink,  scheduling  soft- 
ball  games  on  municipal  fields  and 
finding  court  time  for  the  volleyball 
league  at  a  local  YMCA. 

Company  subsidies  at  Fischer  and 
Porter  cover  half  of  sports  program 
costs  only.  All  other  ERAA  activities 
must  be  self-sustaining.  The  nomi¬ 
nal  ERAA  membership  assessment  is 
just  $2.00  per  year  —  unchanged 
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since  1952.  Of  its  $30,000  annual  in¬ 
come,  the  Association  earns  one- 
half  from  raffles.  Participants  enjoy 
most  other  activities  on  a  pay-as- 
you-go  basis.  A  look  at  a  typically 
busy  activities  schedule  proves  that 
they  are  willing  to  support  a  long 
and  varied  list  of  activities. 

In  November  1977,  Fischer  and 
Porter  groups  will  travel  to  college 
and  professional  football  games  and 
fly  to  Nassau  for  a  long  weekend.  In 
December,  they  will  ride  to  New 
York  City  to  see  the  Christmas  show 
at  Radio  City  and  stay  at  home  for 
the  annual  Children's  Christmas 
party  in  Warminster:  They  will  also 
see  "Cabaret"  at  an  area  din¬ 
ner/theatre.  In  January,  employees 
and  their  families  may  choose  from 
the  Ice  Follies,  professional  basket¬ 
ball,  a  ski  week-end  and  a  top-name 
live  theatre  event.  The  ERAA  will 
not  slow  down  in  February  when 
employee  trips  will  include  more 
professional  basketball,  a  weekend 
in  Boston,  Saturday  night  wrestling 
and  another  ice  show  —  this  time 
the  Ice  Capades. 

Transportation  for  most  trips  is  ar¬ 
ranged  through  one  of  two  reliable 
bus  companies.  Admission  tickets 
and  accommodations  are  obtained 
at  a  discount  for  ERAA  members. 

Like  his  predecessors,  Bob  Mohr 
handles  his  leadership  of  the  ERAA 
on  a  strictly  volunteer  basis.  His  full¬ 
time  professional  duties  as  a  project 
engineer  are  officially  unrelated  to 
his  work  with  the  Association. 

Although  its  current  schedule  of 
employee  activities  has  met  many 
recreation  needs  without  in-house 
facilities,  the  ERAA  hopes  to  find  its 
own  facility  in  the  near  future. 

"We  have  some  money  set  aside," 
said  Mohr  recently,  "and  now  is  the 
time  to  use  it."  The  Association  is 
currently  shopping  for  a  small  build¬ 
ing  away  from  plant  property  which 
can  serve  both  as  a  meeting  and  ac¬ 
tivity  center  and  as  an  investment. 
Even  after  the  ERAA  has  its  own 
meeting  facility,  however,  it  will 
continue  to  operate  its  activities 
program  on  wheels.  The  ERAA's 
creative  answer  to  a  facilities  prob¬ 
lem  has  developed  into  a  successful 
program  which  employees  want  to 
maintain.  pm 


"A  BENEFIT  TO  US  ALL" 


"The  Fischer  &  Porter  Employees'  Recreational  Activities  Association 
(ERAA)  plays  an  important  role  in  continuing  the  close  relationship 
among  the  employees  and  their  families  started  by  our  founder,  Kermit 
Fischer.  It  gives  us  a  significant  number  of  activities  wherein  all  em¬ 
ployees  and  their  families  can  participate  outside  the  workday 
stratification  of  management,  nonunion  and  union.  The  organization 
operates  independently  and  is  well  managed  by  persons  who  are  not 
high  level  Company  managers. 

"The  ERAA's  activities  cover  a  wide  variety  of  interests.  At  all  times 
throughout  the  year  one  can  find  numerous  events  taking  place. 
Whether  it  be  a  ski  club  meeting,  a  softball  league  game,  a  Broadway 
show  or  trips  to  far  away  places,  we  find  a  high  degree  of  participation 
by  our  people. 

"The  effects  of  these  trips  and  activities  are  a  benefit  to  us  all.  They 
are  easily  observed  on  the  faces  of  the  employees  of  F  &  P,  in  the  form 
of  less  absenteeism,  better  morale  among  the  work  force,  closer  har¬ 
mony  among  employees,  as  well  as  the  physical  fitness  benefits. 

"The  ERAA  is  truly  a  morale  builder.  People  who  enjoy  working  to¬ 
gether  to  produce  a  successful  retirees'  banquet  or  athletic  program 
find  it  only  natural  to  work  together  in  producing  product  and  custom¬ 
er  service." 

Jay  Tolson 

President  and  Chairman  of  the  Board 
Fischer  &  Porter  Company 
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IRC  Travel  mates 


Tremendous  buying  power 
is  opened  to  organizations  that  join 
Industrial  Recreation  Councils. 


Here's  how  the  San  Diego  IRC 
brings  travel  bargains  to  its  members. 

with  James  A.  McKeon 


OVER  300,000  employees  in  the 
San  Diego,  California  area 
count  on  one  activities  association 
to  screen  group  travel  operators  for 
them.  Their  association  is  the  San 
Diego  Industrial  Recreation  Council 
(SDIRC),  the  most  recent  Council  to 
pledge  full  membership  in  NIRA. 
With  a  potential  market  of  300,000 
employees  and  their  families,  the 
SDIRC  finds  suppliers  lining  up  at  its 
doors  to  apply  for  membership. 

"They're  after  our  roster  —  we 
know  that,"  said  SDIRC  President 
James  A.  McKeon  recently.  "So  we 
make  sure  they  have  something  spe¬ 
cial  to  offer  our  members." 

McKeon,  who  represents  Cubic 
Corporation  in  the  Council,  ex¬ 
plained  to  RM  recently  how  the  IRC 
uses  volume  buying  power  to  find 
travel  bargains  for  the  employees  of 
its  member  organizations. 

In  order  to  reach  recreation  di¬ 
rectors  in  SDIRC  organizations,  sup¬ 
pliers  join  the  Council  as  associate 


Jim  McKeon 


members.  Associate  membership 
dues  are  $25  per  year,  while  the  an¬ 
nual  organization  fee  is  only  $15. 
Those  organizations  with  dual 
memberships;  that  is,  those  that  sell 
recreation  services  and  administer 
programs  for  their  employees,  pay 


$30  per  year. 

Before  any  supplier  is  asked  to 
join  the  Council,  he  must  undergo  a 
thorough  screening  by  the  IRC  ex¬ 
ecutive  board.  The  board  is  frank 
about  seeking  benefits  for  its  mem¬ 
bers. 

"We  look  for  a  deal  of  some 
kind,"  explained  McKeon.  "The 
supplier  has  to  give  our  members 
something  better  than  they  could 
pick  up  on  the  street." 

Suppliers  of  merchandise  and 
tickets  usually  offer  special  dis¬ 
counts  to  IRC  organizations.  In  the 
case  of  travel,  however,  the  supplier 
usually  is  prohibited  from  lowering 
his  rates. 

"He  can  give  us  little  extras, 
though,"  said  McKeon.  "For  ins¬ 
tance,  he  can  add  an  extra  side  trip 
that  he  doesn't  include  for  every- 

_  __  _  n 

one. 

The  board  is  scrupulous  about 
passing  along  all  special  deals  to  the 
member  organizations. 
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"The  first  thing  they  ask,  some¬ 
times,  is  how  many  'comps'  we  [the 
members  of  the  executive  board] 
want,"  said  McKeon.  "We  make  it 
clear  that  we  don't  want  'comps'. 
We're  in  this  for  the  members." 

Before  a  supplier  meets  the  ex¬ 
ecutive  board,  he  must  submit  a 
standard  membership  application, 
his  yearly  dues  and  a  letter  of  com¬ 
mitment,  defining  what  he  will  offer 
to  the  IRC  members.  Only  upon 
receipt  of  this  information  will  the 
board  schedule  an  interview. 

If  board  members  are  satisfied 
after  the  interview  that  the  prospec¬ 
tive  associate  will  offer  a  valuable 
and  reliable  benefit  to  IRC  mem¬ 
bers,  they  will  procede  with  addi¬ 
tional  checks  on  the  supplier.  They 
call  the  local  Chamber  of  Com¬ 
merce  and  the  Better  Business 
Bureau  for  references.  They  may 
also  contact  other  organizations 
with  which  the  prospect  has  done 
business.  If  the  reference  check  is 
favorable,  the  board  will  recom¬ 
mend  that  the  supplier  be  accepted 
as  an  IRC  associate  member.  The 
screening  system  has  been  highly 
reliable  in  selecting  responsible  as¬ 
sociates. 

"We  have  been  burned  only 
once,"  recalled  McKeon.  "One  guy 
took  off  with  our  money.  He's  doing 
time  now.  In  a  case  like  that,  we  will 
reimburse  our  people." 

Travel  suppliers  join  the  IRC  to 
meet  potential  customers.  The 
Council  expects  all  members  to 
contribute  to  the  benefit  of  the 
group,  however,  and  this  applies 
continually  to  the  associates. 

"They  [the  associates]  can't  just 
pay  their  money  and  run  off  with 
our  membership  roster,"  said 
McKeon.  "The  roster  changes  con¬ 
stantly.  All  changes  are  distributed 
at  the  meetings.  You  must  attend 
the  meetings  to  keep  current.  If  a 
supplier  doesn't  participate,  his 
roster  is  no  good  within  six  months. 

I  think  this  is  why  we  have  such  a 
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high  turnout:  180-195  people  at  ev¬ 
ery  luncheon  meeting." 

In  addition  to  demanding  active 
associate  participation,  the  IRC 
board  also  monitors  each  associate's 
performance  throughout  the  year.  It 
requires  a  yearly  report  from  each 
associate  and  dual  member,  detail¬ 
ing  what  the  supplier  has  done  for 
IRC  members  in  the  past  year  and 
what  benefits  he  plans  to  make 
available  in  the  future.  If  the  report 
does  not  show  an  associate's  mem¬ 
bership  is  beneficial  to  the  other 
Council  members,  it  may  not  be 
renewed.  Of  course,  with  the  ad¬ 
vantages  of  Council  membership, 
few  associates  let  their  member¬ 
ships  lapse. 

Most  prospective  associates  come 
to  the  IRC  already  prepared  to  work 
with  members.  McKeon  recalls  only 
three  suppliers  who  have  been 
turned  away  because  they  offered 
no  incentive  for  membership.  After 
one  such  refusal,  a  dissappointed 
prospect  went  to  considerable 
lengths  to  pressure  the  board  into 
changing  its  decision. 

A  travel  supplier  was  interested  in 
doing  business  as  a  Council  associ¬ 
ate,  but  refused  to  allow  any  special 
benefits  to  fellow  members.  The 
board  declined  his  application.  The 
irritated  supplier  complained  to  the 


San  Diego  city  council  that  the  IRC 
had  unfairly  discriminated  against 
him.  The  city  council  asked  the  IRC 
board  to  hear  the  supplier's  presen¬ 
tation  once  again  and  reconsider  his 
application.  The  board  readily 
agreed.  When  the  supplier  repeated 
his  original  presentation,  with  no 
special  consideration  for  IRC  mem¬ 
bers,  however,  the  board  again 
declined  his  application.  In  talking 
again  with  the  city  council,  IRC 
board  members  explained  their 
position  as  volunteer  officers,  work¬ 
ing  to  secure  the  benefits  of  associ¬ 
ation  for  their  members.  The 
unhappy  supplier  dropped  his  com¬ 
plaint. 

IRC  employee  groups  are  glad  to 
see  qualified  travel  suppliers  join 
their  Council.  For  all  members,  and 
especially  for  those  from  small  com¬ 
panies  with  volunteer  recreation 
leaders,  a  supplier's  talents  can  pro¬ 
vide  travel  programming  which  they 
could  never  acheive  individually. 

Many  travel  associates  develop 
exclusive  travel  packages  for  the 
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IRC  Travel  mates  continued 


"I  CAN  OFFER 
A  JOGGER 
MORAL  SUPPORT, 
BUTGOOD 
ARCH  SUPPORT 

IS  EVEN  better:’ 

My  philosophy  on  the  cosmos 
can  boost  a  runner’s  morale,  but 
my  knowledge  of  arch  supports 
won’t  make  you  jog  any  easier.  For 
that  variety  of  wisdom,  run  to  the 
Consumer  Information  Catalog. 

It’s  published  by  the  Federal 
Government  and  lists  over  200 
booklets  you  can  send  away  for. 

Over  half  are  free.  And  all  are  wise. 
With  tips  on  everything  from 
appliance  warranties  to  jogging  and 
weight  control. 

So  send  for  this  free  catalog. 
Write:  Consumer  Information 
Center,  Dept.  B,  Pueblo,  Colorado 
81009.  After  all,  wearing  the  wrong 
shoes  for  jogging  can  be  just  as 
silly  as  climbing  the  Himalayas  in 
high  heels. 


THE 
CONSUMER 
INFORMATION  CATALOG 

A  catalog  of  over  200  helpful  publications. 


General  Services  Administration  •  Consumer  Information  Center 


IRC.  The  packages  often  include 
special  services  available  only  to  IRC 
members.  Employers  who  alone 
could  not  gather  a  significant  group 
of  employees  for  a  special  tour  can 
take  advantage  of  the  b^st  group 
travel  options  because  they  are 
members  of  the  IRC. 

Recreation  directors  are  glad  to 
have  the  burden  of  travel  planning 
relieved  by  the  research  of  the  IRC 
board  and  the  planning  efforts  of 
member  suppliers. 

"It's  a  problem,  especially  for  our 
volunteers,"  said  McKeon  about 
travel  programming.  "It  takes  a  lot  of 
time  to  put  together  a  good  tour. 
And  the  boss  can  always  come 
along  and  say,  'well  baloney,  I  hired 
you  to  be  a  clerk,  not  a  travel  agent'. 
With  these  IRC  packages,  the  volun¬ 
teer  doesn't  have  to  do  all  the  work 
himself." 

In  addition  to  arranging  extended 
tours,  associates  assist  the  IRC  with 
local  tours  and  entertainment  ac¬ 
tivities.  The  Council  rotates  tour 
assignments  to  give  every  travel  as¬ 
sociate  a  chance  to  develop  a  tour 
and  show  IRC  organization  mem¬ 
bers  his  services  on  a  first-hand  ba¬ 
sis.  The  Council  gives  the  operators 
only  general  guidelines. 

Said  McKeon,  "We  just  say,  'O.K., 
Loyal  Travel,  we  want  a  trip  to  East 
Bubblegum.  You  take  it  from  there.' 


Of  course,  they  can  make  a  profit  on 
it,  but  we  like  to  see  a  good  dis¬ 
count  passed  along  to  our  mem¬ 
bers." 

The  IRC  travel  associates  also 
work  with  Council  associates  who 
operate  amusement  parks  and  en¬ 
tertainment  centers  to  provide  spe¬ 
cial  member  services.  Popular  "IRC 
Days"  at  such  member  establish¬ 
ments  as  Knotts  Berry  Farm  include 
transportation  arrangements  and 
entertainment  at  the  amusement 
center.  Employees  from  Council 
companies  and  their  families  benefit 
from  discounts  on  transportation 
arranged  through  an  IRC  associate 
and  enjoy  a  day  of  fun  at  substantial 
discounts  at  the  park. 


Several  Industrial  Recreation 
Councils  throughout  the  country 
work  with  local  suppliers  to  bring 
volume  buying  power  to  the  em¬ 
ployees  of  their  member  organiza¬ 
tions.  San  Diego's  arrangement  is 
among  the  most  extensive  and  so¬ 
phisticated.  Jim  McKeon  and  the 
officers  of  the  San  Diego  IRC 
welcome  questions  from  NIRA 
members  about  their  Council.  Con¬ 
tact  McKeon  at  Cubic  Corporation, 
9233  Balboa  Ave.,  San  Diego,  CA 
92138  —  Phone  (714)  277-6780, 
ext.  338.  rni 
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meet  your  board 


Miles  M.  Carter,  CIRA  continues  his  service 
on  the  NIRA  Board  of  Directors,  beginning 
with  a  new  two-year  term  as  Director  from 
Region  IV.  Carter  was  elected  at  the  May 
1977  Conference  when  his  one-year  ap¬ 
pointed  term  as  NIRA  Secretary  expired. 

Carter  has  worked  for  McLean  Trucking 
Company  in  Winston-Salem,  North  Carolina 
for  twenty-five  years.  His  fulltime  responsi¬ 
bilities  in  the  company's  personnel  opera¬ 
tion  include  its  recreation  program. 

Carter  is  a  former  professional  ball  player,  in  both  baseball  and  bas¬ 
ketball,  and  a  former  professional  umpire  with  the  North  Carolina 
State  Baseball  League.  He  has  won  the  Outstanding  Achievement 
Award  of  the  North  Carolina  Recreation  and  Park  Association  and  a 
Certificate  of  Appreciation  from  North  Carolina  State  College.  Carter 
was  1974-75  NIRA  President. 


Kirt  T.  "Terry"  Compton,  CIRA  is  also  a 
familiar  face  on  the  NIRA  Board  of  Directors. 
His  constituents  in  Region  I  elected  him  Jun¬ 
ior  Director  last  May.  He  will  serve  until  the 
May  1979  Conference.  Compton  is  Executive 
Secretary  of  the  Kodak  Park  Activities  Asso¬ 
ciation  of  Eastman  Kodak  in  Rochester,  New 
York.  The  employee  activities  program  he 
y  heads  won  the  1977  NIRA/Citizens  Savings 
Award  for  overall  excellence  in  companies 
with  over  10,000  employees  at  one  site.  He 
began  at  Eastman  Kodak  in  1968  as  Recreation  Assistant  at  the  Kodak 
Park  Facility.  He  has  headed  the  operation  since  1972. 

An  experienced  member  of  the  Board  of  Directors,  Compton  has 
served  on  several  committees.  He  has  also  been  Vice  Chairman  of  Re¬ 
gional  Management  and  Program  Chairman  of  the  1976  NIRA  Con¬ 
ference  and  Exhibit.  He  serves  on  the  advisory  board  for  the  recrea¬ 
tion  degree  curriculum  at  Monroe  County  Community  College. 


George  Grigor,  CIRA  heads  recreation  for 
Kodak  Canada,  Ltd.  in  Toronto,  Ontario.  He 
became  a  Senior  Director  last  May  and  will 
serve  on  the  Board  until  May  1978. 

A  scientist  by  education  Grigor  holds  a 
B.S.  in  Industrial  Chemistry.  Even  so,  much 
of  his  energy,  on  the  job  and  in  his  leisure 
hours,  has  been  spent  in  athletic  and  recrea¬ 
tional  pursuits.  He  played  professional 
hockey  for  the  Chicago  Black  Hawks  and  the 
Baltimore  Orioles  U.A.  Amateur  Hockey 
Championship  team.  He  has  also  been  Secretary/  Assistant  for  the  pro¬ 
fessional  Hockey  Players  Athletic  Association.  His  municipal  and  in¬ 
dustrial  recreation  involvement  spans  the  last  twenty-five  years.  PII) 
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niro  calendar 


Drop  in  on  your  fellow  NIRA  members  when  you  are  in  their  areas. 
Check  the  "NIRA  Calendar"  before  you  travel. 

Associated  Industrial  Recreation  Council/ Burbank,  California.  Meets  on  the  third 
Wednesday  of  the  month.  Contact  Bill  Burton  —  (213)  847-9582. 

Columbus  Industrial  Recreation  Association/Columbus,  Ohio.  Meets  on  the  fourth 
Tuesday  of  the  month;  except  in  November  when  the  meeting  is  scheduled  for  the 
third  Tuesday.  Contact  Doug  Messall  —  (614)  891-8121. 

Dalias-Ft.  Worth  Metroplex  Recreation  Council  (MRC)/ Dallas  and  Ft.  Worth,  Texas. 
Meets  on  the  fourth  Tuesday  of  the  month;  excluding  July  and  December.  Contact 
David  C.  Hoel  —  (214)  438-8611,  ext.  765. 

Dayton  Industrial  Athletic  Association/ Dayton,  Ohio.  Meets  on  the  second  Tuesday 
of  the  month.  Occasionally,  meeting  dates  vary.  Contact  Tim  Shroyer,  CIRA  —  (513) 
445-5000. 

Industrial  Recreation  Association  of  Dayton/ Dayton,  Ohio.  Meets  on  the  first  Wed¬ 
nesday  of  the  month.  Contact  |.W.  "Bill"  Wabler —  (513)  228-3171. 

Industrial  Recreation  Association  of  Detroit/ Detroit,  Michigan.  Meets  on  the  last 
Thursday  of  the  month;  except  for  November  and  December,  when  meetings  are 
scheduled  for  the  third  Thursdays.  Contact  K.  Bill  Beneau  —  (313)  237-7753. 

j  ; 

League  of  Federal  Recreation  Associations/Washington,  D.C.  Meets  on  the  third 
Thursday  of  the  month;  excluding  July  and  August.  Contact  Larry  Lemme  —  (202) 
554-6910. 

Greater  Los  Angeles  Area  Industrial  Recreation  Council/  Los  Angeles,  California.  Meets 
on  the  first  Wednesday  of  the  month.  Contact  Hiroko  Mochida  —  (213)  855-5508. 

Milwaukee  Industrial  Recreation  Council/Milwaukee,  Wisconsin.  Meets  on  the  sec¬ 
ond  Monday  of  the  month;  excluding  July.  The  February  meeting,  the  annual  dance,  is 
held  on  the  third  Saturday  of  the  month.  Contact  Andy  Thon  —  (414)  475-9050. 

New  York  Industrial  Recreation  Directors  Association/  New  York,  New  York.  Meetings 
were  suspended  until  September  1977  when  they  may  be  rescheduled.  Contact  Theo¬ 
dore  Curtis  —  (212)  997-2979. 

Oakland  Industrial  Recreation  Association/ Oakland,  California.  Meets  on  the  first 
Monday  of  the  month-  except  for  first  Tuesday  meetings  in  September,  October  and 
November  and  a  Friday  meeting  in  December.  Contact  A.  Jody  Merriam  (415) 
273-3494. 

Orange  County  Industrial  Recreation  Association/ Orange  County,  California.  Meets 
on  the  second  Tuesday  of  the  month.  Contact  Phyllis  Smith,  CIRA  —  (714)  871-3232, 
ext.  2432. 

Phoenix  Industrial  Recreation  Association/ Phoenix,  Arizona.  Meets  on  the  second 
Tuesday  of  the  month.  Contact  John  Bonner —  (602)  262-6541. 

San  Diego  Industrial  Recreation  Council/San  Diego,  California.  Meets  on  the  first 
Thursday  of  the  month.  Contact  Bob  Barlow —  (714)  236-5717. 

Toledo  Industrial  Recreation  and  Employees  Service  Council  (TIRES)/Toledo,  Ohio. 
Meets  on  the  last  Tuesday  of  the  month;  excluding  December.  Contact  Mel  Byers, 
CIRA  —  (419)  475-5475. 
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*  *  * 

Region  VII  will  hold  its  annual  Conference  and  Exhibit,  September  28-October  1, 1978 
in  Universal  City,  California.  Contact  Bill  Ranney —  (213)  764-0025. 

37th  Annual  NIRA  Conference  and  Exhibit  will  be  held  May  18-23, 1978  at  the  North- 
Park  Inn,  Dallas,  Texas,  To  become  involved  as  &  Conference  planner  or  for  mo;re  dele¬ 
gates'  and  exhibitors'  information,  contact  the  NIRA  office —  (312)  346-7575. 

rm 


r  * t 

NIRA 


36 


RM,  November,  1977 


Principles  of  Association  Management 

A  basic  how-to  guide  for  the  association  adminis¬ 
ter.  Published  cooperatively  by  the  American 
tciety  of  Association  Executives  (ASAE)  and  the 
tamber  of  Commerce  of  the  United  States.  The  book 
vers  such  basics  as  building  membership,  motivat- 
3  people,  developing  communications,  conducting 
eetings,  financing  programs,  handling  public 
iations,  understanding  government  regulations,  and 
Dre.  Hard-cover.  437  pages.  $15  for  NIRA  members, 
:0  for  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  The 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$571  yr.,  □  *$8./2  yrs.,  □  *$10/3  yrs. 
'Include  $1.00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 
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lave  enclosed  $ _ (check  or  money  order) 

AME  _ _ ORGANIZATION 


ODRESS 


MCLOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
RA  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL.  60606 


National  Industrial  Recreation  Association 

Publications  Order  Form 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know:  organizing,  pub¬ 
licity;  4-  to  36-team  leagues,  eliminations,  and 
finals,  36  pages.  $4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliograpy  of  industrial  recrea¬ 
tion  materials  by  Robert  W.  Schoott  and  Douglas 
M.  Crapo,  Ph.D.  over  470  entries,  categorized 
by  subject.  $3.00. 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than 
70  sports  arenas,  pools,  courts  and  fields.  For 
industrial,  private,  public  recreation  leaders. 
$4.00 

□  The  Untapped  Potential: 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  by  Frank 
Flick,  president  of  Flick-Reedy  Corp.,  a  NIRA 
“Employer  of  the  Year.”  Programs  at  Goodyear, 
Timkin,  Kodak,  Xerox,  Flick-Reedy  and  others 
included.  $3.00. 


(All  Prices  Include  Postage  &  Handling) 
(Indicate  Publications  Desired  and  Include  Payment) 


□  Who’s  Who  in  Business,  Industry  a 
Government  Employee  Recreation 

This  is  the  only  directory  of  Certified  Indi 
trial  Recreation  Administrators  (CIRA’s)  a 
Leaders  (CIRL’s).  Each  employee  recreati 
specialist  is  listed  with  notes  on  his/her  ec 
cation  and  accomplishments.  46  pages.  $7.51 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain  v\ 
they  back  industrial  recreation  and  NIRA.  Ch< 
men  of  the  Boards  for  the  Ford  Motor  Compai 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M,  a 
other  industrial  giants  provide  invaluable  si 
port  for  your  programs.  A  “must  see” 
management  in  your  organization.  $5.00  eai 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 


- \ 

SERVICES  &  ACTIVITIES 

_ _ _ J 


Purpose 

The  National  Industrial  Recrea¬ 
tion  Association  assists  in  develop¬ 
ing  employee  recreation  as  a  benefit 
to  business,  industry,  organizations, 
units  of  government  and  the  com¬ 
munity.  It  promotes  the  concept  of 
industrial  recreation  as  a  means  of 
improving  relations  between  the 
employees  themselves  and  be¬ 
tween  employees  and  manage¬ 
ment,  and  strives  to  upgrade  the 
caliber  of  its  members'  recreation 
programs,  to  form  new  programs 
and  to  keep  members  abreast  of  all 
developments  in  the  field. 

Services  and  Activities 

RECREATION  MANAGEMENT  — 

Published  10  times  a  year.  A  stimu¬ 
lating,  useful,  how-to-do-it  profes¬ 
sional  journal.  Contains  new  ideas, 
new  concepts,  new  ways  to  make 
industrial  recreation  programs  more 
successful. 

Program  Manuals  and  Information 
Center  —  Manuals  prepared  for 
members  by  NIRA  staff  present 
practical  step-by-step  procedures 
for  developing  special  activities  to 
fit  within  a  company's  recreation 
program. 

Periodicals  —  In  addition  to  Rec¬ 
reation  Management,  published  are 
two  newsletters;  the  Keynotes,  a 
monthly  publication,  and  the  Infor¬ 
mer,  articles  for  the  Certified  Indus¬ 
trial  Recreation  Administrator. 
Consultation  Service  —  NIRA  Ad¬ 
visory  Committee  and  staff  plus 
past  Presidents  of  NIRA  and  Asso¬ 
ciation  members  are  available  for 
consultation  or  speaking  engage¬ 
ments. 

National  and  Regional  Contests  — 

Eight  are  conducted  annually  to 
stimulate  participation  in  employee 
programs.  The  amateur  events  are 
mostly  postal  and  can  be  con¬ 
ducted  at  the  member  location  oc 
near-by. 

Membership  Directory  —  A  listing 
of  recreation  directors,  personnel 
managers.  Associate  Members  and 


N IRA's  “Who's  Who"  in  Certified 
Administrators  in  Industrial  Recrea¬ 
tion.  Published  annually  and  in¬ 
cludes  telephone  numbers  and  ad¬ 
dresses. 

Free  Clerical  Services  —  Provided 
by  NIRA  for  intra-membership 
communication. 

Awards  —  Given  annually  for  out¬ 
standing  member  leadership  and 
achievement  in  areas  of  recreation 
administration  and  programming; 
for  outstanding  overall  programs 
and  for  specific  activities.  NIRA  also 
presents  special  top  management 
honors. 

Conferences  &  Workshops  —  A 

National  and  one  Regional  Annual 
Conference  and  Exhibit  are  open  to 
all  NIRA  members  where  educa¬ 
tional  sessions  and  seminars  are 
conducted.  Regional  workshops  are 
also  conducted  for  educational 
purposes  near  a  member's  location. 
Certification  Program —  NIRA  cer¬ 
tifies  industrial  recreation  admini¬ 
strators  after  they  successfully  com¬ 
plete  the  Certified  Industrial  Rec¬ 
reation  Administrator  require¬ 
ments.  This  includes  induction  into 
the  "Who's  Who  In  Industrial  Rec¬ 
reation"  records. 

Merchandise  Discounts  —  Many 
consumer  products  and  services  are 
available  to  members  and  their. em¬ 
ployees  at  substantial  savings  as 
high  as  60  percent  off  retail  price, 
primarily  from  Associate  Members, 
Exhibitors  and  Advertisers. 

Employment  Services  —  Special  as¬ 
sistance  offered  members  in  finding 
jobs  and  to  organizations  in  finding 
personnel.  Recruiting  and  Search 
Service  offers  search  screening  and 
referral  of  candidates  for  recrea¬ 
tional  positions. 

Intern  program.  Upper  Level  and 
graduate  students  with  recreation 
majors  are  referred  by  headquarters 
to  conduct  and/or  assist  with  your 
program  development  on  a  full  or 
parttime  basis.  All  students  are  ap¬ 
proved  by  NIRA.  There  is  no  charge 
for  the  service. 

Research  Foundation,  Reports  — 

NIRA  and  the  Educational  Founda¬ 


tion  develop  and  collect  informa¬ 
tion  on  the  latest  trends,  methods 
and  techniques  of  employee  rec¬ 
reation  and  report  findings  to  mem¬ 
bers.  Surveys  conducted  by  NIRA 
and  NIRREF  cover  all  phases  of  em¬ 
ployee  recreational  activities.  The 
studies  enable  our  members  to 
evaluate  their  programs  and  to  keep 
informed  of  trends. 


Types  of  Membership 

Organization  —  Available  to  busi¬ 
ness,  industry  and  governmental  or¬ 
ganizations  or  the  employee  recrea¬ 
tion  associations  and  their  employ¬ 
ees  who  are  interested  in  the  devel¬ 
opment  and  maintenance  of  em¬ 
ployee  recreation  facilities  and/or 
programs. 

Associate  —  Available  to  compa¬ 
nies,  trade  associations  and  other 
organizations  which  operate  na¬ 
tionally  and  are  interested  in  dis¬ 
tributing  programs  and  services  to 
employee  recreation  programs. 
Industrial  Recreation  Council  — 
Open  to  areas  having  organized 
councils  or  associations  comprised 
of  business,  industry  or  govern¬ 
ment. 

Allied  —  Available  to  NIRA  Orga¬ 
nization  Member's  recreation  pro¬ 
gram,  Elected  Officers,  Board  Mem¬ 
bers  and  to  Recreation  program  Co¬ 
ordinators  or  volunteers  at  branch 
locations  of  NIRA  members. 
Individual  —  Available  to  individ¬ 
uals  interested  in  Association  activi¬ 
ties  and  objectives  who  are  not 
connected  with  a  business,  industry 
or  governmental  organization  or  an 
employee  association. 

Col  lege/ University  —  Available  to 
institutions  interested  in  Employee 
Recreation  and  by  virtue  of  mem¬ 
bership  shall  entitle  students  en¬ 
rolled  in  their  school  to  receive  a 
reduced  student  membership  fee. 
Student  —  Available  to  students 
majoring  or  minoring  in  recreation 
or  allied  fields  at  a  college  or  uni¬ 
versity  where  such  training  is  of¬ 
fered. 


Or,  how  to  catch  a  show  without  having  to  catch  the  milk  train. 


The  Americana  Hotel  will  get  you 
two  orchestra  seat  tickets  for  almost 
any  Broadway  show  you  choose,  any 
night  of  the  week.  (For  some  shows 
we  need  48  hours  notice.) 

And  when  it  comes  time  to  dash  . 
for  the  last  train  home,  you’ll  find 
instead  a  deluxe  double  room  waiting 
for  you  in  the  theater  district. 

And  before  or  after  the  show  —  a  cocktail  at  the 
hotel.  And  if  you  drive  into  town,  drive  right  into  the 


hotel  garage.  Free  parking  is  included  in  the  package. 

And  $79  per  couple  wraps  up  the  package  includ¬ 
ing  all  taxes.  Just  put  it  on  the  American  Express  Card. 
The  Americana  will  make  all  the  ar¬ 
rangements,  simply  call  212-581-1000. 

Ask  for  “Boffo”  reservations.  The  pack¬ 
age  is  subject  to  room  availability. , ... 

Let  the  Americana’s  Boffo  M 
Broadway  Package  take  the  ® 
milk  train  out  of  your  next 
night  out  on  the  town. 


The  American  Express  Card.  Don’t  leave  home  without!?? 
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We’ve  cut  out  the  hard  work. 
You  cut  out  the  coupon. 


We  know  it  takes  a 
lot  of  work  to  put 
together  the  details  of 
a  group  travel  program. 

So  we've  cut  out  the 
really  hard  work  for 
you -with  our  1978 
Caribbean  Group  Planner. 

It's  carefully  coordinated 
to  give  you  the  precise 
information  you  need  to 
package  a  really  beautiful 
plan  (including  those 
exciting  entertainment  extras 
that  make  more  of  what  the 
group  is  traveling  for). 

Our  Group  Planner  offers  18 
extraordinary  Holiday  Inn  Inter¬ 
national  Beach  Resorts  in  Bermuda, 
the  Bahamas,  the  Caribbean  and 
Mexico.  Each  exciting  beach 
front  Inn  is  a  little  island  of  luxury 
and  fun,  with  complete  facilities  for 
sports  and  other  vacation  activities. 

Here’s  all  you  do:  Start  with  our 
Island  Rendezvous  Package  which  is 
designed  to  meet  your  group’s  basic 
needs,  including  room  rates,  gratuities, 
taxes,  transfers  and  other  package 
features.  Even  meeting  rooms. 

Then  add  to  the  basic  package  such 
features  as  entertainment,  cocktail  parties, 
sightseeing,  land  and  water  sports-  tailoring  the  total 
package  to  your  group's  special  needs. 

Vbu’11  know  in  advance  the  exact  cost  for  the  specific 
requirements  of  your  group. 

After  you've  chosen  your  island  and  developed 
your  program,  to  make  your  reservation  or  for  more 
detailed  information,  support  sales  aids,  brochures  or 
special  requirements,  call  any  one  of  our  regional  Inter¬ 
national  Division  Sales  Offices:  Atlanta  404-261-231 1; 
Boston  617-742-7630;  Chicago  312-440-0800;  Detroit 
313-358-0660;  Los  Angeles  213-469-2274;  New  York 
212-868-1080;  San  Francisco  415-626-3279;  Toronto 
416-486-6716;  Washington,  D.C.  703-524-5610. 


out  the  hard  work,  why  don't 
cut  out  the  coupon?  Cut  yourself  in  on  a  better 
way  to  plan  a  successful  group  travel  program. 


Please  send  me _ copies  of  the  1978 

Caribbean  Group  Planner.  hir  97 

_ Title _ 


Name 


Company . 
Address  _ 


City/State/Zip . 


Holiday  Inn  Group  Sales, 
167  N.E.  26th  Street, 
Miami,  Florida  33137 
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The  big  story  for  NlRA  in  1978  began  in  the  latter  half  of  1977. 
Employee  recreation  groups,  following  the  well-established 
example  of  Western  Region  VII,  began  to  strengthen  their  local 
organizations.  New  Industrial  Recreation  Councils  were 
formed  and  other  Councils  joined  NlRA  with  full  Association 
membership.  Regions  II  and  III  set  new  precedents  by  holding 
regional  conferences  last  Fall.  RM  reports  on  these  grass-roots 
efforts  for  local  participation  and  takes  a  look  at  the  benefits 
they  will  bring  to  Association  members  in  the  coming  year. 

The  1978  NlRA  Buyer's  Guide  and  Services  Directory,  in¬ 
cluded  in  this  issue,  lists  nearly  150  suppliers  of  goods  and 
services  for  your  employee  pro-am.  Read  it  carefully,  request 
additional  information  by  use  of  the  Reader  Service  Card,  and 
retain  this  issue  for  reference  in  1 978. 


Next  month:  Management 
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Now  Travel  Planners  Have  an  Unsurpassed  Choice! 


2  GREAT  HOME  LINES  SHIPS! 

2  GREAT  VACATION  DESTINATIONS! 


on  7-Day  “Linger  Longer”  Quality  Cruises  Spring  thru  Autumn 
Sailing  from  New  York’s  New  Midtown  Passenger  Ship  Terminal 


iDORfc 

25,300  tons 

TO  BERMUDA 


OCEANIC 

39,241  tons 

TO  NASSAU 


Ship  is  hotel  for  4  days  in  Bermuda,  with  reserved 
docking  on  Hamilton's  Front  Street 

Now  there's  an  enchanting  new  way  to  enjoy  nature- 
blessed  Bermuda  with  its  pink-sanded  beaches,  its 
famed  facilities  for  golf,  tennis,  all  water  sports  ...  a 
quality  cruise  on  Home  Lines'  new  star,  DORIC!  2 
swimming  pools  on  spacious  outdoor  decks  plus  indoor 
pool  with  sauna.  A  sweep  of  smartly  appointed  lounges 
across  an  entire  deck  and  still  more  public  rooms  on  a 
deck  above.  Capacity  700. 


Ship  is  hotel  for  2  days  and  2  nights  in  port,  docking 
at  Prince  George’s  Wharf 

PLUS  SPECIAL  CRUISES 
TO  NASSAU  &  BERMUDA 

Year  after  year,  the  OCEANIC  has  broken  every  exist¬ 
ing  carryings  record  on  her  7-day  quality  cruises  to 
Nassau,  the  vacation  magnet  with  its  historic  sights, 
inviting  beaches  and  lively  nightlife  that  includes  fabul¬ 
ous  Paradise  Island.  Her  magnificent  facilities  include 
the  all-weather  indoor/outdoor  Lido  Deck  with  its  unique 
retractable  Magrodome  Roof  that  slides  open  and 
closed  over  the  entire  2-pool  area.  Capacity  over  1 ,000. 


Whichever  ship  you  choose,  your  people  will  happily  discover  why  Home  Lines  quality  cruises  are  so  widely  acclaimed.  The 
superbly-trained  Italian  crew  are  gracious,  speak  our  language  and  know  what  it  takes  to  please  passengers.  Lavish 
gourmet  cuisine  from  morning  to  midnight.  Wide  range  of  activities  feature  several  orchestras.  Continental  revues,  variety 
shows,  movies,  galas,  contests,  games.  All  accommodations  have  private  bathrooms  and  other  modern  conveniences  and 
with  2  lower  beds  in  every  double  cabin,  Panamanian  Registry, 

Both  ships  have  a  wealth  of  public  rooms  for  every  requirement.  They  are  well-equipped  with  audio-visual 
facilities  for  meetings  at  sea.  And  our  experience  in  serving  groups  can  be  of  invaluable  help  to  make  your 
program  a  success! 


HOME 

LINES 


PHONE  OR  WRITE  FOR  COMPLETE  DETAILS 
AND  FREE  FULL  COLOR  BROCHURE! 


One  WORLD  TRADE  CENTER 

Suite  3969  -  New  York,  N.Y.  10048 

Phone  (212)  432;1414  Offices  in  Principal  Cities 


lAnriwallsut  ft) A.  QuaJLih^  S&aujLol  . . .  <KomsL  XincA.  JamouA,  Qkdian.  (peJxAjmnsiL 
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The  NIRA  President 

would  like  a  word  with  you  .  .  . 


.  .  .  about  professionalism 


Fritz  J.  Merrell,  CIRA 
Olin  Corporation 
NIRA  President 

There  are  too  many  people  who 
think  our  business  is  just  fun  and 
games.  Unfortunately,  some  of 
them  are  among  our  own  col¬ 
leagues.  Often,  they  are  sincere  but 
short-sighted  recreation  leaders 
who  see  no  greater  purpose  to  their 
efforts  beyond  this  season's  basket¬ 
ball  tournament  or  next  summer's 
family  picnic.  They  are  selling  their 
own  work  short.  As  employee  ser¬ 
vices  comes  of  age,  the  field  requires 
from  its  leaders  a  new  farsighted 
professionalism. 

Professionalism  is  an  attitude.  It 
does  not  require  a  specific  title  or 
even  a  fulltime  paid  job  in  employee 
services.  Whether  in  a  voluntary  ca¬ 
pacity  or  a  paid  position,  however, 
professionalism  implies  high  stan¬ 
dards  in  both  attitude  and  conduct: 

PRIDE:  Remember  that  your  em¬ 
ployee  services  work  is  important. 
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We  are  responsible  for  an  essential 
service  to  management  and  to  em¬ 
ployees.  We  help  business,  industry 
and  government  to  be  more 
productive  and  we  make  em¬ 
ployees'  lives,  both  on  and  off  the 
job,  more  pleasant  and  fulfilling. 

PURPOSE:  Know  why  your  work 
is  necessary.  Look  beyond  each 
specific  activity  you  administer  to 
see  the  total  employee  services  pic¬ 
ture.  Keep  in  mind  that  you  work 
toward  an  end  —  a  more  pleasant, 
productive  work  environment.  Your 
means  to  that  end  is  your  varied 
program  of  activities  and  services. 
No  single  activity  is  as  important  as 
the  combined  effect. 

DIRECTION:  Know  where  you 
and  your  program  are  going.  Plan 
ahead  and  set  goals:  increased 
employee  involvement,  improved 
communication  between  manage¬ 
ment  and  workers,  increased  family 
support  for  the  employees  or  what¬ 
ever  is  appropriate  to  your  situation. 
Promote  a  real  sense  of  achieve¬ 
ment  by  monitoring  your  progress 
toward  your  goals. 

EXPERTISE:  Develop  yourself  as  a 
valuable  resource.  Whether  you  en¬ 
tered  the  field  as  an  academically 
trained  professional  or  gained  all 
your  knowlege  from  experience, 
you  are  a  storehouse  of  specialized 
knowlege.  Increase  your  value  by 
keeping  current  in  the  field.  Learn  all 
you  can  from  NIRA  publications 
and  the  general  media.  Join  or  start 
an  Industrial  Recreation  Council  in 
your  area.  Take  extra  courses  in 
recreation,  management,  personnel, 
accounting,  communications  or  any 


other  discipline  which  can  help  you 
be  a  better  recreation  administrator. 
Attend  NIRA  regional  and  national 
conferences  both  for  the  profes¬ 
sional  education  programs  and  the 
chance  to  exchange  ideas  with 
other  professionals.  Investigate  the 
NIRA  program  for  Certified  Indus¬ 
trial  Recreation  Administrators 
(CIRA's)  and  Leaders  (CIRL's). 

FLEXIBILITY:  Be  willing  to  try 
new  approaches.  The  old  tried  and 
true  can  become  the  same  old  thing 
unless  you  continually  review  your 
programs  in  light  of  your  employer's 
and  participants'  needs.  Have  con¬ 
fidence  in  your  own  expertise,  but 
keep  it  fresh  with  a  continual  influx 
of  new  ideas. 

AMBITION:  Channel  your  will  to 
succeed  into  positive  efforts  for 
your  programs.  Remember  that  you 
must  often  relinquish  personal  rec¬ 
ognition  for  the  success  of  the  pro¬ 
gram.  Its  success  benefits  the  partic¬ 
ipants,  your  employer  and  you  as  a 
professional. 

Be  ambitious  for  your  profession, 
too.  Encourage  professionalism  in 
your  staff,  volunteers  and  col¬ 
leagues.  If  you  have  stayed  on  the 
sidelines  of  your  national  organiza¬ 
tion  until  now,  get  more  involved  in 
NIRA  locally  and  nationally. 

The  professionalism  of  each  of  us 
enhances  the  entire  field  and  helps 
make  management  aware  of  our 
value  and  legitimacy. 
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Dispute  bowling's 
low-brow  image 

Bowlers  are  wealthier  and  better 
educated  than  their  stereotyped  im¬ 
age,  according  to  the  National 
Bowling  Council  (NBC).  The  Coun¬ 
cil  released  figures  recently  to  sup¬ 
port  its  contention. 

Figures  compiled  for  the  NBC  by 
the  Target  Group  Index  (TGI)  of 
New  York  present  a  youthful  image 
of  the  typical  American  bowler.  Re¬ 
sults  show  that  the  majority  of 
American  bowlers  are  between  17 
and  34  years  of  age.  Overall,  bowlers 
have  a  median  income  of  $16,000 
per  year.  TGI  says  that  32%  of  all 
adult  bowlers  earn  over  $20,000  an¬ 
nually,  compared  with  27.6%  of  the 
total  U.S.  population  earning  yearly 
wages  above  that  mark. 

Also,  according  to  the  TGI,  the 
largest  group  of  bowlers  works 
in  "professional/  managerial"  posi¬ 
tions.  The  second  largest  group  is 
clerical  and  sales  workers.  Bowlers 
exceed  national  educational  aver¬ 
ages,  according  to  the  study  results. 
Thirty-nine  per  cent  of  them  at¬ 
tended  college.  A  slightly  larger 
number  are  high  school  graduates. 

The  National  Bowling  Council  is  a 
non-profit  organization  represent¬ 
ing  all  phases  of  bowling. 

Moonlighting  on  rise 
among  U.S.  workers 

Millions  of  Americans  would 
rather  work  than  play.  They  are  not 
necessarily  "workaholics".  Many,  in 
fact,  are  simply  men  and  women 


who  say  they  must  hold  down  more 
than  one  job  just  to  meet  regular 
household  expenses. 

The  most  recent  U.S.  Department 
of  Labor  statistics  on  moonlighting 
(from  May  1977)  indicate  that  4.6 
million  Americans  hold  two  or  more 
jobs.  The  record  high  figure  in¬ 
creased  600,000  over  the  previous 
May.  More  than  half  of  the  moon¬ 
lighters  held  two  wage  and  salary 
positions  in  manufacturing,  con¬ 
struction  and  other  non-farm  indus¬ 
tries.  Another  920,000  held  at  least 
one  job  in  agriculture  —  usually 
with  the  non-farm  job  as  their  pri¬ 
mary  employment. 

Overall,  moonlighters  represent 
only  5%  of  all  employed  Americans; 
but  their  ranks  are  steadily  increas¬ 
ing.  Although  most  second  job 
holders  are  men,  there  has  been  a 
sharp  increase  recently  in  the  rate 
among  women.  Female  workers 
now  make  up  one  quarter  of  all 
moonlighters. 

Reasons  for  taking  second  —  and 
even  third  —  jobs  vary,  according  to 
the  figures.  One-third  of  multiple 
job  holders  reported  that  they  held 
extra  jobs  to  meet  regular  expenses. 
Over  half  of  black  workers  in  the 
group  cited  this  reason.  Among 
white  workers,  fully  one-fifth  said 
they  moonlight  because  they  enjoy 
their  extra  jobs.  Far  fewer  black 
workers  cited  this  reason. 

Labor  unions  losing 
strength,  support 

Labor  union  membership  rolls 
shrank  by  600,000  workers  be¬ 
tween  1974  and  1976,  according  to 
U.S.  Department  of  Labor  statistics 
released  this  fall.  In  the  first  drop 
since  1968,  total  U.S.  union  mem¬ 
bership  declined  to  21  million. 

*  *  * 

A  recent  public  opinion  study 
showed  that  more  people  tend  to 
side  with  management  than  with 
unions.  A  recent  Roper  poll,  report¬ 
ed  in  the  Wall  Street  Journal,  tested 
public  opinion  about  unions.  It  sur¬ 
veyed  reactions  as  soon  as  a  major 
strike  breaks  out  —  before  details 
are  known.  According  to  the  Roper 
results,  32%  of  the  American  public 
tends  to  side  with  management.  A 


slightly  smaller  group  —  28%  — 
favors  labor.  Apparently,  a  substan¬ 
tial  proportion  of  the  public  has  no 
strong  feelings  in  either  direction. 

As  might  be  expected,  the  pro¬ 
management  group  is  more  likely  to 
include  Republicans,  the  wealthy, 
Midwesterners  and  Protestants.  Un¬ 
ion  members,  blacks,  Catholics  and 
city  dwellers  lean  more  heavily 
toward  the  union  cause. 

In  a  second  poll,  47%  of  Ameri¬ 
cans  surveyed  said  they  believe 
that,  without  unions,  the  U.S. 
would  have  a  standard  of  living  like 
that  in  "underdeveloped  lands". 
Even  so,  56%  of  the  same  group  be¬ 
lieves  that  "many  union  leaders  are 
crooked".  A  majority  also  blames 
union  demands  for  aggrevating  in¬ 
flation.  Interestingly,  half  of  the  un¬ 
ion  members  surveyed  agreed  that 
union  demands  have  fueled  infla¬ 
tion  and  that  their  organization 
leaders  are  crooked. 

CAB  eases  rules 
for  charter  flights 

Liberalized  rules  affecting  charter 
flights  will  come  as  good  news  to 
group  travel  planners.  The  Civil 
Aeronautics  Board  (CAB)  has  eased 
restrictions  to  help  charter  airlines 
complete  with  scheduled  airlines' 
new  low-fare  plans. 

In  November,  the  CAB  lifted  the 
15-day  advanced  purchase  require¬ 
ment  for  One-Stop  Tour  Charters 
(OTC's).  Under  OTC  arrangements, 
passengers  are  required  to  purchase 
a  minimum  of  ground  services  with 
their  tour  packages.  The  flexible 
tours,  which  replaced  the  more  re¬ 
strictive  affinity  group  packages  in 
many  employee  group  travel  pro¬ 
grams,  will  be  even  easier  for  indi¬ 
vidual  travelers  to  use. 

Group  travel  planners  should 
watch  for  more  changes  in  charter 
regulations  as  the  CAB  continues  to 
assist  charter  airlines.  The  Board  has 
also  proposed  reducing  the  ad¬ 
vanced  booking  requirement  for 
Advanced-Booking  Charters  (ABC's) 
from  the  current  30  to  45  days  to  a 
mere  15.  Future  changes  could  per¬ 
mit  greater  flexibility  in  scheduling 
by  allowing  outbound  travel  with 
one  group  and  return  travel  with  an¬ 
other,  on  both  ABC's  and  OTC's. Pin 
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NIRA  Moves  West 

New  Educational  Approach 
for  May  Conference  in  Dallas 


The  Dallas-Ft.  Worth  Metroplex  Recreation  Council  (MRC)  will  host  the  1978  NIRA  Conference  and  Exhibit. 
Delegates  will  enjoy  the  comfortable  accommodations  and  convenient  conference  facilities  at  the  NorthPark  Inn. 


A  record  number  of  delegates  is  expected  to  attend 
the  37th  Annual  NIRA  Conference  and  Exhibit  next 
Spring  in  Dallas,  Texas.  Slated  for  May  18-23, 1978,  at  the 
NorthPark  Inn,  the  meeting  will  offer  more  hours  of 
professional  education  than  any  previous  NIRA  Con¬ 
ference.  Many  of  the  additional  activities  planned  for 
the  six-day  period  will  familiarize  recreation  directors 
with  western  entertainment  centers  that  offer  special 
discounts  to  NIRA-member  employees. 

Immediate  Past  President  Roy  L.  McClure,  CIRA 
(Lockheed-Georgia  Co.)  is  Conference  Chairman.  Presi¬ 
dent-Elect  Richard  M.  Brown,  CIRA  (Texas  Instru¬ 
ments'  Inc.)  is  Program  Chairman. 

The  1978  Conference  program  offers  a  new  approach 
to  the  educational  needs  of  members  from  a  wide 
variety  of  organizational  backgrounds.  Sessions  will  be 
balanced  among  the  interests  of  three  basic  groups  of 


NIRA  members:  (1)  volunteer  recreation  leaders,  (2)  ad¬ 
ministrators  of  moderately-sized  programs,  and  (3) 
managers  of  large  recreation  departments.  Sessions  ad¬ 
dressing  the  interests  of  each  group  will  often  run  con¬ 
currently.  This  should  reduce  scheduling  conflicts  for  a 
majority  of  delegates  and  make  it  easier  for  all  of  them 
to  attend  sessions  that  can  help  them  in  their  daily 
work.  General  sessions  and  topical  workshops  are  also 
planned  which  will  interest  all  delegates. 

Exhibits  by  suppliers  of  recreational  goods  and  serv¬ 
ices  will  be  conveniently  located  near  the  educational 
rooms  at  the  NorthPark.  Delegates  will  have  several  op¬ 
portunities  to  meet  suppliers  informally  and  learn  about 
programs  which  can  benefit  their  employee  groups. 

Delegate's  budget  information  has  been  sent  to  NIRA 
members.  Additional  reports  and  registration  materials 
will  follow  in  RM  and  by  special  mailings.  Till 
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Name  three  places  where 

you  can  dine  like  a  kino, 
s  eep  like  a  baby,  work  like 
a  Trojan  and  play  to 
your  heart’s  content! 


NorthPark  Inn 


Located  in  the  heart  of  North  Dallas 
NorthPark  Inn  is  just  a  hop,  skip  and  a 
jump  to  the  finest  shopping,  best 
restaurants,  dinner  theaters,  discos 
and  movies  in  the  area.  Then, 
when  you’re  all  tuckered  out,  tuck  yourself  into 
one  of  our  365  ever-so-comfortable  rooms. 


NorthPark  Inn  also  features  extensive  meeting 
and  convention  facilities  to  handle  a 
gathering  of  3  to  3,000. 

So  the  next  time  you  come 
to  Big  “D,”  plan  to  stay  at 
the  big  “N,”  NorthPark  Inn. 


Haply 
Plan 


Plantation 
Inn 


If  Florida  suits 

your  taste,  try  The  Happy  Dolphin, 
St,  Petersburg.  Your  room  will 
overlook  the  Gulf  of  Mexico,  so  be  sure 
to  have  your  swimsuit  handy.  For  more  fun 
in  the  sun,  try  our  shopping  village, 
theater,  marina,  nightly  entertainment 
or  one  of  our  daily  Disney  World  tours. 
When  you  get  tired  of  playing  around 
and  are  ready  to  get  back  to 
work, 
ask 

about  The  Happy 
Dolphin’s  complete 
convention  facilities. 


Get  away  from  it  all  with  "good  old 
Southern  Hospitality”  at  The  Plantation 
Inn,  Crystal  River,  Florida.  Besides  the  excellent 
food  and  charming  atmosphere,  there’s  an  18-hole 
championship  golf  course  and  all-weather  tennis 
courts  on  the  premises.  You  can  also  swim,  fish, 
scuba  and  skin-dive  to  your  heart’s  content.  And, 
if  you  want  to  bring  a  planeload  of  friends  along, 
land  on  our  private  airplane  landing  strip. 

As  you  can  clearly  see,  with  our  complete 
convention  facilities,  The  Plantation  Inn  success¬ 
fully  mixes  the  perfect  combination  of  business 
and  pleasure  neatly  wrapped  up  into  one 
delightful  package. 

Now  that  you  know  where  you  can 
find  all  these  wonderful  things 
under  three  roofs,  make 
your  plans  to  visit  one 
of  them  today. 


For  more  information  and  full-color  brochures,  call  or  write: 

NorthPark  Inn  The  Happy  Dolphin 

Sales  Dept.,  9300  N.  Central  Expwy.  qR  Sales  Dept.,  4900  Gulf  Blvd. 

Dallas,  TX  75231  St.  Petersburg,  FL 33706 

(214)363-2431  (813)360-7011 

NorthPark  Inn,  The  Happy  Dolphin  and  The  Plantation  Inn  are  Caruth  Hotel  and  Resort  Properties, 
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NIRA  Film  Program 
Adds  New  Member  Benefits 


in  Transfer 


NIRA  President  Fritz  J.  Merrell,  CIRA  has  an¬ 
nounced  major  improvements  in  the  Association's 
official  film  program.  The  program  will  continue  to 
offer  popular  motion  pictures  for  rental  to  employee 
groups.  Under  a  new  agreement,  however,  NIRA 
members  will  benefit  from  lower  rates  and  easier  ad¬ 
ministration. 

Warner  Bros.,  Inc.  has  sold  its  non-theatrical  divi¬ 
sion  to  Swank  Motion  Pictures,  Inc.,  a  NIRA  Associ¬ 
ate  member.  The  Warner  division  included  the 
NIRA/Warner  Bros.  Film  Gallery  of  feature  motion 
pictures.  Swank  began  to  incorporate  Film  Gallery 
movies  into  its  list  of  rental  offerings  in  the  Fall  of 
1977.  The  complete  transition  will  be  effective  Janu¬ 
ary  1,  1978.  Warner  Bros,  will  discontinue  its  non¬ 
theatrical  division  at  that  time. 

On  October  11,  1977,  NIRA  Executive  Director 
Patrick  Stinson  met  with  Ray  Swank,  President  of 
Swank  Motion  Pictures  and  Robert  Burriss,  National 
Sales  Manager  for  Warner  Bros.,  to  discuss  the  transi¬ 
tion.  The  new  NIRA/Swank  Film  Program  evolved 
from  that  meeting.  The  agreement  assures  unaltered 
and  continuous  service  to  NIRA  members  who  are 
working  with  Warner  Bros,  when  the  transfer  to 
Swank  takes  place  as  well  as  other  members  who  had 
planned  to  initiate  a  film  activity  with  the  former 
Warner  program.  In  fact,  NIRA  feels  that  the  transi¬ 
tion  to  Swank  has  improved  our  official  film  program 
in  several  ways: 


to  Swank 


(1)  The  Swank  program  will  generally  be  less  expen¬ 
sive  to  our  members  than  the  Warner  Bros,  pro¬ 
gram  was. 

(2)  It  will  be  simpler  to  administer. 

(3)  The  former  per-participant  cost  has  been  elimi¬ 
nated. 

(4)  NIRA  members  will  receive  a  10%  discount  on  all 
except  Disney  films.  This  special  member  dis¬ 
count  will  be  in  addition  to  Swank's  already  dis¬ 
counted  recreation  club  rates,  with  a  minimum 
of  five  film  orders  per  year. 

(5)  Swank  offers  approximately  400  titles  from  which 
to  choose,  as  opposed  to  the  100  films  Warner 
Bros,  had  offered.  Swank's  400  include  all  100 
Warner  Bros.  Film  Gallery  titles. 

(6)  Swank  will  maintain  NIRA  Associate  membership, 
will  exhibit  at  our  National  Conference  and  Ex¬ 
hibit  and  will  advertise  regularly  in  Recreation 
Management. 

NIRA  supports  this  arrangement  wholeheartedly 
because  it  benefits  all  our  members.  We  have  en¬ 
tered  into  this  new  agreement  with  Swank  with 
enthusiasm  and  with  the  advantage  of  two  year's  ex¬ 
perience  with  feature  film  programming. 

For  more  information  about  the  NIRA/Swank  Film 
Program,  talk  with  the  NIRA  office  or  contact  Jim 
Saia,  Swank  Motion  Pictures,  Inc.,  201  S.  Jefferson 
Avenue,  St.  Louis,  Mo  63166 —  Phone  314/534-6300. 
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Warner  Brothers  Film  Gallery 
And  Swank  Motion  Pictures,  Inc. 
Are  Proud  To  Announce: 

Swank  Motion  Pictures,  Inc.  has  been  selected  by  Warner 
Brothers  to  provide  distribution  services  for  the  Warner 
Brothers  Film  Gallery  and  by  NIRA  to  continue  the 
Warner  Brothers/ NIRA  Film  Project 

This  Means  To  All  NIRA  Members... 


FROM  WARNER  BROTHERS  FROM  SWANK  MOTION  PICTURES,  INC. 


AND  MANY. 
MANY  MORE 


The  Warner  Film  Gallery 


Seven  offices  and  seven  film 
libraries  —  one  near  you. 


The 

Towering 

Inferno 


Camelot 


Cine-Series  Money  Saving  Plan 


Expanded  service  through  45 
knowledgeable  film  programmers. 


Alice  Doesn't 
Live  Here 
Anymore 


The  Outlaw 
Josey  Wales 


The  Warner  Brothers/  I  The  Swank  system  of  last  minute 

NIRA  Film  Project _ |  movies  and  guaranteed  print  delivery. 


An  Unbeatable  Combination! 


SWANK  MOTION  PICTURES,  Inc, 

MIKE  SWANK  BAY  SWANK  TIM  SWANK 


New  York  Washington,  D.c. 
Chicago  Saint  Louis  Houston 
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Annual  Report 
to  the  Members 


by  Patrick  B.  Stinson 
NIRA  Executive  Director 


1977  in  Review 

The  past  year  brought  more  than  the  usual  number  of 
changes  and  improvements  to  NIRA.  At  year-end,  we 
can  cite  important  alterations  in  our  administrative  staff 
and  exciting  gains  in  our  member  strength  among  other 
significant  changes. 

Staff  Reorganization 

May  1977  marked  the  start  of  some  major  staff 
changes  at  NIRA  headquarters.  The  Board  of  Directors 
named  me  Executive  Director  at  the  national  Con¬ 
ference  and  Exhibit.  Michael  Brown,  CIRA  joined  the 
staff  in  june  as  Assistant  Executive  Director. 

The  practical  personal  experience  of  the  staff  now 
represents  a  valuable  asset  to  the  Association.  During 
more  than  three  years  with  NIRA,  I  have  had  the  oppor¬ 
tunity  to  meet  many  of  you  personally  and  work  in  vir¬ 
tually  every  administrative  phase  of  the  Association. 
Brown  brought  to  us  four  years'  experience  as  Activities 
Coordinator  for  R.R.  Donnelley  and  Sons,  a  NIRA  mem¬ 
ber.  Recreation  Management  Editor  Mary  Morris,  now 
in  her  third  year  with  us,  came  to  NIRA  with  employee 
publications  experience  from  another  member  com¬ 
pany,  Bankers  Life  &  Casualty  Company.  Kimberly  Siska 
and  Jana  Burdick  each  have  two  years'  experience  in 
organizing  and  servicing  NIRA  Conference  and  Exhibits. 

This  combination  of  experience  at  national  head¬ 
quarters  enables  the  staff  to  understand  and  serve  the 
needs  of  NIRA  members.  It  helps  us  bring  you  impor¬ 
tant  and  relevant  services  to  assist  and  promote  em¬ 
ployee  recreation  programs. 


Regional  Management 

Regional  meetings  began  to  blossom  in  1977.  Mem¬ 
bers  in  Region  VII  held  their  annual  meeting  September 
8-11  in  Phoenix.  True  to  its  tradition,  the  western  event 
was  a  huge  success  in  meeting  the  needs  of  our  mem¬ 
bers  in  California,  Oregon,  Washington,  Nevada,  Idaho, 
Utah  and  Arizona. 

Through  discussions  and  planning  among  Mid¬ 
western  delegates  to  the  national  Conference,  regional 
meetings  evolved  in  Regions  II  and  III  in  1977.  On  Sep¬ 
tember  30,  Region  III  held  a  one-day  seminar  at  Flick- 
Reedy  Corporation  in  Bensenville,  Illinois.  Delegates 
from  Michigan,  Indiana  and  Illinois  found  it  very  infor¬ 
mative.  Region  II  members,  presenting  their  first 
regional  meeting  in  thirty  years,  held  a  three-day  Con¬ 
ference  and  Exhibit,  October  21-23,  in  Columbus, 
Ohio.  There,  too  the  educational  programs  and  im¬ 
pressive  attendance  contributed  to  a  successful  effort. 
Region  II  includes  Ohio,  Kentucky,  West  Virginia,  Pen¬ 
nsylvania,  Maryland,  Deleware  and  Washington,  D.C. 
Regions  II  and  III  now  look  forward  to  calling  their  con¬ 
ferences  annual  events.  Several  other  regions  are  work¬ 
ing  toward  bringing  conferences  to  their  own  areas. 

Recreation  Management 

Several  new  items  appeared  in  the  NIRA  Magazine 
during  1977  and  have  proven  popular  with  readers.  The 
"Ideas  Clinic",  "NIRA  Calendar"  and  the  President's 
message  have  all  added  to  the  role  Recreation  Manage¬ 
ment  plays  as  a  service  to  NIRA  members.  A  mid-year 
shift  in  our  publishing  schedule  enabled  us  to  bring  the 
Magazine  to  members  earlier  in  the  month. 
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National  Conference — Orlando 

The  very  successful  1977  Conference  was  highlighted 
by  educational  sessions  on  liability,  physical  fitness,  pro¬ 
gramming  ideas  and  travel  options  as  well  as  work¬ 
shops.  The  entire  delegation  enjoyed  such  special 
events  as  familiarization  tours  of  Sea  World,  Disney 
World,  Stars  Hall  of  Fame  and  Circus  World.  The  Con¬ 
ference  reached  its  climax  as  1976-77  NIRA  President 
Roy  McClure,  CIRA  (Lockheed-Georgia  Co.)  turned 
over  the  gavel  to  his  successor,  Fritz  J.  Merrell,  CIRA 
(Olin  Corp.).  Member  voters  chose  Richard  M.  Brown, 
CIRA  (Texas  Instruments,  Inc.)  as  President-Elect.  He 
will  take  office  as  1978-79  President  next  May. 

We  published  a  full  report  of  the  Conference  in  the 
August  1977  issue  of  Recreation  Management. 

Membership 

As  we  close  the  year,  NIRA  represents  approximately 
1,800  members.  As  predicted  in  last  year's  "Report  to 
the  Members",  Industrial  Recreation  Councils  (IRC's) 
have  represented  our  strongest  growth  in  1977.  The 
Oakland  (California)  Industrial  Recreation  Association 
and  the  San  Diego  Industrial  Recreation  Council 
became  full  NIRA  membership  Councils.  In  addition, 
NIRA  welcomed  the  birth  of  new  IRC's  in  Chicago  and 
Houston.  Single  organization  memberships  have  shown 
a  substantial  increase  as  well.  This  is  the  result,  in  part, 
of  N IRA's  exhibiting  at  the  national  conference  of  the 
American  Society  of  Personnel  Administrators  last  June 
in  St.  Louis.  Overall,  1977  represented  another  step  for 
NIRA  toward  our  tremendous  membership  potential. 

Tournaments  and  Services 

Jack  Frain,  CIRA,  our  Vice  President  of  Tournaments 
and  Services,  reported  a  successful  year  for  his  area  in 
the  November  issue  of  RM.  Our  Fishing  Tournament 
and  Photo  Contest  showed  increased  participation  over 
1976.  Our  other  national  tournaments — Trapshooting, 
Rifle-Pistol,  Golf,  Bowling  and  Bridge — also  had  a  suc¬ 
cessful  year.  The  Tournaments  and  Services  Committee 
and  the  full  NIRA  Board  of  Directors  are  constantly 
working  to  improve  all  of  our  contests. 

In  April,  NIRA  published  the  first  directory  of  Cer¬ 
tified  Industrial  Recreation  Administrators  (CIRA's)  and 
Leaders  (CIRL's).  Entitled  Whos'  Who  in  Business,  Indus¬ 
try  and  Covernment  Employee  Recreation,  the  book  is 
available  from  the  NIRA  office. 

Melvin  C.  Byers,  CIRA  continued  his  excellent  con¬ 
tribution  as  the  NIRA  Consultant  in  1977,  while  the 
NIRA  office  helped  answer  many  questions  and  calls  for 
assistance  from  members. 


1978:  Looking  Ahead 

Our  unprecedented  spurt  of  new  energy  at  the 
regional  level  last  fall  gave  NIRA  a  running  start  into  the 
new  year. 

Membership  growth  will  continue  to  be  our  primary 
objective  in  1978.  Through  our  regional  conferences 
and  the  promotion  of  Industrial  Recreation  Councils, 
NIRA  is  realizing  excellent  opportunities  to  meet  new 
prospective  members.  There  are  still  many  cities  whose 
potential  for  strong,  active  Councils  we  intend  to  devel¬ 
op.  Already,  members  in  Omaha,  Nebraska;  Min¬ 
neapolis,  Minnesota;  Tucson,  Arizona;  Raleigh,  North 
Carolina  and  Indianapolis,  Indiana  have  expressed  in¬ 
terest  in  starting  local  Councils. 

Under  the  auspices  of  the  NIRA-affiliated  National 
Industrial  Recreation  Research  and  Education  Founda¬ 
tion,  a  unique  college  textbook  on  employee  recreation 
is  due  to  be  completed  in  1978.  We  hope  to  see  the  text 
used  in  business  as  well  as  recreation  curricula.  It  will 
provide  the  first  academic  source  on  employee  recrea¬ 
tion  and  services  programs  available  in  more  than  20 
years.  In  addition  to  helping  educate  future  recreation 
administrators,  it  will  give  NIRA  and  its  goals  some  ex¬ 
cellent  exposure. 

The  new  year  will  bring  NIRA  members  together  for 
the  finest  national  Conference  in  the  Association's 
history.  Plan  now  to  be  at  the  North  Park  Inn  in  Dallas, 
Texas,  May  18-23  for  the  37th  Annual  NIRA  Conference 
and  Exhibit.  It  promises  to  bring  delegates  more  educa¬ 
tional  sessions  than  any  previous  NIRA  Conference, 
along  with  NIRA  member  facility  tours  and  a  physical 
fitness  institute  day. 

In  1978,  NIRA  will  continue  to  improve  and  expand 
its  services  to  make  them  more  meaningful  to  its  mem¬ 
bers.  Our  most  important  service,  one  that  is  seldom 
listed  anywhere,  is  the  professional  communication  op¬ 
portunities  for  ail  members.  When  members  have  a 
problem  or  need  information  about  any  aspect  of  em¬ 
ployee  recreation,  they  can  find  help  simply  by  writing 
or  calling  the  NIRA  office.  If  someone  on  the  staff  can¬ 
not  provide  the  assistance  members  need  on  the  spot, 
we  can  put  them  in  touch  with  someone  who  can.  It  is 
a  challenge  for  the  staff,  but  we  haven't  been  stumped 
yet.  It  is  that  kind  of  person-to-person  service  that  we 
want  to  perpetuate  in  the  years  to  come.  pm 


NIRA  Moves  West 

37th  Annual  Conference  &  Exhibit 
May  18-23,  1978 
Dallas,  Texas 
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The  President  of  Battel le 
supports  employee  recreation 


WE  ARE  CONVINCED 
THAT  RECREATION 
MAKES  LIFE  HAPPIER 
AND  RICHER  FOR 
ALL  OF  US 


Sherwood  L.  Fawcett 

President 
Battelle  Memorial  Institute 


RECREATIONAL  activities  have  been  an  in¬ 
valuable  asset  of  Battelle  Memorial  Institute 
from  its  earliest  days.  The  work  of  a  research  and 
development  organization  such  as  Battelle  calls 
for  an  intense  and  demanding  creative  effort,  and 
our  staff  and  management,  from  the  outset,  have 
recognized  the  need  for  recreation  activities  for 
physical  fitness,  relaxation,  and  personal  expres¬ 
sion. 

“Staff  members  have  taken  the  initiative  in  es¬ 
tablishing' recreational  activities,  but  the  Institute 
has  consistently  lent  its  support,  recognizing  that 
the  facilities  and  administrative  services  it  pro¬ 
vides  are  a  valuable  investment  in  the  health  and 
happiness  of  staff  members  and  their  families. 

“In  an  organization  peopled  heavily  with  scien¬ 
tists  and  engineers  selected  for  their  creativity,  in¬ 
dividual  initiative  has  led  to  a  wide  range  of 
recreation  activities.  To  name  just  a  few,  these  in¬ 


clude  intramural  sports,  chess,  model  railroading, 
astronomy,  and  various  musical  groups.  Recrea¬ 
tional  activities  vary  from  one  Battelle  research 
center  to  another,  as  do  the  social  events,  but 
wherever  Battelle  people  are  —  in  the  United 
States  or  Europe  —  there  is  ample  opportunity  for 
recreation  for  staff  members  and  their  families.  It 
is  a  tradition  that  developed  in  our  original  labo¬ 
ratories  in  Columbus,  and  one  that  we  have 
carefully  nurtured  at  each  new  facility  we  have  es¬ 
tablished  over  the  years. 

“We  believe  that  a  well  developed  program  of 
recreational  activities  enhances  the  creative  en¬ 
vironment  we  seek,  leads  to  better  working  rela¬ 
tionships,  and  stimulates  the  exchange  of  ideas 
—  a  particularly  important  element  in  inter¬ 
disciplinary  research.  But  much  more  important, 
we  are  convinced  that  recreation  makes  life  hap¬ 
pier  and  richer  for  all  of  us.” 


From  Top  Management  Speaks 


Check  the  publications  order  form  card  at  the  back  of  this  issue 


12 


RM,  December/january,  1977 


cover  /tory 


Regional  Management 
Comes  of  Age 


Until  very  recently,  most  of  NIRA's  members  have 
relied  almost  exclusively  upon  Industrial  Recreation 
Councils  (IRC's)  or  the  national  organization  for  their 
member  services  and  professional  contacts.  Within  the 
space  of  just  a  few  weeks  last  Fall,  however,  the  growing 
interest  in  regional  management  brought  fourth  three 
regional  conferences.  In  addition  to  the  established  an¬ 
nual  Region  VII  Conference  and  Exhibit,  two  Mid¬ 
western  meetings  took  place. 

In  Region  III,  aday-long  seminar  drew  many  delegates 
who  had  never  experienced  a  NIRA  Conference  of  any 
kind.  The  host  IRC,  the  Chicago  Association  for  Recrea¬ 
tion  and  Employee  Services  (CARES),  was  less  than  two 
years  old  when  it  took  on  the  task.  In  Region  II, 
organizers  presented  a  three-day  Conference  and  Ex¬ 
hibit  in  Columbus,  Ohio.  Many  delegates  to  that  meet¬ 
ing,  too,  were  attending  their  first  major  NIRA  function. 
The  events  proved  to  their  organizers  and  to  national 
leaders  that  regional  management  has  the  interest  and 


support  of  our  members. 

Regional  conferences  like  those  held  last  Fall  span  the 
distance  between  single  organization  members  (in  local 
IRC's,  where  Councils  are  active)  and  the  national  Asso¬ 
ciation.  They  offer  a  chance,  in  addition  to  the  national 
conference,  for  recreation  directors  to  meet  and  ex¬ 
change  ideas.  They  provide  the  opportunity  for  mem¬ 
bers  to  meet  neighboring  members  who  share  similar 
problems  and  can  benefit  from  common  programs.  The 
meetings  can  also  provide  a  personalized  introduction 
for  NIRA  members  who,  due  to  scheduling  or  budge¬ 
tary  restrictions,  cannot  always  attend  the  national  Con¬ 
ference  and  Exhibit. 

This  issue  of  RM  reports  very  generally  on  the  new 
surge  of  regional  activity.  Many  of  the  educational  ses¬ 
sions  presented  to  the  regional  Conferences  will  be 
adapted  as  feature  articles  for  future  issues  of  the  Maga¬ 
zine. 


RM,  December/ January,  1977 


13 


REGION  VII 

The  Western  Tradition 


It  was  110°F  on  opening  day  of  the  Region  VII  Con¬ 
ference  and  Exhibit  in  Phoenix  and  even  the  natives  ad¬ 
mitted  it  was  a  bit  warm.  The  heat  regardless,  the  Con¬ 
ference,  under  the  direction  of  Chairperson  Mary  Smith 
(Safeway)  was  off  to  a  brisk  start. 

Delegates  checked  into  the  Camelback  Inn  in  Scotts¬ 
dale  on  Thursday,  September  8.  At  the  opening  "Fiesta" 
dinner/ dance  that  evening,  Phoenix  Mayor  Margaret 
Hance  welcomed  western  delegates  and  several  NIRA 
Directors  from  across  the  nation  to  the  Phoenix  area. 
An  experienced  parks  and  recreation  planner  herself, 
the  Mayor  praised  NIRA's  purpose  and  goals. 

The  first  full  day  of  the  Conference  opened  with 
enthusiasm  when  motivational  speaker  Gordon  Relyea 
challenged  delegates  to  use  the  power  of  their  own 
minds. 

"The  computer  isn't  amazing  at  all,  compared  with 
the  human  mind,"  he  told  the  group.  "Decide  on  what 
you  want;  organize  toward  that  goal  and  things  will  fall 
into  place  for  you.  You  can  do  it." 

"You  are  not  just  recreation  administrators,"  con¬ 
tinued  Relyea.  "You  are  recreation  managers.  An  ad¬ 
ministrator  works  within  policies  and  rules  established 
by  someone  else.  A  manager  makes  things  happen." 

Learning  how  to  make  things  happen  on  a  practical 
level  was  a  recurring  theme  of  the  Region  VII  Con¬ 
ference.  Among  the  basic  information  sessions 
scheduled  was  a  class  on  establishing  and  maintaining 
an  association's  non-profit  tax  status.  Internal  Revenue 
Service  agent  Carl  Corsi  stressed  that  the  IRS  is  in¬ 
terested  in  providing  information  to  potential  non-prof¬ 
it  organizations  before  they  find  themselves  in  an  em¬ 
barrassing  situation  with  the  tax  collector. 

In  another  session,  a  panel  of  recreation  directors 
from  four  Region  VII  companies  contributed  to  a  dis¬ 
cussion  of  how  to  recruit  and  train  recreation  volun¬ 
teers.  Another  vital  topic  for  modern  recreation  di¬ 
rectors,  employee  fitness,  drew  an  audience  to  a  session 
by  Glenn  M.  Friedman,  M.D.  Friedman  provided  a 
general  description  of  cardiovascular  disease  and  how 
to  combat  it  with  fitness  training. 

Federal  legislation  came  under  strong  attack  in  a 
carefully  researched  presentation  by  Carole  Allen,  CIRA 
civilian  services  manager  of  the  North  Island  Naval  Air 
Station  in  San  Diego.  The  recently  enacted  Raldolph- 
Shepard  Act,  explained  Allen,  is  already  responsible  for 
tremendous  losses  of  support  for  recreation  programs 
on  military  bases  and  other  federally  owned  installa¬ 
tions.  The  Act,  ostensibly  designed  to  provide  employ¬ 
ment  for  the  handicapped,  has  taken  vending  income 
away  from  employee  recreation  programs  by  granting 
restricted  licenses  to  blind  vendors.  Without  vending 
income,  Allen  reported,  many  recreation  programs  on 
federal  property  have  suffered  drastic  cutbacks  in  fund- 
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The  western  mood  is  casual.  Conference  Chairperson 
Mary  Smith  disposed  of  President  Merrell's  tie. 


ing.  Allen,  along  with  Victor  Trujillo  of  the  Naval  Air 
Station  at  Alameda,  California,  urged  NIRA  members  to 
learn  about  the  Act  and  to  pressure  legislators  to  repeal 
it. 

NIRA  Executive  Director  Patrick  Stinson,  on  hand  for 
the  entire  Conference,  addressed  a  session  on  manage¬ 
ment  techniques.  With  a  practical,  common-sense  ap¬ 
proach,  Stinson  told  recreation  directors  to  set  goals 
and  work  toward  them  within  the  framework  of  a 
carefully  developed  plan. 

Tips  on  planning  effective  group  travel  programs 
came  straight  from  the  professionals  in  another  session. 
A  travel  wholesaler,  a  tour  broker  and  a  travel  agent  col¬ 
laborated  to  provide  a  balanced  package  of  travel  plan¬ 
ning  information.  Another  how-to  session  gave  advice 
on  publicity  techniques. 

For  one  of  the  most  carefully  researched  sessions  of 
the  Conference,  Program  Chairman  Bill  Bruce 
(Motorola)  chaired  a  liability  workshop.  With  the  help 
of  three  experienced  attorneys,  Bruce  presented  ac¬ 
tual  recreation  liability  cases.  Delegates  studied  and  dis¬ 
cussed  the  evidence,  then  tried  to  predict  the  outcome 
of  the  cases.  Later,  they  heard  the  real  verdicts  and  dis¬ 
cussed  them  with  the  lawyers.  The  experience  provided 
valuable  practical  lessons  in  liability  by  bringing  recrea¬ 
tion  professionals  as  close  as  they  ever  hope  to  come  to 
liability  suits. 

In  a  related  session,  NIRA  Past  President  Gary  Mc¬ 
Cormick,  CIRA  (Salt  River  Project)  combined  his  expe¬ 
rience  as  a  recreation  director  and  as  a  safety  supervisor 
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in  a  session  on  safety  in  recreation.  His  presentation  was 
published  as  a  feature  article  ("How  Safe  are  Your 
Recreation  Facilities?")  in  the  November  1977  issue  of 
RM. 

Local  entertainment  suppliers  teamed  for  an  informa¬ 
tive  session  at  the  Conference.  Eight  southern  California 
amusement  centers  met  with  interested  delegates  to 
discuss  special  employee  programs.  IRC  representatives 
composed  a  panel  for  another  ideas  exchange  —  this 
one  among  recreation  administrators.  Representatives 
from  the  Los  Angeles,  San  Diego,  Orange  County,  Bur¬ 
bank,  Oakland  and  Phoenix  IRC's  described  how  their 
Councils  operate.  The  representatives  did  not  always 
agree.  On  the  question  of  whether  to  admit  associate 
(supplier)  members,  for  instance,  the  answers  were  mix¬ 
ed.  The  Phoenix  Council  offers  no  associate  member¬ 
ships.  The  other  western  Councils  do  take  in  suppliers, 
but  under  varying  conditions. 

Throughout  the  Conference,  there  were  free  hours 
during  which  delegates  visited  the  exhibit  hall.  Thirty- 
seven  exhibitors  maintained  booths,  under  the  coor¬ 
dination  of  Exhibit  Chairperson  Mary  Graziano  (Pru¬ 
dential  Insurance  Company). 

Region  VII  planned  time  at  its  annual  Conference  to 
conduct  regional  business.  In  a  general  meeting,  Sep¬ 
tember  10,  the  Region's  voters  chose  a  new  Junior  Di¬ 
rector-Elect,  Phyllis  Smith,  CIRA  of  Hughes  Aircraft 
Co.  in  Fullerton,  California.  Smith,  who  will  join  the 
Board  next  May,  has  been  very  active  in  Region  VII.  She 
was  an  organizer  and  the  first  president  of  the  Orange 
County  (California)  IRC.  The  Region  VII  voters  also 
elected  Bill  Burton  (Burbank  Park  and  Recreation 
Department)  as  regional  treasurer  and  Mary  Smith 
(Safeway)  as  secretary.  In  an  effort  to  strengthen  ties 
with  the  national  organization,  Region  VII  also  voted  to 
include  all  national  NIRA  officers  from  the  western 
region  on  the  regional  executive  committee. 

Also  at  the  general  meeting,  NIRA  Immediate  Past 
President  Roy  McClure,  CIRA  (Lockheed-Georgia  Co.) 
praised  the  "excellent  program"  presented.  NIRA  Presi¬ 
dent  Fritz  Merrell,  CIRA  (Olin  Corp.)  told  the  wester¬ 
ners,  "I  commend  you  on  the  fine  job  you  have  done." 
Merrell  added  a  special  note  of  praise  for  the  spouses 
program  organized  by  Jean  Joines  of  Digital.  NIRA  Presi¬ 
dent-Elect  Richard  Brown,  CIRA  (Texas  Instruments, 
Inc.)  told  the  Region,  "This  is  my  third  Region  VII  Con¬ 
ference.  It  has  been  a  fantastic  show." 

Bill  Ranney  (Home  Savings  &  Loan  Assn.),  president 
of  the  Burbank  IRC,  urged  all  1977  western  delegates  to 
plan  ahead  for  the  28th  Annual  Region  VII  Conference 
and  Exhibit,  September  28-October  1, 1978  in  Universal 
City,  California. 


continued  on  following  page 


Relaxed,  but  serious  about  education  sessions,  dele' 
gates  filled  the  conference  rooms. 


Program  Chairperson  Bill  Bruce's  schedule  included 
educational  hours  and  lighter  moments. 
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REGION  VII  continued 


iers  explained  their  programs  to  delegates 

kl  ovklkit  cacclnnc 


WINTER: 

Located  directly  across  from  world  famous  Winter  Park  and  Mary  Jane  Ski 
Areas.  Cross  country  skiing,  hiking,  snowmobiling,  sightseeing,  etc. 

SUMMER: 

Varied  program  includes  white  water  float  trips,  sailing,  climbing,  backpack¬ 
ing,  etc.,  geared  to  your  ability. 

All  in  the  clear,  crisp  Rocky  Mountain  air.  Live  an  experience  in  resort  comfort. 
Indoor  pool,  sauna,  game  room,  lounge.  Excellent  food.  Special  rates  to  NIRA 
members,  groups  and  families. 


//% High  Country  Inn 

■  1  I  .JLlii  P.O.  Box  96N 

jjMki  MnwIrMS  Winter  Park,  Colorado  80482 

Tele  303-726-5566 

Request  our  16mm  Summer,  or  Winter,  film  .  .  .  Art  Lang 

CIRCLE  READER  SERVICE  CARD  NO.  71 
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REGION  III 
A  Practical  Beginning 


Only  a  few  weeks  after  the  oldest  established  NIRA 
regional  Conference  drew  to  a  successful  close  in 
Phoenix,  a  new  and  untried  IRC  hosted  its  region's  first 
meeting  in  suburban  Chicago.  The  September  30 
Region  III  Conference,  hosted  by  the  Chicago  Associ¬ 
ation  for  Recreation  and  Employee  Services  (CARES), 
drew  curious  delegates  from  Illinois,  Indiana  and 
Michigan.  Several  were  new  to  CARES  and  NIRA;  many 
had  never  attended  a  major  NIRA  function. 

Flick-Reedy  Corp.  co-hosted  the  day-long  seminar  at 
its  plant  in  Bensenville,  Illinois.  There,  delegates  saw  the 
award-winning  recreation  facilities  which  have  brought 
the  company  national  recognition,  including  a 
NIRA/ Citizens  Savings  Award. 

Under  the  coordination  of  CARES  Vice  President  and 
NIRA  Director  Susan  Siwicki  (Bankers  Life  and  Casualty 
Co.),  the  Conference  opened  in  a  well-organized  but 
casual  atmosphere.  Its  program  was  designed  to  meet 
the  needs  of  recreation  programmers  from  a  wide 
variety  of  backgrounds.  Because  several  of  those  attend¬ 
ing  were  new  to  NIRA,  the  Program  began  with  an  in¬ 
troduction  to  NIRA  by  Executive  Director  Patrick  Stin¬ 
son.  Stinson  listed  the  NIRA  services:  publications,  tour¬ 
naments  and  contest,  the  Membership  Directory, 
awards  and  /  certification  programs,  information  and 
consultation  services  and  the  Nation  Industrial  Recrea¬ 
tion  Research  and  Education  Foundation  (NIRREF).  He 
emphasized  the  importance  of  Industrial  Recreation 
Councils. 

"Especially  in  the  last  two  years,"  said  Stinson,  "IRC's 
have  been  the  most  important  area  of  growth  for  the 
Association." 

The  remainder  of  the  Region  III  meeting  day  included 
a  varied  schedule  of  formal  presentations,  informal 
question-and-answer  sessions  and  workshops. 

Tom  Gulan,  a  Chicago  area  physical  education  pro¬ 
fessor  and  director  of  fitness  for  Bankers  Life  and 
Casualty  Company,  told  delegates  how  to  conduct  em¬ 
ployee  fitness  programs  without  special  facilities  or 
heavy  funding. 

"If  you  can  get  the  funding,  get  the  facilities  and 
equipment,"  Gulan  told  his  listeners.  "If  you  can  bank¬ 
roll  it  —  fine.  But  that's  not  necessary." 

John  Spears  of  State  Farm  Insurance  Company  dis¬ 
cussed  the  recreation  director's  place  in  the  corporate 
structure. 

"To  be  successful,"  Spears  told  the  group,  "you  must 
contribute  to  corporate  goals."  Team  play,  said  Spears, 
draws  support  to  the  recreation  program  and  makes  it 
more  worthwhile  to  the  employer.  To  grow  and  prosper 
in  the  corporate  environment,  Spears  concluded, 
recreation  leaders  must  be  flexible  and  innovative. 

Steven  Mckeel,  corporate  attorney'  for  Johnson  Wax, 
addressed  another  serious  concern  of  recreation  di- 


Delegates  came  from  Illinois,  Indiana  and  Michigan  to 
attend  the  Region  III  Conference. 


Conference  Coordinator  Susan  Siwicki  is  a  first-term 
member  of  the  Board  of  Directors. 


rectors:  liability  in  employee  programs.  He  reviewed  the 
various  kinds  of  situations  in  which  recreation  programs 
can  be  held  responsible  for  injury  or  death.  Laws  vary 
from  state  to  state,  he  told  the  delegates.  The  single 
most  important  guideline  in  liability,  he  continued,  it  to 
become  sensitive  to  possible  hazards  and  to  consult 
professionals  in  safety,  law  and  insurance  whenever  a 
liability  question  arises. 

Over  a  generous  buffet  luncheon,  delegates  heard 
Flick-Reedy  President  Frank  Flick  describe  a  dietary  ap¬ 
proach  to  fitness  which  has  worked  for  him.  Flick,  long 


continued  on  following  page 
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REGION  III  continued 


CARES  President  Bill  Hill  greeted 
delegates.  Director  Gene  Miller,  and 
Helen  Ecker,  CIRA's  listened. 


Informal  workshops  offered  time  for  ideas  exchanges.  NIRA  Secretary 
Elizabeth  Burchard,  CIRA  (right)  participated. 


a  supporter  of  employee  recreation  and  services,  was 
the  first  NIRA  Employer  of  the  Year. 

"After  years  of  emphasis  on  aerobic  fitness,  deaths 
from  heart  disease  are  still  very  common,"  Flick  said. 
"There  must  be  other  factors  in  determining  total  physi¬ 
cal  fitness." 

Flick  reported  that  he  found  unbelievable  relief  after 
years  of  painful  heart  disease.  The  reason,  he  said,  is  a 
diet  which  drastically  reduces  cholesterol  levels. 

Region  III  delegates  learned  not  only  from  Con¬ 
ference  speakers  but  also  from  one  another.  As  they  ar¬ 
rived  at  the  Conference,  delegates  were  assigned  to 
groups  on  the  basis  of  a  pre-Conference  interest  survey. 
Toward  the  end  of  the  day,  the  groups  met  for  informal 
workshops.  Discussions  ranged  over  a  variety  of  topics. 
Virtually  every  group  compared  ways  to  gain  more  man¬ 
agement  support,  generate  increased  funding  and  find 
programs  that  touch  the  interests  of  all  employees. 
Some  also  compared  military  with  civilian  systems  and 
offered  basic  organizational  and  programming  advice  to 
new  recreation  administrators. 

In  fact,  comparing  notes  and  offering  first-hand  ad¬ 
vice  was  the  basis  of  the  Region  III  Converence.  Deleg¬ 
ates  and  organizers  alike  expect  the  success  of  this  first 
effort  to  interest  many  more  Region  III  members  in 
future  meetings. 
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Frank  Flick  spoke  about  nutrition  and  fitness.  Behind 
him,  the  Flick-Reedy  employee  pool. 
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REGION  II 

The  Academic  Connection 


Region  li  teamed  with  the  academic  community  to 
present  a  unique  three-day  Conference  and  Exhibit  in 
Columbus,  Ohio.  The  event  was  held  October  21-23  at 
the  Fawcett  Center  for  Tomorrow,  a  residential  and 
educational  facility  of  Ohio  State  University  (OSU). 
NIRA  Vice  President  of  Research  and  Education  Edward 
Hilbert,  CIRA  (Battelle  Memorial  Institute)  was  Con¬ 
ference  Coordinator. 

As  Conference  co-host.  Dr.  Neil  Andrew  of  the  OSU 
School  of  Natural  Resources  welcomed  delegates  to 
what  he  called  "the  first  annual  Regional  II  Confer¬ 
ence." 

"I  want  to  add  that  word  'annual',"  emphasized 
Andrew.  Several  of  Andrew's  recreation  students  at¬ 
tended  the  Conference. 

Region  II  drew  upon  the  talents  of  its  own  members 
throughout  the  Conference  program.  IRC  leaders 
opened  the  education  portion  of  the  Conference  with 
an  informative  session  on  "The  Power  and  Potential  of 
the  IRC".  Jack  Musolf  of  the  Toledo  Industrial  Recrea¬ 
tion  and  Employees  Service  Council  (TIRES)  started  the 
session  with  an  outline  of  good  Council  organization. 
Name  your  Council  immediately,  he  advised.  Define 
your  membership,  he  continued;  establish  your  dues; 
determine  your  leadership  offices  and  their  areas  of  re¬ 
sponsibility;  draw  up  a  policy  statement  and  adopt  a  set 
of  by-laws.  Essential  to  a  smooth-running  Council,  he 
added,  are  regular  and  well-publicized  meetings,  in¬ 
teresting  programs  and  a  liberal  guest  policy. 

Larry  Lemme,  a  NIRA  Director  and  President  of  the 
League  of  Federal  Recreation  Associations  (LFRA) 
limited  his  comments  to  fund-raising  projects.  His 
Washington,  D.C.-area  Council  has  found  three  profita¬ 
ble  projects  which  are  also  valuable  member  services. 
The  first.  Recreation  Register,  is  a  monthly  tabloid  news¬ 
paper  for  League  members.  Its  115,000  circulation  (with 
a  300,000  "pass-on"  readership)  makes  the  publication 
attractive  to  the  advertisers  who  support  it  financially. 
The  second  project,  an  annual  "Buyer's  Guide,"  circul¬ 
ates  to  135,000  members  per  year.  The  editor,  a  private 
contractor,  sells  space  in  the  "Guide"  to  suppliers,  sells 
the  book  to  LFRA  members  and  shares  the  profit  with 
the  League.  A  third  project,  a  pre-paid  legal  service,  pro¬ 
vides  legal  insurance  to  members.  For  a  flat  fee,  mem¬ 
bers  may  take  advantage  of  legal  services  provided  by 
cooperating  attorneys. 

George  Mullen,  CIRA  of  the  Dayton  Industrial 
Athletic  Association  (DIAA)  told  delegates  about  the 
volume  purchasing  power  of  IRC's.  The  DIAA,  for  ex¬ 
ample,  has  been  able  to  pass  along  considerable  dis¬ 
counts  to  its  members  because  it  can  buy  as  many  as 
30,000  tickets  at  a  time.  An  IRC  can  also  conduct  sports 
tournaments,  said  Mullen,  offering  wide  competition 
unavailable  in  single  companies. 


Dr.  Steven  Ranck  told  delegates  how  student  intern 
programs  can  benefit  recreation  offices. 


Concluded  Mullen,  "Those  companies  in  towns  that 
don't  have  IRC's  should  look  very  closely  at  starting  one 
...  to  offer  more  benefits  to  their  employees." 

Doug  Messall  of  the  Columbus  Industrial  Recreation 
Association  explained  the  importance  of  building  IRC 
membership.  The  potential  in  many  locations  is  tre¬ 
mendous,  he  said.  The  Columbus  Council  has  begun  an 
aggressive  membership  campaign,  reaching  potential 
members  with  three  basic  benefits:  athletic  tourna¬ 
ments,  travel  programs  and  volume  buying  discount 
programs.  Messall  is  sure  the  appeal  will  reach  new 
members  in  any  city  because,  "we're  all  in  it  (IRC's)  for 
the  same  reason:  to  get  more  benefits  for  our  em¬ 
ployees." 

NIRA  Executive  Director  Patrick  Stinson  explored  the 
best  ways  of  promoting  and  keeping  employee  partici¬ 
pation  in  recreation  programs.  He  offered  a  checklist  of 
positive  steps:  understand  the  composition  of  your  em¬ 
ployee  group;  make  management  aware  of  what  you  are 
doing;  promote  recognition  programs;  offer  opportuni¬ 
ties  to  win;  maintain  an  active  publicity  campaign;  es¬ 
tablish  clear  guidelines  for  recreation  volunteers  and 
keep  an  open-door  policy  in  the  recreation  office. 


continued  on  following  page 
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REGION  II  continued 


Dr.  Niel  Andrew  of  OSU  co-hosted  Several  recreation  students  attended  the  meeting.  Other  delegates  came 
the  Conference.  from  as  far  as  Omaha  and  Washington,  D.C. 


Three  NIRA  veterans  helped  make  the  Conference  a  success.  (Left  to 
right)  Al  Ward;  Ed  Hilbert,  CIRA  and  Mel  Byers,  CIRA. 


Past  NIRA  President  Chuck  Bloedorn,  CIRA,  now  a 
recreation  consultant,  told  delegates  how  to  get  man¬ 
agement  support. 

"It's  tough,"  he  acknowledged.  "You've  got  to  sell, 
sell,  sell.  Get  top  management  involved  somehow,  if 
only  to  hand  out  awards.  Once  you  get  them  there,  sell 
them  something  new  for  the  program." 

Dr.  Andrew  and  Dr.  Steven  Ranck  of  the  University  of 
Toledo  teamed  for  a  session  on  the  partnership  of  in¬ 
dustry  and  the  university.  They  described  the  benefits  of 
student  intern  programs  for  both  students  and  manage¬ 
ment. 

"Use  the  universities  as  staff  resource  centers,"  urged 
Ranck.  "After  all,  they  are  supported  by  your  tax 
money." 

New  NIRA  members  were  especially  interested  in  the 
Region  II  panel  discussion  on  the  NIRA  orgnaization. 
One  member  asked  whether  there  were  a  danger  that 
industrial  recreation  will  become  a  cluttered  "catch-all" 
for  activities  that  aren't  properly  recreational. 

"There  is  no  danger,"  responded  Al  Ward,  (Owens- 
Corning  Fiberglas  Corp.),  Conference  Program  Chair¬ 
man.  "We  should  go  after  those  extra  activities.  They 
give  us  the  variety  and  diversity  we  thrive  on." 

In  another  session,  NIRA  Consultant  Melvin  Byers, 
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CIRA  provided  his  "Ideas  Clinic"  approach  to  educa¬ 
tion.  He  outlined  several  kinds  of  recreation  programs 
and  answered  questions  from  the  floor  about  specific 
recreation  problems. 

Martha  Byers,  CIRA,  a  member  of  the  NIRA  Board, 
spoke  on  the  following  day  about  the  need  for  family 
programming. 

"We  want  to  keep  the  employee  content,"  she  said, 
"and  that  means  keeping  his  family  happy."  She  noted  a 
major  shift  toward  more  programs  for  women. 

Region  II  included  exhibits  in  its  ambitious  Con¬ 
ference  plans.  Under  the  coordination  of  Exhibits 
Chairman  J.  D.  Hamilton  (Goodyear  Atomic  Corp.), 
suppliers  opened  informal  booths  in  an  exhibit  room 
located  conveniently  near  the  center  of  educational 
sessions.  In  several  casual  sessions,  suppliers  of  recrea¬ 
tion  goods  and  services  met  Region  II  members  and  dis¬ 
cussed  employee  programs  with  them. 

TIRES  leaders  presented  the  final  session  of  the  Region 
II  Conference.  In  perhaps  the  most  exciting  news  from 
the  Conference,  Jacqueline  Erwin  of  People's  Jewelry 
Company  reported  that  a  study  of  the  new  recreation 
program  at  her  company  showed  it  reduced  absentee¬ 
ism  by  16%  in  one  year.  RM  will  carry  more  about  that 
study  and  other  conference  stories,  in  future  issues. 
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Delegates  met  casually  in  the  exhibit  room. 
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More  and  more  groups  across  the 
country  are  turning  to  PRO  FIT  Playable 
Jackets  as  the  only  way  to.  identify 
themselves  and  their  organization.  You  too 
can  get  with  the  one  program  and  one 
company  that  delivers  every  time.  PRO 
FIT  realizes  the  importance  of  quality,  great 
looking  styles  and  true  wearing  comfort. 

The  PRO  FIT  Program  offers  you 
solid  support  with  the  jackets  that  are  the 
acknowledged  choice  of  the  pros.  Choose 
from  a  wide  variety  of  jackets.  Select  from 
the  Pile-Lined  Nylons,  Cire  Nylon  Jackets 
with  a  flannel  lining,  the  popular  2  Ply 
Nylons  (both  lined  and  unlined)  and 
America’s  newest  favorite,  the  Denim 
Look  Nylon  Jacket. 

But  whatever  you  select,  you’re  part 
of  the  first  team.. .the  only  way  to  get  it 
together...and  available  only  from  PRO 
FIT,  the  makers  of  the  Playable  Jackets; 

Write  or  call  today  for  more 
information  on  how  you  can  be  part  of 
the  PRO  FIT  Program. 


Exhibitors  and  delegates  discussed  employee  discounts. 


Past  President  Chuck  Bloedorn,  CIRA  and  Elizabeth  Burchard 


Employee  Services: 
Myths  and  Expectations 


Remarks  by 
Jack  A.  Baughn 

Vice  President,  Personnel 
Nationwide  Insurance  Company 
NIRA  Region  II  Conference 
Columbus,  Ohio 
October  22,  1977 


I  have  been  asked  to  talk  with  you 
about  management's  expecta¬ 
tions  for  employee  service  pro¬ 
grams.  Since  moving  into  new  re¬ 
sponsibilities  at  Nationwide,  which 
include  the  very  fine  employee  pro¬ 
gram  which  has  developed  over  27 
years,  I  have  given  a  good  bit  of 
thought  to  just  that  question:  What 
should  management  and  the 
organization  expect? 

The  opportunity  to  be  with  you 
has  contributed  to  effort  and  dis¬ 
cipline  on  my  part  as  I  have  pon¬ 
dered  this  question.  There  are  some 
thoughts  I  would  like  to  share  with 
you.  I  would  like  to  discuss  four 
myths  about  employee  services  pro¬ 
grams  that  can  limit  their  effective¬ 
ness. 

MYTH  #  1 

Employee  programs  should 
respond  to  expressed  needs 
and  interests 

Many  people  believe  that  services 
programs  should  be  responsive  to 
employees'  expressed  needs  and  in¬ 
terests.  That  is  fine  —  as  far  as  it 
goes.  What  I  want  to  emphasize 
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Jack  A.  Baughn 


here  is  that  only  being  responsive  is 
not  enough.  The  total  program 
should  be  seen  as  an  active,  building 
force,  not  just  a  responsej  Identify¬ 
ing  employees'  unrealized  needs, 
bringing  them  to  the  surface  and 
creating  programs  that  lead  to  im¬ 
portant  changes  in  the  quality  of 
employees'  lives  is  a  justifiable  ex¬ 
pectation  of  both  management  and 
employees. 

Bringing  quality  of  life  into  em¬ 
ployee  program  decisions  means 


that  we  must  determine  a  priority  of 
interests.  Resources  are  not  un¬ 
limited  for  any  program;  nor  can  any 
program  be  all  things  to  all  people. 
Rather  than  responding  on  a  first- 
come-first-served  basis  to  expressed 
interests,  the  overall  program 
should  have  a  built-in  way  for  peo¬ 
ple  to  participate  in  choices  that 
allocate  program  resources  in  the 
best  possible  way  for  genuine 
quality  of  life  contributions. 

For  example,  the  most  vital  pro¬ 
grams  may  uncover  or  enhance 
creative  talents  in  painting  or 
sculpture,  crafts  or  prose,  poetry  or 
music,  literature  or  drama,  carving 
or  woodworking.  They  may  teach 
employees  how  to  build  at-home 
solar  energy  installations  or  com¬ 
puters  or  stereo  systems.  They  may 
offer  field  trips  for  archeological, 
geological  or  botanical  studies.  They 
may  involve  trips  to  symphonies, 
musicals,  lectures  or  any  number  of 
other  activities. 

If  we  are  actively  involved  in 
creating  programs  to  meet  the 
changing,  growing,  developing 
needs,  interests  and  priorities  of  our 
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employees,  I  believe  we  are  deliver¬ 
ing  what  both  the  employees  and 
management  ought  to  expect. 

MYTH  #2 

Work  and  recreation  are  sep¬ 
arate  activities  satisfying  dif¬ 
ferent  needs 

It  is  commonly  believed  that  em¬ 
ployee  services  programs  fill  voids  in 
human  activity  which  are  not  in¬ 
volved  in  work  life.  In  other  words, 
work  life  and  off-work  or  recreation 
life  are  separate  things.  We  do  tend 
to  view  our  lives  in  terms  of  such  a 
separation  and  that  can  be  harmful. 

There  is  a  current  radio  commer¬ 
cial  here  in  Columbus  for  a  major 
television  and  appliance  retailer,  it 
broadcasts  this  view,  in  a  buyer 
testimonial:  "Yes,  I  recommend 
XYZ-TV  as  the  place  to  buy,  to  all 
my  associates  and  friends,  both  on 
my  job  and  off." 

Listen  to  what  that  is  saying.  It 
clearly  separates  "associates"  from 
"friends".  One  is  not  likely  to  be 
both.  It  also  distinguishes  between 
"on  my  job  and  off."  The  implica¬ 
tion  is  that  they  are  distinct  lives. 

Work  and  recreation  are  not  two 
separate  lives.  They  involve  one  per¬ 
son  living  one  life  in  two  settings. 
The  two  situations  should  not  be  all 
that  different  from  one  another. 
Work  and  recreation  share  many 
common  motives  and  common 
satisfactions. 

Life  is  not  as  simply  ordered  as: 
work  then  leisure,  strive  then  relax, 
produce  then  consume.  Rather,  the 
fullest,  richest  employee  program 
for  "off-work  time"  will  have  a 
heavy  involvement  in  those  dimen¬ 
sions  of  life  that  are  usually  associ¬ 
ated  with  work.  These  include 
achievement,  involvement,  con¬ 
tribution,  education,  discipline, 
productivity,  and  performance. 

It  is  important  to  recognize  that 
this  similarity  goes  both  ways.  The 
most  effective  work  climate  will  also 
contain  heavy  measures  of  those 


qualities  that  are  sometimes  associ¬ 
ated  only  with  recreation.  They  in¬ 
clude  participation,  belonging,  in¬ 
dividuality,  genuineness,  satisfac¬ 
tion,  affection  and  comfort. 

Neither  recreation  life  nor  work 
life  should  be  organized  around 
human  dimensions  which  are  sup¬ 
posedly  excluded  from  the  other. 
Both  activities  should  address  uni¬ 
versal  needs  for  growth,  accom¬ 
plishment  and,  meaningful  hu¬ 
man  relationships.  We  are  short¬ 
changing  ourselves  if  we  try  to  build 
a  work  climate  or  a  recreational  pro¬ 
gram  on  a  limited  concept  of  what 
humanity  is  in  a  particular  setting. 
The  need  is  to  bring  "on  the  job  and 
off"  closer  together:  to  include 
more  participation  and  genuineness 
in  work  and  more  achievement  and 
involvement  in  recreation. 


MYTH  #3 

Employee  services  programs 
are  an  important  fringe 
benefit. 

There  is  nothing  "fringe"  about 
employee  recreation  and  services. 
When  programs  are  well  planned 
and  developed  they  are  main-line — 
and  ought  to  be  seen  in  bottom-line 
terms,  too. 

By  bottom-line  we  mean  the  cor¬ 
porate  result,  the  accomplishment 
of  people  working  together.  In  ac¬ 
counting,  the  bottom  line  is  profit. 
But  in  broader  terms,  bottom-line  is 


what  working  together  is  all  about 
socially,  culturally  and  personally  as 
well  as  financially. 

I  really  believe  that  employee  pro¬ 
grams  are  a  bottom-line  matter. 
Human  assets  cannot  be  counted 
like  dollars,  but  there  is  an  intangible 
balance  sheet  for  human  resources 
that  does  exist,  even  if  it  does  not 
show  on  a  computer  printout.  I  am 
convinced  that  the  important  nur¬ 
turing  role  played  by  employee  pro¬ 
grams  in  the  preservation  and 
growth  of  human  assets  is  real  and 
powerful. 

The  payoff  is  not  in  increased 
effort  by  employees  nearly  so  much 
as  it  is  in  a  concerned  employee 
alertness  that  increases  the  applica¬ 
tion  of  employee  ingenuity  and 
creativity  to  the  solution  of  cor¬ 
porate  problems. 


MYTH  #4 

Employee  programs  will  raise 
morale. 

No  program  ever  raised  morale. 

Morale  comes  out  of  human  ex¬ 
perience  at  the  most  personal  and 
intimate  level.  The  existence  of  a 
program  on  the  shelf  is  of  no  conse¬ 
quence.  People  do  not  think:  "Look 
at  all  these  programs  they  have;  this 
must  be  a  good  company." 


continued 
on  following  page 


I  am  convinced 

that  the  important  nurturing  role 
played  by  employee  programs 
in  the  preservation  and  growth 
of  human  assets 
is  real  and  powerful. 
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Baughn  Remarks  continued 


People  experience. 

The  morale  impact  question 
should  be  considered  in  your  pro¬ 
grams.  Are  people  really  being 
affected?  In  positive  ways?  What 
ways?  What  people?  How  many? 
How  deeply?  Are  they  experiencing, 
not  just  attending?  Are  their  experi¬ 
ences  addressed  to  growth,  devel¬ 
opment  and  achievement  in  univer¬ 
sal  human  dimensions? 

Morale  is  a  matter  of  how  people 
feel  about  themselves  and  their 
lives.  The  impact  of  work  and  of 
employee  programs  is  through  the 
quality  of  our  experiences  and  in  the 
interactions  between  us  and  our 
fellow  human  beings  as  we  work  to¬ 


gether  and  participate  together  in 
employee  programs. 

There  is  so  much  more  that  could 
be  said. 

I  have  not  touched  on  the  impor¬ 
tance  of  management's  active  par¬ 
ticipation  in,  not  just  endorsement 
of,  these  experiences.  The  need  and 
the  opportunity  are  obvious. 

I  have  not  touched  on  the  impor¬ 
tance  of  purely  recreational,  as  op¬ 
posed  to  cultural,  employee  pro¬ 
grams.  This  is  not  because  I  value 
purely  recreational  activities  less. 
They  offer  very  positive  experiences. 
They  provide  a  strong  link  in.  the 
communication  chain  between  all 
levels  of  employees  and  across 


organizational  lines.  And  they  are 
fun.  But  we  know  better  how  to  im¬ 
plement  purely  recreational  pro¬ 
grams  than  we  do  the  growth  and 
achievement  dimensions.  So  I  have 
selected  the  latter  emphasis  for 
these  remarks. 

I  have  not  touched  on  the  unique 
role  of  physical  fitness  activities.  Fit¬ 
ness  is  an  important  dimension  of 
the  quality  of  life  to  which  em¬ 
ployee  programs  can  make  a  con¬ 
tribution  which  work  life  often  can¬ 
not.  The  enlightened  company  is  in¬ 
terested  in  the  whole  employee: 
body,  mind  and  spirit.  Vigorous 
physical  health  is  often  accom¬ 
panied  by  alertness,  emotional  sta¬ 
bility  and  high  enthusiasm.  A  fully 
healthy  person  is  a  good  compa¬ 
nion,  enjoys  a  full  and  possibly 
longer  life,  is  a  more  effective  em¬ 
ployee  and  contributes  to  a  better 
community. 

I  have  tried  to  question,  very 
simply,  four  areas  of  employee  pro¬ 
gram  planning  and  to  indicate  what 
management  should  expect: 

•  Not  only  responsiveness  to  ex¬ 
pressed  desires,  but  also  anticipa¬ 
tion  of  unexpressed  needs 

•  Integration  of  work  life  and  em¬ 
ployee  programs  down  common 
rewarding  paths 

•  Main-line,  bottom-line  efforts, 
not  fringe  benefits 

•  Continuous  evaluation,  not  just 
of  the  program  list  but  also  of  the 
real  impact  on  morale  of  em¬ 
ployee  participation  in  services 
programs 

In  closing,  I  would  like  to  observe 
that  I  am  glad  our  own  employee 
service  organization  is  called  Na¬ 
tionwide  Activities  Association.  Im¬ 
plicit  in  this  name  is  the  em¬ 
ployees'  being  active  —  taking  ac¬ 
tion  to  accomplish,  to  grow,  to  have 
meaningful  realtionships,  to  achieve 
self-actualization  and  to  improve 
the  quality  of  their  lives. 

It  has  been  said  that: 

What  you  do 
when  you  don't  have  to 
determines  what  you'll  be 
when  you  can't  help  it 
For  each  of  you,  I  hope  you  will 
be  what  you  want  to  be. 

Thank  you.  PW 

RM,  December/)anuary,  1977 


Jack  Baughn  toured  Region  II  exhibits  with  Bobbie  Hildenbrand,  Manager, 
Personnel  Services  Division  for  Nationwide. 

24 


Is  Fitness,  Sports  Boom 
Being  Oversold? 


AN  article  in  a  recent  issue  of 
Time  magazine  called  physical 
fitness  "a  religion  that  has  capti¬ 
vated  the  nation."  Newsweek  had 
declared  a  couple  of  weeks  earlier 
that  "the  nation  is  in  the  thrall  of  an 
unprecedented  obsession  with 
physical  fitness." 

The  articles,  and  others  like  them, 
present  a  picture  of  an  America 
where  bicycles  clog  the  streets,  jog¬ 
gers  jostle  each  other  for  elbow 
room,  and  swimmers  travel  in  great 
schools,  like  so  many  bluefish.  And 
of  course  absolutely  everyone  is 
playing  tennis. 

If  you  express  doubt  that  the 
revolution  in  our  exercise  habits  has 
been  all  that  sweeping,  the  statistics 
ride  over  your  reservations  like  so 
many  charged-up  cavalrymen:  "30 
Million  Tennis  Players!  .  .  .  "103 
Million  Swimmers!  .  .  .  "20  Million 
joggers!" 

The  small  specialty  magazines  that 
report  on  the  more  popular  partici¬ 
pant  sports  have  taken  to  imitating 
college  football  and  basketball  fans 
with  headlines  that  cry,  "We're  No. 
1!  We're  No.  1!"  Sports  not  big 
enough  to  label  themselves  "Big¬ 
gest!"  settle  for  "Fastest-Growing!" 

Well,  there's  no  doubt  about  it, 
America  is  in  the  midst  of  an  "un¬ 
precedented"  sports  and  fitness 
boom.  There  are  more  tennis  play¬ 
ers,  joggers,  skiers,  swimmers,  and 
other  weekend  athletes  abroad  in 
the  land  than  there  ever  have  been 
before.  Far  be  it  from  the  President's 
Council,  which  is  responsible  for 
promoting  such  participation,  to 
deny  that.  Our  concern  is  that  peo¬ 
ple  will  begin  to  take  the  stories  and 
statistics  at  face  value  and  conclude 


that  the  fitness  problem  is  solved. 

If  you  think  about  it  a  moment, 
you  know  there  aren't  103  million 
swimmers  in  the  United  States.  Sun- 
bathers,  perhaps,  but  not  swim¬ 
mers.  And  30  million  tennis  players? 
Where  would  they  all  play?  You  can 
drive  for  miles  in  many  of  our  large 
cities  without  ever  seeing  a  tennis 
court,  and  the  game  is  scarcely 
played  at  all  in  many  rural  areas. 

Some  of  the  figures  being  thrown 
around  so  carelessly  are  supplied  by 
equipment  manufacturers  anxious 
to  make  their  sports  look  good. 
Most  of  them,  though,  come  from  a 
popular  survey  that  lists  anyone 
who  has  taken  part  in  a  sport  during 
the  past  year  as  a  participant  in  that 
sport.  Under  these  systems,  anyone 
with  a  bicycle  collecting  dust  in  the 
garage,  a  tennis  racket  in  the  attic,  or 
a  pair  of  jogging  shoes  still  in  the  box 
is  an  all-out  fitness  enthusiast. 

The  most  revealing  of  the  partici¬ 
pation  surveys  is  that  done  by  the 
Sindlinger  Economic  Service.  It  has 
begun  to  ask  all  of  its  respondents  to 
name  the  sports  they  have  partici¬ 
pated  in  "during  the  past  week  or 
two."  When  the  question  is  put  that 
way,  that  army  of  30  million  tennis 
players  you've  been  reading  about 
shrinks  to  a  company  of  fewer  than 
nine  million.  And  the  100  million 
swimmers  become  two  million. 
And  so  on.  (The  figures  fluctuate 
with  the  seasons  in  some  sports.) 

The  President's  Council  recog¬ 
nizes  the  difficulty  of  getting  an  ac¬ 
curate  line  on  the  dimensions  of  the 
fitness  boom.  Our  own  survey  re¬ 
sults  don't  coincide  exactly  with 
those  from  any  of  the  other  surveys, 
although  they're  pretty  close  to  the 


figures  provided  by  Sindlinger  in 
some  areas. 

What  can  be  said  safely  is  that 
fewer  than  one-half  of  all  adult 
Americans  exercise  with  any  regu¬ 
larity  at  all,  and  fewer  than  one-third 
participate  in  any  sport  often 
enough  to  be  taken  seriously.  A 
careful  reading  of  the  figures  also 
shows  clearly  that  those  participat¬ 
ing  in  today's  fashionable  sports  — 
tennis,  jogging,  skiing,  back-packing, 
racquetball  —  are  overwhelmingly 
young,  white,  well-educated,  and 
reasonably  affluent. 

On  the  positive  side,  women  now 
out-number  men  in  three  of  the 
most  widely-practiced  fitness  activi¬ 
ties  —  cycling,  calisthenics,  and 
swimming —  and  they're  closing  in 
fast  in  tennis.  There  also  are  more 
middle-aged  Americans  involved  in 
the  fitness  movement  than  ever  be¬ 
fore,  and  the  percentage  of  the  eld¬ 
erly  (65  and  over)  who  walk  for  ex¬ 
ercise  is  greater  than  it  is  for  any  oth¬ 
er  age  group. 

Looked  at  closely  and  objectively, 
what  the  figures  actually  reveal  is 
great  potential  and  opportunity. 
There  is  a  resonably  large  and  grow¬ 
ing  core  of  practicing  physical  fit¬ 
ness  converts,  and  there  are  many 
millions  more  who  have  bought  the 
gear  and  have  the  inclination.  If  they 
can  be  persuaded  to  join  the  ranks 
of  the  physically  active  on  a  perma¬ 
nent  basis,  reality  will  more  closely 
resemble  the  picture  painted  by  the 
current  wave  of  publicity. 


Reprinted  by  permission  from  The 
President's  Council  on  Physical  Fit¬ 
ness  &  Sports  "Newsletter",  August 

1977.  pm 
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BOARD  OF  DIRECTORS' 
FALL  MEETING 


Action  on  membership  dues, 
regional  affairs,  future  Conferences  and  more 


IN  a  show  of  support  for  regional 
management,  your  N1RA  Board 
of  Directors  scheduled  its  fall  meet¬ 
ing  to  coincide  with  the  Region  VII 
Conference  and  Exhibit  in  Phoenix. 
The  Directors  met  at  the  Camelback 
Inn  immediately  following  the  Con¬ 
ference.  A  substantial  portion  of  the 
Board  was  able  to  attend  the 


western  Conference  and  Exhibit. 

Under  the  chairmanship  of  NIRA 
President  Fritz  J.  Merrell,  CIRA,  the 
Board  took  action  on  several  mat¬ 
ters  of  interest  to  the  general  mem¬ 
bership.  Among  them  were  a  pro¬ 
posed  1978  dues  increase,  the 
development  of  guidelines  for  re¬ 
gional  Conferences  and  the  choice 


of  the  1980  national  Conference 
site.  Several  Board  committees  re¬ 
ported  on  new  developments. 

FINANCE 

Upon  the  recommendation  of 
the  Finance  Committee,  the  Board 
approved  the  1978  NIRA  budget  as 
proposed  by  Executive  Director 
Patrick  Stinson.  Vice  President  of  Fi¬ 
nance  Jerre  Yoder  General  Dynam¬ 
ics)  observed  that  the  budget  is 
conservative  but  realistic.  He  also 
noted  that  an  improved  financial  re¬ 
porting  system  will  assure  that 
financial  reports  to  the  Board  reflect 
the  Association's  financial  status  as 
clearly  as  possible. 

The  Finance  Committee  recom¬ 
mended  an  increase  in  membership 
dues  to  help  the  Association  keep 
pace  with  rising  costs  of  administra¬ 
tion  and  service.  The  Committee 
also  recommended  that  Patrick  Stin¬ 
son  analyze  the  advertising  balance 
of  Recreation  Management  to  deter¬ 
mine  how  it  can  best  serve  the 
needs  of  the  members. 

PUBLIC  RELATIONS 

Increasing  numbers  of  NIRA 
members  are  interested  in  pub¬ 
licizing  their  companies'  support  of 
the  Association.  For  this  reason,  the 
popular  NIRA  message,  "You  ought 
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Listening  to  a  committee  report  were  (left  to  right)  Directors  Gloria  Boyles, 
Susan  Siwicki  and  N.L.  “Doc"  Medley.  Arnold  Light  (far  right),  1^1  IRA  Ex¬ 
hibitors'  Representative  also  attended. 
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to  know  us  by  the  companies  we 
keep",  will  be  expanded  to  include 
all  interested  members. 

NIRA  Secretary  Elizabeth  Bur- 
chard,  CIRA  (Northwestern  Bell 
Telephone  Company),  reporting 
for  Vice  President  of  Public  Rela¬ 
tions  Art  Conrad,  CIRA  (Flick  Reedy 
Corp.)  said  that  the  Public  Relations 
Committee  will  work  with  the  staff 
to  promote  NIRA  through  wider 
public  relations  efforts  in  the  com¬ 
ing  year. 

REGIONAL  MANAGEMENT 

The  NIRA  Board  of  Directors  is 
seriously  interested  in  strengthening 
regional  organizations.  At  the  Sep¬ 
tember  Board  meeting,  Robert  Mc¬ 
Cray  (Coca-Cola  Bottling  Com¬ 
pany)  reiterated  the  Regional  Man¬ 
agement  Committee's  belief  that 
NIRA  must  continue  to  help  and 
encourage  regional  organizations  to 
serve  new  and  existing  NIRA  mem¬ 
ber  groups  locally.  On  the  Commit¬ 
tee's  recommendation,  the  Board 
voted  to  send  Patrick  Stinson  to  the 
Region  II  Conference  and  Exhibit  in 
Columbus,  Ohio  to  further  this  goal. 
(See  the  report  in  this  issue.) 

McCray,  reporting  for  Vice  Presi¬ 
dent  of  Regional  Management  A.C. 
Ward  (Owens-Coming  Fiberglas), 
read  the  Committee's  recommenda¬ 
tion  that  guidelines  be  established 
for  NIRA  staff  involvement  and 
financial  arrangements  for  region¬ 
al  conferences.  Ward  will  prepare 
guidelines  for  future  Board  review. 

MEMBERSHIP 

The  most  extended  discussion  of 
the  meeting  came  over  McCray's 
second  report,  this  one  for  Vice 
President  of  Membership  Ken  Wat- 
tenberger,  CIRA  (Lockheed).  The 
proposed  membership  dues  in¬ 
crease  incited  serious  and  detailed 
discussion  involving  all  Board  mem¬ 
bers.  The  Board  voted  to  place  a 
dues  increase  proposal  before  all 
members  by  mail  referendum.  All 
amendments  to  N IRA's  by-laws,  in- 
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Studying  the  proposed  1978  NIRA  budget  were  (right  to  left)  Directors 
William  O'Keefe;  Richard  Wilsman,  CIRA  and  Kirt  Compton,  CIRA.  Par¬ 
tially  hidden  (far  left)  was  Director  Nelson  Ellsworth. 


eluding  changes  in  dues,  must  be 
determined  by  member-wide  refer¬ 
endum.  A  report  on  the  referendum 
appears  on  page  56. 

TOURNAMENTS 
AND  SERVICES 

NIRA  tournaments  and  contests 
have  gained  participation  during  the 
1976-77  season,  according  to  Vice 
President  of  Tournaments  and  Serv¬ 
ices  Jack  Frain,  CIRA  (McDonnell 
Douglas).  The  major  part  of  Frain's 
report  was  released  early  for  publi¬ 
cation  as  the  November  "Tourna¬ 
ment  News"  column  in  RM.  In  ad¬ 
dition  to  that  favorable  summary, 
Frain  announced  that  the  T  &  S 
Committee  recommended  dismiss¬ 
ing  the  proposed  NIRA  identifica¬ 
tion  merchandise  program.  The 
August  1977  mail  poll  of  members 
showed  insufficient  interest  to  de¬ 
velop  the  program  at  this  time. 


Another  chapter  of  the  employee' 
recreation  textbook  is  ready  for  re¬ 
view.  Vice  President  of  Research 
and  Education  Edward  Hilbert, 
CIRA  showed  the  Board  a  manu¬ 
script,  reproduced  and  bound  by 
Battel le  Memorial  Institute. 


continued 
on  following  page 
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Board 

Meeting 

continued 


RESEARCH 
AND  EDUCATION 

The  first  college  textbook  on  em¬ 
ployee  recreation  and  services  in 
over  a  generation  is  progressing 
under  the  direction  of  Dr.  Theodore 
Wilson.  According  to  Vice  President 
of  Research  and  Education  Edward 
Hilbert,  CIRA  (Battelle  Memorial 
Institute),  Wilson  continues  to  refer 
new  chapters  to  the  Textbook  Re¬ 
view  Committee. 

SITE  SELECTION 

A  West  Coast  city  will  host  the 
1980  NIRA  Conference  and  Exhibit. 
President-Elect  Richard  Brown, 
CIRA  (Texas  Instruments)  filed  the 
Site  Selection  Committee's  report. 
The  Board  of  Directors,  following 
the  recommendation  of  the  Com¬ 
mittee,  has  invited  Board  members 
from  West  Coast  companies  to  re¬ 
search  Conference  accomodations 
and  work  with  Patrick  Stinson  to  de¬ 
velop  a  specific  site  proposal  for 
future  Board  approval.  IRC's  from 
several  California  cities  are  inter¬ 
ested  in  hosting  the  event. 

As  announced  previously,  the 
1978  Conference  will  take  place  May 
18-23  in  Dallas.  The  1979  national 
meeting  will  be  in  Rochester,  New 
York. 

CONFERENCE 

The  1978  Dallas  Conference  and 
Exhibit  will  offer  more  hours  of  both 
education  and  entertainment  than 
previous  national  meetings.  Richard 
Brown,  CIRA,  who  is  Program  Chair¬ 
man  for  next  May's  meeting,  gave 
the  Board  a  progress  report  on  the 
Conference  program.  (See  the  1978 
Conference  announcement,  "NIRA 

Moves  West",  on  page  6. ) 

*  *  * 

The  Board  of  Directors  will  hold 
its  winter  meeting  in  Ft.  Lauderdale, 
Florida,  January  12-13,  1978.  Till 


nirci  calendar 


Drop  in  on  your  fellow  NIRA  members  when  you  are  in  their  areas. 
Check  the  "NIRA  Calendar"  before  you  travel. 

Associated  Industrial  Recreation  Council/ Burbank,  California.  Meets  on  the  third 
Wednesday  of  the  month.  Contact  Bill  Burton  —  (213)  847-9582. 

Columbus  Industrial  Recreation  Association/Columbus,  Ohio.  Meets  on  the  fourth 
Tuesday  of  the  month;  except  in  November  when  the  meeting  is  scheduled  for  the 
third  Tuesday.  Contact  Doug  Messall  —  (614)  891-8121. 

Dallas-Ft.  Worth  Metroplex  Recreation  Council  (MRC)/ Dallas  and  Ft.  Worth,  Texas. 
Meets  on  the  fourth  Tuesday  of  the  month;  excluding  July  and  December.  Contact 
David  C.  Hoel  —  (214)  438-8611,  ext.  765. 

Dayton  Industrial  Athletic  Association/  Dayton,  Ohio.  Meets  on  the  second  Tuesday 
of  the  month.  Occasionally,  meeting  dates  vary.  Contact  Tim  Shroyer,  CIRA  —  (513) 
445-5000. 

Industrial  Recreation  Association  of  Dayton/ Dayion,  Ohio.  Meets  on  the  first  Wed¬ 
nesday  of  the  month.  Contact  ).W.  "Bill"  Wabler —  (513)  228-3171. 

Industrial  Recreation  Association  of  Detroit/ Detroit,  Michigan.  Meets  on  the  last 
Thursday  of  the  month;  except  for  November  and  December,  when  meetings  are 
scheduled  for  the  third  Thursdays.  Contact  K.  Bill  Deneau  —  (313)  237-7753. 

League  of  Federal  Recreation  Associations/Washington,  D.C.  Meets  on  the  third 
Thursday  of  the  month;  excluding  July  and  August.  Contact  Larry  Lemme  —  (202) 
554-6910. 

Greater  Los  Angeles  Area  Industrial  Recreation  Council/  Los  Angeles,  California.  Meets 
on  the  first  Wednesday  of  the  month.  Contact  Hiroko  Mochida  —  (213)  855-5508. 

Milwaukee  Industrial  Recreation  Council/Milwaukee,  Wisconsin.  Meets  on  the  sec¬ 
ond  Monday  of  the  month;  excluding  July.  The  February  meeting,  the  annual  dance,  is 
held  on  the  third  Saturday  of  the  month.  Contact  Andy  Thon  —  (414)  475-9050. 

New  York  Industrial  Recreation  Directors  Association/  New  York,  New  York.  Meetings 
were  suspended  until  September  1977  when  they  may  be  rescheduled.  Contact  Theo¬ 
dore  Curtis  —  (212)  997-2979. 

Oakland  Industrial  Recreation  Association/ Oakland,  California.  Meets  on  the  first 
Monday  of  the  month-  except  for  first  Tuesday  meetings  in  September,  October  and 
November  and  a  Friday  meeting  in  December.  Contact  A.  Jody  Merriam  (415) 
273-3494. 

Orange  County  Industrial  Recreation  Association/ Orange  County,  California.  Meets 
on  the  second  Tuesday  of  the  month.  Contact  Phyllis  Smith,  CIRA  —  (714)  871-3232, 
ext.  2432. 

Phoenix  Industrial  Recreation  Association/Phoenix,  Arizona.  Meets  on  the  second 
Tuesday  of  the  month.  Contact  John  Bonner-^-  (602)  262-6541. 

San  Diego  Industrial  Recreation  Council/San  Diego,  California.  Meets  on  the  first 
Thursday  of  the  month.  Contact  Bob  Barlow —  (714)  236-5717. 

Toledo  Industrial  Recreation  and  Employees  Service  Council  (TIRES)/Toledo,  Ohio. 
Meets  on  the  last  Tuesday  of  the  month;  excluding  December.  Contact  Mel  Byers, 
CIRA  —  (419)  475-5475. 

*  *  * 

Region  VII  will  hold  its  annual  Conference  and  Exhibit,  September  28-October  1, 1978 
in  Universal  City,  California.  Contact  Bill  Ranney —  (213)  764-0025. 

37th  Annual  NIRA  Conference  and  Exhibit  will  be  held  May  18-23, 1978  at  the  North- 
Park  Inn,  Dallas,  Texas.  To  become  involved  as  a  Conference  planner  or  for  more  dele¬ 
gates'  and  exhibitors'  information,  contact  the  NIRA  office —  (312)  346-7575. 
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Q&R 


ideas  clinic 


Melvin  C.  Byers,  CIRA 
NIRA  Consultant 


Ql  am  not  a  recreation  director,  but  I  have  been 
•  active  for  many  years  in  my  company's 
employee  club.  We  have  a  problem  I  hope  you  can 
help  us  solve. 

Our  company  provides  a  fine  clubhouse  and 
recreation  area  for  employees  and  their  families. 
Although  our  facilities  are  not  as  complete  as  some 
I  have  read  about  in  Recreation  Management,  they 
could  handle  more  activities  for  a  much  larger  num¬ 
ber  of  participants  than  now  use  them.  Unfor¬ 
tunately,  most  employees  do  not  take  full  advan¬ 
tage  of  the  clubhouse.  In  fact,  only  about  10%  of 
them  use  it.  We  have  no  recreation  director  as  such, 
but  our  incorporated  club  manages  the  facilities 
fairly  and  our  club  board  of  directors  assures  that 
the  clubhouse  is  available  to  all  interested 
employees.  The  people  who  use  the  clubhouse  are 
very  glad  to  have  it,  but  we  are  a  small  group  com¬ 
pared  with  the  entire  workforce.  As  inflation  makes 
the  company  more  cost-conscious,  we  are  afraid 
that  management  may  cut  or  even  eliminate  its  sup¬ 
port  for  our  facilities.  We  would  like  to  know  how 
we  can  get  more  employees  to  support  (use)  the 
facilities  we  have,  thereby  saving  them  for  every¬ 
one's  benefit. 

Hit  appears  that  you  have  the  bread  but  nothing 
•  to  fill  the  sandwich.  Your  fine  facilities  will  con¬ 
tinue  to  be  underutilized  and  could  be  converted  to 
non-recreational  uses  unless  you  "professionalize" 
your  recreation  organization.  Your  club  should  find 
an  administrator  who  has  interesting  programming 
ideas  and  the  leadership  ability,  as  well  as  the  sup¬ 
port,  to  carry  them  through. 

Your  club  and  its  board  of  directors  may  have  cap¬ 
able  and  dedicated  members,  but  they  cannot  solve 
your  participation  problems  alone.  Boards  and  com¬ 
mittees  are  designed  to  make  policy.  What  you  need 
is  the  missing  link  between  a  concerned  board  and 


the  potential  members  of  your  club.  That  link  is  a 
recreation  director. 

Especially  if  a  director  has  a  professional  back¬ 
ground  in  employee  program  administration,  he  or 
she  can  almost  immediately  bring  fresh  ideas  to  the 
program  and  promote  many  events  which  will  keep 
your  facilities  humming  with  activity.  We  have  seen 
many  recreation  directors  who  keep  fifty  to  sixty-five 
percent  of  a  workforce  involved  in  their  recreation 
programs.  Many  of  them  would  dearly  love  to  have 
your  facilities. 

Be  glad  you  have  recreation  facilities.  They  will 
make  a  well-administered  program  more  im¬ 
mediately  interesting  to  your  potential  members.  Use 
your  personal  influence  —  and  the  help  of  fellow 
NIRA  members,  if  necessary  —  to  convince  your 
board  and  active  members  that  you  need  a  recrea¬ 
tion  director.  Present  your  arguements  to  manage¬ 
ment  representatives.  With  company  investment  in 
recreation  facilities,  they  should  give  you  a  con¬ 
cerned  hearing.  Recommend  that  a  qualified  recrea¬ 
tion  director  be  hired  or  promoted  from  within  the 
employee  club.  If  you  find  you  must  settle  for  a  part- 
time  paid  director  or  a  volunteer  for  the  time-being, 
do  so.  At  least  you  will  be  headed  in  the  right  direc¬ 
tion. 

Make  certain  that  your  club  by-laws  are  amended 
as  needed  to  provide  for  the  director  and  to  specify 
his  or  her  duties,  responsibilities,  areas  of  authority, 
and  reporting  relationships. 

Of  course,  you  cannot  expect  your  director  to 
solve  all  your  problems.  Club  members  who  are 
already  sold  on  the  idea  of  active  participation  must 
recruit  as  many  other  employees  and  their  families 
as  possible.  Only  about  one  tenth  of  your  member¬ 
ship  can  provide  outstanding  leadership,  and  not  all 
members  of  this  special  group  will  want  to  run  for  of¬ 
fice.  Nevertheless,  many  members  can  enjoy 
developing,  planning  and  administering  activities 
which  interest  them.  You  need  this  broad-based  in¬ 
volvement  to  insure  wide  participation. 

As  more  employees  become  active  in  your  club,  a 
recreation  director  will  become  more  necessary. 
Unless  the  same  few  officers  are  re-elected  every  year 
(and  this  is  seldom  desirable)  your  club  leadership 
risks  a  lack  of  continuity  and  knowledge  which  will 
continue  to  hurt  participation.  You  need  a  recreation 
director  to  provide  continuity,  focus  and  direction. 
Help  your  club  find  such  a  leader.  Do  not  overlook 
yourself  as  a  possible  candidate. 
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Xerox  International  Center 
for  Training  and 
Management  Development 

with  W.  Brent  Arnold,  CIRA 


W.  Brent  Arnold,  CIRA  has  a  turnover  problem  that 
just  won't  quit.  Sometimes  he  administers  a  recreation 
program  for  as  many  as  950  men  and  women.  At  other 
times,  the  group  may  shrink  to  as  few  as  300  people.  The 
vast  majority  of  participants  stay  less  than  two  months. 
Still,  Arnold  and  his  small  staff  are  expected  to  program 
and  administer  a  full  range  of  recreation  activities  as  well 
as  one  of  the  most  publicized  physical  fitness  centers  in 
the  nation.  Arnold  not  only  copes  with  the  shifting  size 
and  composition  of  the  group  he  serves,  but  also  man¬ 
ages  to  administer  a  prize-winning  program.  His  efforts 
and  the  support  of  his  employer  earned  Xerox  a  1977 
NIRA/Citizens  Savings  Award. 

Brent  Arnold  is  Manager  of  Physical  Fitness  and  Rec¬ 
reation  at  the  Xerox  International  Center  for  Training 
and  Management  Development  (XICTMD)  in  Leesburg, 
Virginia.  The  vast  majority  of  people  who  benefit  from 
his  services  are  Xerox  employees  who  come  to  the  facil¬ 
ity  from  throughout  the  United  States  and  Canada  for 
product  familiarization  and  management  training 
courses.  Some  of  the  students  stay  at  the  Center  for  just 
a  few  days.  Others  may  live  there  for  as  long  as  seven 
weeks.  Each  student  is  encouraged  to  participate  in  the 
sports,  cultural  and  fitness  programs  at  the  Center. 
Faculty  members,  who  serve  short  two-  to  three-year 
terms,  and  their  families  also  participate. 

Recreation  and  fitness  training  at  the  Center  has  been 
innovative  out  of  necessity.  In  1971,  when  Xerox  decid¬ 
ed  to  build  the  Center,  there  was  no  comparable  fitness 
and  recreation  program  in  the  nation.  Few  corporations 
operated  isolated  training  centers  and  none  maintained 


either  recreation  facilities  or  professional  staffs  to 
serve  students  and  faculty  members.  While  the  Center 
was  still  in  the  planning  stages,  Xerox  management 
polled  the  corporation's  branches,  asking  what  activities 
and  facilities  the  employees  would  like  to  use  while  at¬ 
tending  corporate  training  sessions.  To  date,  virtually  all 
the  suggestions  received  at  that  time  have  been  imple¬ 
mented  at  the  Leesburg  facility. 

Before  Xerox  students  even  come  to  the  Training 
Center,  they  receive  a  letter  from  the  recreation  staff, 
welcoming  them  to  the  Center  and  inviting  them  to 
participate  in  its  fitness  and  relaxation  programs.  The 
note  even  suggests  proper  recreational  clothing  to 
bring. 

When  they  arrive  at  the  Center,  students  are  handed  a 
registration  packet,  including  more  information  about 

t— - - - - - 

This  is  the  last  ina  series  of  four  articles  on  the 
winners  of  IM  IRA's  1977  Citizens  Savings  Award  , 
for  overall  excellence  in  employee  recreation 
and  services.  This  month,  we  feature  the  winner 
among  organizations  with  fewer  than  1,000  em¬ 
ployees  at  one  site,  the  Xerox  International  Cen¬ 
ter  for  Training  and  Management  Development 
at  Leesburg,  Virginia.  The  Xerox  Corporation  ad¬ 
ministers  several  excellent  recreation  and  serv¬ 
ices  programs  for  its  employees  at  sites  through¬ 
out  the  nation.  The  facility  at  Leesburg  handles  a 
unique  kind  of  employee  population. 
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the  recreation  and  fitness  program  as  well  as  an  activi¬ 
ties  sign-up  sheet.  The  recreation  staff  receives  a  class 
roster  which  includes,  among  other  data,  the  length  of 
each  student's  stay.  From  this  information,  the  staff  pre¬ 
pares  activities  calendars  and  tournament  schedules. 

Recreation  programming  at  the  Training  Center  can 
vary  almost  weekly,  depending  upon  the  size  and  inter¬ 
ests  of  the  student  group.  Throughout,  the  recreation 
staff  pursues  one  goal:  “To  develop,  organize  and  im¬ 
plement  diversified  physical  fitness  and  recreation  pro¬ 
grams  and  facilities  for  students,  staff  and  their  families." 

Employee  health  and  morale  are  a  continual  concern 
of  the  program,  as  is  optimum  physical  fitness  for 
faculty  members  and  their  families.  The  program  is  in¬ 
cluded  in  the  corporate  training  plan  to  provide  a 
healthy  means  of  relieving  stress.  Management  hopes 
that  the  benefits,  in  terms  of  relaxation  and  fitness,  will 
encourage  students  to  continue  sensible  recreation  ac¬ 
tivities  after  they  return  to  their  regular  jobs. 

The  list  of  activities  and  facilities  available  to  Xerox 
students  offers  a  variety  designed  to  strike  almost  every¬ 
one's  fancy.  It  includes  badminton,  basketball,  bowling, 
football,  softball,  soccer,  golf,  handball,  raquetball,  pad- 
dlebali,  jogging,  paddle  tennis,  squash,  table  games,  bil¬ 
liards,  bocce,  volleyball  and  swimming.  There  is  even  an 
ornithology  group. 

Depending  upon  the  interests  of  any  particular  group 
of  students,  the  recreation  staff  may  offer  instruction  or 
tournaments  in  almost  any  sport  for  which  the  Center 
maintains  facilities.  At  the  completion  of  each  competi¬ 
tive  activity  the  top  two  students  receive  special  recog¬ 
nition  certificates. 

The  cardiovascular  fitness  program  offers  personal¬ 
ized  analysis  and  training  for  each  staff  member  at  the 
Training  Center.  Each  man  and  woman  enrolled  in  the 
fitness  program  begins  by  completing  a  health  and  fit¬ 
ness  questionaire  as  well  as  a  heart  attack  risk  chart.  On 
the  basis  of  this  information  and  a  personal  interview,  a 
fitness  specialist  designs  and  prescribes  a  personalized 
training  program  for  the  participant.  Stretching  exer¬ 
cises,  walking  and  jogging,  and  curcuit  weight  training 
are  included  in  each  regimen.  Each  participant  records 
his/her  weight  and  heart  rate  throughout  the  program 
and  undergoes  regular  evaluation  by  a  fitness  specialist. 
Special  recognition  certificates  are  planned  for  partici¬ 
pants  who  achieve  specified  mile  marks  in  the  jogging 
portion  of  the  activity. 

The  Leesburg  facility  also  programs  non-athletic  activ¬ 
ities  for  faculty  members  and  students.  Those  who  wish 
to  leave  the  Training  Center  for  excursions  to  nearby 
Washington,  D.C.  and  other  surrounding  communities 
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Men  and  women  enjoy  volleyball  in  the  indoor  gym 
nasium  at  the  Leesburg  facility. 


Corporate  training  students  relax  with  a  game  of  bas¬ 
ketball.  The  fitness  and  recreation  center  encourages 
both  impromptu  play  and  organized  tournaments  in 
various  sports. 
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can  check  with  the  recreation  staff  for  free,  discounted 
or  pre-arranged  transportation. 

Both  students  and  staff  members  appreciate  one  of 
the  recreation  program's  most  popular  services,  the 
Capital  Centre  discount  program.  The  Capital  Centre,  a 
nearby  sports  arena,  hosts  not  only  professional  sport¬ 
ing  events  but  also  such  family  attractions  as  ice  shows, 
horse  shows,  and  concerts.  Tickets  to  Centre  presenta¬ 
tions  are  available  to  Training  Center  people  and  their 
families  at  attractive  savings.  The  program  is  just  part  of 
a  more  extensive  discount  ticket  program  which  also  of¬ 
fers  faculty  members  savings  at  well-known  amusement 
centers  throughout  the  country. 

With  strong  management  backing,  Arnold  and  his 
staff  are  able  to  plan  for  continual  improvement  in  the 
physical  fitness  and  recreation  program  at  the  Training 
Center.  In  the  near  future,  they  plan  to  develop  further 
the  nature  trails  already  laid  on  Center  grounds.  They 
will  also  take  advantage  of  the  beautiful  Virginia  coun¬ 
tryside  by  installing  an  outdoor  Parcours  fitness  trail  and 
new  jogging  paths.  Even  more  attention  will  be  directed 
toward  the  indoor  cardiovascular  fitness  program  with 
the  implementation  of  an  exercise  stress  testing  system 
for  all  Center  employees. 


Joggers  include  W.  Brent  Arnold,  Manager  of  Physical 
Fitness  and  Recreation,  far  right. 


W.  Brent  Arnold,  CIRA  holds  an  MS  in  Recreation 
Management  from  the  University  of  Oregon.  He  has 
worked  in  employee  recreation  and  fitness  for  Xerox 
since  1969.  He  has  also  been  active  in  numerous  fitness 
and  aquatic  associations  throughout  the  United  States. 
In  addition  to  his  involvement  with  NIRA,  Arnold  is  a 
founder  and  past  president  of  the  American  Associ¬ 
ation  of  Fitness  Directors  in  Business  and  Industry. 


SECRETAR1A  de  TURISMO 


You  can  meet  all  requirements 
for  a  foreign  meeting 
when  you  meet  in  Mexico 

Studies  always  showed  in  the  past  that  hotel  rates  in  Mexico  were  more 
moderate  than  most  world  cities.  That  is  even  truer  now  with  the  new, 
favorable  peso-dollar  relationship — so  it  becomes  even  easier  to  fit 
living  expenses  of  attendees  within  the  per  diem  allowance.  I  here  is. 
of  course,  no  such  limit  on  incentive  travel — it’s  treated  as  in  the  past. 
And  more  help  than  ever  is  available  through  our  many  (IS.  and 
Canadian  offices  where  informed,  experienced  people  can  give  you 
the  information,  the  help,  the  advice  you  need. 

For  detailed  information,  write  or  call  the  office  nearest  you. 

MEXICAN  GOVERNMENT  TOURIST  OFFICES: 

Atlanta  •  Chicago  •  Dallas  •  Denver  •  Houston  •  Los  Angeles  •  Miami 
•  New  Orleans  •  New  York  ♦  Phoenix  •  San  Antonio  •  San  Diego  •  San 
Francisco  •  Washington,  D.C.  •  Montreal  •  Toronto  •  Vancouver,  B.C. 


CONSEJO  NACIONAL  de  TURISMO 


CIRCLE  READER  SERVICE  CARD  NO.  149 
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May/Jun 

7 

Sanford  N.  McDonnell,  McDonnell 

Douglas 

Jul 

22 

Samuel  C.  Johnson,  Johnson  Wax 

Aug 

30 

Frank  Flick,  Flick-Reedy 

Sep 

24 

A.  Garnet  Brown,  Province  of  Nova 

Scotia 

Oct 

10 

Paul  P,  Davis,  McLean  Trucking 

Nov 

10 

NIRA  AFFAIRS 

Month 

Page 

Conference  Delegates,  Families 

Anticipate  May  in  Disney  Country 

Dec/Jan 

12 

Report  to  the  Members 

Dec  /  Jan 

14 

1977  NIRA  Mail-O-Graphic  Bowling 

Tournament 

Dec  /  Jan 

18 

Bowling  Team  Entry  Form 

Dec/ Jan 

19 

Members  Book  NIRA/Warner  Bros.  Film 

Program 

Dec/ Jan 

25 

R/M  Yearly  Index 

Dec/ Jan 

26 

1977  Buyers'  Guide  and  Services 

Directory 

Dec/Jan 

73 

Board  of  Directors'  Winter  Meeting 

Mar 

15 

1977  Conference  Program  Is  Long  On 

Education 

Mar 

28 

Why  You  Must  Attend  the  NIRA 

Conference  and  Exhibit 

Apr 

20 

May  Unveiling  for  NIRA  Exhibit  Booth 

Apr 

32 

NIRA/Warner  Bros.  Film  Program 

Improved  To  Benefit  Members 

May/Jun 

12 

NIRA  Member  Survey  —  A  Preliminary 

Report 

May/Jun 

16 

Continued  on  following  page 
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34 


BRpNSON 

3 


GROUP  PLAN 
VITAMIN 
PROGRAMS 


\/  TO  SAVE  EMPLOYEES 
\/  MONEY 


TO  PROVIDE  FUNDS 
\/  FOR  RECREATION 
V/  ACTIVITIES 


\/  TO  HELP  EMPLOYEES 
\/  BETTER  UNDERSTAND 
THE  NEW  SCIENCE  OF 
NUTRITION 


FOR  COMPLETE  GROUP 
PLAN  INFORMATION 
PLEASE  WRITE  OR  PHONE. 


BRONSON  PHARMACEUTICALS 
4526  RINETTI  LANE,  LA  CANADA  CALIFORNIA  9101 1 
TELEPHONE:  (213)  790-2646 


CIRCLE  READER  SERVICE  CARD  NO.  150 
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NIRA  Past  Presidents 
"Together  We  Are  Something" 

Conference  Program 
Spouses'  Program 
Children's  Program 
Candidates  for  Office  —  Pre- 
Conference  Nominees 
Conference  Chairmen 
1977  NIRA  Awards 
Employer  of  the  Year 
The  Post  Office  Moves  in  Mysterious 
Ways 

Western  Region  VII  Hosts  Phoenix 
Conference  and  Exhibit 
A  New  Look  at  the  NIRA  Office 
Fritz  J.  Merrell,  CIRA  —  1977-78  NIRA 
President 

You  Ought  To  Know  Us  By  The  Companies 
We  Keep 

1977  Conference  and  Exhibit 
1977  Certification  Honor  Roll 
1977  NIRA  Awards 
NIRA's  Business —  Board,  General 
Member  Vote  Changes 
Welcome  Oakland  —  New  Full  IRC  Makes 
It  a  Baker's  Dozen 

Travel  Spotlight  on  the  Post-Conference 
Tour  to  El  Salvador,  Central  America 
Nova  Scotia  Conference —  Government/ 
Industry  Team  Promotes  Employee 
Recreation 


PROGRAM  PROFILES 

Month 

Page 

Recreation  Program  is  Pride  of  Major 
Canadian  Manufacturer 

Dec  /  Jan 

21 

IRC  Profile  of  League  of  Federal 

Recreation  Associations 

Feb 

37 

Pre-Retirement  Counseling  at  Rockwell 
International 

Apr 

12 

Organization  Profile  of  Naval  Training 
Center,  Orlando,  Florida 

May/Jun 

14 

Keeping  "The  Feds"  Fit.  A  Pilot  Program 
Aims  at  Preventing  Heart  Attacks 

Jul 

24 

Organization  Profile  of  the  Kodak 

Activities  Association 

Sep 

12 

Hobby  Club  Takes  to  the  Road  — )  PL's 

Easy  Riders 

Sep 

14 

Organization  Profile  of  Georgia- 

Lockheed  Employee  Recreation  Club 

Oct 

20 

Community  Service  Program  Nets  New 
Recreation  Facilities 

Nov 

12 

Organization  Profile  of  Johnson  Wax  — 
The  Johnson  Mutual  Benefit 

Association 

Nov 

16 

Successful  Programs  Without 

Facilities 

Nov 

29 

rm 
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48 

May/Jun 

49 

May/Jun 

50 

May/Jun 

55 

May/Jun 

56 

May/Jun 

58 

May/Jun 

60 

May/Jun 

62 

May/Jun 

63 

Jul 

5 

Jul 

10 

Aug 

8 

Aug 

12 

Aug 

13 

Sep 

38 

Aug 

15 

Aug 

22 

Aug 

28 

Aug 

36 

Sep 

25 

Mar 

32 

Feb 

17 

You  ought  to 
know  us  by 

the  companies 

we  keep.  Monsanto 


OS  sin 

■  MjcDIHFANY 


OWENS-UJNOIS 


®  motorola  XEROX  * 


Rockwell 

International 


ARMCO 

V 


AOCDOADVfl-f.  DOUGLAS 


|BFGooririchJ 


CORNING 

CORNING  GLASS  WORKS 


t^O  CP@0lJ®OQ@ 

LOCKHEED 


Kodak  <§> 

Michigan  Bell 

Glin 


CONTRpL  DATA 
CORPORATION 


\  rnuura  f 


GOODYEAR 


The  National  Industrial  Recreation  is  known  by  the  companies 
it  keeps  —  year  after  year.  Over  1,200  company  members  repre¬ 
sent  NIRA,  which  was  established  in  1941.  Through  cooperation 
and  interaction,  they  have  helped  each  other  develop  the  finest 
recreation  programs  and  services  for  their  employees.  NIRA,  the 
only  association  of  its  kind  in  the  world,  provides  “ready-made” 
programs  for  immediate  implementation,  technical  advice  and 
other  valuable  services.  These  services  are  designed  for  devel¬ 
oped  or  underdeveloped  programs  and  for  full-time,  part-time  or 
volunteer  coordinators  of  employee  activities.  NIRA  is  a  vital  com¬ 
munications  link  between  members.  This  is 
why  the  Association  has  grown  steadily  in 
value  and  recognition.  And  this  is  why  you 
really  owe  it  to  yourself  to  find  out  what  benefits  NCI  1 101 

you  and  your  employees  might  be  missing. 

NIRA  is  ready  to  help.  Get  the  entire  story.  No  DaCVAI 
obligation  —  just  information.  Write:  Director 
of  Membership,  NIRA,  20  N.  Wacker  Drive, 

Chicago,  Illinois  60606,  Phone:  (312)-346-7575.  Th* 


HUGHES 


HUGHES  AIRCRAFT  COMMNV 


Quaker 


Texas  Instruments 


INCORPORATED 


National  Industrial 
Recreation  Association 


The  Action  Organization 
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WELCOME  SAN  DIEGO 
INDUSTRIAL  RECREATION  COUNCIL 


Another  full  membership 
NIRA  Industrial  Recreation  Council 
joins  the  Association,  effective  January  1, 1978. 

We  welcome  our  new  members 
from  the  San  Diego,  California  area. 


OFFICERS 


Council  President 
Jim  McKeon 
Cubic  Corporation 

1st  Vice  President 

Roy  Ahrensberg 

San  Diego  Gas  and  Electric 

2nd  Vice  President 

Jill  Tippin 

Solar  Recreation  Assn. 


ACTION  INSTRUMENTS  CO.,  INC 
Cathy  Jett 
San  Diego 

ALDILA 

Dolores  T.  Van  Horn 
San  Diego 

ALTURDYNE 
Jeff  Johnson 
San  Diego 

ALVARADO  COMMUNITY  HOSPITAL 
Leilani  Luther 
San  Diego 


Executive  Secretary 
Bob  Barlow 

San  Diego  Park  and  Recreation  Dept. 

Treasurer 
Bill  Mamas 
Sea  World 
Recording  Secretary 
Don  Jones 

Cabrillo  Medical  Center 


IRC  ACTIVE  MEMBERS 

ALVARADO  CONVALESCENT 
AND  REHABILITATION  HOSPITAL 
Deborah  McKenney 
San  Diego 

BANK  OF  CALIFORNIA 
Carol  Fontenot 
San  Diego 

BANK  OF  COMMERCE 
Linda  Cooke 
San  Diego 

BOISE  CASCADE  CORP. 

Chuck  Single 
National  City 


Council  Board  Members 
Jan  Allen 

San  Diego  Public  Employees  Assn. 

Duane  Stonebarger 

Astec  Awards 

Carole  Allen 

NAS  North  Island 

Virginia  Williams 

NS  Civilian  Employees  Service  Plan 


CAFE  DELREY  MORO 
Sue  Cox 
San  Diego 

CALBIOCHEM 
Kathryn  Thom 
San  Diego 

CAL-WEST  AWARDS,  INC. 

Royal  Clarke 
San  Diego 

CAMPBELL  INDUSTRIES 
Wailean  Lee 
San  Diego 
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CANTEEN  SERVICE  OF  SAN  DIEGO 
Clarence  Landis 
San  Diego 

CARPENTER  TECHNOLOGY  CORP. 

F.  E.  Sorensen 
San  Diego 

CENTRAL  CREDIT  UNION 
Renee  Bennett 
San  Diego 

CHILDREN'S  HOSPITAL 
AND  HEALTH  CENTER 
Cheryl  Petsche 
San  Diego 

CIPHER  DATA  PRODUCTS 
Joan  Alcove 
San  Diego 

CITY  OF  CHULA  VISTA 
Becky  Cebrero 
Chula  Vista 

CITY  OF  NATIONAL  CITY 
LaVerne  Thompson 
National  City 

CLASS  EMPLOYEE  ASSN.  OF  SDUSD 
Betty  Pharris 
San  Diego 

COCA-COLA  BOTTLING  COMPANY 

Robert  McCray 

San  Diego 

COHU,  INC 

Mike  Fulgham 

San  Diego 

COMPLETE  BUSINESS  SERVICES,  INC. 
Jacqueline  Williams 
San  Diego 
CONIC  CORP. 

Charlotte  Slocomb 
San  Diego 

CONTINUOUS  CURVE 
CONTACT  LENSES,  INC. 

Barb  Grossman 
San  Diego 

CONTROL  DATA  CORP. 

Robert  A.  Whitton 
Lajolla 

CONVAIR  RECREATION  ASSN. 

Dick  Greer 
San  Diego 

CROWN  CHEMICALS 
Marcy  Currie 
San  Diego 
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CSEA#  17 

Gertrude  K.  Dickinson 
El  Cajon 

CSEA#  28  &#  158 

San  Diego  State  University 

Carlisle  Anderson 

San  Diego 

CSEA  #168 

Ruth  Kyes 

San  Diego 

CSEA  OF  AMERICA 
DickGossman 
San  Diego 

CUBIC  CORP. 

Jim  McKeon 
San  Diego 

CUTTER  BIOMEDICAL 
Laura  Nicholas 
San  Diego 
DELTEC  CORP. 

Ann  Johnson 
San  Diego 

DIGITAL  DEVELOPMENT  CORP. 
Bill  Ainsworth 
San  Diego 

DIGITAL  SCIENTIFIC  CORP. 

Jill  Hutchinson 
San  Diego 

CABRILLO  MEDICAL  CENTER 

Don  Jones 

San  Diego 

DORIC  SCIENTIFIC 

Lenore  Edidin 

San  Diego 

DYNAIR  ELECTRONICS,  INC. 
Dan  Grimes 
San  Diego 

EKTELON 
Linda  Drummy 
San  Diego 

ELEVENTH  NAVAL  DISTRICT 
Marilynn  Williams 
San  Diego 

EMCON,  DIVISION  OF  ITW 
Honor  Fetherston 
San  Diego 

EMPLOYEE  SPECIAL  SERVICES 
Dolores  Villarreal 
San  Diego 


EXPLORER  MOTOR  HOMES 
Pat  Tankersley 
San  Marcos 
FEDMANTCORP. 

Shirly  Braddy 
San  Diego 

FIRST  MARINE  DIVISION 
Special  Services 
Art  Wydler 
Camp  Pendleton 
FOODMAKER,  INC. 

Linda  Sullivan 
San  Diego 
FOTOMAT  CORP. 

Terry  L.  Mendez 
Lajolla 

GENERAL  ATOMIC 
Faith  Korski 
San  Diego 

GRAFALLOY  CORP. 

Mark  Ramage 
San  Diego 

GROSSMONT  HOSPITAL 
Pam  Sturm 
La  Mesa 

HARTFORD  ACCIDENT 
AND  INDEMNITY  CO. 

Trudy  Larsen 
San  Diego 

HAWTHORNE  MACHINERY  CO. 
Jack  Rollo 
San  Diego 

HOME  SAVINGS  &  LOAN 
Bill  Ranney 
San  Diego 
HUMPHREY,  INC. 

Mary  Duenez 
San  Diego 

HYDRO  PRODUCTS,  INC. 

Claudia  Mustard 
San  Diego 

IMMIGRATION  BORDER  PATROL 
LOCAL#  1613 
Randy  Williamson 
Chula  Vista 


continued 
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INSURANCE  COMPANY  OF  THE  WEST 

Shirley  Leonard 

San  Diego 

INTERNATIONAL 

FUNERAL  SERVICE,  INC 

Isabelle  Tutt 

San  Diego 

IRT  CORPORATION 
Ted  Wrobel 
San  Diego 

ITT  CABLE  —  HYDROSPACE  DIVISION 

Peggy  Barry 

National  City 

JAYCOR 

Debby  Kelley 

Del  Mar 

KELCO,  DIVISION  OF  MERCK 
Kay  Paschke 
San  Diego 

KENNECOTT  EXPLORATION,  INC. 
Sharyn  Fields 
San  Diego 

KYOCERA  INTERNATIONAL 
Paul  Dion 
San  Diego 
LANGLEY  CO. 

Dorothy  Clayton 
San  Diego 
LEVITZ  FURNITURE 
Abe  Kerness 
San  Diego 
LIEN  SERVICES 

OF  SOUTHERN  CALIFORNIA 
Jere  H.  Lien 
Escondido 
LINKABITCORP. 

Donna  Sale 
San  Diego 
MCRD  CWRA 
Andrew  Smitko 
San  Diego 

MITCHELL  MANUAL,  INC. 

Marie  Tate 
San  Diego 

MUSICIANS  SUPPLY,  INC. 

Jeanette  Lucas 
El  Cajon 

NAPP  SYSTEMS  (USA),  INC. 

Pam  Turi 

San  Marcos 
NATIONAL  STEEL  & 

SHIPBUILDING  CO. 

Woody  Breece 
San  Diego 

NATIONAL  PENCORP. 

Nancy  J.  Lewis 
San  Diego 
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San  Diego  IRC  continued 

NATIONAL  UNIVERSITY 
Debbie  Lynn  Ball 
San  Diego 

NAS  MIRAMAR  CIVILIAN 
RECREATION 
Merle  Fain 
San  Diego 

NAVAL  AIR  STATION  NORTH 

ISLAND 

Carole  E.  Allen 

San  Diego 

NAV  AIR  SSYS  COM  RE  PAC 
Carol  Devine 
San  Diego 

NAVAL  AMPHIBIOUS  BASE  CW&R 

Stan  Thomas 

Coronado 

NAVAL  REGIONAL  MEDICAL 

CENTER 

Patti  Dunn 

San  Diego 

NAVAL  STATION  CIVILIAN 

EMPLOYEES 

SERVICE  PLAN 

Virginia  Williams 

San  Diego 

ORINCON  CORP. 

Debbie  Monger 
San  Diego 

PACIFIC  SICKROOM  SUPPLIES 
Marie  McFall 
El  Cajon 

PACIFIC  TELEPHONE  CO. 

Ola  L.  Reed 
San  Diego 

PENNYLODGE,  INC. 

Chuck  Dunn 
San  Diego 

PLANNED  PARENTHOOD 

ASSOCIATION 

Jean  Jones 

PLESSEY  ENVIRONMENTAL  SYSTEMS 
Janice  Wedge 
San  Diego 

PRIDE  ELECTRONICS 
Kenneth  E.  Wing 
San  Diego 

RAM  ENTERPRISES,  INC. 

Karen  Northcutt 
National  City 

RECREATION  NEWS 
Robbie  Barr 
San  Diego 


REMCO 
Wes  Severson 
San  Diego 

R.  F.  DRIVER  COMPANY,  INC. 

John  Martin 
San  Diego 

ROHR  INDUSTRIES,  INC. 

Frank  Roeder 
Chula  Vista 
SALK  INSTITUTE 
Joyce  Burns 
San  Diego 

SD  AIRCRAFT  ENGINEERING,  INC. 
Bill  McEvoy 
San  Diego 

san  Diego  county 

ASSOCIATION  OF  RETARDED 
Fern  Stovall 
San  Diego 

SAN  DIEGO  FIREMEN'S  SPORTS 
CLUB 

Dick  Alvernaz 
San  Diego 

SAN  DIEGO  GAS  AND  ELECTRIC 
CO. 

Laura  Donnelley —  Roy  Ahrensberg 
San  Diego 

SAN  DIEGO  PAPER  BOX  CO. 

Jeff  Shipman 
San  Diego 

SAN  DIEGO  PARK  AND 
RECREATION  DEPT. 

Bob  Barlow 
San  Diego 

SAN  DIEGO  PUBLIC  EMPLOYEES 
ASSN. 

Jan  Allen 
San  Diego 

SAN  DIEGO  TEACHERS  ASSN. 
Britton  Neiswender 
San  Diego 

SAN  DIEGO  TRUST  &  SAVINGS 
George  Linder 
San  Diego 

SATURATION  SYSTEMS,  INC. 

Carol  A.  Anderson 
San  Diego 

SOFTWARE  INTERNATIONAL 
Manny  Funtall 
San  Diego 

SOLAR  EMPLOYEES  RECREATION 
ASSN. 

Jill  Tippin 
San  Diego 

SATELLITE  OFFICE  SERVICES,  INC. 
John  Woodrow 
San  Diego 
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SPECTRAL  DYNAMICS  CORP. 
Virginia  Niemi 
San  Diego 

SPIN  PHYSICS,  INC. 

David  L.  Austin 
San  Diego 

SYSTEMS  SCIENCE  &  SOFTWARE 
Carole  R.  Shaw 
La  Jolla 

TELEDYNE  MICRONETICS 
Kathy  Ebbert 
San  Diego 

TELEDYNE  RYAN  AERONAUTICAL 
Angela  M.  Davis 
San  Diego 

TOPS*  IN  SAN  DIEGO 
Patricia  Wood 
San  Diego 

TRENWAY  PRODUCTS,  INC 
Owen  Tippin 
San  Diego 

TRIPLE  “A"  SOUTH 
Fred  Godwin 
San  Diego 

UNION  CARBIDE  CORPORATION 
Jan  Newton 
San  Diego 


UNITED  CALIFORNIA  BANK 
Bill  Temple 
La  Jolla 

US  POSTAL  SERVICES 
Janie  Rice 
San  Diego 

UNIVERSITY  ASSOCIATES 
Kathleen  O'Rear 
La  Jolla 

UNITED  WELFARE  EMPLOYEES 
Angela  Daniels 
San  Diego 

VAN  I ER  GRAPHICS  CORP. 

Mabel  E.  Strep 

Santee 

VETERANS  ADMINISTRATION 
HOSPITAL 
Joe  Bonner 
La  Jolla 

VETERANS  ADMINISTRATION 
REGIONAL  OFFICE 
Charles  Alley 
San  Diego 

VISITING  NURSE  ASSN. 

OF  SAN  DIEGO  COUNTY 
Dolores  Thompson 
San  Diego 


WHITTAKER  SSD 
Ruth  Fox 
La  Mesa 

THE  WICKES  CORP. 

Edward  Brandel 
San  Diego 

WALKER  SCOTT  COMPANY 
Priscilla  C.  Simms 
San  Diego 

WAVETEK 

Cecil  Ellis  —  Jon  Hall 

San  Diego 

THEWESTLANDS  BANK 
Carol  Carmany 
San  Diego 


continued 
on  following  page 


Custom  Exhibits 


an  investment 


in  communication 


The  trade  show  industry  is  constantly  changing  and  that  is  why  you  as  an  exhibitor  must  start 
to  communicate  with  the  people  in  the  aisle.  Invest  your  exhibit  dollar  in  a  contemporary  and 
functional  exhibit,  that  will  sell  your  product  or  corporate  image. 

The  unique  approach  of  Contempo  Design,  Inc.  will  provide  you  with  a  complete  range  of 
services;  Design,  Construction,  Refurbishing,  Storage,  Shipping  Coordination,  Set-up  and 
Dismantling. 


PASS  THIS  INFORMATION  ON — to  your  Corporate  Advertising  Manager  and  call  us 
COLLECT  at  312/441-7670. 


CONTEMPO  DESIGN  INC  1780  Maple  Street  Suite  Six  Northfield  Illinois  60093  312/441-7670 

CIRCLE  READER  SERVICE  CARD  NO.  151 


RM,  December/January,  1977 


39 


San  DiegO  IRC  continued 


ATLANTIS  RESTAURANT 
Dean  Hay 
San  Diego 

BROADWAY  DINNER  THEATRE 
Joy  Floyd 
San  Diego 

GEORGE  BROWN  HEALTH  SPAS 
Linda  Schlagel 
San  Diego 

HYDROVAC  CARPET 
AND  UPHOLSTERY  CLEANING 
Rose  Klein 
San  Diego 

KEAMY  MESA  BOWL 
Sandi  Grant 
San  Diego 
KINGS8  HOTEL 
Mark  Kempner 
Las  Vegas,  Nevada 


ADVENTURES  IN  TRAVEL 
Robyn  Royalty 
San  Diego 

AIR  CALIFORNIA 
Juan  M.  Portillo 
San  Diego 

ASIAN  DESIGN  JEWELRY  CO. 

Roy  Silliker 
San  Diego 

ATLAS  HOTELS  —  PACIFICA  HOTEL 
Marilyn  Atchue 
Culver  City 

CAMPLAND 
Tim  Brown 
San  Diego 

DRAPER  WORLD  TRAVEL 
L.  John  Tuppen 
San  Diego 

EL  PASEO  TOURS 
Connie  Favela 
Chula  Vista 

GROUP  TICKET  SALES 
Mark  Fornango 
San  Diego 

HANG-UPS  ART  GALLERY 
Michael  Tienhaara 
San  Diego 

KNOTT'S  BERRY  FARMS 
Chuck  Bruns 
Buena  Park 


IRC  DUAL  MEMBERS 

LET'S  DINE  OUT 
Peggy  Dozier 
San  Diego 

MARSHAL  SCOTTY'S  PLAYLAND 
PARK 

Frank  s.  Hobbs 

MIRA  MESA  DODGE 
Irv  Keener 
San  Diego 

RATTNER  FURNITURE 
Mike  Rattner 
Pacific  Beach 

REUBEN  H.  FLEET  SPACE  THEATER 
Joann  O'Neal 
San  Diego 

IRC  ASSOCIATE  MEMBERS 

LOYALTRAVEL— GREYHOUND 
Nikki  Masters 
San  Diego 

MAGIC  MOUNTAIN 
Lee  Stevens 
Valencia 

MANN  THEATERS 
John  Ellison,  Jr. 

San  Diego 

MOVIELAND  WAX  MUSEUM 
Pat  Visconti 
Buena  Park 

PERRY  J.  TRUMAN  CO. 

Perry  J.  Truman 
Los  Angeles 

QUEEN  MARY  TOURS 
Graham  Stewart 
San  Diego 

SAN  DIEGO  ACTIVITIES 
Eric  Bailey 
San  Diego 

SAN  DIEGO  BREAKERS 
Nancy  Gardner 
San  Diego 

SAN  DIEGO  COUNCIL 
OF  AMERICAN  YOUTH  HOSTELS 
Aillene  Elliott 
San  Diego 


SAN  DIEGO  CHARGERS 
Jerry  Prosi 
San  Diego 


SAN  DIEGO  MUNICIPAL 
EMPLOYEES  ASSN. 

Sue  Sandford 
San  Diego 

SAN  DIEGO  ZOO  &  WILD  ANIMAL 
PARK 

Louis  Haberkern 
San  Diego 

SEA  WORLD 

Bill  Davis  —  Bill  Mamas 

San  Diego 


SAN  DIEGO  HARBOR  EXCURSIONS 
Judy  Hall 
San  Diego 

SAN  DIEGO  SYMPHONY  ORCHESTRA 
Joe  Kobryner 
San  Diego 

SCANDINAVIAN  NAVIGATION 
AND  CHARTER  CO. 

George  Falkesgaard 
San  Diego 

SERVE-ALL  MARKETING  SERVICE 
Bill  Bradford 
San  Diego 

SOUTH  EAST  COMMUNITY  THEATRE  1 

Gloria  A.  Knight 

San  Diego 

SPORTS  DECK 

Ed  Hopiey 

San  Diego 

SWISSAIR 

Jana  Jirasek 

Los  Angeles  ■ 

THINGS  PHOTOGRAPHIC 
Ray  Pearson 
San  Diego 

TRAVEL  BUG  INTERNATIONAL 
Edward  Kaprielian 
San  Diego 

UNIVERSAL  STUDIO  TOURS 
Rose  Cone 

Universal  City  PHI 
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1978 

Buyer's  Guide 
and 

Service  Directory 


•  Apparel 

•  Equipment 

•  Facilities 

•  Hotels  and  Resorts 

•  Merchandise 


•  Prizes  and  Trophies 

•  Professional  Services 

•  Sporting  Goods 

•  Theme  Parks 

•  Travel  Services 
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VARIED  GOODS 
AND  SERVICES 


Arts  &  Crafts 

HUNT  MANUFACTURING  CO. 

1405  Locust  St. 

Phildelphia,  Pa.  19102 
Arthur  Astorino 

Manager,  Educational  Sales  Development 

CIRCLE  READER  SERVICE  CARD  NO.  1 

NASCO 

901  Janesville  Ave. 

Ft.  Atkinson,  Wis.  53538 
Thomas  Meyer 

Director  of  Creative  Education 

CIRCLE  READER  SERVICE  CARD  NO.  2 

Entertainment 

MADISON  SQUARE  GARDEN 
4  Pennsylvania  Plaza 
New  York,  N.Y.  10061 
Carol  T.  Herold 
Director  of  Group  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  3 

QUEEN  MARY  TOURS 
P.O.  Box  20890 
Long  Beach,  Calif.  90801 
Karen  Bean 

Passenger  Service  Representative 

CIRCLE  READER  SERVICE  CARD  NO.  4 

SPORTS  UNLIMITED,  INC. 
ENTERTAINMENT  '78 
30100  Telegraph,  Suite  166 
Birmingham,  Mich.  48010 
Steven  H.  Zachs 
Executive  Vice  President 

CIRCLE  READER  SERVICE  CARD  NO.  5 

THEATRE  TICKET  ADMINISTRATORS 

234  West  44th  Street 

New  York,  N.Y.  10036 

Ronald  S.  Lee 

President 

CIRCLE  READER  SERVICE  CARD  NO.  6 

WEEKI  WACHEE  SPRING,  INC. 

Hwy.  19  and  SR  50 
Brooksville,  Fla.  33512 
Phone  (904)  596-2062 
Jim  Todd 

Director  of  Marketing 


World  famous  underwater  mermaid  shows. 
Daily:  adventure  river  cruise  along  the  Weeki 
Wachee  River;  exotic  bird  show;  birds  of  prey 
show  and  more  for  only  one  admission  price. 

CIRCLE  READER  SERVICE  CARD  NO.  7 

WISCONSIN  DELLS  VACATION 
20%  SAVINGS  CLUB 
P.O.  Box  65 

Wisconsin  Dells,  Wis.  53965 
Phone  1-608-253-3031 
Thomas  Diehl 
Executive  Vice  President 
Mid-America's  #  1  scenic  attraction  —  Wis¬ 
consin  Dells  —  20%  off  regular  admissions  at 
upper  and  lower  Dells  boat  tours,  Tommy 
Bartlett's  ski-sky  stage  show;  Fort  Dells 
amusement  park  and  biblical  gardens. 

CIRCLE  READER  SERVICE  CARD  NO.  8 


Film  Rentals 

THE  FILM  CENTER 
908  12th  Street,  N.W. 

Washington,  D.C.  20005 
Phone  (202)  393-1205 
Richard  G.  Speorl 
Marketing 

The  finest  in  family  entertainment  from  Walt 
Disney  Productions  and  other  major  Holly¬ 
wood  studios;  16MM  full-length  features, 
short  subjects  and  religious  titles  priced  to  fit 
your  budget.  FREE  CATALOGS! 

CIRCLE  READER  SERVICE  CARD  NO.  9 

FILMS  INCORPORATED 
733  Green  Bay  Rd. 

Wilmette,  III.  60091 
Phone  (312)  256-6600 
Lee  Nidetz 
Sales  Manager 

Over  4,000  great  16MM  feature  films  to 
choose  from,  including  "Silent  Movie",  "Silver 
Streak",  "Benji",  "Young  Frankenstein",  "The 
Godfather",  and  many  other  from  the  studios 
of  Walt  Disney,  20th  Century  Fox,  Paramount, 
New  World  and  MGM.  FREE  CATALOG 
AVAILABLE. 

CIRCLE  READER  SERVICE  CARD  NO.  10 
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WARNER  BROS.,  AMERICAN  INTERNA¬ 
TIONAL,  COLUMBIA,  UNIVERSAL,  AVCO- 
EMBASSY  AikI  WALT  IJISNEY.  All  the  latest 
releases.  Exciting  full-length  motion  pictures, 
color  cartoons,  and  short-movies  packages  for 
all  budgets.  Send  for  FREE  color  catalog. 

CIRCLE  READER  SERVICE  CARD  NO.  147 


UNIVERSAL/16 
445  Park  Ave. 

New  York,  N.Y.  10022 
Phone  (212)  759-7500 
Chas.  McG  ratty 
Sales  Manager 

Rental  of  16mm  and  35mm  feature  films 

CIRCLE  READER  SERVICE  CARD  NO.  12 

Foods/  Beverages/ Vending 

FUN  GUIDES,  INC. 

919  North  Michigan  Avenue. 

Chicago,  III.  60611 
Phone  (312)  440-1881 
Flarold  M.  Gross 
President 

Employees  can  enjoy  a  30%  discount  at  a 
wide  range  of  leading  restaurants  in  New 
York,  Chicago,  San  Francisco  and  Dallas.  On- 
lacation  or  mail-order  plans  available.  A  must 
for  any  employee  benefit  program. 

CIRCLE  READER  SERVICE  CARD  NO.  13 

Merchandise  for 
Company  Stores 
or  Resale 

DETECT-A-TRONICS,  INC. 

6847  Lee  Highway 
Arlington,  Va.  2221 3 
Martin  M.  Simon 
President 

CIRCLE  READER  SERVICE  CARD  NO.  14 

ENCYCLOPEDIA  BRITANNICA 
P.O.  Box  232 
Fort  Lee,  N.J.  07024 
Frank  E.  Holms,  Jr. 

Executive  Vice  President 

CIRCLE  READER  SERVICE  CARD  NO.  15 

NEW  ENGLAND  ART  PUBLISHERS,  INC. 

10  Railroad  Street 
North  Abington,  Mass.  02351 
Phone  (617)  878-5152 
James  J.  Harkins 
Sales  Manager 


The  world's  most  beautiful  personalized  de¬ 
luxe  Christmas  cards  of  the  highest  quality  and 
designs.  "Designed  for  particular  people." 
Serving  recreation  and  employees  clubs  for 
over  30  years.  Guaranteed  programs. 

CIRCLE  READER  SERVICE  CARD  NO.  16 

S.A.  PECK  &  COMPANY 
55  E.  Washington  St. 

Chicago,  III.  60602 
Barry  Brody 

CIRCLE  READER  SERVICE  CARD  NO.  17 

SHANKER  INDUSTRIES,  INC. 

1640  Superior  Avenue 
Cleveland,  Ohio  44114 
Phone  (216)  241-3817 
Howard  Shanker 
Vice  President 

Christmas  toys  for  children's  parties;  incentive 
gifts;  picnic  gifts. 

CIRCLE  READER  SERVICE  CARD  NO.  18 

WEBSTER  PUBLISHING  CO. 

615  N.  Main  St. 

Elmira,  N.Y.  14901 
Jacob  Hoskins 

CIRCLE  READER  SERVICE  CARD  NO.  19 

Physical  Fitness 

EXERCYCLE  CORPORATION 
2074  Park  St. 

Hartford,  Conn.  06106 
Milton  D.  Martyny 
Executive  Vice  President 

CIRCLE  READER  SERVICE  CARD  NO.  20 

FITNESS  INDUSTRIES,  INC. 

P.O.  Box  448 
Pelham,  Ala.  35124 
Royal  E.  Rohrbach,  Sr. 

President/ Sales  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  21 

KEIPER  USA,  INC. 

5600  W.  Dickman  Rd. 

Battle  Creek,  Mich.  49015 
Phone  (616)  962-5473 
Georgia  Greuiing 
Marketing  Services 

DYNAVIT,  computerized  fitness  system,  de¬ 
signed  to  attract  people  to  exercise  and  to 
motivate  them  to  continue.  Can  be  used  to  test 
as  well  as  condition  physical  fitness,  using 
unique  electronic  rating  method,  based  on 
personal  data  programmed  by  the  user  and 
results  of  his  exercise  which  are  monitored  by 
the  computer. 

CIRCLE  READER  SERVICE  CARD  NO.  22 
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MAC  LEVY-HELO  PRODUCTS  CORP. 
92  21  Corona  Ave. 

New  York,  N.Y.  11373 
E.M.  Mouber 
Executive  Vice  President 

CIRCLE  READER  SERVICE  CARD  NO.  23 


MARCY  GYMNASIUM  EQUIPMENT,  CO. 

1736  Standard  Avenue 

Glendale,  Calif.  91201 

Phone  (213)  247-6611 

Parker  E.  Mahnke 

Vice  President 

Quality  manufacturers  of  a  complete  line  of 
physical  conditioning  systems.  Include  in¬ 
dividual  and  multi-station  weight  machines. 
Facility  planning  and  implementation  services. 
Free  corporate  program  outline  upon  request. 

CIRCLE  READER  SERVICE  CARD  NO.  24 


MINI-GYM,  INC. 


909  W.  Lexington 
Independence,  Mo.  64050 
Phone  1-800-821-3126 
(816)  836-1300 
Greg  Henson 
Sales  Manager 


Isokinetic  exercise  equipment  for  general  fit¬ 
ness  and  varied  sports  applications.  Used  by 
the  astronauts  in  Sky  Lab  and  high  schools, 
colleges  and  pro  teams  throughout  the  world. 
40  models  to  choose  from. 

CIRCLE  READER  FERVICE  CARD  NO.  25 


455  Cayuga  Road  jJA 
Buffalo,  N.Y.  14225 
Phone  (716)  634-0458 
Dr.  L.W.  Organ 
President 

The  EXERPACER  automati 
tor  — -  ideal  in  fitness  prog 
heart  rate  response  to  exe 
simple  to  use,  with  large 
rate. 

CIRCLE  READER  SERVICE  CARD  * 


:  heart  rate  indica- 
ams  for  displaying 
cise.  Accurate  and 
digital  readout  of 


PROFESSIONAL  GYM,  INC. 


P.O.  Box  188 

Marshall,  Mo.  65340 

Phone  (816)  886-3042  or  886-3041 

Warren  Dew 

Vice  President 


Manufacturers  of  multi-station  weight  training 
and  exercise  machines  and  other  exercise 
equipment.  Consultant  and  designer  of  physi¬ 
cal  fitness  facilities  and  conductor  of  fitness 
programs.  Casual  footwear  and  baseball  bases 
also. 

CIRCLE  READER  SERVICE  CARD  NO.  27 


Universal  Gym  Equipment 
17352  Von  Karman 
Irvine,  Calif.  92714 
L.E.  Holloway 
President 

CIRCLE  READER  SERVICE  CARD  NO.  28 


Prizes/ Trophies/ Gifts 

AWARDS  BY  KAYDAN 
62  Wesley 
Lake  Villa,  III.  60046 
Phone  (312)  356-3505 
Dan  Dreyer 
President 

Recognition  and  incentive  awards  for  all  oc¬ 
casions.  Trophies,  plaques,  silver,  pewter, 
etched  crystal,  etc.  Ask  about  and  take  advan¬ 
tage  of  our  exclusive  NIRA  discount  program. 
Free  catalog  upon  request. 

CIRCLE  READER  SERVICE  CARD  NO.  29 

CREATIVE  AWARDS  BY  LANE 
1575  Elmhurst  Road 
Elk  Grove,  III.  60007 
Phone  (312)  593-7700 
Don  Thompson 
President 

Recognition  awards  —  trophies,  plaques, 
jewelry,  holloware,  gifts,  ribbons,  novelties, 
custom  designs  our  specialty  —  "If  it  is  an 
award  —  we  have  it". 

CIRCLE  READER  SERVICE  CARD  NO.  30 

R.S.  OWENS  &  CO.,  INC. 

5521-45  N.  Lynch  Ave. 

Chicago,  III.  60630 
Phone:  (312)  282-6000 
C.M.  Keegan 
Sales 

Largest  manufacturer  of  trophies,  plaques  and 
medals.  Largest  selection  of  figures  to  choose 
from.  Figures  are  electroplated  to  give  highest 
detail,  sculpturing,  die  work,  etching,  availa¬ 
ble  for  special  awards. 

CIRCLE  READER  SERVICE  CARD  NO.  31 


Prbfessional  Services 


KOTZ  AND  SCHNIEDER 
LAND  AND  RECREATION  PLANNING  AND 
DESIGN 


One  MONY  Plaza 
Syracuse,  N.Y.  13202 
Phone  (315)  475-4157 
Anthony  W.  Kotz  ' 
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Planning  and  design  of  recreational  facilities. 
Site  selection  and  analysis,  feasibility  studies, 
master  planning,  construction  documents  and 
administration,  consultation. 

CIRCLE  READER  SERVICE  CARD  NO.  155 


Recreation  Apparel 

CHAMPION  PRODUCTS,  INC. 
115  College  Ave. 

Rochester,  N.Y.  14630 
Craig  Leach 

CIRCLE  READER  SERVICE  CARD  NO.  33 


KING  LOUIE  INTERNATIONAL,  INC. 

311  West  72nd  Street 
Kansas  City,  Mo.  64114 
Phone  (816)  363-5212 
Michael  Milens 
Executive  Vice  President 
Largest  manufacturer  of  bowling  shirts  and 
blouses.  Pro-Fit  athletic  nylon  jackets  and 
baseball  caps  for  all  sports.  Award  blazers.  All 
products  may  be  personalized  with  company 
i^lentifi!:ation  or  logo.  -  ,  „ 

CIRCLE  READER^ SERVICE  CARD  NO.  34 


Recreational  Equipment 

MINI-GYM,  INC. 

909  W.  Lexington 
Independence,  Mo.  64051 
Phone  (816)  836-1300 
Glen  Henson 
President 

Isokinetic  mini-gym  exercisers  for  every  appli¬ 
cation  —  40  models  to  choose  from.  Ten-year- 
olds,  office  secretaries  and  strongest  men  in 
world  can  use  same  exercisers  without  any  ad¬ 
justment  whatsoever. 

CIRCLE  READER  SERVICE  CARD  NO.  35 


Trade  Associations 

AMATEUR  SOFTBALL  ASSOCIATION  OF 

AMERICA 

2801  N.E.  50th 

P.O.  Box  11437 

Oklahoma  City,  Ok.  73111 

Don.  E.  Porter 

CIRCLE  READER  SERVICE  CARD  NO.  36 

AMERICAN  BOWLING  CONGRESS 
5301  S.  76th  St. 

Greendale,  Wis.  53129 
john  C.  Gilbert 
Office  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  37 


THE  ATHLETIC  INSTITUTE 
200  Castlewood  Dr. 

North  Palm  Beach,  Fla.  33408 
Donald  Bushore 

CIRCLE  READER  SERVICE  CARD  NO.  38 

BOWLING  PROPRIETORS  ASSOCIATION 

OF  AMERICA 

P.O.  Box  5802 

Arlington,  Tex.  76011 

Vladimir  A.  Wapensky 

Executive  Director 

CIRCLE  READER  SERVICE  CARD  NO.  39 

NATIONAL  RIFLE  ASSOCIATION 
1600  Rhode  Island  Ave.,  N.W. 

Washington,  D.C.  20036 
john  Grubar 

CIRCLE  READER  SERVICE  CARD  NO.  40 

NATIONAL  SHOOTING  SPORTS  FOUNDA¬ 
TION,  INC. 

1075  Post  Rd. 

Reverside,  Conn.  06878 
A.H.  Rohlfing 
Executive  Director 

CIRCLE  READER  SERVICE  CARD  NO.  41 

NATIONAL  SPORTING  GOODS  ASSOCI¬ 
ATION 

717  N.  Michigan  Ave. 

Chicago,  III.  60611 
G.  Marvin  Shutt 
Executive  Director 

CIRCLE  READER  SERVICE  CARD  NO.  42 

THE  NATIONAL  BILLIARD  MFG.  CO. 

3956-68  Virginia  Ave.,  Fairfax 
Cincinnati,  Ohio  45227 
Phone  (513)  271-8888 
Wm.  H.  Gunklach 
President/ Treasurer 

We  are  manufacturers  of  the  TOP  LINE  brand 
billiard  tables,  meeting  specifications  estab¬ 
lished  by  the  BCA  for  sanctioned  tournament 
quality.  Also  we  offer  a  complete  line  of  bil¬ 
liard  accessory  items. 

CIRCLE  READER  SERVICE  CARD  NO.  43 

TROJAN  PLAYGROUND  EQUIPMENT  MFG. 
CO. 

11 -2nd  Ave.,  N.E. 

St.  Cloud,  Minn.  56301 
Phone  (612)  251-3080 
Wm.  F.  Van  Diest 
President 

Heavy-duty  outdoor  playground  equipment, 
plus  bicycle  racks,  flag  poles,  picnic  tables 
and  benches,  grills,  basketball  backstops,  soft- 
ball  and  baseball  backstops.  Free  catalog  on 
request.  Quotations  on  request. 

CIRCLE  READER  SERVICE  CARD  NO.  44 
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Miscellaneous 

BRONSON  PHARMACEUTICALS 
4526  Rinetti  Lane 
La  Canada,  Calif.  91011 
Phone  (213)  790-2646 
F.  C.  Ainlay 

Vice  President,  Group  Plan  Marketing 
Bronson  offers  a  choice  of  group  plans  de¬ 
signed  to  save  employees  money  on  family 
vitamins  and  to  provide  funds  for  recreation 
activities.  A  unique  fringe  benefit  with  only 
token  effort. 

CIRCLE  READER  SERVICE  CARD  NO.  ISO 

COMP-U-CARD  OF  AMERICA,  INC. 

733  Summer  St. 

Stamford,  Conn.  06901 

Phone  (203)  324-9261 

Ann  S.  Spence 

Vice  President,  Marketing 

Nationwide  discount  shopping  service.  Toll- 

free  telephone  price  quotes  and  ordering. 

Toll-free  customer  service.  Members  only. 

Discounts  of  20  to  40%  off  retail. 

CIRCLE  READER  SERVICE  CARD  NO.  46 


LIBERTY  NATIONAL  PUBLISHING  CO, 
618  W.  Jackson  Blvd. 

Chicago,  III.  60606 
Robert  L.  Simmons 
President 

CIRCLE  READER  SERVICE  CARO  NO.  48 

PHW,  INC.-DBA  INDUSTRIAL  FOTO 
15634  E.  Yellowbrook  Ln. 

La  Mirada,  Calif.  90638 
L.  H.  Folliot 
President 

CIRCLE  READER  SERVICE  CARD  NO.  49 

STEWART  SANDWICHES,  INC. 

5732  Curlew  Dr. 

Norfolk,  Va.  23502 
Noel  Funchess 
National  Sales  Director 

CIRCLE  READER  SERVICE  CARD  NO.  50 


SPORTING 

GOODS 


Baseball/  Basketball/ 
Football 

SEAMCO  SPORTING  GOODS  CO. 

H.  HARWOOD  &  SONS,  INC., 

A  DIVISION  OF  DART  INDUSTRIES,  INC. 
1567  Forrest  Avenue 
LaGrange,  Georgia  30240 
Phone  (404)  882-8151 
Robert  E.  Coate 
National  Sales  Manager 
Basketballs,  volleyballs,  soccerballs,  Har¬ 
wood  softballs  and  Harwood  baseballs. 

CIRCLE  READER  SERVICE  CARD  NO.  51 

Bowling 

AMF,  INC.,  BOWLING  PRODUCTS 
Jericho  Turnpike 

Westbury,  Long  Island,  N.Y.  11590 
Al  Spanjer 

CIRCLE  READER  SERVICE  CARD  NO.  52 

Golf 

GOLF  DIGEST  Magazine 
495  Westport  Avenue 
Norwalk,  Conn.  06856 
Phone  (203)  847-5811 
Diana  O'Donnell 

Single  Copy  Sales  Promotion  Manager 
Need  help  with  your  golfing  program?  GOLF 
DIGEST  has  designed  a  manual  especially  for 
you  to  help  organize  tournaments  and 
leagues.  We  also  have  golf  "primers"  and  em¬ 
ployee  subscription  discounts. 

CIRCLE  READER  SERVICE  CARD  NO.  53 

LOMMA  ENTERPRISES,  INC. 

1120  South  Washington  Avenue 
Scranton,  Pa.  18503 
Phone  (717)  346-5559 
J.  C.  Rogari 

National  Marketing  Director 
MINIATURE  GOLF  COURSES  EARN 
$18,000-$25,000.  Installed  outdoors  or  in¬ 
doors.  No  more  seasons.  Priced  at  $10,900.  Ex¬ 
cellent  financing. 

CIRCLE  READER  SERVICE  CARD  NO.  54 
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Shooting  Sports 

CASWELL  EQUIPMENT  CO.,  INC. 

1221  Marshall  Street,  N.E. 

Minneapolis,  Minn.  55413 
Phone  (612)  333-1511 
Ted  Busch 
Vice  President,  Sales 

Shooting  range  equipment,  indoor  and  out¬ 
door,  for  recreational  as  well  as  police  and 
guard  service.  Extensive  assistance  available. 
Installations  throughout  the  world  for  over  50 
years. 

CIRCLE  READER  SERVICE  CARD  NO.  55 


Tennis 

TENNIS  Magazine 
495  Westport  Avenue 
Norwalk,  Conn.  06856 
Phone  (203)  847-5811 
Diana  O'Donnell 

Single  Copy  Sales  Promotion  Manager 
Now  you  can  help  your  employees  play  better 
tennis  by  ordering  our  TENNIS  poster  which 
offers  a  special  employee  discount  on  TENNIS 
Magazine  —  50  order  forms  per  poster. 

CIRCLE  READER  SERVICE  CARD  NO.  56 


I  TRAVEL  SERVICES 


Airlines 

AIR  FRANCE 

1350  Avenue  of  the  Americas 
New  York,  N.Y.  10019 
Phone  (212)  758-6300 
Edda  Dreon 

Special  Markets  Manager 
FRANCE-IN-A-WEEK.  Paris  at  leisure,  from 
$468.  Riviera  Sunscape,  from  $559.  Other 
tailor-made  programs,  on  request:  wine  re¬ 
gions,  Provence  (Avignon,  AIX),  Normandy 
(Mont  St.  Michel),  (Rouen),  chateaux  country. 

CIRCLE  READER  SERVICE  CARD  NO.  57 

AIR  JAMAICA,  LTD. 

19  E.  49th  Ave. 

New  York,  N.Y.  10017 
Dennis  Buckley 

CIRCLE  READER  SERVICE  CARD  NO.  58 


EASTERN  AIRLINES 
Miami  International  Airport 
Miami,  Fla.  33148 

Phone:  Contact  your  Eastern  sales  office 
Eastern  provides  special  discount  rates  for 
group  travel  on  scheduled  service;  special 
rooms  at  many  airports  for  groups,  special 
check-in  procedures  for  groups  at  airports; 
Sun  Resort  Meeting  Planner  guide  to  help  ar¬ 
range  group  accommodations  at  major  resorts 
in  Fla.,  Mexico,  Bermuda,  Bahamas  and  the 
Caribbean. 

CIRCLE  READER  SERVICE  CARD  NO.  59 

FRONTIER  AIRLINES 
8250  Smith  Rd. 

Denver,  Col.  80207 
Clay  R.  Blaylock 

Manager,  Commercial  and  Government 

CIRCLE  READER  SERVICE  CARD  NO.  60 


Car  Rentals/  Railroads 

NATIONAL  CAR  RENTAL  SYSTEM,  INC. 
5501  Green  Valley  Drive 
Minneapolis,  Minn.  55437 
Phone  (800)  328-4740,  ext.  2589 
(612)  830-2589 
Wayne  Herberegr 

Manager,  Group  and  Convention  Sales 
Complete  car  and  truck  renting  service 

CIRCLE  READER  SERVICE  CARD  NO.  61 

NATIONAL  RAILROAD  PASSENGERS 
400  N.  Capital  St.,  N.W. 

Washington,  D.C.  20001 
Tim  Aufmuth 
Marketing  Department 

CIRCLE  READER  SERVICE  CARD  NO.  62 


Cruise  Ship  Lines 

CHANDRIS,  INC. 

666  5th  Avenue 
New  York,  N.Y.  10019 
Phone  (212)  586-8370 
Mr.  Tony  Evangelista 
General  Sales  Manager 
Chandris,  Inc.  has  one  of  the  largest  cruise  ship 
fleets  in  the  world.  Capacities  range  from  200 
to  over  1,200  passengers.  Caribbean,  east¬ 
ern/western  Mediterranean,  northern  capitals 
and  north  Cape,  Black  Sea,  Greek  isles  and 
more. 

CIRCLE  READER  SERVICE  CARD  NO.  63 
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Winter  Park,  Col.  80482 
Phone  (303)  726-5566 
Arthur  W.  Lang 
Vice  President/ Secretary 
Winter  skiing.  Summer  pa 
seminar  space,  year  roun 
the  Rockies.  On  U.S.  Hwy 
west  of  Denver. 

CIRCLE  READER  SERVICE  CARD 


COMMODORE  CRUISE  LINE,  LTD. 

1015  N.  America  Way 

Miami,  Fla.  33132 

Daniel  Y.  Levene 

General  Sales  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  64 

COSTA  LINE,  INC. 

One  Biscayne  Tower 
Miami,  Fla.  33131 
Joseph  E.  Stewart 
Sales  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  65 

CUNARD  LINE  LIMITED 
555  Fifth  Ave. 

New  York,  N.Y.  10017 
James  R.  Sullivan 

Vice  President,  Sales  and  Marketing 

CIRCLE  READER  SERVICE  CARD  NO.  66 

PRINCE  OF  FUNDY  CRUISES 
International  Terminal 
Portland,  Me.  04101 
David  W.  Clough 
Sales  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  67 


Hotels  and  Resorts 


BRECKENRIDGE  HOTELS  CORP. 
2816  Breckenridge  Industrial  Court 
St.  Louis,  Mo.  63144 
John  R.  Oberle 
Corporate  Director  of  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  72 


DEL  WEBB  HOTELS 
P.O.Box  7548 
Las  Vegas,  Nev.  89101 
Howard  Goodwin 

Vice  President/  Director,  Sales  &  Marketing 

CIRCLE  READER  SERVICE  CARD  NO.  74 

DUTCH  INN 
P.O.  Box  22202 
Lake  Buena  Vista,  Fla.  32830 
Chris  Pipes 

National  Sales  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  75 

GALT  HOUSE  HOTEL 
4th  at  River  Rd. 

Louisville,  Ky.  40202 
John  Shake 

Corporate  Sales  Representative 

CIRCLE  READER  SERVICE  CARD  NO.  76 

HARBOUR  INN 
Beach  Road 

Harbor  Springs,  Mich.  49740 
Nicholas  C.  Bicking 
Owner/  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  77 


ARUBA  INFORMATION  CENTER 
576  Fifth  Avenue 
New  York,  N.Y.  10036 
Phone  (212)246-3030 
(212)  575-8840 
Virginia  Britton 
Director 

Aruba  is  a  serene  Dutch  island  in  the  Carib¬ 
bean  distinguished  for  its  beautiful  beaches, 
excellent  hotels,  fine  food  and  perhaps,  most 
importantly  —  its  people  who  are  warm, 
friendly  and  hospitable. 

CIRCLE  READER  SERVICE  CARD  NO.  66 
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HELMSLEY-SPEAR  HOSPITALITY  DIVISION 
420  Lexington  Ave. 

New  York,  N.Y.  10017 
Paul  J.  Quintavalla 
Director  of  Sales  &  Marketing 

CIRCLE  READER  SERVICE  CARD  NO.  78 

HERSHEY  MOTOR  LODGE  &  CONVENTION 
CENTER  HOTEL  HERSHEY 
One  Chocolate  Ave. 

Hershey,  Pa.  17033 
Phone  (717)  534-3172 
Stephen  S.  Miller 

Manager,  Public  Relations  &  Advertising 
Hershey  Motor  Lodge  offers  460  spacious 
rooms,  3  fine  restaurants,  a  nightclub  and 
spacious  convention  facilities.  Hotel  Hershey, 
a  great  resort  of  North  America,  has  270  lux¬ 
urious  rooms  and  continental  cuisine. 

CIRCLE  READER  SERVICE  CARD  NO.  79 


HOLIDAY  INNS,  INC. 

3796  Lamar  Ave. 

Memphis,  Tenn.  38118 

James  J.  Hines 
Commercial  Sales  Development 

CIRCLE  READER  SERVICE.CARP  NO.  144 


HOTEL  LEXINGTON 
511  Lexington  Ave. 

New  York,  N.Y.  10017 
Judith  Griswinski 

Director  of  Tour  and  Agency  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  81 

HYATT  HOUSE  HOTELS 
1338  Bayshore  Hwy. 

Burlingame,  Calif.  94010 
Joe  Kordsmeier 

CIRCLE  READER  SERVICE  CARD  NO.  82 

THE  INN  AT  THE  PARK 
1855  S.  Harbor  Blvd. 

Anaheim,  Calif.  92802 
David  C.  Britton 
Director  of  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  83 

KEYSTONE  LODGE 
3333  Quebec  St.,  Suite  3300 
Denver,  Col.  80207 
Catherine  M.  Kotz 
Manager  of  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  84 

LOEWS  HOTELS 
875  N.  Michigan  Ave. 

Chicago,  111.60611 
Director  of  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  85 


MIAMI  SPRINGS  VILLAS  AND  KINGS  INN 

500  Deer  Run 

Miami,  Fla.  33166 

Phone  (305)  871-6000 

Patricia  K.  Patton 

Sales  Manager 

Airport  resort  complex  on  21  acres.  Five  res¬ 
taurants,  eight  bars  and  lounges.  18-hole 
championship  golf  course,  tennis,  handball, 
Olympic-size  pool,  lake,  game  room.  All 
types  suites  and  rooms. 

CIRCLE  READER  SERVICE  CARD  NO.  88 

MT.  WASHINGTON  HOTEL 
Bretton  Woods,  N.M.  03842 
Normand  Dugas 

CIRCLE  READER  SERVICE  CARD  NO.  00 

OCEANS  11  RESORTS 
2025  S.  Atlantic  Ave. 

Daytona  Beach  Shores,  Fla.  32018 
Sharon  Mock 

Convention  and  Group  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  87 

OLYMPIA  HOTEL  AND  SPA 
1350  Roy  ale  Mile  Road 
Oconomowoc,  Wis.  53066 
Phone  (800)558-9573 
(414)567-0311 
Loretta  Dillman 
Regional  Sales  Manager 
Olympia  Resort,  2  hours  from  Chicago,  30 
minutes  from  Milwaukee.  400  acres,  1,000 
people  for  meetings  &  conventions.  Public 
space,  2  ballrooms,  cinema  theaters,  meeting 
rooms,  indoor  and  outdoor  tennis,  golf  course, 
indoor  and  outdoor  pools,  raquetball  courts 
and  Million  Dollar  Health  Spas. 

CIRCLE  READER  SERVICE  CARD  NO.  88 

THE  PLAZA 
Fifth  Ave.  at  59th  Street 
New  York,  N.Y.  10019 
Mai  Seymourian 
Director  of  Marketing 

CIRCLE  READER  SERVICE  CARD  NO.  89 

PRINCESS  HOTELS  INTERNATIONAL 
875  N.  Michigan  Ave. 

Chicago,  111.60611 
Jack  M.  Schaedler 
Regional  Director  of  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  90 

SEA  WAKE  INN 
691  S.  Gulfview  Blvd. 

Clearwater  Beach,  Fla.  33515 
Phillip  Dross 
General  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  91 
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SHERATON  BOSTON  HOTEL 
Prudential  Center 
Boston,  Mass.  02199 
Phone  (617)  236-2000 
Kevin  McCarthy 

1434  rooms  downtown  in  Prudential  Center, 
near  major  tour  attractions,  nearby  airport  5 
miles,  limo  available.  Coffee  shop,  3  restau¬ 
rants,  4  lounges,  year-round  pool,  health  club, 
pets,  parking  available.  Sightseeing  tours  in 
hotel,  gift  shops  also.  Air  conditioned,  color 
TV  and  game  room. 

CIRCLE  READER  SERVICE  CARD  NO.  92 

SHERATON  HOTELS  &  INNS,  WORLDWIDE 
35  E.  Wacker  Dr. 

Chicago,  III.  60601 
Phone  (312)  263-4607 
Hal  Callis 

Sales  Manager — Midwest  Region 
397  worldwide  hotels  &  inns  to  serve  your 
needs  for  either  individual  or  group  requests. 
For  group  meetings  phone  (800)  621-5727.  For 
individual  reservations,  phone  (800)  325-3535. 
(Both  are  toll-free.) 

CIRCLE  READER  SERVICE  CARD  NO.  93 


SHERATON  INN  COLISEUM 
1215  West  Mercury  Blvd. 

Hampton,  Va.  23666 

Stephen  C.  Sandstrom 

Vice  President,  Sales  and  Marketing 

CIRCLE  READER  SERVICE  CARD  NO.  94 


SHERATON-LAKESIDE  INN 
7711  Vine  Street 
Kissimmee,  Fla.  32741 
Phone  (305)846-3221 
(305)843-9171 
Christine  Madsen 
Director  of  Sales 

300-room  resort,  private  lake  and  paddle- 
boats,  miniature  golf  course,  movie  theatre, 
swimming  pool,  air  conditioned  game  room, 
restaurant  and  lounge  with  entertainment. 
Transportation  to  all  major  attractions. 

CIRCLE  READER  SERVICE  CARD  NO.  95 

STRATTON  CORP. 

Stratton  Mountain  Inn 
Stratton  Mountain,  Vt.  05155 
David  B.  Eastlake 
Director  of  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  96 


SURF  RESORTS  HAWAII 
Suite  2000, 5670  Wilshire  Boulevard 
Los  Angeles,  Calif.  90036 
Phone  (800)421-0811 

Calif,  only  (800)  252-0381 
George  Palmer 
National  Director  of  Sales 
Four  magnificent  full  service  resort  hotels  lo¬ 
cated  on  Hawaii's  beautiful  Outer  Islands: 
Kauai  Surf,  Maui  Surf,  Kona  Surf,  and  Naniloa 
Surf  offering  luxurious  accommodations,  fine 
dining  and  entertainment,  unlimited  recrea¬ 
tional  facilities. 

CIRCLE  READER  SERVICE  CARD  NO.  97 

TRAVELODGE  INTERNATIONAL,  INC. 

250  TraveLodge  Drive 
El  Cajon,  Calif.  92090 
Phone  (714)  442-0311 
W.  Craig  Parsons 
Director  of  Sales  —  Motor  Hotels 
TraveLodge  Motor  Hotels  in  over  50  North 
American  cities.  Each  one  features  large,  com¬ 
fortable  rooms,  restaurants,  lounges  and 
meeting  and  banquet  facilities  with  profes¬ 
sional  staffs  to  serve  you. 

CIRCLE  READER  SERVICE  CARD  NO.  98 

WESTERN  INTERNATIONAL  HOTELS 
2000  Fifth  Avenue  Bldg. 

Seattle,  Wash.  98121 
James  L.  Weiss 

Manager,  Travel  Industry  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  99 

Themed/  Amusement 
Parks 

ABC  SCENIC  ATTRACTIONS 
SILVER  SPRINGS,  INC. 

P.O.  Box  367 
Silver  Springs,  Fla.  32688 
Barry  Kenny 
Director  of  Marketing 

CIRCLE  READER  SERVICE  CARD  NO.  100 

BUSCH  GARDENS  DIVISION 
Anheuser-Busch,  Inc. 

2800  S.  Ninth  St. 

St.  Louis,  Mo.  63118 
John  H.  North 

Manager,  Sales  and  Sales  Promotion 

CIRCLE  READER  SERVICE  CARD  NO.  101 

CALLAWAY  GARDENS 
Pine  Mountain,  Ga.  31822 
Roger  L.  Childers 
Director  of  Recreation  Division 

CIRCLE  READER  SERVICE  CARD  NO.  102 
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HERSHEYPARK 
One  Chocolate  Avenue 
Hershey,  Pa.  17033 
Phone  (717)  534-3172 
Stephen  S.  Miller 

Manager,  Public  Relations  &  Advertising 
One  of  America's  great  theme  parks.  One- 
price  admission  entitles  you  to  unlimited  use 
of  36  rides,  6  themed  areas  and  top  name  en¬ 
tertainment.  Truly  a  happy  experience! 

CIRCLE  READER  SERVICE  CARD  NO.  103 

KINGS  ISLAND 
P.O.  Box  400 
Kings  Mills,  Ohio  45034 
Jerry  W.  Greager 
Manager,  Group  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  104 

KNOTT'S  BERRY  FARM 
8039  Beach  Blvd. 

Buena  Park,  Calif.  90620 
Randy  Thomas 
Group  Sales  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  105 

MAGIC  MOUNTAIN 
26101  Magic  Mountain  Pkwy. 

Valencia,  Calif.  91 355 
Trudi  Vicedomini 
Sales  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  106 

OLD  CHICAGO 
555  S.  Bolingbrook  Dr. 

Bolingbrook,  III.  60439 
Michael  D.  Huling 
Marketing  Director 

CIRCLE  READER  SERVICE  CARD  NO.  107 

OPRYLAND  USA 
P.O.  Box  2138 
Nashville,  Tenn.  37214 
Phone  (615)  889-6600 
Nathan  Cline 
Sales  Manager 

America  set  to  music  —  11  fully  staged  musi¬ 
cal  productions  and  16  rides.  Music 
Ameridub:  special  no-cost  discount  program 
for  companies.  Opryland  —  home  of  Grand 
Ole  Opry,  Opryland  Convention  Hotel. 

CIRCLE  READER  SERVICE  CARD  NO.  108 

RIVERSIDE  PARK 
P.O.  Box  307 
Agawam,  Mass.  01001 
Edward  J.  Carroll,  Jr. 

Assistant  General  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  109 


SEA  WORLD,  INC. 

1720  South  Shore  Rd. 

San  Diego,  Calif.  92109 
Bill  Thomas 

CIRCLE  READER  SERVICE  CARD  NO.  110 

WALT  DISNEY'S  MAGIC  KINGDOM  CLUB 
1313  Harbor  Blvd. 

P.O.  Box  4489 
Anaheim,  Calif.  92803 
Bob  Baldwin 
Manager 

CIRCLE  READER  SERVICE  CARD  NO.  Ill 

Travel  Agents / 

Tour  Operators 

ADVENTURE  HOLIDAYS  INTERNATIONAL 
337  Merrick  Rd. 

Lynbrook,  N.Y.  11563 
Edward  T.  Heller 
Executive  Vice  President 

CIRCLE  READER  SERVICE  CARD  NO.  112 

AMERICANS  ABROAD,  INC. 

1315  4th  St.,  S.E. 

Minneapolis,  Minn  55414 
William  I.  Holbrook 
President 

CIRCLE  READER  SERVICE  CARD  NO.  113 

ARTHUR  FROMMER  INTERNATIONAL 
380  Madison  Ave. 

New  York,  N.Y.  10017 
Elliott  Kanbar 
Executive  Vice  President 

CIRCLE  READER  SERVICE  CARD  NO.  114 

CENTER/ SKI-O-RAMA  TOURS 
7  South  Franklin  Street 
Hempstead,  N.Y.  11550 
Phone  (516)  485-1050 
(212)  895-1065 
(914)  428-4600 
Nancy  Di Russo 
Director  of  Sales 

Group  tour  specialists  offering  all-expense 
motorcoach  trips  and  charter  flights. 

CIRCLE  READER  SERVICE  CARD  NO.  115 

ELKIN  TOURS,  INC. 

6333  N.  Milwaukee  Avenue 
Chicago,  III.  60646 
Phone  (312)  792-3111 
James  DeVos 
Regional  Sales  Manager 

ELKIN  continued 
on  following  page 


RM,  December/)anuary,  1977 


51 


ELKIN  TOURS  continued 

Large  charter  tour  operator  headquartered  in 
Southfield,  Mich.,  with  offices  in  Chicago, 
Cleveland,  and  Pittsburgh.  Specialize  in  all 
types  of  charters  for  employee  recreation  pro¬ 
grams  to  more  than  25  destinations. 

CIRCLE  READER  SERVICE  CARD  NO.  116 

ERIE  TOURS 
2053  Flatbush  Ave. 

Brooklyn,  N.Y.  11234 
Stephen  F.  Browne 
President 

CIRCLE  READER  SERVICE  CARD  NO.  117 

GROUPS  INTERNATIONAL,  INC. 

4800  Yackley  Road 
Lisle,  III.  60532 
Phone  (312)  969-1362 
Edwin  M.  Human 
President 

Wholesale  group  tour  operator  —  interna¬ 
tional  &  domestic  incentive  and  employee 
group  tour  services.  Itineraries  planned  to  cus¬ 
tomer's  requirements  (taylor-made). 

CIRCLE  READER  SERVICE  CARD  NO.  118 

HOLIDAIR,  LTD. 

1505  Commonwealth  Ave. 

Boston,  Mass.  021 35 
Dominic  Messina 
Vice  President/ Sales 

CIRCLE  READER  SERVICE  CARD  NO.  119 

INTERNATIONAL  TRAVEL  CONCEPTS 
1044  Northern  Blvd. 

Roslyn,  N.Y.  11570 
Victor  Di  Paola 
Group  Salesman 

CIRCLE  READER  SERVICE  CARD  NO.  120 

KINTETSU  INTERNATIONAL  EXPRESS 
1270  Avenue  of  the  Americas 
New  York,  N.Y.  10020 
Yoshihide  Hattori 
General  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  121 

LOYAL  TRAVEL,  INC. 

Greyhound  Tower 
111  W.  Clarendon 
Phoenix,  Ariz.  83023 
John  W.  Powell 
President 

CIRCLE  READER  SERVICE  CARD  NO.  122 

MELIA  INTERNATIONAL 
224  S.  Michigan  Ave. 

Chicago,  III.  60604 
John  K.  Setright 
Executive  Vice  President 

CIRCLE  READER  SERVICE  CARD  NO.  123 


PRESLEY  TOURS,  INC. 

R.R.  1 

Makanda,  III.  62958 
Thomas  R.  Frenkel 
Manager 

CIRCLE  READER  SERVICE  CARD  NO.  124 

PRESTIGE  VACATIONS,  INC. 

1000  Jorie  Blvd.,  Suite  112 
Oak  Brook,  III.  60521 
Phone  (312)  877-0040 
Gail  Hoeksema 
Sales  Administrator 

One  of  the  Midwest's  largest  group  tour 
operator  with  offices  in  Oakbrook,  Mil¬ 
waukee,  Peoria,  Indianapolis,  Cleveland, 
Detroit,  Omaha,  Minneapolis. 

CIRCLE  READER  SERVICE  CARD  NO.  125 

SIX  CONTINENT  TOURS 
6595  N.W.  36th  Street 
Miami  Springs,  Fla.  33166 
N.  D.  Watson 
President 

CIRCLE  READER  SERVICE  CARD  NO.  126 

SOUTHWEST  SAFARIS 
P.O.  Box  945 
Santa  Fe,  N.M.  87501 
Phone  (505)  988-4246 
Bruce  Adams 

TOURMOBILE 
900  Ohio  Dr.,  S.W. 

Washington,  D.C.  20024 
Phyllis  Tate 
Sales  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  128 

VENTURE  TOURS 
6607  18th  Ave.,  South 
Minneapolis,  Minn.  55423 
Donald  F.  Fleming 
Vice  President,  Sales 

CIRCLE  READER  SERVICE  CARD  NO.  129 

WORLD  ADVENTURE  SAFARIS 
1385  Broadway 
New  York,  N.Y.  10018 
John  Sofka 
Managing  Director 

CIRCLE  READER  SERVICE  CARD  NO.  130 

WORLDW AYS/ HAWAIIAN  HOLIDAYS,  INC. 
711  Third  Ave. 

New  York,  N.Y.  10017 
Phone  (212)  687-7400 
Arnold  Light 
Director  of  Marketing 
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Worldways  Travel  Corporation/  Hawaiian 
Holidays,  Inc.  has  served  the  vacation  and  bus¬ 
iness  travel  markets  for  two  decades  as  a  pro¬ 
fessional  marketing/ travel  organization.  Pri¬ 
mary  destinations  are  Hawaii,  California/ Las 
Vegas,  Rio  de  Janeiro  and  St.  Maarten 

CIRCLE  READER  SERVICE  CARD  NO.  131 

Visitors  Bureaus, 
Domestic 

DAYTONA  BEACH  CHAMBER 

OF  COMMERCE 

Box  2775  —  City  Island 

Daytona  Beach,  Fla.  32015 

Rolland  G.  Palmer 

Director,  Conventions  and  Tourism 

CIRCLE  READER  SERVICE  CARD  NO.  132 

HOWARD  COUNTY  DEPARTMENT 
OF  INDUSTRIAL  DEVELOPMENT 
3450  Court  House  Drive 
Ellicott  City,  Md.  21043 
Walter  Henley 

CIRCLE  READER  SERVICE  CARD  NO.  133 

LOUISVILLE  VISITORS  BUREAU 
Founders  Square 
Louisville,  Ky.  40202 
Richard  B.  Carlin 
Manager 

CIRCLE  READER  SERVICE  CARD  NO.  134 

NEW  YORK  CONVENTION  AND 

VISITORS  BUREAU 

90  E.  42nd  Street 

New  York,  N.Y.  10017 

Charles  Gillett 

President 

CIRCLE  READER  SERVICE  CARD  NO.  13S 

U.S.  VIRGIN  ISLANDS  DIVISION 

OF  TOURISM 

P.O.  Box  1692 

St.  Thomas,  V.l.  00802 

Rafael  K.  Jackson 

Regional  Director 

CIRCLE  READER  SERVICE  CARD  NO.  138 


Visitors  Bureaus,  Foreign 

GENEVA  TOURIST  OFFICE 
1  rue  de  la  Tour  de  1'lsle 
Geneva  1204  Switzerland 
Jane  Peel 

Promotion  Manager 

CIRCLE  READER  SERVICE  CARD  NO.  137 


IRISH  TOURIST  BOARD 
224  N.  Michigan  Ave. 

Chicago,  III.  60601 
Maurice  Dunne 

CIRCLE  READER  SERVICE  CARD  NO.  138 

JAMAICA  TOURIST  BOARD 
700  Brickell  Ave.,  Suite  702 
Miami,  Fla.  33131 
George  De  Mercado 

CIRCLE  READER  SERVICE  CARD  NO.  139 

KENYA  TOURIST  OFFICE 
15  E.  51st.  St. 

New  York,  N.Y.  10022 
Peter  K,  Muiruri 
Director 

CIRCLE  READER  SERVICE  CARD  NO.  140 

MEXICAN  NATIONAL  TOURIST  COUNCIL 
405  Park  Avenue,  Suite  1002 
New  York,  N.Y.  10022 
Phone  (212)  755-7212 

"Wonderful  Mexico"  color  brochure  on 
varied  attractions  of  Mexico:  cities,  resorts, 

Mayan  and  colonial  monuments.  Free. 

CIRCLE  READER  SERVICE  CARD  NO.  141 

SAN  SALVADOR  CONVENTION 
AND  VISITORS  BUREAU 
9a.  Avenida  Norte  No.  406 
San  Salvador,  El  Salvador 
Central  America 
Phone  22-4404 
22-4375 
22-5193 

Alejandro  Gallard-Prio 

Executive  Vice  President 

With  the  full  backing  of  both  the  government 

and  the  private  sector,  the  Convention  Bureau 

has  been  specially  organized  to  insure  that 

meetings  held  in  San  Salvador  run  smoothly. 

Its  responsibility  is  to  co-ordinate  hotel 
facilities,  restaurant  and  entertainment  estab¬ 
lishments,  tour  operators,  audio-visual  serv¬ 
ices  —  in  short,  everything  and  anything  you 
need  to  insure  a  successful  meeting. 

CIRCLE  READER  SERVICE  CARD  NO.  142 

ZAMBIA  NATIONAL  TOURIST  BUREAU 
150  E.  58th  St. 

New  York,  N.Y.  10022 
Xen  Vlahakis 

Tourism  Officer,  North  America 

CIRCLE  READER  SERVICE  CARD  NO.  143 
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We  are  proud  to  honor  the  best 
in  our  field  , 


They  are... 


WHO'S  WHO 


Business,  Industry 
and  Government 
Employee  Recreation 


Official  Directory  of 
Certified  Industrial  Recreation 
Administrators  and  Leaders 


MM: 


lA/HO'S  WHO  in  Business,  Industry  and 
Government  Employee  Recreation 
recognizes  the  finest  administrators  of 
employee  recreation  and  service  programs. 
The  men  and  women  listed  in  this  first  edi¬ 
tion  are  Certified  Industrial  Recreation  Ad¬ 
ministrators  (CIRA's)  and  Leaders  (CIRL's). 
They  have  met  strict  criteria  for  professional 
excellence  under  the  only  existing  certifica¬ 
tion  program  for  employee  recreation 
specialists. 

Who's  Who  .  .  .  lists  every  CIRA  and 
CIRL  of  record  on  the  publication  date.  In 
biographical  sketches,  the  directory  outlines 


the  educational  and  professional  ac¬ 
complishments  which  distinguish  the  mem¬ 
bers  of  this  select  group. 

The  first  publication  of  its  kind,  Who's 
Who  ...  is  available  on  a  limited  basis  to 
NIRA  members,  interested  recreation  pro¬ 
fessionals,  educational  institutions  and  li¬ 
braries.  The  cost,  including  postage  and 
handling,  is  $7.50  per  copy. 

To  order  your  copy  of  Who's  Who  .  .  ., 
write  to  Patrick  Stinson  at  the  NIRA  office, 
20  N.  Wacker  Drive,  Suite  2020,  Chicago,  III. 
60606 —  Phone  (312)  346-7575. 
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meet  your  board 


Arthur  L.  Conrad,  CIRA,  Vice  President  of 
Public  Relations,  has  been  a  manistay  of 
NIRA  for  many  years.  As  Vice  President  of 
Employee  and  Public  Relations  for  Flick- 
Reedy  Corporation  in  Bensenville,  Illinois, 
Conrad  oversees  one  of  the  outstanding  em¬ 
ployee  recreation  programs  among  the  na¬ 
tion's  smaller  companies.  His  programs  have 
repeatedly  won  the  NIRA  Citizens  Savings 
w utfy  ..  Award.  As  a  member  of  the  Board  of  Di- 
*  *  I  rectors  and  as  Vice  President  of  Public  Rela¬ 

tions  for  NIRA,  Conrad  has  been  invaluable. 

Art  Conrad  earned  his  A.B.  from  the  University  of  Notre  Dame,  his 
Ed.M.  from  DePaul  University  in  Chicago  and  his  law  degree  from 
Loyola  University  in  Chicago.  A  lifetime  of  military,  educational,  civic 
and  religious  service  has  earned  Conrad  a  lengthy  list  of  honors.  He 
will  hold  his  present  term  with  NIRA  until  May,  1978. 

Edward  C.  Hilbert,  CIRA,  was  elected  in 
May  1976  as  N IRA's  Vice  President  of 
Research  and  Education.  He  is  Recreation 
Coordinator  and  Fitness  Advisor  for  Battelle 
Memorial  Institute  in  Columbis,  Ohio. 

Hilbert  gained  22  years  of  recreation  ad¬ 
ministration  experience  in  the  U.S.  Air 
Force.  In  both  Europe  and  the  United  States, 
he  managed  recreation  programs  for  military 
people  and  their  families.  He  has  been  with 
Battelle  since  1972. 

Hilbert  has  earned  his  B.S.,  in  Education  and  Public  Recreation  and 
will  complete  his  M.A.  in  Management  and  Supervision  and  Business 
Management  this  year.  He  is  a  member  of  many  national  and  local 
recreation  associations  and  served  as  President  of  the  Columbus  In¬ 
dustrial  Recreation  Association  from  1972  through  75.  He  will  serve  in 
his  present  Board  position  until  May  1978. 

Lawrence  (Larry)  Lemme  joined  the  NIRA 
Board  last  Mayas  a  Director  from  Region  II. 
He  will  serve  until  May  1979. 

Lemme  attended  Grambling  College  and 
the  State  University  of  Iowa.  After  more  than 
eight  years  in  the  U.S.  Air  Force,  he  moved 
to  Washington,  D.C.  as  an  Associate  engi¬ 
neer  with  National  Scientific  Laboratories, 
Inc.  Since  1970,  he  has  worked  for  the  En¬ 
ergy  Research  and  Development  Adminis¬ 
tration  (ERDA),  most  recently  as  a  radio  en¬ 
gineer.  Lemme  was  appointed  in  1970  as  ERDA's  representative  to  the 
Washington-area  League  of  Federal  Recreation  Associations  (LFRA). 
Since  then,  he  has  served  as  an  officer  and  as  a  two-term  LFRA  Presi¬ 
dent.  His  "IRC  Profile"  of  the  League  appeared  in  RM  earlier  this  year. 
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UPDATE 


NIRA  Members  Vote 
Annual  Dues  Increase, 
100%  Council  Affiliation 


Americana  Hotels  ....  Cover  IV 


NIRA  members  have  voted  overwhelmingly  to  increase  annual 
dues  for  some  membership  categories.  The  increases  —  the  first  since 
1974  —  were  approved  by  72%  of  members  voting  late  last  Fall  and 
will  become  effective  January  1,  1978.  On  the  same  ballot,  80%  of 
those  voting  agreed  to  make  NIRA  membership  a  requirement  of 
membership  in  local  Industrial  Recreation  Councils.  Both  questions 
involved  proposed  amendments  to  N IRA's  by-laws  and  could  be  de¬ 
cided  only  by  a  referendum  vote  of  the  members.  NIRA  Secretary 
Elizabeth  Burchard,  CIRA  reported  the  results  of  the  vote  as  this  issue 
of  RM  went  to  press. 

Annual  dues  for  the  following  membership  categories  will  be 
changed  according  to  the  following  schedule.  Dues  for  all  other 
members  will  remain  the  same: 


Members  with  fewer  than  1,000  employees: 
Members  with  1,001  to  5,000  employees: 
Members  with  5,001  to  10,000  employees: 
Members  with  more  than  10,000  employees: 
Allied  members: 

Associate  Branch  members: 


from  $50  to  $75 
from  $100  to  $125 
from  $130  to  $155 
from  $160  to  $185 
from  $10  to  $20 
from  $15  to  $30 


Members  also  voted  by  an  80%  majority  to  make  Industrial  Recrea¬ 
tion  Councils  full  members  of  the  national  Association.  This  will  be 
accomplished  simply  by  dropping  the  membership  category  which 
admitted  Councils  with  less  than  100%  NIRA  affiliation.  The  four 
Councils  which  maintained  less  than  full  membership  prior  to  the 
vote  will  be  exempted  from  the  requirement.  Many  Council  members 
take  advantage  of  all  local  and  national  member  services  by  maintain¬ 
ing  both  local  affiliation  and  national  Organization  memberships. 
Some,  however,  obtain  limited  services  as  NIRA  members  through 
their  Councils  by  paying  a  $10  annual  fee  to  the  national  Association. 


Beach  Club  Hotel . 55 


Bronson  Pharmaceuticals. ...  34 


Caruth  Hotels 
&  Resort  Properties 
Contempo  design,  inc . 39 


High  Country  Inn . 16 

Holiday  Inns  — 

Caribbean  District. . .  Cover  II 
Home  Lines . 3 


King  Louie  International  ....  21 


Mexican  Government 
Tourism  Offices . 32 


Owl  Biomedical,  Inc . 24 

Professional  Services 
Directory . . .  56 

Swank  Motion  Pictures . 9 


Top  Management  Speaks. ...  55 


profe/zioncil  /ervice/  directory 


Kotz  C  Schneider 


CIRCLE  READER  SERVICE  CARD  NO.  15S 


LAND  AND  RECREATION  PLANNING  AND  DESIGN 


ONE  MONY  PLAZA  •  SYRACUSE,  NEW  YORK  13202  •  315/475-4157 


RM,  December/ January,  1977 


□  Principles  of  Association  Management 

A  basic  how-to  guide  for  the  association  adminis¬ 
trator.  Published  cooperatively  by  the  American 
Society  of  Association  Executives  (ASAE)  and  the 
Chamber  of  Commerce  of  the  United  States.  The  book 
covers  such  basics  as  building  membership,  motivat¬ 
ing  people,  developing  communications,  conducting 
meetings,  financing  programs,  handling  public 
relations,  understanding  government  regulations,  and 
more.  Hard-cover.  437  pages.  $15  for  NIRA  members, 
$20  for  non-members. 


□  Recreation  Management  Magazine 

Monthly  professional  journal  for  industrial  recreation 
directors,  leaders,  and  program  coordinators.  The 
only  publication  of  its  kind  in  U.S.,  RM  features  pro¬ 
gram  ideas,  educational  material  and  articles  detail¬ 
ing  social,  athletic,  cultural,  and  service  programs 
in  business,  industry  and  government.  Published  10 
times  per  year. 

□  *$5./1  yr.,  □  *$8./2  yrs.,  □  *$10/3  yrs. 
'Include  $1 .00  (U.S.)  additional  per  year  for  Canadian 
&  Foreign  subscriptions. 


Please  send  me  the  publication(s)  I  have  checked. 


I  have  enclosed  $. 


(check  or  money  order) 


NAME 


ORGANIZATION 


ADDRESS 


ENCLOSE  PAYMENT  AND  THIS  ORDER  FORM  IN  AN  ENVELOPE  AND  MAIL  TO: 
NIRA  INFORMATION  CENTER,  20  N.  WACKER  DR.,  CHICAGO,  ILL.  60606 


National  Industrial  Recreation  Association 

Publications  Order  Form 


□  How  to  Organize  and  Manage  Tournaments 

Everything  you  need  to  know:  organizing,  pub¬ 
licity;  4-  to  36-team  leagues,  eliminations,  and 
finals.  36  pages.  $4.00 

□  Industrial  Recreation  Bibliography 

An  annotated  bibliograpy  of  industrial  recrea¬ 
tion  materials  by  Robert  W.  Schoott  and  Douglas 
M.  Crapo,  Ph.D.  over  470  entries,  categorized 
by  subject.  $3.00. 

□  Standard  Sports  Areas 

Dimensions  and  specifications  for  more  than 
70  sports  arenas,  pools,  courts  and  fields.  For 
industrial,  private,  public  recreation  leaders. 
$4.00 

□  The  Untapped  Potential: 

Industrial  Recreation 

Illustrated  booklet  based  on  a  talk  by  Frank 
Flick,  president  of  Flick-Reedy  Corp.,  a  NIRA 
“Employer  of  the  Year.”  Programs  at  Goodyear, 
Timkin,  Kodak,  Xerox,  Flick-Reedy  and  others 
included.  $3.00. 


(All  Prices  Include  Postage  &  Handling) 
(Indicate  Publications  Desired  and  Include  Payment) 


□  Who’s  Who  in  Business,  Industry  ant 
Government  Employee  Recreation 

This  is  the  only  directory  of  Certified  Indus 
trial  Recreation  Administrators  (CIRA’s)  anc 
Leaders  (CIRL’s).  Each  employee  recreatior 
specialist  is  listed  with  notes  on  his/her  edu 
cation  and  accomplishments.  46  pages.  $7.50. 

□  Top  Management  Speaks 

Nineteen  top  corporation  executives  explain  wh; 
they  back  industrial  recreation  and  NIRA.  Chair 
men  of  the  Boards  for  the  Ford  Motor  Company 
Goodyear  Tire  &  Rubber,  U.S.  Steel,  3M,  anc 
other  industrial  giants  provide  invaluable  sup 
port  for  your  programs.  A  “must  see”  fo 
management  in  your  organization.  $5.00  each 
quantity  discounts  available  for  20  or  more. 


**  SEE  REVERSE  SIDE  ** 
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SERVICES  &  ACTIVITIES 

_ J 


Purpose 

The  National  Industrial  Recrea¬ 
tion  Association  assists  in  develop¬ 
ing  employee  recreation  as  a  benefit 
to  business,  industry,  organizations, 
units  of  government  and  the  com¬ 
munity.  It  promotes  the  concept  of 
industrial  recreation  as  a  means  of 
improving  relations  between  the 
employees  themselves  and  be¬ 
tween  employees  and  manage¬ 
ment,  and  strives  to  upgrade  the 
caliber  of  its  members'  recreation 
programs,  to  form  new  programs 
and  to  keep  members  abreast  of  all 
developments  in  the  field. 

Services  and  Activities 

RECREATION  MANAGEMENT  — 

Published  10  times  a  year.  A  stimu¬ 
lating,  useful,  how-to-do-it  profes¬ 
sional  journal.  Contains  new  ideas, 
new  concepts,  new  ways  to  make 
industrial  recreation  programs  more 
successful. 

Program  Manuals  and  Information 
Center  —  Manuals  prepared  for 
members  by  NIRA  staff  present 
practical  step-by-step  procedures 
for  developing  special  activities  to 
fit  within  a  company's  recreation 
program. 

Periodicals  —  In  addition  to  Rec¬ 
reation  Management,  published  are 
two  newsletters;  the  Keynotes,  a 
monthly  publication,  and  the  Infor¬ 
mer,  articles  for  the  Certified  Indus¬ 
trial  Recreation  Administrator. 
Consultation  Service  —  NIRA  Ad¬ 
visory  Committee  and  staff  plus 
past  Presidents  of  NIRA  and  Asso¬ 
ciation  members  are  available  for 
consultation  or  speaking  engage¬ 
ments. 

National  and  Regional  Contests  — 

Eight  are  conducted  annually  to 
stimulate  participation  in  employee 
programs.  The  amateur  events  are 
mostly  postal  and  can  be  con¬ 
ducted  at  the  member  location  o( 
near-by. 

Membership  Directory  —  A  listing 
of  recreation  directors,  personnel 
managers.  Associate  Members  and 


N IRA's  “Who's  Who"  in  Certified 
Administrators  in  Industrial  Recrea¬ 
tion.  Published  annually  and  in¬ 
cludes  telephone  numbers  and  ad¬ 
dresses. 

Free  Clerical  Services  —  Provided 
by  NIRA  for  intra-membership 
communication. 

Awards  —  Given  annually  for  out¬ 
standing  member  leadership  and 
achievement  in  areas  of  recreation 
administration  and  programming; 
for  outstanding  overall  programs 
and  for  specific  activities.  NIRA  also 
presents  special  top  management 
honors. 

Conferences  &  Workshops  —  A 

National  and  one  Regional  Annual 
Conference  and  Exhibit  are  open  to 
all  NIRA  members  where  educa¬ 
tional  sessions  and  seminars  are 
conducted.  Regional  workshops  are 
also  conducted  for  educational 
purposes  near  a  member's  location. 
Certification  Program —  NIRA  cer¬ 
tifies  industrial  recreation  admini¬ 
strators  after  they  successfully  com¬ 
plete  the  Certified  Industrial  Rec¬ 
reation  Administrator  require¬ 
ments.  This  includes  induction  into 
the  “Who's  Who  In  Industrial  Rec¬ 
reation"  records. 

Merchandise  Discounts  —  Many 
consumer  products  and  services  are 
available  to  members  and  their  em¬ 
ployees  at  substantial  savings  as 
high  as  60  percent  off  retail  price, 
primarily  from  Associate  Members, 
Exhibitors  and  Advertisers. 

Employment  Services  —  Special  as¬ 
sistance  offered  members  in  finding 
jobs  and  to  organizations  in  finding 
personnel.  Recruiting  and  Search 
Service  offers  search  screening  and 
referral  of  candidates  for  recrea¬ 
tional  positions. 

Intern  program.  Upper  Level  and 
graduate  students  with  recreation 
majors  are  referred  by  headquarters 
to  conduct  and/or  assist  with  your 
program  development  on  a  full  or 
parttime  basis.  All  students  are  ap¬ 
proved  by  NIRA.  There  is  no  charge 
for  the  service. 

Research  Foundation,  Reports  — 

NIRA  and  the  Educational  Founda¬ 


tion  develop  and  collect  informa¬ 
tion  on  the  latest  trends,  methods 
and  techniques  of  employee  rec¬ 
reation  and  report  findings  to  mem¬ 
bers.  Surveys  conducted  by  NIRA 
and  NIRREF  cover  all  phases  of  em¬ 
ployee  recreational  activities.  The 
studies  enable  our  members  to 
evaluate  their  programs  and  to  keep 
informed  of  trends. 


Types  of  Membership 

Organization  —  Available  to  busi¬ 
ness,  industry  and  governmental  or¬ 
ganizations  or  the  employee  recrea¬ 
tion  associations  and  their  employ¬ 
ees  who  are  interested  in  the  devel¬ 
opment  and  maintenance  of  em¬ 
ployee  recreation  facilities  and/or 
programs. 

Associate  —  Available  to  compa¬ 
nies,  trade  associations  and  other 
organizations  which  operate  na¬ 
tionally  and  are  interested  in  dis¬ 
tributing  programs  and  services  to 
employee  recreation  programs. 
Industrial  Recreation  Council  — 
Open  to  areas  having  organized 
councils  or  associations  comprised 
of  business,  industry  or  govern¬ 
ment. 

Allied  —  Available  to  NIRA  Orga¬ 
nization  Member's  recreation  pro¬ 
gram,  Elected  Officers,  Board  Mem¬ 
bers  and  to  Recreation  program  Co¬ 
ordinators  or  volunteers  at  branch 
locations  of  NIRA  members. 
Individual  —  Available  to  individ¬ 
uals  interested  in  Association  activi¬ 
ties  and  objectives  who  are  not 
connected  with  a  business,  industry 
or  governmental  organization  or  an 
employee  association. 

College/ University  —  Available  to 
institutions  interested  in  Employee 
Recreation  and  by  virtue  of  mem¬ 
bership  shall  entitle  students  en¬ 
rolled  in  their  school  to  receive  a 
reduced  student  membership  fee. 
Student  —  Available  to  students 
majoring  or  minoring  in  recreation 
or  allied  fields  at  a  college  or  uni¬ 
versity  where  such  training  is  of¬ 
fered. 
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